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The HELLER SYS 





NEW YORK 





EXM 


PRODUYUGTION cnel DISTRIBUTION 
PEAMLS, PRECIOUS ane SYNTHETIC STONES 


PARIS L Heller & Son "SAN FRANCISCO 


PROVIDENCE 68 NASSAU STREET IDAR + TORONTO 
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Presenting a Few of the Masterpieces Representative of 


Aamiltondlatch 


“The Railroad Timekeeper of America’’ 
a . ce : ee ia eee * ” 
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HAMILTON WATCH CO., Lancaster, Pa. | 
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Patent No. 1084253 


Shw ~—= m. the Pins 


in the 
Kant-Kum-Off-Bow 


There is a great selling power ina point like this 
that can be shown the customer, a definite advan- 
tage, which every buyer can understand and ap- 
preciate for himself. 


(a 


WATCH CASES 


have many points to talk about, and a good 
salesman will make the most of them, but the 
Kant-Kum-Off-Bow can be made to tell its own 
story. 








gens ON Pays 
12 SIZE 
FAHYS PERMANENT CASE 


Ne 
ARE MADE OF STOCK 
18/Ao0oTHICKNESS 
33 PER CENT 
OF WHICH 9 


4 
NSXsorip 62 











Joseph Fahys & Co. 


BOSTON NEW YORK CHICAGO 





A certificate accompanies 
each filled case, showing 
the thickness of gold in the 
backs. 
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“YOU KNOW WHERE 
YOU STAND!" 


And you know your money 
is perfectly safe. When you 
pay your good money for . 
our diamonds you get full 
return for it—no misrepre- 
sentation here. Everything 
we sell is unconditionally 
guaranteed exactly as repre- 
sented. 



















There is but one modest 
profit between the price you 
pay for the diamond and the 
actual cost of producing it. 








170 Broadway YY ww 


Corner of 2 Maiden Lane / WS 
New York WY, 
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retail jewelers, in the month 
of December alone, decided 
it was an easy matter to 
increase their profits with 
the watch case “Built to 
Exceed Its Guarantee.” It 
was right and just to their 
customers to give better satis- 
faction and bigger values 
than other jewelers were 
willing to give, and besides 
it was a good business move. 


A WONDERFUL TRIBUTE TO THE 
INTELLIGENCE OF PROGRESSIVE JEWELERS 


170 BROADWAY 


We trust you were one of 
these 593 new accounts 
opened, well knowing the 
satisfaction you will enjoy 
when net profits are figured 


FOR 1914. 


J. R. WOOD & SONS 


Manufacturers of the 
Highest Grade Watch 
Case made 


NEW YORK 
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MOST CASH FOR OLD COLD 


1 Dwt. of Fine Gold (24 K.) is worth - 7 - $1.034 
3 Dwt. of 8 K. Old Gold is worth @ 32 cts, - $ .96 
Cost of Refining Same to 1 Dwt.24K._~ - 04 1.00 


Profit in buying Old Gold ee 2a $ .033 








That’s why we buy Old Gold, 
Why we can pay Full Cash Value 
and why we receive so much 





, Our large manufacturing business, requiring complete assaying, smelt- 
ing and refining departments, permits us to handle all Old Gold and Silver 
consigned to us without additional business expense or extra equipment. 


This gives us an advantage which other Refiners cannot meet and which 
has made this department of our business so important. 





We remit the same day consignments are received. 





__If amounts are not up to expectations we return consignments by pre- 
paid express in exactly the conditions they were received. 





We are now paying 50 cts. per oz. for old silver 
and $2.10 per dwt. for platinum. 





Not al) the jewelry, watch cases and chains manufactured before the National 
Stamping Act became a law, were of the quality that the stamps thereon represented. 
We advise the trade to test the centers of old watch cases and links of chains that are 
offered for old gold, to approximate the value, instead of depending entirely upon the 
quality stamps in the backs of cases or on swivels of chains. 





WENDELL & COMPANY 


Manufacturers and Refiners 


47 John Street 337 W. Madison Street 1124 Walnut Street 
New York — Chicago Kansas City 
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Your Reputation Depends 


Upon YOUR Ability to Make Friends 


Your ability to make friends depends upon the character and quality of the work 
you are able to give them. 

No matter where you live, in smallest town or largest city,—if you cannot give 
BETTER Special Order and Repair Work than the man across the street, your busi- 


ness won’t be any bigger than his. 
YOU CAN DO IT 


Make WENDELL & CO. an accessory to your business. We place at your dis- 


posal 250 specialists in THREE BIG, WONDERFUL SHOPS, who can turn out 
BETTER WORK, MORE EFFICIENTLY, MORE ECONOMICALLY than any 


retail jewelry shop in this country, equipped ‘with the ordinary facilities for work. 
In this way the smallest and largest dealers<alike 
have the advantage of affording their customers the 


BEST POSSIBLE SERVICE—the kind of service that 
MAKES FRIENDS, SATISFIED CUSTOMERS, and 


a BUSINESS THAT COMPOUNDS ITSELF. 
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REPAIRED, NEW PARTS. 


SILVER PLATED, 
POLISHED. 


REP nes a ig REPLATED, 
Cc. 


5c. GOLD PLATING, COLORING, cusmeneeae FIT AMERICAN 
WHICH INCLUDES RETURN PARCEL “ RENEWING. MOVEMENTS. 


NEW CLAWS. NEW STONERS. 


Wendell & od 


3 BIG, WONDERFUL SHOPS 


NEW YORK ee 
CHICAGO FAMILY CRESTS 


ENGRAVED ON 
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ied NSAS CITY sor og 
Enamel Painted Jewelry. KA S OR Ea 
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Re-enameled and Repaire SEALING. 


Enameled Swiss Cases Repaired 
“t TUT = 


emer 
— 
——s 
SS 
soem 
—— 
——— 
omearmnee 
seme 
—— 
— 
. 
om 
——- 
men 
oe 
samc 
os 
comme 
os 
oo 
—— 
——— 
eae 
evmeines 
ome 
cee 
met 
rescue 
eee 
© atte 
ame 
come 
aeons 
seca 
omen 
oe 
a 
——s 
creas 
seemmctes 
———s 
comes 
os 
os 
os 
varenees 
———s 
os 


TT 


tH 


| 





| ath 











8 THE JEWELERS’ CIRCULAR-WEEKLY February 4, 1914. 


ESTABLISHED 1839 


Simous Bros. Company 
Philadelphia 











«ibid ANANINEN: 9 


Millions of Fingers! 
Seeking the Best Thimbles on Earth! 
We Make Them! 


Write for Catalogue 


New York : Chiragn San Francisco 
13 Maiden Lane 31 N. State St. 717 Market St. 

















February 4, 1914. THE JEWELERS’ CIRCULAR-WEEKLY 


R:' WALLACE SILVER 


J. VERY piece of “1835 R:- WALLACE” Silver Plate that Resists 


Wear, is backed by the guarantee of satisfaction represented here. 


















“WE GUARANTEE THAT ‘1835 R- WALLACE’ SILVER 
PLATE THAT RESISTS WEAR, will give absolute satisfac- 
tion, and we agree to stand behind and replace every piece of 
goods bearing the ‘1835 R- WALLACE’ trade-mark that does 


not give satisfactory service in any household.” 


R. WALLACE & SONS MFG. CO. 
Box 25 Wallingford, Conn. 


New York Chicago San Francisco  Loncon 


Write for Catalog of Silver 
Plate that bears this 
Guarantee 













1855 
R:WALLACE 


Silver Plate that Resists Wear 
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The Dueber-Hampden 3/0 Size 


IS THE IDEAL 


American Woman's Watch 


3/0 Size 


Warranted for 
25 Years 


Full 14Kt. 
Gold Filled, 
Double Plates 


Solid Gold Joints 


and Bow 


Hand-Engraved 
Engine-Turned 
Plain Polished 
or 
Roman Finish 
Case 


HUNTING 


Retails at 


5% 


Dealer’s Price 
on request 





Watch jobbers. 





3/0 Size 


Nickel — Bridge 
Model 


Adjusted 
17 Jewels 


Compensation 
Balance 
Richly 

Damaskeened 


Fancy Decorated 
Dials and Gold 
Hands 
Arabic Figures 


OPEN FACE 


Retails at 


$9980 


Dealer’s Price 
on request 





| The above Watch comes with handsome Display Box, and can be obtained through Dueber-Hampden 


lf your Jobber cannot furnish you, write us and we will send you the names of 
several who carry a full line. 


DUEBER-HAMPDEN WATCH WORKS 


CANTON, OHIO 
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A Strong Feature 


of our line for 1914 will be our new 














TRADE MARK 








REGISTERED 


Scapular Lockets 


Patented 


The unqualified success attending the 
single Scapular Locket we offered in 
1913, has led us to add several new and 
exceedingly attractive designs to our 
line for the ensuing year. 





These Scapular Lockets meet a pop- 
ular demand on the part of an ex- 
traordinarily large class of custom and 
constitute a staple line which no enter- 
prising jeweler can afford to be without. 





The DEMAND IS STRONG — the 
PROFITS GOOD. 





Distributed thru the Jobbing Trade. 













Wightman & Hough Co. | 


15-17-19 Maiden Lane, New York. 


Main Office and Factory, Providence, R. I. 
704 Market St., Room 814, San Francisco. 
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Gold King’ (Cameo and /imeseff 
Got Ri Dreauly Notch Bracelet 
Heller ly: pethetics 












































nte rmeyer, Topbins BG 


71 Nassau Street. New York City: 
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Pmerican Deauty Match Draceletr § oy) 
\ Gold Ring (Cameo and Jrone-/et) } 
CKHeller- Lies: 



















































Unte ae Ropbins 6 @ 


71 Nassau Street. New York City 














THE JEWELERS’ CIRCULAR-WEEKLY February 4, 1914. 














-, 
wh 


‘ WN 


Licensed under Wachter Patem 
No. 910,809 


\ Safety Bow 


More Money for YOU—Now! 


Star Gold-Filled Watch Cases are made of double stock, with solid gold bows 
and solid gold joints. They are fitted with a remarkable Safety Bow, the only bow 
that can’t pull or twist out— as will old-style bows (merely sprung on). This is 
a big feature —a strong advertising point. It will make many, many sales for you. 

The model shown above is a very popular one among our customers. We 
have a wide variety of handsome designs, all engraved by hand. 

There’s twenty-five years’ manufacturing experience behind Star Watch Cases. 
Try them. Let them increase your profits. Every Star Watch Case you sell will 


sell others for you. Write for Illustrated Catalog and Particulars 


STAR WATCH CASE COMPANY 


CHICAGO—701 Heyworth Bidg. Factory—Ludington, Mich. NEW YORK—37 Maiden Lane 
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We, 100, Rave an 
Amniversary 


This marks the tenth anniversary 
of our entrance into the 10:K. field. 
(We have, however, been identified 
with the Jewelry Industry for forty- 
stx years.) 

We revolutionized the 10:K. busi- 
ness, being the first to make it the 
equal in appearance and finish to 
14:K. 

Some have FOLLOWED our ex: 
ample but we still LEAD—and we 
intend to hold our position as lead- 
ers, having adopted what we term 
the Two Power Standard. 

By this we mean that it is our 
intention to create more new salable 
patterns than any other two 10-K. 
manufacturers combined. 

If one of our Seven Salesmen 
doesn’t call on you, write to us. 


+SEE 
Toe’ 


Ee 


Tia 's sa eee 


Cet 6:45 4S 
























Brooches Hat Pins 
Scarf Pins Tie Clasps 
Cuff Buttons Fobs 
Handy Pins Crosses 


Bouquet Holders Pocket Knives 
Lingerie Clasps Pendants 
Cigarette Cases Bar Pins 

Sash Buckles Lockets 

Neck Chains Lapel Chains 
Waldemars 
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A Mesh 
Little Bags 
Talk Cs. 
on Fabric 
Contrasts and 
in Leather 
Bags Bags 








HE MESH BAG 1s not a mere luxury; it is so practical, 
serviceable and durable as to be an established staple. In 
these respects it is much superior to fabric and ieather bags 
which (however alluring to the eye) too soon show signs of wear. 
Nor is the Mesh Bag a mere passing fad to change with 
every caprice of the moment. Other kinds of bags are quickly 
and constantly varying in form, color, etc.; so that the dealer 
and consumer are almost bewildered. Mesh Bags are con- 
servative investments. 


Whiting & Davis Mesh Bags are leaders. 
Your Jobber’s the Man to Ask 














WHITING & DAVIS CO. Puisville, Mas. 


NEW YORK: 15-19 Maiden Lane CHICAGO: 31 N. State Street SAN FRANCISCO: 717 Market Street 
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| WHITING CHAIN COMPANY | 











The Logic of the Situation 


is that when Chain is made in the most modern of 
factories employing the best methods and competent 
labor working under agreeable and salutary condi- 


tions 


The Result Must Be Superior. 


This assures the Quality of our 


STAPLE AND FANCY CHAINS 


in fine Rolled Gold Plate, Sterling Silver and 10-kt. 
Solid Gold. A complete line. Machine made. All 
soldered. We guarantee every piece. That’s the 
way we stand back of our goods. Always buy from 
the manufacturer who does that—whether it’s chains 


or anything else. 


An Order Will Convince You. 





Say the Word to Your Jobber. 














| PLAINVILLE, -:: -:: MASS. | 
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The Present Demand Is For 


Single Soldered Link Chains 














@ We are prepared for it with an up-to-date 
line of machine-made patterns, in 


12 K. t/9 Gold Filled 
and 


10 K. Gold 


made on improved and modern machines 


that are almost human in their execution. 


BSOR SOE STR EER FORTE 


@ It will be to your advantage, Mr. Whole- 
sale Jeweler, to withhold the placing of 


your orders for Spring business unti) you 
have examined the finish, the workman- 


ship and the prices as they actually are, 
and will appear in our representatives’ 


sample cases. 


@ The quality of stock, as stated above, is 
guaranteed by us, and vheir se))ing power 
will be in proportion to the number of 


patterns that you permit your salesmen 


to display. 


Louis Stera & Company 


458 Pine St., PROVIDENCE, R. IL. 
NEW YORK OFFICE: 15 Maiden Lane 
(Samples Only) 


Address all communications to our Providence office. 
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Newest Effects In 
FouteenKaat Faceted Bracelets 


We Have Specialized for Years in Offering the Particular Jeweler 

| A Line of Salable and Beautiful Goods, o Artistic Merit, and Our 

New Bracelet Offerings Deserve Your Critical Comparison With Others 
Do not fail to see the line of 10 K. Gold Single Soldered 


Link Chains now being shown by our representatives. 











The Leading Wholesalers throughout the Country have Our Goods on Exhibition 














178X 




















Address all communications to our Providence Office. 


| 

Manufacturers of ‘ ‘ Manufacturers of 
Our new line contains many new styles and ) 
Bracelets, patterns in plain, half chased, chased entirely Mesh Bags 
Chains, around, and engine turned effects, many of Chains ] 
Charms and which have never been attempted by manu- aud 
Fobs in facturers of gold filled goods before, and the ] 
14K. and 10K. elegance of our present plain, polished, English, Bracelets 
Gold and Roman and rose finishes appeals to the in 
High Grade fastidious and discriminating. | 
Gold Filled Sterling Silver 
Louis Stern & Company | 
NEW YORK OFFICE: 15 Maiden Lane (Samples Only) 158 Pine Street, PROVIDENCE, RX. 1. | 
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What Is 


RECORD ? 


Official Report of the U. S. Assay Office 








U. S. Mint SERVICE, SPECIAL ASSAY SLIP. 


Form No. 413 A. 


“Gold Deposited at the U. $. Assay Office at New York, 


No. 267 _. Jamuary 9, 1914. 99 


ee ery 
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| GROSS WEIGHT. FINENESS 
DESCRIPTION. ) VALUE. 
One neck chain | users | pec | tone | ont | 
| | 
en ee. ee ee de | ee 
quality". | | | | : 
Received $4.00 in payment ( Z L ~ ' 
1 9/14. eee wr, COC” tie asd oa Sad — > , gd, Assayer. 





1/290—12-Kt Guaranteed 
Chains Made After Our Patents 








F. SPEIDEL CO., Providence, R. I. 


SOLD TO JOBBING TRADE ONLY 
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N° MATTER whose make you buy demand the 
maker’s Trade-Mark stamped on every chain and 


not on cards only. 
By ¢ doing this you can hold the respective manufacturer responsible for 
the quality which he claims to sell. 


Our Chains ARE stamped 


SOLDERED LINKS 








Cards 





Sample 
of a Printed 
RECORD in Red 
Neckchain Embossed 


RECORD 
: WARRANTED 
m '/20-12KT. GOLD FILLED § 





m 

y 7 
i 

_ ~ 
” x 
iy “ 
Act ~ 
ict ~ 
al | ~ 


GUARANTEED 


F. SPEIDEL CO., Providence, R. I. 




















15-17-19 Maiden Lane, New jYork City. 
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See These Points? 


They’re the business ends of America’s finest line ot 


HAT PINS 


Follow these pointers up and get in touch with the Waite, 
Evans Line NOW. Plain, Stone Set and Signets. 


Our goods have earned a national reputation. HOW? 
—Confidentially,—it’s the combination of material, 
designs, workmanship, and—LIBERAL PROF- 
ITS to both Jobber and Retailer. 


Sold thru Jobbers. 








Factory, 95 Chestnut Street, Providence, R. I. 
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E above cut shows the Official 
Scapular Locket, patented 
April 9, 1912. Since its in- 
troduction it has become one 
of the best selling articles in the Jew- 
elers’ trade. To-day it’s a staple. 
Made of Merrill’s Extra Quality 
stock throughout, having our thin model 
Bassine Edge. It is no thicker than 
any regular Locket. 
May be had with Plain, Engine 
turned, Stone Set, or Emblematic front. 
Better order to-day. 


OU will always find in the 
Merrill line the latest and best 
in Lockets. You will not find 
imitations nor unauthorized 

copies. 

No matter what you require in Lock- 
ets, nor for what purpose: social, re- 
ligious, personal, or to meet a special 
“fad,” you owe it to yourself and to 
your trade to specify “ Merrill Made” 
when writing or asking your Jobber. 

The New Thing First, the Best 
Things Always in Merrill Lockets. 





Make Merrill Lockets the Subject of a Letter to Your Jobber 
EVERYTHING IN LOCKETS 


LOS ANGELES OFFICE 
BROADWAY CENTRAL BUILDING 


ee 


ZZ 
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2705 


Modern Woodmen of America gold charm. Engraved 
edges, reverse plain. Trimming on front enameled cor- 
rectly and engraved 

3680X Rolled plate 

Brotherhood of Railroad Trainmen gold charm. 

cial design, lettering in red circle, with green ‘‘T” on 
white background. Flags correctly enameled, lantern, 
etc. 

8668X Rolled plate 

Knights of Columbus gold charm. Engraved edges, re- 
verse plain. Trimming on front correctly enameled and 
engraved each 
8679X Rolled plate dozen 
Loyal Order of Moose stick Pierced shield design 
with emblem in center Levan oxy d in appropriate and cor- 
rect colors dozen 
Benevolent and Protective Order of Elks gold button. 
Blue enameled border with lettering “Hello, Bill,” in 
gold letters. Center is white enameled dial with raised 
gold Elk head. Patented Design dozen 
Benevolent and Protective Order of Elks stick pin. 
Pierced shield design with raised, engraved gold Elk 


2704 


DESCRIPTION 


$4.50 
18.00 


27.00 


18.00 


993A 


0929 


Odd Fellow gold charm. Engraved edges, reverse plain. 
Trimming on front enameled correctly and engraved. 


3677X Rolled plate 
Knights of Columbus stick pin. Skeleton pierced shield 
design with emblem in center enameled in appropriate 
dozen 
Benevolent Brotherhood of Locomotive Firemen and 
Enginemen gold charm. Official design and colors..each 
3667X Rolled plate 
Knights of Pythias stick pin. Skeleton pierced shield 
design with emblem in center enameled in appropriate 
colors, dozen 
Masonic gold charm. Engraved edges, reverse plain. 
Trimming on front like 0789, enameled and engraved. 
each 
8676X Rolled plate 
Home Moose button. Red enameled heart with Moose 
head raised in relief on same. Lettering in gold..dozen 
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$4.50 
18.00 
18.00 


10.00 
30.00 


18.00 
4.50 


18.00 
21.00 


The small charms illustrated here are made for all Fraternal Or- 


ders and are especially adapted for Waldemar and coat chains. 


Prices Subject to Jewelers’ Circular Discount. 
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Michael Angelo said:— 
“Trifles Make Perfection.” 


[? is the attention given 

to every trifling de- | 
tail in the making of our HHHHT 
emblems, together with WII 
quality, service and an | 
unfailing determination 
to maintain the highest 
standard in all, which 
has. distinguished our 
products above all 
others for over half a 
century. The absolute 
correctness of the em- 
blematic products we | 
offer you have resulted 
from a development of 
higher and more com- 
plete efficiency than 
exists in any other em- 
blem producing organi- 
zation. A deft touch here 
and there—little things 
not seen every day— 
these are the trifles that 
make perfection. 


IRONS & RUSSELL CO. 


Specialists in the 
Manufacture of 


EMBLEMS 
THREE COMPLETE STOCKS 
IN THREE CONVENIENT 
CENTERS 


Main Office and Factory: 
PROVIDENCE, R. I. 


New York Office: Chicago Office: 
11 Maiden Lane 10S. Wabash Ave. 
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WEL VE heralds of the Queen 


are starting out to show you 


4 


the wonderful new rings made 


up for the coming year. Over 


one thousand new patterns—dif- 


ferent and beautiful be yon d 


compare. Wait—judge—and a 


profitable ring business will be 
Yours, 


BUFFALO - 
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Every | a" er 
Wants This Case--- 


THIN, SANITARY, ARTISTIC and 
HANDY—manipulated in a flash. 











The illustration explains it better 


than a page of type. 


AT POPULAR PRICES “HAV- 
ONE” Cigarette Case is the BIG, 
20th CENTURY PROFIT 
BUILDER for LIYE JEWELERS. 


Remember the name 
and Trade Mark 


TIAVONE 


Many artistic patterns in 14K Gold 
and Sterling Silver, with Genuine 
Stone Push Pieces. Also sev- 
eral patterns in German Silver. 


Thru Jobbers Ee Pai 


WAVONECIGARETTE CASE COMPANY 


NEW YORK CITY 


We've just put “HAVONE” on the market 
and already we’re working to capacity to 
fill advance rush orders. 


Write for booklet out soon, 





Sold thru VICTOR NiVOIS 
35 Maiden Lane, New York 
Watch for the Business Getters that will appear on this page 
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(See Opposite Page) 











We desire to announce 


to the 


Wholesale and Retail Jewelers 


of the 


United States and Canada 


that we have purchased the entire stock 


(including the watch material) 


of the 


NEW ENGLAND WATCH CO. 


THE BEST WATCH EVER MADE FOR THE MONEY 








We think it will be to your interest to write us 


for further particulars 


We have also engaged a number of their most expert men to take 


care of all repairs which may be sent to us 


M.SICKLES & SONS 


726 Chestnut St. 
PHILADELPHIA, PA. 
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NEW ENGLAND WATCHES 
Cavour 15 Ligne Alden 10 Ligne 
































— _ Double roller lever movement, seven jewels, steel safety 

Double roller lever escapement, bridged, jeweled, nickeled, barrel, nicke] damaskeend plates, exposed pallet, exposed gilded 
damaskeened, banking pins, recoil click. wenty-year gold train wheels, recoil click, pull out set, second hand. In 20 
filled, sterling and nickel. Open face or hunting. year gold filled and 14 karat solid gold. Open face only. 

















Twelve Size—18111. Lever Movement. Six Sige—18171. 


Double roller lever movement, jeweled, banking pins, quick train, two case screws, screw balance, nickel damaskeened 
plates, all train wheels cut, pinions hardened and polished. Twelve and 16 size have push in set; 6 size has pull out set and steel 
safety barrel. Cases are 10-year gold filled, nickel, black nickel, gun metal; open face only; porcelain dials unless metals are 


specified. 


Alden Men’s Thin Model 


ae - 
Metal Dial. 
Double roller lever movement, seven jewels, breguet hairspring, cut expansion balance, tempered steel safety barrel, nickel 
damaskeened plates, exposed bridged pallet, exposed winding wheels, exposed and red gilded train wheels, recoil click, pull out 
set. Twenty-year gold filled; porcelain or metal dials. 


M. SICKLES & SONS 


726 Chestnut Street PHILADELPHIA, PA. 
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Do You Want to Handle Pearl Strings That Have 
Given Perfect Satisfaction for Years? 


Thousands of strings of La Tausca Pearls have been sold under the broadest guarantee. Not one has ever 
been returned. 


Perles de Rayon, one of our La Tausca qualities, is endorsed by the two well-known manufacturers quoted below, 
and by other manufacturers, jobbers and retailers all over the world. 


TTIILEN $4 53 


ee 


us 
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Two Conservative Manutacturers 


OF NATIONAL REPUTATION 


Endorse La TAUSCA Pearls 


E have always printed the truth about La Tausca Pearls. We have endeavored to make 
all our statements concerning them just and conservative. Yet, there is a natural 
tendency in everyone to discount a little whatever a person says about himself. And 

we know that, careful as we have been, our own opinion of our goods has probably been taken 
‘“‘with a grain of salt.’’ So it is gratifying to have our estimate of the superiority of La Tausca 
Pearls confirmed by two such well known firms as Parks Bros. & Rogers and Hutchison & 
Huestis. And especially so, when their endorsements consist not merely of empty words, but are 
backed up by the use of La Tausca Pearls in goods produced and sold under their trade-marks. 


Parks Bros. & Rogers, Providence, say : Hutchison & Huestis, Inc., Providence, say: 
oe “We now offer to the trade an exclusive line of 

We searched the world for pearls whose designs in rings mounted with LA TAUSCA 
quality would be a credit to our line and which PEARLS, Quality Perles de Rayon. This inde- 


we could mount in men’s jewelry and sell 


cadet ink tana stiuctible and unchangeable quality is particularly 


suitable for mounting in rings and other articles 
of jewelry receiving hard usage. Immersion in 
water or other liquids will not cause these pearls 
to change color or peel. The beautiful luster 
and Oriental opalescence are permanent.” 


See National Jeweler for January, page 42. See National Jeweler for January, page 48. 


These are but two of the many manufacturing jewelers of Providence, Attleboro, New York and Newark to 
whom we furnish La Tausca Pearls. 


Prove to Yourself that La Tausca Pearls do not change color or peel. 
A sample for testing mailed on request. 


“The La Tausca Quality Perles de Rayon 
was our final choice. Each pearl is mounted 
by our special process and cannot come off.” 








me?) | THE LOW-TAUSSIG-KARPELES CO. | EVERYTHING 
OV 











IN STONES 
TRADE MARK PROVIDENCE PARIS NEW YORK thes: 
recious 
THIS TRADE-MARK TAG Address All Cc ications to Providence Reconstructed 
on every strand 
identifies the genuine THE GOLDSMITHS’ STOCK CO., TORONTO, CANADA Imitation 


Sole Canadian Sales Agents for La Tausca Pearls 
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Repair ._ = 

the most profitable ends of your business. 

business by increasing yours. But we HAVE to increase yours FIRST. 


Tul i ie 
You "t MK a i" tt 

| | it bs i 
Will you let us assist you in making it so? 
Only by building up your repair department can we sell you more stones. 


le 
il 
| iV 
1) ea 
mani i om Tae 
Your repair department can be made one of il 
Our purpose we admit is entirely selfish. We want to increase our stone 
And that is just what we want to do. 





We are not an ordinary stone house. We sell you from the same stock out 
of which we supply some of the largest stone users in the world. Every 
stone is guaranteed perfect and of the first quality. 


But we do more than sell you stones. 


We assist you to develop repair business. 
_ ness-getting is ready for you. 


Your name on the attached coupon will bring it. 
It may be worth hundreds of dollars to you. 


Our plan of co-operative busi- 


It costs but a stamp. 














THE LOW-TAUSSIG-KARPELES CO. 8, 
PROVIDENCE PARIS NEW YORK Pe 
o.” 
‘The House That Made String Pearls Popular’”’ * : e 
Address All Communi.ations to Providence oY e f 7 oe 
Es 
Watch forLa Tausca Pearl String on 
se 


Announcements in Early Issues 


of All Jewelry Trade Papers. 
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Extending the Prestige and Sales of 
Mount Vernon Tableware 


| 























The additional Hollow Ware pieces in the Mount Vernon pattern 
are evoking much enthusiasm among the trade. Mount Vernon cus- 


tomers are most eager to add these pieces to their table service, and 
the profit in the selling is most pleasing to the Jeweler. 





Catalogue No. 11 sent on request 
ROGERS, LUNT & BOWLEN CO. 
Silversmiths 
Greenfield, Mass. 
NEW YORK CHICAGO SAN FRANCISCO 
Kesner Building 717 Market St. 


TRADE MARK BO sterunse 15 Maiden Lane 
“The Silver That Sells’ 












































is a sterling silver pat- 

tern of rare merit, com- 
bining in an unusual degree 
beauty of line, gracefulness of 
contour, and perfect finish. 


Moderately heavy in weight, 
it is well balanced, the silver 
being distributed so as to supply 
the maximum amount of 
strength. 


The nature of the design and 
character of the decoration, 
brought out in high relief by fine 
die work, give that effect of rich 
carving which is characteristic of 
the classic Corinthian capital. 


The finish is Butler throughout. 


If you are in a position to consider 
handling the complete pattern as 
a special and exclusive one, write 
at once for our proposition. 


R. WALLACE & SONS MFG. CO. 
Wallingford, Conn. 


New York Chicago San Francisco London 
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(PE Anington Pattern in si)yer 


plate that res ists wear 1s a de- 
sign that consists entirely of beautiful 
curves, solt nppling )ines, and a 


graceful contour— the result being a 
, rare combination of symmetry and 
> sunplicity. 


Every piece of the Arlington ts 
sectionally plated on the parts most 
exposed to wear, and every piece is 


guaranteed without time fimit. 


The Adlington Is finished Bright 
and can be supplied in both Extra /) 
Sectional and Triple Sectional plate.) 


Prices on application. 





R. WALLACE & SONS MEG. CO. 


WALLINGFORD, CONN. 


Box 150 
CHICAGO SAN FRANCISCO 
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The Line That is Made 
and Sold on Honor 


g A line made and finished by shilled 
wortimen and distinguished by its 
reasonable prices. 


} People are continually loohing to 
us for new and original ideas in 
novelties (both sterling and 14K gold) 


and in sterling silver jewelry. 


@ Our travelers will soon be calling 
on you and we trust that you will 
not overlook the opportunity of see- 
ing our line before placing your 
orders for the coming season. 








R. BLACKINTON @ COMPANY 


Goldsmiths, Silversmiths and Jewelers 


Factory and Main Office: New York Salesrooms: 


North Attleboro, Mass. (R) GB ©) 15-17-19 Maiden Lane 


Bale 
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Fork 
Front 


Berry 
Spoon 
































Francis I 


Design Patented. 
























MAISON Francois Premier in 

Paris; one of the most inter- 
ge architectural treasures of 
the city. 


ANYVZ/V 


sterling silver flatware has 
the beauty of design which 
makes it permanently de- 
sirable as a household pos- 
session. The Francis I 
pattern shown on this page 
combines exquisite sim- 
plicity with careful atten- 
tion to detail. Note the 
finish of the back, as shown 
in reverse plate of fork. 
Alvin Sterling flatware is 
made ina long list of beau- 
tiful designs, representing 
every school and period of 
decoration. ALVIN STERLING 


ALVIN MFG. CO. 
SAG HARBOR, N.Y. 


SALESROOMS: 
52 Maiden Lane’ 10 So. Wabash Ave. 717 Market St. 
New York Chicago San Francisco 
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DESIGNED AFTER THE MOS 

Mh RICHLY CARVED TEMPLES IN 

il THE WORLD-TO MEET THE 

DEMAND THAT ISHERE NOW 

FOR A PATTERN THAT IS 
“DIFFERENT” 
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Bright Finish 






that are familiar to all. 
plicity and good taste 














STERLING SILVER 
IS. Co. ¥ Sterling 


TRADE MARK 


MERIDEN, CONN. 


49-51 West 34th St - NEW YORK - 


| THE DEERFIELD PATTERN 


Substantial W eights 


The Colonial character of the design makes appropriate the 
name, which recalls events in the early history of the country 
The pattern 1s notable for its sim- 
Made in a full line of staple and fancy 
pieces; complete dinner service to match. Send for price list. 


WILCOX & EVERTSEN 


(International Silver Co., Successor) 


9-19 Maiden Lane 
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Get YOUR Catalogues TO-DAY 


You'll find our catalogues a _ satisfactory way for procuring merchandise 
that assures a quick “turn over” at prices that show you a splendid profit 
on every sale. 


We make a feature of our catalogues and every page of our big 80 
page book and special supplements is cram full of quick selling snappy 


goods. 


During the past year scores of merchants from every State have tested 
the Woodside Catalogue method of buying their stock and found it profit- 
able. Certainly your own best interest demands that you leave no stone 
unturned to get 


Better Goods at Lower Prices 


Why not investigate to-day? Get your copy of our books and look 
through them carefully—now—in your off season—when you have plenty 
of time to examine the line critically and compare values. 


And you can judge the offerings accurately. The illustrations—taken 
directly from the goods—show the articles with photographic vividness. You 
couldn't judge the line better if you saw the pieces themselves in our show- 
rooms in New York City. 


Then remember you take no risk in ordering Woodside goods. We 
make all shipments with the distinct understanding that you are to return 
your purchase—at our expense—if you are not completely pleased. 


A Simple Request Brings Your Books 










Just fill in and send us this coupon—to-day—your catalogues 
will go forward by return mail. If you don’t want to destroy 
your Circular write “send us your books” on a postal. 


Don’t delay, because the longer you hesitate the more 
you lose. Act now. Woodside 
Sterling Co. 


More Goods for the Same New York . 


Choose The Same Goods for Less Money 


WOODSIDE STERLING COMPANY 


170 Broadway, New York 


Please send your cata- 
logues without expense 
to us. 
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VANITY CASES-—IN STERLING SILVER 


Cigarette Cases, Match Boxes, etc. 








Not Cheap 1167/1 Not Cheap 
nor nor 
HighPriced ~ HighPriced 
JUST JUST 
GOOD GOOD 
New York os 
15-17-19 iti 

Maiden Lane 
Mark 


SEND FOR CATALOGUE C. 


THE JAMES E, BLAKE CO. 


Makers of Jewelry and Silverware since 1859 


ATTLEBORO MASSACHUSETTS 


Our Salesmen Are Now On the Road 
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The Superior Merit of “UTOPIAN” 


Sterling Silver-mounted Glassware 


has made it the foremost line of its kind,4the most reliable and best-selling 
make of Silver Deposit Ware ever produced—a strong statement, but 


BACKED UP BY THE GOODS THEMSELVES. 





No. 644. Sugar and Creamer—Sugar 2% in. high; 
Creamer 3% in. high. Set, $2.00 











~~. 
No. 675. Sugar and Creamer— Sugar 3 in. high; 
Creamer 4 in. high. Set, $4.00 











Prices quoted here are subject to Jewelers’ Circular Key 


Illustrated Catalogue sent upon request. 


Inquiries invited concerning new novelties in Combination 


Cut and Engraved Glass, silver-mounted—particularly suitable for Easter and Spring Wedding trade. 





No. 790. Sandwich Plate, 10% in. diameter, $7.50 














No. 788.° Sandwich Plate, 10% in. diameter, $7.50 








UTOPIAN SILVER DEPOSIT & NOVELTY CO., Mfrs. 


261-263 West 36th Street, New York City 
Boston: G. E. McFARLIN, Room 26, 19 Pearl Street 
San Francisco: A. W. PIKE & CO., 711 Mission Street 
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THE MERRILL BROS.’ CO. 
SILVERSMITHS 
22 Green Street, Newark, N. J. 
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Small Vanity, Engine Turned, 


CODDING & HEILBORN CO. 


Makers of Most Up-to-date Novelties in 


Sterling and German Silver and Gold Filled 
NORTH ATTLEBORO MASSACHUSETTS 
New York Office, 13 Maiden Lane 


PACIFIC COAST 


BEN. N. NORDMAN CO. 
Room 503 Jewelers’ Building SAN FRANCISCO, CAL. 





Our 1914 Line is ready for 
inspection. Write now, fora 
selection of the C. B. @ H. 
line of fast selling novelties. 





ion VANITY CASES, 


COIN CASES, 
PUFFS, 


CIGARETTE CASES, 


POCKET KNIVES. 





Puff Box. Knife. 





Vanity Case, Large, Etched Shield in Center. 
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IMPORTANT TRADE REDUCTION 








ON STERLING SILVER MESH BAGS 
AND GOLD AND SILVER CHAINS, 
ALTHOUGH THE QUALITY OF WORK- 
MANSHIP IS OF OUR USUAL HIGH 
STANDARD. 


OUR REPRESENTATIVES ARE NOW 
VISITING THE LARGE CITIES AND WE RE- 
SPECTFULLY SUGGEST THAT THE TRADE 


WAIT TO INSPECT THEIR LINES BE- 
FORE MAKING SPRING PURCHASES. 


ERNST GIDEON BEK, 


15-17-19 MAIDEN LANE NEW YORK 





February 4, 1914. 























February 4, 1914. 


THE JEWELERS’ CIRCULAR-WEEKLY 45 





The Home of Vanities That Retail From 50c. to $5.00 





f} 
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ACTUAL SIZE—CLOSED 


The above shows our Vanity No. 
6080—Oxidized and Silver Plated, 
nicely finished, and can be retailed 
for $1.00 each. Note the four coin 
holders for pennies, nickels, dimes 
and quarters. 


Hundreds of designs to select 
from. Some of them are exact re- 
productions of recent importations 
from Paris. We could not sell this 
merchandise at the prices we do if 
we did not buy our stock in great 
quantities and manufacture all of our 
goods in our own plant. 


Every Jeweler can sell Vanities 
at our prices. 











No. 6083—ACTUAL SIZE 

















OPEN 


You can retail this case, our No. 
6083, either Oxidized or Polished 
Silver Plated, for 5oc. 


Two coin holders, mirror, card 


case and powder puff. 
Don’t Delay! 
Send Us An Order 





For a Selection! 





The Inlaid Company 
PROVIDENCE, R. I. 


New York Office: 200 Fifth Avenue: 
Ro>m 450 
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A bold outline, relieved by a 











graceful decoration, has produced 
in the Carolina Pattern a 
design of lasting charm. 

Made in Sterling Silver Inlaid 
and Special Quality Plate. 


The Holmes & Edwards Silver Co. Ne 


INTERNATIONAL SILVER CO., Successor 

















Bridgeport, Conn. Ay 


The above illustration furnished on heavy card 11x14 inches, three colors, with easel for window display. 
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FAITROAKS 


One of the most 
popular patterns today 





Made in the celebrated Rockford Quality and sold to the Retail 
Jeweler exclusively by the 


Rockford Silver Plate Co. 


ROCKFORD, ILL. 








Stand by those who stand by you 
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= 588, Coaster Sets—Any of Above 
2849, Percolator. Designs. 196, Tray. 








1924, Coffee Machine. 1363, Bouillon Set. 450, Kettle and Stand. 














A Few of the Many Styles Shown in Our New 


RED BOOK 


Interesting from Cover to Cover 
Yours— Without Cost—Upon Request 
S.STERNAU & COMPANY 


NEW YORK SHOW ROOMS Fstablished 1887 OFFICE and FACTORY 
305 Broadway John and Gold Sts., Brooklyn 
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Pairpoint goods turn Vim and Vigor 
into profits across your counter. 











We show here 
a few of our 
Live Wires 
in Sheffield 
Reproductions 
which will 
short-circuit 
trade direct to 
you. 


Photograph Books showing any 
of these lines complete loaned to 
the trade on application for in- 
spection: 


Cut Glass 
Silver Plate 
Electric Portables 
Prize Cups 
Brass Goods 











The Pairpoint Corporation 


BRANCHES: a 
NEW VORR .cissevccscseusoes 88 Murray Street ; ‘ 
MONTREAL. .Coristine Building, St. Nicholas St. Factories : New Bedford, Mass. 
SAN: FRANGISCO ..0i60:< caicee sii 717 Market Street Dept. D. 
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Coffee Percolator 
No. 12293 





Coffee Percolator 
No. 11392 


Electric Stove 
No 47 





























Toaster 
No. 1211 
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1 | Your Trade Wants to 


Buy These Electrics 


The Manning-Bowman line of elec- 
trics is admirably adapted to the 
jewelry trade, and it is the retailer 
who is able and willing to adapt 
himself to conditions and keep pace 
with the wants of his trade who 
paves the way for new trade and 
greater sales to the old trade. 


anning- 
owman. 


®lectrics 


are the refinement of culinary equipment. 
Every detail of construction is watched 
with zealous care, so that in selling ary 
article of this line you are selling the finest 
procurable—for M-B “means best.” 


Manning-Bowman Electric Coffee Per- 
colators, Chafing Dishes, Toasters, Tea 
Ball Urns, Urn Percolators, Egg Boilers, 
Hot Water Heaters, etc., are an orna- 
ment to any store. They attract trade, 
sell well and yield a good profit. 


Nickel and Silver Plate, 
and Solid Copper 


Many features of construction are exclusive 
with M-B Electrics, and our trade mark 
and reputation behind them guarantee 
quality and durability. 


The demand for Manning-Bowman Elec- 
trics is increasing rapidly wherever electric- 
ity is used. Our advertising of the 
line in the national magazines and 
women’s publications means sales 
to every dealer selling M-B goods. 

Write for our general catalogue 


illustrating our complete line, 
including electric goods. 


MANNING, BOWMAN & CO. 
Meriden, Conn. 
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Tea Ball 
Tea Urn 
No. 12373 


Tilting 
Kettle 
» No. 14771 





Water Heater, No 15 
































































Sample of half-tone silverware illustration by Suffolk Engraving & Electrotyping Co.. Boston 
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individuals and concerns pos- 
sessing like qualifications. 
in every line will be spoken of as cheap 


In every business 
A FEW houses will 
be known and recog- 
nized as reliable, cap- 
able and efficient. To 
these will come the trade of 


MANY 








PROVIDENCE 
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Goods used through courtesy of R. Wallace & Sons Mfg. Co. 


Printed by The Barta Press, Boston 








Sample of half-tone jewelry illustration by Suffolk Engraving & Electrotyping Co., Boston 

















Goods used through courtesy of Jason Weiler & Sons Printed by The Barta Press, Boston 
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To Reap Prosperity in 1914 Sow 
Seeds of Optimism Now 






































| SCARF PINS, $1.25 to $6.00 Each, Net | SCARF PINS, $1.25 to $6.00 Each, Net 


Selected Pink and White Real Shell Cameos 
Headquarters For All. Cameo Jewelry 


Cameos, La Vallieres, Brooches, 
Pendants, Rings, Scarf Pins, 
Dumbell Links, Etc. 






































. 10 and 14 Kt. RINGS, $2.00 to $7.50 Each 

Beat the other fellow to it. 
Buy sure from this wide- 
awake house. 

















10 and 14 Kt. GOLD BROOCHES, $2.50 to $15.00 Each 
M. J. AVERBECK, Manufacturer, Importer 
A LIVE WIRE HOUSE 
10 and 12 MAIDEN LANE, NEW YORK 



































| SCARF PINS, $1.25 to $6.00 Each, Net | | SCARF PINS, $1.25 to $6.00 Each, Net | 
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Finest Grade is “Newark-Made” 





Riker Brothers Trade 
Manufacturing Jewelers—|4-Karat Only 
42-4-6 Court Street Mark 


Eastwood-Park Co. 
Silver Toiletware, Novelties and Mesh Bags (Po 
N. Y. Office, 15 Maiden Lane 


Austin and Murray Streets 


K THE HOUSE OF PROGRESS 
14K. and Platinum Jewelry 
FRANK KREMENTZ CO. 
530 Mulberry Street 











TRADE 13-15 Franklin St. 


¢ Crane and Theurer, Inc. 
mark 14 KARAT LINES 


<@& J.A.&S.W.Granbery 


(a corporation) 
The 10 kt. line that sells 


Trade Mark Kinney, Orchard and Scott Streets 








Shafer & rt ae Inc. 


sgn) a of 
d Facto: 
Opposite City Hall 


Office an 
6-11 Franklin Street. 


Burstow, Kollmar & Co. 
Bracelets and Bead Necks 


Garland, Fisher Company 


GF 10K M Mesh Bags and General Line 














meyer & Gross 





f High Grad. 
M.G. Solid Gold Set Rings. 
Trade Mark aaa Mulberry Street 
William Link Co. nace 
Makers of 14-K. Jewelry A 
SCARF PINS GG) 
401-407 Mulberry Street Mart 





Clark & Noon 
27 Marshall Street 


Hea for d Birthstone Jewelry, 
wae te Trade Mark 





Osmun-Parker Mfg. Co. 


Makers of Fine Pearl and Diamond Jewelry 
338 Mulberry Street 





Climax Mesh Bag Co. 
the better Grade 9 “BAILEY” 
BLE Mesh Bags for the Retail Trade 


401-407 Mulberry Street 





Frederick B. Weiss, Inc, 
The Up-to-Date 10-Kt. Line 
Cusrowr 





473-475 Washington Street 
Taylor ¢ & Co. ine 
a by _— of any higher quality 
47 Chestnut Street aonam 





Battin & Compan ny 
Wares—Gold ond 8 


3. 


ai Ogden Street 





Taek Keller Jewelry Mig. Ce. 


ion 320 Fifth Ave., N 
ge tel 64 Nassau Street 
Factory 251 N.J.R.R. Ave. 





Stumpf & Binder 
Manafacturers of Fine Gold and Platinum Chains, 
Swivels, Spring Rings, in Gold and Platinum. 


60-68 Columbia Street Newark, N. J. 





1866 Champenois & Co. '°'2 
J Iry, Quali d Finish 
10-K. ewe Gaal 08 inis 
wmape C XK Marr 





50 Wainut Street 
The Ledos M'f’g Co. 


Manufacturers of 
Watch Case Materials—Jewelers Findings 
No. 34 — St. Newark, N. J. 
1914 





Barry & Company 


Well Made 10K Jewel 
Trade (}) Mark Oor Trade Mark ay Al 


10 Austin Street 


18 Columbia Street 





A Newark Concern is always 
sure to have something you 
will want and something your 
customers will buy. 


its EXPERIENCE and 
KNOWING HOW that | 
; makes Newark the fountain ; 
> head of highest grade Jewelry; ; 
> producing ; 


Newest Designs = 
Finest Workmanship 
Quickest Sellers 


% The advertisers on this page 
will supply your every want in 





PIPL IISF 
~wvw 


14 and 10K. Gold 
Platinum 

Diamond Goods 
% Silver Novelties 
and Silverware 


PV VUVUCCCCCC CC CCCCCCCCCr 





PILISS 


al 


Link & Angell, Inc. 


Office, 9 Maiden Lane 
530 Mulberry Street 

Abig & Wagner 
Specialty 10 and 14-K. Bracelets and La Vallieres 
60 Columbia Street 





Geo. W. Heath & Co. 


Pencils and Fountain Pens 
206-208-210 First Street 





Weizenegger Bros. 
(WXB) Sterling Silver Mesh Bags 


368 Halsey Street 





4 THE WILLIAM B. KERR CO. 
Makers of Novelties, Tofgrenee, Etc., in 
a Gold and Ster 
Office an 


Factory N.Y. Office 
Orange — High Sts. 16 Maiden Lane 





E. H. Eastwood W. Mills Chas. Hohnhold 
E. H. EASTWOOD & CO. 
Specializing in Stecline Silver Vanity Cases and 
et Knives. 


34‘ Marshall Street 





J. D. Dalzell & Co. 


nets Manswfacturers of Fine 14-K. Jewelry 
Mark 23 Marshall Street 





The Hayes Bros. Co. 


HEB Manufacturers of exquisite 10-K. and 
14-K. Jewelry. 42 Hill Street 





1A fetere".10K 


480 Washington Street 





PT ce 


N.Y. Office, 30Church St. 408 N. J.R.R. Ave. 





La Pierre Mfg. Co. 
ae Street 





Candlesticks 
La Secla, Fried & Co., Inc. <> 
(Gold and Silversmiths) 
Specialists in Eye Glass Cases, Purses, Vanities 
and Card Cases. 


97 Chestnut Street Tanto Mom 





Mandeville, Horton & Tibbals, Inc. 


&O We SPECIALIZE in RINGS 








ee 14-K. Jewelry 
Gap 
Franklin 13 Street 
, Strauss & Strauss 
Goa te mel Bee Rings 
aan “Rings that sell themslves,” 
9 Clinton Street 


332 Mulberry Street 
14-K. Gold and Platinum 
30 Court Street 


of every description 
YS necator 10 and 
\/ 











Charles W. Park 
Maker of Fine Sterling Goods, Novelties 
and Mesh Bags 








Oliver and McWhorter Streets 





ARCH CROWN MFG. CO. 


1 4K WS 
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Some Really Big Jewelry Achievements in 1913 


—spelling big with a capital B—must be credited to the House of A. J. Hedges & Co., 12 John St., 


New York. 


For over a generation they have stood for character, for solidity, for artistic chastity and rich simplicity 


of design. 


To which they have always added a keen insight an! foresight in regard to style and demand. 
Their art always has a practical value on which the jeweler can realize profits. 
A review of the progress of the jewelry industry for 1913 would be decidedly incomplete without men- 


tioning two revolutionary innovations put out by A. J. 








OPEN. CLOSED 


Claspless, Catchless, Patented Safety Brooch 
Brought Out in 1913 by A. J. Hedges & Co. 


Hedges Catchless Safety Brooch 


(Patented) 


does away—and is the only practical invention 
of this kind that does away—with solder, with 
fabric tearing clasps, with ill-fitting, sagging and 
slovenly appearance. 

This one achievement would be glory enough for 
one firm. But A. J. Hedges & Co. have added 
another “feather in their cap.” 


Hedges & Co. Their 


FRONT VIEW. SIDE VIEW. 





OPEN. 
Claspless, Catchless Veilpin, Brought Out in 1913 
by A. J. Hedges & Co. 


Hedges Veil Pin 
(Patented) 


is also much more than a “novelty.” It is a 
radical innovation that has proved its merit. It 
has no clasp, no catch that tears the fabric. It 
opens and shuts with a spring like a pocket 
knife. 


These important mechanical improvements are all additional value tor the customers of A. J. Hedges 
& Co.—besides the craftsmanship and selling features of Hedges Jewelry. 

Originally A. J. Hedges & Co. made their reputation as Specialists in Mourning Jewelry. In this 
field, with its color limitations, richness of simplicity and design are vital to success. 


Gradually the leading jewelers all over the country 


urged the firm to utilize their art and skill in 


distinctive other lines. The illustrations shown are a few instances of the splendid results achieved. 


A. J. Hedges & Co. 


Makers of 14 Kt. 
Jewelry 


Specialists in 
Mourning Jewelry 








. 
. 


12 to 16 John 
Street 


New York 
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Two Simple But Artistic Neck Velvets Brought Out by A. J. Hedges & Co. 
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IN 
Platinum—14 Karat Gold—Sterling Silver 
Jeweled Bags Lorgnette Chains - i R 
Mesh Bags Card Cases = 
Purses Bracelets 
Vanity Cases Cigarette Cases 





(_) (Co) 
Chatelaines Lorgnettes 
Cigarette Holders Eyeglass Cases 
Coin Purses Novelties 
|: J 





Our offerings to the trade for 1914 will be marked by a Rigid Adherence to the 
Same Qualities of Careful Workmanship, Richness and Delicacy of Design, as well 
as our Guaranteed Quality of Goods, which feature has Maintained the Recognized 


Standard of this Concern for Half a Century. 


I. N. LEVINSON, President H. S. MORRIS, Treasurer 


S. COTTLE COMPANY 


In Its 49th Year of Jewelry Manufacture 


31 East 17th Street New York City 


PARIS: 28 Rue D’Hauteville CHICAGO: H. M. TEEPLE, Heyworth Bldg. SAN FRANCISCO: A. E. LEE, Shreve Bldg. 
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9 
New Effects in 14-K. Gold Jewelry 
4 Wr 
LINGERIE WALDEMAR 
CLASPS CHAINS 
ie LORGNETTE 
SAFETY PINS e e CHAINS 
* * * ae la 
Labies’ Foss =| Cigar Cutters | X®°% CHAINS 
rian Eugraved; and 4x aoa, | HAT PINS 
KEY CHAINS pte gr appa also Set . # 
es TIE CLIPS 
SCARF PINS VEIL een 
SLEEVE HANDY PINS 
BUTTONS :* # 
* ok COAT CHAINS 
RIBBON FOBS animales. 
MATCH BOXES 
.. s This is the original patented Staple Jewelr y 
flat cigar cutter and is supe- ‘ ‘A. 
N Fi t Ti ‘rior ue hic lela “near” in 14 K. Gold 
ew a le copies appearing on the and 
Clip are Sterling Silver 
TRADE 
ap ENOS RICHARDSON & CO. 
urx 22 Maiden Lane New York, N. Y. 
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ABEL BROS. & CO. 





























29 MAIDEN LANE COR. 58 NASSAU STREET 
NEW YORK 
MANUFACTURERS IMPORTERS 
Diamond Mountings Diamonds, Rubies, 
and Diamond Jewelry Pearls and Sapphires 


Send for Memo Selection 


















































ABEL BROS. & CO. 
‘OD 8 ‘SOU TAAV 


= 


Jewelers that purchased Abel productions liberally in 1913 were rewarded with an enormous 
business. Our December sales were the best we have ever had. During 1914 we shall have 
the foremost line of original styles in all Platinum and all Gold Diamond Jewelry, and Mount- 
ings—all to have the usual Abel “Style-Merit.” The greatest possible intrinsic value consistent 
with our well-known standard ‘Made and Finished Better Than Seems Necessary.” 


Try our Special order department. Designs and estimates 


gratis for the asking. Superior workmanship always. 
+—— ABEL BROS. & CO. =F 
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Osmers-Dougherty Company me ()) 


Manufacturing Jewelers 
PHONES 


291-293 Seventh Avenue, between 26th and 27th Streets (213/sapisox ) New York 
PLATINUM JEWELRY 


We carry in stock Pearl 
Mesh and Diamond Collars, 
Velvet Collars, Pendants, 
Earrings, Scarf Pins, Sau- 
toirs, Brooches. We also 
have a Special Order De- 
partment for making up 
individual designs, remodel- 
ing old jewelry or stones 
into modern styles. Com- 
petent repairing. 


Our Platinum Jewelry is 
beautiful in every detail. 
The designs, some of which 















are modern Parisian adapta- 
tions, but for the most part 
delightfully original, are 
made by highly skilled 
artisans and represent the 
acme of perfection in 


construction. 
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In addition to our large assortment of Seed Pearl Rope Necklaces, some of 
which are here illustrated, we carry a large stock of Brooches, Pendants, Fes- 
toon Necklaces, Collars, Bayaderes, Earrings, Sautoirs, etc. Old Pieces Matched, 
Altered and Repaired. 


Platinum and Diamond Necklace Clasps 


OUR ASSORTMENT OF PLATINUM, DIAMOND, PEARL AND GOLD NECK- 
LACE SNAPS IS ONE OF THE MOST VARIED IN DESIGN AND PRICE 





OUR INDESTRUCTIBLE PEARL NECKLACES ARE STILL IN THE LEAD 

















60 





THE JEWELERS’ CIRCULAR-WEEKLY February 4, 1914. 














SUT 








TOMO OOOO UU UMM 























TU 











—— 


ee 

















ULL 








—— ! 
— 


ee 


—— 


—~——~ 














FOO TTT OOD 





———— 





The < 


==> Solitaire Cluster 





A Beautiful line of 


INTERCHANGEABLE 


Patented 


very Salable Merchandise. The best we have ever shown. 


You are missing an opportunity if you do not acquaint yourself with this line. 
Mounted in beautiful effects in La Vallieres, Earrings, Pins and Rings. 

Just the thing to stimulate Spring business. 

Advertising prepared and furnished that does bring excellent returns. 
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ENLARGED CLUSTER 
SIDE VIEW 








Patented. 
Set in the clamps of any Diamond 
Mounting. Sold complete only. 





DIAMOND CUTTERS 


Poorly shaped, broken and chipped diamonds 
repaired promptly with a minimum loss. 


GEBHARDT BROS., Cincinnati, O. 
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e e Manufacturers of SOCIETY EMBLEM Goods 
Sinnock & Sherrill of every description in SOLID GOLD. 


Please order through any jobber. 












N° 9349 |l4carat 


N2 S9I8I I4cARAT 


Q ne 1350) 
$134 Ne 14445 $25 ° N2-13662 
11 Genuine Brilliants $10 Genuine Brilliant $4 $43 
PAST MASTER ODD FELLOW BLUE LODGE * Solid Gold MOOSE Genuine Elk Tooth 


THE FIVE CUTS BELOW ARE KNIGHTS TEMPLAR CHARMS 















fHE 
ADE M4 Mra 
TRADE MARK wae Me pes 
ouaine CRUCIBLE On 4 al 
ON ASHIELD > 





= ‘ CP 
¢ o) ay c 4 > 
~™ < / ' bas 
— g 
___ a Te 
to = A eA S 
a o> @ iS (oF NSS I ‘ | allie. Ss 
i \ y Ao Oy % 0 5 
. i (RR N84959 =I4KFINE sa 
N° 8306 14 caratrine N044 0) i4K FINE $100 
es ; 200 : ’ ’ A $116 Five Brilliants in Crown $86 
Five Genuine Brilliants in the Five Genuine Brilliants in Five Roses in Crown Three Genuine Diamonds $50 
Crown. Seven Roses. the Crown. Nine Roses. and Four in Swords in the Crown. All Gold 


THE CUTS BELOW REPRESENT THREE PLATE FOLDING CHARMS 





NSE | 
Wa 





N°- 12550- 14 carat 





. DS , 
” = citi 
FRONT VIEW N9-12550-14 CARAT No. 9071 14 CARAT NS 9071 Mcarar 
— $154 BACK VIEW FRONT VIEW BACK VIEW $32 
irae te Cae $154 $108 $108 Genuine Brilliant 


Prices given are Catalogue prices 


SINNOCK & SHERRILL, Hays Building 
21-23 Maiden Lane, New York 
and 301 Masonic Temple, Chicago, IIl. 








$56 15 
Genuine Diamond Pa... ar Order through any Wholesale House 
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SOLIDARITY: 


‘‘The Case That Courts Comparison”’ 





Mr. Retailer: 


Price is never so attractive to a merchant 
as Profit. 


Profit is the keynote in merchandising. 
Profit must be paid for—if you want it—the 
same way as any other commodity. 


Our product produces Profit— Because: 
Profit production, on any merchandise, is always 
based on Character, Value and Service, and 
Solidarity Gold Cases have the fullest measure 


of these three features. 


Sold through Representative Watch Jobbers. 


SOLIDARITY WATCH CASE CO. 


(Established Over a Quarter of a Century) 


54 MAIDEN LANE, NEW YORK 





JOHN W. SHERWOOD, President LOUIS J. MONTAGNON, Secretary-Treasurer 
HARRY C. BALLAY, Vice-President GEORGE SALZGEBER, Assistant Secretary-Treasurer 
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Exquisite Richness 


and 


Elegance of Design 


distinguishes any one of these beautiful Platinum and 
Diamond Encrusted Sautoir Watches beyond all others 
now offered to the Trade. 

Doubly useful as Watch and Pendant, their Superior 
quality will commend them immediately to wide-awake 
jewelers who have the requirements of a discriminating 
clientele ever in mind. 
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WE MAKE NO TWO OF THESE 
WATCHES ALIKE! 


x 





Se 
DBAOt 
Cn 


This Originality, Individuality and Exclusiveness are 
STRONG SELLING POINTS, and are features that 
will be fully appreciated by your custom. 


Correspondence may lead to mutually profitable results, and will 
enable us to give you detailed descriptions and prices. 


American Wateh Case @o., 


15-17-19 Maiden Lane, New York City 
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EL KAY 


One Piece 
Cuff Buttons 


The most important and radi- 
cal improvement ever made in 
the manufacture of Cuff Buttons 


It slips in and out of the button hole easily and 
surely and when turned in position it stays put. 


Who ever heard or knew of a cuff button that 
wouldn’t wiggle and squirm and twist? Yet the 


El Kay Cuff Button 


Actually will, actually Does Stay Put in any cuff. 
So, besides being the Only One Piece Cuff 
Button— 

Besides being reinforced at points of severest 
strains—the easiest to insert—easiest to remove 
—strong and durable— 

It is the only cuff button that stays put. Tell 
it to Your Customer. 
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LK—the stamp in 
EL KAY Rings 
Right at the start we made it an 
ironclad rule to put the LK mark 
only on rings perfect in design, 
workmanship and metal—rings as 
dependable as the mint—the kind 


to make a business grow and keep 
on growing. 





We stuck to our opinions and our guns ; 
refused to make inferior rings on any 
terms. 


EL KAY Rings being widely known and 
long tried, they need no further guaran- 
tee. All EL KAY rings are stamped 
LK; the mark is sufficient warrant that 
the ring bearing it is of the highest merit 
and honest value. 


Write Us About EL KAY Rings 


JOSEPH L. HERZOG & CO. 


Makers of LK Rings 


(REG. U. S. PAT. OFF.) 


45-51 ROSE ST. Sicceading Corces Measfrrank ty. NEW YORK 
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A. Message of Optimism 


“‘We are entering upon one of the biggest buying movements in 
the history of steel-making in the United States, and a long spell of 
normal, sound prosperity for the whole country. Within sixty or 
ninety days the steel mills of all the Pittsburgh district will be run- 
ning almost and possibly quite to their full capacity. The psycho- 
logical moment for the complete resumption of full activity in all 
lines seems to have arrived.’’—Col. H. P. Bope, Vice:President and 
General Sales Manager of the Carnegie Steel Company. 











HE iron and steel trade is the barometer of conditions 
generally. When business improves in those lines, it 

is soon reflected in all branches of industry. 1914 
promises to be the beginning of a new era of activity and 
prosperity. Our views on this subject may be judged by the 
fact that we have opened a branch office at No. 929 Chest- 


nut Street, Philadelphia. 


So firmly convinced are we of this coming continuous im- 
provement and greater trade requirements that we are 
urging our customers and friends to stocK up liberally. We 
feel satisfied that it will be to their great advantage. Our 
salesmen sell Sellers and will soon show them to you. 
Patronize them generously. You Know that well bought is 
half sold :—purchases made of us help you to make sales. 


HENRY FREUND & BRO. 


Diamonds, Watches, Jewelry 
71 NASSAU STREET, NEW YORK CITY 





Fraternal Goods a 
Specialty 


Send for our New 
Catalogue of Elk 
Jewelry 
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The Much Talked About 
“VEEPIN” 














(Patent Pending) 


A practical novelty that has achieved instant success. 


The best time to offer an article like this to your trade is when most every- 
body talks about it. 


The above illustrations are only suggestions. We make a very extensive 
line to retail as low as $1.00 for plated “Veepins” and up to $25.00 for 
Sterling Silver, set with rhinestones. 


Our Spring line of Sautoirs, Bar Pins, Shoe Buckles, La Vallieres, Rings, 
Bracelets Hair Ornaments, etc., is now ready and creating favorable 
comment whenever shown. 


FISHEL NESSLER COMPANY 


Manufacturing Jewelers 


184 Fifth Avenue New York City 





Established Over a Quarter of a Century 
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HH 6A Stone Ring Embracing the Interchangeable Feature—The First of Its Kind! 
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A A ring from which the stone can be removed easily and 
#7 «quickly, without danger of damage, and which, when assem- 
; 


tf bled for wearing, Is a solid inseparable unit, the ES Multi- | 
if Set is shown in every conceivable shape, design 
i and stone; it 1s reasonable in price and _ beautifully Zz 
4 finished. Progressive jewelers everywhere are / a i 
4H featuring the ©S) Multi-Set ring. An assort- F vss } | 
Ht ment will be sent you on memorandum at .” Ses | | 
} our expense. Cut out and mail the coupon - wy | 
# in the corner. ff ssf oe | | 
ff EMPIRE STATE RING CO. 886" ff 
Makers of the famous guarantee SJ rings. ff Sess a S Fe Ht 
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Made like a watch-case with flat, snap-edge, 
all inone piece. Plain, engraved, or engine- 
turned in bright or Roman gold finish. 

Like Briggs’ Chains, Fobs and Bracelets, our 
Lockets show the results of twenty-five years 


of continuous experience in the production of 


jewelry guaranteed for satisfactory service. 


Your jobber has Briggs’ jewelry or will get 


it for you. 


The 


D. F. Briggs Co. 


Attleboro 
MASS. 



























































Silverware and Jewelry 
Printing 


Specialty for 20 years. For that length of time we 

have been recognized as the foremost “silverware and 

jewelry” printers of the country. That is, we have 

been entrusted with the catalogues and other litera- 

ture of the leading silverware and jewelry manufac- 
turers because they believed we could print them with the 
beauty and dignity to do justice to their product. 

Through this experience we have developed a_ specialized 
service and a standard all our own. We are able to print illustra- 
tions of silver and jewelry with lifelike softness and luster, and 
to surround them with type pages that reflect their character. We 
have learned the connection of artistic worth and selling value. 

We enjoy silverware and jewelry printing because it gives an 
opportunity for artistic effect that few other subjects afford. 
Perhaps that is why we have been so successful at it. 

If you have goods in gold or silver, precious stones, ivory, 
pearl, or kindred character that you wish to show on printed page 
in a worthy manner, we should like to tell you more about our 
service and put other examples before you. And you may be 


sure of this—our hearts will be in any work we undertake. 
e 
THE BARTA PRESS 


28 Oliver Street, Boston, Mass. 15 Maiden Lane, New York City 


Over) 


























‘NTUDY this engraving. Notice the perfect gradation of the diamonds. Observe that each 
diamond is an exact replica of every other except in size. Could you match diamonds 
like these? This is an example of our Silverware and Jewelry [lustrating and Printing Service. 


28 Oliver Street, Boston THE BARTA PRESS 15 Maiden Lane. New York 


Over 
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When in doubt 
Buy 


BIGNEY’S 


HIGHEST GRADE 
“MIRROR FINISH” 


chains, fobs, lockets 


and bracelets. 


Our one-eighth and one- 
tenth chains look and wear 


like solid gold. 
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Our Self-Adjusting 
Watch Holder Bracelet 
‘*The HOLDFAST.’’ 
Patent pending. 


The best watch holder on the 
market. They are made" in 
sterling silver and gold-filled. 





With Watch Adjusted 
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G. L. P. CO. 


G. L. P. Co., the Manufacturer Whose Goods Have Created Absolute Confidence with the Entire Jewelry Industry 











G.L.P.CO. 


RK REGISTERED 


Ask your jobber to show you Bracelets manufactured by G.L.P.Co., 
also be sure they show you our designs in beveled edge. 

Every Bracelet manufactured by G.L.P.Co. is made from 1-10 Gold 
Stock, and when the retail jeweler sells one he can give his 
guarantee with the sale. 

Our Solid Gold 10Kt. Line, also our Solid Gold Front Lapped 
Goods and Gold Filled have the finish, which has characterized 
G.L. P. Co.’s make of jewelry from the very start of our business. 

The high standard of all goods of our manufacture is acknow|- 
edged by the whole jewelry industry to positively and absolutely 
place our production in a class all by itself. 


GEO. L. PAINE CO. 


New York Office, 9 Maiden Lane pr ee North Attleboro, Mass. 
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G. L. P. CO. 


Design, Quality and Finish 





Ask your jobber to show you Real Shell Cameo Goods of the 
G. L. P. Co.’s make. 


The retail jeweler, who carries G. L. P. Co.’s Real Shell Cameo 
Goods, can, with every sale, give his customer a sure guarantee 
that they will give entire satisfaction in every way. 


The design, quality and finish of these goods is sure to make them 
the line that the retail jeweler takes pleasure in buying and selling. 


Our Iron-Clad Guarantee.—Every piece of goods made and manu- 
factured by us is stamped with our initials, “G. L. P. Co.,” right 


in the stock. 


The above is the strongest guarantee possible in safeguarding 
the interests of the entire jewelry trade. 


This is done to further protect the trade, so there is no chance 
of purchasing other makes of jewelry because they are on the 


G. L. P. Co.’s cards. 


The retail jewelers should insist on their, jobbers showing them 
goods manufactured by G. L. P. Co. 


GEO. L. PAINE CO. 


New York Office, 9 Maiden Lane Mei Werke North Attleboro, Mass. 
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)GOLD-FILLED CHAIN SAUTOIRS | 

















Have a decided advantage 
over the ribbon Sautoirs, 
because they wear longer, 
do not soil or fray at 
the edges. They are ex- 
tremely popular this 
Spring, and the particu- 
lar patterns we show here 
are as attractive in ap- 
pearance and as finely 
made as anything on the 


market. 


THEY REALLY DE- 
SERVE A PLACE 
IN YOUR STOCK 


We also wish to call your 
attention to our new and 
seasonable line of Pen- 


dants, Lockets, Chains, 





Bracelets, Plaques, 
Crosses, Rosaries, Novel- 
ties, etc., now being sold 


by leading jobbers every- 


where. 





DORAN, BAGNALL & CO. 
North Attleboro, ._Mass. 


9 Maiden Lane 29 E. Madison St. 150 Post St. 
NEW YORK CHICAGO SAN FRANCISCO 
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= 
Bracelet Patterns | 
Are Ready! | 


The Manning Guarantees 
Trade-Mark Genuine 
Manning Bracelets 


EING specialists in the 
manufacture of bracelets 

and devoting our many years 
to bracelets only has enabled us 
to present to the trade an im- 
mense salable line of popular 
and original patterns that others i 
cannot duplicate, quality and Hl 
price considered. 











“THE GOLD FILLED LINE WITH = 
A SOLID GOLD FINISH ” P A 


Send the Coupon for .- | 
the Biggest Brace- “ & | 
let Circular Ever =" / 
Issued. oe Ps : 
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|} BRACELETS 


Biggest values for the money ever shown 
by anyone. A line so far ahead of 


other lines as to be in a class alone. 





Ask Your Jobber 


BRACELETS, LOCKETS, ETC. 





L; Factory: 70 Ship Street, PROVIDENCE, R. I. 
New York Office: 71 Nassau Street, Room 1204, Middle West; San Francisco, Cal. 709 Jewelers’ Building. 
Representative: CHARLES ALTSCHUL J. H. MANNING J. H. MERRILL 
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It is by means of jewelry novelties, such 
as these, that several thousands of the 
country’s most progressive jewelers are 
steadily increasing both their prestige and 
their business. 
















Of course you're “‘interested.”” And 
naturally we're keenly anxious to tell you 
our story. We urge you—write to us 
without delay, and ask for copies of our 
attractive Shoe Buckle and Jewelry Cata- 
logues and also our latest Booklet, “Jewelry.” 


Sishel & & Compan any 


_/ewels ers 


1 ae 6 pir He 


No connection with any Sy firm. 
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Announcing Our Advertising Policy 














We have arranged to illustrate many of 
our patterns in the Jewelers’ Circular- 
Weekly during the coming year and we 
respectfully suggest that you compare 
our designs, worKmanship, finish and 
prices with any and all other similar 
srade lines on the market. 


In a series of weeKly announcements 
the products of our factory will be shown 
and we ask you to study these pieces in 
order to convince yourself that our goods, 
which retail from ten cents to a dollar, 
are exactly the Kind of trade winners 
you can profitably handle. 


RINGS BAR PINS BROOCHES BRACELETS, ETC. 


VINCENT SORRENTINO, Inc. 


MANUFACTURERS OF 
Popular and Low Priced Jewelry 


9-15 Calender Street Providence, R. I. 


EUROPEAN BRANCH: NAPLES, ITALY 
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We Will Repair the Mesh, 
Resilver and Reline with 
Kid or Silk Any Mesh Bag 


For 65c. 


Size, 4 to 7 inches 


Guaranteed to Look Equal to 
Newand Give Perfect Satisfaction 


Sterling Silver, Solid Gold, Gilt 
and Bead Bags Repaired and 
Refinished. Also Real Gun Metal 


Charles Grabhorn 


- MANUFACTURER OF 


Sterling and German Silver Mesh Bags 


Gold and Silver Electroplating 
In Ali Its Branches 


Silver and Jewelry Repairing 


20 MAIDEN LANE NEW YORK 


KEEP THIS PAGE FOR ADDRESS ON NEXT LOT OF REPAIRS 
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They Look Like Winners 


The New Moire Engraved and every 
one 12K 1/20. Look for this trade- 
mark. Sell satisfaction and keep them 
coming. It’s the customer you sell 
over and over that pays. 1lUK 
1/30 may do for fakirs, but you 
cant afford to handle them. We 
are making these new 







moire engraved in 
all widths from 
d/l6ths to 13ths. 


Ask your jobber. 





The Quality Stamp 
Your Protection 








Brocade Background 
Engraved Front 














The Midget Bracelet—Every Baby 
Wants One. 












Send for One of These Mirrors. It’s Yours 
Without Money and Without Price. 





oe B911 
ee: a 
FONTNEAU & Cook — 2) ATTLEBORO MASs. 























February 4, 1914. 








Automatic Gold Chain Co. 








MANUFACTURERS OF 


Patented Single, Soldered 
Cable and Curb Chains 


IN 


SOLID GOLD AND 
PLATINUM 
































Ranging from the very smallest size up to the 
accepted standard in this class of goods. 


Sold only to Legitimate Manufacturers 





Prices of a character that produce interest 
and increase profits. 











ADDRESS 





71 Ship Street PROVIDENCE, R. L. 
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SUCCESSFUL Jobbers know the | : 





REGISTERED OCT. 25, 1910 


FACTORY: WAITE-THRESHER COMPANY BUILDING 
ABBOTT PARK PLACE, PROVIDENCE, R. I. 
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e EF SELLING POWER of these Trade-Marks 





Trade-Mark 


REGISTERED SEPT. 16, 1912 


NEW YORK OFFICE: 7 MAIDEN LANE 
MR. GEO. L. CLAMPITT, Representative Telephone: Cortlandt 2375 


CHICAGO OFFICE: 1203 HEYWORTH BLDG. 
MR. A. B. PAULSEN, Representative Telephone: Central 5955 
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ABEL BROS. & CO. 


a} Hi 
i] 


29 Maiden Lane 


Diamond Jewelry—Mountings—Diamonds 


Cc. G. ALFORD & CO. 


192 Broadway 


Diamonds, Watches, Jewelry 


ALVIN MFG. co. 
Silversmiths 


Fahys Bidg. 
52 Maiden Lane 


AMERICAN GEM & PEARL CO 


M. J. AVERBECK 
Jewelry and Novelties 


14 Church St 


10-12 Maiden Lane 


ERNST GIDEON BEK. 15-19 Maiden Lane 
Mesh Bags and European Novelties 


BENEDICT & WARNER 


Precious Stones 


15 Maiden Lene 


BIGALKE & ECKERT CO. 


Fine Imported Watches 


S. BORGZINNER CO. 


Jewelry Cases, Trays, ete. 


J.B. BOWDEN & CO. 


Ring Makers 


627 Fifth Ave. 
82 Nassau St. 


15 Maiden Lane 


R. A. BREIDENBACK 51-53 Maiden Lane 


Diamonds and Precious Stones 


ALPHEUS L. BROWN 


68 Nassau St. 


Watches: Waltham, Elgin, Howard, Hamilton 


BRUHL BROS. & HENIUS CO. 
Imp. and Cutters of Diamonds. 15 Maiden La. 


M. B. BRYANT & CO. 
Ring Makers 


CARTER, HOWE & CO 


Manufacturing Jewelers. 


7 Maiden Lane 


9-18 Maiden Lane 


HERBERT COCKSHAW 


Novelties in Jewelry. 


H. H. COLLARD 


29 W. 88th St. 
15 Maiden Lane 


Mfrs.’ Agent, Everything in Silverware 


COOPER & FORMAN 


8 Maiden Lane 


Mfrs. of Diamond Jewelry and Mountings 












































‘The New Things 


Tastes differ and fashion is as change- 
able as April weather, always de- 
manding some new thing. 

Your business needs novelties to keep 
it moving—not commonplace repro- 
ductions of out-of-date patterns, but 
really new things with originality and 


“snap” to them. 








S. COTTLE CO. 81 E. 17th St. 
Gold Mesh Bags, Vanity and Cigarette Cases 


DATTELBAUM & FRIEDMAN 
Ring Makers 51-53 Maiden Lane 


DAVIDSON & SCHWAB, Inc. 
Mountings and Dia. Jewelry 126 W. 46th St. 


JAQUES DEPOLLIER & SON 
Plat., Gold Novelties, Bracelets 15 Maiden La. 


DERBY SILVER CO.’S 10 Maiden Lane 


World renowned Hollow and Toiletware 


HIPP. DIDISHEIM & BRO. 
Mfrs. & Importers of Watches 654 Maiden La. 


C. DORFLINGER & SONS 
Fine Cut Glass 386 Murray St. 


R. & J. DREYFUS 80 Maiden Lane 


Importers of Diamonds 


WM. J. DURFEY 7 Maiden Lane 


Bargains in Diamonds,bought and sold for cash 


ELIASSOF BROS. & CO. 9-13 Maiden La. 


Diamonds, Watches and Jewelry 


N. J. FELIX & SONS 56 John St. 
Watch Mtls., Tls. & Jwls’ Fndgs, Case Reprg. 





LOUIS D. FOLKART 65 Nassau St. 


Cash for Diamonds and Diamonds for cash 


GATTLE, ETTINGER & CO. 
Diamond and Prec. Stone Jly. 170 Broadway 


THE GINNEL MFG. CO.15 Maiden Lane 
Gold Plated Link Buttons, Bar Pins, etc. 
M. M. GOLDBERG, Inc.14 Maiden Lane 
Diamond Bargains Bought and Sold for Cash 


GOLDSMITH BROS. 20 John St. 
Gold, Silver and Platinum Bought and Sold 


THE GORHAM CoO. 
Fifth Ave. and 86th St. and 15 Maiden Lane 


W. GREEN & CO. 81 Nassau St. 


Jewelry, Jewelers’ Supplies, Electric Motors 
HERPERS BROS. 85 Maiden Lane 

Settings 
J.L.HERZOG & CO. 45 Rose St., cor. Duane 

Makers LK Rings & EL KAY Cuff Buttons 
I. HOCHBERGER & SONS 

Diamonds 85 Maiden Lane 
S. E. HOWARD’S SON & CO. 

Ebony Goods 15 W. 24th St. 


ROBT. H. INGERSOLL & BRO. 
Watches 315 Fourth Ave. 


INTERNATIONAL GEM CO., Inc. 


Lapidaries and Prec. Stones 


815 Fifth Ave. 


i" 
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Such goods are to be found only in 
New York. Some originate in Europe, 
some in this country, but all go fist 
to the New York market, the recog- 
nized centre; consequently, to get the 
goods of the hour when they are dis- 
tinctive novelties and not an old story, 


you must 


BUY IN NEW YORK 
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INTERNATIONAL SILVER CO. 


Silversmiths 9-15 Maiden Lane 


DAVID KAISER & CO. 


Fine Diamond Mountings 


14 John St. 


THE KELLER JEWELRY MFG. CO. 


10-Karat Gold Jewelry 64 Nassau St 


KENT & WOODLAND 


Bracelets 


WM. B. KERR CO. 


Silversmiths 


KETCHAM & McDOUGALL 
Thimbles, Eyeglass Holders 15 Maiden Lane 


JULIUS KING OPTICAL CO. 
Opera and Field Glasses 12 Maiden Lane 


JONAS KOCH 87-39 Maiden Lane 


Jewelry and Watches 
LARTER & SONS 21-28 Maiden Lane 
Studs, Vest Buttons, Rings, Links & Lockets 
SAMUEL LAWSON 19 John St. 
Coral and Black Onyx Mourning Jewelry 
MADDOCK & MILLER 54 Murray St 
RoyalWorcesterChina; Novelties & Staple ines 


M. H. MANN & CO. 45 John St. 


Importers of Diamonds 


12 John St. 


15 Maiden Lane 





LUDWIG NISSEN & CO. 182 Broadway 


Pearls and Precious Stones 


OPPENHEIMER BROS. & VEITH 


Importers of Diamonds, Pearls 65 Nassau St. 


POWER & ALLAN, Inc. 


Diamond Importers 


ENOS RICHARDSON & CO. 
Manufacturing Jewelers 21-23 Maiden Lane 


ROGERS, LUNT & BOWLEN CO. 


Silversmiths 15 Maiden Lane 


A. ROSEMAN 9 Maiden Lane 


Diamond Importer; Maker of Diamond Jewelry 


W. I. ROSENFELD 


Diamonds 
WILLIAM L. SEXTON 
Platinum and Gold Jewelry 
SINNOCK & SHERRILL 21 Maiden Lane 
Solid Gold Emblem Goods to Jobbers only 


SLOAN & CO. 15 Maiden Lane 


Specialties in Fine 14-Karat Jewelry 


E.H.H.SMITH SILVER CO.15 Maiden La. 
Special Silver Plated Ware Made to Order 


2 Maiden Lane 


1 Maiden Lane 


65 Nassau St. 











STAIGER & SONS 2 Maiden Lane 


Diamond Jewelry and Platinum Mountings 


LOUIS STRASBURGER’S SON & CO. 


Diamonds 341 Fifth Ave. 


L. STRAUS & SONS = 42-46 Warren St. 


Art China, Cut Glass, Marbles, Bronzes 


GEO. O. STREET & SONS 


Ring Makers 2 Maiden Lane 


TOWLE MFG. CO. 


Silversmiths 


WAGNER COMB MFG. CO. 1182 B’way 
Tortoise Shell Hair Ornaments, Opt. Goods. 


R. WALLACE & SONS —_ co. 
Silversmiths 11 W. 82d St. 


17 Maiden Lane 


WARWICK STERLING CO. 
Sterling and Leather Novelties 15 Maiden La. 


E. WATERMAN CO. _ 173 Broadway 


Waterman’s Ideal Fountain Pens 


HAYDEN W. WHEELER & CO. 


Diamonds and Mfg. Jewelers 2 Maiden Lane 


WHITELAW BROS. 


Diamond Set Jewelry 


FRANK M. WHITING & CO. 


Silversmiths 15 Maiden Lane 


WHITING MFG. CO. 


Silversmiths 


45 John St. 


15 Maiden Lane 


A. WITTNAUER CO. 


Importers of Watches 


JULIUS WODISKA 


Diamond Mountings 


WOLFSHEIM & SACHS 


Boxes, Trays, etc. 35 Maiden Lane 


J.R. WOOD & SONS 170 Broadway 
Diamond Cutters—Wedding Ring Makers 


30 W. 36th St. 


40 John St. 
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Gold Plated Vases, Baskets, Etc. 


This is one of the most beautiful lines ever produced and 
is made in both gold and silver plate. 
high quality and thorough workmanship combine to make 





002065 902062 


it a popular and profitable line to handle. 


MERIDEN BRITANNIA CO., MERIDEN, CONN. 


CHICAGO 
5 North Wabash Avenue 


Write for illustrations and particulars 


(International Silver Co., Successor) 


NEW YORK 
49-51 West 34th Street—9-19 Maiden Lane 


AES, 


Daintiness of design, 


SAN FRANCISCO 
150 Post Street 
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Characteristic Folk Jewelry of Various 


HAT is considered a deplorable con- 

sequence of modern civilization by 
a large element of educated people is the 
gradual disappearance of the picturesque 
national costume, 
and with it of na- 
tional jewelry, 
that lend such 
charm and _ local 
color to many 
places. Little by 
i.ttle, the desire to 
appear fashionable 
causes the peasant 
folk to lay aside 
the pretty cos- 
tumes worn by 
their ancestors 
and don in their 
place the stereo- 
type and monoto- 
nous garb of the 
denizens of the cities, so devoid of typical 
charm. It is but a question of time when 
the irresistible advance of what we may 
call urban civilization will wipe out the 
last remnants of national dress with its 
rich jewelry ornaments, and the “jewels of 
the people” will become mere relics of the 
past—curiosities to be found only in mu- 
seums and private collections. 

Naturally the inhabitants of out-of-the- 
way places are not so quick in discarding 
the time-honored ornaments passed down 
from generation to generation, and na- 
tional costumes, though fast disappearing, 
are by no means extinct in various coun- 
tries. Even in large cities one can ac- 
casionally see people wearing these cos- 
tumes, but then there is usually some mer- 
cenary motive or commercial advantage 
connected with it, like in the case of the 
‘Vierlanders,” who supply the city of Ham- 
burg with fruit and vegetables and whose 
quaint attire causes great wonderment 
among the foreign visitors. In many other 
places, too, queer costumes, of which dis- 
tinctive jewelry is a conspicuous part, can 
still be seen, which proves that in some 
localities the inhabitants continue to cling 
tenaciously to the dress and ornaments of 
their forefathers. 

The jeweler should study closely these 
products of national art, for he will surely 
find therein much to interest him and serve 
him as an inspiration in his task of creat- 
ing new and pleasing designs. Although 
some of the rustic jewelry is somewhat 


THE SO-CALLED “ZEEUW- 
SCHE BOUTON,” ONE 
OF THE FUNDAMENTAL 


MOTIFS IN DUTCH 
FILIGREE JEWELRY. 


By Charles A. Brassler 


crude, most of the ornaments contain many 
valuable suggestions and are bound to fur- 
nish the designer with fruitful ideas. Even 
in France, where is originated some of the 
inost artistic jewelry in the latest design, 
this fact has been recognized, and not only 





FILIGREE 


DUTCH 


ARTISTIC ADAPTATIONS OF 
JEWELRY. 


have the leading museums of Paris fine 
collections of characteristic jewelry of 
various nations, but special exhibitions of 
French peasant jewelry have repeatedly 
been held, which did not by any means 


Nations 


serve only historical purposes. The prin- 
cipal museums of other countries also have 
recognized the importance of these objects 
and fine collections can be found at many 
of them. 

That the jeweler can turn to account the 
motifs and techniques embodied in national 
and rustic ornaments was shown recently 
by the adaptation of motifs from the Bal- 
kan when the war was on, also by the 
popularity of filigree jewelry a few years 
ago. The national, provincial trait which 
clung to filigree work, thus excluding it 
for a long time from the modern jewelry 
market, was overcome and the technique 
adapted ta the exigencies of fashionable 
trade for hatpins, brooches, belt clasps, etc. 

In districts where the national costumes 
have not yet been displaced, where the chat- 
tels of the forefathers in furniture, dress, 
jewelry, are handed down from generation 
to generation, together with the customs 
and the stock of proverbs, songs and tradi- 
tions, as, for instance, in the Netherlands 
and parts of Germany, filigree work is still 
as popular as it was centuries ago, and 
from here the dainty wire texture of the 
neck, head and breast ornaments of the 
peasants and fisherwomen, often set with 
colored stones and in the most varying 
forms and variations, found their way into 
the boudoirs of ladies of fashion. 

Those who visit the art galleries and 
have studied the portrait paintings of the 
late Renaissance and of the old Dutch 
masters know the fundamental designs on 
which modern filigree jewelry is founded, 
from those much admired works of art. 
These connoisseurs also know that although 
filigree work is one of the oldest methods 
of fashioning gold and silver into pretty 
designs, the Italian filigree of the present 
had its origin in the art of Dutch jewelers, 
who during the time of the reawakening 
of the antique in Italy came into the coun- 
try, over the Alps or by way of France, 
and succeeded in adapting the patterns of 
their native village art under the blue skies 
of Italy to the requirements of classicism. 
Nevertheless, despite all differences, there 
is naturally close relation in many respects 
between Dutch, German, Tyrolean, Italian 
and Scandinavian filigree, and the corre- 
sponding primitive technique of the Cau- 
casus shows also resemblances and con- 
trasts. 

HOLLAND. 
The fundamental pattern of much of the 
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Dutch filigree jewelry is the so-called styles of jewelry worn by the peasant ing the symbols cf Love, Faith and Hope— 


“Zeeuwsche Bouton,” which. rgsoccurs in 
many variations and is still used as a chief 
motif by the Dutch jewelers who manufac- 
ture native jewelry for sale as souvenirs, 
etc. Dutch women in general own two 
sets of jewelry, gold for Sundays and holi- 
days, silver for week days. The Dutch are 
conspicuous among those nations which 
adhere to the old habits of their country, 
and with their inborn steadfastness they 
retain the jewelry styles of their ancestors. 
The ornaments differ even with the various 
districts and it is possible to tell what part 
of the country the person is from by the 
forehead band and the arrangement of the 
pins. Besides the well-known filigree 
brooches, clasps, etc., the women and girls 


. 


FINE MODERN DUTCH FILIGREE CLASPS IN 


are fond of wearing coral beads around 
the neck. The jewelry of the men consists 
of ornamental buttons for the blouse and 
belt plates. 

Although it may at first seem strange, 
there is much resemblance in designs and 
working methods between Dutch and Por- 
tuguese jewelry. This is, however, readily 
explained by the fact that the business was 
largely in the hands of Portuguese Jews 
who settled in Holland as diamond cutters 
and gold workers. 

H. Barth, in his “Geschichte des 
Schmucks,” says that the national costume 
with the folk jewelry of European coun- 
tries is not as old, anyway, as is generally 
presumed and that beyond the 16th century 
little trace of it is found. The distinctive 


classes in different countries, according to 
this author, did not reach their highest 
development until the 17th and 18th cen- 
turies, and even the 19th century still im- 
parted to them many peculiarities; but he 
also states that there is no thorough knowl- 
edge on the subject. 
FRANCE. 

As regards French peasant jewelry, that 
of the Bretons is among the most inter- 
esting. Like the native costume, it still 
has a strong hold on people of Bretagne, 
who are slow to break with ancient tradi- 
tions. The Bretons are of pure Celtic 
origin and have remained so. Since the 
fourth country the Bretons, fleeing before 
the Anglo-Saxons settled in Amorica, as 





Bretagne was then called. The incorpora- 
tion of Bretagne with France in 1499 
caused hardly any change. The population 


‘still speaks its own language of four dia- 


lects, resembling the Cornish. 

The jewelry of the Bretons partakes of 
the rugged character of the country and 
the people. Ancient influences are per- 
ceptible everywhere. Antique fibulae were 
plainly the forerunners of the shirt clasps 
of the men and women of to-day, showing 
how an isolated spot can preserve its char- 
acteristics. All the ornaments are simple 
and betray little joyfulness. A cross, sim- 
ple clasps with leaden heads, brass wire, 
glass beads, red or blue tassels of wool, a 
small, narrow, engraved little ring, per- 
haps with three settings in a row, contain- 


Heart, Cross and Anchor—that’s all the 
jewelry the Breton woman knows. The 
cross itself, which is worn on a black vel- 
vet ribbon, is not without taste. A few 
examples will suffice to prove this. Sus- 
pended from a heart containing flowers is 
an engraved cross of gold, the holy symbol} 
being surrounded by rays. Another speci- 
men, a silver cross, shows the Madonna 
placed in the center. 

Not so very long ago there was held in 
Paris, at the Museum of Decorative Arts 
of the Pavillon de Marsan, a highly inter- 
esting exhibition of rustic jewelry from all 
parts of France, arranged by M. Henri 
Clouzot. All the various provinces were 
represented, Bretagne, Vendée, Auvergne, 
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ARTISTIC DESIGNS. 


Normandy, Anjou, Savoy, Bressé, Poitou, 
Dauphiné, even Alsace and Lorraine, now 
German. Some of the jewelry shown is 
unfortunately now a thing of the past. 
Closer intercommunication has destroyed 
some of the distinctive character of the 
different provinces and Paris fashions are 
fascinating even the country folk. Medi- 
ocre jewelry of the cheap kind, manufac- 
tured wholesale, is taking the place of the 
pretty trinkets of typical charm, often very 
decorative and always original. 

In all the various groups certain motifs 
reoccur, especially the gold cross, called 
“Jeannette” probably because it was dedi- 
cated to St. Jean and which is surmounted 
by a heart with a loop. The neckpiece, 
with three enameled plaques, united by sev- 











le 


bs 
> 
is 


=) 


ja 





—~ w es A 7? ( =. W@W " 


—_ | 


a 





February 4, 1914. 


eral loops of a thin chain, was put on in 
Normandy, as well as in Poitou and Dau- 
phiné on festival days. 

But besides these well-known forms 
there are other models no less charming 





SAINT ESPRIT (HOLY SPIRIT) OF NORMANDY. 


and curious. The prettiest are of silver. 
It seems that, with rare exceptions, the 
rustic jewelers have felt the necessity of 
keeping the price of the jewels as low as 
possible by saving precious metal. 

While some of the crosses, hearts, etc., 





ROSE PENDANT OF AUVERGNE. 


are a little crude, we cannot help admiring 
the fine workmanship of the large coat or 
mantle clasps, often in the shape of two 
hearts, which we must not forget are des- 
tined to be applied to coarse fabrics and 
intended to adorn women used to hard 
work in the field. 

Also unique is the jewel called “Saint 


Esprit” (Holy Spirit), often composed of 
a dove surmounted by a loop and decorated 
with imitation stones, while the fundamen- 





“JEANNETTE” CROSS AND HEART. 
tal material is usually silver. These “Saints 
Esprit” show an infinite variety and are 
among the most interesting products to 
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be found in. provincial art in France. 

In Auvergne there are still to be found 
many golden “Saints Esprit” embellished 
with enormous paste stones, false garnets 
and topazes. We have to hark back almost 
to the Middle Ages to find jewelry motifs 
as archaic as these. In this mountainous 





CROSS OF NORMANDY. 


region, so long without communication 
with the rest of France, old traditions have 


been preserved to a surprising degree. 


From this district and the Dauphiné also 
come the pretty enameled crosses with pen- 
dants resembling gourds. 

Very ancient are the ornaments in the 
shape of a rose and sometimes a “wheel” 




















FLEMISH TRIPTYCH AND FRENCH TOSARY OF AGATE. 
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which the women of Auvergne and Dau- 
phiné suspend from their necks. 

It is a curious fact, too, that some of 
the French peasant jewelry is of minute 


size, like doll jewelry. 
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themselves from the Catholic women, who 
displayed the Jeannette cross. 

It is a great pity that all these pretty 
trinkets are doomed to disappear, but it 
is to be hoped that some of their charm- 





FIBULA PINS 

Most beautiful are the antique rings of 
the district around Strasbourg, the heart 
brooches of Lorraine, the crosses and 
ancient enamel ornaments of Bresse, and, 
last but not least, the famous heart pins 
of Vendée. 





SAINT ESPRIT CF AUVERGNE. 
The Huguenots of Cévennes, by the way, 
wore, after the Revolution, pretty little 
gold crosses traced on the cross of the 
Order of the Holy Spirit to distinguish 


AND MANTLE CLASPS (FRENCH 


RUSTIC). 


ing motifs will be revived in modern adap- 
tations. 
SCOTLAND. 
The sober English-speaking peoples have 

















HEART PINS OF VENDEE, 


not much to show in the way of national 
or rural jewelry, but the ornaments worn 
with the Scottish Highlander’s costume de- 





1914. 


February 4, 


here. 


serves at least some brief mention 

There is, for instance, the “Cairngorm,” 
which’ forms the brooch or clasp that re- 
tains the plaid on the shoulder. In many 
instances these ornaments have been hand- 
ed down for generations in Scotland and 


are objects of considerable pride. The 
“Cairngorm” derives its name from the 
Cairngorm mountains of Aberdeenshire, 


where it is principally found. It is really 





NECK CHAIN WITH PLAQUES (BRESSE). 

brown or yellow quartz or rock crystal. 
For the above-named purpose it is set 
cabochon in a broad, flat silver band show- 
ing clan titles, mottoes, etc., in Gaelic 
script, coats of arms and other character- 
istic ornamentation, either in niello or en- 
graved, the band being sometimes studded 
stones, such as _ cornelian, 


with precious 
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agate, etc. The cairngorm stone is.a great 
favorite with the people of Scotland and 
bracelets, pins, brooches, etc., are fashioned 
from it. 

Then there is the “Sporran,” the purse 
or pouch (Gaelic “sporan”) that hangs 
from the belt down in front of the kilt. 
In modern Highland costume the frame 
at the top of the sporran is quite often of 
silver and sometimes set with precious or 
semi-precious stones of native origin. 

Finally we may mention the “Skean- 
dhu,” literally, “black knife,” the Gaelic 
name of a knife or dagger, which with 
the Highland Costume is worn thrust into 





GERMAN PEASANT CLASP FROM VIERLANDEN. 


the stocking. In many cases the handles, 
projecting above the stocking, were of 
precious metals, elaborately wrought and 
set with precious or semi-precious stones. 
SCANDINAVIAN COUNTRIES. 

The typically Scandinavian jewelry is of 
a very interesting character, and it may 
truthfully be said that Swedish and Nor- 


elry nevertheless displays beauty and even 
magnificence. Silver, sparingly gilt, cop- 
per, glass beads and imitation stones are 
much in use, unless it be domestic topazes 
and amethysts or cut and polished rock 
crystal. [nstead of dazzling splendor, there 
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Scandinavia no less than with the peoples 
of the Orient down to Eastern Asia. Fili- 
gree work, as one of the oldest manifesta- 
tions of the art of fine metal working, is 
evident everywhere, the ductibility of gold 
and silver leading quite naturally to their 





JEWELRY 


is a pleasing harmony of the colors. Round 
concave little discs, bells, crosses, shields, 
ete., are attached to the articles themselves 
or to the edge, dangling from them and 
making a happy effect by their scintillation 
and the sound that is produced by the 
metals striking together. The ground sur- 
faces are provided with prettily designed 
bead-like ornaments. 

As regards the origin of the jewelry of 
Sweden and Norway, opinions are divided. 





CHARACTERISTIC GERMAN JEWELRY AT THE 


wegian women, even those of the better 
class, still show a decided preference for 
the national ornaments, instead of laying 
them aside in favor of the new styles. 
Much national jewelry is offered for sale 
by the leading jewelers in the various cities, 
and tourists and others rarely fail to carry 
away some specimen as a souvenir or 
present. Although the materials are not 
so very costly as a rule, Scandinavian jew- 


BAVARIAN NATIONAL MUSEUM, MUNICH. 


While some seem to detect old Norsk in- 
fluences, others point to Byzantium, but 
perhaps the motifs, although ancient lean- 
ings are apparent, are not so old as is gen- 
erally supposed, which holds true of all 
other European rustic ornaments. Very 
striking is the great popularity of filigree 
work as a national art, an observation 
which we are forced to make in connec- 
tion with the inhabitants of Northern 


OF 


ISTRIA, 


employment in the shape of wire to make 
attractive designs. 

Conspicuous in the Scandinavian jew- 
elry are, like in a number of other coun- 
tries, the bridal ornaments, such as hand- 
some bridal crowns of silver gilt, brides’ 
belts of precious metal in pretty designs. 
In the collections of Swedish peasant jew- 





EAST FRIESIAN JEWELRY. 


clry can be found finely worked silver 
jacket clasps and silver hanging buttons 
from Skane, silver necklaces set with glass 
from Smaland and various ornaments from 
Helsingland, C¢stergétland, ete. 

GERMANY AND AUSTRIA. 

Silver filigree, with or without back- 
ground, and sparingly gilt larger pieces 
cast, in connection with pearls, beads, glass 
paste, garnets, etc., constitute in the main 
the German folk jewelry, which, on account 
of the many separate countries of which 
the German Empire is composed, varies 
quite considerably in different localities, 
but everywhere is most interesting and well 




















92 THE JEWELERS’ CIRCULAR-WEEKLY 


worth the closest study. Naturally the 
native ornaments of Austria display much 
resemblance, for Austria was once a part 
of Germany and the German language is 


middle a movable pin is attached. Fine 
breast ornaments serve for holding to- 
gether the very low-cut outer jacket. 

Of the various local costumes of Ger- 





AUSTRIAN JEWELRY FROM AROUND SALZBURG. 


used there, excepting, of course, Hungary 
and a part of Bohemia. 

Attractive peasant jewelry is still to be 
found in Westphalia, where a rich and 
original costume is worn, also in the 
marshy districts of the Lower Elbe, in 
Vierlanden, etc. Dainty shirt clasps can 
be seen here, also round or heart-shaped, 
slightly convex plates, sometimes with pen- 
dants. At the edge of the opening in the 

















GERMAN BUCKLE AND GIRDLE OF SILVER-GILT. 
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their popularity. Even the most lowly had 
to have their trinkets for special days, 
while the well-to-do were literally smoth- 
ered in jewelry. The red gala costume, 
owing to the profusion of precious metal 
ornaments, was so stiff that it could be 
stood up. The head was adorned by a 
crescent-shaped band-piece composed of 
links. Pendants dangled from this head 
band and from the ears. The hair was 
stuck full of jeweled plugs and an elegant 
end piece was twisted into the braids. 
From below the blouse the shirt fibula 
could -be seen peeping out at the neck. On 
the breast there was in the middle a large, 
round ornamental disc plaque and at the 
sides smaller boss-shaped plates with sus- 
pended chain work. The belt also showed 
metal links, from there ribbons with silver 
mountings ran over breast, shoulders and 
back like knapsack straps. On the shoul- 
ders were large-sized balls. Strips of 
metal were placed around the sleeves down 
to the wrist. The skirt was encircled all 
around from the belt or waist to the hem 
by rows of round or square plates, between 
which were suspended in front cords with 
little bells. The men adorned their hoods 
with laminae of metal; the girdle was 
silver mounted. The coat, slit open on 
both sides from the hips down, was stud- 
ded along the seams of the slits with rows 
of ornamental buttons, held together by 
clasps. 

In the mountainous regions of Southern 
Germany the dainty crosswise bodice*lacing 
attracts attention, which is done with sil- 
ver chains, and is further enriched by 





DALMATIAN JEWELRY. 


many, one of the most picturesque is that 
of the old East-Friesians who inhabit the 
coast of the German Sea. The jewelry or- 
naments of the women are especially rich, 
although they have already lost some of 


decorative buttons and suspended coins. 
Into this are stuck, obliquely, pegs with 
chased and enameled end discs, the so- 
called bodice pins. Very unique is the neck 
ornament, consisting of chains with volu- 
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minous locks. The Folk Museum in Berlin 
contains silver and gold filigree, large glass 
frits, multicolored bead strings in many 
patterns, hair arrows with numerous bead 
pendants. The National Bavarian Museum 
in Munich also has fine collections of char- 
acteristic German jewelry. 

As far as Austria is concerned, the jew- 
elry of Dalmatia and Istria possesses many 
interesting features, also that of the terri- 
tory around Salzburg. 

The headdress of the women of Corin- 
thia in Southern Austria, for instance, is 
of filigree silver and satin and of consid- 
erable value, $200 and more. 

Dalmatia having once been a possession 
of Venice, Venetian-Gothic styles of ancient 
date are still in evidence there, in the neck 
chains which hang from one ear to the 
other across the bosom, the ends being 
hooked in the ears. 

Filigree work is predominant in the jew- 
elry of the people, which, while rustic, 
nevertheless displays taste and skilful exe- 
cution. The women’s hairpins are rugged, 
‘but show nicely designed flowers and buds 
supported on long, supple wire spirals, 
which vibrate with every movement of the 
fair wearer. The wires spring from a cup 
of leaves, which, like a fruit cluster, is just 
below the head of the pin. Engraved and 
granulated balls are also used to ornament 
the ends of the pins, the earrings, brooches, 
pendants, etc. Everywhere little balls of 
the size of pinheads are scattered over the 
surface. These little balls are produced in 
the follo. ing manner: Minute particles of 
gold waste are collected, deposited in char- 
coal dust and melted, to furnish the golden 
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HUNGARY. 
Hungary is dependent to a great extent 
upon German and Austrian jewelry styles, 
although the national jewelry, consisting of 
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like jewelry of the glittering, gypsy-like 
variety. The curious breast ornaments of 
the country folk, the customary hair plugs 
with the large, round, fancy heads, and the 





GOLD ENAMELED JEWELRY OF SPAIN. 


filigree work and closely connected with 
the native costume, offers much that is 
characteristic. The Hungarian magnates, 
male and female, when they don the na- 





EARRINGS AND NECKLACE, MOORISH ART. CARRAUD COLLECTION, 
NATIONAL MUSEUM, FLORENCE, 


balls, or metallic copper is melted and al- 
lowed to drop, in as fine a stream as can 
be obtained, into heated water or through 
brushwood, gyrating the vessel actively 
until cooling takes place. 


tional dress on festive occasions, wear 
costly mantle and cap clasps, girdles and 
ornamented buttons of peculiar design. 
Neck, ear and arm ornaments in profusion 
are worn by the fair sex. The Magyars 


, 


“boglar,” a jewel that is used in the most 
varying forms and applications, afford an 
insight into some remarkable artistic de- 
tails. Hungary suffered a sad loss when 
about 300 years ago, after the Wesselényian 
conspiracy, the women of rank were forced 
to give up to the mint at Vienna their 
highly treasured and unique jewelry, con- 
sisting of necklaces, bracelets, virgin 
wreaths, earrings, etc., mostly composed 
of golden roses set with precious stones, a 
favorite jewelry ornament of the period in 
Hungary. 


SPAIN AND PORTUGAL. 


Spanish jewelry of the national type is 
not as unique and distinctive as that of 
some of the other countries, but neverthe- 
less there is much that is attractive and 
worthy of attention. It is not high-class 
splendor that is lacking with the Spanish 
people, for they have an inborn taste for 
it, but original and yet charming concep- 
tions are not so numerous. The Spaniard 
is slower than, for instance, the Italian and, 
besides, he has not succeeded entirely to 
free himself from Moorish art influences. 
From the time of the Renaissance on, the 
Spanish jeweler has followed other coun- 
tries in many respects, and this, together 
with the Moorish traditions, has given a 
sort of mixed type to the peasant jewelry, 
a type which is still apparent. As a 
specialty may be mentioned the handsome 
loop brooches (“lazos”), which are usually 
decorated with sapphires. The so-called 
Toledo jewelry is likewise of interest. 

In Portugal even the aristocracy still 
like to wear native jewelry on certain 
occasions, but as a general thing the old 
designs are gradually disappearing. The 
gold and silver mines of the country al- 
ways furnished these precious metals in 
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abundance, but there is a tendency not to 
spend much money. Filigree articles are 
seen everywhere. They are of captivating 
appearance, of ample size, and yet do not 
require much metal. This seems to be the 
raison d’étre, too, of the artichoke-like or- 
naments on neck chains and bracelets. The 
neck chains and ear pendants are often of 
such length that they reach to the shoulder 
and to the belt. The Moorish style is ap- 
parent in the shapes and ornamental de- 
signs; the star, crescent, cross and heart 
are also seen and medallions are muca 1m 
favor. Frequently the surface of the piece 
of jewelry is pierced and in the interior 
of the open space there dangle loosely at- 
tached pendants of the same contours or 
of different form than the piercing. 
ITALY. 

Italy is one of the countries that can 
boast a rich and varied stock of national 
ornaments. It is only natural that in a 
country where art has always flourished 
to the greatest extent the folk jewelry 
should be of artistic design and pleasing to 
the eye. Very attractive are the hair orna- 
ments in the northern part of Italy. In 
Lombardy, for instance, whole complexes 
of pins are worn in the hair, since the head 
is not covered. Often several dozen are 
placed radially in the hair knot and below 
these another with an oval head at each 
end is drawn through like a darning needle. 
A unique custom prevails in the Campagna 
of Rome. Here faithfully executed flowers 
are attached to the pins, a nursing mother 
wearing wheat ears on them as a special 
privilege, which is certainly a tender sym- 
bolism. 

The ear ornaments are usually quite 
large, but, being rather thin, are not heavy 


in spite of their size. Miniature pearls 
attached to the surfaces are in great favor. 


As a matter of fact, Italian women are 
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head. Rucklin once said that the finery of 
the women of Albano, Genzano and Fras- 
cati, three cities that can be visited in a 





ITALIAN NATIVE JEWELRY. 


very fond of pearls for every kind of orna- 
ment, also of corals. 

Costumes differ so greatly in the vari- 
ous parts of Italy that it is difficult to 
bring all the various ornaments under one 





TYPICAL ITALIAN JEWELRY. 


forenoon, exhibit differences which in other 
countries would be found only between 
whole provinces. 

As our illustrations show, the national 
jewelry is often of delicate workmanship. 
As may be expected, there are many traces 
of the antique. The manufacture is in 
some cases still carried on by very old 
methods. In out-of-the-way Umbria, for 
instance, the techniques of the Etruscans 
are still known and made use of. In in- 
sular Italy there are still many reminders 
of the time of the Saracens who ruled 
there from the middle of the eighth cen- 
tury until the conquest of the Pisans in 
1052. 

RUSSIA. 

Among the countries of Europe that 
possess characteristic native jewelry, Rus- 
sia occupies a prominent position. Until 
recently the opinion prevailed that the en- 
tire art of Russia was solely based on the 
Byzantine, or that the latter had been 
forcibly transformed into Slavic art. Lat- 
terly it has been recognized, however, that 
not only Byzantine elements are the basis 
of Russian art, but that it is founded, 
besides, on Asiatic, Indian and even Greek 
motifs from classic antiquity, as well as 
suggestions that are essentially from Iran 
and Turan. 

Russian artificers, however, have known 
how to fuse all these extraneous art fac- 
tors together so intimately and harmoni- 
ously as to create a most unique and seem- 
ingly original style. The ear pendants 
with hanging beads take their place be- 
side the Roman “crotala,” while again the 
two bird beads which, facing each other 
symmetrically in between and constitute 
an often reoccurring motif in Russian ear 
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jewelry, remind of the barbaric pieces of 
bygone time. 

At the same time, jewelry must be re- 
garded as one of the most unique and in- 
dependent manifestations of native art in 
Russia. The rigid, splendid dignity of the 
national ornament reveals itself in the nu- 
merous heavy ropes of pearls, of which 
four or five, touching each other, closely 
surround the neck, a still larger number 
dropping down on the breast. Each of the 
strings carries a different pendant of unique 
design. Bracelets of gold and pearls are 
seen in profusion and a rich hat ornament 
resplendent with stones adds to the showi- 
ness of the costumes. There are also neck- 
laces of neatly worked plates, connected by 
f which we cite one with 


rings, of may 
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double pendant, above a smaller portion 
with a Christ head below a large chief 
framepiece with the crucifix. Another 
neck chain of gold shows ring-like links 
which connect and are at intervals relieved 
by double prismatic insertions. The enam- 
eled jewelry trimmings depict representa- 
tions on the plate, for which, according to 
Byzantine precept, Biblical and Saints’ his- 
tory are used. 

The frame ornaments, on the other hand, 
display genuine Asiatic traits, especially 
the long-necked bird heads. 

The cross occupies an important place in 
Russian jewelry and appears in rich and 


fantastic forms. In rare cases it carries 
also the body. There is a tendency, how- 
ever, to add a second cross, often with 


several, four or six cross bars, to the orig- 
inal one. The face of the superior speci- 
mens is frequently set with stones, while 
the back shows enameled or engraved or- 
naments. Often the cross shape is hardly 
apparent. so complicated is the design, but 
all specimens betray good taste 

The rings are quite varied in appearance. 
Sometimes the body is simple but broad, 
with a circular mounting for a center stone 
with others around it. Sometimes the 
mounting is square, with five stones in 
quincunx and smaller stones in the inter- 


spaces. 


Altogether, Russian jewelry of the typi- 
cal sort presents many interesting features 
both in conception and execution. The in- 
teresting Kustarny work was only recently 
described and illustrated in this publica- 
tion. 

TURKEY AND THE BALKANS, ETC. 

The Mohammedan, in jewelry, demands 
pre-eminently the genuine. A very varie- 
gated color effect, striking to the eye, must 
be obtained, and, nevertheless, there must 
be nothing costly. There is no tendency 
o expend a great deal; the intrinsic value 
of the article and a small surplus for the 
seller is allowed; for the actual: workman- 
ship but little is given. 

As a rule silver is the material for jew- 
elry, usually gilt. The circumstance that, 
within the control of Islam, gold jewelry 
has been superseded by silver is explained 
by the Mohammedan rule that it must be 
laid during true believers 
generally do not wear it.. ©f stones, the 
garnet is preferred, formerly uncut, in the 
natural crystals, only lately with artistically 
cut surfaces, combined with cheap pearls. 
Owing to their color effects, pastes also 
are used, either as simple globular beads 
or melted into cells—for this also enamel 
colors are used. For filigree articles, the 
granulous, verbally correct, filum granum, 
or wire with round or star-shaped cross- 
section, is used; it is universally underlaid, 
soldered on to an underlay of polished 
precious metal sheet, which then shines 
brightly between the wirework. 

Neck and breast ornaments, bracelets for 
wrist and ankle, are to be seen on Mo- 
hammedan women, and this double and 
threefold, a rich hanging and an abundance 
of chainwork. For the ear and the finger, 
provision is also but not so essentially 
made. That the people of the larger cities, 
who have a smattering of culture, display 
greater elegance in their jewelry than the 
country people, that the restless, nomadic 
pastoral tribes of the more remote parts 
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are content with coarser, less valuable ar- 
ticles will be easily realized; the latter 
wear also nose jewels, which are rare in 
the cities. The jewels consist almost al- 
ways of separate and individual parts put 
together: discs, rings, chains, each peculiar 
of its own kind, constitute the whole. 
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ROUMANIAN BRIDAL ORNAMENTS. 





Worthy of mention are the always popular 
perforated coins, strung together and used 
for all sorts of jewels. The collection of 
patterns certainly includes much that is 
characteristic and original; outside of this, 
however, it follows Indian and central 
Asiatic motives; even the East Asiatic 
stvles have not been without influence. 

Of late there have crept into the Balkan 
from western Europe strange, unfamiliar 
patterns and they have found imitation in 
domestic technique; thus, unfortunately, to 
an increasing extent the old national jew- 


JEWELRY. 
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elry of the, people is disappearing before 
foreign intrusions. 

This fate may probably, within a con- 
ceivable period, overtake the Turkish jew- 
elry. In the European factory goods we 
recognize its all powerful competition, 
which certainly, as compared with the 
cruder styles of popular art, possess an 
alluring character, but are, however, not 
by any means as original and characteristic. 
Jewelers from the west, settling at the 
Golden Horn, introduced the new styles, 
until people were accustomed to see the 
latest Parisian fashions. 

Otherwise the Turkish jewelry art ex- 
tends its influence as regards general ef- 
fect and detail to the various countries 
subject to the dominion of the Sublime 
Porte, such as Syria, Palestine, etc. (note 
the jewelry of a Bethlehem woman whose 
picture is shown herewith), or that have 
ever been for a time thus subject; even 
beyond this it overflows into the adjacent 
territory. The Greek “people’s jewelry” is 
to-day entirely under the influence of the 
Orient: studded plates, chainwork and a 
multitude of rattling pendants—there is no 
longer any indication of the artistic ideas 
of the ancient Hellenes. The same may be 
said of Bulgaria: brow ornaments, “tepe- 
lik” and neck jewels, “guerdanlya,” dis- 
play the same features; on a string, with 
many separate parts, there is an interlaced 
chainwork with pendants in many rows. 
Thus the Turkish influence extends far 
into the Danube countries. 

The rich ornaments worn by a Rou- 
manian bride show the profusion of na- 
national jewelry in that country. Among 
it are the beautiful virgin or bridal crowns 
which have been in the possession of some 
families for hundreds of years and are 
handed down from generation to genera- 
tion. Unfortunately not many new pieces 
of this kind are made nowadays, and with 
their disappearance the fine technique of 
filigree work will also fall into neglect in 
Roumania. The crown-like head band is 
richly studded with stones and the two 
ornamental discs at the temple are also 
embellished with two large semi-precious 
stones, which must impart a lively coloring 
to the whole. 


KABYLE JEWELRY. 


The women of the Berbers, as the wild 
tribes who inhabit the mountainous regions 
of Barbary and the northern portion of 
the great desert of Africa are styled, 
Kabyles, as they are known in Algeria, are 
manian bride ( ) show the profusion of 
costume closely follows in form the ancient 
Greek, with its peplum, consisting of a long, 
tunic-like garment, with two broad strips 
of cloth fastened together with clasps and 
hanging over the shoulders in front, while 
in the back, below the hips, it is gathered 
about the loins by a girdle. The garment, 
which hangs in loose, artistic folds about 
the slim, ivory-colored body, leaves arms, 
breast and the body at the sides exposed; 
a headcloth or veil, arranged somewhat in 
the fashion of a close-fitting turban, but 
leaving the face exposed, with a fold of 
the material hanging down over the head 
and neck behind, and sandals complete the 
costume. The women of the wealthier 





classes, however, wear an undergarment, 
embroidered in various colors, with wide 
sleeves, that practically covers the entire 
body. 

The richly picturesque jewelry worn with 
this attractive costume includes a brow 
band to retain the headcloth, with long pen- 
dant loops at the sides, large earrings, a 
voluminous chain ornament on neck and 
breast embodying heavy square or rounded 
metal discs or coins. The pendants on the 
necklace are often made to serve the pur- 
pose of amulet holders, in which case they 
are frequently elongated and of oval form, 
resembling a botanist’s collecting case in 
miniature, and attached by a number of 
loops to the necklet. There is frequently 
a costly waistband with silk tassels, while 
the arms, always bare, are adorned with 
bracelets and the little, slim hands have 
also their ornaments, in the form of rings. 
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is wrought into round or elongated bead 
pieces and made up into crescent patterns. 
JEWELRY OF THE ASHANTEES. 

It is not our intention to go very deeply 
into the subject of the jewelry of uncivil- 
ized or semi-civilized nations, but among 
the collections at the Museum of Decora- 
tive Arts in Paris there are some remark- 
able specimens of native jewelry from the 
Ivory Coast which really deserves mention, 
The west coast of Africa, from prehistoric 
times, has been known as a source of gold, 
and some of the early voyages of European 
—especially Portuguese—adventurers were 
inspired by a knowledge of the presence of 
the precious metals in these parts. 

It was in the form of personal orna- 
ments that Europeans first noted the pos- 
session by the people of the gold coast of 
the precious metal, and although it subse- 
quently became an important article of 





GOLD JEWELRY OF THE ASHANTEES (IVORY COAST). 


The lower arm is likewise encircled with 
metal bands, and with chains of beads that 
hang in festooned loops, while the feet 
are adorned with anklets; there are fine 
“leglets” of gold beads or coils of wire, 
and in some instances also a nose ring 
included in the outfit of this much bejew- 
eled beauty. 

Really rich merit is revealed by this 
Kabyle jewelry; it has a somewhat severe 
effect, but its arrangement is clearly 
adapted to the importance of the parts 
of the body. The material value and color 
play contributes greatly to its beauty. The 
material used is silver, or an alloy of lead 
and tin to which antimony imparts hard- 
ness. Besides this, glass and iron are in 
evidence. The corals of the Mediterranean, 
obtained in considerable quantities on the 
coast, are very popular. Their dull bril- 
liance forms a happy medium between the 


glitter of the metal and the dark skin. 


The small branches of the rough coral, 
strung on threads, are alternated with the 
metallic parts of necklets and earrings and 
used in connection with them, or the coral 


trade in the form of gold dust, the wash- 
ings of the river sands, it was in the form 
of jewels, rings, armlets, etc., that it first 
found it way, in any quantity, into traders’ 
hands. The specimens on exhibition in the 
Museum of Decorative Arts, Paris, while 
not ancient, exemplify the manner in which 
gold was first wrought into ornaments by 
primitive peoples. The material is used in 
the form of wire, cleverly coiled and 
wrought into forms and designs by no 
means devoid of artistic merit and includ- 
ing pieces adapted for the ornamentation 
of almost every part of the human body 
which it has been customary to decorate 
with jewels. In form and style they would 
easily take rank with some of the modern 
filigree work, to which we are accustomed, 
possessing in addition marked originality 
in motive, a very material advance from 
the early practice of wearing gold in nug- 
get form, pierced and either worn singly 
or strung like beads to form necklets, 
bracelets, etc. The wire, when wrought 
into shape, was secured by soldering, im- 
parting to the articles great strength and 
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a faculty for retaining their original form. 

While familiar objects, such as fruits, 
gourds, teeth, etc., were used by the Ashan- 
tee goldsmiths as models or motives tor 
their designs, some of the more ambitious 
workers found specimens of western work 


that appealed to their fancy and which they 


copied. 


Some specimens of this 


of the finest 





quantity of jewelry. There was thus de- 
veloped an exceedingly active goldsmith 
trade, for the goldsmith was as necessary 
as is nowadays the baker. Patterns and 
shapes were designed according to what 
was considered right. The work was done 
with primitive tools, and thus were pro- 
duced all the superb specimens that are to 
be found nowadays in museums or in the 
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GOLD JEWELRY OF INDIA. 


coiled wirework are evidently pendants, 
while others are pectorals, plaques, amu- 
lets or receptacles for charms or relics, or 
are for other parts of the native costume 
which consisted principally of ornaments, 
and was more decorative than protective. 


INDIA. 


This article would be incomplete without 
mentioning the gorgeous jewelry orna- 
ments of India. So much has been written 
on this subject that we can afford to be 
brief. The splendor of precious metal and 
stone ornaments worn by the rajahs is well 
known and is mentioned elsewhere in this 
issue; but the jewels of the people are no 
less interesting, even if there is a suspicion 
that glass glitters as something more pre- 
cious in their ear bosses, nose ornaments 
and anklets. Hindoo women are literally 
covered with jewelry; hair and ear, breast 
and arms, as well as the ankles—every- 
thing is profusely adorned with artistic 
jewelry of the richness of which the ac- 
companying photographs will give an idea. 

India is the land of fabulous wealth, of 
gigantic diamonds and of gold; but beyond 
this little is known outside concerning 
these things. Especially is it regrettable 
that there is still so little conception ot 
the wonderful Indian goldsmith art, which 
is far superior to that of all the rest of the 
Orient, including Egypt. 

In the earliest times abundant gold and 
silver ornamentation was accepted as the 
sign of a person who was starving, and 
even at this time the Hindoos stint them- 
selves in food, raiment and dwelling 
so that they may not lack the necessary 


possession of British royalty and old Hin- 
doo families of consequence. 

The goldsmith’s trade is carried on in 
India to-day, just as it was, perhaps, a 
thousand years ago. The same tools are 
used and the same patterns, but with con- 
stantly changing variations and lines. Only 
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here and there, in the large cities, do we 
find an English or European goldsmith, 
but in comparison with the army of native 
craftsmen he is hardly noticeable. These 
goldsmiths are employed by the people to 
work in such manner that crude gold, 
lumps of molten gold articles, etc. are 
brought to the goldsmith for him to make 
just what may be needed, after the manner 
in which a garment is made over. The 
finest articles are made in the Province of 
Bengal, and especially in Orissa, where 
there are generations of goldsmiths. Most 
of them work for private trade, but there 
are localities in which, as a sort of home 
industry, the work is done principally for 
the large concerns in Calcutta, Cultack and 
Dacca, where there are notably good as- 
sortments. In proportion to the wealth of 
the country but very little jewelry is im- 
ported; at least, very little gold. Only 
from Birmingham and London a consider- 
able quantity of the simpler factory goods 
is brought in. 

The British-Indian Government fears 
that the tendency of the time will rob the 
Indian art of its indescribable delicacy and 
that now is the time to work against this 
bad influence of the future. As investiga- 
tion has proved, there is not the smallest 
village in India without its hereditary gold- 
smith, even places where the simplest cot- 
ton dress goods or a pocket handkerchief 
is unpurchasable. Himself poor in every- 
thing but in gold jewelry, the goldsmith does 
not follow an artistic cult or even work 
along modern lines. There is little bread 
but much gold that cannot, must not, be ex- 
pended, and with this we have described 
the entire position of the Indian goldsmith 
and of his future. 





Note.—Some of the elaborate costumes worn 
by the rulers of native Indian States and the 
wealth of gems they display in connection with 
them are shown in the photographs published in 
connection with another article in the following 
pages of this issue.—Ep1Tor. 
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A GLANCE back through the volumes of 
THE JEWELERS’ CrrcuLAR will demon- 
strate the educational campaign which it 
has pursued on behalf of the jewelry and 
allied trades during the past 45 years and 
the encouragement it has meted out to those 
in whose veins the spirit of progress runs. 
Forty-five years ago. I was then an ob- 
servant toddler, wondering at my mother’s 
ample skirts and admiring her rich red 
agate earrings which had helped to grace 
an exhibit at the second great exhibition. 
I marveled likewise at the broad bracelet 
of agate which was en suite with the ear- 
rings and the cunningly grouped circles of 
agate which were looped into a great 
brooch. Color attracted my child eye, 
while the size added to the wonderment. 
Then there was the great gold oval locket, 
the sacred shrine in which were housed 
portraits of myself and father. I remem- 
ber well the turguoises which radiated 
from a diamond center, although it is four 
decades since the demon fire grasped that 
precious but barbaric jewel and the rest 
of our personal belongings in its relentless 
maw. Father’s great carnelian seal I also 
call to mind and the broad knot of gold 
which encircled the stick of coral that 
graced this cravat. His watch, like my 
mother’s, had been made 10 or 20 vears 
before and was of the substantial type 
which characterised the horological prod- 
ucts of the period. The day of the ma- 
chine watch had not yet arrived; the dawn 
was dim and rather forbidding, but daunt- 
less spirits, like Aaron Dennison, were 
plodding determinedly along to ensure the 
victory for the machine-made_ watch. 
About the time THE JEWELERS’ CIRCULAR 
came into being the Waltham company in- 
vaded England and, like many another in- 
vader, has not outstayed its welcome. 
When, in 1869, THE JEWELERS’ CIRCULAR 
came into being, the key-winding watch 
was in general use and the guinea—let 
alone the five shilling or half crown watch 
—unthought of, Clerkenwell was still the 


“home of British watchmaking, although its 


worthies were fast falling by the scythe 
of time. The fine gold repeater or chron- 
ograph, at 50 to 60 guineas, was still en- 
joying a good demand and no gentleman 
of any standing would consider himself 
well dressed without such a portable time- 
piece. I have within the last five years 
seen a peer of the realm exhibit a rolled 
gold watch as the watch a pickpocket had 
tried to steal. A high tribute to the watch, 
but the fact affords a serious commentory 
upon the purchase of luxuries which are 
now made by the male well-to-do. So 
long as the watch is a good timekeeper, 
the constitution of the case is, apparently, 
of little account, except in the case of 
ladies’ watches which have, so far as high 
decoration of the cases is concerned, re- 
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verted to the most sumptuous times of the 
l7th century; indeed, the gorgeous times 
of Louis are entirely surpassed by the beau- 
tifully enameled. and expensively jeweled 
watches which our Swiss and French 
friends produce for wear as pendants, as 
bracelets, or in the ordinary way at the end 
of a fob chain which is as magnificently 
jeweled as the watch it keeps charge of. 

British jewlery and goldsmithing, when 
THe JEWELERS’ CrRCULAR saw the light of 
dav, was massive, ugly and gauche; huge, 
broad band bracelets, oval lockets, with 
immense and heavy gold buckles thrown 
across them, were considered de rigueurs 
in delicate and lonely contrast were long 
thin guards used by ladies on which to 
hang their watches, which were tucked 
into the belt, while massive curb and in- 
ordinately fancy “Alberts” were worn by 
the men. 

The “keeper” was an indispensable ring 
for any married woman; it was a neces- 
sary complement to the wedding ring. 
What has become of it now? The fac- 
tory girl and the farm laborers’ wife most- 
ly affect it; it is rarely seen on the hand 
of the wife of a townsman. Forty-five 
years ago the half-loop was the most 
favored of the few fancy rings then made; 
to-day what a bewildering variety of de- 
signs are placed before the public; what 
extreme delicacy of craftsmanship is 
shown and what immaculate daintiness 
characterises the platinum jeweled  be- 
trothal ring. The advance in the design 
and making of rings is astounding. 

Who, when THE JEWELERS’ CIRCULAR 
made its first confident appeal to the trade, 
thought that when it had worked for 45 
long years the bracelet would carry a 
watch? and who would have dared to 
prophecy that the band bracelet would 
have lost its favor and that so many patent 
flexible bracelets would have outrun their 
patent lives, while a bewildering galaxy of 
“flexibles” clamor for public recognition, 
and that chain bracelets would hold such 
public favor? 

Forty-five years ago the ladies’ watch 
was a chain watch, only it is now worn 
in so many ways that one hardly dare pre- 
dict—especially with the “tango” craze 
gripping everybody—how and where it 
shall be worn. There appears to be no 
bounds. 

Forty-five years ago gilt jewelry and 
“Brummagem Stuff” was produced by the 
hundredweight for those who wished to 
ape their betters, while the use of the onyx 
to give a massive color effect was very com- 
mon with the “better class” gilt jewelry; 
indeed, I possess in my collection some 
Birmingham-made pendants and brooches 
which, although made only in gilding 
metal, are more carefully and neatly ex- 
ecuted than any of the cheap “real gold” 
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jewelry which tempts the serving maid of 
to-day. 

Silver jewelry was being made for those 
who would have the “real thing,’ and I 
call to mind the zenith of the fashion when, 
as an apprentice of 14, I visited Messrs. 
Saunders & Shepherd’s warehouse and saw 
great piles of bracelets, ladies’ fob chains, 
lockets and massive neck chains, from 
which to hang them, that with the glitter- 
ing facets flashing out from the frosted 
parts made the place look like El Dorado. 
The vogue of silver jewelry came to an 
end about a quarter of a century ago, when 
rolled gold was adapted to the making of 
lower grade jewelry, and the goldsmiths of 
Germany, taking their cue from Paris de- 
signs and bringing mechanical genius to 
bear in its production—fascinated the 
public by a style which though hardly in 
keeping with traditional jewelry, was at- 
tractive and salable at a figure which ap- 
pealed to those of the public whose purses 
were shallow, but whose artistic percep- 
tions were being awakened by the revival 
in the arts. 

Rolled gold jewelry practically killed the 
production of silver jewelry, and _ that 
which is made to-day is finer in quality 
and very unobtrusive when compared with 
that of the “70's” and early “80’s” of the 
19th century, 

Rolled gold jewelry has become a settled 
institution, but we have to deal with the 
shams and the tricks of the unscrupulous 
manufacturers, and THE JEWELERS’ Cir- 
CULAR has consistently looked to the purity 
of trade in this respect, giving no con- 
sideration to those manufacturers who 
have “shown” the gold to the base metal 
ingot ere they made their jewelry. In the 
filled watch case business we have seen a 
growth and abuse of the period guarantee, 
but we have also seen the firm fixing ot 
those whose trade-mark is at once a sign 
of quality and a guarantee of long wear- 
ing properties. 

Diamond set jewelry has undergone a 
remarkable change in the past 45 years. 
Clumsy, and lacking the real essentials to 
jewelry, the tiaras and necklaces, the 
bracelets and the pendants made during 
the “70’s” and “80's” were seldom more 
than strangely conventionalized flowers, 
strays, ribbands or insects, grossly cari- 
caturing the lightest and most beautiful of 
natural objects. Platinum had not yet 
been recognised as a valuable factor in the 
production of jewelry, despite the fact that 
its strength and _ practically changeless 
color make it admirably adapted for the 
setting of diamonds—which, by the way, 
have shown us some startling facts since 
THE JEWELERS’ CIRCULAR was established 
45 years ago. 

The alchemists had long thought of the 
chemical production of diamonds, but no 
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one had dreamed that a gem of the size, 
let alone quality; of the Culinan would be 
found. The jeweler of 1869, satisfied with 
the diamond, emerald, ruby, pearl and 
amethyst, to embellish his massive orna- 
ments, had little or no thought for the 
beautiful semi-precious stones such as the 
olivine, peridot, chrysoberyl and kunzite, 
still less that the French chemist Verneuil 
would produce corundum gems by the 
synthetic process which would show the 
color, weight, hardness and durability of 
the sapphire and ruby. 

Who 45 years ago would have imagined 
that diamond set jewelry would demon- 
strate at once the keen perception of the 
mechanical mind allied to an artistic 
technique which seems impossible to sur- 
pass? Who would have thought that the 
artistic perception and observant eye of 
René Lalique would have revolutionized 
the making of jewelry throughout the 
world and have taught us that the beauty 
of jewelry is not in the value or quantity 
of precious materials used in its construc- 
tion, but in the beautiful handiwork of the 
thoughtful craftsman. The revolution 
which has taken place in the jewelry trade 
during the past 45 years constitutes a rec- 
ord. Fashions in clothes are made by the 
modiste to create a demand and are an es- 
sential part of the business, but it is dif- 
ferent with jewelry; such another short 
period will not be found in the history of 
jewelry when so much has been done in 
the way of change for the better, or in 
which so many styles have struggled to 
gain public approbation. 

Who, 45 years ago, would have dreamed 
that the cameo of his mother’s early days 
would form the fashionable setting to his 
grandchild’s brooch? 

If we look to toilet table ware we shall 
see that less than 30 years ago ivory- 
backed hair and other brushes en suite 
were the fashion. Monograms or initials 
being blacked in with ordinary heelball or 
the letters picked out with colored heel- 
ball; the more luxurious persons calling 
for gold or silver inlaid monograms or 
carved initials or cyphers fixed on to the 
surface. Strangely enough, tortoise shell 
toilet brushes are the most fashionable 
just now, but the ivory brush had to 
make way for the silver-backed brush, the 
designs of which are legion In this par- 
ticular realm the United States is pre- 
dominant. The beauty of the sets, how- 
ever, have rivals in England, but I am at a 
loss to understand why France, whose die 
cutters were responsible for some of the 
early monstrosities we placed on the Eng- 
lish market, does not shine in the produc- 
tion of silver-backed brushes. 


The little nick-nacks of the toilet table 
were also very largely cut out of ivory and 
were hardly so numerous as now, when 
pliant silver affords the craftsman so many 
opportunities of exercising his ingenuity 
and providing my lady with an ever in- 
creasing variety of toilet table accessories. 

Forty-five years ago we laughed at and 
only tolerated the aged Irish apple woman 
with her clay pipe, while to-day we hasten 
to present our lady friends, who also wor- 
ship at the shrine of “Our Lady Nicotine,” 
with gold or silver cigarette magazines or 


dainty little combination sets in one or 
other of the precious metals, in which 
cigarette and match receptacles are cun- 
ningly arranged in conjunction with a 
money purse or toilet glass and powder 
puff. The chain purse and bag had yet 
to make its way into the good graces of 
the ladies, but it has apparently come to 
stay, like the jeweled hat pins which sup- 
planted the velvet or silk “strings” (rib- 
bons) which our mothers used to tie their 
bonnets and hats on with. 

Forty-five years ago hand-made silver 
table ware was practically the only kind 
that one could obtain. The spinning lathe 
had made no impression upon the trade 
and-the nearest approach to cheapness of 
production was made by the old-fashioned 
method of turning up a cone and then 
hammering it into 
still largely forged 
London at least. The use of the spinning 
lathe, however, became genesal and but for 


shape. Spoons 
from ‘the 
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of the trade schools some 19 
ago “smiths,” who were literally 
“plate workers” and wrought their tea 
pots, entrée dishes and the like, would have 
almost ceased to exist, for, besides the 
“spinner,” the stamper has also become an 
important adjunct to the factory, more es- 
pecially in England. It is satisfactory to 
know that some of the oldest houses in 
America still encourage the smith and try 
to bring home to their clients the lasting 
value as well as the personal interest which 
hand-wrought silver possesses. The ma- 
chine has come to stay, but among other 
things which THE JEWELERS’ CIRCULAR has 
done, is a good slice of hard work in em- 
phasizing the inestimable value of crafts- 
manship as a national asset. 

When I entered the craft, 35 vears ago, 
not only was hand-wrought silver the main 
products of the factories, but the orna- 
mental engraver still flourished; trundle 
tool work was common; floral motives in 
which bold scoops were made in the sil- 
ver by large “gold-dotters,” and bands of 
ornament were used with a certain re- 
straint even though the designs were not 
always of the best; where, however, is the 
ornamental engraver now? 

While the “general engraver” has been 
sub-divided into monogram, heraldic or 
inscription hands, the ornamental engraver 
is merged into the general term, but few 
men exist who can trundle a scorper and 
make a clean, good herring bone line— 
single or double—like the last of the men 
who used the engravers’ tools with a mas- 
tery which had never been excelled; and 
now, in the 20th century, we appear to be 
returning to the sober but beautiful lines 
of the Queen Anne and Colonial styles. 
We interpret the others, but our more re- 
fined spirits see in the splendid forms in- 
spiration for a departure which should 
make the silversmiths’ craft coincident 
with the others in a movement which is 
establishing itself throughout the civilized 
world, and makes for beauty of line in 
preference to showy masses and delicacy 
of craftsmanship in preference to showy 
ostentation. 

To make that movement a living force 
and the ideal a reality is the duty of a 
journal whose interests are identical with 
the craft it represents, and THE JEWELERS’ 
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CircULAR has ever had that ideal before it, 
since it started its mission in life 45 years 
ago. 

And now a final word as to the value of 
the trade press. It frequently happens 
that the ordinary press, instead of being a 
factor for good and healing the sores be- 
tween nations, helps to spread them; but, 
rivals as we naturally must be in industrial 
matters, it is pleasing to look back over 
one’s business life and recognize the part 
which certain of the trade papers have 
played in the important role of peace- 
maker. And now, in this centenary year 
of peace, following a fratricidal war which 
never ought to have taken place, but for 
the unwisdom of certain English states- 
men, it is pleasing to record that among 


the trade papers which have made for 
unity of interests, for a friendly and 
brotherly spirit between the two great 


Anglo-Saxon nations, THE JEWELERS’ Cir- 
CULAR takes a foremost place, while it is 
my pleasure as a British trade journalist 
to assist in the great exposition which is 
to be held in London to celebrate the cen- 
tenary of the peace, which we pray may be 
everlasting. 





The Gold Coin of King Offa. 


A UNIQUE gold coin, first brought to 
the notice of English numismatists 
in 1841 and known as the coin of Offa, 
was recently sold at Sotheby’s salesrooms 
in London and has now been purchased for 
the British nation by the trustees of the 
British Museum with the assistance of pri- 
vate subscribers. 

This coin is a very fine example of 
ancient die work and is probably the only 





GOLD COIN OF KING OFFA. 


surviving specimen of the 365 gold 
mancuses which the Anglo-Saxon King 
Offa, who reigned between 757 and 796, 
agreed to pay Pope Adrian I as alms for 
the poor (Peter’s Pence). King Offa was 
a friend of Charlemagne and was noted as 
a powerful sovereign, but little, if any- 
thing, of the coins of his realm were known 
until the discovery of the gold piece above 
mentioned, which, considering the time it 
was made, is an example of gold work 
of great interest to jewelers and metal 
workers as well as historians. : 








The existence at the time of marriage 
of a statute providing that the rents, prof- 
its, interest or proceeds of separate prop- 
erty accruing during marriage shall be 
common property is held,in Guye vs. Guye 
(Wash.), 37 L. R. A. (N. S.), 186, not to 
prevent the legislature from restoring all 
increments of separate property accruing 
after the passage of the repealing statute to 
separate use. 
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A Review of the Fashion in Jewelry in 1913 
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.* considering the relation of jewels to 

fashion, an interesting fact stands out 
conspicuously; jewelry has now become of 
far greater importance as an accessory of 
dress than it ever was before. The possi- 
bilities of art that it offers, the touch of 
distinction it invariably contributes to 
gown and personality, the opportunity it 
affords for the expression of individual 
taste, have combined to place it in a vital 
position as a dominant note of the cos- 
tume. Comprising the artistic complement 
of lines and colors, it is now deemed in- 
dispensable, which implies, of course, that 
it must conform to the prevailing modes 
and that the jeweler must be a master of 
craftsmanship and art in order to meet 
the peculiarly esthetic and fastidious de- 
mands. 

Many and wonderful have been the de- 
velopments this year, following the ten- 
dencies of the preceding season, and yet 
diverging sufficiently to indicate the growth 
of originality. The strongest single in- 
fluence has been that of the Orient, the 
Persian and Turkish themes lending them- 
selves charmingly to the modern concep- 
tions of jeweled art. Whether the near 
future will bring a reaction against this 
Oriental flavor is a question that time 
alone will answer. 

Second in importance is the notable ele- 
ments that characterize the fashionable 
jewelry is the simplicity of its lines and 
designs. From the use of a few angular 


forms wrought in color upon a ground of 
paved diamonds, as seen in pendants and 
brooches, to the adoption of the single 
pear-shaped stone as a drop swinging from 
the narrow velvet band, and the new col- 
lar or corsage ornament that is simply a 
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COMBINATION BROOCH AND PENDANT WORN 
ON VELVET RIBBON. 





RIBBON WITH DROP PIECE OF DIAMONDS, 


strand of stones festooned by means of a 
stickpin that catches the ends and bears 
only a circular design in the center, this 
drift is perceptible throughout the realm 
of jewelry. It is, indeed, a far cry from 
the ornate period pieces of the past to the 
extremely simple concepts of to-day, com- 
prising ornaments, however, that require 
no less in the intricacy of their workman- 
ship. On the contrary, this detail has be- 
come more elaborate and involved, ex- 
ceeding that of any previous season. No 
matter how unobtrusive the article, its 
workmanship must now be of most excel- 
lent quality, or it is not looked upon with 
favor. 

Brilliance and glare continue to recede 
farther into the background; the triangle 
has given place to more slender and pleas- 
ing outlines; yet boldness of design and 
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PEARL AND DIAMOND PENDANT. 


striking contrast of color, illustrating the 
impulse for freedom that has been re- 
flected in the productions of the sculptors 
and painters have left their impress upon 
the jeweled creations of the year, while 
artistic merit and suitable adaptation, giv- 
ing birth to novel treatments, are now the 
ruling factors both to the purchaser and 
to the dealer who selects his stock with 
wisdom. In fact, it is imperative that the 
jeweler has a keen sense of artistic 
adaptability. He must know whether cer- 
tain ornaments are becoming to certain 
features, for “jewels to fit the face” are 
the demand of the moment. And, whether 
he is catering to the woman who can 
afford to have individual jewelry designed 
and made for her exclusively or whether 
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he is selling to some one who must make 
selections from his stock, he must under- 
stand the choosing of becoming designs 
and colors. It is an art that few possess 
and many should cultivate. For, more 
and more, the tendency grows toward in- 
dividuality in jewels. The wife of a prom- 
inent Newark jeweler, who is fortunately 
able to express her ideas and is possessed 





CORSAGE PIN OF PEARLS AND DIAMONDS. 


of unusual taste, is the envy of her social 
circle because of the tasteful ornaments 
she wears with each costume—pieces that 
are not of the extremely expensive kind 

usually, indeed, containing semi-precious 
stones that contribute just the right effect. 
But their design and color as well as their 


favored by Fashion. Pendants, brooches, 
bands—all equally desirable—suggest the 
latest ideas in infinite variety. It is in 
necklaces (and rings), perhaps, that the 
use of large stones is particularly observ- 
able. The band of lacework, for instance, 
that extends across the throat and lies 
close at the base of the neck, with a slen- 
der platinum chain at the back—all pen- 
dant chains this year being extremely sim- 
ple, with special elaboration on the clasps 
—is beautified by a large diamond set in 
the center of each motif of the design, 
and incidentally is a most acceptable form 
of necklace for the woman whose neck 
lacks the coveted fullness. The pear-shaped 
drop, also, upon the eight-inch velvet and 
worn high and snug on the neck illustrates 
this desire for the larger stones as well 
as the tendency toward simplicity. 

The most striking method of construc- 
tion for pendants and brooches, however, 
is that which demands convexity of form. 
The idea had its inception last year when 
single stones were set high and were sur- 
rounded with fine diamond work in open 
effect that showed glints of color through 
the interstices. Developing this inclination 
‘still farther, the entire surface has been 
rounded up—Bombé, as the French call it 
—giving a singular attraction to the piece; 
since the color and sparkle of the gem is 
seen to better advantage, while the orna- 
ment seems to mould itself with clinging 
grace to the form of the wearer. When 
it is a pendant, the extreme flexibility that 
is an imperative feature of all the new 





DAINTY DIAMOND AND PEARL STUDDED NECKLACE. 


limited number and correct placing are in 
keeping with the gown and her personality, 
wherein lie their exquisite charm and at- 
tractiveness. 

Interesting Features. of Neckwear. 

The grace and beauty of an appealing 
ornament of neckwear render this depart- 
ment of jewelry a fertile one for the ap- 
plication of unique themes and treatments, 
and hold it in the position of the most 


pieces adds infinitely to the fascinating 
unity of personality and jewels. 
Pendants. 

Prominent among the pendants thus 
fashioned is the one of lantern design, 
which again suggests the Oriental feeling, 
as the Chinese lantern is so closely imi- 
tated. Formed of horizontal lines of cali- 
bre diamonds, its decorations of straight- 
line geometric figures or interlacing circles 
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in sapphires or emeralds are quaintly ef- 
fective. 

Another touch of novelty in the latest 
pendants is seen in those that swing from 
the silken cords; or again, in the odd fan- 
cies in which this form of chain is inter- 


ae 


ervrearae 





LA VALLIERES OF DIAMONDS AND PEARLS. 


laced through the open platinum border 
and continued to constitute the necklace, 
being often caught by a jeweled section a 
few inches above the pendant. It was 
early in the year that the application of 
black cord to jewelry was first noted, a 
diamond watch of rectangular shape being 
outlined by this sombre material that 
formed also the neck chain. The ter- 
minating black tassel was a strange finish. 

It was later that the tassel in colors, an 





BROOCH OF DIAMONDS. 
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added Oriental touch, made its cautious 
appearance. When applied in yellow silk 
to an elongated diamond pendant of Per- 
sian design, with calibre sapphires wrought 
in for contrast, it was most exceptional, 
illustrating also the two leading colors of 
the season. But, fostered by the mark of 
approval accorded it by Poiret, whose 
dream of beauty in jewels consists of a 
single pearl depending from a silken thread 
with possibly a silken tassel below, this 
fashion for the use of the tassel has 





DIAMOND NECKLACE ORNAMENT. 


strengthened. One might infer, however, 
that it is almost too extreme to be of very 
long duration. Combined with jade or 
amber or lapis, it has had a wide vogue, 





DIAMOND STOMACHER AND COLLARETTE 
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but as it is in the nature of a decided fad, 
it will probably pass with the marked 
change that is predicted in the fashion of 
gowns for Spring. 
Brooches. 

Wherever consistent with design and 
outlines, the dome construction is employed 
in brooches with pleasing effect. It adapts 





BUTTON TOP RINGS. 


itself unusually well to the revived oval 
or rectangular forms of the season, since 
it contributes largely to the qualities of 
massiveness and importance. In addition, 
this brooch, a compromise between the 
bar and the circle, has the advantage of 
serving so many purposes. With the de- 
sign sharpened and intensified with calibre 


OF DIAMONDS, PEARLS AND SAPPHIRES. 
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onyx, it is particularly smart as an after- 
noon ornament, while it is sometimes ad- 
justable. upon an evening gown, when only 
a suggestion of jeweled effect is desired. 
Severe in design, yet rich and handsome 





COMBINATION PENDANT AND OVAL 
BROOCH DROP, 


in materials and workmanship, it is both 
“dressy” and _ plain. 

A charming and satisfactory style of 
brooch is the low design, which is mould- 
ed in form to simulate the loops and ends 





RINGS WITH OCTAGON CUT GEMS MOUNTED 
WITH CALIBRE SAPPHIRES. 


of ribbon or lace. Nothing is more be- 
coming at the throat than a tiny bow, and 
the number of these fascinating conceits 
to appear this season is legion. From the 
handsomely jeweled and moulded ones, 
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having sapphires, rubies or emeralds woven 
into them, to those of maline, velvet or 
ribbon with jeweled centers and ends, they 





PLATINUM DIAMOND BROOCH. 


are truly irresistible. Lending themselves 
to the pavé embellishment as well as the 
eyelet embroidery method of expression, 
they exemplify the latest details of crafts- 





DIAMOND, PEARL 
manship. But the most novel of all the 
bows is the one of platinum cloth, whose 
knot and ends glisten with small diamonds 
like drops of dew upon a dull ground. 


THE 


LANTERN LA VALLIERE, 


their 
year, 
make a telling appeal. 
square sapphires or relieved from plain- 
ness by simple gold motifs set at intervals, 
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They are naive and beautiful, but are des- 
tined to be restricted, owing to their com- 
parative costliness. 


The friendship circles have continued 





throughout the 
variations that 
Broken by four 


distinct popularity 
showing numerous 


AND BLACK ONYX NECK ORNAMENT AND COLLAR, 


or otherwise ingeniously decorated, they 
have come to be almost a staple article— 
which may also be said of the ever-fas- 
cinating bar pin. Of medium length and 
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new designs, it could not be exceeded in 
refinement and beauty. 

Among the novel inventions of the sea- 
son, the “V” brooch stands out promi- 





PLATINUM DIAMOND CORSAGE ORNAMENT. 


nently. In pearls or pearls and onyx, with 
the pin on the under side of one of the 
slanting lines of the letter, it has been 





PLATINUM AND DIAMOND BROOCH. 


found to be a very useful little contrivance 
in holding the “V”-shaped neck of the 
gown in place. The form that is capable 





PLATINUM RINGS WITH DIAMONDS AND CALI- 
BRE ONYX. 


of conversion into a bar pin is doubly 
practical. 
The Velvet Band. 
Two types of velvet band have had the 


lead among these softly becoming tricks 
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Black and YVihite 


The. contrast between black and white produces 
effects that are now very popular. ‘This applies not 
only to men’s or women’s wearing apparel but to fine 
jewelry into which it has recently been introduced. 


In harmony with the demand of the times, we have 
manufactured a line of black onyx platinum-mounted complete 
sets for men’s wear, which is a very effective and attractive 
new line of jewelry. 


While we illustrate above one of these new complete sets which 
is made of plain black onyx, with hand engraved platinum border, there are 
other patterns and designs, some of which have Oriental Y/hole Pearls in the 
center of the onyx end others have diamonds; and al] are moderately priced. 


Pacific Coast Representatives, { \ RT v R a S s, 
A. I. HALL & SON, Inc., Dud SS & Bud? Lo : 
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Jewelers’ Building, 


160 Fost St, San Francis, Col. YY Maiden Lane, New York 
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of fashion: one, the long slender drop, 
sometimes two inches in length, consisting 
of either the pear-shaped stone referred 
to above or the calibre design as illustrated, 





A.J, HEDGES &CO. 











BLACK SILK AND PEARL SAUTOIR. 


in which sapphires or onyx forms the con- 
tracting color; and the diminutive velvet 
bow, sparsely jeweled and arranged with a 
slide that it may be adjusted to the most 
fetching position on the neck. Worn upon 
the eighth-inch velvet and placed high on 
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SILK SAU1OIR WITH DIAMOND 
ORNAMENTS. 


BLACK 
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the neck, these ornaments are decidedly 
chic, comprising one of the most fashion- 
able afternoon pieces of the past Winter 
season. 

When a wider band is preferred, the 
one having seed pearl slides offers itself 
as a dainty touch, the newest modifications 
of these calling for the pleasing sparkle 
of a few tiny diamonds set in platinum, 
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ONYX AND PEARL SAUTOIR. 


in the center of each grouping of the lus- 
trous pearls. 
Bracelets. 


Perhaps there is no single ornament that 
has had a wider vogue than has fallen to 
the lot of the watch bracelet, with the 
forms that have developed from this idea. 
Convenient, attractive, possible of purchase 
in all grades of material and at a far- 
reaching scale of prices, it is not apt to 
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be soon discarded, even by the ultra-fash- 
ionable. 
The woman who demands the latest in 
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BLACK ENAMELED AND DIAMOND RINGS. 

everything has adopted the jeweled watch 
having the long vement and mounted 
upon a black moiré strap. From this to 





A..J.HEDGES & CO. 











BLACK ONYX PLATINUM MOUNTED MESH BAG, 





A-J, HEDGES &CO. . | 





BLACK ENAMEL AND PEARL PENDANT. 
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THE LAF EST MANUFACTURERS 2°F GOLD JEWELRY IN T 


IMPORTERS OF DIAMONDS’ 


/ Lorgnette. chains. Lockets. Baby pins. Gold and silver Patent safety 
Gold and silver Link buttons. FPestoons. knives. guard bracelets 
cigarette cases. Tie clasps. Crosses. Gold and silver Watch bracelets. 
Gold, silver and Scarf Pins. Gold and silver match boxes. Bib holders. 
lated collar Screw earrings. thimbles Neck chains. Lingerie clasps. 
ttons. Ging mountings Cameo goods. Charms. Sautoir chains. 
Rope chains. Bracelets. Veil pins. Class rings. Pearl necklaces. 
Locket rings. Hat pins. Vest buttons. Gold and silver Fine platinum 
Fob seals. Bead neck chains. Lapel buttons. vanity sets. jewelry of every 


Rings. FPobs. Emblem goods. Coat chains. description. 
Pendants. Studs. Cigar cutters. Vest chains. Lapidary work. * 
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ESTABLISHED 1868 


STERN BROS. & CO. 


Bes to announce that their New York 
factory, the largest Diamond-Cutting 
Establishment in America, has been 
still further enlarged by combining 
with it their Brooklyn Diamond-Cut- 
ting Plant. With every modern equip- 
ment and with greatly increased 
facilities they are enabled to offer 
advantageous values to Importers and 
large dealers. 


68 Nassau Street, NEW YORK 


Cutting Works, 136-146 West 52d Street, New York 


CHICAGO AMSTERDAM 
31 No. State Street 10 Tulp Straat 


We extend to Jewelers a cordial invitation 
to visit our plant, which will prove both in- 
teresting and instructive. Permission may be 
obtained at our main office, 68 Nassau St. 


STERN BROS. & CO. 
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he expansible links in platinum or gold, 
with round, tonneau or square timepieces, 
all degrees are offered and easily obtain: 
able. 

As with the watch, so with the ornament 
that takes its place, the elongated shape 
seems to. be most liked, as it conforms 








GRACEFUL RIBBON PENDANTS. 
more gracefully to the hand and wrist. 
Made entirely of diamonds in the expen- 
sive bracelets, it is sometimes provided 
with two dainty slides, while again it con- 
tains colored stones and pearls and is 
mounted upon metal instead of silk. 
Among other bracelets, it is the flexible 
band of fine-diamond-work that ranks first 


in fashion. More soft and pliable than 
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SAPPHIRE AND DIAMOND BROOCH. 
ever, it is of varying widths, the bracelets 
for evening having grown perceptibly 
wider and swelling gradually toward the 
center. Onyz or sapphire supplies the 
color, as a rule, although in the more 
costly bracelets emeralds are conspicuous. 
One design of note simulated moiré silk 
by the skilful interweaving of wavy lines 
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of calibre sapphires. Another bore a lacy 


design that extended only on one side, 
reaching upward on the arm like a filmy 
cuff, wrought in glistening threads of dia- 





DIAMOND AND SAPPHIRE CIRCLE BROOCH, 
AND DIAMOND RING. 


monds and heightened in striking beauty 
by the punctuations of larger stones. 


Status of the Ribbon Sautoir. 
Among the extremely smart women, the 





CORSAGE ORNAMENT. 


ribbon sautoir to hold watch or lorgnon 
has been supplanted in a large measure by 
the platinum-and-diamond or all-platinum 


chain. It is still seen, however, and in 
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diamond embellished, it is now the dainti- 


est affair, just lighting up the black gros- 
grain ribbon sufficiently to break the mon- 


otony and add interest. But so long has 


it been with us that we can hardly expect 
it to continue as a leader in fashion. There 
is also the point to be 


considered that 





SAPPHIRE AND DIAMOND LA VALLIERE, 


while nothing is smarter than black when 
properly worn, no color is more commonly 
misused. 
Rings. 
There is no division of jeweled adorn- 
ments that has developed more wonder- 





DIAMOND LACE BROOCH, 


fully than has that of rings. Following 
the initial steps of the preceding year, 
when massiveness and elaboration began 
to assume importance as salient character- 





FLEXIBLE 


the less expensive styles is having a mod- 
erate sale, but when worn by the well- 
dressed, it is noted that the left ornament 
has greatly diminished in size. Where it 
was formerly a conspicuous slab of onyx, 


DIAMOND BRACELET. 


istics, those of the Fall and Winter have 
far exceeded anything yet produced as ar- 
tistic creations. 

The platinum wedding ring, which made 
its first appearance several seasons ago, 
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has rapidly forged to the fore, supplanting 
the ring of pure gold among women who 
can afford to follow Fashion’s whims. 
Beautifully pierced and even entirely set 
with small diamonds, after the style of 
the guard ring of old, it is distinctly a la 
mode. It has also been successful as an 





GEM STUDDED CORSAGE ORNAMENT. 


anniversary gift, each stone indicating a 
year, and so designed that ample space is 
left for the annual addition of a diamond. 
Again, it has been well received in the 
flexible form that was formerly applied to 
the heavier fancy rings. 

The engagement ring, also, has become 





DIAMOND HAIRPIN. 


more interesting from the changes through 
which it has passed. From the navette 
stone of last year, with diamond traceries 
on the ring band, it has expanded to in- 
clude the rectangular diamond and the 
round stone in the square setting, the side 
decorations showing the prevailing bombé 


effect. Of pierced platinum, with or with- 
out brilliants, this ornamentation is some- 
times three-sided, giving greater promi- 
nence to the wonderful workmanship. 





UNIQUE DIAMOND HAIRPIN. 


The other rings may be said to comprise 
two classes: one in which there is a large 
high cabochon stone, surrounded by intri- 
cate designs in small diamonds and mount- 
ing up into a fascinating dome, and the 
modeled rings that are composed of un- 
dulations of lacework, with or without a 
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medium-sized stone and heightened in ef- 
fect by calibre sapphires, emeralds or 
rubies. One of these rings that stood out 
boldly as a most unique finger ornament 
was a frill of lace that extended entirely 
around the finger, swelling somewhat on 
the top and caught in the middle by a 





BROOCH IN OVAL EFFECT. 


blue thread of tiny sapphires, calibre set. 
A peculiar feature of this type of ring is 
that it opens with a clasp, sometimes hav- 
ing two hinges to facilitate “putting on” 
and “taking off,” as closeness of fit is now 
imperative. Another distinction in the in- 
genious method of stone treatment lies in 
the use of a calibre sapphire, for instance, 
surrounding a cabochon stone of the same 
color, thus intensifying the depth of blue, 
while breaking the monotony of the sur- 
face and adding an illusive fascination. 
The men’s rings that follow along these 
lines—that is, the small stones decorating 
the ring band and extreme breadth char- 


COMBINATION FLEXIBLE RING AND LA VALLIERE. 
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Sec must be carved from 
the opportunities that come 
your way. To succeed you must 
do your best to carry an assortment 
of salable goods. 


One of your opportunities to 
purchase goods right 1s when our 
representative calls to see you. 


Probably the largest and most 
varied assortment of 


DIAMONDS 








in America Ik to be seen in our 
New York offices. 


WE are permanently represent- 
ed by our buyers in_ the 


World’s diamond markets, and 
therefore in a position to offer the 
trade the very best values. 


WE cordially invite you to write 
to us or call when visiting 


New York. 





LONDON AMSTERDAM 


AUDREY HQUSE, ELY PLACE. 6 TULP STRAAT 


ARNSTEIN BROS. & CO. 


170 BROADWAY - NEW YORK 
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acterizing the settings—are the ones that 
are having the call. Principally of plati- 
num, the cabochon stone is often set in a 
cup-shaped cavity that gives it an odd at- 
traction. Some of the gold rings bear a 
diamond in the center of a circle or square 





JAPANESE LANTERN-SHAPE LA VALLIERE. 


of black enamel—an unusual novelty of 
color combination. 
Hair Ornaments. 

The usual caution has dominated the 
manufacturer of hair ornaments this year. 
There has seemed to be a fairly well 
grounded opinion as to the drift in the 
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fashions, since the simple coiffures offered 
opportunities for the ever-desirable ban- 
deau, the casque comb and the pairs of 
hairpins. But there has been a somewhat 
limited supply of the ornaments made of 
real gems in the shops, and these have in- 
dicated no very striking changes. Where 


a jeweled ornament is desired to hold an 
aigrette, to which many women cling, as 








SCARF PINS FOR EN CALIBRE SAPPHIRES AND 
DIAMONDS. 


it is universally becoming, the Persian or 
Turkish elements have furnished the 
themes for the design. A novelty worthy 
of mention is the crystal piece with its 





CORSAGE WITH DIAMOND AND PEARLS AND FIGURES IN GOLD OR ENAMEL. 
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diamond appliques and gracefully trailing 


paradise plumes. This, in common with 


the beautiful, tall, erect Persian ornament, 
which is possibly backed by a straight- 
clipped ostrich feather, and the bandeaux 
that rise slightly from the head, are worn 


SHAPE PENDANT FOR EN CALIBRE SAP- 


PHIRES AND DIAMONDS. 


NEW 


in a backward-slanting position that is 
most fetching and seems so well suited to 
the costumes of the period. 

The barrette, in two forms, has been 
urged this season, but with only a mild de- 





SAPPHIRES AND 


FOR EN CALIBRE 
DIAMONDS. 


PENDANT 


gree of success. The short, broader shape 
has been confined to the back of the head 
exclusively, while the one that is a trifle 
long is used for several purposes—at the 
back when the hair permits, or in the side- 
front, for another style of coiffure. A 
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beautiful one imitated a cascade of lace 
that was widest in the middle. An ele- 
vated type of bandeau, as barrette to be 
worn in the usual way, or as a touch of 
jeweled lace across the side, it was equally 
appropriate and imposing. 

Jeweled hairpins, however, take first 





BAR PIN FOR DIAMONDS AND SAPPHIRES. 


rank among the hair ornaments that are 
considered essentially smart. Those en- 
tirely of platinum with semi-flexible tops 
that bend attractively around the strand 
of hair are pre-eminently the most de- 





PENDANT FOR DIAMONDS AND SAPPHIRES. 


sirable. Supplying just sufficient glint and 
scintillation to the coiffure, they have the 
exceptional advantage of adapting them- 
selves to all modes of dressing the hair. 
Earrings. 
The earring has been a source of much 





BROOCH FOR EN CALIBRE SAPPHIRES AND 
DIAMONDS. 


perplexity with the jeweler during the 
year that has just closed. At the begin- 
ning of the year it was ranked as a “good 
seller,” but suddenly its popularity fell off 
and for many months there has been prac- 


tically no demand for these ornaments of 
such singular lure and attraction. There 
is a prediction, however, that they will 
soon enjoy another revival, owing to the 
fact that the coiffures are becoming more 
elevated. As the hair is lifted from the 
ears, they may be restored to fashion to 
relieve a certain plainness that will then 
be apparent. 


Combination Pieces. 
Since economy and convenience are ever 
impelling factors to the buyers of jewelry, 





RINGS, BROOCH AND BAR PIN, 


manufacturers always contrive to make 
their expensive ornaments serve two or 
more purposes. The flexible band, for 
example, that constitutes milady’s bandeau 
may also serve her as bracelet and bar- 
rette, or bracelet and bar pin. 

One of the most ingenious of these con- 
trivances, however, is the jeweled strip for 
the velvet band that may be converted into 
a pendant. The band of lacework reaches 
half way around the neck and when re- 
moved from the velvet may be brought 
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around to form an oval. Adjusted upon a 
platinum skeleton frame, it is then capable 
of use as a pendant. 
Fashionable Stones. 
While pearls are always in demand— 
the single strand excelling all other adorn- 
ments—they have not been found neces- 





RING, PIN AND NECKLACE, 


sary in quite so many pieces as formerly. 
Instead, the call seems to have been for 
color, and in response the sapphire has 
continued to advance in popularity. Hav- 
ing already doubled in price over that of 
last year, it shows no diminution and, in- 
stead, is approaching the cost of rubies. 
A close rival to sapphire in the popular 
fancy has been found in onyx, which, in 
calibre setting, has pushed its way into 
brooches, pendants, bracelets, rings, and 
even shoe buckles—those of the “baby shoe 
buckle” type being a conspicuous illustra- 
tion. Combined with diamonds, these two 
stones are emphatically in the foreground 
of fashion, while emeralds and rubies are 
also desirable, although their extreme cost- 
liness continues to preserve their exclu- 





NEW EFFECTS IN MODERN DIAMOND JEWELRY. 
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siveness. As Fashion has placed her seal 
upon yellow, also, the topaz has been 
prominent among semi-precious stones. 
The fad for old amber is another ex- 
pression of the prevailing tones of gold. 
The stones formerly combined to effect the 
peacock colors have not been prominent, 
while the soft, misty tints of crystal have 
proved resourceful in attaining the odd 
effects that are now so ardently sought. A 
pair of shoe buckles of this mineral, with 
diamond motifs appliqued upon them, il- 
lustrate the extent to which crystal has 
been revived this season. 


Scarf Pins and Watch Charms. 


Among the jewelry for men, rings, as 
above noted, show the impression of the 
prevalent tendency for elaboration. Scarf 
pins and waistcoat sets are also becoming 
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THE “V” BROCCH PIN. 


more highly ornate and more daintily 
treated, the former still clinging to the 
more severe lines, conspicuously those in 
which the square or rectangular dominate. 

The ribbon guard with the cabochon 
slide, previously adopted to hold the Ox- 
ford glasses, has become the medium for 
holding the watch. The black silk cord for 
the same purpose, used exclusively as a 
vest chain, is another innovation of note. 
Bearing a simple barrel-shaped slide of 
encrusted diamonds, it is a smart and et- 
fective touch for evening wear. 





[Nore.—The many illustrations used in 
this article are inserted by the courtesy of 
a large number of prominent manufactur- 
ing jewelers and designers, some of whom 
had special designs made for the purpose. 
To the Osmers-Dougherty Co., 291 Seventh 
Ave., New York, we are indebted for the 
handsome designs used on pages 100 and 
101, to Abel Bros. & Co., 58 Nassau St., 
New York, for all the designs on page 102, 
that of the neck ornament on 103 and 
those of the combination flexible ring on 
111. The jewelry on 103 was specially de- 
signed by Julius Wodiska, 40 John St. 
New York, while that on 105 is from de- 
signs by A. J. Hedges & Co., 14 John St., 
New York. Jacob Mehrlust, 14 John St., 
supplied the designs used on pages 109 and 
111, while the designs signed S. Scheur 
on page 113 and those in the first column 
of 115 were supplied by the Jewelers’ De- 
sign Co., 59-61 Maiden Lane. The other 
designs on page 115 are published by the 
courtesy of the Juergens & Andersen Co., 
108 N. State St., Chicago, IIll., and that of 
the V-Pin above in this column was made 
especially for the purpose by T. W. Adams 
& Co., 15 Maiden Lane, New York. A 
large number of other beautiful designs 
were submitted for the occasion for use in 
the article, but unfortunately had to be 
omitted owing to lack of space.—Eprror.] 


Earrings. 





A S long as the head—including the ears— 

was covered with a mass of curls, or the 
hair was draped, in accordance with fash- 
ion’s dictates, to cover the ears, the earring 
was not only superfluous, it was. out of 
place, and consequently vulgar. But fash- 
ions in hair dressing change, like every- 
thing else, and the present style of wrap- 
ping or coiling the hair about the head 
leaves the ears exposed and gives a chance 
for their adornment. 


Ornaments for the ears were made in 
the earliest times; they were highly popu- 
lar with savage races, who made for them- 
selves also nose and lip rings and wore 
all kinds of inserted precious stones, metal 
plates, shells, etc. In various parts of 
Africa the nose ring was regarded as a 
mark of high rank and noble descent; 
among the Mexicans, an emerald set in 
each side of the nose was the royal in- 
signia of the ruler. Among some peoples, 
ornaments possessed a symbolical signifi- 
cance and were venerated as fetishes; for 
instance, the nose rings of Indian and 
Egyptian women. The disfiguring lip or- 
nament was especially worn in Mexico 
and it is also widely worn by the Eskimo. 

The earrings to be seen depicted on 
\ssyrian bas-reliefs are richly ornamented; 
the Trojan, on the other hand, consisted 
of golden discs, from which hung little 
gold chains, and from these small orna- 
ments were depended. Costly were the 
Etruscan earrings, of gold, inlaid with 
enamel and adorned with pendants repre- 
senting birds and other creatures. Pearls 
were also seen on these earrings, as well as 
on those of the ancient Greeks, which, at 
the same time, were distinguished by their 
exceedingly fine design and artistic execu- 
tion. The aristocratic Roman women dis- 
played great liking for earrings, preferring 
especially pearl ornaments, of which both 
spherical and pear-shaped pearls, often 
hanging in twos and threes, were used. 

During the middle ages the fashion for 
earrings vanished almost entirely, prob- 
ably on account of the mode of doing the 
hair, which covered the ears, and because 
of the voluminously flowing veil, but in 
the 16th century it reappeared and was 
especially popular at the court of Queen 
Elizabeth. In Spain, England and France 
earrings were then worn even by men, as 
pictures dating from that period show us. 
Admittedly, the fashion soon disappeared 
again, but even to-day we often see ear- 
rings worn by seafaring men and gypsies, 
who attribute to them certain remediai 
effects, for instance, against rheumatism 
and sore eyes. The earrings of a later 
date, of the period of the Directory of the 
First Empire, were superb ornaments, 
richly set with colored precious stones, 
cameos and gems, and always made to 
harmonize with the remaining jewelry, 
necklace, bracelets, etc. 

For a time there was a decline in the 
earring fashion; only single pearls and 
diamonds were worn as studs in the ear. 
For some years past, however, the artistic 
pendant earrings have been coming back 
into favor. 

The earring is an unmistakable feature 
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in peasants’ costumes, the broad golden 
hoops of the Italian women being a special 
example. 








Verses on the Life of a Jewelry Salesman. 


The Salesman-Poet Replies to Poem on the Easy 
Time Enjoyed by Salesmen. 
When you get up at five in the morning 
and you never sit down till it’s dark; 
When deep in your heart there’s a longing 
to go shoot yourself in the park. 
When the snow trickles under your collar 
and about you the icy winds sing; 
When you'd sell your whole stock for a 
dollar and be glad to get rid of the thing. 
When you're in Baltimore on a Monday 
and on Tuesday you're some place out 
west, 
And you wish you’d get snowed in till 
Sunday just so you could lie down and 
rest. 
When the mere thought of Boston spells 
failure and makes you kick holes in your 
hat, 
And you wish it was down in Australia or 
some place that is hotter than that. 
When you're in Philadelphia at night-time, 
till your soul gets encrusted with gloom, 
And you have horrid dreams of a life-time 
spent sitting in some one’s back room. 
When your stock looks all brassy and tinny 
and your eyes don’t match up very well, 
And you can’t tell rose finish from Guinea 
And your poor old feet hurt you like—well? 


Then’s the time for some pin-headed party 
who might drive a truck at a pinch, 

To yell in tones jovial and hearty, “youse 
drummers has sure got a chinch.” 

I hope I’m elected to kill him and spill his 
gore over the soil, 

But the way I’d like best, is to sit down 
rest 

And look on’ while they boil him in oil. 

Just think of the joy and the rapture when 
the heats at its highest degree, 

You sit back at ease with your hands on 
your knees 

And watch his young bones fricassee. 

One thing would increase my enjoyment 

A spoon weighing seventy pound, 

Which I would take pleasure in seizing at 
leisure 

And stirring him round and around. 

And then when he’s boiled till he’s tender 

I would hang him up some place to dry, 

And I’d tack up a sign on the end of his 
spine 

With letters half a foot high. 

And this is the way I would word it: 

By Orpver or Curer Justice LyncH— 

TAKE WARNING ALL CoMERS 

Don’t Catt SALESMEN “DRUMMERS” 

OR THE JEWELRY BusINess A CINCH. 








Upon refusal of the seller to comply 
with his contract to furnish lumber for a 
building, the buyer is held in Campfield vs. 
Sauer (C. C. A, 6th C.), 88 L. R. A, 
(N. S.), 837, to be under no obligation to 
purchase from him at an advanced price, 
in order to minimize the damages for which 
he may be liable for delaying the comple- 
tion of the structure by his breach of con- 
tract. 
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ae laler and jewelry designs do not at 
first sight appear to have anything in 
common, but it so happens this year that 
politics and Government policies have had 
much to do with the production of jewelry 
designs, and for the coming year there is 
a similar outlook with a happier ending. 

The jewelry designs prepared for the 
Winter of 1913-14 have had a _ setback 
through this dreary season of uncertainty, 
so that many innovations planned for mid- 
season have been held over for a more pro- 
pitious moment. The sales counter and 
the work bench are closely connected, for 
when one is not attracting business the 
other must be still. 

There were some brilliant new jewelry 
styles last Fall, which started with snap, 
but the lasting quality, so necessary to 


DIAMOND-STUDDED PLATINUM NECKLACE OF 
THE NEW LONG SHAPE, 


complete success, was not behind them— 
the money market, not the fashion, was at 
fault—and therefore these pieces are to 
be revived very soon. 

Jewelers the country over asked what 
they expect 1914 to hold for them answer: 
“Just as soon as the public gains confidence 
in itself success for us is a certainty, and 
this condition will not be long postponed.” 
What the manufacturers are planning for 
is a period of striving and effort followed 
by a season of lively competition and big 
business. From the viewpoint of the de- 
signer the year promises to be a time of 
broadening growth. 

After the first period of groping there is 





to be a decided difference in jewelry de- 
signs—a matter of adopting a new spirit— 
a discarding of old ideals—and the ac- 
ceptance and acknowledgment of a new 
regime. The turn in the tide halts for 
mere encouragement. New ideas will flow 
when there is an outlet in sufficient de- 





THE LATEST SAUTOIR PENDANTS HAVE SWING- 
ING MOTIFS. 


mand. Designs and patterns will alter 

gradually and the trend of affairs may al- 

ready be judged. 

The Year’s Materials Will Comprise a 
Still Greater Use of Diamonds. 

There is a notable tendency at present to 
discard all colored gems as well as pearls 
in the most sumptuous jewels. Diamonds 
are cut with odd facetings, the more fanci- 
ful the better, and they are used in a pro- 
fusion of these novel shapes. 

Platinum has more adherents than ever 
before, and gold is relegated entirely to 
the more useful pieces, such as cases, vani- 
ties and chatelaines. Even wedding rings 
of platinum are becoming every day more 
plentiful, and platinum for engagement 
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THREE EXAMPLES OF 


rings is taken quite as a matter of course. 

In motifs the open spacings are to be 
used with newer contours, and the multiple 
hanging gems, in concentric circles and 
over-laid effects, will be drawn on for some 
of the most elaborate designs in broaches, 
necklaces and collars. 





ORNAMENTATION IN LOCKETS., 


APPLIQUE 


Designers are at last discovering with 
vast interest the possibilities in the study 
of “planes,” and putting their knowledge 
to practical use. A combination of sev- 
eral layers, surfaces, or planes, as they 
are called, is of inestimable value in a 
jewel design. Through the coming year 
this phase of pattern making will grow in 
importance, becoming one of the dominant 
features of the new jewels. 

There are several decided alterations in 
shapes to be foretold. Necklaces will from 
now on take a new form. It is a subtle 
difference, but one that has come to stay. 
Bar pins have been altered again; there 
are new bracelet shapes, elongated finger 
ringe, higher and narrower hair orna- 
ments. Everything new is to be designed 
with the aim of adding height and slim- 


AS 
9 


2 
+ 


v 
“v' 


9 
~@ce 





PENDANTS HUNG FROM SHORT NECK CHAINS 
ARE OF THIS TYPE. 


ness to the wearer. With this point in 
mind the’ jewels for 1914 will be designed. 


The New Elongated Necklaces. 


Some of the most radical remodeling 
that is to take place this Spring will be 
seen on the new necklaces. The designs 
for the pieces, now under consideration by 
the leading houses, all tend in the same 
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direction—their lines are entirely on the 
perpendicular. Instead of the all-round 
necklace with foundation lines radiating 
from a central point like a circular fringe 
of beads, the skeleton on which the new 
necklaces are drawn is fan-shaped. 

In planning these jewels the first con- 
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sideration is the direction the main lines 
of the design are to take. There are only 
two methods of procedure—either the gen- 
eral interest is focused downward to the 
lowest point in the center front of the 
necklace, or it is directed upward from 
the central ornamentation to either side of 
the piece. 

The circle part of the necklace is en- 
tirely neglected in this new type, a double 
string of gems on platinum wire, or a row 
of box-set brilliants sufficing to complete 
the jewel, which is practically a triangle of 
platinum thickly studded with many curi- 
ously cut diamonds. This gemmed plaque 
reaches from the collarbone to within a 
few inches of the waist line in its most 
elaborate form, but is modified to a large 
extent in the majority of the tentative 
drawings. They measure, on an average, 
about five inches in length, and two and a 
half inches across, the greatest width being 
at the junction of this front ornament and 
the band or string of gems which finishes 
the piece. 

The illustration on page 119 shows one of 
the conservative types. Interest is centered 
on the great diamond swinging in an open 
space, the main lines in the design con- 
verging toward the lowest point in the 
necklace. 

A peculiarity of this piece, the mingling 
of a variety of oddly cut diamonds, will 
prove to be a forerunner of the newest 
compositions. Where diamonds alone are 
used, as in this necklace, interest is gained 
through this medium, and by the use of 
these “fanies” with the web-like platinum 
framework the utmost in scintillating ef- 
fects is obtained. 

One of the new long necklaces is made 
up of a series of overlying plaques, scales, 
as it were, of diamond-studded platinum. 
The plaque hanging lowest it uppermost 
in the construction and the others follow, 
each overlapping the lower part of the 
one behind, until the whole jewel, including 
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Neckwear for Daytime Wear After Two 
Patterns. 


Slimness and grace are the first requisites 
in necklets and chains for day wear, the 
sautoir form being the very apparent basis 
for most of these delicate and lightly 
gemmed pieces. All the new necklaces of 





UPRIGHT HAIR ORNAMENTS USED WITH OR 
WITHOUT AIGRETTES. 


this fashion have pendants attached, either 
in the openwork plaque or fringe varieties. 

The changes made in the plaque de- 
signs are noteworthy. Sketches of some of 
these variations on page 119 show the 
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THE SEASON’S BRACELET INNOVATION. 


the neckband, is completely formed of these 
little scale-like divisions. 

The type of necklaces in the longest lines 
will be the favorites. They differ more 
widely from the common form and so are 
likely to prove the greater attraction. 
these, in extreme instances, are designed 
to show continuous lines from the clasp at 
the back to the finishing gem at the lower 
center front. Graceful curving lines are 
made in this way uninterrupted by cross 
motifs. 


general schemes which are to be leaders 


during 1914. They have the swinging 
gems, concentric circles and _  over-laid 
planes. 


The frail, drop-pendants shown in the 
next figure are typical of the shorter neck- 
lets, having the new motifs in gems in 
place of the individual drop gem, which is 
decidedly passé. Both these jewels, though 
harping on well-known themes, will be 
more elaborate and complicated affairs 
than the pendants of past seasons. 


121 


Chains Will Be Extremely Fine and 
Lockets Appliqued With Gems. 

Lockets are now worn in lieu of watches, 
and designers are catering to this new 
departure by increasing the resemblance of 
locket backs to watch cases. 

Jeweled appliqué motifs are added locket 
features. Some of the new designs with 
raised gems are illustrated, and a fresh 
idea in concentric circle framing of an 
enameled and diamond-set locket is shown. 

The chains on which the new lockets and 
pendants are hung are very fine, and al- 
though there is a splendid variety in the 
link designs and combinations, still they 
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PENDANT WATCHES AND WRIST WATCHES 

SUNK INTO GOLD MESH BANDS. 


are all noticeably narrow and delicate in 
appearance. 

All-diamond necklaces will be supreme 
for evening wear, their nearest rival being 
the new collars, composed entirely of dia- 
monds. The grounds are sometimes of 
platinum mesh, closely woven, but often 
only frail wirework is used, and this is 
loaded with diamonds at every possible 
angle that will not inconvenience the 
wearer. 

Open spaces are seen in the drawings 
for the latest collars, and hanging in these 
openings are huge gems, sometimes a pearl, 
but more often a diamond. 

Hair Ornaments Are to Be Worn Ex- 
_ tremely Low on the Head. 

Early last Autumn mention was made of 
the freakish hair ornaments which have 
run their allotted time during the Winter 
and are now being discarded for a type of 
finer beauty. These jewels are invariably 
worn low over the eyebrows and resting on 
the tops of the ears. The upright pieces 
attached to these jewels are placed either 
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directly in the center front or on one side 
at the back of the head. At their highest 
their position does not give them prom- 
inence and they are generally very delicate, 
resembling the stamen of a flower or a 
butterfly’s “feelers.” In this country they 
are worn sans aigrettes, although the same 
jewels abroad make facings and holders 
for plumage, 
" An Innovation in Bracelets. 

The box-and-hinge type of bracelet has 
been well appreciated and now comes a 
new departure of the same construction. 
A plaque or a pliable motif in gems is 
added to the slim, straight band of jointed 
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THE PERSISTENT BAR PIN. 


gem mounts. This ornament is designed in 
either of the two styles shown in the 
sketch. One is of platinum wire, quite 
firm and attached to the band by tiny 
hinges, while the other is formed entirely 
of flexible gem settings. Both are de- 
signed for diamonds and pearls, although, 
of course, the colored gems and enamels 
will be used later when numbers of these 
new designs still only on paper are carried 
out. The use of various planes is seen on 
patterns for some of these bracelets, and 
much thought is given to what a well- 
known jeweler admits is one of the “lead- 
ing novelties among the Spring fashions.” 
The Pendant Watch More Favored Thau 
the Watch Bracelet. 

The new type of bracelet, it is said, is 
an outcome of the fad for wrist watches 
and by its shape this might well be 
imagined. But it is a reminder of the wrist 
watch at the beginning of the furore, for 
the shape of this has been altered through 
successive stages until in its latest form it 
comes out as an integral part of the brace- 
let sunk into the mesh band and not a 
wider addition at all. 

The very latest make in the useful kind 
of wrist watch is sketched with one of 
the elaborate pendant watches that is prom- 
ising to usurp the place of the fancy watch 
bracelet (see page 121). 

The watch shown is an unpretentious 
example of the rather over-decorated 
pendant variety. Many hanging motifs in 
enamels and other gems are sometimes 
used to deck a single watch and the cases 
are studded heavily with gems and painted 
in pale-tinted enamels. 

On these jewels colors hold sway, and 
they seem to be trying to make up for 
their neglect on the other pieces; such a 


conglomeration of greens, blues, reds and 
purples is seen. The colored gems are 
used, too, in carrying out the schemes, and 
it is noted that emeralds, rubies, sapphires, 
amethysts, topazes and opals are mingled 
in profusion with pearls and diamonds. 

Watches are seldom seen in the evenings, 
but for elaborate daytimes affairs the 
pendant has been found more appropriate 
than the wrist watch, in all its plory, ever 
could be. The pendant watches are ex- 
quisitely finished in every detail, and with 
the matching sautoir chains they make ex- 
cellent jewels. 

A most attractive design was sent from 
abroad lately for a watch framed in an 
inch-wide border of gems. Diamonds large 
and small are used in these ornate jewels, 
and enamels decorate the cases. Jewelers 
are taking up the new idea with enthus1- 
asm, as they believe it will be one of the 
“savers” of the season, and some of the 
designs prepared over here show very 
striking models, though they are by no 
means as extreme as the foreign articles. 

They are used with a sautoir chain to 
match; the chain follows the case in pat- 
tern and material, and the frame is copied 
in the ornaments and slides on the chain. 

One of these watches has a case of royal 
blue enamel, edged with a border of dia- 
monds and sapphires, and a sautoir chain 
of enameled links, to match the blue watch, 
with diamond and sapphire ornaments. 

The study of planes and the appliqué 
treatment is to be seen also on these jewels. 
One is planned with a cluster of diamonds 
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long ago the maker was left to his own 
resources in giving the finishing touches 
to a piece, and jewelers’ findings were 
more often bought of a specialty house 
than made by the jewelry manufacturers. 
Since the coming into fashion of the dec- 





GEM-SET PLATINUM FINGER RINGS. 


orated and gem-set clasps, catchés and at- 
taching links things have changed, and the 
designer is required to draw specifications 
for every part of a jewel, no matter how 
small and insignificant. In this way com- 
plete and perfect harmony of the whole is 
guaranteed and a finish is given the jewel 
which was often unobtainable under the 
old method. 


Novelties and Variationsin Bar Pins and 
Brooches. 

The fame of the bar pin is long lasting, 
for it is tried and true, but fame cannot last 
forever, and it is useless to deny that there 
are those who would like a different pat- 
tern. At any rate, every jeweler in town 








RINGS, SCARF PINS AND CHARMS FOR MEN. 


on a platinum-webbed plane above a ground 
of dark green enamel. Three planes are 
used in that way, and on many watches 
the mode will be seen. 
Perfection of Finish and Completion of 
Designs. ‘ 
Speaking of detail reminds one to men- 
tion the part the designer plays in the com- 
pletion of a modern jewel. Not so very 


has for the last year been trying to alter 
the shape of that pin. Still the bar is with 
us, in many guises to be sure, but none the 
less indistinguishable. 

One jeweler focused his attention on a 
“V” shaped pin set upright on its shank 
like a large scarfpin and with a safety 
catch. After it had been tried out in the 
trade the possibility of improvement was 
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seen and decided improvements have been 
made. 

The “V” sets well on a gown with a 
sharp pointed decolette neck, and it is a 
fad of the moment that bodes well, for 
several manufacturers are working at pres- 
ent on like inventions. 

The latest attempts at disguising the bar 
pins have brought out some very pretty 
designs, two of which are shown on the pre- 
vious page. But for the brooch not much 
can be said. No adequate excuse is to be 
found for the stupid patterns of most of 
the latest brooches, which indicate archaic 
meanderings after nothing in particular. 
Most of them should have been vetoed 
before they got further than the first trial 
sketches, 


Finger Rings Are Gaining in Dimensions. 

“Finger or toe rings?” someone asked 
a jeweler the other day; and the question 
was a righteous criticism, for the sizes of 
the new finger rings are tremendous. They 
are often lighter in make-up than former- 
ly, it is true, but this is not always the 
case, for some of the latest designs are 
ponderous affairs. 

Three of the leading Spring designs are 
given and they will be seen to resemble 
the so-called dinner ring, but that appella- 
tion has been dropped as misleading, for 
such rings are now worn at all times, and 
to the exclusion of any but the wedding 
and the engagement ring, which is generally 
after a more usual design. Diamonds are 
the first favorites, followed by the colored 
gems for the mountings, while pearls will 
be sparingly used in rings this year. 


Variety the Keynote in Jewelry for Men. 

Men are using a greater number of 
pieces of jewelry every year and in a more 
varied assortment. Well designed and 
pleasing patterns are coming before the 
public a little later in the Spring that should 
add zest to the various lines. 

In scarf pins there are some fine little 
shapes in platinum set with gems. Cuff 
links show many taking and novel ar- 
rangements in gems and enamels, and the 
sets of studs and vest buttons are remark- 
able for so wide a variety of designs. 

The special feature of the new signet 
rings is their peculiar concave surfaces. 
The frame holding a stone or table on 
which the signet is cut is raised above the 
ring’s shoulders, even with an edge or 
piping of gold, while surrounding this is 
a crevaced plane whose deep cutting adds 
greatly to the handsomeness of the ring. 

The new tire holders are demanding no- 
tice, an importation that is catching on rap- 
idly here. These little pieces of gold, bent 
like a hook, are set with diamonds that rest 
on the upper edge of the necktie on either 
side of the collar opening to keep the tie in 
place. These come in pairs, and in sets 
with the other pieces—studs, links, pin, 
vest buttons, tie clasp and tie clips all 
matching. 

Watch fobs are very conservative and 
same-like, but they differ in this from men’s 
watches, which are made in all manner of 
shapes. There is, however, one attribute 
that all the jewels for men have in com- 
mon and that is that they are all smaller 
in size than formerly and not nearly so 
clumsy in appearance. 
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(Splitting it “Fifty and Fifty” with Rudy Kipling) 


IF you can Sense a Sale 
When ALL about you 
Are Quitting Cold, and 
Say it Can’t be Done— 
IF you can Land Big Order 
Or getting hard Turn-down 
Can keep-the Same Expression 


IF you are Mad, and yet 
Can Smile withal, 
Rejoice with Lucky Guy 

Without a sigh; 
Or standing Pat you 
Will not Cut a price, 
But close your kit and 
Never bat an eye; 


IF you can Lose and 
Never talk Postmortems, 
Or ‘‘ writing in’’ leave 
Weather reports Alone; 
Or Selling Big don’t how! 
Out what You’ve done— 
Believe me, then, you’ll 
Be a Real Live Salesman, 
And what is More 
You’ll be the Boss, some day, My Son! 


GEORGE LOCKHART DARTE 











The Love of Gems, 





REPORT has reached this country 
from Crefeld, Germany, that a “So- 

ciety for the Lovers of Gems” is being 
formed in that town. A large number of 
citizens, headed by the Mayor, are calling 
for members. Regarding the objects for 
which the society is being formed, the fol- 
lowing are mentioned: “Not only to foster 
the understanding and love for genuine 
precious stones, but also to see that they 
are artistically set and correctly worn. The 


gem industry and allied trades are to be 
uplifted and war waged against fraud in 
the sale of imitations as genuine precious 
stones.” 

The headquarters of the society are to 
be in Crefeld and its influence is to spread. 
over the whole of Germany. 


The Crown Jewelry Co., Cheraw, S. C., 
has been commissioned by the Secretary 
of State with a capital stock of $5,000. The 
petitioners are Henry Jackson, J. L. Craw- 
ford and J. R. Russell. 
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ee 





Apropos of Pearls 
‘THs branch of the business is only in its infancy in the United 


States as compared with other countries. The jewelry estab- 
| lishment not having a proportionately adequate assortment of Pearl 
Goods in its stock will find itself behind the procession. We have 
Jong made specia) efforts in the direction of meeting this increased 
demand of fashion and can help you complete your stock or fill 
your orders. 





We also have the finest collection of all kinds of Precious Stones, including the 
RAREST GEMS IN DIAMONDS, RUBIES, EMERALDS and SAPPHIRES. 
And, of course, we have all the regular goods in the above lines. 


LUDWIG NISSEN & CO. 
182 Broadway, New York 
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were a revulsion against the shams and 
The Trend in Jewelry Fashions in Great Britain, France SRRNONENS: CE ENE SO septa whith, “wiihe 
ae. producing great politicians, novelists and 
ones crmany. captains of industry, woefully failed in the 
i ts daiientieaaen application of imagination to art or crafi. 
Then came René Lalique, and the whole 








ASHIONS in clothing change every 

year, but it is said, and somewhat 

truly, that styles or fashions in jewelry and 
silverware last about a decade. 

In medieval times and during the Renais- 
sance a fairly set type of jewel was used 
for personal decoration, while styles in 
silversmithing may be roughly described ac- 
cording to the reigning monarch; except, 
perhaps, in the case of the so-called Queen 
Anne style, which was continued well into 
the reign of her successor. 

The Georgian style or styles—for we 
must separate from the general statement 
the classic forms, for which the Adams 
brothers were largely responsible, follow- 
ing the great discovery of ancient Greek 
vessels—were definite, but when George IV. 
died anything approaching style decayed 





A GRECIAN VASE OF TO-DAY. 


and with the reign of Queen Victoria died. 
The monstrosities of so-called applied art, 
which seemed to grow and flourish under 
the art education authorities of the period, 
revealed an intoxication of thought and an 
extravagance in design which were per- 
fectly bewildering, deadening all sense of 
fitness and outraging all esthetic ideals. 
This was due to the severance of design 
from handicraft. 

Fortunately, among the really “Great 
Victorians” were William Morris and his 
pre-Raphaelite friends. Their work to re- 
deem art from the banal grasp in which it 
was withering, their efforts to make the 
ideal side of man something worth living 
for, were carried into the craftsman’s 
atelier, with the result that the manufac- 
turer and the workman began to recall that 
beauty was something more than a wild 
grouping of parts; that metal leaves and 
flowers of metal were not necessary, for 
instance, to the beautiful conception of a 


candelabra; that they were hardly fitting 
for realistic application to diamond work, 
and that a thoughtful grouping of lines or 
a graceful form was all that was generally 
needed for a useful and every-day object 
for the dinner or tea table. Jewelry, it was 
felt, could be very well designed by those 





MODERN ENGLISH SILVER PLATE, 


who scorned to be copyists and believed 
that conventionalized forms gave greater 
scope for their imagination and.to their 
products a greater pleasure-giving property 
than the massive and gaudy jewelry of the 
Victorian era. 

So we find the jewelers and silversmiths 
of France, Great Britain and Germany 
moving off on new roads and trying to get 

















A CHILD’S SILVER BOWL. 


the public to follow them. Some of them, 
tired of the close quarters in which they 
had been held during the period covered 
by the reign of Victoria, jumped over the 
fence and were responsible for some very 
queer ideas. The Post-Impressionists and 
the Futurists are all fairly sensible when 
we call to mind the travesties of design 
which the worshippers of the “New Art,” 
“L’Art Nouveau” and “Jugend” perpetrated. 
They had their day and their use; they 


atmosphere of the world of jewelry was al- 
tered and sweetened. Personality gave 
place to value of material; imagination 
took the place of cold convention; while 
delicacy of construction took the place of 
heaviness and coarseness. 

Silversmiths had already begun to 
awaken from their lethargy, and [ may say 
that during the 80’s the chaser was losing 
his position in the craft, because heavy cast 
work was being discarded and the orna- 
mental engraver compelled to look for 
other fields to conquer because the rever- 
sion to plain forms had definitely com- 
menced; but the forms were gauche and 
lacking in quality of line. The stamping 
machine was producing parts which, when 
soldered together, did not form a pleasinz 

















MODERN BRITISH DIAMOND SETTING. 


whole, while in the smaller ware orna- 
mental dies were used to distraction. 
What, then, was to be done? Some un- 
observant and ill-informed people suggest 
that the public demanded better shapes in 
their silverware and a more evident per- 
sonality, combined with daintiness, in the 
jewelry they wore; but that is not the case. 
Did they ask Lalique to make the designs 
for which he is famous? Did they ask 
Werner or Schafer, of Germany, to make 
the kind of silverware for which they are 
famous, or the Wurtemberg electroplate 
people to make up artistic designs for those 
who cannot afford silver? Did they request 
Jules Brateau to make his beautiful pewter 
ware; Charpentier his delightful medals, 
or Feu and Grandhomme their glorious 
enamels? Was it the public that invited 
the invention of the beautiful Tiffany glass- 
ware, or the Martelé silverware which 
gained for the Gorham Co. such commen- 
dations at Paris in 1900? No! The pub- 
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lic follows the designer and the craft, as 
the ladies follow the great Parisian cos- 
sumers; and so it comes about that a revo- 
lution has been caused by the quiet, per- 
sistent work of men whose ideals have for- 
tunately become real to them. 

They led the way, achieved success, and 
the lesser lights in the crafts followed. In 
Great Britain it is difficult to mention 
names. The manufacturers and the store- 
keepers are so distinct, and the latter so 
insistent that the designers’ and producers’ 
names shall not be known to the public, 
that genius, inventive power and commer- 
cial initiative must be content with their 
financial reward. 

There are a few exceptions where the 
storekeepers are also makers. Garrard & 
Co. and the Messrs. Elkington employ a 
large number of craftsmen, and exhibited 
at the Franco-British Exhibition in 1908 
specimens of silverware and electroplate 
which gave very high satisfaction to the 
French jurors. The Wests, in Dublin, also 
produce a considerable quantity of the sil- 
ver they sell, likewise the Johnstones. 

lf we compare the trend of fashion in 
Great Britain, France and Germany, we 
must remember the differing tastes of the 





SILVER PLATE BY GERMAN ARTIST. 


people and how far local prejudices will 
operate in deciding upon a style or fashion. 
The German, for instance, prefers his sil- 
verware to have some local significance, 
particularly if it is for public or private 
presentation. He cannot think of a piece 
of presentation plate without a great deal 
of modeling and chasing about it; but for 
domestic use the well-to-do German has a 
preference for plain English silverware. 
and that handwrought. The Frenchman, 
on the other hand, while favoring statu- 
esque silver objects for presentation, likes 
a certain amount of chasing on his domestic 
plate, which must be in one of the ac- 
cepted French styles. In silversmithing 
the modern Frenchman is conservative, 
while in jewelry he is evolutionary and 
revolutionary by turns. He amazes one by 
his daring designs and by the ease with 
which he will adapt his jewel to the fash- 
ion’s whim of the moment. It is to Paris 
the jewelers of Berlin, Hanau, London 
and New York look for new designs, and 
they will always find them; but, irony of 
ironies, there also will be found the coars- 
est and absolutely gauche type of jewelry 
for wear by the poor folk. 


The German, amiable copyist and clever 
adapter, has made many novel attempts at 
producing a new style in silverware, and 
in a way has succeeded; but the style is 
local, and yet it has a tendency to follow 
that graceful simplicity which is at present 
holding its place among British  silver- 
smiths. The trend is towards the styles 
prevalent during the reigns of George II. 
and [II., and in some cases Queen Anne; 
but the old Nuremberg pieces of bulbulous 




















DIAMOND MOUNTINGS FOR RIBBONS AND BOWS. 


character are always in the mind’s eye of 
the German, and his heart is torn between 
the traditional style and the suggestions 
which he sees emanating from his neigh- 
bors. 

In jewelry the German has not over- 
looked the light dentelle productions of the 
French, and a good deal of diamond-set 

















GOLD PLATED SILVER CHALICE, 


work is made in this style in Berlin and 
Hanau, and some in Pforzheim also; but 
there is still a hankering after the massive- 
ness which characterized the diamond-set 
jewelry made between the 60’s and 90’s of 
the 19th century. This is more particularly 
noticeable in the larger type of ornament, 
such as tiaras and diamond-set necklaces. 
The scroll type of jewelry, which was much 
in evidence during the 70’s and 80’s, has 
yet a fascination for the German diamond 
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mounter, and | am convinced that were it 
not for Parisian influence he wouid readily 
revert to this nondescript style. “In the 
making of finger rings, however, with grace 
and delicacy, such as the best of Parisian 
rings evidence, the German docs well, and 
so it is with links and studs. 

If he tries to get a new line it is generally 
naturalistic, and as a result we see patient 
efforts to obtain natural effects with gems 
and precious metals. It is a misapplication 
of energy. I recently saw a photograph oi 
a pendant and chain entirely set with brii- 
liants to simulate in all its crude geometric 
beauty a snow crystal. Technically clever, 
but how inappropriate the motif from 
which the pendant was designed! 

The technical cleverness of the Frenen 
leads them, on occasion, into the same mis- 
taken groove, and they simulate butterflies 
and dragon flies with an accuracy and at- 
tention to naturalistic detail that appals the 
decorative artist. There was, following the 
grand exhibit of Lalique in the exposition 
of 1900, a revival of the realistic treatment 
of natural forms in metallic decoration; it 
was due to a superficial idea of the fitness 
of things which Lalique had demonstrated 
by his clever and, to western eyes, unique 

















ENAMEL AND SILVER PLATE BY JEAN DUNAND. 


conventionalization of natural objects. Be- 
cause, however, Lalique did not conven- 
tionalize the female figures he used in some 
of his jewels, it was assumed that natural 
objects of any kind should be faithfully 
copied. That view, fortunately, has dis- 
appeared, and there can be little doubt that 
the trend of fashion in France, and par- 
ticularly in Paris, is in the direction of 
distinctly conventionalistic jewelry—geo- 
metric forms, with an inclination to Gothic 
ornament, or (for the French can never 
leave them for long) Empire or Louis 
styles. 

In Great Britain the tendency among 
manufacturing jewelers is to follow very 
much on the more modern French lines, 
making the geometric characters as lively 
and poetic as possible. Indeed, London is 
just now .making a decided effort to found 
a style which may be termed Georgian. 
The influence of France is in it, as has 
been the case before, but the tone and the 
build of the jewels show a strong belief in 
the value of modeled form and the influ- 
ence which craft education is having on the 
workshops. There is much yet to be done. 
We are only on the threshold. But the 
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This cut showing Old Mine diamonds on a sorting tray is not only our trade-mark, but it 
illustrates the wide variety of sizes we carry in stock from small melee up to stones weighing 4 cts. 
or more, both EAST INDIAN AND BRAZILIAN. 


Just remember us when you NEED an Qld (Mine square or cushion cut diamond, or have 
any diamond jewelry to SELL FOR CASH, as we are always ready to make cash offers. 
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wishes an antique piece of 
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num mounting, 


THIS JEWELRY 


in all gold mountings, is very attractive. 


It is of the period of 50 to 75 years ago. The mountings, some in 18 Kt. and others in 14 
Kt., are mostly trimmed with Black Enamel. The diamonds are both Brazilian and East Indian 
stones. As for the prices the cluster ring illustrated above contains over one-half carat and 


costs you but $33.00. 


CHAS. S. CROSSMAN & CO. 


3 Maiden Lane The Old Mine Diamond house New York 
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ewelry of the era commenced by George 

will be distinguished by its decorative 
restraint and its supreme technical quality, 
vhile the silverware will bear comparison 
with the best of the early Georgian plate 
and rival that of Queen Anne where it is 
made with the raising hammer. But, alas, 
the spinning wheel and the stamp have 
een responsible for so much during the 
last quarter of a century that when the 
craft writer of 2014 comes to write of the 
period style he will probably have precious 
little to guide him except the illustrations 
in catalogues and public advertisements, 
unless the silversmith is encouraged to 
raise his silver bodies by hand. All prac- 
tical men know the short life which spun 
and stamped goods have, and, indeed, it 
would almost seem as though the modern 
manufacturer produced his wares not only 
to sell but to sell often. 

That is an unsatisfactory condition of 
affairs, viewed from the general stand- 
point. Jt may pay the manufacturer (I 
doubt if it does in the end), but it is rough 
en the national crafts. I am, therefore, 
pleased to notice that the most distinctive 
trend of thought in all the leading coun- 
tries this side of the Atlantic is toward the 
revival of handwork where the precious 
metals are seriously used; toward a due 
appreciation of individual effort and the 
encouragement of craftsmen who think in 
their material and have the skill and en- 
durance necessary to compel attention from 
a thoughtless and too often indifferent 
public. * 


In less than a decade we have revolution- 
ized ladies’ costumes, and not for a century 
had they been so fitted to adorn as well as 
clothe the figure. This success on the part 
of the designers of dress lead me to the 
belief that there is hope for the artistic 
jeweler if he will exhibit the same confi- 
dence in his art as does the costumer. 

The greatest need of the moment is to 
educate the public so as to make the mem- 
bers thereof recognize the value of a 
soundly wrought object and the lasting 
pleasure which emanates from a beautiful 
form. 

The wedding of art and utility has taken 
place after a long period of divorce, and 
from this reunion we may rightly hope that 
the issue may be such as will once again 
bring into the things we use a sense of 
satisfaction, because while they please the 
eye and the hand they gratify the sense of 
fitness. 

The craft schools of Great Britain, 
France and Germany are developing char- 
acter and insisting upon faultless technique, 
but not at the expense of beauty nor adapt- 
ebility. The schools of this type—provid- 
ing they are not hampered by educational 
officialdom—will provide the material which 
is essential to the education of the public, 
and, through the medium of the young 
craftsmen of to-day, the public of the next 
decade will learn that the sentiment or soul 
which every true worker puts into his out- 
put is worth paying for. Unfettered, these 
young craftsmen will demonstrate that 
decorative quality is an essential, and that 
the impression made upon the eye is—in 
at least all personal things—as important 


as their demonstrations of utility. 
£ 


Invention needs clothing with beauty if 
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it is to serve its full purpose in life, and 
any nation which craves for invention and 
purely material benefits is on the way to 
decadence, just as surely as the Romans 
were when they thought that a surfeit of 
decoration made up for the lack of—shall 
I say, for want of a better word ?—spiritual 
form and that degree of ornamentation 
which only served to heighten it threefold. 








Can Jewelry Be Classed as a Fine Art? 





By Wiciiam H. P. Wacker. 


Bae question that forms the caption of 
these paragraphs is not so easy to 
answer as one might think. It is possible 
for an object to be artistic without being 
art in the strict sense, just as it is possible 
for a thing to be realistic without being 
real. No doubt a good deal of jewelry is 
not even artistic; some of it is; a little of 
it reaches a plane that might incline one 
to classify it among examples. o¥ fine art. 
Would it be technically correct to do so? 
There is room for doubt on the subject; 
which leads one, first, to inquire what con- 
stitutes a fine art? 

Broadly speaking, the arts are divided 
into two classes: the domestic arts and 
the fine arts. The former have for their 
object utility; the latter, beauty. This 
division would appear to admit jewelry, in 
some instances, into both classes. For ex- 
ample, a watch is a utility, so is the case 
primarily. But the decoration of the case 
would appear to bring it within the fine 
arts, because the object is beauty. We say 
“would appear to,’ as the broad division 
given needs qualification. It is not enough 
that the object be beauty, that beauty must 
actually be attained. Now designers are 
not always inspired. Like Homer, they 
nod sometimes. On occasions, when the 
divine afflatus burns low, they have been 
known to produce things positively ugly. 
Indeed, on rare occasions some of them 
have appeared even on the pages of 
this generally beautiful journal. To re- 
turn to the watch case. If the decoration 
possesses a high degree of excellence, then 
fine art or something very near it gives the 
finishing touch to domestic art. Maybe it 
is only “something very near it.’ We shall 
have to go a little deeper to get to the 
heart of what constitutes a fine art. 

There are five fine arts so called gen- 
erally recognized: Music, painting, sculp- 
ture, architecture and literature. The de- 
partments that might include jewelry are 
painting and sculpture. Painting includes 
drawing, and that in turn includes design. 

Incidentally we may observe that photo- 
graphy would not be included, because that 
involves a mechanical process; and fine 
art assumes hand work. The department 
where jewelry fits best is sculpture. We 
are accustomed to thinking of sculpture as 
applicable only to comparatively large ob- 
jects, such as statuary and friezes, and as 
being associated in a general way with 
architecture. It is not, however, a ques- 
tion of size at all. The proper carving of 
the smallest object done under a miscro- 
scope would nevertheless be sculpture. But 
it must not be done with a die-cutting ma- 
chine; it must be done by hand. No ma- 
chine ever did or ever will turn out fine 
art. 
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An interesting order for a ring was 
given to an eminent manufacturer, whose 
goods are of the highest class. There wa; 
not a single jewel; it was a gold band tu 
be hand carved as handsomely as skill coul: 
do it. The best man was to be put on the 
job, and he was to take his own time. The 
instructions were that he should keep at it 
until he felt he could do no more; he was 
to exhaust his skill, so far as that par- 
ticular object was concerned. And when 
finally the ring was handed in, the man 
was told to take it again and put more 
time on tt. Now that was what I call a 
ring! The result was fine art. The in- 
trinsic value was insignificant, but person- 
ally I would rather wear such a ring as that 
than the finest diamond. This example 
serves to indicate the kind of jewelry and 
the only kind that is fine art. Of course, 
sculpture may be applied in the same way 
to a cameo, or any other object. 

If what we have been saying is correct, 
it must be “evident that fine art cannot be 
produced in bulk; it is divorced from ma- 
chinery; it cannot be “manufactured.” It 
would seem ‘like a profanation to speaking 
of turning out fine art at a factory. That 
the public has a vague realization of this is 
evident from the higher value it everywhere 
places on hand work. Many people are 
trying to feel their way to a higher art in 
jewelry. We may approve the tendency, 
without always accepting the result. I am 
not one of-those who accepts modern arts 
and crafts work as inspired; but the im- 
pulse is a true one which may yet yield fine 
results. Here and there little studios are 
springing up where men and women are 
trying to make fine jewelry with their own 
hands. It is, at least, a beginning. If they 
do not succeed, their successors probably 
will. It is a movement which the jewelry 
trade in this country cannot afford to 
ignore. 

This is not in any sense an argument 
against the manufacture; it is simply a 
little study in the nice use of terms. If 
the manufacturer does not produce fine art, 
he creates something “just as good” for 
all practical purposes; and he does it in a 
large way necessarily to meet the pro- 
digious demands of a nation of a hundred 
million people. It would be absurd to 
suppose that the manufacturers could ever 
be superseded by the individual workers. 
All that is possible is that in time the latter 
may constitute an appreciable competition. 
It may be a good thing. It is the read- 
justments of business life that keeps it 
alert, and prevent it from succumbing to 
arteriosclerosis. 

The great names in jewelry history are 
the names of craftsmen who have created 
fine art with their own brains and hands. 
Such a craftsman, for example, was Ben- 
venuti Cellini, the well-spring of inspira- 
tion that flowed forth into the renaissance. 
It is fitting that such a graceful memoria! 
of him should adorn the cover of this 
issue of THe Jewerers’ Crrcunar. It is 
well to have the highest standards held be- 
fore us at times, even if we are certain 
to fall very far short of them. It is alwavs 
necessary to aim a little higher than the 
point that we would reach, because every 
arrow that flies feels the gravitation of 
the earth 
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The Ancestry of the Spoon 


By Clement W. Coumbe 














eating and drinking have been his lead- 
ing attributes. His feeding utensils, there- 
fore, were his first needs, hence his earliest 
inventions—the knife, both to kill and carve 
his prey; then the spoon. 

Our progenitor, the ape, with ease could 
stoop and dip his projecting mouth into 
his liquid foods. But genus homo, with 
receding mouth, finds drinking direct from 
the stream or tank awkward, with his pro- 
jecting nose. Labarte says the spoon dates, 
at least as early as the soup. We would 
reach nearer the origin if we said the 
spoon dates soon after the first thirsts. 
Commencing with the hand, then a shell, 














ANCIENT EGYPTIAN SPOONS (IN BRITISH 
MUSEUM). 


we soon come to the primitive handled 
spoon. Oh, we could write a long disser- 
tation on spoon probabilities, such as 
whether we did not have the simian mouth 
projectment until the spoon discovery made 
the prominence unnecessary and the mouth 
receded to its present unobtrusive position. 
But we are talking spoon, not mouth, here. 
And let us proceed to business. 

The word spoon is derived from the 
Anglo-Saxon spon, a chip, showing that 
spoons were commonly made of wood in 
early times. The Latins termed the spoon 
variously cochlear, cochlearium, cochleare, 
which terms are derived from the word 


cochlea, a snail. Andrews tells us that the 
word was used for a measure for liquids, 
especially in medicine, also for a _ table- 
spoon. 
ANCIENT EGYPTIAN SPOONS. 

Jackson, in Archaeologia (1892), says: 
“The form and material of the spoons of 
the ancient Egyptians appear to have dif- 
fered very considerably. There are exam- 
ples in the British Museum of Egyptian 
spoons of flint, of wood, and of ivory. In 
the fashioning of the greater number of 
these the symbolism which prevailed among 
those ancient peoples appears to enter. 
There is one of slate (Fig. 1), carved in 
the form of a crux ansata, the symbol of 
Isis. * * * There is also a spoon of 
carved wood (Fig. 2), in which the same 
symbol may be observed. * * * A very 
peculiar spoon of carved ivory (Fig. 3) 
has a shallow circular bowl and a very 
short handle formed in the shape of the 
head of Athor or Isis in her character of 
the universal mother typified by the cow.” 
Fig. 4 is in the form of a lotus bud; Fig. 
5 in the shape of a fish. “In this latter 
spoon the bowl is circular, the fish, which 
is carved on the face of the handle, being 
movable, and disclosing, when slipped to 
one side, a box or cavity sunk in the lower 
part of the handle. Fig. 6. is a wooden 
spoon from Thebes.” * 


GREEK AND ROMAN SPOONS. 

“In the greater number of Greek and 
Roman spoons, as well as in the early 
Christian spoons preserved in the British 
Museum, the predominating feature appears 








ANCIENT GREEK BRONZE SPOONS. 


1. Volute keel form. 2. Etruscan bone spoon 
found at Vulci. 3. Another keel form. 4. Greek 
silver spoon with goat’s-foot stem. (All in British 
Museum. ) 


to be found in the union of the stem with 
the bowl. Beneath the bowl and support- 
ing it for about half its length is a rect- 
angular keel, which dies away under the 
center of the bowl, but increases in depth 
toward the stem, under which it curls up 
into a disc of about half an inch in diame- 
ter. On the edge of the disc the stem is 
set, so that when the spoon is held in a 
horizontal position the bowl is about half 


an inch below the stem. There are many 


modifications of this ‘keel and disc’ form. 
In some the keel is perforated, while in 
others the disc is curled like a volute under 
the stem. The stems of these spoons are 
for the most part plain spikes of various 
lengths. These spikes were used for open- 
ing shellfish and extracting the edible part.” 
12TH CENTURY AND LATER. 

“It is a far cry from the early Christian 
days to the 12th century, but very little 
can be said with any degree of authenticity 
regarding the spoons of the intervening 
period,” says Jackson. “The domestic 
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EARLY CHRISTIAN SPOONS. 
STYLE. 
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“KEEL AND DISC’ 


spoons in common use in the Middle Ages 
appear to have been made either of wood 
or horn, for, while bone, ivory, serpentine, 
rock crystal and glass were occasionally 
wrought into spoons and sometimes gar- 
nished with metal more or less precious, 
these can only be regarded as ‘fancy 
spoons,’ and certainly not such as were in 
common use. Gold spoons, except in rare 
instances, seem to have been confined to 
the use of the monarchs, and spoons of 
silver were to be found only in the homes 
of the wealthy. Spoons of pewter, brass 
and tinned iron appear to have been very 
common from about the 15th century and 
probably earlier. There was also a com- 
pound metal called ‘latten,’ something like 
brass in its nature and color, of which 
spoons and other domestic utensils were 
made. * * * The earliest published ref- 
erence to what are known as ‘maidenhead 
spoons’ occurs in * * * 1446.” Even at 
the end of the 14th century the inventory 
of Charles V. of France shows that, while 
the King possessed 280 cups of silver and 
gold he had only 66 spoons. * * * Fold- 
ing spoons, carried in cuir-bouilli cases in 
the pocket were used in the 15th century, 
but seem to have been most numerous a 
century later, when it was customary for 
everyone to carry about his own spoon and 
fork. Allusion has already been made to 
the custom of carrying folding spoons (see 
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cut) with hinged handles. About the be- 
ginning of the 16th century the handles of 
spoons sometimes terminated in forks of 





TWo 16TH CENTURY SPOONS. 

The folder (at right hand) is silver gilt made 
for a case. It is in three parts, which join to- 
gether and may be made to serve three purposes. 
The handle is a fork the prongs of which fit into 
the bowl. The end of the fork unscrews, and 
when taken off, presents a toothpick. The handle 
has a joint just above the point where the bifurca- 
tion of the fork commences, and by which, on 
removing a ring which covers it, the whole may 
be folded up so as to occupy the least possible 
room. (Shaw.) 














SPOON TERMINATING IN A FORK, 


two prongs, probably for picking up sweet- 
meats. 
“From the descriptive records and ex- 
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tant specimens it appears clear that what- 
ever may have been the form of the domes- 
tic spoon prior to the 14th century, from 
that time till about the middle of the 17th 
century it consisted of a fig-shaped bowl, 
curved upward to such an extent as to be 





OLD ITALIAN SPOONS (15TH To 16TH CEN- 
TURY). IN COLLECTION OF C. BECKER, 
AT WUERZBURG. 


incapable of holding a complete spoonful 
of liquor (see cut). The stem was com- 
monly hexagonal, or, in the language of 
the period, ‘six-squared,’ terminating in a 
knop in most cases, the shape of which 





SEAL TOPS. 
sht—* Pudsey” 


spoon and top 
Style lasted till 


Top row, left to rig 
(1525). Seal-top type 
17th century. 

Lower row, left to right—‘‘Capital’” style hex- 
agonal seal-top knop;: not made later than reign 
of Queen Anne. Lobed-vase shaped knop (1562). 
Edinburgh make (1591-5). ; 


(1553). 


early 
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varied greatly.”—(Jackson.) These knops 
of various kinds are known under the terms 
acorn, square, hexagonal spearheads, dia- 
mond points, strawberries, balls, scallop 
shells. Busts of the Blessed Virgin are 
known as “maidenheads.” Birds of some 
kinds (such as owls, falcons, columbines), 
mitres (the Minster Priory spoons), figures 
of angels, saints, or cherub heads, orna- 
mental knobs with a flat end, known as 
“baluster and seal heads.” Seal tops date 
from early in the 16th century. Few exam- 
ples extant earlier than Elizabeth’s day, 
when they appear to have been very much 
favored. From 1560 to 1670 this type pre- 
dominates. Scotch seal-top spoons were 
made in the 16th century; the stems were 
square not hexagonal. By the last quarter 








SPOON-STEM KNOPS. 

1. Acorn knop. 2. Diamond point. 8. Maiden- 
head (end 138th century), front and rear view. 4 
Maidenhead with bourrelet head-dress (15th cen- 
tury). 5. Early style “Maidenhead.” 6. “Fruitlet” 
knop (16th century). 7% “Strawberry” knop. & 
“Slipped in the Stalk” stem (16th century). 9% 
‘“‘Scallop-shell” knop (Nuremberg, 1549). 10. 
“Owl” knop. 11. German lion and shield top. 


of the 17th century seal tops become scarce, 
but there is an example dated as late as 
1745 in the Armourers’ Company. 

The acorn knop is mentioned in the ear- 
liest published document (1351) referring 
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to any medieval domestic spoon. Various 
spelling occurs in MSS. such as akernes, 
cum acrinsse de auro (in a will of 1392). 
The acorn knop “was greatly favored in 
the 15th century, but not so much after- 
wards. Later the stem is increased in size 
and the acorn as well as the bowl made 
larger. The diamond point (in old MSS. 
usually spelled dyamond poynts) was in full 
fashion” from the latter part of the 14th 
to the end of the 15th centuries. Next 
came into vogue the maidenhead knop. 
Bowl remained fig-shape, as in diamond 
pointed spoons, and the stem was not al- 
tered. The maidenhead spoons (the term 
appears in a will dated 1446) date from the 
latter part of the 14th century until the 
reign of Elizabeth, when their manufacture 
appears to have been discontinued, for it is 
seldom that one is found of later date than 
the time of Queen Mary. The earliest of 
this style of knops had the head of the 
Blessed Virgin Mary as motif, hence arose 
the title of maidenhead. The manner in 
which the hair is represented on the maid- 
en’s head varies with the date of the 
spoon; early ones have the horned head- 
dress (bourrelet) of moderate proportions 
as worn about the end of the 14th century; 
those of a quarter century later have the 
exaggerated horns as worn in the reign 
of Henry V. “Fruitlet” knopped spoons 
are mentioned in a will dated 1490 as de 
fradelette, meaning knopped with a bunch 
of grapes or other fruit. (Laborde uses 
the old French terms fretel, fretelet, also 
fruitelet—a button in form of fruit, fruit- 
let or little fruit, and rising above either 
a vase or a chasse.) The Brand collection 
has such an English spoon dated 1538-9. 
Continental Europe used the design on 
spoons in. the 15th and early part of the 
16th centuries. From the time of Henry 
VIT (1485-1509) to the Restoration (1660) 
“slipped in the stalk” spoon ends were the 
vogue. The stems were “sloped off at the 
end with an outward bevel from the face.” 
“Slipped in the stalk” spoon ends are men- 
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1 ACORN KNOP, FULL LENGTH; 2. WRITHEN 
KNoP (1488-89). 
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tioned in a will dated 1498. Spoons with 
“writhen knops” are mentioned in inven- 
tories dated 1487 and still in one dated 
1512. They appear to have gone quite out 
of fashion in the 16th century. These are 
now very rare. They are bulb-shaped, and 
formed, as it were, of several twisted 
strands of wire of considerable thickness 
in the middle, but much smaller at their 
extremities. The knop is connected with 
the stem by a moulding and terminates 
with a small pellet formed apparently of 
the end of a central stem, round which the 
knop has been writhen. Ball knops are 
found on spoons dating from early in to 
after the middle of the 16th century. 

All these early spoons have the crowned 
leopard’s head stamped within the bowl, 
which is of the form described as fig- 














Covea 100, 


“diamond point” French sil- 


Crca /400 . 


Left—Full length 
ver spoon (about 1400). 
fig-shaped bowl (about 1400). 


Right—‘‘ Maidenhead” 


shaped. Jackson says of the scallop-shell 
knop: “No surviving English silver spoon 
with the knop in the form of a scallop- 
shell appears to be known.” But he owns 
one of German origin. It is dated 1549. 
ut scallop-shell knops are mentioned in 
English wills and inventories. “Spoons 
with a lion” are often mentioned in wills 
and inventories of the Tudor period. The 
lion is posed sejant on a moulded capital ; 
sometimes the lion holds a shield with its 
forepaws. Other medieval knops for 
spoons were formed as owls, falcons, doves 
(the later are termed columbynes in inven- 
tories). 

While both the stem and bowl of near- 
ly all genuine knopped silver spoons were 
hammered out of a single piece, the knop 
was cast and soldered on, usually with a 
V-joint, the notch being cut out of the 
stem and the point on the knop. Excep- 
tion: Early acorn-topped and some dia- 
mond points—here the knops are’ small and 
hence easily wrought on the stempiece. A 
few knops are rebated on.—(Jackson.) 

Next comes, with the Commonwealth, the 
stump end, sometimes termed, after the 
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period, “Puritan.” This flat end started 
earlier on the Continent than in England. 
Puritan spoonstems end in a V when join- 
ing the bowl at the back. The stem is 
broad and flat, the bowl egg-shaped, with 
the narrower end below. A hybrid variety 
of stems was intermediate before entering 
the next decisive fashion. The two ends 
receive decoration, such as engraved acan- 
thus leaf, etc. and ornamentally shaped 
ends. The latter commence probably soon 
after 1640. The death’s head spoon was 
produced in this variety. The end of the 
stem continued down back of the bowl a 





“‘Death’s Head”’ stem, front and back views. 


half length. Death’s head spoons as funeral 
gifts were common till the middle of the 
19th century in some localities. The trifid 
stem end, named by Jackson (vulgarly 
termed hind’s foot or pied-de-biche), dates 
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1. Baluster seal-headed end (type from 1585 to 
1620, rare up to 1659), fig-shaped bowl. 2. ‘‘Pied- 
de-biche” handle, lasted till George I. reign. 3. In- 
troduced in reign of George I.; made, at least, as 
late as 1767. (Cripps.) 


in extant pieces back to 1663. This form 
is usually slit into three equal parts, each 
part slightly curved up. The tongue be- 
comes the early “rattail” on joining: the 
bowl; it has a narrow fillet on each side. 
The height of the tongue rib varies in trifid 
stem spoons. A transitional condition is 
shown in the cut, wherein the trifid be- 
comes the “wavy” end and the flat stem 
gets rounded—the bowl is getting elongat- 
ed. The rattail is now in vogue. Next 
change is shown when the waved end gives 
way to an unbroken semi-circular curve. 
The stem end becomes thicker here, as 
though the waved top had been bent entire- 
ly over and hammered solid. The Society 
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of Antiquaries, in fact, has a bent-over 
spoon end, making this theory possibly cor- 
rect (see cut). This channeled stem rat- 
tail spoon still occurs in England for 25 





Y, Ww , 
vb 
1099. 
“WAVY” END. 
Back view—Stem-end curves back (1699). Front 
wiew—Stem end curving forward (1706). 


years. The rattaii disappeared during the 
reign of George II (1727-1760) and gave 
place to the “double drop” (see cut). From 
the second quarter till the middle of the 18th 





| ey 
oul [bo 
Left—Transition stem-end in collection of So- 
<iety of Antiquaries, London, about 1760); back 
and side views. Right—Front view of “long-drop”’ 
stem (1762), showing reduced ridge. 


century the long ridge on the stem became 
reduced to about half an inch in length 
{see cut). The bowl assumed a narrow, ellip- 
» tical form in the reign of George [ (1714- 








Left—Back view of “long-drop’’ stem 
Right—Back of ‘‘doubledrop” spoon (1735). 


(1762). 





1727). Now appear Rococo ornaments on 
the backs of bowls. The “Onslow pattern” 
started the reversion of the curved stem 
end, which therewith commenced to curve 
toward the back instead of the front, as 
always theretofore. By 1780 all stem ends 
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CHANNEL STEMMED RATTAIL WITH 


SEMI-CIRCULAR CURVE, 


END IN 


curved back, and this condition has re- 
mained to this day. The feather-edged 
spoon (1773 to 1774) was a chased decora- 
tion, and the bright-cut now came in vogue. 
From 1770 to 1790 the stem ends in a long 
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FIVE STYLES OF RATTAIL SPOONS, 17TH To I8TH CENTURY (MACQUOID). 
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single drop (see cut). Scotch and Irish 
spoons from 1730 to about 1800 have point- 
ed end instead of semi-circular. With a 
shouldered stem drawing this series must 
end, as fiddle pattern, thread and shell and 
king’s pattern are strictly modern and still 
in fashion. 





SILVER SUGAR VASE SPOON. BY PAUL LAMERIE. 
MIDDLE 18TH CENTURY. 


English spoons before the Restoration 
(1660) were Hall-marked in the bowl and 
along the back. The marks were placed 
near the bowl on the back of the stem 
after 1666. From 1781 the marks on spoons 
will be found near the handle consecutive- 
ly as follows: Lion, Hall-mark, maker’s 
mark. From 1784 the duty mark is added 
last. 

SYNOPSIS OF SPOON SHAPES. 

Bowls.—“A characteristic of silver spoons 
of the time of 1450 and thereabouts is the 
dip the bowl takes after leaving the stem. 
The shape of the bowl is different from 
that of subsequent spoons, being wider at 
the outer end, narrowing as it nears its 
junction with the handle. The bowls of 
later and present day spoons take a form 
the reverse of this. * * * The earlier 
bowls are of thick silver, being somewhat 
thinner at the outer end, which shows they 
were beaten out of thicker metal to obtain 
the hollow. The second stage had a round, 
oval form (neither end pointed); the last 
stage loses its round, oval form and be- 
comes elongated into egg shape, with the 
taper toward the outer end.”—Dawson. 
About the middle of the 17th century the 
solid (hexagonal) stem becomes flattened. 
It receives a tapered end formed to the 
shape of the bow) (and no longer beaten up 
from the single piece as heretofore) and 
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FORM IN COMMON USE FROM 1760 To 1800; 


is always soldered on. This joint later be- 


comes the “rattail.” The “rattail” survived 
till 1773. 


A French definition of spoon history is 
given as follows by Rouaix: “The will of 


St. Remi (fifth century) mentions spoons. 
As far as we can divine about the follow- 


ing centuries, spoons had the stems short 
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and very slender, larger toward the bowl 
than at the extremity. Crystal, serpentine, 
cornelian, horn, wood, gold, ivory were em- 
ployed in their make. Precious stones and 
enamel decorated the stem, which was not 
often of the same substance as the bowl. 
At first mentioned singly, we find spoons 
mentioned by the dozen toward the 13th 
century. In the 14th century Piers Gaves- 
ton, a favorite of Edward II. of England, 
possesses 69 silver spoons. * * * The 
16th century had its style of form and 
ornament in spoons (terms, pagan divini- 
ties, cartouches, etc.). The stem is often 
bent and falls back on the bowl. At times 
the spoon is an adjunct and is made of 
one piece with the fork. This is the period 
of Apostle spoons. With the 17th century, 
at first, the spoon figures with the knife 
and fork in cases or sheaths. It has still 
the short stem, not flattened. The length 
of the spoon is about 12 cm. The stem 
soon becomes ornamented with openwork 
and chased with much carving—mostly of 
personages, sometimes of little scenes. The 
innovation of the flattened stem terminating 
in spatula form is attributed to the end of 
the 17th century. Louis XV. style is known 
by its decoration and its capricious shell- 
work (rocailles). The ends of the stems 
are contorted, cut into profiles, and tend 
to the form termed fiddle. With Louis 
XVI. we have strings of pearls, knotted 
ribbons, with oval medallions.”—Rouair. 
MISCELLANEOUS. 


Caddy Spoons.—Tea for many years after 
its first introduction was a rather costly 





CADDY SPOONS. 


product. Hence the lady of the house kept 
her small stock of the herb in a small, 


locked receptable, called a tea caddy. In 
later times, when common teas became so 


cheap as to be available to the multitude, 


* 
i. 


STYLED “OLD ENGLISH” PATTERN. (CRIPPS. ) 

the careful housckeeper still retained her 
tea in its caddy, because she used a more 
costly and aromatic article than did the 
servants. And she doled out her favored 
chop of tea to be used at the next meal 
with a small caddy spoon, which reposed in 
the caddy ready for use. These caddy 


spoons were generally of a more ornate 
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style than the usual run of table service. 
The shell form was favored. 

Teaspoons.—English silver teaspoons date 
from about the end of the 17th century. 
The styles naturally follow, in the periods, 
the fashion prevailing in other spoons, 
starting with the trifid or hind’s foot and 
rattail stem extremities. 

Dessert Spoons—These came into fash- 
ion soon after the Restoration (1660). 
Their style, naturally, was that prevalent 
in others of the table set. 

“Mote” Spoons—The purpose of certain 
spoons coming down to us having long 
stems and perforated bowls (see cut) is 
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LEFT—"MOTE” SPOON OR STRAINER; END 18TH 
CENTURY. RIGHT—MARROW SPOON (1790). 


not altogether clear. Jackson doubts the 
ascribed use as being tea strainers (mote 
spoons). He says fixed strainers were 
made in 1781-2 to fasten to the teapot 
spout. Yet these perforated bowls with 
straight stems continued. The straight 
spout had given place to the S-shaped 
spout on teapots also, making the straight 
spoon stem useless for clearing a spout. 
Again, they were made in three sizes, He 
considers them punch spoons for extracting 
lemon slices with the stem point and float- 
ing cloves and lemon pips with the per- 
forated bowl. 

Snuff Spoons—These were usually car- 
ried in an étui. They are so small as often 
to be mistaken for toy spoons. They were 
introduced during Queen Anne’s reign, 
during the transition from the bifid (hind’s 
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foot) spoon stem end, and, as the snuff 
habit continued in fashion to within recent 
times, the forms of stem and bowl changed 
with the period styles. 

Medicine Spoons.—These had a support 
in the middle of the stem at the back. This 
permitted the spoon to be set down and 
remain steady while the dose was poured 
into the bowl. 

Salt Spoons.—Jackson says these do not 
appear to have been used much before the 
18th century. The styles follow the larger 
contemporaneous spoons. 

Marrow Spoons (French, Tire-moelle). 
Marrow-bones have ever been a delecta- 
ble edible, and narrow spoons, which en- 
able the eater to easily extract the marrow, 
have naturally been in use for many years. 
The form does not allow much variation. 
In bone or ivory they have, of course, been 
more numerous or popular than in the 
precious metals. 

Large size spoons in the styles of the 
17th and 18th centuries are known as bast- 
ing spoons, but Jackson says they are more 
probably hash spoons. 

ECCLESIASTICAL SPOONS. 

Keltic Spoons.—These bronze 
were either produced for uses of the Chris- 
tian Church, or were, many of them, dedi- 
cated later to this purpose, though made by 
pagans. Canon Rock says: “They almost 
always occur in pairs, and are occasionally 
found at springs of water or in rivers. 
One, and only one of the two spoons has 
bored through it a hole (see cut), invari- 
ably in the same spot, just below the lip 
and about midway on its left side (look- 
ing from the handle toward the bowl.” 
They are found with “emblems of Chris- 
tianity scratched roughly” after they had 
been cast. He declares they were “for giv- 
ing the sacrament of Baptism, one for 


spoons 





LATE KELTIC BRONZE SPOON. FOUND IN RIVER 
THAMES; NOW IN BRITISH MUSEUM. 


holding the oil of the catechumens; the 
second, that with the hole, for holding the 
oil of chrism.” The second oil was made 
to “trickle in the shape of a cross upon the 
crown of the head. The hole controlled 
the pour, “so as not to spill it where it 
ought not to fall.” Canon Rock places 
their production in the third or fourth cen- 
turies. Albert Way (Archeological Jour- 
nal, XXVI, 35 et seg.) and Sir A. W. 
Franks say they probably date “from 200 
to 100 years before Christ, and not much 
later than the close of the first century 
after Christ.” 


THE 
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“Spoons were used in the Church for 
several purposes: One type, pierced like 
a colander, served to strain the wine when 
it was poured out of the cruets; another 
to take the wafers for the mass out of 
the ciborium; a third, of small size, to re- 
ceive the water to be mixed with the wine 
in the chalice; a fourth, to transfer the 
grains of incense from the navette to the 
censer.”—Briit. Mus. Guide. Jackson says: 
“There is no indisputable evidence to prove 
that spoons used in our churches differed 
in form at any time from ordinary domes- 
tic spoons of contemporary manufacture.” 

Coronation Spoon—Perhaps the most 
valuable ancient spoon in the world is the 
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THREE VIEWS OF THE ENGLISH CORONATION 
SPOON. 


noted Coronation Spoon. It is in the Tower 
of London. It is said to have been used at 
English coronations for about 700 years. 
The style leads to the supposition of its 
being created in the 12th century. Jackson 
says: “It should, however, be observed 
that the bowl, having been made suitable 
for the fingers of the prelate when an- 
nointing the monarch, differs in shape from 
the bowls of all known medieval domestic 
spoons, and resembles somewhat the shape 
of the spoons of Charles II.’s time; on 
the other hand, the manner in which the 
stem is joined to the bowl seems to be a 
modification of the ‘keel and disc’ feature 
of the early Christian spoons.” It holds 
the oil of the ampulla during the ceremony 
of anointing. Cripps says, “none of the 
old regalia, not even the anointing spoon, 
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survived the Commonwealth.” Jackson says 
that “some of the old jewels were, however, 
recovered, and it that the anoint- 
ing spoon was among them” and was used 
at the coronation of Charles II. (1660). A 
document given to the Society of Anti- 
quaries in 1852, and dated 1684-5, says: 
“The anointing spoon, poiz 3 oz. 5 dwts., 
for silver and workmanship, £2.” Its pres- 
ent weight is 3 ounces and 8 dwts. Jackson 
places the stem as not later than early in 
the 13th century, even if the bowl is later. 
“It is silver-gilt, 1044 inches long, with 
four pearls in the broadest part of the 
handle. The bowl, which is thin, is divided 
by a ridge down the middle into two parts, 
and has an elegant arabesque pattern en- 
graved on the surface. The stem is de- 
signed in three parts, that next the bowl 
and the middle part being of nearly equal 
length, while that at the extreme end is 
shorter. The first section is the broadest, 
and is ornamented with a central rosette, 
surrounded by a beaded ring, two pearls 
being set above and two below it; above 
and below the pearls are two circular orna- 
ments composed of delicate interlaced work 
originally enameled, the lower of these 
being connected with the bowl by a mon- 
ster’s head. This section is ornamented 
with interlaced bands on the back, and is 
connected with the middle section by a 
four-sided member chased with rosettes 
and rounded at the corners. The middle 
section is ornamented on the face with deli- 
cate foliated scrollwork, the ground of 
which was formerly enameled, and the back 
has an incised pattern of zig-zag lines and 
dots. The uppermost section is a tapering 
cable, connected with the middle section by 
a monster’s head similar to that next the 
bowl and terminates with a seal-shaped 
knop ornamented at the end with foliated 
scrollwork like that on the face of middle 
section.” —Jackson. 


seems 


APOSTLE SPOONS. 

Apostle spoons are very rare before A.D. 
1500, but continued in fashion for a cen- 
tury and a half after this date. They were 
commonly used as christening presents. A 
complete set consisted of 13—the 12 apos- 
tles, with either our Lord or St. Paul, each 
with his attribute. Only two such sets are 
known, one in the possession of the Gold- 
smiths’ Co. (dated 1626), the other at 
Corpus Christi College, Cambridge (dated 
1566-1567, except the St. Paul, which is 
1515-1516). Apostle spoons in the old 
style were still made about 1650, but the 
habit of presenting them at cnhristenings 
was then on the wane, and this may ac- 
count for their disappearance not long 
after that time. (Brit. Mus. Guide.) Earli- 
est example in English silver is about 1450, 
earlier than institution of date letters, 
which started 1478 (Jackson). H. D. Ellis 
has two apostle spoons, which he places 
at 1460-1475. Mr. Drane has a St. Mark 
spoon (1559-60), with a lion at his feet. 
The earlier of Mr. Ellis’ spoons has a halo, 
instead of a nimbus, supported and attached 
to the head by rays. It is a figure of St. 
Philip holding the three loaves in his right. 
The left clutches his mantle. This halo 
“rises vertically’ from the center of the 
crown of the head, exposing half the head 
before and behind. The later spoon (about 
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1475) is of St. James the Greater (right 
hand holds both scrip and staff and left a 
book). This head supports a nimbus or 
disc, lightly poised on back slope of the 
crown and steeply elevated. No mark or 
date. Usually the emblem is found in the 
right hand, Bible in left—sometimes re- 
versed or book absent. The emblems were 
often made separately and soldered on; 
hence some are missing from the figures. 
The book was part of the casting. Jackson 
says the earliest three apostle spoons extant 
have nimbus at back of head; later ones 
“incline forward” (some pierced); some 
16th century ones and nearly all those of 





FULL SET OF 13 APOSTLE SPOONS IN 


the 17th century have the nimbus displayed 
horizontally as a seal top or frequently 
with a dove in low relief on upper surface. 
The nimbus is applied separately to the 
figure; hence is often missing. 

The cut used is that representing the 
only full set known of one date (they are 
marked 1626) and all by one maker. It 
belongs to the London Goldsmiths’ Co. The 
respective attributes of the pieces are as 
follows: 

(1) St. James the Less, with a fuller’s 
bat; (2) St. Bartholomew, with a butcher’s 
knife; (3) St. Peter with a key; (4) St. 
Jude, with a cross; (5) St. James the 
Greater, with a pilgrim’s staff and a gourd; 
(6) St. Philip, with a staff having a cross; 
(7) the “Master (Our Savior),” with orb 
and cross; (8) St. John, with the “cup of 
sorrow;” (9) St. Thomas, with a spear; 
(10) St. Matthew, with a wallet; (11) St. 
Matthias, with an axe; (12) St. Simon 
Zelotes, with a saw; (13) St. Andrew, 
with a cross saltire. 

Yoxall enumerates the following em- 
blems in the Corpus Christi College, Cam- 
bridge, set: “St. Thomas, with a spear; 
St. Matthias, with a battle axe or halberd; 
St. Bartholomew, with a butcher’s knife; 
St. Jude, with a cross; St. Philip, with a 
long staff; St. Paul, with a sword; St. 
Peter, with a key; St. James the Greater, 
with a pilgrim’s staff; St. James the Less, 
with a fuller’s bat; St. John, with a cup 
and a hand raised; St. Matthew, with a 
wallet; The 12th, without emblem, stands 
for St. Andrew or St. Simon Zelotes. The 
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13th, the Savior, or ‘Master,’ is figured 
with an orb and a cross, with a hand raised 
in blessing. A horizontal nimbus surround- 
ing the head, if it still remains, gives 
greater value to an apostle spoon.” 

J. H. Buck says: “The figure of St. 
Paul, distinguished by a sword, or some- 
times two swords, is frequently found, St. 
Jude being omitted from the set of 12 to 
make room for him, and St. Luke and St. 
Mark occasionally replaces St. Simon and 
St. Matthias.” Jackson mentions the fol- 
lowing variants in apostolic emblems on 
these spoons: St. Matthias, a halbert, an 
axe or a lance; St. Simon Zelotes, a saw, 





DATED 1626. 


ot a fish or an oar; St. Philip, a cross or a 
long staff with cross on top, basket of 
bread, two or three loaves, or a knotted 
cross; St. Thomas, a spear, or an arrow, a 
girdle, or a builder’s rule; St. Matthew, a 
wallet or a money box, an axe or a T 
square; St. Jude, otherwise Thaddeus, a 
cross or a club, a boat, a ship, or an in- 
verted cross; St. James the Greater, a pil- 
grim’s staff, or escallop shell, or hat and 
wallet; St. John, a cup, or his evangelican 
emblem (eagle), or a palm branch. 


Children’s Jewelry, Etc., at the Galliera 
Museum, Paris. 











HE Museum of Modern Art, in the 
Rue Pierre Charron, Paris, recently 
had an exposition of art for children, 
which, according to the Deutsche Gold- 
schmiede-Zeitung, showed a_ noteworthy 
development in the field of ornaments and 
artistic utensils intended especially for 
children. It was a wonderful revelation of 
delicacy and refinement of form and de- 
sign. The stones, flowers and enamels 
were on the smallest possible scale, and 
the workmanship was most admirable. All 
the chains were dainty and the ornaments 
were graceful and appropriate. 

The silver utensils for children, how- 
ever, were of very sturdy structure, with 
broad handles and firm bases. How strong 
the tendency toward solidity in these wares 
is was revealed by the collection of Mme. 
Paul Ollendorff and Mme. Ménard Dorian 
in the section of the exposition devoted to 
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table ware. It included splendid goblets, 
porcelain cups of beautiful workmanship, 
silver cruet stands with broad pedestals, 
plates with lovely handles, egg cups and 
napkin rings, made by the Gallia Silver 
Works from designs by Arnoux and 
Vézieu. Maxime Paté exhibited prettily 
chased silver goblets. 

A number of famous artists worked for 
Hébrard, in the Rue Rochale. He ex- 
hibited a plate whose handles were broad 
butterflies’ wings, a goblet with sturdy, 
artistic handles; silver egg cups on tall, 
strong pedestals; spoons of wonderful 
workmanship. There were also very 
pretty salt cellars by Jules Brateau, and a 
breakfast service of silver, beautifully exe- 
cuted, consisting of spoons, plates, egg 
cups and eggspoons, by Frank Scheidecker. 
O. Roty showed very fine medallions and 
portraits of children, and Abel Lafleur ex- 
hibited a portrait of little Luise Zinz on an 
old silver plaque, together with other por- 
trait medallions. The designs of the 
plaques by Laporte-Blaissy were on fancy 
themes. 

The Mint exhibited a large and interest- 
ing collection, containing valuable speci- 
mens of medallions by Legastelois, Baudi- 
chon, Mile. de Montagny, Charpentier, 
Jules Chéret, Vencesse, Becker, Van der 
Streten and Vernier. Children’s heads 
were set as medallions, pendants, brooches 
and stick-pins. There were golden plaques 
with pictures of saints and angels’ heads, 
one with an ivory frame, studded with 
forget-me-nots. Other plaques showed 
glorifications of human and divine mother- 
love. The angels with Easter bells were 
particularly charming. According to the 
French child lore, the tinkling Easter bells, 
which are silent during the time between 
Green Thursday and Easter Sunday, and 
fly to the Pope in Rome for his blessing, 
bring little children with them on their 
return. 

There were also wonderful little brace- 
lets, little chains, an ivory ring with little 
silver bells with angels in relief, ivory 
napkin rings with a pierced silver band. 
A rabbit hunt and playing children were 
also shown. Romin exhibited an excep- 
tionally fine collection of ornaments for 
children—rings formed of tiny heads kiss- 
ing one another; of gold, with the smallest 
possible stones and flowers; little bells 
with cupids; charming napkin rings, 
formed entirely of little ‘heads in a wreath 
of blossoms and leaves, all of the daintiest 
execution. 








Solvents for Gold. 


” gre is usually classed among the 
metals which are soluble only in 
aqua regio, i. ¢., a mixture of nitric and 
hydrochloric acid. According to a writer 
in the Scientific American, it has been ob- 
served, however, that hydrochloric acid 
alone is able to dissolve gold, in the pres- 
ence of certain organic compounds, which 
are here given in the order of their ac- 
tivity: Methyl alcohol, amyl alcohol, 
chloroform, ethyl alcohol, chloral hydrate, 
phenol (carbolic acid), cane sugar, glyc- 
erine, trioxymethylene, formaldehyde. 

The solution takes place slowly in the 
cold, but is accelerated by heating. 
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Some of the Native Indian Princes. 








| Costly Jewels in the Costumes and Court Regalia of 





EAUTIFUL gems are the most precious 
of nature’s gifts and have always 
been particularly suggestive of Oriental 
luxury and magnificence. Woven about 
them all down through the ages are tales 
of romance and intrigue, privation and 
loss of life, and this may be said to be 
particularly true in the East, where they 
have been especially loved and sought 
after. From time beyond 
recall gems have been 
used to enhance the 
charms of Asiatic beau- 
ties and to give added 
splendor to the costly 
court dress of Oriental 
potentates. It may be as- 
sumed, therefore, that it 
is only natural that the 
princes of India, loving 
the appearance of wealth 
and grandeur and living 
in a country especially 
rich in gems, collected 
pearls, rubies and other 
beautiful products of na- 
ture’s crucible in large 
quantities. That they 
found beauty and fascina- 
tion in the possession of 
valuable jewels is shown 
by the fact that some of 
the most highly prized 
gems have at one time or 
another been a part of the 
regalia of these Indian 
rulers. The lavish splen- 
dor of these collections 
rivals description and has 
for years been the envy 
of travelers in the Orient. 
The gathering of these 
jewels has been a process 
covering generations and 
centuries, and they have 
been handed down from 
fathers to sons in long 
succession. The tales that 
are told of the mag- 
nificence of these family 
heirlooms are taken with 
skepticism by those who 
have never had the oppor- 
tunity of viewing the dis- 
plays for themselves, and 
doubtless the reports grow 
in proportion to the im- 
agination of the narrators; but, be that 
as it may, certain it is that anyone who 
has witnessed an important social func- 
tion or has been present at some State 
occasion where East Indian Maharajahs 
and Rajahs have been present, knows that 
the number and value of the jewels they 
wear beggar description. 

India, as every schoolboy knows, is that 
great triangular peninsula which juts out 
southward from mid-Asia into the Indian 
Ocean. By geographers the name is ap- 
plied not only to India proper but also to 
a group of countries lying east of Burmah, 


these forming what is called Farther India. 
Under the Mogul Empire, the ruler, 
whether a great monarch or petty chief, 
was entitled to a share of the produce of 
cultivated lands, varying from one-third t 
one-fourth, and in the case of the cele- 
brated settlement of Akbarths demand was 
made upon a field survey. From the death 


of Aurungzebe and the break-up of the 





THE LATE RANA OF DHOLPUR—THE “PRINCE OF PEARLS.” 


Mogul Empire anarchy and oppression en- 
sued, until, upon the inauguration of Brit- 
ish rule, it was found necessary to intro- 
duce a more enlightened system of settle- 
ments. 

The princes of India were famous for 
their collections of jewels long before 
British power became dominant, and the 
years which have intervened have seen no 
abating in their love for beautiful gems. 
Among the greatest jewel treasures of 
India are those of the present Gaikwar of 
Baroda, who is ranked first among all the 
native rulers of India at social and State 
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functions, and who is credited with being 
one of the most enlightened of the Indian 
princes. He governs a province of about 
8,225 square miles, in the northwest part 
of India, which is inhabited by nearly 
2.500,000 people. His treasures, which are 
estimated to be valued at about $12,000,000, 
were collected in large part by his prede- 
cessor, Mahretta Khandarao, and are sel- 
dom worn by the present Gaikwar. A list 
of these possessions includes a sash of 100 
rows of pearls, terminating in a great tas- 
sel of pearls and emeralds; seven rows of 
superb pearls, whose value is said to reach 
half a million dollars; a litter set with 
seed pearls, a large col- 
lection of unstrung pearls 
and the pearl carpet of 
Baroda. This carpet is 
said to be 10% feet long 
by 24 feet wide, and to be 
designed from strings of 
pearls, except where the 
border, 11 inches wide, 
and center ornaments are 
diamonds. 

The late Rana of Dhol- 
pur, sometimes called the 
“Prince of Pearls,” pos- 
sessed a collection of 
pearls unrivaled by those 
of any of the other In- 
dian princes. The por- 
trait published herewith 
shows the pearls in about 
1/40th their actual size, 
and, with this fact in 
mind, an idea of the 
value of the jewels may 
be obtained from the il- 
lustration. It is reported 
from creditable sources 
in the precious stone 
trade that the Prince had 
an offer of $1,000,000 for 
the string of single pearls 
which is shown encircling 
his neck. These pearls 
are of unusual size and 
of perfect luster. The 
offer, it is said, was not 
considered, as it is against 
all tradition for a native 
of India to part with 
jewels of this kind. How 
much the entire collection 
is valued at is hard to 
say, but some experts 
have valued it at over 
$7,000,000. 

The popular American 
conception of the princes 
of India pictures them sit- 
ting down to breakfast covered with dia- 
monds, pearls and rubies, but this is far from 
the truth. Except on State occasions, the 
Indian Maharajah is often conspicuous for 
the extreme simplicity of his dress. He does 
not order motor cars by the dozen or build 
palaces by the score, and for every case of 
wilful extravagance on the part of an In- 
dian ruler there are several where expendi- 
ture is limited almost to frugality. Popu- 
lar ideas of the lavish disregard of money 
value by these princes is based in large 
part upon their occasional holiday trips 
when they visit Europe. These native 

















148 THE JEWELERS’ CIRCULAR-WEEKLY February 4, 1914. 











Philip Bissinger & Co. PHILIP BISSINGER 


Importers of | Importer of 


PEARLS, DIAMONDS Diamonds, Pearls, Corals 


AND PRECIOUS STONES 











and 


and Manufacturer of 


DIAMOND JEWELRY 
12 John Street 


NEW YORK No. 13 John Street 
New York City 


Other Precious Stones 








Imported Coral 


Agents for 
Jewelry and rn re 
Blue Enamel Geekaieaiee. Agent for the Sale of Bohemian Garnet 
Lockets. i Jewelry 





























This advertisement appeared in THE JEWELERS’ CIRCULAR 
in its first issue, February, 1870. See page 167. 











Since 1847 
DIAMONDS 


H. Boasberg Sons & Co. 


210-214 Pearl St., BUFFALO, N. Y. 

















N. BOASBERG 
S. H. COHEN 


























February 4, 1914. 


rulers of India, of course, include in their 
number the normal proportion of “black 
sheep,” but it is unjust that all should be 
judged, either from a moral or business 
standpoint, by the actions of a few. 

The English conception of the political 
condition and standing of the princes of 
India is often equally inaccurate. Al- 
though many of them lay claim to a long 
line of lineage, some of the most powerful 
of the Maharajahs are sprung from men 
who came into power after the British 
reached India. To do them justice, it must 
be said that a majority are anxious to gov- 
ern their states well and the old stories of 
fierce brutality, grinding oppression and 
reckless extravagance have few modern 
parallels. 

If one is fortunate enough to be invited 
to visit an Oriental dignitary, his jewel 
treasures are not all exhibited at once. 
The visitor may be shown a few objects 
during the first day, some on the next day 
and more later, but he may remain a guest 
for weeks and never see ali the fine jewels 
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THE GAIKWAR OF BARODA. 
belonging to his host. When are 
produced, moreover, they are not 
from gold and silver jewel caskets, but are 
often in old jars, shabby boxes, tin cans 
and in other unexpected receptacles. Often 
the jewels are wrapped in folds of old 
clothes. This method is brought about by 
the fact that there are not the same mod- 
ern methods of safeguarding gems in safes 
and strong boxes that we have in this 
country, and therefore security is best at- 
tained by concealment in unlooked-for 
places. 

As an illustration of the interest taken 
by Oriental potentates in the collection of 
jewels may be quoted an instance trom 
Marco Polo, who, centuries ago, wrote as 
follows: “Several times every year the 
King of Maabar sends his proclamation 
through the realm that if anyone who pos- 
sesses a pearl or stone of great value will 
bring it to him, he will pay for it twice as 


geims 


taken 
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much as it costs. Everybody is glad to do 
this, and the King gets all into his own 
hands, giving every man his price.” 
Tavernier, in his “Travels in India,” 
makes mention of the fact that at the con- 
clusion of a great entertainment given by 
the Khan of Ormus, at which he was pres- 
ent, the Prince of Muscat was offered 
about $34,500 for a pearl weighing 48% 
grains, but that he would not part with it 
He goes on to say that later the Prince re- 





A RULER OF SONBURSA IN HIS JEWELED 
REGALIA. 


fused an offer of $45,000 for it from Au- 
rangzeb, the Great Mogul of India. 
Travenier listed among the Great Mogul’s 
jewels an olive-shaped pearl, perfect in 
form and luster, which is estimated to 
lave weighed 125 grains. It formed the 
central ornament of a chain of emeralds 
and rubies which the Mogul sometimes 
\wore about his neck. He also listed a 
round pearl of perfect form which i§ esti- 
mated at 11@ 2zrains. This was the largest 
perfectly sphe.ical pearl known to Tra- 
venier. Among the other jewel treasures 
of the Great Mogul noted by Travenier are 
the following: Two grand pear-shaped 
pearls, weighing about seven ratis 
(which is about seven-eighths of a Flor- 
little flattened on both 


one 


entine carat), a 

sides and of beautiful water and goo: 
form; a button-shaped pearl weighing 
from 55 to 60 ratis, of good form and 


water; a round pearl of great perfection, 
a little flat on one side and weighing 55 
ratis (this pearl had been presented to the 
Great Mogul by Shah Abbas II., King of 
Persia); three round yellowish pearls 
weighing from 25 to 28 ratis each; a per- 
fectly round pearl 35% ratis, white and 
perfect in all respects (this was the only 
jewel purchased by the Great Mogul him- 
self, the others being inherited or coming 
to him as presents) ; two pearls, perfectly 
shaped and equal, each weighing 25\ ratis; 
also two chains of pearls and rubies of 
different shapes. All of these pearls were 
round and ranged in weight from 10 to 12 
ratis each. 
In British well- 


India there is now a 
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established order and graduation of no- 
bility in which creations and promotions 
are made by the Viceroy of India. The 
social sequence of rank in the aristocracy 
of India among the Hindus is as follows: 
Maharajah Bahadur, Maharajah, Rajah 
Bahadur, Rajah, Rai Bahadur, Rai Sahib, 
Rai. 

The ruler of Benares is another import- 
ant Indian potentate and the photograph 
shown herewith depicts a prince of this 
province dressed in his court regalia. The 
city of Benares is the capital of a division 
and district of the same name and the 
most populous city in the Northwestern 
province of British India. It is situated 
on the left bank of the Ganges, about 428 
miles from Calcutta. It is the holy city 
of the Brahmans, the chief seat of their 
science, and may be called the Hindu 


capital of India. 

Among the remarkable public edifices is 
the great mosque of Aurungzebe, 232 feet 
high; many Hindu temples, a vast old 
astronomical observatory and the Hindu 
Sanskrit College. 

Mogul 


The Empire is marked by the 











AN OLD PICTURE OF THE RULER OF BENARES. 


lives of three great heroes—Baber the 
Founder, Asbar the Ruler and Shah Jehan 
the Builder. Baber was born almost con- 
temporaneously with the discovery of 
America by Columbus. He conquered a 
large part of India. The grandson of this 


conqueror was Akbar. He extended the 
Indian Empire and united the various 
nationalities. To appreciate the third great 


monarch of the Mogul Empire, Shah 
Jehan, one must inspect the palace built 
by him at Delhi. 

The famous “Peacock Throne” on which 
the mogul emperor sat in majesty was one 
of the marvels of the: world. It was made 
by order of Shah ‘Jehan, and John L. 
Stoddard, in his “Lecture on India,” says 
that it took the mogul ruler’s jewelers 
seven years to decorate it. Its value was 
estimated at $30,000,000. It had a frame- 
work of solid gold encrusted with in- 
numerable precious stones. Above it 
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stretched a golden canopy fringed with 
pearls. The back was made to represent 
two jeweled peacocks with expanded tails, 
nd the colors were reproduced by rubies, 
sapphires, emeralds and diamonds. Upon 
the top of the imperial seat perched a par- 
tt carved from a single emerald. 

In 1738 a Shah of Persia captured Delhi 
and carried off to Teheran the “Peacock 
Throne” and more than a thousand camel 
loads of gems and precious ornaments 
valued, it is said, at $400,000,000. 

Although the British Government enjoys 
most friendly relations with the native 
princes, the time is far distant when they 





MAHARAJAH OF KAPURTHALA., 


will sit supinely back and surrender all 
rights to that nation. 

“he illustrations of the princes of India 
published herewith were loaned by O. M. 
Farrand, New York, from his large pri- 
te collection of photographs of rulers of 
India. 








As a man’s knowledge broadens to un- 
derstand the relations between his own 
special work and the work of other de- 
partments, says the Texaco Star, he tends 
to become inventive. He will probably see 
means of improving a method or process, 
some economy that could be effected, some 
difficulty in inter-departmental relations 
that could be smoothed away. Every time 
he succeeds in securing any such advantage 
his interest in his work and his self-confi- 
dence are increased. He grows. As soon 
as he begins to accept or to gather infor- 
mation beyond the special task entrusted to 
him, such growth begins in him. And when 
such growth begins, a man always wants 
more and more knowledge. He becomes 
absorbed in a satisfying pursuit. His part 
in the business will never be monotonous. 
Both that part and the entire business will 
be alive with interest. 


THE 
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Artistic Centerpiece with the Emperor’s 
Cup of Barmen. 


HE prosperous cities of Germany are 
endeavoring to accumulate municipal 
treasures in the way of gold and silver 
plate that will vie with the old collections 
which fell a prey to invading enemies or 
were assigned to the melting pot to meet 
urgent demands for the “sinews of war.” 
Although some highly interesting pieces 


remain of the old municipal plat-, these 
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when the present city of Barmen was still 
a village. C. Aa Bs. 





England's Chain Stores. 


HE United States consul reports that 
some trades have been affected much 


more than others by chain stores, and 
that those that aim to supply the elemen- 
tary wants of the community have been 
largely and successfully exploited. The 


importance of this situation to this country 








SILVER EPERGNE, WITH 
are nevertheless but isolated specimens, the 
bulk having disappeared. 

This deficiency has gradually been re- 
placed with the best modern productions 
field, and there seems a sort of 
rivalry as to which city shall ultimately 
possess the finest array of precious metal 
festive occasions as in 


in this 


vessels for use on 
times of yore. 
Conspicucus among the noteworthy ex- 
amples is the gorgeous silver epergne, bear- 
ing the Emperor’s cup of the city of Bar- 
men, illustrated herewith. This city prob- 
ably did not possess much of a municipal 
treasure-in former centuries, but, having 
become an important industrial center, is 
anxious to make as good a showing as 
some of the older cities that were powerful 





THE EMPEROR’S CUP 





OF THE CITY OF RARMEN. 
is best evidenced by the figures showing 
their products. 

As an illustration, three firms of the 


many dealing in food distribution control 
1,983 different stores and have a combinéd 
$22,500,000. Three groups of 


capital of $22 
directors control these 1,983 stores. 

Mr. Hale gives further figures to show 
that concerns engaged in the meat 
trade and having a capital of $9,415,000 
have under their control 2,600 shops, which 
means that alone control 4,583 
retail businesses engaged in the meat and 


1 


two 


five firms 


grocery lines. This means that these five 
firms control more retail stores in these 
two lines than there are in the State of 


Arkansas in the same lines of business.— 


° T rs oY 
The interstate Grocer. 














152 THE JEWELERS’ CIRCULAR-WEEKLY February 4, 1914. 
















PHILIP PRESENT 


IMPORTER . . 
We carry in stock the very finest 
diamonds as well as the medi- 


um and cheaper grades, () 
all at the very low- 
est prices. NY We will be pleased to 
send memorandum packages 
\ & to responsible dealers. 
ROCHESTER, N. Y. ANTWERP AMSTERDAM NEW YORK 


Chamber of Commerce Bldg. 29 Boulevard Leopold 8 Tulpstraat 37 Maiden Lane 
Address Main Office at Rochester, N. Y. 






































Headquarters 


For All Calibre Cutting 


Rubies, Emeralds and Sapphires 





BLACK OPALS A SPECIALTY 


BENEDICT & WARNER 


Importers and Cutters 
15 Maiden .Lane NEW YORK 





























ESTABLISHED 1875 


EDUARD VAN DAM 


CUTTER OF 


DIAMONDS 


oat hmal, [ema fe), 1. G-ma \, [emme) a alei 3-9 
CUTTING WORKS AND OFFICES NEW YORK leah mal, Teme fo). 4.¢-e \, lomel a ale 2 


AMSTERDAM 437-439 Fifth Ave. ANTWERP 


55 Ruysdaelstraat Cor. 39th St. Knabe Bldg. 41-43 Rue Lamoriniere 


LONDON OFFICE, 6 Holborn Viaduct, E. C. 














February 4, 1914. 


THE JEWELERS’ CIRCULAR-WEEKLY 153 

















Golconda and the Golconda Mines. 


Some Notes and Photographs by a New York Jeweler on a Recent Visit to the Site of India’s 
Famous Ancient Gem Market and Diamond Fields. 


By Charles S, Crossman, 














HE word Golconda has always been a 

magical one in the diamond world, and 
surrounding it there seems to be as much or 
more of mystery and legend than of real 
authentic history, but there is enough of 
the latter to make it interesting. 

The name “Golconda,” it should be real- 
ized, refers to a large section of India— 
a kingdom, a citadel or fort, and a mining 
district—and it is not generally known that 
the mines of Golconda, which have been 
synonymous with diamonds from time 
immemorial, are about z00 miles from 


kingdom of Golconda, but in order to have 
some intelligent understanding of the con- 
ditions then existing that for a long time 
made Golconda the greatest diamond mar- 
ket of the world it is necessary to know 
something of the early history of this king- 
dom. [| shall first quote a few extracts 
from Major T..W. Haig’s book entitled 
“Historic Landmarks of the Deccan,” whic! 
without doubt is the most authentic wor's 
on this subject, and then add a little spice 
gathered from observation during my stay 
of three weeks at the fort and the old dia- 


« 














THE CITADEL, GOLCONDA FORT, SHOWING MECCA GATE FACING WEST. 


the old Golconda city or fort. But both 
have played a prominent part in the history 
of gems, the mines. being the source of the 
great diamonds of the old kingdom, and 
the fort being the place to which they were 
brought and actually the place from which 
they were distributed to the world. In 
fact, it is the Golconda fort that should 
hold the interest of the jewelry trade as 
the diamond mart that must have been in 
the eyes of all the lovers of and dealers 
in precious stones a few centuries ago. 
To-day it is a ruin that suggests nothing 
of gems, of commerce, or even of active 
commercial or social life, but behind its 
crumpled walls, its useless and decaying 
defenses, lies much of history and romance 
—a wild story of ambition and warfare 
that is practically unknown now in the 


-western world. Golconda is but a name in 


the minds of the public in some way asso- 
ciated with diamonds, and even in the gem 
trade itself the suggestion that it brings up 
is that of mines, and not of a kingdom. 
The idea of a diamond mart as connected 
with the fort itself has been lost. 

The writer was spending the Winter of 
1912-13 in India on a combination of pleas- 
ure and business, and decided to give a few 
weeks to visiting the old Golconda fort and 
also the site of some of the old diamond 
mines in the old Golconda kingdom, and 
thereby, if possible, sweep away some of 
the old cobwebs of mystery that seem to 
have always hung over these spots. 

THE JEWELERS’ CIRCULAR has requested me 
to give its readers some facts gathered from 
personal inspection of these places. It 1s 
not my purpose to go into any great amount 
of ancient history regarding the fort or 


mond mines. Major Haig writes as fol- 
lows: 
The Citadel of Golconda 
“The citadel of Golconda stands on a 
rocky hill rising abruptly from the plain, 





~<) 


the Nizam’s regular troops are quartered 
with their followers. It also contains the 
State treasury and some other buildings 
still in use, but the citadel above is deserted. 

“When the hill on which the citadel now 
stands was first fortified we do not know, 











THE AUTHOR RESTING ON AN OLD BRONZE 
CANNON IN GOLCONDA FORT. 


but we are told that it was formerly the 
site of a mud fort built by one of the ear- 
lier rajas of Warangal, or of Vijayanagar, 
the great Hindu empire of the Peninsula. 
Of its early history practically nothing is 
known, and it was probably a place of very 
little importance until the Qutb Shahi kings 
made it their capital. In the reign of Mu- 
hammad Shah Lashkari, the 13th king of 














A VIEW IN GOLCONDA FORT, SHOWING THE CITADEL IN THE DISTANCE, 


on the north bank of the river Musi, about 
seven miles from the city of Hyderabad, the 
present capital of the Nizam’s dominions. 
The citadel itself, strongly fortified, is sur- 
rounded by stone walls enclosing a large 
area, within which the city of Golconda, 
once the capital of Qutb Shahi kings, for- 
merly stood. The city has long since been 
deserted, and the interior of the fort is 
now a military cantonment where some of 


the great. Bahmani dynasty, which reigned 
in the Deccan for nearly 200 years, troubles 
arose in Telingana, and a Baharlu Turk of 
Hamadan, Sultan Quli by name, who had 
been a slave in the household, was, after 
some hesitation, appointed to pacify the 
country and to clear the land of the rob- 
bers who overran it. He had formerly 
been employed as accountant-general to the 
imperial harem, to the ladies of which lands 
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had been assigned in Telingana, and his 
faithful discharge of his duties in this post 
stood him in good stead, for, when Telin- 
gana was overrun so that the rents were 
never regularly remitted, and for long pe- 
riods together were never received at all, 
those who suffered most from the anarchy 
prevailing in that province used their pow- 
erful influence to obtain for their faithful 
servant the post of pacificator. The young 
Turk’s performance of the task thus en- 
trusted to him surpassed the expectations of 
all. 

“The condition of the kingdom at this 
time was such that an appeal to arms would 
probably have hastened its downfall, and 
the young man was consequently compelled 
to rely on his diplomatic tact and personal 
charm of manner. Notwithstanding the 
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the hands of his descendants and success- 
ors. The Qutb Shahi kings of Golconda 
did not, like their neighbors, the Adil Shahi 
kings of Bijapur, run mad on architecture, 
but they built, and built well, in spite of a 
depraved preference for stucco for build- 
ings other than fortifications. Muhammad 
Quli Qutb Shah, the fourth king of the 
dynasty, made extensive additions to the 
fort built by his ancestor, and also 
founded, as his residential capital, the city 
of Hyderabad, which he at first name l 
Bhagnagar, after his favorite mistress, 3 
Hindu girl named Bhagmati. 

“The summit of the steep rocky hill on 
which the inner citadel is situated 1s 
crowned by a large hall with a flat roof, 
whence a magnificent view of the surround- 
ing country may be obtained. * * * 








THE LARGEST OF THE OLD BRONZE CANNONS IN 








GOLCONDA. THE TOMBS OF THE GOLCONDA 


KINGS IN THE DISTANCE. 


disadvantages under which he labored, he 
soon succeeded in restoring order, thus se- 
curing the confidence placed in him by the 
ladies of, the harem and winning useful 
friends among those amirs of the empire 
who had lands in Telingana. 

“In the reign of Mahmud Shah, the son 
and successor of Muhammad Lashkari, Sul- 
tan Quli became an amir of the empire, 
with the title of Qutb-ul-Mulk, receiving as 
his jagir Golconda with the surrounding 
country. Shortly after receiving this grant 
he was appointed commander-in-chief in 
Telingana, a position which strengthened 
his hands considerably. In 1512 Qutb-ul- 
Mulk, who had been for some time prac- 
tically independent, had himself proclaimed 
independent sovereign of the territory 
which he had hitherto ruled in the king’s 
name, under the style of Sultan Quli Qutb 
Shah, and made Golconda his capital. Sul- 
tan Quli had already replaced the old 
Hindu mud fort with a substantial fortress 
of stone which the surrounding country 
yielded in large quantities. His fort re- 
ceived many and substantial additions at 


“From this point of vantage Abdul Hassan, 
the last of that kingly line, doubtless 
watched in 1087, with mingled apprehension 
and amazement, the efforts of the great 
host of the emperor Aurangzib of Delhi to 
wrest from him his fortress capital, the 
jast possession that remained to him of all 
his dominions.” 

Before speaking of the final siege of Gol- 
conda we will lead up to it by again quot- 
ing from Major Haig’s description of the 
first campaign of Aurangzib against the 
fort in 1665. 

“Aurangzib had, in his younger days been 
viceroy of the Deccan in the reign of his 
father, Emperor Shah Jahan. He had even 
then formed the resolve of overthrowing 
the two remaining independent kingdoms 
of the Deccan, Bijapur and Golconda, and 
in the case of the latter very nearlv car- 
ried his purpose into execution. In 1665-6 
Mir-Jumla, the most powerful subject of 
Abdullah Qutb Shah, had by his arrogance 
deeply offended his master, to whom his 
great power and wealth rendered him an 
object of fear and envy. Abdullah Qutb 


Shah, on being informed that an imprope- 
intimacy existed between Mir Jumla and 
the queen-mother, lost control ot his pas- 
sion and declared that he would revenge 
himself on his presumptuous subject. Mu 
Jumla, who was absent from Court, hear- 
ing of his master’s anger, at once wrote a 
letter to Aurangzib, claiming his protection 
and offering to assist him in capturing Gol- 
conda, an enterprise which, he declared, 
would present no difficulties. Abdullah 
Qutb Shah’s next move was to throw Mir 
Jumla’s son, Mir Muhammad Amin, inio 
prison. Repeated letters from Aurangzib, 
directing the release of the young man, pro- 
duced no result, and the prince accord- 
ingly, with the consent of his father the 
emperor, who ordered the governor of Mal- 
wa and the neighboring feudatories to ren- 
der all the assistance they could, prepared 
to march against Golconda. The prince 
sent his eldest son, Sultan Muhammad, 
with a large following in the direction of 
Golconda, cloaking his design by the pre- 
text that he was sending him to Bengal ia 
order that he might there wed his cousin, 
the daughter of Sultan Shuja. He followe:l 
his son with a larger force. Abdullah Qutb 
Shah, alarmed at the approach of Sultan 
Muhammad, who had now advanced to 
within six miles of Hyderabad, and dis- 
turbed by the news that the imperial army 
was following in his wake, collected what 
valuables he could and fled from Hydera- 
bad to Golconda fort, seven miles distant. 
The young prince encamped by the Husain 
Sagar tank, and Hyderabad, deserted by 
the king, was plundered. An encounter took 
place between the Mughal troops and a de- 
tached body of the Golconda army, in which 
the latter was worsted. Abdullah Qutb Shah 
then endeavored to temporize, and sent 
presents to Sultan Muhammad who, how- 
ever, refused to make any terms until the 
whole of Mir Jumla’s property was given 
up. 

“In the meantime Aurangzib was ap- 
proaching with the main body of the army, 
and on his arrival preparations were made 
for laying siege to Golconda in regular 
rorm. As the siege progressed, Shayista 
Khan, the governor of Malwa, and other 
chiefs joined Aurangzib’s army. Golconda 
was reduced to serious straits when a mes- 
sage suddenly arrived from the old em- 
peror, Shah Jahan, at Delhi, commanding 
Aurangzib to desist, and conveying an as- 
surance of forgiveness to Abdullah Qutb 
Shah. Shah Jahan was at this time under 
the influence of his eldest son, Dara Shi- 
kuh, who was jealous of Aurangzib’s suc- 
cess, and probably had no difficulty in per- 
suading his father that the conqueror of the 
wealthy city of Golconda would lose no 
time in becoming the emperor of Delhi. 
Aurangzib obeyed the command withéut a 
murmur, though the terms which he was 
able to enforce are sufficient to prove that 
Golconda could not have held out much 
longer.- An indemnity which covered the 
cost of the expedition was recovered from 
the king, who also gave his daughter in 
marriage to Aurangzib’s son, Sultan Mu- 
hammad, and designated his newly made 
son-in-law heir apparent to the throne of 
Goleonda. All Mir Jumla’s property and 
family were surrendered, and Abdullah 
gave as dowry to his daughter the district 
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of Ramgir, which adjoined the southern do- 
minions of the emperor of Delhi, and by 
this surrender became incorporated in 
them. He also agreed to insert the em- 
peror’s name in the inscription on his sil- 
ver coinage, thus proclaiming himself, ac- 
cording to Oriental custom, a vassal of 
Delhi. Mir Jumla entered the service of 
\urangzib, and the Mughal troops wee: 
withdrawn from Golconda. Meanwhile 
\urangzib bided his time. He had, as he 
thought, secured the revision of Golconda. 
but he meant to have Delhi and Bijapur to 
boot. He must have seen by this time that 
Delhi should be his first objective, and the 
prompt obedience which he rendered to his 
father’s order was, in all likelihood, merely 
a blind. Two years later he ascended the 
throne, having incarcerated or exiled his 
brothers and imprisoned his father, Shah 
Jahan. Circumstances prevented him from 
attending to the affairs of Golconda for 
many years after his accession, but the 
great object of his reign was to stamp out 
the independence of the two kingdoms yei 
remaining in the south and to establish an 
empire from Kabul to Cape Comorin.” 

Just here it might be interesting to re- 
member that it was’ Shah Jahan who built 
the Taj Mahal at Agra, considered the 
most beautiful building in the world. It is 
his tomb. 

We have seen how Mir Jumla, previous 
to this campaign, transferred his allegiance 
from the Court of Golconda to Shah 
Jahan, Emperor of Delhi, although at this 
time he was in prison and Aurangzib was 
in a sense the great Mogul of the empire, 
but he did not become such absolutely un- 
til after the death of his father, Shah 
Jahan, when he also put his brothers to 
death. It was probably at the time that 
Mir Jumla transferred his allegiance to 
Shah Jahan that he also presented him 
with the great Mogul diamond which he 
had acquired some 10 years previously, and 
which Tavernier, the French traveler, re- 
lates he saw in possession of Shah Jahan 
on his visit there in 1667. We shall speak 
of this diamond again later in connection 
with the diamond mines. 

We now come to a most stirring and in- 
teresting event in the history of Golconda, 
namely, the siege and capture of Golconda 
by Emperor Aurangzib and the extinction 
of the Qutb Shahi dynasty. Space forbids 
us frdm going inte a long and detailed his- 
tory of this siege, but we can only sum- 
marize and quote from several writers 
on this subject. “The turn of Bijapur 
came first, and in 1686 that kingdom fell 
into the hands of Aurangzib. The siege 
of Bijapur interfered very little with Au- 
rangzib’s plans for the conquest of Gol- 
conda, for early in the following year Au- 
rangzib appeared before its walls in person, 
now refusing any terms but unconditional 
surrender. Abul Hasan, seeing himself 
the last of the Deccan sovereigns and with 
no hope of aid except from the Maharat- 
tas, hardened his heart to the conduct ot 
one of the most spirited defenses in his- 
tory. The fortress was both well garri- 
soned and exceedingly well found both in 
food and munitions of war, while a field 
army of 15,000 Deccan horse and a large 
body of Maharattas under “the hell-doz 
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Sambhaji” hovered in the rear of the be- 
siegers, intercepting their convoys of sup- 
plies. In conjunction with a bad harvest 
in the Deccan, this harrying reduced Au- 
rangzib’s soldiery to such a state of starva- 
tion that many deserted to the garrison. 
Soon the destitution of the Imperial troops 
reached such a pitch that an attempt was 
made to cut short the siege by escalading 
the fortress under cover of darkness, but a 
dog here acted the part of the “geese of the 
capital” in giving the alarm, and the attack 
failed. It is recorded that the grateful king 
awarded the dog with a collar of gold, an: 
kept it on a golden chain in the royal pres- 
ence. 

The besiegers, having suffered famine, 
were next flooded out of their trenches by 
three days of torrential rain, and their 
misery became such that Abul Hasan 
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On the top of the disaster came a spirited 
sortie on the part of the besieged, who cap- 
tured the trenches, spiked the guns of the 
besieging batteries and worked general 
havoc. 

The siege had lasted over eight months 
and the Imperial army were no nearer to 
possession of the fortress than at the be- 
ginning. In fact, the starvation and gen- 
eral misery usually associated with a siege 
had been rather on their side than on that 
of the garrison. The power of. steel 
and lead having thus failed him, the Mo- 
ghul as usual resorted to that of gold and 
treachery, and tried to buy the generals 
of the defense. Abdur Razzak refused the 
proffered bribe, but his colleague, Abdulla 
Khan, was less scrupulous. One dark night 
in October, 1687, the siege having lasted for 
eight months, this traitor opened a wicket 





IN THE ARSENAL, GOLCONDA FORT. 


deemed the occasion propitious for a final 
attempt to come to terms with them. His 
offer took the form of a crore of rupees 
down, and a further crore for every time 
Aurangzib had besieged the fort, as weil 
as a large quantity of grain to relieve his 
enemies’ immediate necessities. The Mo- 
gul bigot, however, merely reiterated his 
demand for an unconditional surrender, and 
the siege proceeded. Ill fortune still con- 
tinued to attend the Imperial arms. Hav- 
ing with infinite labor driven three mines 
beneath the fort walls and charged them 
with powder, the time for firing them was 
fixed, and a large force held in readiness 
in the trenches to dash over the smoking 
ruins into the fortress. The Todleben or 
the defense, one Abdur Razzak had, how- 
ever, discovered this plan, and by counter- 
mining had extracted the charge from 
one mine and tampered with the other two. 
When the chief engineer of the attack 
therefore ignited his fuses two only of the 
mines exploded, while it is recorded that 
they “blew back,” doing little damage to 
the fortifications but covering the waitinz 
storming parties with a rain of rocks, 
whereby numbers were killed and wounded. 


gate and Aurangzib’s hordes at last entered 
the Golconda fortress, and it fell in spite 
of the heroic efforts of the faithful Abdur 
Razzak.” 

The property of Abul Hasan, the King 
of Golconda, which fell into Aurangzib’s 
hands after the capture of the fort and 
the downfall of the Golconda kingdom, 
amounted, according to various authorities, 
to many millions of pounds sterling, a large 
part of which probably was in the form 
of diamonds, pearls and precious stones. 
So far as the writer has been able to dis- 
cover there is no authentic history on this 
point, although Major Haig states that a 
large amount of gold was also obtained. 
No doubt many of the stones which Au- 
rangzib captured in this conquest were 
added to the Peacock throne at Delhi, 
which, -as our readers will remember, 
formed part of the loot of the Persian 
conqueror, Nadir Shah, who sacked Delhi 
in 1737 and carried away all the treasure 
to Persia. 

Abul Hasan was sent by Aurangzib to 
Daulatabad and kept imprisoned there, 
where. he died in 1701 and was buried in 
the outskirts of the town. About seven 
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from there is the town of Khulda- 
Here in an 
con- 


miles 
bad, better known as Rauza. 
unpretending tomb Aurangzeb, his 
queror, is buried, being taken there at his 
own request. He died at Ahmadnagar a! 
the age of 90, having reigned 50 years as 
ereat Mogul. He left Delhi, his capital 
in 1679, never to return—the latter part of 
his life being spent in continuous wars, an‘ 
he did not have an opportunity to return 
to his capital to reign over his conquered 
territory. 

Thus closed the first dynasty of Gol- 
conda, which for the next 30 years, in com- 
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tillery had by this time robbed it of its 
erstwhile impregnability, as the fortress 
could now be commanded from many su:- 
rounding hills, and the completion of the 
walls of Hyderabad city by the first Nizam 
deposed Fort Golconda forever from its 
position as capital city. In the pages of 
Manucci we have a glimpse of this gradual 
decay of the citadel and at the same time 
of the fourth and last siege: 

“At the commencement of June in the 
same year (1704), they (the Maharrattas) 
attacked Gulkhandah (Golconda) and took 
possession of much property. Thereupon 


—ew 








THE ROOF OF THE 
THE 


THE STONE “THRONE” ON 


mon with the rest of the Deccan, remained 
a province of Delhi. In 1723, however, the 
empire being weak and again rent with 
internal troubles, the governor of Malwa, 
Chin Quli Khan, Nizam-ul-Mulk, revolted 
from the tottering power of his suzerain, 





STEPS GOING UP TO THE CITADEL IN GOLCONDA 
FORT. 


and present 
Nizam’s of 


second 
the 


the 
Golconda, 


and founded 
dynasty of 
Hyderabad. 
With the fall of the first dynasty, how- 
ever, the history of Golconda practically 


ceases. The ever-increasing range of ar- 





RESTORED 
CITADEL, 





» 


SUMMER PALACE ON THE TOP OF 


GOLCONDA, 


the governor (a Moghul) of that place, 
seeing that he could not resist, was obliged 
to take refuge in the fortress of Badnagar 
(Bhagnagar, i. e., Hyderabad City), where 
they left him no peace until by many threats 
they forced him into paying a large sum.” 

With Hyderabad city considered a pref- 
erable refuge.to Golconda fort, it was in- 
deed time for the history of the latter to 
close, and the kingdom to change its name 
from Golconda to Hyderabad, which nam? 
it now bears. 

For reference we here give the names 
and periods of the various Qutb Shahi 
kings of Golconda, which are as follows: 

1512 (1) Sultan Quli Qutb Shah. 

1543 (2) Jamshid Qutb Shah, son of (1). 

1550 (3) Subhan Quli Qutb Shah, son of 

(2). 
Ibrahim Qutb Shah, son of (1). 
Muhammad Quli Qutb Shah, 
son of (4). 
Muhammad Qutb Shah, nephew 
of (5). 
Abdullah Qutb Shah, son of 
(6). 
Abul Hasan Qutb Shah, son- 
in-law of (7), sent into captiv- 
ity 1687. 


(To be continued.) 
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1580 


(4) 
(5) 
1612 (6) 
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Carl Rock has purchased the A. S. Orr 
stock of jewelry and fixtures at Green- 
field, Ind. The business was started 12 
years ago by the late A. S. Orr. Follow- 
ing his death his son and daughter con- 
ducted the store successfully. 


Unique and Artistic Articles Exhibited By 
Oklahoma Jewelers. 





OWHERE is the demand for the un- 

usual more evident these days than 

in the jewelry shops of Oklahoma. Not 

only in the novelties themselves is this en- 

deavor to satisfy the cry for something 

different, but in the very composition of 
the metals used in their construction. 

The use of gold and silver together, the 
increasing number of articles made of 
“green” gold, combined with platinum, the 
odd-shaped rings that have left the regula- 
tion circle band and shoot at right angles up 
and down the finger, pins that are designed 
to look like some antique jewel, encrusted 
in the age-coated metal, pendants that 
breathe the very spirit of the Orient in 
their rich colors and crude yet artistic 
shapes, are all being sought in the shops 
by the unique-loving public and are being 
found. 

Serpent rings figure among these novel 
pieces of jewelry. Instead of going direct- 
ly around the finger, they shoot up and 
down the finger in angular points. They 
can be found in gold and silver, set with 
stones or of the metal alone. A cardcase 
of chased silver with stripes of plain gold 
was a combination of metals seen on dis- 
play that was particularly pretty and effect- 
ive. A slender gold bracelet from which 
the tiny gold watch could be detached when 
desired, making it suitable for evening as 
well as day use, was another practical ar- 
rangement in the jewelry line. 

Boudoir clocks set in gold, delightfully 
small and standing on small pillars of gold 
or stone at moderate cost are other attract- 
ive novelties seen in the shop windows. At 
a store representing only real handwork 
and individual designing are displayed a 
vase of beaten brass, called the “jack-in- 
the-pulpit” vase, one of the most unique 
and useful vases imaginable, is finding a 
quick sale among the artistic. This vase, 
first forming a cup-shaped base for hold- 
ing water, curves upward in one single 
branch, bending gracefully over at the top, 
like the “jack-in-the-pulpit”. flower, for 
which it is named. On the downward curve 
is attached a brass ring. The vase is in- 
tended for long-stemmed flowers. The ends 
of the flowers rest in the water, the tops 
just below the blossoms are caught in the 
ring and all of the beauty of the foliage is 
open to view. 

Umbrella handles of beaten copper and 
tipped off with shell pearl sets are another 
of the offerings of this shop. Different 
from the usual silver handles, they are at 
the same time beautiful in coloring and 
obviate the necessity of cleaning. 





The Pniel Diamond. 





ARTICULARS are now to hand from 
Kimberley regarding a diamond found 
on the Pniel diggings, mentioned briefly in 
cable dispatches last December. It appears 
that the diamond, which was found by F. J. 
van Zyl, weighs over 229 carats. The stone 
is a fine octahedron, with a slight tinge of 
yellow, and realized £10 per carat, or 
£2,300. 
This find is expected to be followed by 
an accession of diggers in that district. 
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By Alfred V. Ansel. 





| Modern Jewelry Making on the East Side of New York. 





HEN speaking of the jewelry and 
gem district of this big and won- 
derful city of New York, one always hears 
Maiden Lane mentioned as not only the 
gem center of the Metropolis, but also as 
the greatest jewelry mart in the world—a 
close neighbor of that famous money- 
paved highway of Finance known the world 
over as Wall St. 
But. there is another district of Man- 


as the buildings are concerned, is 
inadequate owing to the lack 
of window bars and electric alarms, and 
but for the presence of a large corps of 
detectives, who maintain a continual patrol, 
each man having his own territory to 
watch over, the number of robberies would 
certainly be much greater. 

Because of the fact that there are a com- 
paratively small number of robberies in 


as far 
surprisingly 





LOOKING UP ELDRIDGE ST. FROM CANAL ST. THE ARRAY OF JEWELERS’ SIGNS IS TYPICAL OF 
SUCH SIDE STREETS. 


hattan, no matter how insignificant it may 
seem to the uninitiated, which really has 
to be reckoned with. This section is 
known as the East Side, and there between 
$1,000,000 and $1,500,000 worth of jewelry 
is manufactured each year. It also 
might be interesting to know that some 
of the articles of adornment that are 
to-day sold in Maiden Lane and through- 
out all of the big cities of the United 
States are designed and made in this sec- 
ond jewelry center of New York. 

The East Side jewelry district consti- 
tutes an area of about one-half a square 
mile, starting at Canal St. on the south 
and extending as far up town as Delancey 
St., and from Elizabeth to Norfolk: Sts., 
crosstown. 

Go through Canal ‘St., or any of the ad- 
jacent thoroughfares, and on building after 
building will be seen signs of manufactur- 
ing jewelers, metal workers, refiners, dia- 
mond setters, assayers and electro-plater's. 
Even some dwellings are converted into 
business establishments and front rooms of 
tenement houses serve as offices. It has 
only been recently that this district has ac- 
quired several large, new and up-to-date 
buildings devoted exclusively to jewelry 
making. 

The burglar protection in this section, 


this jewelry center, the general public gets 
the much mistaken conception that a large 
per cent. of so-called “cheap jewelry” or 
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“junk” which is thrust upon the market is 
made and shipped from the East Side. In 
this respect, as most jewelers who are ac- 
quainted with this section know, the pub- 
he is greatly mistaken. And for the bene- 
fit of those who are less acquainted with 
the real conditions it may be said that over 
9) per cent. of the jewelry turned out on 
the East Side is of the best material obtain- 
able and is made by expert workmen. But, 
of course, like ail jewelry centers, an oc- 
casional “faker” within the bound- 
aries. 

A man, to work in an up-to-date East 
Side establishment, must know his trade 
thoroughly. To learn the trade most of 
these workmen enter the employ of a good 
jeweler as an apprentice. After serving 
an apprenticeship, the time for which de- 
pends upon the individual’s aptitude, a 
skilled workman can command from $20 
per week and upward for his services. The 
unskilled workmen, who are generally only 
employed in the smaller and more unpro- 
gressive establishments, are paid from $10 
to $15 per week for their services. The 
women, who also play quite an important 
part in jewelry making on the East Side, 
are paid a much lower scale of wages. 
Their duties are mostly to finish ar- 
ticles after the rougher work has been 
completed by the more skilled artisan, and 
for this they average anywhere from $8 
to $11 per week. 

Prior to the enactment of the new labor 
law, which provides that a man is only re- 
quired to work 52 hours a week, business 
routine governing the scale of working 
hours throughout the East Side was crude. 
In those days anywhere from 10 hours and 
upwards constituted a day’s work. This 
same labor law which brought so much re- 
lief to the workman, also brought joy to 
the boy apprentice. Instead of working 60 
hours a week, as was sometimes the case 
in the days before this new law became 
effective, he is now only required to work 
48 hours a week, and under much better 
conditions. 


gets 


With the many improve- 
ments in machinery, tools 
and other facilities, a 
great change has taken 
place in business methods. 
Several years ago, when 
a man left an order to be 
completed on a _ certain 
date he could generally 
gamble that his job would 
not be finished. Things 
were often lost and jobs 
went wrong all through 
the lack of a proper sys- 
tem of conducting the 
factories. But with the 
better machinery, tools 
and _ facilities generally 
which have now. been 
adopted by the East Side 
jewelry district, greatly 
improved conditions are 
already in evidence. 


(For the illustrations 
used in the above article 
we are indebted to the 
photographic bureau of 
the New York Edison Co. 

EDITor. ) 
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Difficulties That Prevent the Artificial Production of Diamonds. 


By Dr. Hermann Michell, Assistant at the Mineralogical Institute of the University of 
Vienna. 
(Translated for the JeEwELers’ CrrcuLar from the Deutsche Goldschmiede Zeitung.) 











COMPARATIVELY short time ago 
reports appeared in various publica- 
tions in regard to the experiments of a 
I'rench chemist, F. Boismenu, who, by the 
electrolysis of molten carbides, between 
carbon electrodes, claimed to have pro- 
duced little diamond crystals, that were al- 
leged to be capable of being cut and which 
had been pronounced diamonds, even by 
jewelers. 

Unfortunately, on this occasion also, the 
experimenter neglected to indicate, by 
reason of what characteristics, he had ar- 
rived at the opinion that he really had ob- 
tained diamonds; that the little crystals 
scratched glass, meant nothing, many other 
substances will do that. Data in regard to 
the quotient of refraction and the specific 
gravity are lacking. They are probably 
carbides, which sometimes, in outward form 
and in hardness, closely resemble the dia- 
mond. The news, at any rate, must be 
accepted with the greatest caution. 

Latterly an announcement that attracted 
great attention has gone the rounds of the 
press to the effect that Prof. Lummer, of 
Breslau, had liquified the carbon of carbon 
electrodes by reducing the pressure in the 
arc lamp. In any event, this part in the 
announcement sounds very improbable, be- 
cause an increase in the pressure would be 
necessary to liquify carbon, which passes, 
at about 4,000° C., under normal pressure, 
from the solid, direct'y into the gaseous 
condition. Undoubtedly Prof. Lummer has 
worked with super-pressure, and the an- 
nouncement in the newspapers is incorrect. 
By various publications conclusions have 
heen drawn from this regarding the pro- 
duction of artificial ciamonds. Thus the 
Neue Freie Presse, Vienna, writes: “To 
effect the fusion of carbon is about equiva- 
lent to the production of artificial diamonds, 
for if the carbon has once been melted it 
must be easy, according to all we know, to 
gradually cool this molten substance and 
allow it to crystalize. Crystalized carbon 
is, however, nothing else than diamond.” 

The writer of the above item entirely 
ignores the fact that graphite is also crystal- 
ized carbon, and that therefore with the 
same amount of truth it may be claimed 
that it is graphite that will be crystalized 
out. Carbon, as is well known, is one of 
those substances that we may encounter in 
various forms, now as amorphous carbon, 
again as graphite, and finally, also, as dia- 
mond. Such elements are known as allo- 
tropic elements; in mineralogy this property 
is designated polymorphism and the sep- 
arate forms are polymorphous moditica- 
tions, 

There would therefore be only the fol- 
lowing problem to be solved: Under what 
conditions is one or the other modification 
formed? We must know the pressure and 


temperature at which the modifications are 
formed or pass into one another. This pres- 
sure and the temperature are not, for all 
conditions, fixed quantities, but we know 


that the melting point, like the transforma- 
tion point, may be very strongly influenced 
by the material composition or concentra- 
tion of the solutions or niolten masses t.om 
which the modifications separate. When, 
for instance, at a certain temperature a 
modification is formed from a molten mass, 
by means of addition, the setting point may 
often be changed in such a manner, and, in 
fact, lowered, so that another modification 
will then be produced. On this fact are 
based, for instance, the experiments of H. 
Moissan, Friedlander and Hasslinger, who 
used as a solvent for carbon iron as well 
as the minerals of the blue earth in which 
the diamond occurs in South Africa. It is, 
therefore, still questionable what sort of 
crystals would be formed from the fluid 
carbon, such as Prof, Lummer is said to 
have produced. At all events, by certa‘n 
changes in the conditions of experiment or 
by possible admixtures, the result of the 
experiments could be changed. 

The latest investigations have all shown 
that it is just these substances, mixed with 
the solution or the melted mass, that ex- 
ercise quite an important influence on the 
fields of existence of the polymorphous 
modifications. I recall only the influence 
of the substances known in mineralogy as 
“Loesungsgenossen” (solution comparisons ) 
on the existence fields of aragonite and cal- 
cite, modifications of carbonate of 
lime. 


two 


It is by no means to be supposed that the 
nature of the solvent is incapable of ex- 
ercising an influence on the form in which 
a body erystalizes. According to the com- 
position of the solvent, on the contrary, the 
existence field of polymorphous modifica- 
tions imparted by pressure and temperature 
is displaced. For this reason the experi- 
ments of Hasslinger and Friedlander were 
entirely in the right direction. The fre- 
quently cited instance of sulphur (to eluci- 
date the conditions prevailing in the case of 
the diamond), which is also an allotropic 
element, is not capable of giving us tie 
right idea, for the two modifications of sul- 
phur are readily reciprocally transformable, 
one into the other, are “enantictropic” mod- 
ifications, whereas the modifications of car- 
hon are not supposed to be two-sidedly, but 
only one-sidedly transformable into one an- 
other, consequently are “monotropic” modi- 
fications, 

The later view, however, is to the effect 
that there is ‘“‘pseudo-monotropy.” 

In pseudo-monotropeous substances the 
point of transformation is and the 
transformation speed of the metastable 
form sinks, with a falling temperature to 
before the transformation point is 
reached. Thereby the phenomena of e1- 
antiotropy, which were to be expectel 
where the transformation temperature was 
low, but above the absolute zero point, are 
obliterated and the impression of mono- 
tropy is created. According to H. W. Bak- 
huis Roozeboom, such a case is to be pre- 


low 


zero, 
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sumed in the allotropic moditications of 
carbon. I append literally the presentation 
of the conditions as Roozeboom has given 
them in his recent work, “The Heteroge- 
nous Equilibria, from the Standpoint of 
Phase Knowledge.” 

“The diamond is transformed at tempera- 
tures in the neighborhood of 3,000° C., ac- 
cording to Moissan, into graphite, which at 
very high temperatures seems to be the 
most stable form of carbon. This trans- 
formation is effected with the aid of a sol- 
vent, like iron, even in the neighborhood of 
100° C., where graphite is still the stable 
condition. It is very probable that the 
ransformation of diamond into graphite is 
accompanied by absorption of heat. At 
18° C., for instance, the combustion heat to 
CO: is for diamond 943 
graphite 94.8 calories, so that in the trans- 
formation of diamond to graphite 0.5 
calories would be absorbed. With rising 
temperature the absorption of heat would 
be increased, because the specific heat of 
the diamond is smaller than that of gaphite. 
If the matter is not reversed at very high 
temperatures the diamond would therefore 
be a meta stable form, above 1,000° C., 
which would change under absorption of 
heat; a possible transformation point would 
tempera- 


calories, for 


consequently lie only at lower 
tures.” 

“Whether such a point exists below 
1,000° C., and where, can, however, not be 
decided. Graphite and diamond then both 
show no transformation; their steam ten- 
sion is imperceptibly small and solvents be- 
low 1,000° C. are not known, so that it re- 
mains uncertain, whether, at lower tempera- 
tures, graphite is still the stable form or 
somewhere, at a transformation point, 
could be corrected into diamond.” 

“Probably, therefore, the position of the 
steam pressure curves is .about 1,000° C. 
* * * By this means, however, diamond 
can probably never be obtained, because at 
this high temperature its transformation 
speed is too great. By solution in iron the 
crystallization temperature will be very 
greatly reduced, possibly to within prox- 
imity to the neutral temperature. I con- 
sider it by no means improbable that herein 
lies the main reason why Moissan, by very 
rapid cooling of the iron carbon solution, 
obtained a portion of the carbon as dia- 
mond, he having helped it quickly enough 
downward over its neutral temperature. 
The great pressure created by the sudden 
solidification may also have been of some 
assistance 

From these remarks. of H. Roozeboom 
may be inferred that the liquefaction of the 
carbon alone does not suffice to warrant us 
in speaking already of a solution of the 
problem of diamond synthesis. The diffi- 
culties really begin anew there, because we 
have now to pass through the field in which 
graphite is stable, whereas diamord is un- 
stable. In any event, it is still a long way 
to the practical solution of the problem. 
The production of fluid carbon indicates a 
step in advance, but with this the entire dis- 
tance has by no means been traversed as 
yet. We are constantly approaching the 
problem more closely, but inasmuch as we 
are able to recognize artificial corundum as 
such, we would also be able to recognize 
synthetic diamonds as an artificial product. 
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THE The 
BRACELET NOVELTY Tourist’s Companion 
OF A Four-in-one Case 


NINETEEN FOURTEEN 

















HIS Flexible and Expan- 

sion Bracelet is made of 
extra heavy 14K gold through- 
out, has gold springs, is English 
finished and is perfect in 
every detail of construction. 
Likewise it is set with Topaz, 
Amethyst, Garnet, Tourma- 
line, Jade or Coral. 


It has proven very popular in 
the largest cities and_ is 
designed especially to success- 
fully meet the demand of the 
high class trade in the smaller 
places. 


WRITE FOR PRICES 
SAMPLES ON MEMO 


~KOI4- 
KENT & WOODLAND CO. 


The Bracelet House 
12 JOHN STREET, NEW YORK 
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7504. PLAIN (4 Pictures), $10.50 EACH. 
TWO PICTURE CASE IS No. 7307, $7 EACH 


(Prices subject to Jewelers’ Circular Key.) 


ADE of heavy sterling silver 
throughout. The inside 
covers are gold lined. Most appro- 
priate for travelers. Measures but 
2% inches long and is only % inch 
in thickness. Holds four pictures. 


FITS THE VEST POCKET 
as well as a Lady’s 
Pocket-Book 


The _ illustration shows our 
smallest size. We make miniature 
cases to hold one, two or four 


photos. 








WARWICK STERLING COMPANY 
PROVIDENCE - RHODE ISLAND 


NEW YORK SAN FRANCISCO 
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The Successful Business Man Must Know 
What His Competitors Are Doing.* 











Co-operation. 





Elbert Hubbard Explains the Part Played by the Trade Paper as an 
Auxiliary to the Subscriber, and Shows How it is a Central Station for 
News of an Industry Where 10,000 Wires Meet. 
Inspiration and Good Will to the Reader and Puts Him in Touch With 
the Best That is Being Said and Done in His Business. 
tween Editor and Subscriber is Essentially That of Mutual Reciprocity and 
Why the Trade Paper Means More to the Merchant Than 
Any Other Publication That Comes to His Desk. 


It Means Uplift, Courage, 
The Relation Be- 














HE only excuse for the existence of a 
trade paper is its ability to be of serv- 
ice to the subscriber in his business. No 
matter how strong a man is, he needs help. 
Alone, a man is only a leaf in the storm. 
We are bound up in a common bond of 
brotherhood, and only as we recognize and 
respect this brotherhood are we able to 
get out of our shells. 

Success in business turns on knowing 
what other people in the same line of busi- 
ness are doing. We grow by elimination 
—we have to know everything that will 
not work. We also have to know every- 
thing that is a success in our particular 
line of business. The trade paper is a sort 
of central station where 10,000 wires meet. 
[he editor of a trade paper has to be a 
deal more accurate than the editor of a 
regular newspaper. 

The news that a trade paper supplies 
must be authentic. 

The sensational, the emotional, and all 
accounts of suicides, seductions, assassina- 
tions, conflagrations and embezzlements 
are safely omitted from the columns of a 
trade paper. 

These things do not make the world go 
round. They are negations. 

What we often call news in the news- 
papers is bad news. 

Let accident or misfortune come to a 
man or his business, and the wires flash 
the news around the world. But if he 
makes an invention, discovers a new prin- 
ciple, conceives a big and generous idea 
and evolves a success, the probabilities are 
that the newspapers will say little about it. 

The editor of a trade paper, however, 
picks up every successful venture along his 
own particular line of business and gives 
it out to his subscribers. 

The trade paper means uplift, courage. 
inspiration, good-will. 

It adds to the well-being of the sub- 
scriber, gives him a new point of view, 
prevents nostalgia, makes for fellowship, 
and gives a man a feeling that he is no 
mere interloper between earth and sky, an 
alien in a foreign country. 

The trade paper makes the subscriber 
feel at home. 

It puts him in touch with the best that 
is being said and done in his particular 
line of business. 

Your business is the most important 
thing to you in the world. It not only 
supplies you a living, but it keeps you out 
of mischief. Your business is the thing 
that keeps you busy, that gets you up in 
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the morning, sends you to the store, shop, 
factory or office; fills your working hours 
and your day-dreams and night-dreams, as 
well. 

We are what we are on account of our 


activities : 

This idea is worked out at great length 
in that wonderful book, “Buckle’s History 
of Civilization.” This book was written 
75 years ago, but it rings as true to-day as 
when it was first published. 

Yet Buckle never wrote his History of 
Civilization—he died at 37, after having 
written the preface. 

In this preface he lays down the proposi- 
tions that he intends to prove, and these 
propositions we recognize to-day as tru- 
isms. The main proposition of Thomas 
Henry Buckle was that a man’s business is 
the most important thing to him in life. 
While he is impressing himself on his busi- 
ness, his business is making him what he is. 

So the finer and better your business is, 
the bigger and better your character. 

How any man can hope to do business 
successfully without the assistance of the 
trade paper, I do not know. 

The trade paper is the one thing that 
binds you to your fellows who are work- 
ing along similar lines. 

The trade paper is a school, an inspira- 
tion. The business of the trade paper is 
not only to give important happenings, but 
it is to cement human hearts. 

We are strong only as we stand to- 
gether; we are weak as we are alone. And 
let any man once feel that he is alone, 
soon his reason reels and his mind totters. 

No trade paper could exist very long ex- 
cept it merits the confidence of its sub- 
scribers. The relationship between editor 
and subscriber is essentionally that of mu- 
tuality, reciprocity, and co-operation. 

Practically, the editor of a trade paper 
is in partnership with his subscribers—he 
has to know their business that he might 
intelligently write about it. 

He must have the interest of this busi- 
ness absolutely at heart. 

Every possible betterment he must sug- 
gest and explain. 

If there are broken bridges and a bad 
line of mud and sand ahead, it is his busi- 
ness to give due warning. 

He advises, suggests, admonishes, warns, 
and thus does he strengthen, assist and 
help in the onward and upward march. 

3usiness to-day is a struggle for ex- 
istence. You can’t hope to succeed unless 


you are right in line with the best that: 


the world is doing and thinking. 
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Any man who says, “This is good 
enough, let ’er go, who cares,” is putting 
the skids under his prospects. 

The trade paper is pumping power into 
the business of every subscriber. 

Just here I think a little expressed grati- 
tude on the part of the subscriber towards 
the editor of the trade paper is not out of 
order. 

If you find a good thing in your trade 
paper, just write to the old man and tell 
him so. 

When your trade paper comes open it 
before you do any other publication; it is 
more vital to you; it means more. 

Take the wrapper off at once and read it 
from cover to cover, advertisements and 
all, for in the advertisements of trade 
papers you will also find a deal of con- 
centrated wisdom. 

The whole business is built up on 
brotherhood, and when you write the edi- 
tor of your trade paper just remember 
this: that you are practically writing to 
yourself, for the man who reads your let- 
ter has your interests at heart, and he is 
going to protect you and benefit you in 
every way possible; otherwise, he could 
not possibly exist at all. 

Not only do I advise a man to read his 
trade paper, but I suggest that he pay for 
it enthusiastically and promptly. The very 
fact that one has thus paid his subscrip- 
tion will help him to appreciate the pub- 
lication. 

So all you subscribers to trade papers 
just cultivate a little of that beautiful thing 
called gratitude, and while gratitude may 
be a lively sense of satisfaction on account 
of favors about to be received, yet the 
genuine article is a sense of gratitude for 
favors already rendered. 

Out of every issue of your trade paper 
you should get at least one big idea. And 
this you should make a note of. Write it 
out briefly and put it in a pigeon hole 
where you can put your hands on it. The 
very act of writing it will help fix it in 
your memory. 

So it’s all together all of the time. 

Co-operation is the keynote of success, 
and when you read and absorb your trade 
paper you co-operate with the ideas which 
help your business. 








Sale of Diamonds From the Kassai District 
of the Congo. 





LETTER from Brussels, Belgium, 

under date of Jan. 14 states that the 
Forestiére et Miniére du Congo sold there 
by auction 6,795 carats of diamonds dis- 
covered in the Kassai by its prospectors. 
This sale, the first one of Congo diamonds, 
was attended by 30 firms, who made offers. 
The whole lot was purchased by Dumig 
Fréres and Alfred Van Eeckhoven, of Ant- 
werp, for 203,985 frs. 90. 

The results of the sale are considered as 
most satisfactory, and a second sale will 
probably take place toward the middle of 
the year. 








The business formerly known as the 
Kennedy Jewelry Co. is now to be 
known as Cornell & Ream, Inc., Belvi- 
dere, Il. 
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Three Kinds of [hin Watches 


Which are you recommending r 


First— Second— 
—the kind that is made thin by 
patching a ladies’ size movement 
in a man’s size case, as shown by 
the second hand way up here =. 


—the kind that is made thin by 
leaving out the double protection 
cap 














Third— 


—the kind that is basically thin—built up as a gezuine thin model watch by 
this simple, patent, reversal arrangement of wheels, and retaining inside 
double protection cap and every feature essential to highest accuracy and 
durability. 


THE OLD WAY VERITHIN WAY 





The Gruen Verithin is the watch of the third kind—the cap is there. 


Of course, this is not the only feature that makes it the most accurate thin watch—it is an honest watch. 
Representative jewelers everywhere are proud to recommend it—their customers are proud to possess it. It is 
a bond of mutual satisfaction that ties buyer and seller close together for a lifetime of dealings. 


In short the Gruen Verithin is the logical watch for you to recommend because it is a logically thin watch. 


Write for complete details about the Gruen Verithin and about 
the famous Gruen Protective and Co-operative Selling Policy. 





GRUEN VERITHIN MODEL 
Ideal Price List 


$25 $30 $35 $45 $50 $60 $75 
$85 $100 $125 $150 $175 $200 $250 of accident. 


The Gruen Watch Manufacturing Co. 


“Makers of famous Gruen Precisions since 1876”’ 
Cor. 5th and Walnut Streets Cincinnati, Ohio, U. S. A. 


Canadian Branch: European Factory: American Factory: 
C. P. R. Bldg., Toronto. Madre-Biel, Switzerland. Cincinnati, U. S. A. 


Duplicate parts to be had through Gruen 
Agencies everywhere, insuring easy repairs in case 
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WHAT IT IS: 





THE JEWELERS’ CIRCULAR 


WHAT IT MEANS TO ITS | 
READERS: AND WHAT IT HAS DONE. IN 


ITS FORTY-FIVE YEARS OF SERVICE 














its 45th anniversary, and in the span of time covering 
its two-score-odd years much has transpired. 

So it may not be amiss on this particular occasion and in this 
place to take you behind the scenes, as it were, and show how the 
wheels go round—that is, tell you what THE CIRCULAR has 
done and how it does its work; introduce you to its family; pilot 
you through its home and generally familiarize you with the unfa- 
miliar flesh-and-blood part of its make-up. 


W ITH this issue THE JEWELERS’ CIRCULAR celebrates 








many press rumors flashed over the wires and appeared in print, 
one stating one thing and others another, but it was not until Jan. 
27 that the Sphinx-like silence of the Syndicate was broken. 
On that date Mr. Abrahams, head of the London Diamond 
Syndicate, spoke in the form of a cablegram to THE JEWELERS’ 
CIRCULAR, as follows: 

“The Syndicate will continue their policy of maintaining 
prices, and this is in agreement with the De Beers and Premier 
companies. (Signed) ABRAHAMS.” 





Seeing THE CIRCULAR as you 
ordinarily see it, rolled in its wrap- 
per and laid on your desk once a . 


week, is an entirely different thing 
from seeing it here—from the inside. 
Here you get the intimate side; you 
see the place, the people and hear 
some of the tales incidental to the 
life of a publication that are worth 
the retelling. 

From its baby beginning, 45 
years ago, THE JEWELERS’ CIR- 
CULAR has developed into the 
largest strictly trade paper in Ameri- 
can journalism; it is read by prac- 
tically every jeweler in the business 
and it is recognized as the mouth- 
piece of the industry. 

Its news - gathering _ tentacles 
stretch from coast to coast, from the 
Gulf to the ends of the Dominion 
and across seas as well, while its 
business columns are constantly em- 
ployed in exploiting the wares and 
announcements of manufacturers 
and wholesalers to an extent greater 
than that of all the seven other trade 
papers in the jewelry field com- 
bined. 

In brief, THE CIRCULAR is 
more than a publication—t is an in- 
stitution, and its recognition as an 
institution is very well 


It is significant to note that the 
Che Sewelers Circular. 


Syndicate officially made its policy 
known to a trade paper, instead of 
A MONTHLY JOURNAL, 
of the Manufacturers and Importers of Jewelry, Wa Clocks, 


Sve Ware, Plated Goods, Etc., Ete 
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SMITH & HEDGES, 
: Ne. 1 MAIDEN LANB,; 
. Corner of Broadway, wEw rork. 
~ Imperters and Manutactarers of 
DIAMOND GOODS, 


BXLOLUSIVELY. 

























COLLIER & LU GAR, 


Importer of 

= DIAMONDS AND PRECIOUS 

STONES, 
a) And Manufacturers and Dealers im 
e WATCHES AND FINE JEWELRY, 
Sole Agents for the NEW YORK WATCH COMPANYS 

STEM AND KEY WINDING WATCHES, 

No. 176 BROADWAY, 

mae oF Noy re late with Randa! & Raremore New York. 
Merrill, Fitch & Allin, 


Mavetarrran 


Fine Jewelry, 


19 JOHN STREET. 


Mea Broad ses 


\ coo —_ English, Swiss and American 
: WATCHES, 

“ DIAMONDS. 

JEWELRY 

~ SILVER WARE, &ec 


13 MAIDEN LANE, 


DIAMOND JEWELRY 
Mo (3 40Ke STREET, 
Mew York Ony 











illustrated by an 


FAC-SIMILE OF THE INITIAL ISSUE OF THE CIRCULAR. 


incident which 


to the general news agencies of the 
world, or to the great dailies, as is 
the usual procedure, and when the 
message was published in THE CIR- 
CULAR the press of the country re- 
peated the news, with the result that 
a near-panic died a natural death 
and confidence in diamond values 
was revived. 

The work of getting out such a 
paper as THE JEWELERS’ CIRCU- 
LAR every week cannot be appre- 
ciated by anyone who is not in the 
publishing business. 

The weekly edition of this jour- 
nal is equivalent in amount of type 
matter to that of an_ ordinary 
monthly magazine of from 350 to 
400 pages, as THE CIRCULAR’S 
type page is nearly double the size 
of that of the magazine, and i 
requires an exceedingly smooth-run- 
ning organization to issue it on time, 
in proper shape and practically free 
from errors. 

To be circulated on Wednesday 
morning, the paper must be printed 
Tuesday night, which means the 
forms for each week must start 


going to press on the preceding Friday. 
Those parts containing articles on special topics, such as the 


occurred during the panic in the latter part of 1907. At that 
time there was a campaign on in London designed to depress 
ihe value of the stock of the companies controlling the diamond 
mines, and throughout the world the erroneous impression had 
gone the rounds that the price of diamonds—meaning the stones 
and not the shares of stock—was to drop. Naturally there was 
widespread anxiety in the diamond markets, and as a consequence 
continuous efforts were made to obtain some authoritative state- 
ment from the Diamond Syndicate. 

Many unofficial statements emanated from various sources, 


business and technical departments, are necessarily the first to be 
fed to the linotypes and the presses. Then comes the news. Up 
to the last minute on Tuesday morning the jewelry news of the 
world trickles in through the mails, by wire and over the ‘phone 
from all sections of the country. The description of a silver serv- 
ice donated by an admiring State to a battleship bearing its name 
may, for example, be followed by the sordid word story of a 
brutal murder; the detailed report of a brilliant theft may be 
trailed by the prosaic figures of a failure, and so it goes, It is an 
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ever - changing, al- 
ways interesting kind 
of work that mirrors 
the ticking off of life 
as it daily happens. 

In addition to the 
copy supplied by the 
representatives of the 
paper at the home 
ofice and by those 
stationed at the civil 
and criminal courts, 
there is never a week 
passes that news and 
special articles are 
not received from 70 
to 80 of the trained 
newspaper corespond- 
ents and contributors 
who are maintained by the publication in all the prominent cities 
of this country and Europe. 

Take it as a whole, it is a busy proposition, and no 
newspaper office is more active than that of THE JEWELERS’ 
CIRCULAR on Saturday, Monday and Tuesday. Copy must 
be edited, whipped into shape and verified. Stories on the same 
topic must be collated, missing details must be received, and the 
services of the clipping bureaus in all sections of the country 
carefully examined in order to insure that no news of importance 
has been missed by anyone anywhere. 

Sometimes a big story, throbbing with vital 
importance to the trade, is flashed across the 
dull screen of daily routine disguised in the in- 
nocent looking make-up of a few unimportant 
news lines. Like the villain in the photoplay, 
however, the gist of it all is discovered in time; 
it is nailed hard and fast to the editorial desk, 
and then, there is a burning of everything in 
sight in a sincere effort to get the full details at 
any cost from whoever may know them. There 
is absolutely no Mexican manana about work 
of this sort at all: it is a plain case of getting 
what’s what on a Big Ben schedule, and getting 
it right. 

A note about a robbery or a swindle, for in- 
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a free trip to one of the barred-window hostelries of Illinois. 

Among THE CIRCULAR’S first important jobs of this kind 
was the Abe Rothchild case. Rothchild was an old-time 
swindler, who, after operating in the South, jumped to Canada, 
where he was captured through the description and portrait 
which had been published in THE CIRCULAR a short time 
before. 

Another instance was that of William Lodtman, alias ““Fraw- 
ley,”’ alias “Elliot,” alias ““Brush.”” In the early part of 1897 
he was passing bogus drafts on some of the most prominent 
New York papers. Though the papers exposed him and the 
police of many cities were looking for him, his capture was not 
effected until he began operating in the jewelry trade. His pic- 
ture was published June 7, 1897, after the man had worked 
the south and west and had jumped to San Francisco, where he 
visited the store of Hammersmith & Field and offered a bogus 
draft of $30 in payment for a ring. Five minutes after his dis- 
appearance one of the firm, in opening his copy of THE Cir- 
CULAR, recognized the crook’s picture and description, and 
notified the police. Lodtman returned next day and was held 
m conversation until the police arrived, then taken into custody. 
After serving a short sentence he again began operations in 
September, 1898, but the prompt warning and reappearance 
of the picture in THE CIRCULAR drove him out of the field. 

Next year two swindlers, known as P. W. Thomas, alias 
‘“‘Warner,”” and George Foster, played tag with the jewelers, 
and so closely did the men resemble one another that for some 
lime they were successful in confusing the police on their claims 
cf mistaken identity. In March, however, after the capture of 
one of. these men, THE CIRCULAR pub- 
lished pictures of the two with their different 
histories, and in this way further confusion re- 
garding their similarity of appearance was 
done away with and both men were jailed. 

Another illustration of the effectivenes of 
publicity occurred about five years ago, when 
a clever young woman “‘pennyweighter” en- 
tered the field as ‘“Mrs. W. A. Bitagen.’” Do 
you get the simplified spelling of it—the bit 
again part? And yet there are mere men 
mortals who solemnly claim women have no 
sense of humor. However, the lady in ques- 
tion succeeded in stealing a 3-carat ring from 
a Maiden Lane store and a similar stone from 


stance, will cause an immediate examination of | SIGN AT ENTRANCE OF OLD OFFICE a Fifth Ave. store. At the Maiden Lane 


the files of the very complete Rogues’ Gallery 
which THE JEWELERS’ CIRCULAR maintains. 
In such an event every effort is made to ascertain whether the 
subject is a professional operator, and if that is the fact, the little 
oaken cabinet promptly produces his picture and his record. 

To illustrate the inside workings, here is a case in point: A 
short time ago a brief wire from Dannemora reached THE CiR- 
CULAR stating that one Gordon, who had swindled jewelers, was 
ending his term and was to be shipped to Chicago for further 
police consideration. An investigation of THE CIRCULAR’S 
miniature Mulberry St. picture gallery proved Gordon to be one 
of the several aliases of Reich, well and sorrowfully known to 
many in the trade as a decidedly successful “‘short change”’ 
artist. 

With the evidence in hand THE CIRCULAR published the 
announcement of the expiring of his sentence, published his pic- 
ture and passed the facts along to the police, the Pinkertons 
and practically every man in the trade he had swindled. By 
the time Reich reached Chicago the complainant in the case 
there could not be found, and a faux pas, as the elite of police 
circles are inclined to class such a contretemps, transpired. 
Things might have gone badly had not the work of THE Cir- 
CULAR caused to be placed in the hands of the officials so many 
other complaints that Reich, upon mature consideration, decided 
discretion to be the better part of valor and voluntarily accepted 
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place, when the loss was discovered, it was 
recalled that a similar vacancy had filled one 
of the ring trays after a visit by the same woman a short time 
before. Later ‘‘Mrs. Bitagen’ made her appearance in Wash- 
ington, where she was arrested on a vagrancy charge and her 
picture, together with that of her husband, sent to THE CIR- 
CULAR. Both pictures and descriptions were published June 
7, 1908, and the identification of the woman was made by the 
Maiden Lane house as well as by several Boston concerns, who 
had likewise suffered 
at her hands. 

The feminine penny- 
weighter was taken 
to Boston and con- 
victed, and in this 
connection it is rather 
interesting to note 
that one of the Bos- 
ton victims attributed 
his loss to the fact 
that he had failed to 
read the particular 
issue of THE CirR- 
CULAR in which the 
woman's description 
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had appeared—an oversight, by the way, which he 
earnestly promised himself would never, never, occur 
again. 

Of recent years the thieves themselves have come 
to regard THE CIRCULAR with wholesome respect. 
They realize it to be a very practical agency working 
for the protection of the trade at large, and some of 
the cleverest crooks, when introduced to the paper's 
readers, have considered it advisable to move to pas- 
tures new. 

Occasionally an amusing incident crops up in this 
work of policing the trade. There were the “Mutt 
and Jeff’’ letters in 1911, for example, which were 
republished and commented upon generally by news- 
papers all over the country. These letters came from 
a pair of “‘pennyweight”’ thieves who had been oper- 
ating extensively in the east, and announced their “‘res- 
ignation”’ from such work, in view of the publicity 
given them by THE CIRCULAR. 

The men practised a novel trick which has been de- 
scribed at length in previous issues. One would hurry, 
hatless, into a store with the explanation that he was 
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an employe of a near-by establishment and wanted to 
get a ring. By creating the impression that he was a 
neighbor, he disarmed suspicion and, if he failed to 
get away with things under these circumstances, his 
partner would amble upon the scene and instantly de- 
mand that his watch be repaired immediately. 

While the jeweler was referring the second man to 
a clerk, or a watch repairer, the first would steal the 
stealable wares in sight and “‘beat it.” 

The initial letter THE CIRCULAR received from 
these men was signed ““The Bare-Headed Penny- 
weighter and His Pal (Mutt and Jeff),” and in it, as 
just stated, they formally resigned from their ‘‘profes- 
sion,” as they classed their vocation, explaining that, 
on account of the publicity, they had been given it 
seemed too precarious to continue. They boldly stated 
that they had robbed 138 retail jewelers in various 
parts of the country and had obtained as high as 
$10,000 in two months’ time. As evidence, however, 
that they were speaking with some degree of truth, 
they called particular attention to the fact that they 
had rebbed a jeweler on 125th St., New York, of a 
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$500 diamond ring on a given date, after having first 
ascertained over the telephone, in the name of a fellow 
jeweler, that the 125th St. retailer was not a sub- 
scriber to THE CIRCULAR and, consequently, unlikely 
to be familiar with their methods. 

An investigation showed that the jeweler of whom 
they spoke had been robbed on the date they specified; 
he had received the telephone message they referred 
to and had told no one—not even his wife or his 
watch-repairing assistant—of his loss. Needless to 
say, when THE CIRCULAR reporter put the facts be- 
fore him, the Harlem jeweler was considerably more 
than surprised and, as a logical deduction, concluded 
that keeping abreast of the doings of crooks through 
subscribing to THE CIRCULAR was a rather cheap 
form of burglary insurance. 

In the second letter which the pair mailed from 
New York thev told of robbing a Jersey City ieweler 
and pledging the stone with a Brooklyn pawnhroker. 
They intimated that the Jersey Citv dealer did not 
know of his loss. and this proved to be the case. as it 
was not until THE CIRCULAR informed him of the 
theft that the ieweler in question discovered the rire 
*‘Mutt and Jeff’ described was missing from his stock 
and a cheap substitute was in its place. The pair had 
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enclosed the pawnticket in their letter, and the Jersey 
City jeweler redeemed his ring. 

After this experience another of the victims inserted 
an advertisement in THE CIRCULAR addressed to the 
pair, requesting them to return the ticket for a sapphire 
cluster ring they had stolen from his Fulton St., Brook- 
lyn, store and pawned. He received a very clever let- 
ter in reply, but no pawnticket, rain check or other 
piece of pasteboard good for a come-back of any sort. 
To show, however, that it was the genuine ‘Mutt and 
Jeff’ concern answering his letter, a tip was volun- 
teered in the form of a postscript that a $100 ring 
had been “‘lifted” from a Johnstown, Pa., party and 
had been pawned in Nashville, Tenn. Ain investiga- 
tion proved the authenticity of the statement and re- 
sulted in the Johnstown jeweler recovering his prop- 
ertv. 

The last effusion of the team was decorated with 
an illustration of themselves in the characters of “‘Mutt 
and Jeff,” and the men evidently have kent their word, 
in so far as “resionine”’ from their “profession” is con- 
cerned, judsing bv the fact that no instances of the 
operations of a pair of crooks of this kind has come 
to the attention of the police since that date. 

Just one more instance—this time calling attention 
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to the work of THE CIRCULAR along protective lines. 
An Associated Press dispatch to New York contained 
a few lines reporting a $5,000 jewelry robbery at 
Houston, Tex. A telegram sent by THE CIRCULAR 
to the firm called for details and a list of the stolen 
jewelry, with scratch numbers, was received just be- 
fore going to press. HE CIRCULAR containing this 
bit of news reached a Tennessee town jeweler and was 
being read just as a negro walked in with the stolen 
jewelry. Recognizing the pieces by the scratch marks, 
as described in the paper, the subscriber notified the 
police, and the negro’s arrest followed. As a direct 
result of this publicity, not only was the thief’s capture 
effected, but the Texas jewelers likewise recovered 95 
per cent. of their stolen property. 

Similar cases by the dozen could be cited, but a 
few illustrate this part of THE CIRCULAR’s daily la- 
bors quite as well as many. 

It is proper to note that the Pinkerton Detective 
Agency, which has done such great work in running 
down jewelry crooks of all kinds, has extended to 
THE CIRCULAR every facility at its command and, 
in turn, has been supplied with all the underworld facts 
THE CIRCULAR possessed. 

In short, the efficiency and value of this service of 
THE CIRCULAR is largely due to the co-operation ex- 
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tended on the part of the national detective agencies, 
the Jewelers Security Alliance and the police bureaus 
ot ditterent cities. 

So much has been said here of crooks, burglaries, 
arrests, convictions, police and other bits of melodra- 
matic scenery that one might logically assume the ot- 
hces of 1HE JEWELERS’ CIRCULAR to broadly re- 
semble a police station, with outside green lamps and 
inside square-toed Hawkshaws. 

Far be this mind picture from the facts, however. 

The offices of “1 HE CIRCULAR are, as you see 
them in the accompanying illustrations, done in mahog- 
any and plate glass, and occupying a total of 3,50U 
square feet. 

Manning these offices is a complete organization— 
officers, executives, business, editorial and subscription 
managers, writers, newsgatherers, make-up men, ad- 
vertising solicitors, bookkeepers, stenographers, etc. 
Portraits of the general staff appear on pages 170, 
171 and 173, while those of the correspondents and 
principal contributors are shown on pages 175, 177, 
179, 181, 183 and 185. 

Besides the personal equation, there is the mechani- 
cal side. To produce THE CIRCULAR calls for 329 
tons of paper a year. This paper is fed to ten 16- 
page flat-bed Cottrell presses with type set by 15 lino- 
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types and 25 hand compositors. Ten folding and 
stitching machines whip the pages into shape, and 30 
girls do the binding. In a year’s time—last year, for 
example—8, 182 pages were printed and bound, and 
a total of 541,300 copies of the publication whirled 
by fast mail to the thousands of jewelers throughout 
the country who compose THE CIRCULAR’S family 
of subscribers. 

It requires a small army of workers and a high- 
speed, modern printery to produce THE CIRCULAR of 
to-day, and the growth of the paper to its present pro- 
portions is directly traceable to the fact that the pub- 
lication from the start has looked after the readers’ in- 
terests and endeavored to improve trade conditions 
wherever possible. 

In brief THE CIRCULAR has always received the 
support of the jeweler, because it has always supported 
the jeweler, and particularly has that been true in re- 
spect to legislation. 

In the early "90s, for instance, the desire for ap- 
propriate stamping legislation began to assume definite 
shape, and after laws had been introduced in New 
York and Massachusetts covering the marking of sil- 
ver, THE CIRCULAR was instrumental in having simi- 
lar laws introduced in a large number of States. 

In New York, even after the first Silver Stamping 
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Law was passed, attempts were constantly made by 
novelty houses and others to have the laws so amended 
as to make them practically ineffective. THE CiIRCU- 
LAR, however, kept watch on all bills of this kind; it 
co-operated with the friends of pure stamping legisla- 
tion in Senate and Assembly by giving publicity to the 
facts and keeping trade interest aroused; and for this 
work it was publicly thanked by Assemblyman Laim- 
beer and Senator Guy after a strenuous fight had been 
waged to improperly amend the silver laws in 1898. 

From the beginning there was a sentiment in the 
trade in favor of a national law; but, after interview- 
ing some of the greatest lawyers in the country, in- 
cluding the Jate F. R. Coudert, James C. Carter, Aus- 
tin Abbott and others, it was found that a national 
law at that time would not be feasible, and on the 
advice of the late Austin Abbott all energies were bent 
on obtaining State legislation. 

In 1904, however, the time was ripe for a national 
law, covering the marking of both gold and silver, and 
members of the trade in all parts of the country were 
interviewed. ‘The sentiment in favor of the move was 
so pronounced that THE CIRCULAR had an attorney 
study the Anti-Lottery Law, the Interstate Commerce 
Laws and similar legislation for the purpose of obtain- 
ing a bill that would be constitutional and at the same 
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time effective. An eminent counsel was employed to 
draw the bill, and when completed it was presented 
to the trade for approval. ‘This paper was not com- 
mitted to any particular measure, not even its own, but 
the committee of the trade, formed to take up the sub- 
ject, adopted THE CIRCULAR’s bill, which was then 
put in the hands of Congressman Vreeland and later 
perfected by a general committee, consisting of the 
representatives ot the manufacturing and wholesale 
jewelers of New England, New York and Newark. 

The success of the perfected measure, under the 
able handling of Congressman Vreeland, resulted in 
the passing of the law, the signing of it by President 
Roosevelt on June 13, 1906, and its becoming effec- 
tive a year from that date. 

In celebration of this new law a dinner was given 
by THE JEWELERS’ CIRCULAR to Congressmen 
Vreeland and Sherman, late Vice-President, at which 
were present the presidents of all the various jewelry 
organizations. 

Later, at the banquet of the Jewelers’ 24-Karat 
Club, New York, Jan. 25, 1907, Congressman Vree- 
land, in his speech, said: ‘“The law could not have 
been passed, I say to you, without the assistance otf 
the committees and officers of your various associations, 
who co-operated in urging its adoption. ‘These asso- 
ciations and the press, with THE JEWELERS’ CIRCU- 
LAR-WEEKLY at the head, created the public senti- 
ment which drove this bill through Congress—not only 
through a single Congress, but through a single session 
of that Congress. Without the aid of the committees, 
and of THE JEWELERS’ CIRCULAR, it would not 
have been possible to get through Congress the meas- 
ure which means so much to you.” 

Following the passage of the national law, THE 
CIRCULAR had a measure drawn up for State legisla- 


_ tures which would conform in all details with the na- 


tional law. This bill, after it had been presented to 
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the trade, was taken in charge by the United States 
Stamping Law Committee. ‘Through this agency and 
that of the State Retail Jewelers’ Associations of the 
country it has already become a law in Rhode Island, 
New Jersey, Maryland, lowa, Wisconsin, Colorado 
and North Carolina, while modified forms of it have 
been enacted by a number of other commonwealths. 

Furthermore, it was THE CIRCULAR, in co-oper- 
ation with the Stamping Law Committee, that made 4 
the first test case under the Gold Law of New York 
and obtained the first conviction. G. D. CRAIN, Ji. 

Stamping legislation, however, was but one of the 
many fights for laws in which the news service and 
publicity features of THE CIRCULAR made it gener- 
ally valuable to the jewelers. For years the paper 
made a business of watching all legislation inimical to 
the industry; and, by giving full publicity to such bills 
as soon as introduced, it helped the trade to prepare 
in time for oppositition. 

Covering a period of about 10 years, the pawn- 
brokers of New York sought to obtain special lezisla- 
tion that would give them title to goods obtained on 
memorandum and pledged, but through the vigilance 
of the paper all such attempts were exposed and the 
L. R. COLBURN trade organizations by means of appeals killed the 

measures. Finally the pawnbrokers, in desperation, 
slipped in an amendment to the lien laws of New York 
State which would give title to goods purchased on 
conditional sales that had not been registered and 
which defined the “Conditional Vendor” and ‘‘Con- 
ditional V endee”’ in such a way as to embrace some 
of the so-called memorandum transactions. The move 
was discovered by THE CIRCULAR as soon as it had 
been passed, and the trade was warned of its full im- 
port, with the result that practically no memorandum 
agreements to-day refer to the sale of the article, or 
can be properly construed as a conditional sale. As 
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a result the pawnbrokers have received but little bene- 
fit from their legislation. 

The work of the paper, in giving full publicity to 
the trick schemes of adventurers who sought to prey 
upon the retail jeweler’s credulity is well known, and 
the originators of fraudulent organizations, rigged up 
for the purpose of benefiting certain manufacturers, 
have often found their schemes “‘nipped in the bud” 
as the result of an expose in these columns. Mail- 
order watch companies, dealers in “‘near jewelry,’ and 
others who sought to swindle the public by fraudulent 
representation have also felt the paper’s influence. 

Instances can also be called to mind where, through 
threatening to invoke the advertising laws, many of 
these schemers have had to absolutely revolutionize 
their practises and, what is more, the information about 
them given to the trade has been the means of permit- 
ting the jeweler to explain the true inwardness of the 
workings of these unfair competitors, with the result 
that competition of this character has been minimized 
to a great extent. 

One could go on almost ad infinitum citing the va- 
rious kinds of service THE CIRCULAR renders—and 
it is these things, some that are apparent to all who 
read,: others that can be ascertained only from a visit 
behind the scenes, that has gone so far toward lifting 
the publication out of the strictly trade-paper class and 
placing it in the light of a trade institution. 

Its Information Bureau is another instance of its 
usefulness. Jewelers everywhere refer to the bureau 
for information on any and all topics, and a tremen- 
dous amount of time and energy is consumed in fully, 
accurately and authoritatively answering these queries. 

Then, in the way of adiuncts, there is the “‘trade- 
mark” book, as ‘“Trade-Marks of the Jewelry and 
Kindred Trades” is generally called. This important 
book of reference contains about 400 pages and 
5,000 trade-marks of jewelry, silverware and cognate 
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lines, and is constantly and continually used by the 
trade at large. It is a book of reference—a standard 
authority—which was first published in 1896, revised 
to date in 1904, and of which a new, completely re- 
vised edition will be published during the current year. 

Then there is the ‘Jewelers’ Circular Buyers’ Di- 
rectory,” now in its 19th year. This pocket-sized pub- 
lication is issued annually and furnishes a handy, clas- 
sified list of manufacturers, importers and jobbers of 
jewelry and allied lines geographically arranged. 

In a sketch of this sort it is quite impossible to more 
than give you a slight idea of just what THE CiIRCU- 
LAR is and how it does its work. Only a few of the 
many things that have occurred in its reasonably long 
lifetime have been touched upon, and on account of 
lack of space it will be necessary to write “‘finis” after 
a brief concluding word concerning the paper's chron- 
ological history. 

Back in the dark ages of trade-paper journalism the 
acorn from which the oak of the present-day CIRCU- 
LAR has grown, was planted by the late Daniel H. 
Hopkinson, a well-known New York advertising and 
newspaper man. 

In the printery of Donovan & Londergan, at 269 
Pearl St., a small office of two desks and a stove was 
installed and a small paper of four pages issued. On 
page 168 there is a reproduction of this office, and on 
page 167 a facsimile in reduced size of the first page 
of the first number. A comparison of the original 
office and the initial issue of the paper with the pres- 
ent offices shown here and with the current issue of 
THE CIRCULAR before you, tells more at a glance of 
the publication’s steady growth and progress than 
would a full page of more fulsome words. 

The paper prospered from the start, and a few years 
after its conception it bought and absorbed a strug- 
gling little sheet called the Horological Review. The 
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Review had been founded in 1869, and as a result of 
the consolidation the combined birth time of THE 
JEWELERS’ CIRCULAR and the Horological Review 
automatically became that date. 

In 1871 THE CiRCULAR moved to the second 
floor of 42 Nassau St., nearer the heart of the jewelry 
trade. 

The next chronological note of importance was the 
death of Mr. Hopkinson, in 1884, at which time the 
paper passed into the hands of the present corporation, 
the Jewelers’ Circular Publishing Co., with the late 
Seth W. Hale as president. Prior to his entrance into 
the trade paper field Mr. Hale had been a manufac- 
turing jeweler, and upon his demise in 1889 the man- 
agement was assumed by his former jewelry partner, 
L. J. Mulford, of Hale & Mulford, who had joined 
THE CIRCULAR forces in 1887. 

During Mr. Hale’s regime the offices were again 
moved, this time to 189 Broadway, and in 1891, with 
the issue of Feb. 4, the publication changed from a 
monthly to a weekly, in which form it has appeared 
ever since. On May |, 1898, the move to the present 
offices, 11 John St., was made. 

Gradually as time passed THE CIRCULAR forged 
ahead in improved news service, in technical and trade 
matters, and in its columns such contributors as ‘“Ex- 
celsior,” Dr. Bucklin, “‘Detent’”” and various others 
made their initial bows, and in time made their names 
household words to the industry at large. 

In business growth there was the same advance. For 
example, 10 years ago THE CIRCULAR carried a trifle 
less than 3,000 pages of advertising; in 1913 the total 
was nearly twice that number of pages, while in the 
same period the subscriptions have about doubled. 

The early success of THE CIRCULAR brought 
other papers into the field, notably the Jewelers’ 
Weekly, which made its debut in 1885, and the Jew- 
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A. Schorr, of 15 Maiden Lane, has 
specialized for years in the buying and 
selling of antique jewelry. The above 
pieces were recently purchased by him 
when he secured a rare old collection 
abroad. As an antique specialist he can 
dispose of heirlooms and antiquated de- 
signs in gold, silver, platinum, cameos, 
either set or unset, and all other kinds 
of jewelry and jewels that might other- 
wise only be valuable for their old gold 


or weight. 


He is in constant touch with possible 
purchasers of this sort of merchandise 
who are fadists, and who can and will 














pay fancy prices for articles that happen 
to appeal to them. Retail jewelers can 
find A. Schorr a ready cash market for 
old-fashioned articles that their custom- 
ers wish to dispose of quickly, provided 
the pieces are genuine antiques. Often- 
times jewelers are requested to procure 
an East Indian jewel box, or a Turkish 
snuff box, or an English bracelet that is 


antique in design; some of the pieces 
in Schorr’s stock are hundreds of years 
old, and cannot be duplicated. A. 
Schorr has been awarded the gold medal 
at the St. Louis, Portland, Jamestown 
and Seattle expositions. for exhibits of 
antique jewelry and precious stones. 
The stock at his showrooms surpasses 
that shown in many of the museums, 
and he is always in the market for 
more. Manufacturers who are search- 
ing for an odd, unusual stone or pearl, 
of rare shape or color, can generally 
find it at 


Building, 15 Maiden Lane, N. Y.—Adv. 
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elers’ Review which followed in 1887. Both of these 
publications proved worthy of trade support, they de- 
veloped into strong mediums with wholesome subscrip- 
tion lists and proved generally successful. 
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In 1890 V. S. Mul- 
ford, son of L. J. Mulford, 
entered the employ of the 
corporation as a boy and 
about five years later be- 
came advertising manager. 
In 1898 he secured stock 
control of the Jewelers’ 
Circular Publishing Co., at 
which time L. J. Mulford 
became president and treas- 
urer of the corporation, and 
V. S. Mulford, vice-presi- 
dent and secretary. 

Following that, in 1900, 

S. Mulford effected 
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To-day the senior and junior Mulfords hold the po- 
sitions they had previously assumed and through the 
efforts of the two, combined with the support of the 
general staff, the publication has forged ahead until 


it is the paper you now 
know it in this year of 
grace 1914. 

In concluding THE Cir- 
CULAR’s history it is inter- 
esting to note that several 
of its staff have spent the 
past 20 years in the har- 
ness—namely, L. J. Mul- 
ford, president; V. S. 
Mulford, _ vice-president ; 
T. Edgar Willson, editor; 
H. A. Robertson, mana- 
ger, and Herman Stern, 
western manager. 

Of the correspondents 
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the purchase of the Jewelers’ Weebly and the Jewelers’ ‘ft Fj 
Review in 1902, and, by so doing, he brought about 














with the paper in 1894 the following, whose pictures 
appear on page 175, had signed articles in THE CiR- 


Jerome B. Lucke (New Haven), William H. 


a trinity of interests that more than tri-multiplied the SUAS NWA CULAR’S Silver Anniversary issue, Feb. 7, 1894: 
A 


efficiency of these journals, as well as placed THE Fix 








JEWELERS’ CIRCULAR in the premier rank of trade D> S NG Mason 


papers and in a class by itself in its own field. > 
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An Emerald Rosary. 





ANY old emeralds or emeralds cut in 
India has been spoiled in consequence 

of lack of skill of the cutter in handling 
the raw material. Even to-day it is the 
practise of Indian stone cutters to drill 
hoies through precious stones so that they 
may be worn as beads or pendants. These 


holes as often as not are drilled through - 


the best part of the stone and make it 
almost valueless. 

It is generally well known that some of 
the finest emeralds in the world have been 
found in Colombia, and the geological con- 
ditions prevailing in some parts of that 
country indicate that many more of them 
await only the pick of the miner. But the 
unsettled political conditions prevailing in 
Colombia prevent a rational, systematic ex- 
ploitation of its riches. 

In the course of the conquest of the 
country by the Spaniards the latter took 
possession of the Chibeha cities and mur- 
dered many of the inhabitants. It is relat- 
ed by a Spanish officer that, while plunder- 
ing a native house in the highlands of 
Bogota, he fell over the kneeling form of 
a native priest and, with the characteristic 
contempt of the Spaniards for the natives, 
was about to kill him unmercifully, when 
his greedy eyes were attracted by the glit- 
ter of an emerald rosary in the trembling 
hands of the priest. Without regard for 
the humble and pious attitude of the priest 
nor for the religious significance of the 
beads in his hand the officer snatched the 
string of only roughly polished, but won- 
derfully beautiful, emeralds away from him. 
Gathering from him that he knew the place 
where many more of the green beauties 
were to be obtained, he told the priest his 
life would be spared if he revealed where 
the stones came from. The priest replied 
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that he would conduct him to a spot in the 
hills, about a mile away, where the stones 
were to be found in numbers, if he would 
give him back his rosary so that he could 
conclude his devotions. 

An appointment was made for the fol- 
lowing day, but the officer retained the 
rosary, with the promise to return it if the 
priest’s statements proved true. They met 
at the appointed hour and the priest led 
the officer to a narrow tunnel, cut in the 
side of the hill, that intersected strata of 
beryll and mica. Embedded in the mother 
rock were so many emerald crystals that 
the officer was astonished that the govern- 
ment had not yet learned of the place which 
contained wealth enough to satisfy the ava- 
rice of the entire Spanish nobility. The 
priest related that the vein had been 
worked years before by a relative of Gen- 
eral Bolivar and later by others, but none 
of them appeared to know that the stones 
had any great value. 

Faithful to his promise, the lucky soldier 
returned the rosary to its owner and re- 
ported the entire circumstance to his supe- 
riors, who energetically and patriotically 
began the work of the mine in the name of 
Queen Isabella II. of Spain. 

The mine produced some of the largest 
emeralds in the world and was a source 
of considerable wealth to the Spaniards. 
An extraordinarily large stone, so em- 
bedded in the mother rock that it could 
not be removed without injury to the green 
crystal, was so large that in 1848 it was 
wrought into a vase, which the Cortes pre- 
sented to Queen Isabella on the occasion 
of her marriage to Francis de Assissi. But 
at that time the Spaniards had lost all con- 
trol of the mine and its fate is uncertain. 
It is reported that a great part of the funds 
used by the revolutionists Prim and Serano 
was the proceeds of the theft and sale of 


many emeralds from Queen Isabella’s pri- 
vate collection at the time of her flight in 
1868. History further recites that Serano, 
when president of the provisional govern- 
ment, sent the president of the Austrian 
ministry, Prince Schwarzenberg, an emer- 
ald of 12 carats. The magnificent stone, 
almost free from flaws, was exhibited in 
1873 at the Vienna Exhibition and is said 
to be at present in the possession of Em- 
peror Francis Joseph. 








A Gorgeous Mace. 





Mae Queen’s University at Belfast owns 
a handsome and costly mace which 
was presented to it by a wealthy citizen. 
It is of 18 carat gold, decorated with 
stones, such as a carnelian, Oriental onyx, 
lapis lazuli and carbuncles. Its length is 33 
inches, and its design symbolizes the sway 
of learning over the arts, sciences and let- 
ters. The head resembles the high cross of 
Monasterboice, although otherwise the 
mace is free from ecclesiastical character. 

The head bears the arms of the university, 
surrounded by Irish decorative ornament. 
Above the surface in repoussé is shown the 
decoration of the Cumdach or shrine of 
“Dimma’s Book.” On the face in the sec- 
ond cented of the design is a scroll repro- 
duction in repoussé of the Great Seal of 
Queen Victoria, who granted the first char- 
ter to the foundation in 1845. The part of 
the mace which leads to the main column 
bears four emblematic figures representing 
Learning holding the torch of invention; 
Science, whose leading symbol is chemistry; 
Letters representing the author and scholar; 
and Art, showing the figure of Music hold- 
ing the Harp of Ireland. 

The column is eight-sided, four sides. 
being enriched with Irish interlaced orna- 
ment. é 
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The Lesson He Learned 


He was an obliging jeweler. He moved a 
dozen trays from under his showcases to find 
what his customers wanted. Some of these 
trays he placed on his showcase. One con- 
tained Krementz 14K. Rolled Gold Collar 
Buttons. The customer glanced at it and 
decided that he could use some good collar 
buttons. Two men leaving the store saw it 
and remembered that they, too, needed collar 
buttons. 

And then he learned this lesson: SHOW 
your collar buttons if you expect to sell them. 
Keep them on display ALL the time in this 
handsome sales case. 





a. a 


This case is yours without a cent of cost. 
It sells Krementz 14K. Rolled Gold Collar 
Buttons, the collar buttons your customers 
have known so long for their quality and this 
rock-ribbed guarantee: 


“If crushed or broken from any 
cause, even if stepped upon and 
crushed, any dealer, anywhere, 
is authorized to replace it free.’ 


This showcase is extra heavy plate glass, 
except compartments, which are made only in 
mahogany. Front lights have beveled edges. 
Top lifts up. Invisible ball feet prevent 
scratching of showcase. Case and 200 copies 
of “The Story of a Collar Button,” imprinted 
with your name, are free with your order for 
two-gross assortment of Krementz 14K. Rolled 
Gold Collar Buttons. 


Send [the*coupon for YOUR case and put it to work. 
COUPON 
Circular, 
KREMENTZ & COMPANY, Newark, N. J.: 


Please send me a two-gross assortment Krementz 14K. Rolled 
Gold Guaranteed Collar Buttons. With this I am to receive 
Free, Case No. 1K. and 200 copies “The Story of a Collar 
Button,” imprinted with my name. Collar Buttons prepaid. 
Case f.o.b. Newark, 
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Spanning the Great 
Divide 


In 1832 Ketcham & McDougall Thimbles 
won their place in the esteem of American 
women. They were as good then as the 
brains and facilities of the times could make 
them. 1914 finds them occupying the same 
unique position. 


But it has been a case of continuous per- 
formance. 


Each year brought a higher standard of ex- 
an added improvement. 





cellence 


Each year brought more customers—made 
more friends. 


And please remember that when our busi- 
ness increases your business increases—and 
does it first. Every new customer means 
profit for you. 


Show your customers Ketcham & 
McDougall Thimbles. Let their quality 
speak for itself. 


Send for catalogue. 


TRADE M MARK 


Ketcham & McDougall 


“The Thimble House of America” 
17-19 Maiden Lane, New York 
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Reports from the European Diamond Markets. 





Condition of Business in the Gem Trade of London, Amsterdam, Antwerp and Paris as 
Noted by Correspondents of The Jewelers’ Circular. 














Lonpon, Jan. 21.—During the first part of 
the month a fair amount of business was 
transacted among some of the wholesale 
dealers in mélées and gems in smaller 
sizes. The reduction of the bank rate, as 
well as a better outlook in the money mar- 
ket, acted as a stimulus to business condi- 
tions. During the last few days it has 
been quiet, as dealers are awaiting results 
from their travelers, who have started to 
visit customers in provincial centers. The 
reports thus far received indicate a limited 
demand for gems of medium quality and 
for melées and stones in the smaller sizes, 
for which the demand promises to be 
steady. 

During last week the local trade was 
shocked by the dramatic manner in which 
Albert Davis, junior partner of Davis & 
Son, 96 Hatton Garden, met his death. He 
was found dead at his office on Monday 
morning, Jan. 14. Later it was found that 
he committed suicide by shooting himself. 

The meeting of creditors called together 
by the firm of Davis & Son to-day 
was a great disappointment to those who 
attended. The liabilities are over £85,000, 
while the assets are not expected to realize 
half of that amount. Consequently a very 
small dividend will come to the creditors. 

The first shipment of Bulfontein § dia- 
monds shown during the first week of the 
month was entirely taken by nine Amster- 
dam and one Antwerp importers. This is 
only an illustration of the fact that busi- 
ness conditions in those centers are also 
taken with a brighter view. 

A Berlin correspondent has spread the 
news that the Antwerp Diamantenhandler 
Syndikat has, in accordance with the state- 
ment made known by the government dia- 
mond monopoly, earned on the last state- 
ment a clear profit of about 6,500,000 
francs, which is equal to a dividend of 50 
per cent. The news is not surprising. The 
government monopoly has taken out the 
sum of 400,000 marks, which is equal to 
500,000 francs, as its contract portion, on 
the last closing balance of 1,000,000 carats. 
As this portion of the product corresponds 
to 10 per cent. of the total profit, the clear 
profit, aside from the interest due the syn- 
dicate, will amount to 5,000,000 francs. The 
Antwerp syndicate has accordingly earned 
on its minimum commercial capital of 12,- 
500,000 francs the net sum of 4,500,000 
francs, or 36 per cent., or on the total value 
of the settlement of 42,000,000 francs a 
commercial profit of fully 10 per cent. 
Meantime a new settlement of 1,000,000 
francs more has begun. Whether there 
will be a profit on this, and how much, at 
present it is not possible to state. In re- 
gard to this a small diamond firm has 
begun suit against the Colonial Department 
because of what it calls the unjust confis- 
cation of the monopoly’s portion. 


AMSTERDAM, Jan. 19.—There is more ac- 
tivity in our market than at the commence- 
ment of the year, although business is not 


brisk. Some American and European buy- 
ers are here, but conditions have not as 
yet reached a satisfactory stage. Condi- 
tions seem to be improving slowly and a 
little more business was done during the 
course of the week among our middle- 
class dealers. The large shipments of Bul- 
fontein diamonds imported during January 
gives rise to the hope that our manufactur- 
ers intend within a short time to resume 
the previous course of business. 

Reports reach us from Antwerp stating 
that the first consignment of Congo dia- 
mond, about 7,000 carats, and belonging to 
the International Society o€ the Forests 
and mines of the Congo, was offered on 
the market. The shipment contained 50 
per cent. of inferior quality stones, but ail 
were purchased by an Antwerp firm. 





ANTWERP, Jan. 19.—The forecast of opti- 
mistic dealers during the last month re- 
garding better business in this market has 
been partly realized, as during the past few 
weeks there was better business among re- 
tailers and a fair demand has been noted 
during the past fortnight for medium qual- 
ity goods. Gems in smaller sizes are also 
in more demand and middle class dealers 
have been afforded an opportunity to sell 
some of their stock. 

The general view taken by the trade is 
that prices will be firmer than before. The 
various firms controlling the market for 
rough diamonds will, it is believed, be in a 
stronger position during the year because 
of the better business policy adopted by the 
German Regie as regards the limiting of 
the annual supply of the German South 
African diamonds. This policy stipulates 
that early in each calendar year a maxi- 
mum quantity of the output will be named, 
to be distributed among the various con- 
cerns of the German Regie. This new rule, 
together with others regulating the method 
of selling, became active Jan. 1. For the 
year 1914 the maximum quantity of the 
output is fixed at about 1,000,000 carats. 





Paris, Jan. 17.—Reports in this market 
show that retailers enjoyed a fair business 
during the holidays. With the approach- 
ing season at the Riviera, many of our 
local jewelers are making preparations to 
open branches of their firms at the resorts 
where the most wealthy excursionists are 
gathering. 

There are many in our trade who are 
looking to the future in a more reassuring 
mood. This is especially true among our 
makers of diamond mountings, who are 
making up new articles for stock. The 
tendency of the new designs indicates that 
dentelle work—or, as the Americans call 
it, lace work—will still be much in vogue 
during the year. As small diamonds are 
used for this work, we predict a still firmer 
market for this class of stones. There is a 
fair demand for good sapphires, and rubies 
have advanced in price. 

During the last week of December our 
Jewelers’ and Goldsmiths’ Orphan Asylum 
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\ssociation held a salon in aid of its funds 
under presidency of Messieurs Paul Tem- 
plier and Ferdinand Verger, where nearly 
all branches of the industry send articles 
for exhibition. We are informed that the 
organizers were very well satisfied with 
the success of the affair. 








Conrad H. Koch, Milwaukee, Wis., Files 
Voluntary Petition in Bankruptcy. 
MILWAUKEE, Wis., Jan. 28.—Conrad H. 

Koch, a jeweler at 427 Eleventh <Ave., 

against whom an involuntary petition in 

bankruptcy was filed on Jan. 10, has filed a 

voluntary petition. Koch schedules his lia- 

bilities at $3,611 and his assets at $8,255. 

Secured claims amount to only $160 and 

are held by Koch’s attorneys, Lorenz & 

Lorenz, Milwaukee, secured by jewelry. 

Unsecured claims total $3,401. Stock in 

trade is valued in the petition at $2,431, 

while property valued at $175 is claimed 
as exempt. ' 

It is alleged in the petition that Koch, on 
Dec. 24, 1913, made an assignment of all 
his property, including credits, claims, etc., 
to Leroy b. Lorenz, one of his attorneys. 
It is claimed, however, that none of the 
property was sold and that no money was 
realized on it. 

The unsecured creditors and their claims 
include the L. Block Jewelry Co., Milwau- 
kee, $673; the Keller Jewelry Co., New 
York, $551; the O. H. Bingenheimer Co., 
Milwaukee, $100; J. S. Braude, New York, 
$208; R. & J. Dreyfus, New York, $466; 
the Fink-Boszhardt Co., Milwaukee, $63; 
the Furstnow Ring Co., Fond du Lac, Wis., 
$75; the Germania-Herold Association, 
Milwaukee, $12; Theodore Leubusher & 
Co., Milwaukee, $314; the Osborne Co., 
Newark, N. J., $79; the Maas Engraving 
Co., Milwaukee, $27; the Western Union 
Co., Milwaukee, $3.75; the National Ex- 
change Bank, Milwaukee, loan on a note, 
$300; the A. Weill Co., Buffalo, N. Y,, 
$170; the Parker Pen Co., Janesville, Wis., 
$4.28; Dr. Langland, Milwaukee, $180; Mil- 
waukee Times, Milwaukee, $11; John J. 
Krieger, Milwaukee, $133; Cream City Jew- 
elry Co., Milwaukee, $25. 








An Immense Gold Pan. 





A RICH brewer of Tokio, Japan, Mr. 

Shibata, owns a solid gold pan, which 
is used for tempering sake, a fermented 
liquor made from rice. The capacity of the 
pan is about 100 gallons. 

It took over three months to make the 
pan, during which time the house of the 
goldsmith was specially guarded by the 
police. 








Che photographs of most of the staff of 
THe JEWELERS’ CIRCULAR published in .the 
special article in this journal which ap- 
pear on pages 170, 171 and 173 are from the 
studio of Fred. J. Stein, 26 E. 42d St. 
New York. Mr. Stein was for many years 
a member of the jewelry trade, and was 
for 10 years connected with the house of 
Morris Prager & Co., diamond importers, 
before starting in business for himself as 
a photographer. Owing to his long con- 
nection with the jewelry trade he has made 
a specialty of portraits of members of our 
industry. 
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GOLD BEAD ~“33@ ALTERNATED 
NECKLACES WITH GOLD 
A Luxurious Staple Afford Pleasing Variety 


















HIS HOUSE has become so identified with the finer Gold Bead Necklaces, l] 
‘i that the trade can hardly think of the one without also thinking of the / 
other. The graceful symmetry of bead shapes, their perfection of color, the 
delicacy of applied decoration where used, and where stones are alternated, 
their charming contrast—these are some of the elements that make such neck- 








laces perfection. A large line, priced as low as quality will permit. 14-kt only. / 
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THE SLOAN CHATELAINE PIN 


is protected by patent 1,044,887. It is manufactured with 
our authority by the following licensees: 











10K.—Swift & Fisher 10K.—Bassett Jewelry Co. 

“« —J. A. & S. W. Granbery “ —E. L. Spencer Co. 

“ —Tichenor & Farnow “ —L. E. Freeman Co. 
Plate—E. I. Franklin Co. Plate—Macpherson Jewelry Co. 





“ —E. Ira Richards & Co. 


Warning is hereby served the trade that any other con- 
cern or concerns manufacturing said pin will be prosecuted 
and dealers are cautioned against purchasing from other 
than authorized makers. 


The Sloan Chatelaine Pin has no parts to wear out. 
It is built of one piece of metal, struck and bent, as 
shown in the illustrations, and it holds the watch ab- 
solutely secure, without danger of accident, displacement 
or theft. Made in 14 Kt. gold and sterling silver by 


7. | SLOAN & CO., 15 Maiden Lane, New York 
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Litigation Between Government and Jewelers Ended. 





Both Associations 





Decree in the Equity Suit Brought Under Sherman Law Against National Wholesale Jewelers’ 
Association and National Association of Manufacturing Jewelers Entered by Consent— 
May Continue Though Certain Practises Are Enjoined. 














HE suit brought under the Anti-Trust 
Law by the United States Government 
last November against a large number of 
jewelry jobbers and 13 jewelry manufactur- 
ers who were members of two organizations, 
the National Wholesale Jewelers’ Associa- 
tion and the National Association of Manu- 
facturing Jewelers is ended, a decree in 
favor of the Government having been en- 
tered by consent before Judge Hunt in the 
United States District Court at New York, 
Friday afternoon. The suit which involved 
nearly 365 defendants, of which about 350 
were officers and members of the jobbers’ 
association and 13 officers and directors of 
the manufacturers’ association was the out- 
come of an investigation made by the De- 
partment of Justice on the complaint that 
the members of the two associations acting 
in concert were seeking to hamper the busi- 
ness of certain “buying syndicates,” mutual 
co-operative associations and other or- 
ganizations of retailers who sought to buy 
goods directly from manufacturers in lines 
which were usually sold through the job- 
bing trade. A full outline of the complaint 
appeared in THe JEWELERS’ CrrCULAR Sept. 
10, 1913, shortly before it was filed in the 
United States District Court. 

In this litigation the National Wholesale 
Jewelers’ Association was represented by 
Felix H. Levy, former assistant to the 
Attorney General, and the Manufacturers’ 
by William B. Greenough, of Greenough, 
Easton & Cross, Providence, R. I. From 
the beginning of the proceedings the offi- 
cers and members of the jobbers and manu- 
facturers’ associations offered to co-oper- 
ate with the Government in obtaining all 
the facts and agreed to discontinue any 
practises which might be found to be in 
violation of the Anti-Trust law. The 
members of these associations explained 
that they had been acting under advice of 
counsel and had attemptea to scrupulously 
obey the law in all particulars and did not 
wish to do anything that was not right and 
proper. 

For a number of months past Mr. Levy, 
as counsel for the jobbers, has been in 
‘consultation with the Department of Jus- 
tice and with the United States Attorney 
at New York and his assistant in charge 
of the case, arranging for a decree that 
would be satisfactory to all parties con- 
cerned, and the work was completed last 
week and arrangements for the decree to 
be entered Friday. 

Prior to the entry of the decree, how- 
ever, for the sake of making clear the 
position of the jobbers and their associa- 
tion, Mr. Levy interposed an answer which 
was later withdrawn. This answer, which 
denied the essential contentions of the Gov- 
ernment’s complaint and set forth the 
equitable defense of the jobbers, the de- 
fense being stated as follows: 


THE JOBBERS’ DEFENSE. 


Further answering the petition herein, these de- 
fendants allege that in industries where the com- 


modities dealt in are very numerous and are rela- 
tively small in bulk and value, such as jewelry, dry- 
goods, groceries, hardware and the like, it is con- 
ceded that the wholesaler is a commercial and eco- 
nomic necessity and that his continued existence is 
beneficial alike to the manufacturer, to the retailer 
and to the consumer. Despite the fact that in these 
lines of industry the manufacturers and the retail- 
ers concede that, as a general proposition, the 
wholesaler is commercially and economically neces- 
sary in the scheme of distribution, a tendency has 
arisen on the part of retailers and manufacturers 
to bring themselves into direct relations and, in 
part, to ignore the wholesaler. This tendency man- 
ifests itself, not by a complete ignoring of the 
wholesaler, because that would be impossible in 
the lines of industry such as have been mentioned, 
but by a partial and yet substantial ignoring of 
the wholesaler, in instances where retailers and 
manufacturers have undertaken to establish direct 
dealings with respect to particular articles as to 
which, by reason of larger collective deliveries, the 
manufacturer can profitably deal directly with the 
retailer. The injurious effect of such a course of 
conduct upon the wholesaler is made obvious by a 
consideration of the fact that, as a necessary re- 
sult, the wholesaler finds that the manufacturer 
from whom he has obtained his supplies very often 
sells the same class of wares directly to the retail- 
ers who are customers of such wholesaler, with the 
result that the wholesaler, after supplying himself 
with a given line of merchandise from a given man- 
ufacturer and, after expending in the purchase and 
preparations for the sale of such wares his capital, 
time and ability, finds that his only avenues of sale 
are closed to him because the identical manufac- 
turer from whom the wholesaler has purchased his 
supplies has sold similar merchandise directly to 
the identical customers to whom the wholesaler 
has been accustomed to sell such wares. The whole- 
saler argues that, by virtue of this irregular deal- 
ing on the part of the manufacturer and the re- 
tailer, the wholesaler is deprived of the profitable 
branches of his business, so that his commercial 
ruin is thereby threatened. He argues that the fur- 
ther result would then follow that the channels of 
distribution would be disarranged and the manu- 
facturer would be forced to readjust his selling ar- 
rangements so as to provide for direct dealing with 
a vast number of retailers, and that the retailer 
would be compelled to pay more for his goods on 
account of the increased expense of such direct 
distribution and necessity of assuming many addi- 
tional charges which the retailer would not have 
to assume if distribution were made through the 
wholesaler, all of which would result in the ulti- 
mate consumer being obliged to pay more for his 
goods. The wholesaler further argues that, as to 
such manufacturers of jewelry as have adopted 
and declared a policy of exclusive distribution 
through the wholesaler, it involves a breach of 
good faith and a disturbance of sound economic 
principles for such manufacturer, covertly and sur- 
reptitiously, to sell directly to retailers, who must 
of necessity be the usual customers of the whole- 
salers to whom such manufacturer is selling his 
goods. 

Upon the foregoing basis, the wholesaler main- 
tains that in industries like jewelry there would 
be a serious economic waste and loss if there 
should be a uniform and exclusive distribution of 
the merchandise from the manufacturer directly to 
the retailer and that, therefore, sound economic 
principles justify and require the maintenance of 
the position of the wholesaler as a medium of dis- 
tribution in such industry. These defendants al- 
lege that, inasmuch as such economic principles 
show that all branches of the industry, including 
the manufacturer, the retailer and the ultimate con- 
sumer, would suffer by the withdrawal of the 
wholesaler as a medium in such distribution, whole- 
salers in the jewelry industry are justified in mak- 
ing efforts to persuade or convince other branches 
of their industry that the wholesaler is a necessary 
and indispensable factor in a proper scheme for 
distribution in such industry. 

These defendants further allege that it is the 
purpose of the said Wholesalers’ Association and 
of its members to endeavor, only by lawful and 
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proper methods, and not by the exercise of any 
coercion or duress, to persuade and convince the 
manufacturers and the retailers in the jewelry in- 
dustry that the highest interest and the ultimate 
advantage, not only of the manufacturers and the 
retailers, but also of the ultimate consumer, re- 
quire the maintenance of the position of the whole- 
saler in that industry as an essential part of the 
scheme of distribution in that industry. 

These defendants further allege that in all of 
the acts and doings set forth in the petition herein 
they were actuated and governed only by the prin- 
ciples and the purposes hereinbefore mentioned. 

When the matter came up for final ad- 
justment in the United States District 
Court Friday afternoon, Assistant United 
States Attorney Claude Thompson, Mr. 
Levy and Mr. Greenough appeared before 
Circuit Judge Wm. H. Hunt. Mr. Levy 
formally withdrew the answer of the job- 
bers and the decree as agreed upon was 
submitted, assented to by both attorneys 
and the District Attorney, and signed. 

Mr. Greenough explained afterward that 
his clients, who consisted of the 13 officers 
and executive committeemen of the Na- 
tional Association of Manufacturing Jew- 
elers, had not filed an answer to the com- 
plaint. No members of the associations 
were present except Marcel M. Mirabeau, 
of the National Wholesale Jewelers’ As- 
sociation. 


The decree which was 
case is in full as follows: 


entered in the 


THE DECREE. 


The United States of America having filed its pe- 
tition herein on Nov. 18, 1918, and the defendants, 
National Association of Manufacturing Jewelers; 
Frederick D. Carr, individually and as president 
of the said National Association of Manufactur- 
ing Jewelers; Harold E. Sweet, individually and 
as vice-president of said National Association of 
Manufacturing Jewelers; Ira Barrows, individually 
and as second vice-president of said National Asso- 
ciation of Manufacturing Jewelers; Everett L. 
Spencer, individually and as secretary of said 
National Association of Manufacturing Jewelers; 
Woodward Booth, individually and as correspond- 
ing secretary of said National Association of 
Manufacturing Jewelers; Harvey E. Clapp, Jacob 
J. Sommer, H. G. Thresher, Charles A. Whiting, 
Frederick A. Ballou, S. M. Einstein, Edward B. 
Hough and Fred C. Wilmarth, individually and 
as members of the executive committee of said 
National Association of Manufacturing Jewelers, 
having duly appeared herein by William B. Gree- 
nough, their solicitor, and the defendants Brooks 
Jewelry & Optical Co., Weidlich Jewelry Co. and 
Alexander Sabsewitz, not having been served with 
a subpoena herein and not having appeared or 
answered, and the petition having been dismissed 
as to them, and all of the other defendants having 
appeared herein and answered by Felix H. Levy, 
their solicitor, and said answer having been with- 
drawn by permission of the Court, and this case 
coming on to be heard before Hon. Wm. H. Hunt, 
United States Judge. 

Now comes the United States of America by 
H. Snowden Marshall, United States Attorney for 
the Southern District of New York, and by Claude 
A. Thompson, Special Assistant to the United 
States Attorney, and come also the defendants, 
except the three defendants above named, as to 
whom the petition was dismissed, by their so- 
licitors, Felix H. Levy and William B. Greenough, 
and the petitioner having moved this Court for 
an injunction in accordance with the prayer of 
the petition, and all parties having consented 
thereto in open court. 

Now, therefore, it is 
decreed as follows: 

1. That in the month of June, 1908, certain of 
the defendants who were then wholesalers and 
jobbers of jewelry and jewelry products, engaged 
in selling and shipping the same to retail dealers 
located in various States in the United States, 
organized and caused to be organized the defend- 
ant the National Wholesale Jewelers’ Association, 


ordered, adjudged sand 


hereinafter referred to as the Wholesalers’ Asso- 
ciation, for the purpose among others, of pre- 
venting by joint and united effort, and by co- 
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operation among themselves, manufacturers of jew- 
elry and jewelry products, engaged in interstate 
commerce, from selling or shipping their products 
directly to retail merchants, department stores, 
mail order houses, purchasing syndicates, and 
other organizations not recognized or classified 
by said association as legitimate wholesalers or 
jobbers of jewelry and jewelry products, and caused 
said association to adopt certain by-laws and pre- 
scribe certain standards of eligibility for member- 
ship, by virtue of which the membership in said 
association was confined to those persons, firms, 
corporations and other organizations who were 
recognized and classified by the executive com- 
mittee of said association as legitimate wholesalers 
or jobbers of jewelry and jewelry products. 

2. In the month of April, 1910, certain other of 
the defendants who were then engaged in the 
manufacture of jewelry and jewelry products, and 
whose policy it was to market and distribute their 
products exclusively through the medium of the 
wholesaler or jobber, at the suggestion of the 
Wholesalers’ Association and of the then members 
thereof, and for other reasons organized the de- 
fendant, the National Association of Manufactur- 
ing Jewelers, hereinafter referred to as the Manu- 
facturers’ Association, for the purpose, among 
others, of co-operating with the Wholesalers’ As- 
sociation and the members thereof in preventing 
manufacturers of jewelry and jewelry products 
engaged in interstate commerce, from selling or 
shipping their products directly to retail dealers, 
department stores, mail order houses, purchasing 
syndicates and other organizations not recognized 
by said Wholesalers’ Association as legitimate 
wholesalers or jobbers of jewelry and jewelry 
products, and caused said association to adopt cer- 
tain by-laws and prescribe certain standards of 
eligibility for membership, by virtue of which the 
membership in said association was confined to 
those manufacturers of jewelry and jewelry prod- 
ucts, who agreed among themselves that they would 
market and distribute their products exclusively 
through the medium of the wholesaler and jobber, 
and would not sell or distribute their product 
directly to retail dealers. 

3. That hereafter and prior to the time of the 
filing of the petition here, all of the other de- 
fendants either became members of the Manu- 
facturers’ Association or the Wholesalers’ Asso- 
ciation, or became connected with one or the 
other of said associations, or with the firms or cor- 
porations which were members thereof, and became 
parties to the unlawful combination and conspiracy 
adjudged illegal hereby. 

4. That the said defendants, * * * (here 
tollow the names of the associations, their officers, 
and all the members of the jobbers’ association), in- 
dividually and as members of said National Whole- 
sale Jewelers’ Association, at and within the 
Southern District of New York at the time of 
the filing of the petition herein and prior thereto, 
had been and were engaged in a combination and 
conspiracy to restrain trade and commerce among 
the several States of the United States in jewelry 
and jewelry products, and that said combination 
and conspiracy is such as the Act of Congress, 
approved July 2, 1890 (26 Stat. 209), entitled “An 
Act to Protect Trade and Commerce Against Un- 
lawful Restraints and Monopolies,” declares to be 
illegal. 

5. That the objects of said combination and 
conspiracy, which objects are hereby adjudged to 
be illegal and in violation of the aforesaid Anti- 
Trust Act of July 2, 1890, were and are: 

(a) To hinder, prevent and dissuade manufac- 
turers engaged in selling and shipping jewelry 
and jewelry products in interstate commerce, from 
selling or shipping such articles directly to per- 
sons, firms, corporations, or other organizations 
not wholesalers or jobbers, or not recognized or 
classified by the aforesaid Wholesalers’ Association 
as wholesalers or jobbers of jewelry or jewelry 
products. 

(b) To hinder, prevent and dissuade manufac- 
turers engaged in selling and shipping jewelry and 
jewelry products in interstate commerce from sell- 
ing or shipping such articles directly to retailers, 
department stores or mail order houses, in the 
various States, without the intervention of the 
wholesaler or jobber, and to compel such retailers, 
department stores and mail order houses to pur- 
chase such commodities through the medium of 
the wholesaler or jobber. 

(c) To hinder, prevent and dissuade manufac- 
turers engaged in selling and shipping jewelry aud 
jewelry products in interstate commerce from sell- 
ing or shipping such articles directly or indirectly 
to persons, firms, corporations, or other organiza- 
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tions known in the trade as co-operative purchasing 
syndicates, and to prevent such syndicates from 
further carrying on their business. 

(d) To hinder, prevent and dissuade manufac- 
turers ‘engaged in selling and shipping jewelry and 
jewelry products in interestate commerce, from 
selling or shipping such articles to corporations 
the stockholders of which are retail jewelers, and 
to eliminate and destroy competition between such 
corporations on the one hand and wholesalers or 
jobbers on the other hand for the trade of the 
retail dealer. 

(e) To eliminate all competition in interstate 
commerce for the trade of all classes of retail 
dealers of jewelry and jewelry products except 
as between wholesalers or jobbers, and manufac- 
turers who sell their product exclusively to retail 
dealers. 

6. That among the means and methods adopted 
and used by said defendants for the purpose of 
carrying said combination and conspiracy into 
effect and accomplishing the objects thereof, 
which means and methods are hereby adjudged to 
be illegal and in violation of the aforesaid Anti- 
Trust Act of July 2, 1890, were the following: 

(a) The Wholesalers’ Association, through its 
officers, committees and individual members, from 
time to time ascertained the names of manufac- 
turers who were selling or shipping their product 
directly to retail] dealers, department stores, mail 
order houses and purchasing syndicates, and the 
names of manufacturers whose goods purchasing 
syndicates were handling and offering for sale; 
and said association, through its officers and com- 
mittees and certain of the members thereof, from 
time to time, protested to the manufacturers whose 
names were thus ascertained, and endeavored by 
means of actual or threatened withdrawal of 
patronage and custom to induce said manufac- 
turers to discontinue sales directly to such con- 
cerns, and to compel such concerns to purchase 
their goods through the medium of the wholesaler 
or jobber. 

(b) The members of the Wholesalers’ Associ- 
ation met annually in convention, and for the pur- 
pose of making the co-operation herein mentioned 
and described, between the said association and 
its members and the Manufacturers’ Association 
and its members more complete and effective, in- 
vited representatives of the latter association to 
attend said convention, and from the date of its 
organization down to and including the year 1913, 
the Manufacturers’ Association, pursuant to such 
invitation, regularly and duly selected represent- 
atives to attend said conventions, and such repre- 
sentatives have actually attended and participated 
in part of the proceedings of said conventions. 


At these conventions addresses were made and 
various plans and resolutions adopted for the pur- 
pose of preventing the sale of jewelry and jewelry 
products, by manufacturers engaged in interstate 
commerce, directly to retailers, department stores, 
mail order houses, purchasing syndicates and other 
organizations not recognized or classified by said 
Wholesalers’ Association and its members as 
legitimate wholesalers or jobbers of jewelry and 
jewelry products. 

(c) The members of the Manufacturers’ Asso- 
ciation, in some cases through the secretary of 
said association and in other cases individually, 
from time to time upon the receipt of an order 
or inquiry for goods from a particular concern, 
communicated with the Wholesalers’ Association to 
ascertain whether or not such concern was recog- 
nized or classified by the Wholesalers’ Association 
as a legitimate wholesaler or jobber, and where 
the reply had been that such concern was not 
recognized or classified by the Wholesalers’ Asso- 
ciation as a legitimate wholesaler or jobber, such 
manufacturers have refused to sell goods to it. In 
other cases, the Wholesalers’ Association, upon 
learning of sales by manufacturers to concerns 
not recognized or classified by it as legitimate 
wholesalers or jobbers, from time to time commu- 
cated such information to such manufacturers who, 
in consequence, from time to time, refused to sell 
their goods to such concerns. 

(d) The members of the Wholesalers’ Associ- 
ation, for the purpose of inducing manufacturers 
to refuse to sell their product directly to re- 
tailers, department stores, mail order houses and 
purchasing syndicates, gave the said manufac- 
turers to understand that, in consideration of such 
loyalty to the jobbers, they would receive the 
entire support and patronage of the members of the 
Wholesalers’ Association. 

(e) The Manufacturers’ Association from time 
to time published and caused to be published lists 
containing only the names of manufacturers who 


191 


were members thereof, which lists so published 
were furnished to the Wholesalers’ Association, 
and by its secretary distributed to the members 
thereof, and in April, 1913, the Manufacturers’ 
Association, at the request of the Wholesalers’ 
Association, furnished, or caused to be furnished, 
to the members of the Wholesalers’ Association the 
names of manufacturers who had withdrawn from 
the Manufacturers’ Association. The names of 
the manufacturers who were membet tl 
Manufacturers’ Association, and the nat 
manufacturers who had been members but 








ho 


had later withdrawn, were furnished to the mem- 
bers of the Wholesalers’ Association in order that 
they might know which manufacturers professed 


to be loyal to the wholesalers and were living up 
to the arrangement referred to in Paragraph (4) 


supra, and thus to be in position to their 
entire support and patronage to sucl manufac- 
turers and to refrain from purchasing from the 


manwfacturers who had so withdrawn, 
(f) The Wholesalers’ Association fron 
time published and caused to be published lists 
containing only the names of the wholesalers and 
jobbers who were members of said association, 
and said lists so published were distributed to the 


time to 


Manufacturers’ Association and to the members 
thereof, and to divers other manufacturers of 
jewelry and jewelry products. The names of the 
members of the Wholesalers’ Association were fur- 
nished to the manufacturers for the purpose of 
impressing them with the size and strength of 
the Wholesalers’ Association, and deterring them 


selling goods to concerns objectionable to 
said association: and in consequence divers manu- 
facturers have refused further to sell their goods 


to retailers, purchasing syndicates and other con- 


from 


cerns not recognized or classified by said Whole- 
salers’ Association as legitimate wholesalers or 
jobbers, 

(g) The Wholesalers’ Association, th 
secretary, from time to time requested its members 
to inform its secretary of the name of any manu- 
facturer who was selling or was reported to be 
selling goods to any person, firm, corporation, or 
organization not recognized or classified by said 
Wholesalers’ Association as a legitimate whole- 
saler or jobber, and the members from time to 
time furnished the names of such manufacturers. 
Upon the receipt of such information the Whole- 
salers’ Association, through its secretary, from 
time to time wrote to divers of such manufac- 
turers, stating in substance that a certain concern 
to whom said manufacturer had sold, was selling 
or was reported to have sold or to be selling goods, 
was not recognized or classified by the Whole- 
salers’ Association as a legitimate wholesaler or 
jobber, and protesting against such sale, and sug- 
gesting, advising and demanding that such manu- 
facturer refuse to sell such concern, except at a 
price in advance of that given to members of said 
Association. If the manufacturer did not make 2 
satisfactory explanation, or continued to sell to 
the objectionable concern, the Wholesalers’ Asso- 
ciation, through its secretary, then wrote to its 
members giving the name of the offending manu- 
facturer and the name of the objectionable con- 
cern to whom such manufacturer had sold, was 
selling, or was reported to have sold or to be 
selling goods, and requested each individual mem- 
ber to write a similar letter of protest to the 
manufacturer and to send to the secretary of 
said association a carbon copy of such letter and 
a copy of the manufacturer’s reply thereto. In 
consequence, various manufacturers upon receipt 
of such communication refused to sell goods to 
certain of the concerns named in said communi- 
cation. 


ough its 





(h) Various concerns from time to time classi- 
fied as wholesalers or jobbers in certain rating 
books, commonly known in the trade as the Red 
300k and the Black Book, published by the Manu- 
facturing Jewelers Board of Trade, of Providence, 
R. I., and the National Jewelers Board of Trade, 
of New York, respectively, wherein the various 
jewelry concerns located in the various States o 
the United States are given a financial rating an 
classified, as manufacturers, wholesalers, retail 
etc., in accordance with the nature of their busi- 
ness, were not recognized as legitimate wholesalers 
by the Wholesalers’ Association. Said association, 
knowing that manufacturers were accustomed to 
rely on the classification in said books in deter- 
mining the classification of a particular concern, 
from time to time and in pursuance of the said 
combination and conspiracy, requested and urged 
that the classification of concerns be changed in 
said Black Book or in said Red Book from that of 
wholesaler to retailer or other classification, and 
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consequence such changes in classification from 
me to time were made, and the concerns whose 
lassification was so changed were thereafter un- 
ile to purchase goods dirctly from divers manu- 
icturers from whom they had heretofore pur- 

ased suck goods. 

(i) Certain of the defendants who were mem- 
ers of the Wholesalers’ Association, in pursuance 
f the said combination and conspiracy, gave to 
anufacturers orders for goods conditioned upon 
ich manufacturers refusing to sell goods to cer- 
tain concerns which were objectionable to said 
:ssociation and to said members. 

7. That said defendants, and each of them, and 
heir officers, agents, servants and employes, and 
ll persons acting under, through, by or in behalf 
f them or either of them, or claiming so to act, 
e perpetually enjoined, restrained and prohibited 
lirectly or indirectly from engaging in or carry- 
ing into effect the said combination and conspiracy, 
ereby adjudged illegal, and from engaging in or 
entering into any like combination or conspiracy, 
the effect of which would be to restrain trade or 
commerce in jewelry and jewelry products among 
he several States of the United States, or in the 
District of Columbia, or with foreign nations; 
ind from making any express or implied agreement 
or arrangement together or one with another, like 
that hereby adjudged illegal, the effect of which 
would be to prevent the free and unrestrained 
low of interstate and foreign trade and commerce 
in jewelry and jewelry products from the manufac- 
turer to the consumer. 

8. That said defendants, and each of them, and 
their directors, officers, agents, servants and em- 
ployes, and all other persons acting under, through, 
by or in behalf of them, or either of them, or 
claiming so to act, be perpetually enjoined, re- 
strained and prohibited from combining, conspir- 
ing, confederating or agreeing with each other or 
with others, expressly or impliedly, directly or 
indirectly: 

(a) To hinder or prevent manufacturers of jew- 
elry and jewelry products from selling or shipping 
the same in interstate or foreign commerce to any 
person, firm, corporation or other organization not 
a jobber or wholesale dealer in jewelry or jewelry 
products, or not classified or recognized as such 
jobber or wholesale dealer by the National Whole- 
sale Jewelers’ Association, or not listed as such 
jobber or wholesale dealer in the so-called Black 
Book, or rating book, published by the Manufac- 
turing Jewelers’ Board of Trade, of Providence, 
R. L., or in the so-called Red Book, or rating book, 
published by the National Jewelers Board of 
Trade, of New York city. 

(b) To hinder or prevent manufacturers of jew- 
elry and jewelry products from selling or ship- 
ping the same in interstate or foreign commerce 
to retail dealers, department stores, mail order 
houses, purchasing syndicates or any other person 
or persons desiring to purchase. 

(c) To hinder or prevent any person, firm, cor- 
poration or other organization from buying jew- 
elry or jewelry products directly from manufac- 
turers. 

(d) To hinder or prevent any person, firm, cor- 
poration or other organization from buying or 
selling jewelry and jewelry products from or to 
whomsoever he, they, or it, may desire. 

(e) To purchase jewelry or jewelry products 
from, or to favor with their custom and patronage, 
only those manufacturers who agree or who have 
agreed, directly or indirectly, or whose avowed 
policy it is, to sell, distribute, or market their 
products through the medium of the wholesaler or 
jobber and not directly to retailers, mail order 
concerns, department stores or purchasing syn- 
dicates. 

9. That said defendants, and each of them, and 
their directors, officers, agents, servants and em- 
poyes and all other persons acting under, through, 
by or in behalf of them or either of them, or 
claiming so to act, be perpetually enjoined, re- 
Strained and prohibited from combining, conspir- 
ing, confederating or agreeing with each other or 
with others, expressly or impliedly, directly or 
indirectly: 

(a) To boycott or threaten with loss of custom 
or patronage any manufacturer engaged in inter- 
state or foreign commerce in jewelry or jewelry 
products for having sold or being about to sell 
jewelry or jewelry products to retail dealers, de- 
partment stores, mail order houses, purchasing 


syndicates, or to any other person, firm or corpo- 
ration not engaged in the wholesale or jobbing 
jewelry business. 

(b) To intimidate or coerce manufacturers or 
producers of jewelry or jewelry products 


into 
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selling only to such persons, firms, corporations or 
other organizations as are classified or recognized 
by the National Wholesale Jewelers’ Association as 
legitimate wholesalers or jobbers. 

(c) To do, or to refrain from doing, anything, 
the purpose or effect of which is to hinder or pre- 
vent by intimidation, coercion, or withdrawal or 
threatened withdrawal of patronage or custom, 
any person, firm, corporation, or other organization 
from buying or selling jewelry or jewelry products, 
wherever, whenever, and from whomsoever and at 
whatsoever price may be agreed upon by the seller 
and the purchaser. 

10. That said defendants, and each of them, and 
their directors, officers, agents, servants and em- 
ployes, and all other persons acting under, through, 
by or in behalf of them, or either of them, or 
claiming so to act, be perpetually enjoined, re- 
strained and prohibited from publishing or dis- 
tributing, or causing to be published or distributed, 
or aiding or assisting in the publication or dis- 
tribution of: 

(a) The names of any manufacturers or any 
list or lists of manufacturers who agree or have 
agreed, expressly or impliedly, directly or indi- 
rectly, or whose avowed policy it is, to confine 
sales of jewelry or jewelry products to persons, 
firms, corporations, or other organizations engaged 
in the wholesale and jobbing jewelry business, or 
who are listed in said Black Book or said Red 
Book, or any book, pamphlet, or list of like char- 
acter, as wholesalers or jobbers, or who agree or 
have agreed expressly or impliedly, directly or 
indirectly, or whose avowed policy it is not to sell 
jewelry or jewelry products to purchasing syndi- 
cates or to persons, firms, corporations, or other 
organizations engaged in retailing such commodi- 
ties, including department stores and mail order 
houses. 

(b) The names of any wholesalers or jobbers or 
any list or lists of wholesalers or jobbers who 
agree or who have agreed, expressly or impliedly, 
directly or indirectly, to purchase jewelry or jew- 
elry products, from or favor with their patronage 
and custom only those manufacturers who agree or 
have agreed, expressly or -impliedly, directly or 
indirectly, or whose avowed policy it is, to sell, 
distribute, or market their products through the 
medium of the wholesaler or jobber, or who agree 
or have agreed, expressly or impliedly, directly or 
indirectly, or whose avowed policy it is, not to 
sell, distribute, or market their products directly 
to retailers, department stores, mail order houses, 
or purchasing syndicates. 

(c) The names of any manufacturers of jew- 
elry or jewelry products who have been or are 
selling or shipping jewelry or jewelry products to 
any person, firm, corporation, or other organiza- 
tion not classified or recognized by said National 
Wholesale Jewelers’ Association as _ legitimate 
wholesalers or jobbers, or not listed in said Black 
Book or in said Red Book as wholesalers or job- 
bers, or the names of any manufacturers from 
whom any such person, firm, corporation, or other 
organization has been, is, or is supposed to be 
receiving jewelry or jewelry products. 

11. That said defendants, and each of them, 
and their directors, officers, agents, servants and 
employes, and all other persons acting under, 
through, by or in behalf of them or either of 
them, or claiming so to act, be perpetually en- 
joined, restrained and prohibited from combining, 
conspiring, confederating or agreeing with each 
other, or with others, expressly or impliedly, di- 
rectly or indirectly: 

(a) To communicate, directly or indirectly, with 
any manufacturer, producer, or dealer, for the 
purpose of inducing such manufacturer, producer 
or dealer not to sell jewelry or jewelry products 
to any person, firm, corporation, purchasing syn- 
dicate, or other organization not classified or 
recognized as a wholesaler or jobber by said as- 
sociation of manufacturing jewelers, or by said 
National Wholesale Jewelers’ Association, or by 
any other body or person, or in said Black Book 
or in said Red Book. 

12. The term purchasing syndicate as used in 
this decree is intended to include both bodies of 
retailers who purchase their goods through the 
medium of a common or managing agent and cor- 
poration the stockholders of which are retail 
jewelers. 

13. That said wholesale jewelers’ association, 
its officers and members, and said manufacturers’ 
association, its officers and members, are not re- 
strained from maintaining said organizations for 
social or other purposes not inconsistent with this 
decree, and not in violation of law. 

14. It is further ordered, adjudged and de- 
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creed that the petitioner have and recover of the 
defendant judgment for the costs in this behalf 
expended for which let execution issue. 








Jewelry, Clocks, Watches, Silverware 
and Kindred Lines Exported from 
New York. 


Wasuincton, D. C., Jan. 28.—The fol- 
lowing were the exports of jewelry, silver- 
ware, optical goods, clocks, watches and 
kindred lines from the Port of New York 
for the week just ended: 


Auckland: 6 cases optical goods, $243; 126 cases 
clocks, $2,306; 14 cases clocks, $347. 

Batavia: 1 case watches, $168. 

Bremen: 1 case jewelry, $500; 7 cases watches, 
$2,597; 3 cases optical goods, $1,277. 

Bristol: 1 case optical goods, $131. 

Calcutta: 30 cases clocks, $1,504; 10 cases clocks, 
$151. 

Christiania: 
slocks, $782. 

Constantinople: 6 cases plated ware, $1,313. 

Durban: 31 cases clocks, $363. 

Frankfort: 7 cases optical goods, $1,200; 6 cases 
optical goods, $1,244. 

Glasgow: 22 cases clocks, $254. 

Hamburg: 1 case jewelry, $500. 

Havana: 6 cases plated ware, $386; 
clocks, $156. 

Havre: 8 cases optical goods, $300; 
silverware, $200; 1 case plated ware, 
cases jewelry, $370. 

La Paz: 7 cases plated ware, $683. 

Liverpool: 11 cases jewelry, $1,623; 3 cases op- 
tical goods, $1,129; 99 cases clocks, $3,474. 

London: 24 cases clocks, $465; 1 case jewelry, 
$500; 7 cases optical goods, $1,504; 78 cases clocks, 
$2,772; 6 cases plated ware, $1,400; 38 cases 
watehes, $3,489; 20 cases optical goods, $225. 

Macoris: 2 cases plated ware $287. 

Manaos: 1 case plated ware, $283. 

Manchester: 34 cases clocks, $316. 

Matanzas: 4 cases plated ware, $207; 17 cases 
clocks, $204; 1 case jewelry, $200. 

Newcastle: 1 case optical goods, $225. 

Port Barrios: 8 cases clocks, $131. 

Rio de Janeiro: 26 cases clocks, $605. 

Rotterdam: 2 cases clocks, $218. 

Sidney: 4 cases plated ware, $231; 6 cases 
optical goods, $915; 5 cases plated ware, $186; 
83 cases clocks, $1,992; 1 case watches, $640. 

Southampton: 1 case optical goods, $1,038; 1 
case jewelry, $180; 1 case jewelry, $200. 

St. John’s: 3 cases plated ware, $136. 

Stuttgart: 3 cases optical goods, $352; 2 cases 
optical goods, $343. 

Vera Cruz: 2 cases optical material, $142; 17 
cases clocks, $170; 4 cases clocks, $127; 28 cases 
optical goods, $321. 


4 cases clocks, $784; 20 cases 


6 cases 


2 cases 
$150; 8 








Importations at the Port of New York. 


Weeks ended Jon. 25, 1918, and Jan. 24, 1914. 


China, glass and earthen ware: 1913. 1914. 
CEs scares naveneuaadd ae $45,931 
Harthet: Ware <2 ccscvecs 14,946 21,886 
GISSE WEEE. 6 cc cedccetoue 43,255 41,980 
Glass, optical ...... a 8,020 8,541 

Instruments: 

WROEEE. 6c eitnccccscawes 18,657 22,864 
CHEE, sence cecacceccus 4,690 8,182 
Philosophical ...... aaa 4,292 4,206 

Jewelry, etc.: 

JOWERY cc cceees Pe ere 24,095 23,210 
Precious stones ........- 916,673 275,525 
Watches ..... Raekinecke 19,866 1,244 

Metals, etc.: 
jr ee akeae 166 459 
Cutlery 6. csc cdc asciecce R 45,617 31,968 
PME si cckcdecas ieee 17,314 32,727 
Plated War «c.cccccceve Kewawe 202 
Silverware ....... aaeda 1,181 4,508 

Miscellaneous: 

Alabaster ornaments .... 1,611 280 
pO eee na cam eeae 10,238 423 
DORE se cacccceaduceeaee 14,563 16,913 
COGN cc ctkecwadednauss 6,763 12,105 
Wer naccede ces dedaeds 7,045 3,283 
Fancy goods ....++++-ee- 22,311 20,959 
Ivory ..ccccceccccesesess 5,516 1,576 
Ivory, manufactures of... ....-. 29 
Marble, manufactures of. 17,718 24,701 
Statuary ....ccccccesces 8,047 3,870 
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The Belscript Monogram Fob System. 


NOW AVAILABLE | 


For Belts | 


New, Snappy and At- 








tractive 





Send for Samples and steal 


a march on your 





competitor 


The BELSCRIPT COMPANY, Inc. 


MUNRO BLDG. 


Duane and Rose Sts. . . . - NEW YORK 

















ON THE JOB 


Fire Saturday, Jan. 24th. Moving into New 
Quarters Monday, Jan. 26th. Factory running 
full time, all departments, Friday, Jan. 30th. 
Absolutely no delay on account of fire. Ad- 
dress all communications to old address. 


() SCHLESS, BROD & CO. () 











Makers of Gold Jewelry to the Jobbing Trade Exclusively 
NEW YORK OFFICE: 65 Nassau Street 26-28-30 Beecher Street, NEWARK, W. J. 
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American Jewelers’ Protective Association Holds Annual Meet- 


i 
i 


i] 
ing at New York and Elects Officers and Directors. 








‘THE annual meeting of the American 
I Jewelers’ Protective Association was 
eld last Wednesday afternoon at the 
eadquarters of the National Jewelers 
toard of Trade, 15 Maiden Lane, New 

irk, at which time business of the or- 
anization was transacted and officers and 
lirectors for the ensuing year elected. 

The meeting was called to order by the 
resident, Ludwig Nissen, at 2.45 p. M., and 
‘he minutes of the last annual meeting 
were read by Assistant Secretary Charles 
L. Robinson, approved and ordered filed. 

President Nissen then delivered his an- 
nual address, as follows: 


AppRESS OF PRESIDENT NISSEN. 


The year 1913, so far as this association was con- 
cerned, was distinguished by one dominating issue 
—the matter of the revision of the tariff in its 
relation to the jewelry trade—and we all know 
the immediate results of Congressional action in 
that connection. What the future effects will be 
remains to be seen. 

Fate decreed that your president, acting as 
chairman of a committee independent of this as- 
sociation, should lead the fight for our mutual 
preservation against contemplated legislation which 
seemed to threaten our very existence as mer- 
chants, and the result of the ensuing campaign is 
now a matter of history. 

That campaign began with the new year and 
practically engaged the unremitting thought and 
attention of that committee for the ensuing nine 
months. It should be noted, however, that in 
consequence of the identity of interests between 
urselves as merchants and members of this as- 
sociation, that all efforts put forth in connection 
with the tariff were directly related to the work 
and interests of the association, for the latter must 
stand or fall with the fortunes of the individuals 
who compose it. 

However, out of the gloom that is incidental to 
the increased rates of duty on our commodities, 
and the premium which such rates bestow upon 
our common enemies—the smuggler and the un- 
dervaluer—a ray of light emerges that should not 
escape our attention. The Administrative Act of 
the new tariff contains a clause which provides 
that “in all cases where any seizure has been 
made, the burden of proof shall lie upon the claim- 
ant,” and heretofore such burden has rested upon 
the government. This drastic reversal of the “aw 
of evidence may at first glance seem to be a sort 
of two-edged sword that may smite the innocent 
as well as the guilty, but there is hardly one 
chance in a thousand that any honest merchant 
will suffer thereby; we would surely rally as one 
man to prevent such an act of injustice, and the 
possible advantages are of a twofold nature: The 
statute should tend toward producing a better, 
if not a uniform, system of purchase and sa:es 
records. It should tend toward a restriction of 
illegitimate operations, through the obvious dan- 
gers of dealing with other than reputable, respon- 
sible houses. 

The incorporation in the new bill of the clause 
referred to is said by Treasury officials to be 
largely, if not almost entirely, due to the initiative 
and the efforts of your president on behalf of 
this association and the honest members of our 
trade. 

Another encouraging factor is the avowed atti- 
tude of the new United States District Attorney 
for this district, who is fully acquainted with the 
aims and ambitions of this association and is in 
entire harmony with them. 

Further, there are indications that the United 
States courts have awakened to the necessity of 
imposing jai: sentences where convictions are 
found, instead of fines, and one such sentence 
should have a very salutary effect. 

Incidentally, immediately following the adoption 
of the new tariff, we notified every jeweler in the 
country rated at $5,000 and over of such admin- 
istrative features as related to the work of this as- 
sociation, so that should any complications arise in 
future in connection with irregular practices of 


any kind, our trade would not be in a position 
to fall back on the time-worn but futile plea of 
ignorance of the taw. The responses to such no- 
tices were numerous and indicated a widespread 
interest in their subject matter, as well as a keen 
realization of the spirit and intent of the law, its 
advantages and its dangers. 

It is well to again proclaim the fact that the 
mere existence of our organization exerts a potent 


moral force, although it cannot be measured in 
specific terms nor in visible results; nevertheless, 
we have had abundant evidence of the fact. I do 
not consider it out of place to reiterate at this 
point and to hammer down hard the old maxim, 


‘An ounce of prevention is better than a pound 
of cure.” The very knowledge of our existence 
and the further knowledge of our being constantly 
‘fon the job’ acts as a forceful preventive upon 





LUDWIG NISSEN, RE-ELECTED PRESIDENT. 


many who would otherwise not hesitate to practise 
various arts of smuggting. 

That the government is not unaware of the value 
of the association may be inferred from a recent 
voluntary statement by a high government official 
that he regarded the organization “as the right arm 
of the special agents.” 

During the past year the one serious cloud on 
the horizon of our peaceful progress toward suc- 
cess and harmony was the now celebrated Groen 
case which, through charges and imputations of 
the commission of errors or indiscretions, or of 
the exercise of the ordinary man quality of sym- 
pathy, led to considerable discussion and some feel- 
ing of dissatisfaction with the acts of your presi- 
dent and several other officers, and directors and 
other members. However, the successors to your 
present officers and directors may be assumed to 
steer clear of such pitfalls in future. 

During the past year we have secured 67 new 
members; we received and accepted six resigna- 
tions, and we lost three members through failure 
or retirement from business. The total number of 
members is now 177. 

As to the future, it can only be said that be- 
cause of the conditions imposed upon the trade by 
the new tariff, there now begins the crucial test of 
the larger value of our association. Realizing the 
importance of that fact, your board of directors 
has taken up the question of trying to induce the 
government to assign some special agents exclu- 
sively to the work of preventing or detecting smug- 
glers and undervaluers of our particular line of 
commodities. In this connection your president ob- 
tained an appointment with the Secretary of the 
Treasury for the purpose of discussing some meth- 
od whereby the desired results could best be ac- 
complished. After a long interview, in which all 
of the angles of the situation were discussed, he 
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was requested to put in writing the plan advo- 
cated, so that it might be thoroughly considered 
by those charged with putting it in operation if, 
and when, adopted. The following letter sent to 
the Treasury Department, will acquaint you with 
the present status of the negotiations: 
Nov. 1, 1913. 
Hon. Charles S. Hamlin, Treasury Department, 
Washington, D. C. 

My Dear Sir:—Agreeable to our conversation 
of last Wednesday, I write you to say that, while 
cur trade was very active in arguing against the 
increase of duty on our commodities in declaring 
to Congress that a higher rate of duty than 10 
per cent. could not be collected, we are now, since 
the law has been enacted, very strongly in favor 
of a strict enforcement of the same and while we, 
as an organization, have for the last four or five 
years, done everything possible to minimize smug- 
gling and undervaluing and will continue to use 
our efforts in the same direction, we feel, never- 
theless, that it is mainly up to the government, 
since it has imposed this law upon us, to see to 
the strict enforcement of it. 

I believe that by a very small expenditure the 
government can secure a revenue which, unless a 
special effort is made in that direction, will not be 
collected. I would, therefore, representing the 
American Jewelers’ Protective Association, propose 
this tentative plan of co-operation between the gov- 
ernment of the United States and the American 
Jewelers’ Protective Association in connection with 
the detection and apprehension of smugglers and 
undervaluers of diamonds, other precious stones 
and pearls. 

The amount of revenue at stake under normal 
business conditions is not less than $7,000,000 an- 
nually. 

The principle at stake is the conservation of 
the business of the legitimate importers of the 
commodities named, as the sources of such reve- 
nue. 

It is the unanimous opinion of our board of di- 
rectors that the existing situation, due to the new 
tariff rates on such merchandise, will necessitate 
some departure from the usual methods employed 
by the government in the collection of revenue 
therefrom, and to that end the following sugges- 
tions are offered: 

First: That the government detail four or five 
experienced agents to cover such sources of sup- 
ply as Antwerp, Amsterdam, Paris and London, 
and as well to give some attention to the enormous 
purchases abroad by wealthy American tourists. 
Such activities should require the continuous at- 
tention of three men, and one man should be sta- 
tioned in Canada and one in New York City. 

Second: This association will continue to co-op- 
erate with the government as in the past, and will 
even broaden its activities by employing additional 
experts at its own expense, who will circulate 
among our members and the trade generally, for 
the purpose of listening to gossip and acquiring 
information of interest to the government and im- 
parting it to its special agents. To that end it 
may be necessary to obtain the services of some 
one man now in the employ of the government 
in order to secure perfect harmony of action, in 
which event we suggest that the government grant 
a leave of absence for the period of one year to 
such party as may be selected. Such a procedure 
would enable us to obtain the services of a man 
fully equipped by ability and experience for the 
duties involved, and if for any reason the plan 
was abandoned at the expiration of the period he 
could return to his former position. The work of 
such a man would doubtless be facilitated if he 
were equipped with a special agent’s badge and be 
possessed of all the powers as are usually vested 
in such agents. 

Any moieties to which such extraordinary agent 
or other agents as the representatives of our as- 
sociation may be entitled to be turned over to the 
association in reimbursement of its expenses, and 
to enable it to continually broaden the work for 
which it is organized. 

We are confident that along such lines the gov- 
ernment will succeed in the suppression of smug- 
gling and undervaluing in relation to the jewelry 
trade to a degree that is impossible in any other 
way and at the same time this association will be 
able to render services in keeping with its aims and 
ambitions. 

As said in the above, under ordinarily normal 
conditions with the rates of duty as they now 
stand, the government should collect at least 
$7,000,000 in revenue from the importation of our 
commodities. This is based upon the importations 
of several years past. Inasmuch as the country 
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Our New Catalogs are ready 


“World Brand” Flatware 


May we send you one or both? 


Fine Table Cutlery; number C2 


ROANOKE PATTERN 



































FINISHED IN LIGHT FRENCH GRAY. 


Our UNRESTRICTED Guarantee 
covering all “WORLD BRAND” goods means _ ||| 


that we replace at any time, and without ques- || 
tion, any piece failing to give satisfactory wear. 


The American Silver @. 


Factories: BRISTOL, CONN. | | 


Makers of Flatware since 1857. 
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(PATENT APPLIED FOR) 


The V Shaped Pin 
For Dress Necks 


is distinctly unique and has the added merit of 
serving two purposes—It can be used as a Bar 
Pin or for the neck of a dress. 

It-is original with us and its general useful- 
ness should commend it to the careful consid- 
eration of all jewelers catering to the better 
class of trade. 

Made in 14K. gold—plain, engine-turned, en- 
ameled in black and colors, also set with 
precious and semi-precious stones. 

The trade is hereby notified that pat- 
ents covering both the rigid and jointed 
forms of construction and the shape of 
the V-shaped Pin have been applied 


T. W. ADAMS & CO. 
trace A14K manx 
83 Union St. Newark, N. J. 


Offices 
New York 
15 Maiden Lane 


Chicago 
31 N. State St. 
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14 Maiden Lane 
Room 93 NEW YORK 
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is growing and the value of our goods increasing 
all the time, the importation should be greater 
and, therefore, the collection of revenue greater; 
but, using only the past experience as a basis, it 
should not be less than $7,000,000, and if it is 
less it will be proof that the government is dere- 
lict in the enforcement of the law. 

I trust I have made our attitude perfectly plain 
to you and that you may be able to induce Con- 
gress to give you the extra appropriation neces- 
sary to secure the collection of this revenue. As 
agreed, I take the liberty of enclosing you a copy 
of a report I made to the Precious Stone Import- 
ers’ Protective Association and upon the basis of 
which our present association was organized. I 
also enclose you a copy of a letter recently sent 
to all of our members, calling attention to the new 
features contained in the Administrative Act of 
the new tariff, our version of which I also enclose 
copy of. Besides addressing our own members, we 
sent a similar letter to every jeweler in the United 
States that had a rating of over $5,000. 

You will see from this that we are active in 
helping the government secure its rights in the way 
of revenues, and in return we certainly expect that 
the government will do its share in helping us en- 
joy the privilege of being able to continue in busi- 
ness. 

I further suggest, as touched upon in our con- 
versation, that the following questions be printed 
conspicuously on every declaration blank furnished 
to returning American tourists: 

1. Have you purchased any pearls, diamonds or 
other precious stones, or any article of jewelry? 

2. Or, have you had any addition or alteration 
made to any article of jewelry, enhancing its pre- 
vious value while abroad? 

8. State full particulars. 

After Christmas I shall, as suggested by you, be 
very glad to be called upon for any further con- 
ference on this subject, because I am firmly of the 
belief that by thorough co-operation we can achieve 
the end in view. 

Assuring you of my highest consideration, I am 

Sincerely yours, 
(Signed) Lupwic Nissen, President. 


At least partly in connection with such negotia- 
tions, Supervising Agent Wheatly and Special 
Agent Estabrook are now in Europe making in- 
vestigations as to whether or not any fruitful re- 
sults might be attainable through enlisting the co- 
operation of certain foreign dealers in our mer- 
chandise and, at the request of Mr. Wheatly, let- 
ters of introduction were given by me to him to 
a number of our members in Amsterdam, Paris 
and London, in the hope of obtaining their sup- 
port in working out our plans. 

It is, therefore, just at this time, incumbent 
upon every member to make every possible effort 
to strengthen the association by securing new mem- 
bers and the necessary additional funds for carry- 
ing on this important work. 

In conclusion your president wishes to extend 
to the board of directors and to the members at 
large his hearty assurance of appreciation of the 
loyal support which they have given him in his 
labors, and of the generous courtesy with which 
they have treated his shortcomings, and most par- 
ticularly to express the hope that you may elect a 
successor to him who shall be better entitled to en- 
joy the benefits of these noble attributes. 


The treasurer’s report was next submit- 
ted by Assistant Secretary Robinson and 
was also accepted and ordered filed. 

A list of nominees for the board of di- 
rectors for the ensuing year had already 
been placed in the hands of members by 
the nominating committee, and it was 
voted to unanimously elect the directors as 
submitted by the committee. They are as 
follows: 

H. H. Butts, Michael Dreicer, Arthur 
Henius, Ferdinand Hotz, Samuel Jacob- 
son, Lee Reichman, Louis Kahn, Henry 
Kryn, Clifford F. Lamont, Fred H. Levy, 
Arthur Lorsch, Rolland G. Monroe, Lud- 
wig Nissen, Julius S. Oppenheimer, Albert 
Shire, William I. Rosenfeld, M. D. Roths- 
child, Simon Sichel, Otto Wormser and 
St. John Wood. 

The next matter of business taken up 
was the election of officers, and Charles L. 


Power nominated Ludwig Nissen to suc- 
ceed himself as president. The nomina- 
tion was immediately seconded. After Mr. 
Nissen’s name had been placed:in nomina- 
tion, he addressed the members of the or- 
ganization, reviewing the formation of the 
Precious Stone Importers’ Association and 
the work of that body and its successor, 
the American Jewelers’ Protective Asso- 
ciation, and said that, having served for a 
period of about four years, he desired to 
be relieved from office after having per- 
formed to the best of his ability the duties 
in connection with the office. His request 
that he be relieved from further duty as 
the head of the association was not heeded 
and he was unanimously re-elected. 

The names of M. D. Rothschild, Rolland 
G. Monroe and Michael Dreicer were then 
successively placed in nomination for vice- 
presidents and their election made unani- 
mous. = 

The secretary and treasurer are elected 
by the board of directors, and a meeting 
will be held for this purpose later. 








Career of the Late James W. Beath. 
PHILADELPHIA, Pa., Jan. 28—The fu- 
neral of James W. Beath, who for many 
vears was recognized as one of the lead- 
ing precious stone experts and lapidists of 
this country, was held from his late resi- 
dence, 3920 Brown St., this city, Tuesday 
afternoon of last week. Interment was in 
Woodlands Cemetery. 

Mr. Beath died Friday of last week at 
his home. He was about 68 years old and 
had been in failing health for quite a long 
time. 

Mr. Beath, who started in business in 
1869, was probably the oldest and one of 
the best known jewelers in this city. Up 
to the time of his death he had been con- 
ducting a jewelry business at 129 S. 
12th St. 

Mr. Beath was born and reared in this 
city. He acquired a reputation as a lapi- 
dist, and his fame spread to such an extent 
that he became recognized, both in this 
country and abroad, as one of the leading 
practical lapidists. He was also well 
known among the mineralogists of this 
country and abroad. In 1885 he was 
awarded a gold medal by the Franklin In- 
stitute for his work in cutting diamonds 
and other stones. 

Mr. Beath was a member of the Masonic 
fraternity and of the Veteran Masons’ As- 
sociation of Philadelphia. He was also 
prominently identified with a number of 
building and loan associations, and for 
more than 40 years was president of the 
Guerney Building and Loan Association. 

Deceased is survived by a widow and 
eight children, Mrs. Charles J. Conrad, 
Mrs. William D. Cobb, Mrs. James Dilge, 
James Alfred Beath, John R. Beath, EIl- 
wood R. Beath and the Misses H. May and 


Rena Beath. 








Workmen have been busy tearing down 
the present fronting from the building oc- 
cupied by the Bewig-Elebash Jewelry Co. 
on Broad St., Selma, Ala. The entire front 
of the building will be taken out and re- 
placed by a new, more attractive and more 
modern one. 
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Vice-Consul-General Raymond P. Ten- 
ney, Canton, Reports on the Chinese 
Ivory-Carving Industry. 

Vice-Consul-General Raymond P. Ten- 
ney, Canton, China, has submitted a re- 
port to the Department of Commerce, 
Washington, D. C., on the Chinese ivory 
carving industry. The report is as fol- 
lows: 

“There are in Canton about 40 shops 
which make and sell ivory articles. Each 
store is small, consisting usually of a 
showroom open to the street and a back 
room, where the cutting is done. Members 
of the store also usually work in the show- 
room. 


“The industry may be divided into two 
stages, cutting and carving. Tusks im- 
ported from Siam constitute the raw ma- 
terial. These are first cut with a saw to 
the shape capable of being worked up by 
carving. The cutting apparatus consists of 
a wooden block or vise, a saw, and a tub 
of water. The ivory is secured firmly by 
the vise, moistened with water, and cut to 
the required shape. Perfectly flat pieces 
of ivory nearly as thin as paper were 
shown in evidence of the skill of the cutter. 

“The cutting finished, the blocks are then 
carved into shape with knives of many 
different shapes. These have a short blade 
and a long handle made of bamboo, like a 
penholder. Other instruments noted in use 
by the carvers were wire saws and a gimlet 
worked by a leather twirling apparatus. 

‘The number of expert workers in Can- 
ton is far less than the number of stores, 
being only about six in number. The term 
of apprenticeship served by the experts is 
four years. An apprentice receives no 
wages, but gets $4 Canton currency as 
‘shoe money’ at the end of the first year 
$5 at the end of the second year, $6 at the 
end of the third year, and $7 at the end 
of the fourth year, which is all the com- 
pensation he receives. A good worker 
gets $7 to $8 Canton currency per month. 
Canton currency silver money is about half 
the equivalent of gold. Apprentices and 
good workers are provided with two meals 
a day, supplied by their employers. 

“An expert carver seldom works in the 
shop which employs him. He generally 
works in his own house and can earn 
about $30 Canton currency a month. 

“The working hours are from 7 a. M. to 
9.30 Pp. M., with intermissions from 9.30 to 
10.30 for the morning meal, 1.30 to 2 for 
lunch in a tea shop, and 5.30 to 7.30 for 
evening meal—in all, 10 hours a day. 

“There are about 316 working days in 
the year. The following holidays are de- 
ducted from the 360 days which are reck- 
oned one year according to the lunar cal- 
endar: New Year holidays, seven days; 
leave of absence for the Ching Ming term, 
the time when the Chinese worship the 
tombs of their ancestors, 10 days; the fifth 
day of the fifth moon, Dragon Boat Fes- 
tival, one day; the 27th day of the eighth 
moon, the anniversary of the birthday of 
Confucius, one day; the closing days pre- 
vious to the New Year’s festivities, when 
the Chinese have a general cleaning, about 
the 25th of the 12th moon, five days; home 
leave, twice a year, each time 10 days, 20 
days—a total of 44 days.” 
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Order by Catalog 
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Actual Size, direct 
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This Beautiful Bon Bon Dish only $2.00 


(Subject to Jewelers’ Circular Discount.) 





HE very newest idea in a Bon Bon Dish—a combination of a heavy Sterling Silver covered Rim and Handle with a dainty Natural, Black- 
| Eved Susan Daisy Design, hand cut on the Bowl. Just the right size for Bon Bons, Chocolates, After Dinner Mints, Salted Almonds, 


Figs, ete. 
Over 150 other Tableware pieces in Silverim Cut Glass Line. No matter whether a woman buys a Bon Bon Dish from you as a Gift to 
another woman, or for her own use, this gives you additional selling help of re-orders for other pieces to match up and complete her Tableware 
Service. 


Your choice of three different Open Stock patterns of Cuttings. If you have not yet secured an Exclusive Local Agency of one of these 


Patterns, write for samples, catalog, price lists and full details. 


ELECTROLYTIC ART METAL COMPANY y. 
303-305 5th Avenue NEW YORK CITY , 
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ae . NEW_AND_ DISTINCTIVE! 


A Beautiful Line of 


Bevel-Edge Bracelets 


ROLLED GOLD FILLED 


(Invisible Joint) 














1553 
| 1547, Roman. Burnished . 1565. Half Chased, Old Eng- 
bevel. lish. Burnished bevel. 

1571. Half Chased, Old Eng- 


1553. Roman. Engraved. lish. Burnished top. 


Burnished bevel. 1577- Full Engine Turned, 
1559. Half Chased, Old Eng- Old English. Burnished 
lish. bevel. 


These are 744 gauge. Also furnished 634 gauge. 
Every number is of superior workmanship, per- 
fectly finished, and has the added merit of being 
absolutely new. 


_ THEODORE W. FOSTER & BRO. CO. 


(Established 1873) 
Manufacturing Jewelers and Silversmiths 


| 100 Richmond Street, PROVIDENCE, R. I. 


NEW YORK CHICAGO CANADA 
13 Maiden Lane Heyworth Bldg. Kingston, Ont, 
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Members of Retail Jewelers’ Association of District of Columbia 
Hold Annual Meeting and Elect Officers. 

















WasuincTton, D. C., Jan. 30—A. D. 
Prince, of R. Harris & Co., was elected 
president of the Retail Jewelers’ Associa- 
tion of the District of Columbia at the 
annual meeting of the organization held 
last night in the rooms of the Chamber of 
Commerce. He succeeds George W. Spier, 
who had been at the head of the associa- 
tion for the last two years. Other officers 
elected were: John Hansen, first vice- 
president; Andrew O. Hutterly, second 
vice-president; Charles A. Goldsmith, third 
vice-president; William J. Kettler, treas- 
urer, and W. H. Oringe, secretary. 

For the last two years Mr. Prince had 
been chairman of the executive committee 
of the association. He is chairman of the 
Jewelers’ section of the Retail Merchants’ 
Association, and for many years has been 
prominently identified with the more im- 
portant civic and trade associations of the 
national capital. Mr. Prince at first de- 
clined the nomination and _ said that under 
no circumstances would he accept the 
office; but in spite of his protests the mem- 
bers elected him by acclamation, and he 
was persuaded by the retiring president, 
Mr. Spier, to take the chair. 

The meeting was given over chiefly to 
the reports of officers and committees for 
the last year and the transaction of routine 
business. Because of the increase in dues 
to the national organization, the members 
of the local association voted to increase 
the yearly dues from $3 to $5. It was also 
decided to discontinue monthly meetings 
and hold but four regular meetings a year, 
leaving it to the discretion of the presi- 
dent to call special meetings whenever the 
situation demands. 


With a view of materially increasing the 


membership of the association during the 
next year, it was decided to call upon the 
officers of the A. N. R. J. A. to aid in a 
membership campaign and invite one of the 
officers of the national association to at- 
tend the next meeting of the District jew- 
elers. 

In retiring from office Mr. Spier re- 
viewed the work that had been done by 
the association during the two years he was 
in the chair, and pointed out many things 
that can be accomplished in the future. 
He assured the new president that he 
would lend him the strongest support in all 
his endeavors. President Prince an- 
nounced that the appointment of the ex- 
ecutive and other standing committees 
would not be announced until a later date, 
in order that he might have time to go 
over the roster carefully and select the 
best men for the different places. 

The report of the executive committee 
for the last year, which was read by Mr. 
Prince, the chairman, was as follows: 

“T herewith submit the report of the ex- 
ecutive committee during the year 1913. 
It has only béen necessary to have three 
meetings during that time. The most im- 


portant meeting was that of Oct. 22 to take 
up the matter of ‘fake’ auctions. 
“Your chairman was authorized by the 


executive board to appoint a committee of 
three to see our attorney, Julius I. Peyser, 
and consult with him on the best method 
of proceeding against this nuisance, the 
details of which were given in my last 
report. 

“After considerable work on the part of 





PRINCE, PRESIDENT-ELECT. 


A. D. 


our attorney, I have his assurance that a 
bill has already been framed by the Cor- 
poration Counsel of the District, with his 
(Mr. Peyser’s) assistance, and when this 
bill is approved by the Board of District 
Commissioners (which will be in a few 
days) it will meet all the requirements we 
desire, and not only the jewelry trade, but 
all other lines of business, will be protected 
by this law. 

“T wish to thank the members of the ex- 
ecutive committee for the interest they 
have taken, and also for their assistance 
whenever a meeting was called.” 

Secretary Oringe read a lettet from Con- 
rad J. Brotherly, president of the New 
Jersey State Retail Jewelers’ Association, 
asking for a copy of the ordinance which 
had been enacted in Washington to elim- 
inate the auction nuisance. Mr. Brotherly 
stated that the New Jersey jewelers were 
confronted with the same trade evil, and 
Secretary Oringe was instructed to write 
and inform him that just as soon as the 
law was made public and put into effect 
here a copy would be sent. 

The report of the treasurer showed the 
association to be in good financial condi- 
tion, while Secretary Oringe, in his annual 
report, reviewed the different matters taken 
up and acted upon at the meetings during 
the last year. 








Fire Sunday night in the Callender block 
at Pittsfield, Mass., caused $500 damage by 
smoke and water to the adjoining store of 
Rainey & Ackly, jewelers. 
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Members of Pennsylvania Retail Jew- 
e‘ers’ Association to Admit Employes 
as Associate Members. 
PitTsBuRGH, Pa., Jan. 31—As a meeting 
of the executive committee of the Penn- 
sylvania Retail Jewelers’ Association here 
this week and presided over by President 
J. Loughrey Roberts, it was decided to 
create associate memberships so as to en- 
able employes of those who are members 
of the State association to become asso- 

ciate members. 

In view of the action taken here and also 
to stimulate interest throughout the State, 
and particularly in the east, a committee 
consisting of President Roberts, August 
Loch, J. P. Archibald, former president of 
the American National Retail Jewelers’ 
Association, and Secretary C. S. Wiley, of 
the Pennsylvania State Association, will 
leave here next Thursday morning to pay 
the Philadelphia Jewelers Guild a fraternal 
visit. It is expected that the result of this 
trip will bring into the membership of the 
association hundreds of employes of firms 
who perhaps someday may become jew- 
elers themselves. 

“We are extremely interested in this 
move and hope that we will receive the 
widest publicity possible through the me- 
dium of THe JEweters’ CircuLAR, which 
is so widely read by the trade in general,” 
said President Roberts to the Pittsburgh 
representative of THE JEWELERS’ CIRCULAR. 
“With the hope of strengthening the mem- 
bership in Pittsburgh and the western end 
of the ‘State, we have arranged to hold a 
smoker ‘March 24, the place to be an- 
nounced later. It is our intention to hold 
an open forum, where proprietors and their 
emp!oyes who may become associate mem- 
bers upon the payment of $1 dues a year, 
may come and discuss things of interest to 
the trade. We intend to have a ‘Round 
Table’ discussion. 

“This plan ought to give the organiza- 
tion prominence among the members of 
our own trade at least and result in up- 
told good and benefit to all concerned. In- 
deed it is time for the jewelers to awaken 
to the importance of organization and 
good fellowship and show proper spirit 
one toward the other. Meetings of this 
kind will enable the clerks to become ac- 
quainted with the trade in general and 
enough good ought to result from the first 
meeting to pay all it will cost the entire 
year.” 

The executive committee also changed 
the by-laws by reducing the dues from $6 
a year to $4. The dues were raised some- 
time ago, and it is believed that this action 
will do much towards strengthening the 
membership in this State. 

Mr. Archibald came to Pittsburgh froni 
Blairsville, Pa., to attend the meeting, and 
it is said that the suggestion to open the 
organization to associate memberships was 
his. It is regarded as a happy thought and 
one it is hoped here will be followed by 
other State organizations, that it may be 
possible to build up State bodies and make 
them more of a power for good. 








A window in the store of Louis C. Lar- 
sen, Niobrara, Nebr., was broken one night 
recently, but the thief was frightened awav 
before he could secure any loot. 
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The illustration shows only one of 
our many designs. 
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Price, 75 Cents 
Published by 


Jewelers’ Circular Publishing Co. 
11 John Street, New York 
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February Birthstone Cards Now Ready. Beau- 
tifully hand painted with “Birth Month 
Flower” and Verse to rhyme, Airbrush Back- 
ground. A beautiful Fancy Card for Window 





Display. Sizes, 7x11, 30c. each; 11x14, 50c. each. 


INTERNATIONAL ART & SIGN CO. 
GERMANTOWN, PA. 
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|| Connecticut Retail Jewelers Hold Successful Meeting at Hartford 
and Organize State Association. 











Hartrorp, Conn., Jan. 30.—Enthusiastic 
ind deeply interested in the purpose of the 
gathering, about 50 retail jewelers of this 
State assembled in the large banquet hall 
f the Allyn House, Tuesday afternoon of 
ast week, where under the able leadership 
f Philip H. Stevens, of the P. H. Stevens 
'0., Of this city, and the principal speakers 
of the afternoon, the Connecticut State 
fewelers’ Association was formed, an ac- 
‘count of which was given in last week’s 
JEWELER’ CrrcuLtarR. Mr. Stevens was 
named chairman of the meeting, and in 
pening the convention he said in part: 

The interest which the Connecticut jewelers 
ave shown in the first call to form an association 
f jeweler in our State, must be gratifying to the 
gentlemen who have assisted most generously in 
this advance and progressive idea of modern legis- 
lation for the jewelry business throughout the 
United States. The good which has been accom- 
plished with these methods has proven of the 
uttermost benefit to the jewelers as well as to 
the public. 

It is barely possible that we Connecticut jew- 
elers have been rather lax in getting into line, 
but let us start the ball rolling with a Connecticut 
push, one which will bring us into .a position 
vhereby we will be considered the equal of our 
neighboring States. Let us accept the broader 
views and consider ourselves as well as our busi- 
ness from a higher level. 

Every jeweler of the State of Connecticut should 
oin the association, and further, we shoyld sub- 
divide the State and form local clubs as a founda- 
tion for a State organization. It will be neces- 
sary for us to show a desire to assist with the 
many problems which confront the A. N. R. J. A. 
It is of equal importance that we have our local 
clubs active in order that immediate action may 
be taken when the occasion arises. 

As a preliminary suggestion, it would be possi- 
ble to sub-divide the State into four or five dis- 
tricts, using the larger cities as the centers, and 
the jewelers of the outlying towns becoming mem- 
bers of the district organization, thereby giving 
this added strength to the local or district clubs. 
By having an arrangement of this nature our 
State association would have a foundation upon 
which we could surely build a successful organi- 
zation. Let us have a strong and well organized 
association before we take up the many problems 
which will confront us and will need our most 
careful consideration. 

A nominating committee for the naming 
f the first officers of the association was 
chosen by Chairman Stevens, consisting of 
George L. Lux, of Lux, Bond & Lux, 
Hartford, chairman; William C. Hawley, 
of the Hawley & Davis Co., Bridgeport; 
and J. C. Whittlesey, Rockville. 

While the committee was out getting up 
the list of officials, Chairman Stevens in- 
troduced Colonel John L. Shepherd, who 
was loudly applauded as he came near the 
speakers’ table Col. Shepherd spoke on 
“The Benefits of an Association,’ pointing 
out with emphasis the advantages to be 
derived by forming a State association. 
Other detail matters of interest to the re- 
tail jeweler were intensely listened to and 
highly appreciated. 

Col. Shepherd was followed by First 
Vice-President Charles T. Evans, Utica, 
N. Y., of the American National Retail 
Jewelers’ Association, who said that ex- 
perience had demonstrated the fact that it 
was profitable for retail jewelers to get to- 
gether in open conference. He showed 
that a gathering of this kind broke down 
old fences and broadened the sympathy 


with fellow jewelers. He also explained 
that it did away with petty jealousies and 
“knocking,” and created a spirit of co- 
operation and accommodation. He _ be- 
lieved that it revealed the true character 
of that competitor and overcomes the 
tendency to “cut prices.” The speaker ex- 
plained that it encouraged clean cut com- 
petition and an association stood for every 





PHILIP H. STEVENS, PRESIDENT-ELECT. 


man’s success in the business, and it em- 
phasized a successful method. Vice-Presi- 
dent Evans explained that in such associa- 
tions mutual understandings were pro- 
moted and that the gathering every so 
often were profitable and enjoyable. They 
also suggested protective legislation. 

Mr. Evans was followed by Second Vice- 
President Charles F. Manahan, of the 
American National Retail Jewelers’ Asso- 
ciation who, after expressing his pleasure 
at being able to attend and address such a 
gathering of Connecticut jewelers, ex- 
plained how successful the district clubs 
had been in connection with a State asso- 
ciation. He also spoke of how highly in 
favor he was of Junior Days, when the 
sons of jewelers and members of their 
families could on one certain day of a year 
come and listen to speakers of interesting 
jewelers subjects, thus bringing the busi- 
ness up in the family. He also gave rea- 
sons why there are not enough retail jew- 
elers in the business to-day. 

Following Second Vice-President Mana- 
han’s talk, the nominating committee en- 
tered and presented these names for the 
offices of the new State association, the 
following being unanimously elected: Presi- 
dent, Philip H. Stevens, president of the 
P. H. Stevens Co., Hartford; first vice- 
president, T. Clarkson Lewis, Jr., of the 
G. H. Ford Co., New Haven; second vice- 
president, Louis L. Gregory, of Taylor & 
Gregory, Derby; secretary-treasurer, Arthur 
K. Chattaway, assistance treasurer and 
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store manager of the Davis & Hawley Jew- 
elers, Inc., Waterbury. 

The following resolutions 
passed: 

ResoLvep, That we endorse the efforts of the 
American National Retail Jewelers’. Association 
to secure legislation to protect the public and the 
legitimate dealer from the frauds resulting from 
the use of time guarantees on gold-filled watch 
cases, and that we hereby indorse the Owen-Goeke 
bill now before Congress, and that we respectfully 
urge the Senators and Congressmen from Connecti- 
cut to vote for said bill, and be it further 

RESOLVED, That the secretary of the association 
be and hereby is directed to send a copy of this 
resolution to all the Senators and the Congress- 
men from Connecticut. a 

During the progress of the meeting a 
highly polished gavel was received by the 
association from John A. Abel, of Abel 
Bros. & Co., New York. Engraved on a 
silver plate was the following: “Success 
to the Connecticut Retail Jewelers’ Associa- 
tion from John A. Abel, Jan. 27, 1914.” 
The following telegram was sent to Mr. 
Abel soon after receipt of his handsome 
gift: “We are Abel to gratefully acknowl- 
edge receipt of the Abel gavel, the knock 
of which we will be Abel to hear for the 
life of the Association—The Connecticut 
Retail Jewelers’ Association.” 

When the meeting was adjourned, with 
President Stevens in the chair, the follow- 
ing jewelers had joined the Association: 
Charles R. Hansel and Frederick C. Sloan, 
of Hansel, Sloan & Co., Hartford; Presi- 
dent Philip H. Stevens and Arthur L. 
Terwilliger, of the Philip H. Stevens Co., 
Hartford; Albert M. Kohn, of Henry Kohn 
& Sons, Hartford; Otto W. Kapitke, Hart- 
ford; Edward J. Brown, Hartford; Fred 
Weber, Meriden; J. C. Whittlesey, Rock- 
ville; J. C. Tracy, Willimantic; Louis 
L. Gregory, of Taylor & Gregory, Derby; 
Lee Roberts, Bristol; T. I. Gwillim, of T- 
I. Gwillim & Sons, Bristol; Merton W. 
Bassett, Hartford; R. J. Atwell, Middle- 
town; John A. Ferguson, of Ferguson & 
Charbonneau, Norwich; George W. True, 
of Clark & True, Middletown; Frank D. 
Mann, Hartford; John R. Clayton, Water- 
bury; Anthony W. Hull, Wallingford ; 
Edward F. Coxeter, Hartford; Louis 
Tunick, Torrington; Michael C. Lewitt, 
New Britian; Samuel M. Schneer, Water- 
bury; T. Clarkson Lewis, Jr., of the Ford 
Co., New Haven; H. J. Dunlap, Nauga- 
tuck; J. Fred Bitzer, Jr., Hartford; Lee 
Clegg, Norwich; Arthur J. Churchill, New 
Britain; Miss Emma Gundlach, of FE. 
Gundlach & Co., Hartford; George L. Lux, 
of Lux, Bond & Lux, Hartford; Willianr 
C. Hawley, of Hawley & Davis, Bridge- 
port; Arthur K. Chattaway, of the Davis & 
Hawley Jewelers, Inc., Waterbury; Frank 
M. Todd, of Reid & Todd, Bridgeport; 
George H. Dyson, of the Porter & Dyson 
Co.. New Britain; Joseph Piusker, Middle- 
town. A score more who were unable to 
attend the meeting, it is expected, will be- 
come members of the new association, and 
a big effort will be made also to get those 
who did not care to be present interested 
in the welfare of the Connecticut associa- 
tion and eventually join. 

President Stevens has appointed the fol- 
lowing committee to draw up the new con- 
stitution and resolutions: Charles R. Han- 
sel, Albert M. Kohn and Merton W. Bas- 
sett, all of this city. Work will be started 
at once to form local district clubs, and 


were then 
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when these have been organized President 
Stevens will name the members of the 
State executive committee. It is planned 
to have jewelers’ clubs in New Haven, 
fartford, Bridgeport, New London, Water- 
yury and Willimantic. 

In the evening at 6.30 o’clock an informal 
dinner was held at the Allyn House at 
which 30 jewelers were present with the 
speakers of the afternoon, Col. Shepherd, 
First and Second Vice-Presidents Charles 
Evans and Charles F. Manahan, the 
out-of-town jewelers being the guests of 
the Hartford dealers. Seated at the head 
table were President Stevens, who acted 
as toastmaster; Col. Shepherd, Mr. Evans, 
Mr. Manahan, Albert M. Kohn and 
George L. Lux. All present drank to the 
success of the new association, following 
which an excellent menu was enjoyed. 

Col. Shepherd was the first to be called 
ipon to speak, and he introduced himself 
s a “carpet bagger from Virginia,” tell- 
ing during his short speech of several in- 
teresting experiences during his travels. 

Col. Shepherd then introduced Mr. 
Manahan as “the livest wire in the jewelry 
business.’ Mr. Manahan spoke of the plans 
being made for the big Chicago convention 
to be held next August, and he urged all 
of those present at the dinner, and their 
associates, too, to be sure and come out 
with their wives and the rest of their 
families to Chicago, where they would see 
the largest bunch of jewelers in the world 
at any one convention. The speaker con- 
cluded by saying that he was mighty glad 
to have met the Connecticut jewelers, and 
wanted to have them do most of the talk- 
ing themselves that evening. 

Col. Shepherd again rose and said he 
had a few little things more to offer, and 
as he had heard of the “dope” needle, the 
“booze” needle and other needles, he felt 
at this time he had been a victim of a “talk- 
ing machine” needle. The speaker brought 
to the attention of his fellow jewelers inter- 
esting facts of misleading advertising, and 
he left with President Stevens a copy of 12 
of these advertisements which he wanted 
all of the members of the Association to 


ook over. In calling and getting con- 
ventions together the speaker said that he 
was obliged sometimes to speak pretty 


harshly before the jewelers would get into 
the association, and it reminded him, by 
the way, of a story about an old negro who 
never would answer his master until the 
latter swore at him, and then results 
juickly came. Col. Shepherd urged all the 
harter members to get out and bring in 
nore members, and all of them who have 
nterest and pride in, their business should 
joint at once. After telling another story 
Col. Shepherd recited a poem entitled 
“Can’t.’ Col. Shepherd stated that jew- 
elers who became members of such an as- 
sociation as the one of this State formed 
in the afternoon were lifted to a higher 
lane in the business and learned to assist 
the weaker and give a helping hand to the 
ther fellow. 

“Price cutting,” said Col. Shepherd, “is 
the hall mark of ignorance,” and he ex- 
glained evils in this line of business. In 
‘onnection with this subject he told a story 
to illustrate his point. 


At a recent convention Col. Shepherd 
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said, “Be a jeweler. It’s the best business 
in the world,” but the speaker said he was 
told by the men who were in that business 
that he was crazy to make such a remark. 
tle explained, however, the benefits to be 
derived and the opportunities in that busi- 
ness for a young man. The speaker ex- 
plained the manner of selling of a success- 
ful country jeweler in Kansas, and also of 
a successful watch repairing business con- 
ducted by a Wheeling, W. Va., jeweler. He 
said that the business and its merits was 
one great game of confidence, and he left 
it to the new made association members to 
think over whether they had more con- 
fidence in a customer or a local competi- 
tor. All would be put to the test before 
thev gathered together again at the next 
meeting. He urged that the jewelers bring 
and show 


their employes to the meetings 


« 





A. K. CHALLANAY, SECRETARY AND TREASURER. 
them the inside of how one conducts his 
business. Col. Shepherd closed his re- 
marks by reciting a poem written by him- 
self called “Opportunity.” 

Other speakers were Lawrence Boden- 
heimer, of Bodenheimer & Jaskow, New 
York; President Stevens, Albert M. Kohn, 
of this city, and J. A. Whittlesey, of Rock- 


ville 








Young & Follett Co., Boston, Mass., Go 
Into Voluntary Bankruptcy. 

Boston, Mass., Jan. 31—The Young & 
Follett Co., dealing in silverware and 
novelties at 65 Broad St., this city, has filed 
a petition in bankruptcy in the United 
States District Court, giving liabilities as 
$5,663.45 and assets as $4,559.70. 

There are a number of creditors on loan 
accounts, also several who have each de- 
posited a small sum with the concern for 
outfits. In the jewelry trade more than a 
dozen concerns figure in the list, the largest 
indebtedness being to the International Sil- 
ver Co. for $719. To the Waite Thresher 
Co. $146 is due; R. L. Griffith & Son Co., 
$201; Williams & Anderson Co., $29.36; 
Hutchison & Huestis, $80: Howe Comb 
Co., $19; Jennings Bros. Co., $6; Knicker- 
bocker Watch Co., $10; Tajimi Co., $72; 
and the firm of Swift & Fisher, $18, 
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and several others for lesser amounts. 
Harper Leiper, treasurer of the concern, 


has a claim for $2,250. 








Men Arraigned in Connection with 

Robbery from Providence Jewelry 

Factory Held for Grand Jury. 

PruvipeNcr, R. |., Jan. 31—James H 
Henderson was arraigned before Judge 
Gorham in the Sixth District Court to-day 
charged with the larceny of a lot of silver 
scrap from the manufacturing jewelry 
plant of Nussbaum & Hunold, 14 Blount 
St., and Michael J. Kinnane was arraigned 
on a charge of receiving the same, knowing 
it to have been stolen. Both were held t» 
await the action of the Grand Jury. Sev- 
eral sheets of silver, such as are used’ in 
making of vanity cases, each bearing dic 
cuts, furnished the clue that led to the ar- 
rest of Kinnane late Thursday afternoon, 
and the subsequent arrest yesterday of Hen 
derson. 

Early in the week Inspectors Ahern and 
Godfrey, of headquarters, while working on 
another case, located 20 ounces of sheet 
silver, some having been cut with a die, 
while other sheets were circular and uncut. 
A description of the man who had sold the 
silver to a dealer in scrap metals was se 
cured. The inspectors waited for the 
young man to return, but he failed to ap- 
pear. 

After making the round of nearly every 
concern handling silver metal, Nussbaum & 
Hunold identified the sheets as having been 
cut by dies in their establis®®ment. They 
did not know, however, that any had been 
stolen. They furnished the inspectors with 
a description of a man whom they sus- 
pected, but who left their employ last De- 
cember. As the two descriptions tallied the 
inspectors began a search for Kinnane, who 
was taken before the dealer and identified. 
He was taken to the police headquarters, © 
and in the investigation that followed, Hen- 
derson was implicated and his arrest fol- 
lowed while he was at his work in Nuss- 
baum & Hunold’s shop. 

Deputy Superintendent of Police Hor- 
ton took Henderson in hand, and says the 
man made a confession in which he said 
that he had been taking goods from the 
company since January of last year, and 
had turned the property over to Kinnane to 
dispose of. He was in charge of the stock 
room and was the only man in his room, the 
police say, who had access to a safe which 
at all times contained several hundred do 
lars’ worth of stock. 

While the firm, which was 
cannot fully state, what their loss is, the po 
lice believe from the evidence that they’ 
have secured that it will total from $750 to 
$1,000. The two men are said to have made 
weekly trips to the dealer to whom the, 
sold the scrap, never selling less than 2() 
ounces at a time. They received $12.50 for 
the last lot they sold, which is about one- 
fifth its real value. 


victimized, 








The store of S. Bearson, 22 Main St., 
Shenandoah, Pa.,’was robbed one night re- 
cently of 22 watches, four bracelets and 
three chains. The plate glass front was 
broken to effect an entrance. 
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TheSale of Jewelry from Travelers’ Trunks 
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New York, Feb. 2, 1914. 
Editor THE JEWELERS’ CIRCULAR: 

I have received so many inquiries by 
mail and by my fellow members of our 
trade who have called upon me in regard to 
the present status of the jewelry trade in 
connection with the baggage question that 
I ask you to allow me, through the medium 
of your publication, to state my con- 
<lusions arrived at after a very thorough 
examination and personal interviews with 
members of the Interstate Commerce 
Commission, officers of railroads, a com- 
mittee representing the trunk lines of the 
country, eminent counsel and men engaged 
in lines of business similar to ours, in re- 
spect to either selling their samples at the 
end of a traveler’s trip or delivering goods 
as the large majority of our own trade do 
from trunk to customer. 

I do not propose in this letter to argue 
the question whether it would be to the 
best interests of the manufacturers and 
the wholesale and retail jewelers of the 
United States to sell only and wholly by 
sample. If you will allow me, I will take 
that matter up later. What I want to say 
now is in regard to what appears to be the 
Jaw as it stands to-day, relative to deliver- 
ing merchandise to a customer from a 
traveler’s trunk checked as baggage over 
the railroads of the country. 

Let me promise by saying, that the whole 
trouble was caused by a remark of a wit- 
mess in a case on hearing before the Inter- 
state Commerce Commission in January, 
1913, in which the question of the di- 
mensions of trunks to be checked as 
baggage was under discussion. This wit- 
ness, a traveler for a wholesale cloak 
house, said it was a common practise for 
‘traveling men to sell their samples at a 
price at the end of their trip rather than 
to take them back to their home office; 
whereupon, one of the Commission ré- 
marked (note it was but a remark, not a 
dictum of the Commission) that if the 
statement was true the law was being 
violated in that the rules laid down by the 
railroads classifying baggage were not 
being observed. So far as I know, no step 
was taken by the Commission, by any rail- 
road or by anyone to follow up the matter, 
except a casual reference to the testimony 
made in the opinion filed by the Commis- 
sion March 8, 1913, deciding the dimensions 
of the trunk matter. 

Possibly, as far as the jewelry trade is 
concerned, nothing more would have been 
‘heard of the matter (the jewelry trade 
‘have for 60 years conducted business by 
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delivering goods from trunks, which fact is 
well-known to every railroad and never 
objected to by them), if very unfortunately, 
in August, 1913, a letter had not been sent 
to the members of one of our trade or- 
ganizations, calling their attention to the 
fact that by conducting their business on 
the old lines they were making themselves 
“Liable to prosecution and a fine not ex- 
ceeding $5,000, or imprisonment in the peni- 
tentiary for a term not exceeding two 
years, or both, at the discretion of the 
court.” This letter was followed by an- 
other, advising members to write the chair- 
man of the Interstate Commerce Commis- 
sion asking “that the ruling be suspended 
until Jan. 1, 1914.” And here the real 
trouble began. To the surprise, and I 
venture to say, the consternation of the In- 
terstate Commerce Commission, letters and 
telegrams, reaching thousands in number, 
from the jewelry trade began to arrive ask- 
ing the Commission to suspend a “ruling” 
it never made. So great was the pressure, 
and I believe the annoyance, these letters 
and telegrams caused the Commission, that 
it was forced to officially take notice of a 
matter which did not particularly interest 
them, hence the ruling of the Commission 
of Oct. 7, 1913, which I am confident was 
made to help out the jewelry trade con- 
fronted suddenly by a situation they were 
wholly unprepared for and impossible to 
meet without time to adjust themselves to 
the changed conditions, 


In September a committee representing 
a number of the organizations of our trade, 
of which committee I have the honor to be 
chairman, was formed to see what could 
be done to relieve a situation which seemed 
intolerable to our irade. Conferences with 
the Interstate Commerce Commission and 
the railroads came to naught, and on Jan. 
15, 1914, a formal complaint was filed with 
the Commission asking them to compel the 
railroads to change their tariffs and classi- 
fication of baggage so we could do business 
as heretofore. 

It may take at least six months before 
a decision is reached. In the meantime, by 
a separate petition, we have asked the Com- 
mission in effect to allow us to come within 
that part of the railroads’ tariffs which al- 
lows “Articles other than personal and 
sample baggage which may be checked 
upon payment of charges authorized.” I 
expect a decision on this point within a 
short time. If it is in our favor, a traveler, 
if he desires, can check his trunk, pay full 
express charges for the full weight thereof, 
and deliver goods therefrom. If the de- 
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cision is against us, we are no worse oft. 

As I have said, while it has been for 
years the custom of our salesmen to make 
immediate delivery from their trunks, as a 
matter of fact, there has been no public or 
official knowledge of the custom. When 
the agitation of the matter was started, it 
was but natural to inquire whether or not 
such disposition of the goods was in con- 
formity with the provisions of the tariffs 
required to be filed and published by the 
railroads by the act to regulate commerce. 
Such an inquiry is not unusual; there are 
and have been numerous customs which 
are not in strict compliance with the pro- 
visions of the tariffs. An examination of 
the definitions of “sample baggage” dis- 
closed that not only was the character of 
the goods restricted, but the use to which 
they could be put was limited. It was 
under these circumstances that the Inter- 
state Commerce Commission issued the 
ruling of Oct. 7, 1913. The foundation of 
the ruling is that the provisions of a law- 
fully filed and published tariff—however 
unjust, unreasonable, prejudicial or bur- 
densome the provisions may be—must be 
followed. The ruling, while now familiar 
to many, will bear repetition: 

“When carriers’ tariffs provide for checking of 
sample baggage and define sample baggage as that 
which is carried for display and not for distri- 
bution or sale, it is not lawful to distribute or 
sell articles contained in baggage so checked at any 
point to which it has been so transported. Such 
articles may lawfully be distributed or sold at any 
point to which they are shipped as mail, freight or 
express, and they may lawfully be so shipped from 
a point to which they have been checked as baggage 
for use as samples or for display.” 

In other words, goods transported as 
“sample baggage” to a town to which it has 
been checked cannot at the present time be 
sold, delivered or distributed at such town. 
They may, however, be lawfully sent from 
there by mail or express to a customer re- 
siding in another town. There is no power 
anywhere to waive what is written in a 
tariff. It has been too often held that a 
tariff cannot be waived for one to now 
suggest even the possibility, to say nothing 
of advising such action. The ruling of Oct. 
7 is, it will be observed, an interpretation 
placed bythe Interstate Commerce Com- 
mission of tariffs which restrict or limit the 
use to which sample baggage may be put 
as well as a guide of what may be done 
under such tariffs as long as they are in 
effect. 

An erroneous impression may account 
for the widespread and adverse criticism 
in our trade of the Interstate Commerce 
Commission. It seems to be thought that 
that body is at fault; that it ought to per- 
mit at once the continued sale of our goods 
from trunks; that with it originated all 
the annoyance, inconvenience and expense 
to which we have been subjected. The 
Commission has no such power; it cannot 
initiate a rate or practise; its jurisdiction 
and power, while absolute within its sphere, 
is confined to revising rates, rules, regu- 
lations ‘and practises initiated by the rail- 
roads. When a tariff has once gone into 
effect, it and the provisions thereof are 
law until they shall, after complaint and 
hearing, have been determined by the Com- 
mission to be unjust and unreasonable or 
otherwise in contravention of the act to 
regulate commerce. The present burden- 
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some situation, therefore, is due to the act 
of the railroads in restricting and limiting 
the articles which may be transported as 
“sample baggage” and prohibiting the sale 
or distribution thereof. 

I feel that were the railroads 
their own financial interests, were they de- 
sirous to increase their tonnage and fur- 
thering and not hampering commerce, were 
they solicitous of the interest of the public, 
they surely would have taken immediate 
steps to change their definition of “sample 
baggage.” They alone had the power so 
to do. The reason for the failure of even 
individual lines to act rests, | believe, on 
the obligation entered into, to stick to- 
gether because they have so agreed. No 
carrier is by reason of the “gentlemen’s 
agreement” (assuming such an agreement 
exists) privileged to act independently. It 
is a mistake to assume that the tariffs of 
all of the railroads are uniform. Such is 
not the case. Concerning sample baggage 
they are generally to the same purport but 
with varying language. Certain railroads, 
for reasons I do not know, make provision 
for the transportation of certain goods in 
baggage cars at excess baggage rates for 
full weight. Where the transportation is 
by such lines there is, as far as I can ascer- 
tain, no limitation or restriction as to the 
use of such goods, and hence they may 
be disposed of as one may wish. 

As to transportation wholly within one 
State—i. e., a traveler starting out from 
New York, say, and only making towns 
in the State of New York. Not in- 
frequently the tariffs filed by railroads 
with the Interstate Commerce Commission 
are also filed with the appropriate State 
railroad or public service cornmission, of 
which there are about 40 in number. As 
these State laws are of the same general 
nature as the Federal act, and as the State 
commissions not only have the same gen- 
eral powers as the Interstate Commerce 
Commission but also frequently follow its 
decision, it behooves one to make careful 
examination of the tariffs of the lines he 
proposes to travel on and ascertain if sale, 
delivery on memorandum or other dispo- 
sition of goods is in violation of the State 
tariff. I appreciate the difficulty of such 
inquiry because of the inaccessibility of the 
tariffs, the necessary delays and uncer- 
tainty at point of origin whether or not 
delivery of the goods will be desired. The 
baggage agent should, however, be _ in- 
formed and an inquiry of him should be 
correctly and properly answered. I think, 
however, I am safe in saying that, as a 
rule, the same law applies to trunks 
checked wholly within a State. 

Until a final decision of our case it is, 
I believe, wise not to make delivery from 
trunks check as baggage, but to follow the 
action outlined by the Commission in its 
ruling above quoted. I am strongly of the 
opinion that delivery to the post-office or 
express company of a package addressed 
to a customer living in the. same town in 
which the goods are sold is an evasion of 
the law. I am well aware that sending 
back by mail or express is inconvenient, 
annoying, troublesome; the requirement 


alive to 


also results in delay. Prudence, however, 
demands the “safety first” principle, for the 
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penalties for violation of the act to regu- 
late commerce are severe. It goes without 
saying that if goods are transported or 
carried in such a way (sent by express, 
registered mail or in the cars as personal 
baggage) that their disposition is not lim- 
ited or restricted by tariff authority and 
one may do with them as he sees fit. 

To sum up, as the law stands to-day a 
traveling salesman can check his trunk to 
a town where he has a customer; he can 
sell him a bill of goods but he must not 
deliver these goods to him; he must take 
them to another town and send them to his 
customer by express or mail, or he may re- 
turn them from the town where the sale 
has been made to his home office to be 
shipped thence to his customer. He can 
send his trunk by express from town to 
town and deliver as many goods as he 
pleases. 

May I add that it is my firm belief that, 
for the best interests of us all, no more 
letters nor telegrams should be sent by our 
trade or any of its organizations, to the 
Interstate Commerce Commission? Our 
petition has been filed. The matter is be- 
fore the Commission in all its aspects, and 
I am confident that nothing will be left 
undone to conserve our interests. 

O. G. FESSENDEN, . 

President Jewelers’ Protective Union 

and Chairman of Joint Committee. 








Rhode Island Commissioner of Indus- 
trial Statistics Submits Annual 
Report. 

PROVIDENCE, R. I., Jan. 31.—The 27th an- 
nual report of the Commissioner of Indus- 
trial Statistics, presented last Thursday to 
the General Assembly, contains interesting 
and valuable information concerning the 
manufacturing jewelry industry. As this is 
the first report issued containing statistics 
in connection with the Workingmen’s Com- 
pensation Law, and the number and amount 
of accident claims that were settled under 

its provisions. 

The report shows that there were 256 es- 
tablishments included in the jewelry and 
kindred industries that furnished employ- 
ment to 14,054 persons as the average num- 
ber of wage earners, for the year ending 
Sept. 30, 1913. During the year there were 
830 accidents reported from the jewelry in- 
dustry, with death, while the total 
amount of wages paid during the year 1s 
given as $7,546,998. 

During the year the report shows that 
there was paid out by the 2,018 establish- 
ments of all kinds throughout the State 
which accepted the provisions of the Work- 
ingmen’s Compensation Law, which was in- 
troduced in the General Assembly a year 
ago, by Senator R. Livingston Beeckman, 
who is one of the directors of the Interna- 
tional Silver Co., as the compensation for 
43 deaths and 11,953 accidents, a total of 
$198,328. For the year these 2,018 estab- 
lishments employed an average of 155,795 
wage-earners. 


one 








Jay M. Forman, who until recently con- 
ducted a store at International Falls, Minn., 
has moved his fixtures to Sault Ste. Marie, 
Ont., where he will open a store. 
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Federal Court Judge Fines Tourists 
$1,000 Each for Smuggling Valuable 
Pendant. 

Robert T. Heitmeyer, a leather merchant 
of Hoboken, N. J., and Mrs. Edna M. AI- 
exander pleaded guilty in the Federal Court 
in New .York before Judge Martin last 
Thursday and were fined $1,000 each on a 
charge of conspiring to defraud the Goy- 
ernment of duties. According to the pa- 
pers, Mr. Heitmeyer and Mrs. Alexander 
brought into this country a sapphire and 
diamond pendant which was_ purchased 
abroad and which they failed to declare 

when they returned to this country. 

According to the testimony when the case 
came before the court, the pendant was 
purchased by Mr. Heitmeyer for Mrs. Al- 
exander. The defendants were at first in- 
clined to enter a plea of not guilty, but 
upon advice of counsel they decided to 
plead guilty to the charge and submit to a 
fine rather than imprisonment. Assistant 
United States District Attorney Carstar- 
phen stated to the court that if a jail sen- 
tence were not imposed the fine should be 
a heavy one, and the Court took action on 
his suggestion. Mr. Carstarphen explained 
to the Judge that the Government had 
learned that while on shipboard Mr. Heit- 
meyer and Mrs. Alexander had discussed 
how the smuggling of the pendant was to 
be accomplished, and that when Mrs. Al- 
exander was questioned by a customs offi- 
cial she declared that she had purchased 
the jewelry in this city. 

Judge Martin stated that the case was 
plainly a smuggling one, but said, however, 
that there was a wide difference between 
smuggling in the line of trade so as to ob- 
tain advantage over a competitor and the 
concealment of an article of adornment by 
someone not engaged in the jewelry busi- 
ness. In conclusion, the Court stated that 
if the defendants were able to pay a fine 
of $1,000 each he would make that the fine. 
Before the District Attorney could inter- 
pose Mr. Heitmeyer put down two $1,000 
bills on the clerk’s desk. 

The examination in court disclosed the 
fact that Mr. Heitmeyer had paid 2,500 
francs for the pendant, but the appraisers 
in this port declared its foreign value to 
be no more than $200. In view of the plea 
of guilty made by the defendants, the pend- 
ant will be confiscated by the Government. 








Officers for Jewelers’ Association of 
Boston Elected at January Meeting. 
Boston, Mass., Jan. 31—The Jewelers’ 

Association of Boston elected officers at 

the January meeting, held last Thursday 

at the American House. S. W. Sharma 
declined re-election to the presidency, and 

Edward L. Britt, of E. L. Britt & Co., 308 

Atlantic ‘Ave., was chosen as his successor ; 

with John N. Woodbury and Charles G. 

3eckwith, vice-presidents; Frank G. But- 

ler, treasurer; L. H. Hamlin, secretary; 

Lawrence F. Bentley, assistant secretary. 
Reports of the secretary, treasurer and 

annual banquet committee were sub- 

mitted. 





Clark Warren, a jeweler at 26 Railroad 
Ave., White Plains, N. Y., has been elected 
vice-president of the Business and Profes- 
sional Men’s Association of that city. 
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Jury. Acquits Pittsburgh Attorneys Who Were Charged With Con- 
spiracy in Connection with Shoop Bankruptcy Case. 








PirrsBpurGH, Pa., Feb. 2.—The jury which 
heard the testimony offered against Meyer 
A. Shapira and Victor J. Levy, two young 
attorneys charged with conspiracy in the 
alleged fraudulent failure of Louis Shoop, 
who were on trial all last week, brought in 
a verdict of not guilty, but directed that the 
defendants pay one-third of the costs of 
prosecution and that Attorney Hickok, of 
the National Jewelers Board of !rade, pay 
two-thirds. 

Shoop failed last May, following a fire 
adjoining his store, at which time $20,000 
worth of diamonds were reported missing 
and later recovered. Shoop was arrested 
and later pleaded nolo contendere to the 
part he played in the swindle, and alleged 
that Shapiro and Levy had advised and 
participated in the plan by which he had 
failed. He reiterated this allegation on 
the stand and much testimony was cor- 
roborated and other testimony was denied. 

The two lawyers were prosecuted by 
Frank M. Hickok, special representative 
for the National Jewelers Board of Trade, 
who was present at the trial. The testi- 
mony of the two lawyers was a complete 
denial of any part in Shoops’ failure re- 
flecting in any manner on their honesty or 
integrity. The trial began last Tuesday 
and attracted large crowds of people to 
Judge Conners’ courtroom during the pro- 
ceedings. Not until Saturday did the 
prosecution and defense close their cases. 

Shoop was the first witness for the com- 
monwealth. He testified that he was an 
old friend of Shapira and that in January, 
1913, his father-in-law, Henry Feldman, 
who has already pleaded guilty to the al- 
leged part he played in the affair, became 
involved in financial trouble. He was en- 
ddorser on some of Shoop’s notes which the 
Park Bank had discounted. Owing to the 
trouble which Shoop brought on himself, 
the latter testified that he became satisfied 
that he would have to make other arrange- 
ments, and then, after consulting with 
Shapira, the latter suggested, according to 
Shoop’s testimony, that he fail. 

Shoop said that he went to see Shapira at 
his office to arrange the details of the fail- 
ure, and that Shapira then took him to the 
office of another lawyer, who advised him 
not to do it. Shapira then took Shoop to 
the office of Levy, one of the defendants, 
and they advised him, so Shoop testified, 
to open another business and set up some 
kind of a store for the purpose of making 
it appear as a bad venture—an excuse for 
losing money. First, they wanted him to 
open a clothing store, and Shoop did not 
take kindly to it, he said. Then they 
wanted to know, according to Shoop’s tes- 
timony, if he could not gamble, and finally 
it was decided to open an auction. Shoop, 
instead of losing money, began to make it 
He could not keep prosperity away. 

Shoop said that one eventful day, follow- 
ing an endeavor to fix up a plan whereby 
he was to be robbed, a fire started in a 
building adjoining his jewelry and loan 
store in Frankstown Ave. He said he went 


up Fourth Ave., met Shapira, and the two 
started for the store in a taxicab. Shoop 
then detailed the part he took in the al- 
leged swindle, resulting in the final recov- 
ery of diamonds worth $20,0U0 which at 
first it was alleged had been stolen during 
the progress of the fire. 

Another important witness for the com- 
monwealth was J. S. Schwartz, cashier of 
the Park Bank, who testified that he knew 
Shoop, Shapira and Levy. The first time, 
he said, that he met Levy was the day fol- 
lowing the fire next to Shoop’s place last 
May. He was introduced by Shoop, and 
met Shapira in June. Schwartz testified 
that Shoop asked if he had heard about 
the fire and robbery, and Schwartz said he 
knew about the fire. Levy, he said, asserted 
that “owing to the fire and robbery credi- 
tors probably would come on them for their 
money.” Shoop, the cashier testified, had 
borrowed $10,700 from the bank and wanted 
to pay part to protect creditors, and did 
pay $2,100 which he had as a balance to his 
credit. 

He testified that two days later Shoop 
brought a package and asked if it could be 
left at the bank, and it was received. Sev- 
eral days later Shoop brought his father, 
Simon Shupinsky (Shoop’s correct name 
being Shupinsky), to the bank, and he also 
brought a package valued at $2,600. Shup- 
insky was a borrower of the bank to the 
extent of $10,000, but Schwartz denied on 
cross-examination that the package con- 
taining the goods was to be left for money 
borrowed by Shoop. He insisted that it 
was to be left as collateral on his own 
loan. Later Schwartz testified that Levy 
and Shapira tried to negotiate money to 
help them all out of their trouble, and 
Schwartz refused to come to their aid. 
Then Schwartz, according to his testimony, 
said that the defendants told him that he 
had better get his bond ready, but Schwartz 
said he paid no attention to the matter. 

William J. O’Brien, representing J. R. 
Wood & Sons, and N. Goedicky, of White- 
law Bros., testified how Shoop and Shapira 
came to their places of business in New 
York to buy diamonds, Shapira having 
accompanied Shoop to the metropolis to 
help Shoop, according to the latter’s testi- 
mony, to buy the goods. Shapira wanted 
Shoop, so it was testified, to buy more than 
was offered, his credit appearing good. 

Arthur L. Lee, chief accountant of the 
Hotel McAlpin, was sworn, and produced 
the hotel register to show that Shoop and 
Shapira stopped there on the days in ques- 
tion, and that both men roomed together ; 
but to make this part of it short the de- 
fense admitted that both were in New 
York. 

A representative of the Union Trust Co. 
testified to renting a safe deposit box to 
Feldman under the name of D. Feld. A 
check which the defense had was produced, 
showing that it was made payable to the 
order of Feldman and drawn by Shapira, 
which Feldman said was to pay for the 
box. The box was rented the same day 
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the check was dated, and the manager of 
the vault department of the trust company 
said the box was paid for on the day in 
question and the check cashed the day it 
was presented. It was from this box that 
diamonds worth $6,000 are alleged to have 
been taken to the Park Bank, but before 
the box was opened by the authorities. 

B. Lazarus, a clerk employed by Shoop, 
said that Shapira and Levy both came to 
the store following the fire and told him to 
take a low inventory. Lazaraus said that 
he knew nothing of the robbery until the 
day following the fire. When the fire broke 
out he carried some jewelry to an adjoin- 
ing building for safety. 

Several relatives of Shoop, including his 
mother, were placed on the stand to cor- 
roborate certain statements set up by the 
commonwealth, but Shoop, Feldman and 
Schwartz proved the most important wit- 
‘nesses for the commonwealth. 

Levy and Shapira were on the stand 
nearly all day Thursday, the commonwealth 
having reserved the right to call former 
Chief County Detective Charles Donnelly 
to the stand. Donnelly lost his pocketbook 
containing the key to the safe deposit vault 
in which he had the recovered diamonds, 
and which Shoop had claimed were stolen, 
and therefore on this account the defense 
had to go on with their side, agreeing to 
hear Donnelly out of order. 

Both Levy and Shapira made a complete 
denial of any wrongdoing. They, however, 
admitted that when Shoop, Feldman and 
others were arrested they did aid in obtain- 
ing bondsmen, Shoop giving $15,000 bail, 
but asserted that they did so from a pro- 
fessional standpoint. Shapira admitted that 
he accompanied Shoop to New York, but 
that he did not go with any ulterior motive 
in view. He also admitted that he went 
with Shoop in a taxicab to the fire adjoin- 
ing Shoop’s place of business, but swore 
that he did not go for any unlawful pur- 
pose and only in a professional way. He 
admitted that he called Levy on the tele- 
phone and asked him to come out, but that 
he was requested to come in order to ad- 
just some insurance business and not for 
the purpose set up by Shoop. Every con- 
tention Shoop made regarding the alleged 
advice he was given that he must fail was 
denied by Levy and Shapira. 

The defense also called several officers 
who testified that they did not see Shapira 
about the place of business on one night 
which Shoop had testified to, but .would 
not swear positively they were not there. 
They had no recollection of seeing them 
about the place. 

Detective Donnelly, who worked up the 
case of the commonwealth, and whose 
office obtained the diamonds from the Park 
Bank and who conducted a searching in- 
quiry, took the stand and detailed the cir- 
cumstances of some part his office took in 
the matter. 

Addressing the jury, Mr. Marshall made 
an attack on Mr. Hickok, who had been 
instrumental in causing the arrest of Shoop, 
Feldman, the defendants on trial and others 
associated in the alleged swindle in which 
Shoop was implicated and which he has 
confessed to. It is said that Mr. Marshall 
went out of his way to attack Hickok, who 
made the informations against the defend- 
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ants, asserting that when he would go back 


to New York he no doubt would tell what 
he had done to “the rubes” in Pittsburgh. 
Just what the jury thought about such 
statements, however, is not known, but the 
verdict rendered, “Not guilty, the defend- 
ants pay one-third of the costs and Hickok 
two-thirds,” was regarded as a most pecu- 
liar one. It is not often in the trial of crim- 
inal cases in Allegany County that such a 
verdict is rendered as to costs. Frequently 
they are divided, but placing a larger pro- 
portion on the prosecution than on the de- 
fendants is something out of the ordinary. 
Naturally, the plaintiffs in the suit were 
not satisfied with the jury’s finding, al- 
though no expression as to what the verdict 
would be was made. 

Both Levy and Shapira were defended 
‘by two of the best criminal lawyers at the 
Pittsburgh bar. Mr. Marshall has no su- 
perior in that respect. He is particularly 
successful in selecting and addressing 
jurors. 








Men Arrested in Pittsburgh Charged 
with Passing Bogus Checks Be- 
lieved to Have Swindied Many 
Jewelers. 


PirrspurGH, Pa., Jan. 31—George Spen- 
cer and Walter N. Aldridge, who say their 
homes are in New Orleans, although it is 
believed they live in New York, have been 
arrested here for passing bogus checks. It 
is alleged that they tried to swindle the 
house of E. P. Roberts & Sons, now owned 
by the Kaufman Department Stores, Inc., 
the John M. Roberts & Son Co. and others. 
They have been held to await the action of 
the grand jury. 

The Pittsburgh police allege that the 
men are wanted in St. Louis for swindling 


a jeweler there, and that they have a bad 


record. They are now in jail waiting for 
Grand Jury action the coming week, but 
as Pittsburgh has first claim on them they 
will not be turned over to other cities until 
the courts here dispose of their cases. 
Both men entered the store of E. P. 
Roberts & Sons, and one of the men, who 
has a gold penknife set with diamonds, 
asked if he could not have it engraved in a 
hurry, as he needéd it. The clerk who 
waited on him said that he guessed it could 
be done at once. The spokesman of the 
pair said, “Just put ‘Bill’ on it,’ and as 


the clerk started for the engraving room 


Aldridge moved toward some showcases to 
look at goods. He picked out a gold cigar- 
ette case, stick pins, cuff links and other 
goods to the value of over $100, and asked 
that they be laid aside, saying that he was 
looking for a check and that he expected 
it in a day or two and would come back 
and pay for the goods. When the engrav- 
ing had been finished the men departed and 
came back the following day. 

On his previous visit, in order to make 
it appear that he was the real man, Ald- 
ridge pulled out some letters bearing special 
delivery stamps to make an impression on 
the clerk, but it had no effect. The miss- 
ing of a stickpin, set with a diamond, which 
later was found under Aldridge’s glove, 
caused suspicion, and when the pair re- 
‘turned the clerks were ready for them. 

Aldridge presented a check for the goods 


and the clerk examined it. It was stamped 
certified with the words “this bank guar- 
antees this check,” but it did not say what 
bank guaranteed it. The clerk explained 
that following the custom of the house the 
check must be sent to the credit department 
at the store at Smithfield St. and Fifth 
Ave., and if it was good there would be no 
trouble. “Oh, well, just give the check 
back to me and I will get it cashed,” said 
Aldridge, although it was then nearly 5 
o'clock in the afternoon and the banks 
closed. 

They left and nothing was thought of 
the matter until the following day, when 
the men were arrested at the Schenley 
Hotel and three different informations 
lodged against them. They are charged 
with swindling other merchants outside of 
the jewelry trade. 

That they were familiar. with the Rob- 
erts house was shown by the fact that they 
waited to return until the clerk who had 
waited on them was out of sight and then 
adding more to their purchases, making 
the total within a few cents of $150, ten- 
dered the check for that amount. 

Much the same method was employed at 
the house of the John M. Roberts & Son 
Co., but the clerks and members of this 
firm would not have anything to do with 
the checks and the men soon left. They 
endeavored to get into the good graces of 
several other houses but failed. 








Schedules of Nathan Mendlow, Lynn, 
Mass., Filed in the Bankruptcy 
Court at Boston. 

Boston, Mass., Jan. 31.—Nathan Mend- 
low, doing business in Lynn at 36 Central 
Sq. under the name of Mendlow Bros., 
jewelry, musical instruments, stationery, 
etc., who was petitioned into involuntary 
bankruptcy Jan. 5, has just filed his sched- 
ulet in the United States District Court, 
showing liabilities amounting to $14,223.47 

and assets of $10,175. 

_Mr. Mendlow names the Manufacturers’ 
National Bank of Lynn as his principal 
creditor, $7,479.16 being due to the insti- 
tution, secured by mortgages on real estate 
the estimated value of which is $8,000, and 
by life and fire insurarce policies valued at 
about $4,000 each 

There are two dozen other creditors. 
The principal ones in the jewelry trade 
are: I. Alberts Estate, $2,521; I. Charak 
Co., $851; Henry G. Morris, $237; Gilbert 
Clock Co., $91; Daniel Pratt’s Son, $237; 
L. J. Anshen Co., $100; A. & J. Chain 
Co., $38. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week ended Jan. 30, 1914. 
_ The U. S. Assay Office reports: 
Gold bars exchanged for gold coin... .$2,511,377.97 
Gold bars paid depositors............ 66,380.74 
Total eee $2,577,758.71 
Of this the gold bars exchanged for gold coin 
are reported as follows: 





pS Ries: Se See oe $82,827.92 
SM a ceive kash wn deensuduswxe: *2,136,045.78 
cake MO RRR AT 324. (52 tp 107,610.82 
de paar Rut 86,936.82 
eo) poh acca 97,956.68 
ee TE ee TEL rere ok tip $2,511,377.97 





*Exported, $2,004,279.96. 


THE JEWELERS’ CIRCULAR-WEEKLY 207b 


Plans Under Way for Sectional Con- 
ference of N, Y. S. R. J. A. to Be 
Held at Buffalo, Feb. 16. 
BuFFra_o, N. Y., Feb. 2—When the first 
sectional conference of the New York 
State Retail Jewelers’ Association is con- 
vened in this city Monday, Feb. 16, the of- 
ficers of the association will be given every 
encouragement in the movement by local 
jewelers. Just now Secretary Alfred O. 
Bald, of the local association, is busy noti- 
fying the members of the local organiza- 
tion and the jewelers of surrounding cities 
and towns of the conference, and extending 
an urgent invitation to them to participate. 
Mr. Bald, however, has requested THE 
JEWELERS’ CIRCULAR to extend an invitation 
to all jewelers in Buffalo and vicinity to 
attend the conference, even though some 
may have been overlooked in sending out 

the regular invitation. 

President E. C. Tancke of the Buffalo 
Retail Jewelers’ Association has taken per- 
sonal charge of the reception to be ten- 
dered the visitors when they arrive. From 
230 to 6.30 Pp. M., the conference will be 
held in the Statler Hotel, to be followed 
immediately by a banquet and good-fellow- 
ship session, at which several addresses will 
be made. 

Among those expected to be here are: 
Charles T. Evans, of Utica, first vice-presi- 
dent of the American National Retail Jew- 
elers’ Association; Charles H. Howe, presi- 
dent of the New York State Retail Jewel- 
ers’ Association; Benjamin T. Ash, Bing- 
hampton, secretary of the New York State 
Retail Jewelers’ Association, and Stephen 
D. Burritt, of Rochester. 








Night Watchman Discovers Fire in 
Providence Jewelry Factory Before 
Flames Gain Strong Headway. 

Provipence, R. I., Jan. 31.—A_ small 
blaze in the manufacturing jewelry estab- 
lishment of the D. & V. Jewelry Co., on 
the third floor of the building at 9 Calender 
St., caused several hundred dollars of dam- 
age early Wednesday evening. There was 
a lively blaze in progress when the night 
watchman, Frank Brewer discovered it, but 
by the time the firemen arrived the sprin- 
kler system had succeeded in extinguish- 
ing it. 

It was fortunate that the fire was discov- 
ered before it had gained any greater head- 
way, as it had already eaten its way through 
the wooden partition into the plant of the 
O’Neil Jewelry Co. The origin of the fire 
is thought to have been from a match care- 
lessly thrown down behind a box in a cor- 
ner of the D. & V. Jewelry Co.’s shop. 
When the watchman burst in the door of 
the shop he found the flames gaining head- 
way sufficient to melt the sprinkler heads, 
which, with several pails of water thrown 
on by Mr. Brewer, soon ended the trouble. 








An arts and crafts class has been start- 
ed at the North High School, Canton, O., 
where instructions will be given in the mak- 
ing of articles of jewelry, paper knives, 
desk sets, etc. The pupils will make their 
own designs and also furnish the tools and 
materials for their work. The class, which 
now has 10 members, will meet each Friday 
evening. Charles S. Stoker is conducting 
the class. 
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Watch Case Companies Differ as to Whether Owen-Goeke 
Bill Prohibiting Guarantees Should Exempt Lines 
Made for Export Trade. 











WasHINGTOoN, D. C., Jan. 30.—Urging 
that the Owen-Goeke Watch Case Bill be so 
amended that it will not apply to exports, 
the Illinois Watch Case Co., Elgin, IIl., has 
filed with the sub-committee of the House 
Committee on Interstate and Foreign Com- 
merce in charge of the bill, a brief pointing 
out the reasons for asking this change. 

The brief, filed by Attorney Frank Em- 
erich, states that with the principal purpose 
of the bill, i. e., the suppression of time 
guarantees stamped upon gold-filled watch 
cases intended for sale in this country, the 
officials of the company are in thorough 
accord. The indiscriminate guaranty of 
gold-filled watch cases, it is pointed out, has 
degenerated into a distinct evil, a number 
of irresponsible persons having put upon 
the markets of this country -gold-filled 
watch cases of inferior metal, containing 
little gold, and having guaranteed these 
gold-filled cases without intent to redeem 
their guarantees. 

“But,” the brief states, “we respectfully 
direct your attention to the fact that this 
bill, in its present form, assumes to legisiate 
not only for the markets of the United 
States but for the markets of the world. 
While the evils complained of by many 
reputable manufacturers are distinct in 
this country, the prohibition of the privilege 
of marking time-stamp guarantees upon 
gold-filled watch cases of American manu- 
facture, intended for export trade only 
and not sold in this country, is wholly un- 
necessary and would work a great and 
unconscionable hardship upon American 
manufacturers of gold-filled watch cases 
who have built up an export trade and 
would throw many workmen out of em- 
ployment. 

“Were all the nations of the world to 
pass a similar law, no objection could be 
taken to the provisions of this bill; but 
we are confronted with the fact that only 
one nation has thus far done so. Canada 
is the only country in the world which 
prohibits time-stamp guarantees in gold- 
filled watch cases, and American manu- 
facturers who ship into Canada now omit 
such guarantees upon their product made 
for the Canadian market without thereby 
impairing their ability to compete with for- 
eign manufacturers in that country.” 

The brief recites that the bill would 
work a hardship not only in prohibiting 
time guarantees on watches made for 
export trade only, but also in prohibiting 
the transportation in interstate commerce 
of such watch cases made for export only 
where the destination is a foreign port. 
In view of the fact that the manufacturers 
of other countries, with the exception of 
Canada, stamp guarantees in their cases, 
American manufacturers of filled cases, in 
order to compete successfully in foreign 
markets, must be allowed to adopt and fol- 
low the same trade customs as their for- 
eign competitors, it is claimed. Otherwise, 
the Illinois company contends, a growing 


and prosperous American export trade will 
be destroyed and irretrievably lost: 

The brief continues: “Therefore the 
proposed measure, in its present form, is 
legislation in the interest of the foreign 
manufacturer, against the interest of the 
American manufacturer, and with no com- 
pensating gain to the American consumer. 
It will not even inure to the protection of 
the foreign consumer, as the foreign manu- 
facturer will be allowed to stamp his goods 
(though the American manufacturer can 
not) and the consumer will naturally give 
a preference to guaranteed goods. 

“The reason for this is plain. It will 
readily enough be understood that the 
elimination of the words of guaranty from 
the gold-filled watch cases of American 
manufacture, while such guarantees are 
contained in gold-filled watch cases of for- 
eign manufacture, would at once be inter- 
preted by the foreign trade as a concession 
of inferiority upon the part of the Ameri- 
can manufacturer. It would become a 
stock argument of the foreign competitor 
that the American manufacturer feared to 
guarantee his product, because of its in- 
feriority, and the loss of trade incident up- 
on such a representation may readily be 
comprehended. It is not too much to say 
that this handicap would immediately de- 
stroy the present foreign demand for gold- 
filled watch cases of American make. 

“The foreign consumer is not familiar 
with the laws of different countries and 
more than the American consumer knows 
the trade regulations of other nations. 
Therefore the fact that this country legis- 
lates against the use of time guarantees, 
both here and abroad, would have no 
meaning to the ultimate foreign purchaser, 
as an exporter will readily understand. 
Explanations, at best, are a poor substitute 
for patent facts, and the patent fact would 
he that gold-filled watch cases of American 


manufacture would not have a_ visible 
guaranty while those of foreign manu- 
facture would have.” 

Referring specifically to the Illinois 


Watch Case Co., attention is called to the 
fact that by patient effort and at consider- 
able expense, the concern has built up a 
big export business in American-made 
gold-filled cases. There is close and 
formidable competition, it is claimed, and 
yet the company has established a foreign 
business upon a basis of selling price that 
readily competes with foreign manufac- 
tures and at the same time is not lower 
than the domestic selling price. 


Keystone Watch Case Co. Objects to 
Exempting Cases Made for 
Export Trade. 
Wasuincton, D. C., Jan, 31—Supp!e- 
menting the testimony he gave before the 
sub-committee in charge of the Owen- 
Goeke watch case bill at the hearing last 
month, Samuel M. Hyneman, attorney for 
the Keystone Watch Case Co., has sub- 
mitted to the committee a statement giving 
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in detail the reasons why he opposes any 
change in the form of the bill as originally 
introduced. Mr. Hyneman says that while 
his clients feel that it may result in some 
temporary inconvenience to the manufac- 
turer while adjusting his business to new 
methods for marking, etc., it is in line with 
good business morals and for the protec- 
tion of the consumer, the dealer and the 
legitimate manufacturer against frauds, and 
therefore they have given it their approval. 
The statement says in part: 


We are.advised that a memorial and brief has 
been filed with your committee by one manufac- 
turer asking that the bill be amended so as not to 
apply to exports, and to: our mind it presents an 
anomaly fortunately rarely to be found in con- 
gressional proceedings. 

It seems to be an argument for and asks that 
the Congress of the United States enact a law the 
purpose of which is the prevention of frauds upon 
the citizens of the United States, and which at the 
same time permits that fraud to be perpetrated 
upon citizens of foreign countries. 

It asks that the citizens of the United States 
shall not be cheated by time guarantees on gold- 
filled watch cases, and it asks that American manu- 
facturers of gold-filled watch cases be permitted to 
cheat the citizens of foreign countries. It admits 
that fraudulent practises have grown up in the 
American market and asks for their abolition, so 
far as they relate to the United States, but it also 
asks that American manufacturers be permitted to 
continue this admittedly fraudulent practise as re- 
lated to its export trade. 

We have been selling gold-filled watch cases in 
foreign countries since 1879. By earnest and per- 
sistent effort, fair business methods, and marketing 
reliable goods we have established a business in 
foreign market. We are by far the largest exporters 
of any American watch case manufacturers. 

Our experience has been that the greatest ob- 
stacle we have had to overcome in establishing a 
foreign trade is the prejudice and suspicion that 
has been created in the minds of foreign mer- 
chants against American goods on account of the 
goods which have in years past been sold under 
gross misrepresentation by irresponsible American 
manufacturers, . 

The Canadian law does not permit the Canadian 
manufacturer to make gold-filled watch cases with 
the time guaranty for any market. 

We earnestly protest against the placing of this 
stigma of fraud upon not only our goods, but upon 
all American goods exported to foreign countries. 
We ask that the reputation of our goods and of 
the goods of all American manufacturers shall not 
be besmirched by a congressional enactment which 
draws an invidious distinction between the pro- 
tection as to quality to be afforded home markets 


and to foreign markets. 


The memorial states ‘‘The indicriminate guaranty 
of gold-filled watch cases has degenerated into a 
distinct evil, and a number of irresponsible per- 
sons have put upon the market of this country 
gold-filled watch cases of inferior quality contain- 
ing little gold, and have guaranteed these gold- 
filled cases without intending to redeem their 
guarantees.” 

It may be pertinent to inquire whether or not it 


is not possible for the same ‘‘irresponsible persons” 
to build up a foreign trade and to thus perpetrate 
. fraud upon the citizens of foreign countries. 

The manufacture of gold-filled watch cases is 
essentially a United States and Canadian industry, 
and it has only been of comparatively recent date 
that these cases have been manufactured in Ger- 
many, England and Switzerland, and it is stilll an 
insignificant industry in those countries. 

The foreign manufacturers of gold-filled watch 
cases have followed the precedent established by 
American manufacturers and are putting guaranties 
for a term of years upon their cases and are 
placing upon the foreign markets goods of an 
inferior quality and selling them on the strength 
of the guaranty only. - 

If the foreign trade has not already it must in 
the very near future recognize the fraudulent char- 
acter of the time guaranties on the foreign-made 
goods, just as the fraudulent character of the 
time guaranties on the American-made goods is 
now recognized in this country. 

In what light will the foreign market view the 
United States if it enacts a law which will pre- 
vent the putting of time guaranties upon gold- 
filled watch cases in order to prevent the citizens 


} 
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of the United States from being cheated and 
defrauded, and yet will permit the American 
manufacturers to place upon their goods to be 
sold in foreign countries time guaranties which 
are admittedly fraudulent. 

We recognize the fact that, for a brief period 
after the proposed act, which covers both the im- 
portation and exportation of gold-filled watch cases 
as well as their carriage in interstate commerce, 
shall have been enacted, the foreign trade will 
probably not understand the absence of the time 
guaranty, and may restrict their purchase of goods 
without such guaranty, but when the purpose of 
the omission of the time guaranty has been, as 
it must be, recognized by the foreign trade, and 
it understands, as it will, that the American-made 
goods are sold upon the reputation of the maker 
and the actual quality of the goods, not only such 
portion of the trade which in the first instance 
will have been lost be regained, but the market 
for reputable and honestly made American goods 
will be greatly increased. 

The fraud which may be perpetrated upon the 
purchasers in the foreign markets by goods 
stamped with the time guaranty, is as great as 
could possibly be perpetrated upon citizens of the 
United States. We therefore trust that whatever 
laws may be enacted on this subject for the 
American market be made applicable to American 
goods shipped to foreign markets. 








Creditors of William Miller, Chicago, 
Listed to His Bankruptcy Schedules. 
Cuicaco, Ill, Jan. 31—Schedules in 

bankruptcy of William Miller, recently 

filed, show liabilities of $21,622.90, of which 
$1,700 is owing to his father-in-law, Jacob 

Cohen. The assets, which total $14,706, 

include cash, $5; bills receivable, $1,259; 

stock, $12,800, and fixtures, $400. 

The principal creditors and amounts due 
them are as follows: Leon Abeles & ‘Co., 
$289; A. & Z. Chain Co., $117; L. J. An- 
shen Co., $198; American Comb & Novelty 
Co., $108; Arnstein Bros. & Co., $361; John 
Braude, $365; A. C. Becken & Co., $60; 
Emil Braude & Bros., $390; Boston Jew- 
elry Co., $320; Bristol Silver Co., $135; 
Beacher Mfg. Co., $55; A. H. Bliss & Co., 
$45; Kohn & Mautner, $82; Crown Cut 
Glass Co., $52; Despres, Bridges & Noel, 
$4,075; J. 'C. Dowd Co., $137; O. F. Eg- 
genton Co., $61; Alfred Elsner, $74; Elec- 
tric City Box Co., $59; Eisenstadt Mfg. 
Co., $1,025; Friedman Bros., $243; J. 
Freudenheim, $700; M. S. Fleishman Co., 
‘$61; Pelsenthal Bros., $45; Goldsmith, Ep- 
stein & Co., $491; I. Gerson, $120; Gar- 
land-Fisher Co., $91; Gorham Co., $125; 
Gray-Howse Co., $393; Ginsburg & Lew- 
itan, $146; Huil Bros. Umbrella 'Co., $137; 
Holsman & Alter, $69; Robt. H. Ingersoll & 
Bro., $125; Kelly & Steinman, $93; Keller 
Jewelry Mfg. Co., $347; King, Raichle & 
King, $53; Jonas Koch, $315; Kuehl Clock 
Co., $62; Henry Lederer & Bro., $116; 
Albert Lorsch & Co., $75; Mills & Gard- 
ner Co., $52; Massower & Co., $166; 
Niagara Cut Glass Co., $195; D. L. Nesler, 
$362; Rockford Watch Co., $203; L. Selig- 
man Jewelry Co., $1,264; Sproehnle & Co., 
$155; M. S. Steinman, $1,089; I. Schwartz 
& Co., $349; Seth Thomas Clock Co., $102; 
Frank B. Tinker, $129; White, Wile & 
Warner, $90; J. R. Wood & Sons, $136; 
\. A. Waterman Co., $62; Waterman Pen 
Co., $46; Wilkinson Co., $52; F. Wahl & 
Co., $49; R. Wallace & Sons Mfg. Co., 
$231; Kranz, Smith & Co., $28; U. S. Jew- 
elry Trading ‘Co., $78; Wm. Nost, $66; 
Hibbard, Spencer & Bartlett, $92; Hunt 
Cut Glass Co., $89; Queen City Silver Co., 
$86; Watson Co., $58; Ben Hatowsky, 


$240, and Biggins-Rodgers Co., $59. 
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Maryland Jewe'ers Hold Meeting at 
Baltimore, Form ‘‘Round Table” 
Club and Plan to Organize 
District Club. 


BaAttimore, Md., Jan. 30.—In an effort to 
inject new life into the Maryland Retail 
Jewelers’ Association and to give it a new 
impetus, a rally meeting of especial inter- 
est and importance was held last night at 
the rooms of tne City Club in the Munsey 
building. Aside from those who attended 
from the local trade, there were a few 
jewelers from the eastern shore and other 
sections of Maryland. The National Asso- 
ciation was represented by its second vice- 
president, Charles F. Manahan, who gave 
the Avsociation the benefit of his varied 
experience, 

The meeting was presided over by Walter 
Powell, of Cumberland, the president of 
the Maryland Association. He delivered a 
short address of welcome and*called to the 
jewelers present to rally to the aid of 
strengthening the Association for the pro- 
tection of the jewelry trade. 

He then introduced Mr. Manahan, who 
opened his remarks with a reminiscent de- 
scription of his first landing in Baltimore 
many years ago. He went over the situ- 
ation of organization and its benefits thor- 
oughly, taking in trade abuses in its va- 
rious phases. One of these abuses has 
been the result of some jewelers leading 
the public to expect too much of the trade 
gratis in order to seek some slight ad- 
vantage over a competitor which ultimately 
has a bad reaction unless checked by a bet- 
ter understanding of the members of the 
trade. This, he said, is best done by an 
organization. 

Another evil he exemplified was fraud- 
ulent advertising especially in magazines 
He explained how western organizations 
had corrected this evil by having laws 
enacted and enforcing them. He then went 
into the evil of “fake” auctions that was 
especially timely as there had been a pro- 
test to the police only recently by the jew- 
elers in the vusiness section against what 
they termed as frauds. He showed how a 
strong and well supported organization 
could deal with these evils in each locality. 

The question came up of the advisability 
of organizing a “Round Table Club,” to 
meet say monthly, to act as a subsidiary of 
the Maryland Retail Jewelers’ Association, 
which will fill in the big gap between yearly 
meetings, promote good fellowship, keep the 
jewelers in touch with each other and will 
enable those present to discuss matters of 
trade interest. 

This went through unanimously, and im- 
mediately officers for this Club were chosen 
as follows: John J. Bartholomee, presi- 
dent; Harry Norwig, secretary, and John 
P. Voigt, treasurer. The charter members 
who subscribed pesides the officers were 
Charles H. Snyder, S. Leo Gammie, Lee 
Lowe, Frank A. Svejda, John R. Hare, 
Robert B. Smith, George R. Schaeffer, L. 
D. Addison, John B. Gaecklin, G. E. M. 
Warehaim, William J. Morstein and 
Thomas E. Sanford. 

Then followed a suggestion to form a 
similar organization for the eastern shore 
of'Marylana that met with approval, and a 
committee of three composed of Ernest D. 
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Sturmer, Easton; W. W. Harper, Hurlock, 
and S. M. Fisher, Salisbury, *o visit the 
jewelers of the eastern shore and formulate 
plans for their organization and elect of- 
ficers. Their organization is to be known 
as the Peninsular Jewelers’ Club, and will 
embrace jewelers of the whole peninsula, 
including the three States of Maryland, 
Virginia and the lower part of Delaware. 
This was done to enable those too far away 
to attend the monthly meeting in Baltimore 
to hold meetings at different points con- 
venient to their members. Their club, too, 
will be an auxiliary of the main body of 
the Maryland Association. 

Telegrams of greeting were read from 
A. W. Anderson, national secretary, and 
August Loch, national committeeman. 

Mr. Manahan extended a hearty welcome 
to all to be present at the next national con- 
vention, stating that special rates and trains 
would start out from Washington passing 
through Baltimore to take up those who 
make the trip. 

At the conclusion of the meeting, about 
11.30, a supper was served at the Hotel 
Lexington. 








Rochester Jewelers Active in Securing 
Better Ordinance to Regulate 
Auction Sales. 

Rocuester, N. Y., Jan. 28.—A_ public 
hearing of the Law (Committee of the Com- 
mon Council was held in the Chamber of 
Commerce on Monday on an amendment 
to the auctioners’ ordinances in this city. 
Many retail jewelers attended, and Presi- 
dent C. E. Sunderlin, of the Rochester Re- 
tail Jewelers’ Association, explained very 
frankly the view that members of the asso- 
ciation took of the matter. The amendment 
was adopted by the Common Council last 
night. 

Bargain sale auctions of out-of-town 
and transient merchants who bring stocks 
of jewelry to the city to sell at auction, 
hiring vacant stores for a week or more 
while they make quick sales and then leav- 
ing town, are not approved by the jewelers. 

Mr. Sunderlin appeared as representa- 
tive for the jewelers and urged the adop- 
tion of the amendment. He had been in 
correspondence with officials in Detroit and 
other cities where similar ordinances are 
in force, and said he believed that the citi- 
zens here should be protected against such 
sales. 

The ordinance tow provides that all 
licenses shall expire in three months. Any- 
one who desires to conduct an auction must 
first prove the honesty of the sale before a 
license can be obtained. A fee must also 
be paid. 








Market Prices for Silver Bars. .- 
The following are the quotations of sil- 


ver bars in London and New York as 
reported last week: 

New York 

selling price, 

London. .999 Basis. 
fe eee eee . 26 3-4d. $0.60% 
Se ANG od clears sisi Mes arcers 26 5-8d. 59% 
OP BU co. Aan ocdee deena 26 9-16d. 595% 
wi Se Serre Tre ree 26 7-16d. 59% 
alee: J a alee Pern eee 26 7-16d. 59% 
ey RR RS ee 2611-16d. .59% 





(Head News Continued on Pages 217-219- 
221 and 223.) 








208 THE JEWELERS’ CIRCULAR-WEEKLY February 4, 1914. 








| § € 

| QL® ~~ 

| omy 

| STERLING t : as 




















PAPA AAnAnn 


THE ETRVSCAN| 2 £2 a 





















































without doubt the most successful 

pattern of the year, both commer- 
cially as to amount of sales, and artistically 
in point of favorable comment. 

The purity of its pattern and the restraint 
of its design immediately appealed to the 
taste of critical and discriminating pur- 
chasers. Rarely has a pattern at once met 
with such decided approval of both dealers 
and buyers. 

Showing as it does the influence of the = 
classic revival in England under the Adam 
Brothers—that influence which made itself 
so strongly felt in our own Colonial designs 
—it is closely related to the Colonial period. 

The Etruscan possesses style and refine- 
ment, and is in perfect harmony with the 
fashions of the day. 

We are confident that the sale of the 
Etruscan has but just commenced, and that 
it will be one of the largest sellers this year. 
It will be extensively advertised in the 
magazines and the public is sure to respond. 
Our representative will call on you within 
the next few weeks, and we ask that you 


= | 
= ma-HE Etruscan pattern, although not 
offered until late last season, was 
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— _ will talk with him about this latest Gorham 
TEA ACTUAL success. 
SPOON SIZE The Etruscan is offered in a complete line 





of knives, forks, spoons, and fancy individual ye 
and serving pieces. __| eeesatees 
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Gorham Silver Polish—The Best for Cleaning Silver. 
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litigation be- 
tween the United 
States Government 
and the members of 
the National Whole- 
sale Jewelers’ Association and National 
Association of Manufacturing Jewelers 
started last year under the Sherman Anti- 
Trust Law was brought to a close Fri- 
day afternoon, when a decree in the ac- 
tion was entered by the consent of the 
defendants in the United States Dis- 
trict Court at New York. Prior to the 
entry of the decree the National Whole- 
sale Jewelers’ Association had filed an an- 
swer stating its position, but this answer 
was withdrawn as a part of the prearranged 
plan and the final decree entered A sum- 
mary of the answer of the jobbers and the 
full text of the decree agreed upon appear 
in another column on pages of this issue. 
Considering the broad character of the 
complaint as it was originally drawn, and 
the attitude of the Department of Justice 
when it started its proceedings against the 


Government’s suit TUE 
Against Jobbers 
and Manufac- 
turers Ended. 
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two organizations of the jewelry trade, the 
result may be taken as a victory for the 
jobbers and manufacturers inasmuch as the 
organizations are not dissolved, their 
work to prevent trade abuses is not mate- 
rially curtailed and they are left in a posi- 
tion where they know exactly on what lines 
they may continue with the full approval 
of the law. True they are enjoined from 
continuing certain practises which have 
heretofore been believed to be legitimate, 
but, while the broad road which they trav- 
eled in their organization work has now 
been restricted to some extent, there is 
still room enough for the organization to 
go along in the same direction under intel- 
ligent management, and in traveling now 
the members can safely feel that the road, 
though narrowed, is a safe one. It has 
been graded and straightened; the danger 
signs have been put up and the pitfalls 
eliminated. 

The text of the decree is published in 
full not only because of its interest in this 
particular case, but because it has evidently 
been drawn with. the idea>of making it 
clear to the mercantile world what asso- 
ciations can and cannot do, and it will act 
as sort of a text-book for those who are 
studying the Sherman law and a sample 
for decrees in future litigation in other 
lines. 

It should be borne in mind that the liti- 
gation in this case did not affect all job- 
bers or all manufacturers—the suit was 
only against the officers of the two organ- 
izations and the members of the jobbers’ 
association. It had nothing to do with job- 
bers outside of the National Wholesale 
Jewelers’ Association, with manufacturers 
who sold to the retail trade, or with the 
manufacturers selling to jobbers who were 
not officers of the National Association of 
Manufacturers at the time the litigation 
began. 





N celebration of the 

Our Forty-fifth 45th anniversary 

Anniversary. of this journal we 
offer our readers this 
week a number that we consider of un- 
usual excellence and one contajning a 
greater amount of reading matter on jew- 
elry topics than has ever been issued in our 
trade. We sincerely hope that it will meet 
the approval of our readers and prove even 
more interesting and instructive than the 
anniversary numbers in previous years. 
From the cover to the last page of the text 
we have endeavored to hold the contents. 
down to articles distinctly germane to the 
jewelry trade that would be as informative 
as they were readable, and the object of 
the editors and publishers will be lost if 
there is not some one or more article. of 
distinct value to every reader of the paper, 
whether he be employe or employer, manu- 
facturer, wholesaler or retailer. 

More attention has been paid to jewelry 
itself than usual, and, in addition to the 
article containing illustrative designs show- 
ing the tendency of the fashion of jewelry 
in the past year, there are to be found one 
on the trend of fashion abroad and another 
upon giving a forecast of the jewelry de- 
signs of the coming year. The opening ar- 
ticle on the “Folk Jewelry of Various Na- 





(Editorials attend on page 215.) 
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now located at 65 


Louis N. Marx is 
Nassau St. 

Mack H. Levy, of Whitelaw Bros., 45 
John St., left yesterday for his usual south- 
ern and Coast trip in the interest of that 
concern. 

Jules Racine, of Jules Racine & Co., 37 


Maiden Lane, sailed Saturday on the 
Majestic for Europe. He will be away 
several weeks, combining business with 
pleasure. 


Notices were sent to the trade during 
the past week announcing the opening of a 
permanent salesroom at 303 Fifth Ave., 
about Feb. 1, by J. A. Deknatel & Son, Inc., 
214 E. 23d St. 

J. F. Umpleby, for many years with Abel 
Bros. & Co., 58 Nassau St., has joined the 
office force of Warneke, Hoenig & Hay, 
dealers in diamonds and diamond mount- 
ings at 59 Maiden Lane. 

Aisenstein & Schiller, jewelers at 21 
Maiden Lane, are the complainants in a 
suit against Louis M. Corr, a Scranton, Pa., 
jeweler, to recover $354 for jewelry alleged 
to have been sold to Corr. 

Wolf & Co., 65 Nassau St., announce the 
departure early this week of their repre- 
sentative, Otto S. Hudis, for a short trip 
through Massachusetts and Connecticut, 
prior to an extended trip through the mid- 
dle west and Coast States. 

The bankrupt stock of the Neuberger 
Jewelry Co., against which a petition was 
filed recently, was sold at auction last 
Thursday and Friday at 539 Broadway. 
The stock consisted of a general line of 
jewelry. Showcases, trays, jewelry racks, 
safe, fixtures, etc., were also sold. 

The Friedlander Diamond Jewelry Co. 
Inc., is the name of a concern which has 
taken out papers of incorporation at Al- 
bany, N. J., to engage in business in this 
city. The capital is $5,000, and the incor- 
porators are: Jacob Epstein, 440 Lexing- 
ton Ave.; Philip M. Friedlander and 
Bertha Friedlander, both of 777 Crotona 
Park N., Bronx. 

Samuel Yampolsky, a jewelry dealer, for- 
merly at 840 Eighth Ave., against whom 
bankruptcy proceedings were instituted 
several weeks ago, has filed a petition in 
the courts praying for a confirmation of a 
composition with creditors. All creditors 
are ordered to attend the hearing before 
the United States District judges in the 
Post Office building on Monday, Feb. 9, at 
10.30 a. M., and show cause, if any, why 
the prayer of the jeweler should not be 
granted, and also attend the examination 
of the alleged bankrupt. 

Among the recent decisions handed down 
by the Board of United States General 
Appraisers was one regarding the classifi- 
cation of hat pins and belt brooches made 


of gilt metal scroll work set with imitation 
precious stones and enameled. The articles 
were assessed at 60 per cent. ad valorem 
under the old law as jewelry. The impor- 
ters, Lippman, Spier & Hahn, New York, 
contended that the merchandise was prop- 
erly dutiable at 45 per cent. as manufac- 
tures of metal and paste. The Board, after 
reviewing the evidence, upheld the impor- 
ters in their claim and admittéd the goods 
at the lower rate of duty. 

Coroner John J. Phelan, Bridgeport, 
Conn., last week completed his investiga- 
tion into the cause of the death of Mrs. 
Hannah A. Cross, widow of the founder 
of Cross & Beguelin, jewelers at 23 Maiden 
Lane. An action was started recently in 
the Superior Court of Bridgeport by her 
two sons, William T. and Ferdinand, charg- 
ing that the will of their mother was made 
while she was under undue influence and 
incompetent. It was also intimated that 
securities approximating $30,000 had not 
been accounted for. The entire estate 
amounts to about $100,000. When the 
authorities took up the investigation of her 
death the body was exhumed and the vital 
organs were submitted ‘to chemists. Their 
report showed that Mrs. Cross had died 
from natural causes. Thomas L. Cullinan, 
who was appointed executor of Mrs. Cross’ 
estate, has not as yet completed his inven- 
tory, but said, however, that it is much 
less than it was estimated at the time the 
will was probated. 

About a year ago a man called on a num- 
ber of concerns in the jewelry trade of 
this city, representing that he was pur- 
chasing jewelry for different athletic clubs. 
He ordered a quantity of merchandise for 
which he did not pay. He was later appre- 
hended while shoplifting and given a jail 
sentence. A short time ago a man answer- 
ing the same description visited the offices 
of a Maiden Lane concern, representiny 
that he was buying jewelry for railroad 
clubs, mentioning particularly the Erie 
Railroad Employes’ Club. He said that he 
had been directed to the establishment in 
question by a Boston concern, but investi- 
gation later proved that this statement was 
without foundation in fact. The man did 
not succeed in getting any merchandise, as 
he was at once suspected. He became in- 
dignant when told that a similar scheme 
had been tried at the office about a year 
ago, and at once left. He is described as 
being 5 feet 7 inches in height and as 
weighing 135 to 140 pounds. He is of 
Trish descent, has light blue eyes and a 
nose which tilts upward. Jewelers are 
warned to beware of visits from this man. 

A Brooklyn jeweler recently received a 
valuable watch to be repaired, and through 
an error the watch was given out to the 


wrong person and has not been returned 
The circumstances surrounding the inci- 
dent should serve as a warning to other 
jewelers to beware of the man who suc- 
cessfully carried out a scheme by which 
he came into possession of the watch. He 
visited the Brooklyn jewelry store at a 
time when the proprietor was busily en- 
gaged, and indicated upon the board (upon 
which the watches to be repaired are placed) 
the particular one in question, telling the 
young woman clerk that it was his and that 
he wanted it. According to the clerk, he 
gave the name of the person who had origi- 
nally left the watch to be repaired. It was 
handed to him and he left the store before 
he could be intercepted. The case number 
of the missing watch is 87,463. It is an 18 
size watch, has a Tiffany movement, and 
is in a hunting case. There is a monogram 
on both the front and back of the case. On 
the front is “A. D. M.” and on the back 
is “1891.” On the inside cap of the case is 
an inscription giving the name of the man 
who owns the watch and the following, 
‘Presented Oct. 16, 1891.” If a watch an- 
swering the description of the one above 
described is offered to a reader of this 
journal, he is requested to communicate 
with THe JeEwevers’ Cirrcutar. The man 
who obtained the watch is described as be- 
tween 30 and 35 years of age and as weigh- 
ing 145 pounds. He is of dark complexion, 
was dressed in a black suit, and has sharp 
features, being either of American or 
Irish-American extraction. No check was 
given for the watch, as the personal atten- 
tion of the proprietor of the store was 
to be given to it. 

Arrangements are under way for the sec- 
tional conference which is to be held in 
this city on Friday, Feb. 20, under the aus- 
pices of the New York State Retail Jew- 
elers’ Association. Keen’s Chop House, at 
68 W. 36th St., has been selected as the 
meeting place. At 6.30 p. M. a supper will 
be served, after which the speakers will 
address the gathering. Among those to 
make addresses are Charles T. Evans, first 
vice-president American National Retail 
Jewelers’ Association; Charles H. Howe, 
president New York State Retail Jewelers’ 
Association; Benjamin T. Ash, secrefary 
New York State Retail Jewelers’ Associa- 
tion, and Stephen D. Burritt, Rochester, 
“Live Wire Speaker.” Further informa- 
tion may’ be obtained by writing to Emil 
W. Kohn, 321 Fifth Ave. 

John Abel, of Abel Bros. & Co., 58 Nas- 
sau St., returned to this city last Monday 
from a trip through the middle west taken 
in the interest of his firm. Mr. Abel re- 
ports the best business in the history of the 
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firm in this section during the past two 
months. The firm is now taking inventory. 

The Stone Sterling Silver Co., 39 W. 8th 
St., has gone out of business. 

Robert Nasser, formerly in business at 
730 Franklin Ave., Brooklyn, has retired. 

Moses Freed & Son, 153 Canal St., have 
been succeeded by the F. & T. Automatic 
‘Chain Co. 

Max Gelula, of M. Gelula & Co., 5 Cort- 
landt St., is on a trip to the south. He 
will be away several weeks. 

Virginia Blanche Okamoto recovered by 
‘default last week a judgment of $928 
against Albert Edward Johnson, a jeweler 
-at 12 John St. 

St. John Wood, of J. R. Wood & Sons, 
170 Broadway, left this city last week for 
Palm Beach, Fla., where he will sojourn 
for several weeks. 

M. B. Rosenback, of Wm. I. Rosenfeld, 
1 Maiden Lane, left this city for the Eu- 
ropean markets last Saturday on the 
George Washington. 

Alfred Nathan, representing Henry 
Baschkopf, 47 Maiden Lane, has left Chi- 
cago for the Pacific Coast, where he will 
spend the greater part of the month of 
February. 

The board of directors of the Solidarity 
Watch Case Co. has declared a dividend at 
the rate of eight per cent. per annum on 
the outstanding common capital stock, pay- 
able Jan. 30, 1914. 

The second floor in the building at 603 
Fifth Ave. was leased last week by “Ar- 
thur,” of London, dealer in antiques arid 
silverware, who will move his stock to 
the new address in the near future. 

A special meeting of members of the 
National Jewelers Board of Trade will be 
held at the Hotel Astor Friday, Feb. 13, 
for the purpose of considering certain pro- 
posed amendments to the constitution and 
by-laws. 

I. W. Neuwirth, formerly with the old 
concern of Ciner & Seeleman, jewelry and 
ring manufacturers, 87 Maiden Lane, is 
now connected with the Ciner Mfg. Co., 51 
Maiden Lane. Mr. Neuwirth will repre- 
sent the new concern in the east, middle 
west and south. 

The firm of 1. W. Friedman & Co., deal- 
ers in diamonds and jewelry, 170 Broad- 
way, took out incorporation papers at Al- 
bany, N. Y., during the past week. Fred- 
erick W. Fehr, Samuel W. Levy and Wal- 
ter N. Kahn are the incorporators. The 
capital is $40,000. 

The bankrupt stock of Morris Wilson, 
consisting of jewelry, silverware, cut glass, 
showcases, etc., was sold at auction last 
Monday by order of the Court. Several 
days prior to the sale the property was on 
inspection at the premises, 1826 Amsterdam 
Ave. i 

A petition praying for a discharge in 
bankruptcy was filed recently by H. & B. 
A. Friedlander, 71 Nassau St., who were 
recently adjudicated bankrupts. A hearing 


to. show cause why their prayer should not 
be granted and to examine the bankrupts 
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will be held before United States District 


Judges in the Post-Office building at 10.30 
A. M. on March 2. 

Notice was sent out during the past week 
announcing the dissolution, by mutual con- 
sent, of the old firm of Ciner & Seeleman, 
87 Maiden Lane. E. Ciner will be located 
at 51 Maiden Lane as the Ciner Mfg. Co. 
After extensive alterations are made to the 
old plant at 87 Maiden Lane Mr. Seeleman 
will continue in business under the firm 
name of Seeleman & Co. 

Louis Lehr and L. E. Sherman have re- 
cently formed a partnership, under the 
firm name of Lehr & Sherman, and will 
be located at 87 Nassau St. They will deal 
in loose and mounted diamonds. Mr. Lehr 
formerly represented the firms of Chas. 
Aronowitz & Bros. and Kantor & Sheff 
on the road, and is now preparing to leave 
on a trip through the south. Mr. Sherman 
has been selling diamonds to the trade for 
a number of years. 

Relatives and friends tendered a silver 
wedding party last Sunday night to Mr. 
and Mrs. J. Bochner at their residence in 
this city. Mr. and Mrs. Bochner were en- 
tertained at an elaborate dinner and then 
presented with many handsome presents. 
Among the most notable and beautiful 
gifts was a portrait of the recipients paint- 
ed and decorated by their son-in-law, Leo 
Schwartz, of the Globe Art Co. Mr. Boch- 
ner is the head of the firm of J. Boch- 
ner & Co., diamond dealers at 6 Maiden 
Lane. 

Alfred Schickerling, of the Alfred 
Schickerling Jewelry Co., 51 Maiden Lane, 
has been subpoenaed by the United States 
Government to appear at Lincoln, Nebr., 
on Feb. 18, to testify as an expert on elk’s 
teeth in the case of Ray C. Boyer, against 
whom the Government has lodged a charge 
of using the mails to defraud. Boyer, it 
will be remembered, is the man who about 
two years ago traveled around the country 
selling elk teeth which, it is alleged, were 
bogus. Mr. Schickerling will leave this 


‘city about Feb. 14. 


Schedules in assignment of Albert Straus, 
a dealer in jewelry, 2 Maiden Lane, were 
filed recently in the Assignment Bureau in 
this city. The liabilities were placed at 
$2,844 in debts due on open accounts, with 
nominal assets of $1,328. Among the larg- 


est creditors_arée J. Fuchtwanger, $740; Jo- 
seph Levy, $250; Max Levian, $250; F. A. 
Slade & Co., $175; Dunn & Rodenberg, 
$220; Sturtevant & Whiting, $165; W. H. 
Bell & Co., $75; F. B. Stanton, $217; the 
Attleboro Chain Co., $336, and the Doran, 
Bagnall & Co., $139. 

The National Jewelers Board of Trade 
reports the following dividends paid dur- 
ing the past week: Aller-Wilmes Jewelry 
Co., St. Louis; Mo., third dividend of 10 
per cent.; F. W. Hinrichs, Kalamazoo, 
Mich., second dividend of 5 per cent.; 
Charles Wathen & Co., Denver, Colo., 17th 
payment of 5 per cent.; (C. Lumsden & Son, 
Inc., Richmond, Va., first payment of 10 
per cent.; L. W. Suter, Seattle, Wash., first 
payment of 20 per cent.; A. H. Osborne, 
Springfield, Mo., first dividend of 8 per 
cent., and D. A. Walter, New Orleans, La., 
fourth payment of .02% per cent. 

The Government began suit during the 
past week in the Federal District Court, 
through District Attorney Marshall, against 
Theodore Haviland & Co., importers of 
China, 200 Fifth Ave., for $1,220,849 which, 
it is alleged, the importers owe in duty on 
Limoges china. It is charged that between 
Dec. 1, 1910, and Oct. 1, 1912, the defend- 
ants made about 200 shipments of china to 
this country and entered them by means of 
false and fraudulent declarations and in- 
voices. This is another of the cases 
brought by the Government in connection 
with the dispute about the proper valuation 
of Limoges china ware. One of the con- 
tentions of the importers and French 
manufacturers is that as a special grade 
of Limoges china is manufactured for sale 
in this country, it is unfair for the Govern- 
ment to take for purposes of comparison 
the prices charged in Europe for the goods* 
manufactured for Continental use. The 
American Potters’ Association, on the 
other hand, maintains that there is no es- 
sential difference between the two grades 
of ware. The question is further compli- 
cated by the fact that many of the im- 
porters also have factories in France of 
their own, and consequently make the china 
they import, and a number of personal 
questions have arisen which have added 
bitterness to the controversy. The im- 
porters assert that there is no question 
whatever of fraud in the matter. 
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HERE bd IS 
New Marsh Detachable Expansitle Bracelet 











Illustration, Slightly Enlarged, Showing Mechanical Construction of Detachable Links. Most Perfect 
and Advanced Feature Ever Shown on This Character of Bracelet. 





Showing Bracelet Ready to be Mounted on Watch or Fancy Front. 


It’s the bracelet that’s ahead of the times. The latest shown. 
Our 1914 model. Be the first in your locality 
to make the first sale. 


SOLD THROUGH JOBBERS 





Our rights in the MARSH EXPANSIBLE Bracelet 
W A R N I N G will be fully and vigorously protected. _Infringers 


are warned to desist in attempt to copy same. 


LOOK FOR OUR TRADE Ga MARK ON EVERY PIECE 
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Extensive alterations have been made to 
the office of C. Rech & Sons, manufactur- 
ing jewelers at 481 Washington st. 

Oscar Brod, of Schless, Brod & Co., left 
last week on a trip which will include visits 
to the trade in Philadelphia, Baltimore, 
Washington, Pittsburgh and Buffalo. 

Joseph G. Barnett has been added to the 
selling force of L. Barnett & Co., 481 
Washington St. He is covering Boston, 
Providence and New York City and 
vicinity. 

Allsopp & Long, manufacturing jewelers 
at 475 Washington St., have secured Ralph 
M. Sawyer to represent them in the middle 
west and south. He is now on his first 
trip for the concern. 

Alfred J. Parker, of the Osmun-Parker 
Mfg. Co., manufacturing jewelers in the 
Sayre building, Mulberry St., this city, is 
seriously ill in his home in Maplewood of 
stomach trouble. 

Arthur L. King, the new representative 
of Frederick B. Weiss, Inc., 475 Washing- 
ton St., in the northwest, is now visiting 
‘the trade in the middle west on his way to 
his own territory. He reports good busi- 
ness. J. N. Beckwith is on a trip through 
the New England States for the firm, while 
Max Hirsch is visiting the trade in the 
south. 

Max L. Gottlieb and Samuel Handel, of 
New York, were placed on trial last week 
before Judge Joshua Salmon in the Court 
of Quarter Sessions, charged with conspir- 
ing to defraud by means of “fake” jewelry. 
The men were convicted last week on a 
similar charge. It is claimed by the com- 
plaining witness, Mrs. Sarah Kuhlman, of 
5 West St., that the men defrauded her of 
$100 last June. 

The jewelry store of George A. Scheller 
at 250 Market St. was robbed on Tuesday 
night of last week, when several inexpen- 
sive la vallieres, brooches and stickpins were 
taken. It is believed that the robbery took 
‘place about 11.30, when a dense fog made 
it impossible to see across the street. A 
front window was broken with a stone, 
‘which was afterward found in the door- 
way. Three men were arrested on suspi- 
-cion and remanded pending further inves- 
tigation. 

A joint meeting of the executive commit- 
‘tee of the New Jersey State Retail Jew- 
-elers’ Association and the Newark Retail 
Jewelers’ Association was held in Orange 
last week. The meeting was held at Guil- 
ford’s restaurant, following a good dinner. 
C. J. Brotherly, of this city, president of 
‘the State association, presided. The prin- 
cipal matter of discussion was the majority 
and minority report of the watch case bill. 
There was much opposition to the recom- 
‘mendation of the minority report fixing the 
gold standard at nine karats. The majority 
were in favor of fixing 10 karats as the 
Standard. Most of the recommendations 
of the majority report found general favor 
among those present. 

In less than a week from the time that the 
factory of Schless, Brod & Co. was burned 
‘the firm began work with a full force in its 
temporary quarters which have been se- 


THE JEWELERS’ CIRCULAR-WEEKLY 4 


cured in the Unger building, 416 Halsey 
St. The entire third floor of this building 
is occupied by the firm, which is now ship- 
ping goods as usual. The Unger building, 
which faces both on Halsey and Beecher 
Sts., is next door to the burned building. 
On Monday of last week the firm’s em- 
ployes were put to work helping move the 
company’s effects which escaped the fire, 
and they with others worked day and night 
to get their temporary factory in working 
condition. Some work was resumed almost 
at once, as the contents of the big safes 
were uninjured. By the end of the week, 
all the employes were again at work. Final 
settlement with the insurance company will 
probably be made within a few days. The 
burned building, which is owned by Schless, 
Brod & Co., will be greatly improved when 
the fire damage is repaired. The Hoffman 
Tool Co., which was located in part of the 
basement of the Schless, Brod & Co. build- 
ing, has temporary quarters at Washington 
and Crawford Sts. 
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E. H. Thompson, a well-known local re- 
tail jeweler, was operated on for appendi- 
citis at the Sisters’ Hospital a few days ago, 
and his physicians report he has passed 
the danger point and will likely be about 
within a very short time, 

The Doenitz-Paterson Box Co. is the 
name of a concern which has taken out 
papers of incorporation to manufacture 
jewelry cases and boxes in this city. The 
capital is $30,000 and the incorporators 
are J. F. Doenitz, Elisa Doenitz, J. H. 
Paterson and Evellen B. Paterson, all of 
Buffalo. 

Frank A. Ketter, for the past seven years 
employed by Alfred O. Bald, has resigned 
his position to embark in the retail jewelry 
business for himself on March 1. He has 
purchased the well-established business of 
Christopher G. Hopf, on Lovejoy St. Mr. 
Hopf leaves the jewelry business to care 
for his many interests in several photo- 
play houses in the city. 

A criminal trial of considerable interest 
{0 all retailers scheduled to be tried in the 
Supreme Court of Erie County this week is 
that of J. Roland Ansteth, indicted for 
criminally receiving stolen property. The 
indictment charges that Ansteth knowingly 
purchased a diamond valued at $300, which 
had been stolen from a Mrs. George Pound 
in this city. The valuable stone was left 
in her automobile and stolen from it during 
her absence. 

A burglar early last Friday morning 
smashed the glass in the jewelry store 
door of Comerford & Bush, 134 Seneca St., 
and was packing up quantities of jewelry 
when his presence was discovered by a 
watchman in the building. The thief put 
up a hard fight, but the timely arrival of 
two policemen prevented his escape. When 
taken to the station house and searched 
there were found in his possession 10 
bracelets, seven watches and other jewelry. 
The prisoner gave his name as Thomas 
Smith, but letters and papers found on him 
bore the name Sprader. He was held on a 


charge of burglary and larceny. 
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Clifford Jayne, of this city, and Walter 
Neuse, of Lockport, were arrested last 
Wednesday afternoon on a charge of grand 
larceny in the second degree. It is alleged 
that the two men entered the jewelry store 
of Best & Co., 11 E. Genesee St., and asked 
a clerk to show them diamond rings. While 
the rings were being shown, it is stated, 
one of the pair slipped an imitation dia- 
mond ring into the tray and pocketed one 
valued at $110. The theft was not discov- 
ered until the men had left the store, but 
the police were immediately notified and 
given a good description of the two callers 
at the jewelry store. After a short search 
the men were arrested and the ring re- 
covered. When arraigned in court last 
Thursday both prisoners pleaded guilty to 
petit larceny on the recommendation of 
the District Attorney and were sentenced 
to serve 60 days each in the penitentiary. 

The monthly “Round-Table” conference 
of the local retail jewelers’ association will 
be held in the Teck Cafe Thursday evening, 
7.30 o’clock. Among the matters to be dis- 
cussed is one of the great country-wide 
problems affecting retail jewelers. It is a 
question which has affected materially the 
business of every honest retail jeweler in 
the country, and its solution is almost com- 
plete. Just now the officers of the associa- 
tion have pledged the members to absolute 
secrecy regarding the action being taken, 
but when the report of the committee in 
charge is made public retail jewelers in 
every part of the country will see that ac- 
tion similar to that of the local organization 
is taken. The result of this important mat- 
ter will be announced in THE JEWELERS’ 
CIRCULAR within a few weeks. Chairman 
Fred J. Dorn, a Genesee St. jeweler, is in 
charge of the annual banquet of the asso- 
ciation, to be held in the German-American 
Cafe, Feb. 12. Elaborate preparations are 
being made to have it even eclipse the for- 
mer success of the association. 








L. M. Littauer and Brother Plead Guilty 
to Smuggling Diamond Tiara. 

Former Representative Lucius ‘M. Lit- 
tauer and his brother, William, pleaded 
guilty yesterday, before Federal Judge 
Thomas, in the United States Federal 
Court, New York, to smuggling a diamond 
tiara into this country last Summer. Sen- 
tence was reserved until to-day. 

The tiara was purchased by William Lit- 
tauer, it was alleged, under the impression 
that it was an antique, and his brother 
brought it here with the same understand- 
ing. The ornament was valued at $5,800. 

L. M. Littauer is a wealthy manufacturer 
of gloves at Gloversville, N. Y., and in 
Congress was an extreme high tariff man. 





For the second time within a few weeks 
Sacket Harbor, N. Y., was visited by a fire 
recently, which did damage estimated at 
close to $5,000. The blaze was in the build- 
ing known as Lane’s Hall and owned by 
H. J. Lane. F. L. Wells, a jeweler, was 
one of the losers by the fire. 

A white man, 23 years of age, who is 
alleged to have robbed the Hatcher jew- 
elry store at Wadley, Ga., was arrested re- 
cently at the Union Station, Savannah, by 
Officer Long. The Hatcher store was 
robbed of eight silver and gold watches 
and a number of stickpins. 
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How to Sell Cut Glass in February 


VERY family in your Town will eat at least three times 
ty a day every day in February, and there is no reason why 
the large percentage of glassware used each meal should 

not come from your Store. 

In addition, think of all the Lincoln Birthday and Wash- 
ington Birthday Luncheons, Suppers, Dances and other social 
functions at which Cut Glass will be even more in evidence. 

A large share of this business is simply a question of the 
right merchandise and the right selling efforts. 


EAMCO THIN FLORAL 
CUT GLASS TABLEWARE 


is the right merchandise, because while handsome enough for 
any occasion or table it is inexpensive enough for daily use on 
every table. 

Feature EAMCO Cut Glass Tableware in your window, 
at the counter and in your local Newspaper Advertising with 
the Sales Aid Service Material we furnish—the merchandise, 
prices and the seasonable appeal will do the rest. 


Over 150 Different Pieces in Three Different 
Open Stock Patterns 


AN ASSORTMENT OF THE FASTEST SELLING PIECES IS THE FOLLOWING: 





1 Water or Milk Pitcher No. 1... $3.00 1 Compcte or Relish, etc., No. 89 $1.25 

6 Water of Milk Glasses No. 70.. 1.50 6 Footed Sherbet Glasses, No. 24. 4.00 

1 Lemonade or Claret Punch Jug. 4.00 1 Condensed Milk or Jam Jar, 

6 Lemonade or Claret Punch SS reer er ee eee 1.50 
eeenes, B60, IB. . s22500000 1.75 1 Marmalade Jar, No. 80......... 1.50 

2 Handled Nappies, 5”, No. 88.... 1.60 1 Bon Bon Dish, 5%” high, No. 41 1.35 

1 Sandwich Plate, 9”, No. 16.... 2.00 1 Fern Dish and Liner, No. 61.. 4.00 

1 Olive or Mayonnaise Dish, No.55 1.00 6 Individual Service Plates, 714”, 

1 Olive or Mayonnaise Dish Tray, EG, EG, «sme whos pee geiees 6.09 
i ak kota ee eee sates 1.00 1 Tub for Ice, Sauce, etc.. No. 50 1.00 

1 Bowl, 8”, Berries, Ice Cream, 1 Tray for above, No. 50X...... 1.00 
ee Se ee eee 1.50 6 Goblets for Water, etc., No. 78 4.00 

6 Nappies, 5”, Ind. Service, No. 44 4.00 1 Sugar and Cream, No. 7....... 1.50 

1 Flower Vase, 10”, No. 98....... 3.00 _ 

1 Sugar and Cream, No. 6...... 1.50 54 Total Retail Value.......... $52.96 


Subject to regular Jeweters’ CrrcuLar discount. 


If you have not yet secured an Exclusive Local Agency of one of these patterns, write 
for samples, catalog, price lists and full description—or better yet, wire for immediate ship- 
ment of our Special 54 Piece, $25.00 Assortment of the pieces listed above. 


This Trade-Mark Guarantees absolute sat- 
on every piece isfaction or new goods. 


Electrolytic Art Metal Co. 303 5th Ave. New York 
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tions” treats this essential part of the 
native costumes of the various people of 
Europe and Asia in a manner more thor- 
oughly than it has ever been treated be- 
fore, while the article on the “Ancestry of 
the Spoon” will be equally instructive for 
the young silversmith. Of the many ar- 
ticles in the Storekeeping Department, at- 
tention should be particularly called to 
that on “Storekeeping and Accounting for 
Jewelers,” as it gives to the retail merchant 
an original system of bookkeeping, en- 
abling him to determine quickly his profits 
and the cost of doing business in any de- 
partment, and “Business Inquiries An- 
swered,” a new department in which the 
solution of merchandising questions will 
be given by an expert. In the Retail Ad- 
vertising Department, “How I Made My 
Advertising Pay” begins a series of original 
articles based on personal interviews with 
successful retail jewelers. The watch- 
maker and horologist will find much of in- 
terest in the Horological and Workshop 
departments, particularly in the “Catechism 
of Computing Teeth of Watch Wheels and 
Depthing,” the “Characteristics of Metals 
Used in Horology,” the “Effects of the 
Pallet’s Point on Pivotment, Etc.,” the 
“Making of Swivels and Spring Rings” 
and the “Various Methods of Setting Gem 
Stones in Jewelry.” Aside from the ar- 
ticles to which particular attention has been 
called are a host of others on all sorts of 
trade and business topics which have been 
written expressly for this journal by ex- 
perts in these particular lines. 

Altogether this issue is the largest in 
number of pages and, most important, in 
the quality of matter ever produced in the 
jewelry or allied fields, and in making this 
record in trade publications we have 
deemed it a fitting occasion to present for 
the first time to our readers a brief his- 
tory of THE JEWELERS’ CIRCULAR as an or- 
ganization, with a few words on what it 
has accomplished in the past and with 
photographs of a number of those who 
have been responsible for the work that 
has developed the paper into what it is 
to-day—a trade paper, a trade organization, 
and a bureau of advice and service in the 


jewelry industry. We regret that it was- 


impossible to publish the portraits of all 
those actively connected with the paper, 
but we have been able to show the pictures 
of the heads of departments and most of 
the active correspondents in the large cen- 
ters, as well as the leading contributors and 
specialists in various topics who write ex- 
clusively for this publication. 

The growth of this journal in 45 years 
has been steady and continuous, and the 
success it has achieved is founded entirely 
upon service which has gained for it the 
co-operation of its subscribers and adver- 
tisers. That it may deserve a continuance 
of this co-operation and be able to perform 
greater and better work in the future is 
the sincere wish of the publishers. 





Gem Imports for oe Prins aging 
January. RN a eis ey 


began this year with a total over $1,775,000 
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despite the 20 per cent. duty. To be exact, 
the value of the precious stones and pearls 
passed by Jewelry Examiner Treadwell 
last week amounted to $1,779,137, of which 
the value of the cut stones and pearls, 
dutiable at 20 per cent., was $1,225,971, and 
of the uncut gems, principally diamonds, 
dutiable at 10 per cent., was $495,334. In 
the total is also included miners’, glaziers’ 
and engravers’ diamonds not-set, which are 
free of duty, amounting to $57,832. How 
these figures compare with the importa- 
tions of January in previous years under 
the old gem tariffs will be seen at a glance 
at the following table: 


Year. Cut. Uncut. Total. 

1914.... $1,225,971.00 *$533,166.00 $1,779,137.00 
1913.... 2,821,709.00  1,078,286.00  3,899,995.00 
1912.... 2,298,506.00 814,544.00 3,113,050.00 
1911.... 2,210,261.67 850,208.54 8,060,470.21 
1910.... 3,262,792.25 1,278,814.44 4,541,606.69 
1909.... 1,686,494.26 272,430.02 1,958,903.18 
1908.... 207,280.25 106,226.32 <« 313,456.57 
1907.... 2,650,393.00 935,707.00 3,586,100.00 
1906.... 2,023,269.87 688,727.27 2,706,997.14 
1905.... 1,740,174.80 1,091,038 72 2,831,212.80 
1904.... 803,262.47 498,032.42 1,302,194,89 
1908.... 1,350,725.51 672,528.88 2,023,254.389 
1902.... 1,486,176.68 866,521.73 2,852,698.41 





*Including mechanical diamonds free. 





Safe Robbers Visit Boston and Blow 
Open Safes in Two Jewelry Estab- 
lishments, Securing Valuable 
Loot. 

Boston, Feb. 2—Two jewelry store rob- 
beries in this city, one at 293 Washington 
St. and the other at 771 Washington St., 
took place Sunday. The former was dis- 
covered when the janitor of the building 
went his rounds in the morning. The lat- 
ter was reported to the police when a fam- 
ily residing in apartments above the store 
returned home late Sunday night. 

At 293 Washington St. M. C. Williams & 
Son, manufacturing jewelers and repairers, 
have quarters on the fifth floor. Here ap- 
parently a tool of the type made famous by 
the Ullian safe robbery a few years ago, 
and known as the “giant can opener,” was 
used, for the safe was torn and wrenched 
to pieces around the lock, and the interior 
had been ripped apart after the outer door 
of the safe was pried open. Entrance to 
the room had been forced by breaking the 
transom. 

When the proprietor arrived at an early 
hour the office was strewn with fragments 
of the safe and its cement lining, and the 
contents had been practically cleaned out. 
The loss is estimated at $4,000 to $5,000. 

The only clue to this robbery is in the 
fact that the room next to the Williams 
shop was rented Saturday to a young man, 
who was allowed to have a key to the street 
entrance door as well as to the office hired. 
The police are looking for this man, who 
is described as 21 or 22 years of age, of 
light complexion and weighing 135 to 145 
pounds. This is the third time the place 
has been burglarized within two years. 

At 771 Washington St., on the second 
floor, is the instalment house of Kelleher, 
Beckwith & Co. Three safes were attacked 
in this place, and two were blown open 
with an explosive, the doors being drilled 
for the purpose. The most expensive jew- 
elry, Saturday’s cash receipts and other 
valuables were in the safe that resisted the 
attempt to open it. The haul here was less 
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than at the Williams place, and the differ- 
ence in methods of operation makes it ap- 
pear as if the breaks were independent of 
each other. 

Entrance appeared to have been effected 
through a rear window, and the cracksmen 
had evidently timed their work to be done 
in the absence of the family overhead. 
There is a saloon on the first floor, which 
was also unoccupied Sunday. No clue to 
the perpetrators has yet been discovered. 








Abraham Frackman, New York, Held 
for Trial in $1,500 Bail on Charge 
of Conversion. 

Abraham Frackman, a jeweler at 14 
Maiden Lane, New York, waived examina- 
tion and was held for the grand jury im 
$1,500 bail last Wednesday by City Magis- 
trate Thomas J. Nolan in the First District 
Court, Manhattan, on a charge of grand’ 
larceny brought against him by Barnett 
Bros., diamond dealers at 71 Nassau St,. 

Manhattan, 

On Jan. 8, 1913, Barnett Bros. claim, 
they delivered to Frackman on consign- 
ment a bill of goods consisting of dia- 
monds valued at $1,879. These goods, ac- 
cording to Barnett Bros., were to remain: 
their absolute property until a sale was 
effected, and until then no title was to be: 
vested. 

This agreement, it is claimed, also stated 
that a cash sale only should be made, and 
immediately upon doing this account should 
be made to Barnett Bros., at which time 
Frackman would receive his commission. 
The goods which Frackman obtained, it is 
claimed, were sold by him, and instead of 
accounting to the Nassau St. firm, it is 
alleged he appropriated the money to his 
own use. 

Prior to the final hearing before Magis- 
trate Nolan, a motion was made by the 
counsel for the defense to dismiss the com- 
plaint, on the grounds that the court had 
no authority to hold the defendant, as the 
complainants had failed to make out a case. 
On this the court ordered that briefs should 
be submitted. 

Magistrate Nolan, after listening to evi- 
dence at the final hearing before him on 
Jan. 28, said that he had given the case 
careful consideration and denied the mo- 
tion to dismiss the case. 








Death of William Tobien, Jr. 

RicHMoND, Va., Jan. 30.—William To- 
bien, Jr.. a prominent jeweler and citizen 
of this city, who has been engaged in busi- 
ness at 408 E. Broad St., for a long time, 
died suddenly of heart failure while in 
Blair’s drug store at 829 E. Broad St. 
last Wednesday night. . 

Mr. Tobien was taken ill while attend- 


_ing a performance in the Lyric Theater 


with his wife, and left the theater to go 
to the drug store to get medicine. He 
was a member of St. John’s Evangelical 
Luthern Church and was very prominent 
in German-American circles. 

Besides his widow, deceased leaves five 
children—Miss Louise Tobien, Miss Hen- 
rietta Tobien, Miss Margurite Tobien, 
Miss Ruth Tobien and William G. Tobien. 


R. V. Kumm & Son, Pittsburg, Kans., 
have been succeeded by Phil J. Mueller. 
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Death of Walter S. Hough. 
ann 

ProvipENCcE, R. I., Jan. 31.—Walter Scott 
Hough, president and treasurer of the 
Wightman & Hough Co., manufacturing 
jewelers, 7 Beverly St., this city, died at an 
early hour Thursday morning at his home, 
334 Broadway, in his 86th year. He was 
probably one of the oldest living manufac- 
turing jewelers in active business here and 
had been connected with the jewelry indus- 
try continuously since 1844. 

Three years ago, almost to a day, Mr. 
Hough slipped on the sidewalk immediate- 





THE LATE WALTER S. HOUGH. 


ly after leaving his home, and since that 
time had been in poor health. The acci- 
dent resulted in a temporary nervous break- 
down and since then he had been unable 
to retain full control of his business. 

He was the chief executive and financial 
officer of the Wightman & Hough Co., one 
of the oldest and most successful concerns 
in this city. The company is well known 
in the national trade, belonging to the New 
England Manufacturing Jewelers’ and Sil- 
versmiths’ Association and the Manufactur- 
ing Jewelers’ Board of Trade. Since the 
death of Augustus Wightman, partner in 
the firm of Wightman & Hough, which 
was incorporated at that time, Mr. Hough 
has been practically owner of the corpora- 
tion, one of his sons, Edward B. Hough, 
the manager of the company, sharing this 
interest. 

Mr. Hough was of Connecticut descent, 
his paternal line having appeared at New 
London: when that place was settled. He 
was the son of Samuel L. and Betsy 
(Adams) Hough and was born at Canter- 
bury, Windham County, Conn., April 21, 
1828. After an elementary education in 
Canterbury he came to Providence in 1845 
and was apprenticed to the old-time manu- 
facturing jewelry concern of Stone & 
Weaver, being at the time 17 years of age. 
In 1853 he formed a co-partnership with 
Jeremiah Briggs and Calvin Stone to manu- 
facture jewelry in a small way, the firm 
name being Briggs, Hough & Stone. In 
1856 this firm was succeeded by Wight- 
man & Hough, his partner being Augustus 
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Wightman, who continued a member of 
the firm until his death in 1893. The shop 
is now located in the Manufacturers’ build- 
ing, at 7 Beverly St., where until compara- 
tively recently Mr. Hough was a regular 
daily attendant on the business and had 
been its guiding power. The Wightman & 
Hough Co. has been principally engaged 
for a number of years in the manufacture 
of gold and gold plated lockets and neck 
ornaments, which have taken high ranking 
in the markets throughout the country, the 
value of its product last year being esti- 
mated at from $200,000 to $250,000. 

Mr. Hough became a member of the 
First Light Infantry Regiment in 1852, and 
after withdrawing from the active com- 
mand affiliated himself with the Veteran 
Association, of which he was a member at 
his death. He was a member of St. John’s 
Lodge of Masons, St. John’s Commandery, 
Knights Templar, and Palestine Temple, A. 
A. O. Nobles of the Mystic Shrine. He 
was a charter member of the Pomham Club 
and was a member of the Rhode Island 
Chapter, Sons of the American Revolution, 
by descent from Walter Hough, a Connec- 
ticut patriot, and had membership in the 
Central and West Side Clubs. He was an 
ardent member of the Republican Party, 
though he had no taste for political prefer- 
ment. 

In 1850 Mr. Hough married Sarah E., 
daughter of Captain Peleg and Eliza (Big- 
ney) Burroughs, of Newport. Mrs. Hough 
died in 1901. Their children, all residents 
of this city, are Walter S. Hough, Jr., 
president of the W. S. Hough, Jr., Co., 
manufacturer of rolled plate; Mrs. Eliza 
Robbins Wilkinson, wife of the late Charles 
A. Wilkinson, of C. A. Wilkinson & Co., 
manufacturers of optical goods, and Ed- 
ward Bigney Hough, vice-president and 
general manager of the Wightman & Hough 
Co. 








Career of Late Willard C. Nellis. 

ee ea 

NEWARK, N. J., Jan. 30.—The funeral 
services for the late Willard C. Nellis, for- 
merly a member of the manufacturing jew- 
elers’ concern of Sanbury & Nellis, 23 Mar- 
shall St., was held Wednesday night at 8 
p. M. at his late residence, 275 Montclair 
Ave., in the Forest Hill section of this city, 
and the interment was at Albany, N. Y., 
on Thursday. As briefly noted in last 
week’s issue of THE JEWELERS’ CrRcULAR, 
Mr. Nellis died on Monday, Jan. 26, follow- 
ing a long and painful illness. 

Willard C. Nellis was born in Little 
Fails, N. Y., March 11, 1867. His parents 
had lived in that section of New York 
State for years and there he spent his 
early life. His father died when he was 
11 years old, and when he was 18, with 
his mother and sister, he went to Brook- 
lyn, N. Y., to reside. His first connection 
with the jewelry trade was as an employe 
of the old firm of Payne, Steck & Co., who 
were jobbers in jewelry at 177 Broadway. 
With this concern he held an office posi- 
tion for a time and then became associated 
with the firm of Enos Richardson & Co., 
with which house he remained for a period 
of about five years, serving as New York 
city and New England salesman. In 1897, 
with A. T. Sansbury, who had formerly 
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been with Hayes Bros., of this city, a co- 
partnership was started at 23 Marshall St. 
to manufacture jewelry, under the firm 
name of Sansbury & Nellis, with which 
business Mr. Nellis was affiliated. 

Mr. Nellis was a member of the Brother- 
hood of Traveling Jewelers and of the 
Traveling Jewelers’ Association. He also 
belonged to the Newark Manufacturing 
Jewelers’ Association, the Philadelphia 
Jewelers’ Club, a New York lodge of the 
B. P. O. E., and was at one time president 
of the Kings County Wheelmen’s Club. He 





THE LATE WILLARD C. NELLIS. 


was also a member of the Forest Hill Golf 
club. 

He was a quiet, unassuming man, and 
because of his kindly disposition he made 
friends with all with whom he came in 
contact. During his years in association 
with the jewelry trade he made and held a 
wide circle of friends in the trade and 
was also loved and respected by many in 
other walks of life. He was a natural stu- 
dent and greatly devoted to reading. Being 
endowed with a fine analytical mind, he 
gained much enjoyment in solving mathe- 
matical problems and spent much of his 
leisure time in original research work. Of 
a home-loving disposition, he found his 
greatest pleasure within the confines of his 
home and was always a kind and loving 
husband. In his business life he was care- 
ful and methodical and in his connection 
with the firm of Sansbury & Nellis he 
looked after the finances of the business 
and also traveled, visiting the trade in New 
York, Brooklyn, through the New England 
territory and in Philadelphia, Baltimore 
and Washington. 

He had been a sufferer since last August 
and, despite all that could be done for 
him, his condition steadily grew worse until 
at last his life was despaired of. During 
all this period he suffered with calm resig- 
nation, and those who visited him came 
away with saddened hearts, impressed with 
the fine patience and character of the man. 

Deceased is survived by his widow, Eliza- 
beth Cook Nellis; his mother, Mrs. Louise 
Nellis, and one sister, Mrs. F. G. McDon- 
ald. 
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Program for First Annual Convention of 
the National Jewelers Board of 
Trade. 

Plans have been practically completed 
for the first annual convention of the Na- 
tional Jewelers Board of Trade, which is 
to be held at the Hotel Astor, New York, 
Feb. 11, 12 and 13. The program, which 
has already been placed in the hands of 
members, is as follows: 


Wednesday, Feb. 11, 1914. 
MORNING. 
Registration of delegates—Hotel Astor. 
AFTERNOON. 

2 pvp. m.—Convention called to order by President 
Arthur Henius. 

Invocation—Dr. Rudolph Grossman. 

Address of welcome—Hon. Marcus M. Marks, 
President Borough of Manhattan. 

Address of welcome by President Arthur Henius. 

Response to address of welcome from Providence, 
Chicago and San Francisco. 

President’s address—Arthur Henius. 

Treasurer’s report—Albert L. Stearns. 

Secretary’s report—Edmund N. Stone, C. P. A. 

Open parliament upon recommendation of the 
president. 

Appointment of special committee, to which rec- 
ommendations may be referred for consid- 
eration. 

Appointment of committee on resolutions, to which 
all resolutions are to be referred. 


Thursday, Feb. 12, 1914. 
MORNING. 

10:30 a. M.—Convention called to order. 

Invocation. 

Communications. 

Report of the Good and Welfare Committee—Rob- 
ert W. Adams, chairman. 

Open parliament on committee’s report and recom- 
mendations. 

Address—“The Needs of the Manufacturer of 
New England,” Theo. W. Foster, chairman. of 
New England Board. 

Open parliament upon the suggestions from New 
England. 

RECESS. 

2 p. M.—Convention called to order. 

Address—“The Requirements of the Wholesaler of 
the Middle West,” A. W. Sproehnle, Sproehn- 
le & Co., Chicago. 

Open parliament upon suggestions from the middle 
west. 

Address—“The Requirements of the Pacific Coast 
from the Standpoint of the Wholesaler,” A, 
Eisenberg, Jr., A. Eisenberg & Co., San Fran- 
cisco. 

Open parliament upon suggestions from the Pacific 
coast. 

Address—‘The Requirements of the Manufacturer 
of Newark,” P. J. Coffey, J. A. & S. W. Gran- 
bery, Newark. 

Address—‘‘The Requirements of the Jeweler of 
New York,” Joshua W. Mayer, Powers & 
Mayer, Inc., New York. 

Open parliament upon suggestions from New 
York and Newark. 

Friday, Feb. 18, 1914. 
MORNING. 
No convention. 
AFTERNOON. 

< vp. M.—Convention called to order. 

Invocation—Rev. St. Clair Hester, D.D., Church 
of the Messiah, Brooklyn. 

Communications. 

Reports from special committees. 

Open parliament on reports from special com- 
mittees. 

Amendments to the constitution and by-laws. 

Report from nominating committee—Leopold 
Stern. 

Election of directors. 

Nomination and election of president and vice- 
presidents. 

Unfinished business. 

Adjournment. 

Directly following the adjournment the directors 

will convene in special session and proceed 

to the election of a treasurer and secretary. 
ENTERTAINMENT PROGRAM. 
Wednesday, Feb. 11, 1914. 
NOON. 
Luncheon to members. 
Thursday, Feb. 12, 1914. 
mM.—Tea and entertainment for ladies at 


4 P. 
Hotel McAlpin in Ball room, 24th floor. 


Friday, Feb. 13, 1914. 

6:30 p. M.—Banquet in banquet hall at Hotel 
Astor, New York City. 

Speakers of prominence will address the guests, 
and the affair will be made one of unusual in- 
terest and importance to those of the jew- 
elry trade. 








New York Jewelry Broker Convicted of 

Pawning a Pearl Necklace Belong- 

ing to Fifth Ave. Dealer. 

Harry W. Shattuck, a jewelry broker 
living at Sayville, L. I., will come up for 
sentence before Judge Wadhams in the 
Court of General Sessions on Friday of 
this week, following his conviction by a 
jury to the charge of pawning with R. 
Simpson, 143 W. 42d St., a pearl necklace, 
the property of Victor A. Picard, an im- 
porter of jewelry at 141 Fifth Ave. and 
worth, according to the testimony of ex- 
perts, $10,500. The necklace had been 
given to Shattuck to sell to ¢ prospective 
customer on Nov. 5 last, and at the trial 
Thomas E. Meehan, manager for the 
pawnbrokers, fixed the time when the 
necklace was pawned for $1,500 by Shat- 
tuck as exactly 45 minutes after the jewels 
had been obtained on memorandum from 
Victor A. Picard. 

The jury in convicting Shattuck brought 
in a verdict of guilty, with a recommenda- 
tion for mercy, but a second indictment is 
still on file with District Attorney Whit- 
man which accuses Shattuck with obtain- 
ing a pair of diamond earrings from 
Marion S. Wolfe, 145 Ninth Ave., Brook- 
lyn, employed by Baruch Bros., 60 Broad- 
way, worth $600, on memorandum, and 
pawning them with William Goldstone, 103 
Park Row, for $325. 

Many more pawntickets were found on 
Shattuck’s person calling for diamonds 
and pearls pawned by him, the tickets now 
being in the possession of the police. 

In order to secure this property so that 
the owners would be able to get possession 
of them, Assistant District Attorney T. 
Channon Press, who prosecuted Shattuck, 
asked Shattuck, when he was arraigned in 
court last week, if he made any claim for 
the property represented by the pawn 
tickets. Shattuck said that he made no 
claim for the property, and this assertion 
by Shattuck caused Judge Wadhams to 
direct the police department to turn over 
the pawn tickets to the owners of the 
property. ; 

Besides the pearl necklace owned by 
Picard, the following is a list of the jewels 
pawned by Shattuck: Nov. 13, pawned 
with John Simpson, 164 Bowery, a diamond 
ring, for $500, under the name of Mr. 
Warren, the property of H. M. Baruch; 
with the same pawnbroker, a diamond ring, 
for $150, the property of Mrs. F. C. Mer- 
ritt, Sayville, L. I.; with William Gold- 
stone, 108 Park Row, on May 14, a dia- 
mond bracelet, for $285, under the name of 
Mr. Ellicott, property of William Thomp- 
son, of 35 Maiden Lane; with the same 
broker, on June 16, two diamonds, for $500, 
under the same name, the property of John 
W. Block, 9 Maiden Lane; on Nov. 21, 
diamond ring, for $100, property of H. 
Jones, of Dennis & Beuhler; with the same 
broker, on Nov. 19, a stickpin, for $55, the 
property of M. Kennell, employed by one 
of the Simpsons, pawnbrokers, the instance 
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showing that Shattuck had evidently got 
possession of the stickpin on memorandum 
from Kennell and then immediately pledged 
it with another broker; a pearl stud was 
pawned for $35, on July 11, the property 
of J. Arthur Joseph; April 21, a diamond 
pin, for $45, the property of Gerald Hol- 
lins, with John Simpson, 164 Bowery; on 
March 24, a diamond, for $350, the prop- 
erty of Conner & Settle, 68 Nassau St.; 
With Goldstone, on Nov. 24, one pearl, for 
$300, the property of M. Cohen, a broker 
in Wall St.; on Nov. 19, a diamond, ring, 
for $150, property of Mr. Webber. 

It was the opinion of Assistant District 
Attorney that inasmuch as the above jew- 
elry had been given to Shattuck for sale 
the owners, to get possession of their 
property, will be compelled to pay the 
amounts advanced by the pawnbrokers. 

When Shattuck obtained the pearl neck- 
lace from Picard he said. that he would 
report on the matter within three days, 
but this time passed and Picard gave him 
additional time. When the jeweler’s pa- 
tience had become exhausted Shattuck took 
him to the brokerage firm of A. Housman, 
at 20 Broad St., and intimated that the 
purchaser was in the office of that firm. 
Shattuck, in Mr. Picard’s presence, spoke 
to a man in the office and then came back 
to the jeweler with the information that 
his purchaser was not in just then. 

Shattuck left, but Picard went to the 
man to whom Shattuck spoke and was then 
informed that Shattuck asked some silly 
question which bore no relation to the pur- 
chase of a pearl necklace. Picard next 
heard from Shattuck over the telephone, 
as it later developed he was in his home in 
Sayville. Picard was told that the pur- 
chaser would surely appear within a few 
hours. Patience qn the part of Picard had 
been exhausted by this time and the case 
was placed in the hands of the police. De- 
tectives Flannelly and Schmidt placed 
Shattuck under arrest and he was held in 
the police court under $5,000 bail. 

The District Attorney has a statement 
from Marion S. Wolfe in which he ex- 
plains how he came to give the diamond 
earrings to Shattuck. “In the early part 
of October, states Wolfe, “a man named 
James Perkins came to me and said that 
he had a ticket for a pair of diamond ear- 
rings which had been pawned for $800; 
the interest on the loan amounted to $54, 
and that he would sell me the ticket for 
$100. I spoke to Shattuck about it and he 
said that if I would get the earrings he 
had a standing order with a woman for a 
pair of diamond earrings. This was about 
Oct. 24. I paid James Perkins for the 
pawn ticket in question. On the same day 
I went to Simpson’s shop in Fulton St. 
and paid $354 and obtained possession of 
the earrings. On the same day I turned 
them over to Shattuck. I saw Shattuck 
and he stated repeatedly that the earrings 
had been sold to the lady in question and 
he expected a check for the earrings at 
any time. About Nov. 24 I saw Shattuck 
in the Magistrate’s Court and I had a con- 
versation with him and he admitted pawn- 
ing the jewelry at Goldstein’s pawnshop. 

Quite a number of business men from 
Sayville told Judge Wadhams that Shat- 
tuck bore a good reputation in that village. 





222 THE JEWELERS’ CERCULAR-WEEKLY February 4, 1914. 











Cut Reduced One-third. 








BIRTHDAY PENDANTS 
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‘“ The February born will find 
Sincerity and peace of mind, 
Birthstones and Freedom from passion and from care Gold Filled Chains 


Genuine Pearls aa Se a Soldered Links 


| We Sell through Jobbers only 


Chicago Office: 
Heyworth Bldg. 


San Francisco Office: 


704 Market Street 


Main Office: 
Attleboro, Mass. 


New York Office: 
9 Maiden Lane 






































1. Cannot get out of strike 
2. All barrels removable 


Send now for our new catalogue of Mantel and Hang- 
ing Westminster Chime Clocks, Half Hour Organ Strike 
Wall Clocks and Half Hour Strike Mantel Clocks. 





We are also extensive importers of Cuckoo, Alarm and 


Novelty Clocks. 











33 Park Place 


| The Kienzle Clock Company, new york 
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Death of John H. Buck. 

One of the trade’s best known experts 
on antique silver, and who was also well 
known as an author on topics relating to 
old plate, passed away Friday at the death 
of John Henry Buck, a former curator of 
metal work of the Metropolitan Museum 
of Art. Mr. Buck’s demise took place in 
the Mt. Vernon Hospital, to which place 
he had been taken after a stroke of paraly- 
sis about a week previous, but he had been 
ailing foralongtime. The funeral services 
were held Sunday at 2.30 p. m. at the 
Church of the Ascension, Mt. Vernon, and 
the interment was at Woodlawn Cemetery. 

John H. Buck was widely known 
throughout art, ecclesiastical and silver- 
ware circles for over a quarter of a cen- 
tury. He was a native of England, having 
been born 66 years ago at the Blundel 
School, Tiverton, Devonshire, of which 
school his father was the head master. 
Mr. Buck spent his early life in England, 
where he was educated as an architect and 
surveyor, and he practised at these pro- 
fessions until he came to America in 1877. 

In 1884 he joined forces with the Gor- 
ham Mfg. Co. and became the head of the 
ecclesiastical department of that concern, 
which position he retained until he re- 
signed on Aug. 1, 1902. Mr. Buck, while 
with the Gorham company, made a specialty 
of the study of old plate and his services 
as an expert were often required in and 
out of the trade, especially by collectors 
and museums. He made a particular study 
of old American plate and his two works 
on the subject, published respectively in 
1888 and 1903, proved invaluable to silver- 
smiths, collectors and connoisseurs, taking 
the place with this country’s works that 
“Crips Old English Plate’ does with the 
works of the old English silversmiths. 

After leaving the Gorham concern he 
acted as consulting expert on silver and art 
metal wares until the advent of Sir Casper 
Purden Clark as director of the Metropoli- 
tan Museum of Art of New York. Sir 
Purden, knowing of Mr. Buck’s ability, ap- 
pointed him a curator of metal work of the 
Metropolitan Museum, in which capacity 
he had charge of the silver, gold, watch 
and other lines which bear upon the jew- 
elry trade. Mr. Buck remained as curator 
of metal work for seven years, and upon 
his resignation was presented with a 
notable testimonial as to his ability by the 
management of the museum. 

In addition to his two works on “Old 
Plate” Mr. Buck found time to contribute 
many articles on this and allied subjects 
both to the bulletin of the museum, to the 
magazines and to THE JEWELERS’ CIRCULAR. 
His series of articles on the old American 
silversmiths published in THE JEWELERS’ 
CIRCULAR was the most complete and ex- 
haustive list of these “early craftsmen and 
their trade-marks” that has ever been 
brought together. On ecclesiastical lines 
he had done some notable work and some 
of his ideas were incorporated in the de- 
sign of the Cathedral of St. John the 
Divine, on Morningside Heights. 

Personally, Mr. Buck was a charming 
gentleman, learned in his specialties, affable 
and kindly in his manner, who made hosts 
of friends in many walks of life, to whom 


his death will act as a severe personal loss. 
He is survived by a widow and one son, 
Adrian Buck, an alderman of Mr. Vernon, 
who succeeded the deceased as the head of 
the ecclesiastical department of the Gor- 
ham company. 








Be Careful in Dealing with This Man 


Who Promises Demonstrations of 
Silver Polish. 

Tue Jewerers’ Crrcutar is in receipt of 
complaints from a number of jewelers of 
Idaho and Montana to the effect that they 
have been the victims of a man who has 
been through that territory selling “clean- 
ing plates” and offering to give to the 
buyers a large amount of newspaper pub- 
licity and also give them the services of a 
girl who would demonstrate the proposi- 
tion free of charge at their stores. 

The man usually sold about three dozen 
plates of his silver polish and collected for 
the same after making a contract to have 
the demonstrator appear at the jewelry 
store and stating that he would arrange 
with the local newspapers to give the jew- 
eler about 200 inches of advertising free. 

The man claimed to represent a San 
Francisco house, and the Idaho and Mon- 
tana jewelers who purchased his product 
say that after collecting their money he 
disappeared and the jewelers who pur- 
chased from him never saw the demon- 
strator, and never received the advertising 
in the local newspapers which he promised. 
At last accounts the man was headed East. 

Jewelers who may be interested in his 
proposition, in case he is still calling on 
the trade, are requested to communicate 
with Charles W. Gibbs, Wallace, Idaho; 
William E. Wallace, Moscow, Idaho; E. 
E. Teape, Kellog, Idaho, and Frank Borg, 
Missoula, Mont., who can give further in- 
formation as to how this man’s scheme 
works out. 








Jury Fails to Convict David H. Kahn, 
Utica, N. Y., on Charge of Violating 
Auction Sale Ordinance. 

Utica, N. Y., Jan. 30.—A jury in city 
court to-day failed to convict or acquit 
David H. Kahn, manager of the Crown 
Jewelry Store in the White building in 
Bleecker St., or his auctioneer, Abraham 
Martin, who were arrested under a re- 
cently passed city ordinance prohibiting 
auction sales of jewelry between sunset 
and sunrise. Kahn was tried once before 
on another charge and he was convicted 
and fined $25, which he paid under pro- 
test. The trial to-day was for an offense 
alleged to have been committed prior to the 
one on which he was convicted. 

The jury to-day stood 11 for conviction 
and one for acquital, the lone juror hold- 
ing out from first to last. Chester W. 
Davis, who represents the local retail jew- 
elers’ association, which procured the pass- 
age of the ordinance for the purpose of 
stopping outside jewelry dealers holding 
auction sales, announced that the case 
would not be pressed again and the charge 
was withdrawn. 

Kahn stated during the trial that he had 
a two years’ lease of the store from March 
1, with a privilege of renewing for two 
years additional. He said the show cases 
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and fixtures were built for the Bleecker 
St. store. It was reported that Kahn had 
considered making the Utica store his prin- 


cipal headquarters. 








New York Diamond Importers, Sub- 
jected to Search by Custom 
Authorities, Establish Their 
Innocence. 

Benjamin H. de Jong, a diamond dealer 
at 12 John St. and Raphael van Dam, of 
the house of Edward Van Dam, 437 Fifth 
Ave., both of New York, were passengers 
on the French liner La France which 
reached New York Saturday from Harve. 
When the steamer arrived the customs in- 
spectors took the gem merchants before 
Gen. Nelson Henry, Deputy Surveyor of 
the Port, and asked them regarding certain 
baggage which they had brought with them. 

The two diamond merchants were greatly 
surprised at the action of the Government 
officials, and stated that they had brought 
nothing into this country which had not 
been declared for duty. Their baggage 
was surrendered to the authorities, and 
both Mr. de Jong and Mr. Van Dam were 
allowed to depart. There was nothing in 
the baggage which had not been fully cov- 
ered in the declarations of the two dia- 
mond merchants. 

When interviewed by a reporter for THE 
JEWELERS’ CrrcuLar Mr. de Jong said that 
when he left the steamship on Saturday 
morning he was met on the pier by cus- 
toms officials and that they put him 
through a thorough examination regarding 
the articles he had brought into this coun- 
try. Mr. de Jong said: “At my own sug- 
gestion 1 had my belongings taken to the 
Custom House for examination. They 
searched my trunks before General Henry 
and examined me regarding what was con- 
tained in my baggage. I naturally had 
nothing to say regarding any undeclared 
merchandise and did not know anything 
about any goods being sent to this country 
previous to my arrival. The goods I had 
bought in Europe were shipped on the Car- 
mania in the regular way, through the 
Adams Express Co., and my invoices, bills 
of sale and books showed everything to be 
all right. After the hearing I was dis- 
charged, and that is all there is to the 
case.” 

Raphael van Dam, when seen by a Jew- 
ELERS’ CIRCULAR reporter, stated that his 
baggage had been thoroughly examined by 
the customs officials, and the only comment 
he had to make upon the case was that he 
was delighted to see that the authorities 
are so particular regarding the bringing in 
of precious stones. This, he stated, was 
evidence that unfair competition by un- 
scrupulous merchants was in a great’ way 
prevented. Their vigilance, Mr. van Dam 
stated, was worthy of favorable comment 
and to a great degree would prevent smug- 
gling. ‘He said that he had brought no 
diamonds at all into port, and so convinced 
the authorities. 

At the end of the hearing in the Cus- 
tom House Surveyor Henry said he could 
not make public anything about the case. 

All the Surveyor’s staff who were 
asked concerning the case declined to talk 
about it. 
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| Out of the Ashes 








The recent fire in our building did not seriously 
affect us. Since then all repairs have been made 
and we are again running on a full time daily 
schedule. Consequently we can assure you that 
all orders for Spring goods will be given careful 
and prompt attention. 
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THE BASSETT JEWELRY CO. 


Manufacturers of 


FINE GOLD AND GOLD FILLED JEWELRY 
Aborn and Mason Streets, Providence, R. I. 


NEW YORK OFFICE MINNEAPOLIS OFFICE CHICAGO OFFICE 
37 Maiden Lane 1116 Lumber Exchange 705 Columbus Bldg. 
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Ge HANCOCK LINE 
Ud ey PRES 7 —The Line That Sells 








| \ f The Hancock Line Offers An Immense 
| Variety of Original Patterns Which Excel 
In Profit Possibilities For You. 


This is why so many jewelers are now finding it both pleasant 
and profitable to handle our product. 

Our new line contains many new and attractive ideas which will 
greatly stimulate your Spring sales. It will pay you to see them 
soon. 


1 % 





WE MANUFACTURE 
Bar Pins, Brooches, Bracelets, Cigar Cutters, Fobs, Cuff Pins, 
Pendants, Knives, Link Buttons, Lockets, Scarf Pins, Tie Clasps 
and a large variety of other salable goods. 


Remember! Our Designs Sell at a Good Profit. 


Charles E. Hancock Co. ye 


7 Beverly Street PROVIDENCE, R. I. 
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E. A. Kupfer is now representing H. 
Nordlinger’s Sons in this city and vicinity. 

Maurice Krosnow, watchmaker, has 
started in business as a retailer at 40 N. 
Main St. 

The Ideal Mfg. Co. has started in the 
manufacturing jewelry business at 38 
Friendship St. 

The Allen Line is the style of a new 
manufacturing jewelry concern that has 
started at 220 Eddy St. 

William H. Reilly and Archie Place, 
jewelers’ toolmakers, have started as Reilly 
& Place at 47 Pavilion Ave. 

Charles T. Schlessinger on Thursday 
succeeded to the management of the New- 
man Hotel, Aborn St., this city. 

The Gorham Mfg. Co. has started its 
entire works at Elmwood after the annual 
January shutdown of two weeks. 

Thomas H. Penno, one of the retired ar- 
tisans of the Gorham Mfg. (Co., is seriously 
ill at his home at Oakland Beach, R. I. 

Joseph T. Boland, manager of the Uni- 
form Seamless Wire Co., has withdrawn 
his interests in the New England Cap Co. 

Arthur J. Maker, 163 Main St., Warren, 
has made an assignment to William S. 
Wilmarth for the benefit of his creditors. 

Josiah W. Crooker and Samuel M. 
Nicholson have been elected directors of 
the Rhode Island Safe Deposit Co., of this 
city. 

A mortgage of $1,500 against realty of 
E. Fred Gottschalk on 5th St., East Provi- 
dence, has been discharged by Adelbert 
Goff. 

Horace L. Manchester was unanimously 
elected commodore of the Barrington 
Yacht Club at the annual meeting held last 
Saturday evening. 

George H. Cahoone, of G. H. Cahoone 
& Co., left Friday for New York, whence 
he sailed on the Arcadia for a three weeks’ 
trip to the Bermudas. 

At the annual meeting of the Working- 
men’s Loan Association on Wednesday 
Henry D. Sharpe and Arthur W. Claflin 
were elected directors. 

Walter Hodgetts, formerly superintend- 
ent of the factory of the Manchester Mfg. 
Co., is now in the employ of the Strath- 
more Co., at 220 Eddy St. 

Frank Kelley, representing the Manufac- 
turing Jewelers’ Board of Trade, spent the 
past week in New York and Newark call- 
ing upon the members of the association. 

R. Livingston Beeckman is one of the in- 
corporators of the Graves Point Fishing 
Club, of Newport, which was recently 
granted a charter by the Secretary of 
State. 

George H. Holmes, of George H. Holmes 
& Co., qualified Thursday as a member of 
the State Harbor Improvement ‘Commis- 
sion, having been reappointed by Governor 
Pothier. 

John F. Allen, of this city, was one of 
the passengers on the steamship George 
Washington, of the North German Lloyd 
line, on Saturday from New York for 
London. 


A quarterly dividend of 14 per cent. on 
the preferred stock of the United Wire & 
Supply Co. has been ordered, payable on 
and after Feb. 2 to stockholders of record 
of Jan. 27. 

Samuel A. Baldwin, formerly of the Fes- 
senden Co., sails this week from Boston 
for Panama and Jamaica, accompanied by 
his sister, Mrs. Amanda Shirley, of Mal- 
den, Mass. 

Albert A. Remington, of the Horace 
Remington & Son Co., announced the past 
week the engagement of his daughter, Miss 
Ruth O. Remington, to William H. Booth, 
of this city. 

Maurice Ettlinger the past week an- 
nounced the wedding of his daughter, Miss 
Edith May Ettinger, and Marcus E. Lin- 
coln, to occur at Lawn Crest Inn, Sharon, 
Mass., on Feb. 5. 

Miss Leah Mahanney, bookkeeper for 
Brown & Mills for several years, has 
started in business in the Lapham building, 
290 Westminster St., under the name of 
Ye Colonial Gifte Shope. 

J. H. Manning, who withdrew from the 
firm of the J. H. Manning Co. last July, 
has accepted a position with the Castiglioni 
Co., of this city, to represent it west from 
Pittsburgh to Lincoln, Nebr. 

William T. Wilson, of McDonald & Wil- 
son, this city, has qualified as a member 
of the State Board of Examiners in Op- 
tometry for three years, he having been re- 
appointed by Governor Pothier. 

At the annual meeting of the Edgewood 
Yacht Club on Monday night William H 
Draper was elected commodore, Harry 
Fulford secretary and treasurer, and Har- 
old B. Andrews as a director. 

William H. Waite, of the Waite- 
Thresher Co., has sent a check to the 
Providence Permanent Firemen’s Relief 
Association in appreciation of the fire- 
men’s services in saving the building owned 
by him on Weybosset St. recently. 

Among the jewelry buyers in this city 
the past week were the following: W. I. 
McAllister, of W. I. McAllister & Co., 
Chicago; L. M. Howland, of Crowley, 
Milner & Co., Detroit, and L. Metzenberg, 
of the Sears-Roebuck Co., Chicago. 

William H. Luther, of the William H. 
Luther & Son Co., who has been confined 
to his home by a severe cold for several 
days, is again able to be about. He has 
been forced to postpone his contemplated 
trip to Panama and Mexico in February. 

The annual trophies for rifle practise for 
the Rhode Island National Guard which 
were presented to the respective winners 
at the State armory in this city last Mon- 
day evening were furnished through Brig.- 
Gen. Herbert S. Tanner, the Westminster 
St. jeweler. 

George Allen Brightman, 79 years of 
age, died recently at his home in this city. 
He was a jeweler by trade and worked 
for a number of years with old-time firms. 
He was for some time in business for him- 
self as a member of the firm of Brightman, 
Bell & Ormsbee. 

George W. Gardiner, who has been Col- 
lector of the District of Rhode Island 
since February, 1906, and a deputy since 
1894, has resigned to accept the position 
of vice-president with the Union Trust 
Co., of this city. Mr. Gardiner is_per- 
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haps one of the best informed men in this 
country concerning the tariff clauses on 
jewelry. 

John H. Stone, William H. Thurber, Jo- 
seph P. Burlingame, Percy A. Harden and 
C. Warren Tuttle are members of the com- 
mittees having in charge the second annual 
reunion and dinner of the old Rhode Island 
Wheelmen at the Turk’s Head Club on 
Monday evening, Feb. 16. 

The Healey Enamel Co.’s plant on 
Washington Ave., Cranston, was the scene 
of a fire Tuesday afternoon that caused 
several hundreds dollars’ damage. A batch 
of enamel that was being boiled overflowed 
and set fire to the woodwork, but the 
flames were soon extinguished. 

William Trescott, who died at his home, 
68 Governor St., this city, early Tuesday 
morning at the age of 84, was for many 
years bookkeeper for the Whiting Mfg. 
Co., Attleboro, and was later employed by 
other manufacturing jewelry concerns in 
that place until his retirement from busi- 
ness seven years ago. 

The early arrival of Chris. O’Brien, of 
Almy & O'Brien, refiners, 44 Borden St., 
at the firm’s office prevented a serious fire, 
for as he entered he discovered a blaze 
just starting in the flooring beneath one of 
the furnaces. He notified a neighboring 
fire company and the fire was quickly ex- 
tinguished, the damage being slight. 

Peter Roma and Charles  Valents, 
charged with an assault with intent to rob 
Jacob Beringer, the Westerly jeweler, in 
that town on the night of Jan. 5, were 
found probably guilty by Judge Williams 
in the Third District Court recently and 
held for trial in Superior Court the third 
Monday in February under bonds of 
$5,000 each. 

A fire in the building 299 Weybosset St. 
a short time ago caused several hundred 
dollars’ worth of damage to Walter E, 
Field, jewelers’ toolmaker, on the third 
floor; George Norton, arts and crafts 
products, on the same floor; Providence 
Emblem Enameling Co. and William J. 
McDermott, jewelry manufacturer, on the 
fourth floor. 

The Gorham Mfg. Co. furnished the 
handsome six-piece silver service that was 
presented to William P. Cross, clerk of 
the United States Court for this district, 
on the completion of his 25 years’ service 
on Tuesday last. The service is a counter- 
part of the one presented to Miss Jessie 
Wilson by the United States Senate prior 
to her recent wedding. 

The salesmen of the Ostby & Barton 
Co. made their annual visit to the factory 
during the week of Jan. 26 for general 
conference in preparation for the new 
Spring line. The first few days of the 
week were devoted to discussions of the 
policies of the business, the new lines and 
selling campaigns. Good things to eat and 
a theater party were a part of the social 
program. This meeting has become. an 
annual affair and furnishes a means of 
communication between the selling and the 
factory departments, which is so necessary 
for a large and successful line. 

Sidney H. Nordlinger, of H. Nord- 
linger’s Sons, had a narrow escape from 
serious injury while riding in his automo- 
bile on Angell St. early Wednesday eve- 
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For Your Spring Stock 


Illinois Watch Cases 


Every Size, Quality and Description to 
meet all requirements 


Jobbers are displaying a varied assortment of 


Handsomely Enameled 


Illinois Cases 


We make a specialty of 
Enameled Monograms 


The cases that give satisfaction 


ASK YOUR JOBBER 


ILLINOIS WATCH CASE CO. 


FACTORY AT ELGIN, 


ILLINOIS 


























EXTRAORDINARY BUT TRUE. 
IT PAYS TO BUY FROM US. 


We have stated for 
several weeks that 





Many of you are of 
the same opinion. We 


have positive proof of this for the reason that our shipments were much greater for 1913 than they 
were in 1912. This proves also what good WORKMANSHIP, good QUALITY and LOW prices will 


accomplish. Our customers are not slow in recognizing these facts. 








er “ILIKIT " 


With Sanitary or Shell Guards 


In Gold and Gold-Filled Mountings or Frames. 

Per doz. Per pr. 

Gold-Filled Rimless 1/10-12 K..... $6.00 0.60 
Gold-Filled 12 K. 1-10 ILIKIT with 

CONES 5 50652000 nines ess 6.00 -60 








ROCKING 
AND 
RIGID 
GUARD. 





Per doz. Per pr. 
ALUMNO ILIKIT prey puerds.BS. 50 $0.45 
Gold-Filled Rimless 1/30-12 K...... 4. 
Solid 10 K. Gold, Rimless.......... 15.00 °1.40 
When one dozen or more are purchased at one 
time we allow 10 per cent. off for cash. 





FLEXO BO 





Flexo Bo Alumno frame which is made 


from extra white fine metal per doz. 
$3.10. 12K. 1/10 Gold Filled Flexo Bo 
$7.50. Lenses of every kind. 





Don’t Buy a Trial Case Until You See the 


AUDEMAI 


Send for our Complete Catalogue of Other Styles. 


THE ACME OF PERFECTION from $10 to $89 


Over Twelve Thousand (12,000) Satisfied 
Owners of the Audemair Prove our Claim for the 
World Renowned Trial Case. For office, in Oak 
and Leather, also traveling, with divisions for 
Stock and Lenses, we offer a Trial Case known as 
the Special, $29.70 net. No. 1080. 168 lenses and 
discs. 


10 Per Cent Dis- 
count for Cash 





GOLD FILLED SPECTACLE FRAMES 


No. 0, Eye. Made by the IMPROVED 
METHOD, EXTRA FINISH, WELL TEM- 
PERED, HIGHLY LUSTERED. 

Per doz. 
V5525. 12 K., 1-10 Frames, “Flexo Bo” 
Cate POOR sc ca ti cucncanceed $7.50 
5524. 12 K., 1-10 Riding Bow Frames.... 5.60 
5525. 12 K., 1-10 Riding Bow Cable 
Frames pales ensiegeokel ghee ee vate 7.00 
F564. 10 K., 1-10 Riding Bow Frames.. 5.40 
F565. 10 i. 1-10 Riding Bow Cable 
Frames Vinita aGlacnw a peas hase 6.60 
5254. 10 K.. 1-30 Riding Bow Frames.... 4.00 
5355. 10 K., 1-80 Riding Bow Cable 
anes Brae Se Se ae re Oe 5.00 
QUALITY GUARANTEED, same as BILLED 





Gold and Gold Filled Riding Bow 


Mountings 
Per doz. 
1194. 10 K., Gold Riding Bow Mountings.®21.75 
F5594. 1-10 12 _ aut Bow Mountings, 


ee SS tie 2 6.75 
F594. 1-10 10 K., Riding Bow Mountings, 

es CONES 5 oc cmnsceckes > 6.60 
5194. 1-30 eZ ‘%, Riding Bow Mountings, 

a he emir 5.00 
5154. 1-40 10 k., Riding Bow and Rim- 

less Mountings Fy 7 3.00 


New Catalogue a. 17 can be had 
for the asking. 





SPENCER OPTICAL COMPANY, trvorting Opticians 5-7 Maiden Lane, srcsévay New York 
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ning, when an electric car collided with 
his machine. The mudguard of the auto- 
mobile was broken and Mr. Nordlinger 
was considerably shaken up, but was able 
to proceed to his home. 

At the annual meeting of the Jewish 
Orphanage Association held last Sunday 
evening Joseph Samuels was elected first 
vice-president and Saly D. Binge treasurer, 
and the following were among the direct- 
ors: A. Colitz, Harry Cutler, J. M. Ham- 
burger, Benjamin W. Grossman, Samuel K. 
Grover, Jacob Shartenberg, Leon Samuels, 
Archibald Silverman, Charles Silverman, 
A. P. Workman and Samuel Steiner. 


Fifteen new pupils enrolled in the jew- 
elry design and silversmithing classes of 
the Rhode Island School of Design last 
Monday at the commencement of the sec- 
ond semester of the year. Two became 
members of the day classes, while the other 
13 entered the evening classes. All of the 
new students are, or have been, employed 
in local jewelry factories for some time 
past. None of the additional pupils has 
entered the part-time course. 

The electroplating plant of Herbert E. 
Brown, in the FitzGerald building, Eddy 
St., has been purchased by the George S. 
Kelley Co., which will use it in connection 
with its business of manufacturing jewelry 
and novelties, Mr. Brown having recently 
retired from active business. The George 
S. Kelley Co. has a very large contract 
from the American Tobacco Co. for sou- 
venir charms stamped with the official seals 
of the different States of the Union. 


Officers were elected and 60 new mem- 
bers were initiated at the annual meeting 
and social of the Ostby & Barton Employes’ 
Beneficial Association held Monday eve- 
ning. It was announced that a series of 
socials had been arranged for the season. 
The officers elected are: President, David 
Plante; vice-president, C. Lawson; treas- 
urer, Sanders Olsen; secretary, J. Kehoe; 
sergeant-at-arms, D. McCullum, and trus- 
tees, D. McCullum, G. Grimley and J. 
Brogan. 

During the past week the Manufactur- 
ing Jewelers’ Board of Trade has distrib- 
uted dividends to creditor-members in the 
following matters: Sattler-Richter Co., 
Chicago, second dividend of 15 per cent., 
making a total of 40 per cent. paid to date; 
E. W. Hinrichs, Kalamazoo, Mich., second 
dividend of 5 per cent.; J. L. Kessner & 
Co., New York, first dividend of 10 per 
cent., and L. Bauman Jewelry Co., St. 
Louis, Mo., fourth dividend of 50 per cent., 
making a total of 75 per cent. to date. 

A course of lectures dealing with metal- 
lurgy has been arranged for the pupils of 
the jewelry making and silversmithing de- 
partment of the Rhode Island School of 
Design by Augustus F. Rose, head of the 
department. The lectures, which are to be 
given by Walter M. Saunders, an expert 
on metallurgy, will continue through Feb- 
ruary, March and April, and constitute the 
first of a series of supplementary studies 
and lectures for the department. The sub- 
jects and dates for the course are as fol- 
lows: Feb. 2, “Gold”; Feb. 16, “Silver”; 
March 2, “Copper”; March 16, “Iron Ore” ; 
March 20, “Pig Iron,” and April 13, 
“Steel.” 
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Horace T. Perkins, who was employed as 
jeweler at the factory of the D. S. Spauld- 
ing Co. for 29 years, died last Monday at 
his home in Mansfield. 

The new schedule of express rates went 
into effect on Monday of this week, and a 
comparison with the parcel post rates show 
that for long distances the express rates 
are the cheapest. 

In the District Court last week judg- 
ment was entered for the plaintiff in the 
sum of $58.39 in the case of Ladd vs. Dyer 
to recover for labor in the construction of 
an engine turning machine. 

A reduction from 67 to 40 cents per $100 
insurance was allowed last week by Insur- 
ance Commissioner Hardison on request of 
stock companies doing workmen’s com- 
pensation business in this State. This re- 
duction will mean a great saving for the 
local manufacturing jewelers. 

H. E. Swift, treasurer of the R. F. 
Simmons Co., has filed the following cor- 
poration report: Real estate, $8,566; ma- 
chinery, $30,000; cash and debts receivable, 
$492,967; manufacturers and merchandise, 
$176,000; furniture and fixture, $1,000; 
total, $708,533. Capital, $300,000; accounts 
payable, $583; suspense account, $15,000; 
floating debt, $103,051; general reserve, 
$289,899; total, $708,533. 

A demurrer has been filed in the case of 
Charles J. Callahan vs. Charles H. Allen 
& Co., manufacturing jewelers, of Attle- 
boro. This was a bill in equity brought 
by Callahan who seeks to recover $25,000 
alleged due in share of business in con- 
sideration of contract for use of certain 
patents said to be owned by Callahan. The 
defendant now demurs and says that the 
contract shows that the plaintiff was to de- 
vote all of his time, attention and best en- 
deavors to the further of the interest of 
the defendants, ani that therefore the 
patents set forth in the bill of complaint 
belong in equity to the defendant under the 
terms of the contract. The demurrer also 
adds that the plaintiff is not entitled to an 
accounting, as asked in the bill of com- 
plaint, and that the accounts are not com- 
plicated and do not belong in equity. The 
demurrer was filed by Ralph C. Estes, at- 
torney for C. H. Allen & Co. 
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Chairman John A. Rose, foreman at t the 
factory of H. F. Barrows & Co., will be a 
candidate for re-election to the Board of 
Selectmen at the coming election. 

The funeral of William Trescott, one of 
the first jewelers in North Attleboro, was 
held last week in Providence, where he 
died at the home of his daughter. 

Frank Waite, chairman of the transpor- 
tation committee of the Board of Trade, 
will have charge of the meeting to be held 
Feb. 12. Mr. Waite is salesman for the 
Webster Co. 

Arrangements are being made for the 
organization of a shop bowling league, to 


include teams from the Webster Co., R. 
Blackinton & Co., E. I. Franklin & Co., 
Whiting & Davis and the J. P. Bonnett & 
Son factories. 

The following North Attleboro jewelers 
have been elected directors of the Provi- 
dence Manufacturing Jewelers’ Board of 
Trade: Frederick E. Sturdy, Jr., of the 
J. F. Sturdy Sons Co.; Donald LeStage, of 
H. D. Merritt & Co.; James E. Totten, of 
J. J. Sommer & - and Woodbury 
Melcher, of Scofield, Melcher & Scofield. 








Wallingford, Conn. 


A. E. Alexander, traveling representative 
for Simpson, Hall, Miller & Co. (factory L 
of the International Silver Co.) attended 
the annual banquet of the Jewelers’ 24- 
karat Club in New York on Jan. 24. 

Wilbur A. Goodrich, traveling represent- 
ative for Simpson, Hall, Miller & Co. (fac- 
tory L of the International Silver Co.) re- 
turned to his home in this town last Thurs- 
day from a business trip in the interests of 
the company. 

Charles D. Morris, assistant treasurer 
and superintendent of the R. Wallace & 
Sons’ Mfg. Co., left for “New York last 
Thursday, from which port he sailed for 
England. The trip will be divided between 
business and pleasure and Mr. Morris will 
be away three weeks, remaining a week in 
England. 

At the annual meeting of the Walling- 
ford Co., Inc., held last week Monday aft- 
ernoon, the following directors were elected 
for the ensuing year: Clifford W. Leaven- 
worth, a director and treasurer of the R. 
Wallace & Sons’ Mfg. Co.; Charles D. 
Morris, assistant treasurer and superintend- 
ent of the R. Wallace & Sons’ Mfg. Co.; 
Frank A. Wallace, president and a director 
of that company; Henry L. Wallace and 
Henry Norton, Jr. The new directors 
elected the following officers: President, 
Clifford W. Leavenworth; secretary and 
treasurer, Charles D. Morris; manager, 
Henry Norton, Jr. 

George W. Merrill, for over 50 years em- 
ployed at the factory of the R. Wallace & 
Sons’ Mfg. Co., died at his home in this 
town last Thursday morning after a long 
illness of a complication of diseases. Mr. 
Merrill, who was 68 years old, was obliged 
to give up his work at the factory in Octo- 
ber, 1912. He leaves a widow. Deceased 
was a charter member of Company K, 
C.N.G., and had served as corporal and 
sergeant in that organization. The funeral 
was held Saturday afternoon from his late 
home, 53 Bull Ave., burial being in the 
Center Cemetery. James E. Flynn, for 
several years in the employ of the same 
concern, died at his home, 43 Bull Ave., 
last Thursday morning, aged 51 years. He 
was a member of Division No. 2, A. O. H., 
and of Wallingford Council, ‘Royal Ar- 
canum. 








Louis Pollock, who recently went to 
Phelps, N. Y., from Attleboro, Mass., and 
engaged in the retail jewelry business, has 
just closed negotiations for the purchase 
of the three-story brick building at the 
corner of Main and Church Sts., and occu- 
pied in part by Mr. Pollock’s store. Mr. 
Pollock intends to remodel the building. 
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First: It is made of Sterling Silver. 


Second: The Chicken is hard French enameled yellow—sust like a little chick—and the wording, “Some 
Chicken,” or “Oh, you Chicken!” is in Silver, with a background of Black hard enamel. 

Third: It is the big novelty seller for this Spring. 

Fourth: Packed as per cut, One Dozen in a Velvet-lined Tray. Price $24.00 per gross. 


SAMSTAG & HILDER BROS. 


557-559 BROADWAY, NEW YORK 


115 S. DEARBORN STREET 67 CHAUNCY STREET 
CHICAGO BOSTON 

















Thin, Knife Edge 
Model Vanity Cases + 


Gold Filled—Made Like a Watch Case 


One-tenth gold-filled stock. Beautifully engine-turned, studded 
catch, set with amethyst or other stones as ordered. Miniature cut 


shows interior, which is Old English finished and damaskeened. On 
right, back of mirror, is bill and card holder, memorandum pad and 


pencil. On left, at top, is compartment with coin holders; at bottom, 
compartment for powder puff. 


WE ILLUSTRATE OUR No. V-104, $24.22 


Subject to JEweLers’ Crrcucar Discount, 


MANCHESTER - SMITH COMPANY 


JEWELRY WITH A CONSCIENCE 


Office and Factory, 183-185 Eddy Street, PROVIDENCE, R. I. 


Write for a Selection. 











Copyright, 1914, Manchester-Smith Co, 
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John Tschantre, formerly in the retail 
business in oe has opened a clock 


iouse at 819 N. Calhoun St. 

W. Armour ye of Jenkins & Jenk- 
ins, silversmiths, 216 N. Charles St., attend- 
ed the annual banquet of the Merchants & 
Manufacturers’ Association held Thursday 
night. 

At the annual election of officers of the 
old Town Merchants & Manufacturers’ As- 
sociation last week J. George Gehring, a 
Gay St. jeweler, was elected on the board 
of directors. 

S. Cowdrill and his brother, C. Leonard 
Cowdrill, have formed a partnership known 
as the S. Cowdrill Mfg. Jewelry Co. at 17 
Clay St. They occupy the ground floor and 
have six men with them. 

A collector for the Castelberg National 
Jewelry Co. was before Justice Saylor at 
the Western Police Station last week 
charged with the embezzlement of $100 
from his employers. The man is 33 years 
old and has been with the Castelberg firm 
for six months. He was held for court. 

A case of jewelry, estimated in vatue 
at a considerable amount, was recently 
discovered in the rear of the establish- 
ment of M. J. Oppenheimer & Sons, 
wholesale jewelers, 121 W. Baltimore St., 
in the possession of several boys. Patrol- 
man McKenney was patrolling his beat, 
when he saw several boys running out 
of an alley. He investigated and found 
a large packing box and, on closer ex- 
amination, saw it had been consigned 
to the Baltimore firm from jewelers 
in Maiden Lane, New York. The officer 
was unable to handle the case alone and 
called on another officer, who notified the 
Oppenheimer firm. Isaac Hutzler, a mem- 
ber of the firm, investigated and said the 
box had evidently been left at the rear of 
the store by an express company. After 
considerable effort the case was moved 
into the jewelers’ store and Mr. Hutzler 
congratulated the officers. 








Lancaster, Pa. 





Carl Stannard has gone to Dodgeville, 
N. J., to take a position as watchmaker with 
jeweler Hoerz. 

Rudolph Hirsh, of this city, until recently 
watchmaker and jeweler for Frank Tyack, 
has taken a position with Rudolph G. W. 
Berisford, Piedmont, W. Va. 

Lawrence J. Carson, a former resident of 
Lancaster, died on Jan. 27, near Denver, 
Colo., where he had gone for his health. 
He first went from here to the vicinity of 
Tucson, Ariz., but not being benefited there 
he went to Colorado. The body will not be 
brought east. 

Samuel Dengler is slowing recovering 
from the effects of a severe attack of pneu- 
monia. When he is able to travel he will 
go to his home near Winchester, Va., to 


recuperate. Only a few years ago a brother 


of his was taken il] with the same disease 
while on a visit to Lancaster, and came 
very near dying. 

The following new students have regis- 


tered at the Ezra F. Bowman Technical 
School: Francis R. Langstein, Addison, N. 
Y., in watchmaking; H. B. Ritter, Franklin, 
Pa., watchmaking; Robert Morris, Dixon 
City, Pa., watchmaking; Charles Campbell, 
Erie, who had been employed as engraver 
of Sievers & Devers, York, since before 
the holidays, has returned to the school to 
continue a course in watchmaking. 











John Hansen attended the pin ban- 


quet of the Jewelers’ 24-Karat ‘Club in 
New York. 

S. Glenn Walmsley, of Hermann Baum, 
Inc., New York, was in Washington last 
week and attended the annual meeting of 
the Retail Jewelers’ Association of the 
District. % 

Installation of new lights on Pennsyl- 
vania Ave., which makes it one of tne best 
lighted thoroughfares in the world, marked 
the successful culmination of efforts of 
several years by the lighting committee of 
the Retail Merchants’ Association. Similar 
lights are soon to be installed on F and 
G Sts. 

Retail trade in all lines in the national 
capital made extraordinary strides during 
the year just passed, according to the an- 
nual report of R. P. Andrews, president 
of the Retail Merchants’ -Association. 
“Washington has increasingly come into 
prominence as a shopping center of the 
first importance,” the report continues, 
“and the association has labored unceas- 
ingly to bring about the most equitable 
conditions possible in the retail trade.” 











Albert G. Grail, who dusitn the duller 
months travels for the George Katzman Co., 
is finding business good in the towns of In- 
diana. 

A. L. Lindsay, formerly a jeweler of 
Hebron, Nebr., has decided to open a jew- 
elry store in Mayfield, Ky., in the building 
on Broadway formerly occupied by J. J. 
Osbourne. 

R. W. King, Hartfort, Ky., left recently 
with his family for Ft. Towson, Okla., 
where they expect to locate. Mr. King ex- 
pects to re-engage in the jewelry business 
as soon as located. 

The jewelry store formerly operated by 
B. F, Pate, of Salem, Ind., who recently 
died of old age, has been purchased by 
Manaugh & Chamberlain, two young men 
of that town. Mr. Manaugh was expected 
in Louisville the early part of the week, 
but was detained on business, and will be in 
later to buy goods. 

The wireless tower established some time 
ago by Rich G, Tafel is not working very 
satisfactorily at present. This tower was 
established to receive time direct from 
Washington, but the insulation seems to be 
poor and work has been started again to 
correct the faults. Mr. Tafel will leave 
some time in February for a month’s trip to 
Hot Springs, Ark. 
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Blisard & 
Co., will move his business to the new loca- 
tion at 8th and Sansom Sts. on Feb. 15. 


John F. Blisard, of John F. 


I. S. Sagorsky, 116 S. 8th St., expects to 
move his place of business to the Times 
building, Chestnut and &th Sts., in order to 
have larger quarters. 

Samuel J. Suskind, Stanley B. Smullen 
and Harry Mesirov are the receivers for 
Morris N. Silver who, trading as “Silvers,” 
505 Market St., has been declared an in- 
voluntary bankrupt. The papers were filed 
Dec, 19, 1918. Among his creditors is the 
Empire Jewelry Co., to whom he owes a 
bill of $52. Silver conducted a soda water 
and general souvenir place. 

E. J. Berlet, of Maxwell & Berlet, Wal- 
nut and 16th Sts., gave an illustrated lec- 
ture on precious stones to the Saturday 
Club, Wayne, Pa., on Wednesday after- 
noon. Mr. Berlet, who has spent a life- 
time in handling and studying jewels, told 
of the finding, cutting and preparation of 
the gems for market. He showed a map 
telling where diamonds are found. 

A. Stein, a jeweler living at 508 Elton 
St., New York, did a favor for a man in 
this city last week, whom he considers to 
be the most ungrateful person he has ever 
met. Stein was leaving a moving picture 
place with a friend when he noticed a 
pocketbook on the floor. He picked it up, 
opened it and found inside endorsed checks 
aggregating $647, a diamond tie clasp and 
$3 in stamps. From cards Stein de- 
termined who had lost the pocketbook. He 
returned his find to its owner and was re- 
warded with 50 cents, which he promptly 
declined, saying he did not want to finan- 
cially embarrass the donor. 

Arrangements are being made for an in- 
teresting meeting of the Jewelers Guild of 
Philadelphia, which is to be held in the 
Bellevue-Stratford on Wednesday evening, 
Feb. 5. Prominent officials from the Penn- 
sylvania Retail Jewelers’ Association and 
the American National Retail Jewelers’ As- 
sociation, will be present, and many topics 
of interest will be discussed. Among the 
speakers will be Chas. F. Manahan, vice- 
president of the American National Retail 
Jewelers’ Association; J. Loughery Rob- 
erts, Pittsburgh, president of the Pennsyl- 
vania Retail Jewelers’ Association; August 
Loch, a director in the national associa- 
tion, and J. P. Archibald, a former presi- 
dent of the national association. Officers 
of the local Jewelers Guild, which has only 
been recently formed, are: President, 
Colonel J. Warner Hutchins; vice-presi- 
dent, Ira D. Garman; treasurer, Charles H. 
Hambly, and secretary, William Sutton. 


The jewelry store of Fred Roseborough 
at Junction City, Ore., was robbed one 
night recently. A portion of the show win- 
dow was broken out by the thief, who stole 
the watch cases and other articles on dis- 
play. The total value of the loot is esti- 
mated at $100. The breaking of the show 
window arousec. Mr. Roseborough, who 
sleeps in the rear of the building. He 
grabbed a revolver and fired five - shots, 
one of which, he thinks, struck the robber. 
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Beware of Infringers 


On Jan. 14 Judge Julius Mayer in the United States District 
Court fined Robert Corn $150 and placed him in the custody of 
the U. S. Marshal for one day for committing contempt of court 
by violating an injunction restraining him from the sale of 
certain scarf pin guards. In passing sentence Judge Mayer said 
“that this was, in his view, a moderate punishment imposed 
because it was the first case, and that if there is any more of it 
there will be a punishment infinitely more severe.” 


“HOLD-ON” CLUTCH 








P0055 0 


PEGG 068 


14 kt. GOLD PLATE 





SUPERIOR TO ALL OTHERS 














au + Price 50 Cents banter rn oe is the best—and has been for years—why handle 
DESIGN PAT‘D SEPT; 2 39 He-issond Aug, 17, 1908 | s “ - 
: imitations ? 
: ADVANTAGES: 
2. It Holds—The harder you pull the tighter it bolds, : 
To Rel ~Raise the clutch and pall the ball. 
oe a | Hold-On Clutch C ompany 
85 JOHN STREET NEW YORK 

















WE BEG TO AGAIN CALL THE ATTENTION OF THE 
RETAIL JEWELRY TRADE TO THE FACT THAT WE ARE 


THE, HOME, JOBBERS 
HAMILTON WATCHES 


Order from us and be assured of New Fresh Goods, right from the home of the factory. 








We carry a full line of THE, NON RE.TAILING GO. 
Howar ds, Elgins, Walthams, Illinois, Jobbers in Watches and Chains 
New York Standards, etc., etc. LANCASTER, PA. 




















NO PASTE NO GRIT OR ACID NO POWDER 


BROW AWIEG 


TRADE MARK REGISTERED 


The Superior Polishing Cloth 


Which Does Not Become Hard or Gummy 










ONS asm, sae 


For Polishing Silverware, Gold, Jewelry, Cut Glass, Furniture, 
Bright Metal Ware, or anything that has a Polishing Surface. 
A better cloth for less money than Chamois Leather. 


A WH co Improves with Washing 


AT ALL MATERIAL HOUSES 


HENRY KUPFER & CO., Mfrs. New York city 
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The Best of Everything 
In Imitation Stones 


—=—| ALL HOFFMANN MADE — 


Imitation Cream Half Pearls 
Imitation Oriental Half Pearls 
Imitation Tin Table Doublets 
Imitation Half Tin Doublets 
White and Colored Chatons 
Platina Vif Brilliants 32 Facet Cut 
Fine Cameo Reproductions 

Fine Fancy Shapes 


Samples and Prices Furnished Upon Request 


HEINRICH HOFFMANN CO. 


Manufacturers of Imitation Stones 


109 Washington Street . PROVIDENCE, R. I. 


Works at: 


GABLONZ, AUSTRIA and _ PARIS, FRANCE 





























J. ZIEGLER & CO. 


WHOLESALERS OF EVERY- 
THING THAT IS BEST IN 


Gold, Gold Filled and 





Diamond Set Jewelry 





31 North State Street, CHICAGO 


MR. JEWELER: 


Start the New Year right, by ordering 
your Diamond Jewelry from this Catalog. 


a 


oyveph. 
Gy chit, , 


INCORPORATED 


Ge) DIRECT 
=| DIAMOND IMPORTERS 


MANUFACTURING 


JEWELERS 


51~53 
MAIDEN LANE 
NEW YORK 





Joseph Frackman Company, Inc. 


DIRECT DIAMOND IMPORTERS 


51-53 Maiden Lane New York, N. Y. 








Gems and Precious Stones 





Their Characteristics, Localities of Production, Tests 
and Some Current Literature. POSTPAID, $0.50. 





Published by The Jewelers’ Circular Pub. Co., 11 John St., N.Y. 

















I pay spot cash for Diamonds and Precious Stones and am 
always in the market to buy. Consequently, I always have 
on hand for sale a wide variety of standard stones of best 
commercial quality that I can sell at very moderate prices. 


HENRY MEYER 


Diamonds, Pearls, Precious Stones 

















71 Nassau Street New York 
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PEARCE’S CLUTCH POINT PENCILS 1, Sterling, Silver 








Furnished With 
or Without 


Snake Pocket Clip 





Ask Your Jobber 


or Write Us 





THE MOST PRACTICAL PENCIL FOR ALL USES THAT HAS‘EVER BEEN MADE. 


F. T. PEARCE COMPANY MANUFACTURERS OF GOLD PENS, GOLD AND SILVER 


Established 1879————Incorporated 1907. PENCILS, PEN HOLDERS, FOUNTAIN AND STYLO- 


e GRAPHIC PENS AND THE DEBUTANTE BRACELET. 
| 85 Sprague Street Providence, R. I. 











Gold, Silver, Rhinestones, Precious Stones 


Crests, Coat of Arms, Lodge Devices 
and Automobile 


MONOGRAMS 


Toilet Articles, Umbrella Handles Mounted 
SUPERIOR WORK AT REASONABLE PRICES 


4 MANUFACTURER 
Geo. T. Moore, °"5;2%ce 
407 Fourth Avenue, NEW YORK 
Phone 1850 Madison Sa. 


Published Price, $2.50 


B. ROEDE & SONS FINE ALL PLATINUM SFECIAL — PRICE 


Manafactorng KING MOUNTINGS Postpatd 


Jewelers Also LA VALLIERES and BROOCHES Already Mounted 


Practical Course 
in Adjusting 


By THEO. GRIBI 

















Send for Illustrations of Other Patterns 


these 


Ornamentation 
on 
tings is all open 


The Jewelers’ Circular Pub. Co, 
PUBLISHERS 


11 John St., cor. Broadway, New York 





shown 
work, 


909 858VI 872VI 8621V 

















HICKOK : 
MONOGRAM BUCKLE Gems and Precious Stones 
with Belt Their Characteristics, Localities of Production 
The Big Hit of the Yea . Tests and Some Current Literature 
Monograms Flexible Cover, Postpaid, 50c. 
For All Purposes fintmatise detain 
If You Handle Up-to-Date Published by 
Goods, Write Us THE JEWELERS’ CIRCULAR PUB. CO, 
THE HICKOK MFG. CO., 36 St. Paul Street, ROCHESTER, N. Y. li John Street, New York 








Medals-—MEDALS- Medals 


FOR EVERY PURPOSE 
Class Pins, Emblem Pins, Society Presentation Jewels 


ARTHUR JOHNSON & CO. 


SPECIAL MANUFACTURERS TO THE TRADE 
45-49 JOHN STREET, NEW YORK 


SPECIAL ORDER WORK REPAIRING 
IF IT CAN BE MADE--WE MAKE IT! 
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attention. Special 





Ciner Manufacturing Co. 


MANUFACTURERS OF 


Diamond Mountings and Diamond Jewelry 
51-53 MAIDEN LANE, NEW YORK 


EG to announce that they are fully equipped and ready to execute 
None too small or too large for our careful and prompt 


Orders Solicited. 


E. CINER, President, formerly of Ciner & Seeleman 

















Practical Course 
in Adjusting 


By THEO. GRIBI 


Published Price, $2.50. 
SPECIAL REDUCED 
PRICE, $1.50, 
Post Prepaid. 


THE JEWELERS’ 
CIRCULAR PUB. CO. 


Publishers 


11 John St., cor. Broadway 
NEW YORK 








Demand for the Jewelers’ 
Art Designer compels me to 
reprint the book. It contains 
30 sheets, and over 700 artis- 
tic and practical jewelry de- 
signs for display and practical 


° use. There are none better. 
Send $7 and get one while 





The Jewelers’ Art Designer 
volume 1 & 2is still leading 


Over 1,200 original and artistic designs are so 
arranged that no skill is required whatsoever 
to form an endless combination of attractive 
designs for practical use. 

Cuis for advertisements can be had from 
the publisher only, the letter of design and 
number of page, size of cut desired. is suf- 
ficient to fill your orders. Special prices to 
patrons. 

Price of volume No. 1 is $5; for No. 2, $7, or 
the two $10, prepaid. Address: 


The Jewelers’ Art Designer 


LOUIS STERN, Publisher 


71 NASSAU ST. NEW YORK 
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GEMS AND PRECIOUS STONES 


Flexible Cover, Postpaid, 50c 





Published by 
The Jewelers’ Circular Pub. Co., 11 John St., N. Y. 





























An Advantageous Proposition In Catalogues. Get acquainted 
with our syecem, not only dollars in yom pocket, but a de- request, copy of our 1914 Cata- 
cided prestige, which is a business maker for you. 


LEONARD KROWER cossisscesdcsccr: New Orleans,La. Sivcrwace"curistacs’ sitver plored 


Largest Wholesale House South of New York. Direct Importation of Diamonds “’27e. efc. 


We Make the French 


The graceful style of the Alliance 
Ring is rapidly supplanting the 
use of the old-style wedding rings. 

These rings are most carefully ad- 
justed; the joints are barely per- 
i except by a magnifying 
glass. 


14 karat, 8 dwt., $1.80 per dwt. net; 
in dozen lots, $1.25 per dwt. net. 


18 karat, 8 dwt., $1.45 per dwt. net; 
- in dozen lots, $1.40 per dwt. net. 


Shall be pleased to send you, on 


logue, which illustrates complete 
lines of mounted diamonds, 














ANTIQUE JEWELRY 








age on request. 





Of every description, 





including Rings, 


Earrings, Bracelets, Brooches, Necklaces, 
La Vallieres, Pendants, Chains, etc., in 14K and 18K gold, and can also be made in 
platinum with diamonds or other precious stones to order. 
reproduction of the craftsmanship the primitive goldsmith made by hand in the earliest 
ages. Special order in Antique and Modern Jewelry a specialty. Memorandum Pack- 


J. N. PROVENZANO 


Manufacturer of Antique Jewetry with Seed Pearis 
Mounted in Gold and Platinum of Every Description 


110 West 3Oth St. NEW YORH CITY 





This jewelry is an exact 
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IMPORTER 
SCHMIDT BUILDING 


339-5™ AVENUE (A 
(IPITTSBURG, PA. 42 
MEMO: DACKAGES SENT express (MN 

PREPA/D TO RETAIL eens: a 
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THIER, KRAUS & BEAM 


Trade-Mark 
Trade-Mark and Wholesale Jewelers 


SET RINGS, SIGNET RINGS, SCARF PINS and 
DIAMONDS our SPECIALTIES 


Manufacturers Bldg. PITTSBURGH 








ESTABLISHED 1877 


The Samuel Weinhaus Company 





WATCHES DIAMONDS 
JEWELRY Wh | al MUSICAL 
SILVERWARE 0 eS e INSTRUMENTS 
CLOCKS NOTIONS 
NOVELTIES Etc., Ete. 











720-722 Penn Avenue 














ESTABLISHED 1888 


GRAFNER BROS. 


WHOLESALE JEWELERS 


Conceded to Carry the Best Assorted and 
One of the Largest Stocks in Pittsburgh 


AGENTS FOR ROCKFORD WATCH CO. 
706 Penn Ave. PITTSBURGH 























February 4, 1914. 





Lawrence F. Percival, of D. C. Percival 
& Co., has returned from an outing trip to 
Florida. 

Louis J. Schoolhouse, representing Sig 
Hirschberg, New York, was a trade visitor 
last week. 

M. Frank, who has been engaged in the 
jewelry business at 589 Washington St., 
has retired. 

Walter B. Snow, Boston manager for 
the Poole Silver Co., has returned from a 
business trip to New York and Philadel- 
phia. 

W. R. Amidon, buyer of import china 
and novelty lines for the Mitchell Wood- 
bury Co., sailed last week for Europe on 
a buying trip. 

Joseph Wolf has joined the sales force 
of the Imperial Jewelry Co., of the Jewel- 
ers’ building and will travel in southeastern 
Massachusetts. 

Jason Weiler & Son are to occupy an 
additional floor of the building in which 
they are located. It will be a part of their 
mail order department. 

Samuel Aronson, of Aronson Bros., New 
York, has been at the Boston office the 
past week. His brother, B. Aronson, has 
gone south on a 10 days’ trip. 

Foster F. Tabb, formerly with Hodgson 
Kennard & Co., has taken quarters at 220 
Devonshire St., and will engage in busi- 
ness as a manufacturers’ agent in jewelry 
and silverware lines. 

Robert Hapgood, for 40 years an occu- 
pant of the same quarters with the late 
Thomas Pear, has given up his Boston 
office at 43 West St. and fitted up a work- 
shop at his residence, 17 Marie Ave., Cam- 
bridge. 

Buyers in town during the week in- 
cluded: John E. Webb, Beverly; M. A. 
Albertson, Lawrence; C. F. Godfrey, Hing- 
ham; Joseph La Joie, Worcester, Mass.; 
A. B. Duncan, Portsmouth; Percival F. 
Safford, Rochester, N. H., and H. P. 
Lowell, accompanied by Mrs. Lowell, Au- 
gusta, Me. 

McAuliffe & Hadley, Arlington and New- 
bury Sts., who have a branch establishment 
in the Summer months at Newcastle, N. H., 
are erecting of concrete a new and larger 
shop there, adjoining the Hotel Wentworth 
golf links, which will be fitted up and 
ready for occupancy before the tourist sea- 
son opens this year. 

Suits for $40,000, brought against mem- 
bers of the Boylston St. Japanese firm of 
Yamanaka & Co. by heirs of the late Jo- 
seph M. Wade, a Boston collector of 
Oriental art treasures, have been settled 
out of court, with an agreed entry of judg- 
ment for the defendants. The suits were 
a sequel to suits previously brought by the 
Yamanakas, who alleged conversion of 
$20,000 worth of art treasures, said to have 
been sold by Wade to the firm, and the 
heirs charged malicious prosecution when 
bringing their suits for $40,000 damages. 

The Henry Siegel Co., of this city, was 
adjudged a bankrupt concern last Satur- 
day by Judge Morton, in the United States 
District Court, upon the creditors’ petition 


filed Dec. 30 by David Stoneman, Martin 
Witte and John S. Slater, and the matter 
was referred to Referee James M. Olm- 
stead. It is understood that the reorgani- 
zation plans for the New York Siegel in- 
terests did not include the Boston store. 
The action taken obviates the necessity for 
a hearing on the question of the appoint- 
ment of a third receiver. At the first 
meeting of creditors, to be called shortly 
by the referee, trustees will be named to 
take charge of the company’s affairs in this 
city. 


MERIDEN 
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George E. Savage, president and treas- 
urer of Manning, Bowman & Co., and 
Mrs. Savage have returned from Eustis, 
Fla., where they enjoyed a tw6 weeks’ stay. 

The Ideal Clock Co., which was incor- 
porated some time ago, with headquarters 
in the Board of Trade building on S. Vine 
St., is to be removed to Waterbury, where 
a new factory building has been leased. 

J. W. Chapman, superintendent of Man- 
ning, Bowman & Co., has been granted a 
patent on an improvement to a percolating 
device. He has assigned his rights to the 
company. 

Wells Rockwell, secretary of the Rock- 
well Silver Co., of this city, has been en- 
gaged to sing in the choice of St. Paul’s 
Church. Secretary Rockwell formerly sang 
at the Plantsville Congregational Church. 

Former Alderman Henry F. Hart, Hart- 
ford, Conn., the oldest employe in point of 
service at the William Rogers Mfg. Co. 
Rogers Mfg. Co. (factory H of the Inter- 
national Silver Co.) resigned his position 
Saturday after being foreman of the bur- 
nishing room for 34 years, having entered 
the company’s employ 36 years ago.. Mr. 
Hart entered the business when the fac- 
tory was owned by the William Rogers Co. 
in Hartford. As he was leaving the factory 
Saturday he was presented with several 
handsome gifts, including a pair of gold- 
diamond cuff links and a gold handled um- 
brella. Mr. Hart will be succeeded by his 
son, Charles H. Hart, who has worked at 
the factory for 27 years. Ex-Alderman 
Hart has seven sons, among them City 
Collector Otis Hart, of Hartford; Lieut. 
of Police Henry L. Hart, of Hartford, 
who formerly worked at factory H, and 
Dr. Albert Hart, of New London. 


















A recent issue of the Brass World con- 
tained an interesting article, entitled “The 
Melting of Platinum,” by C. Morrison 
Hoke, A.B., B.S., A.M. The article gave very 
interesting facts on the history of platinum, 
use of platinum, old methods of working 
the metal, kinds of gases that may be used, 
the hardening of platinum and the cost of 
melting the metal. The article illustrated 
the concern’s economical methods of melt- 
ing platinum: by means of the Phoenix 
platinum melter. According to the writer, 
the maximum cost with this apparatus will 
usually be about 10 cents an ounce, or 
% cent per dwt. The device renders all 
scrap of every grade of hardness instantly 
available for actual use and permits the 
jeweler to carry smaller stocks of metal. 
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S. W. Weinhaus, of the Samuel Wein- 
haus Co., who was in New York last week 
on business, returned Thursday morning. 


FE. Basthein, a jobber of Los Angeles, 
Cal., spent the past week visiting his broth- 
er, Gustave Basthein, of the Henry Wilkins 
Co. 


C. Glenn Sipe, a son of Sam F. Sipe, who 
was threatened with appendicitis several 
days, is out of danger and is again at the 
store. 


David Levy, formerly associated with the 
Pittsburgh Watch & Metal Co., Penn Ave., 
has taken a position as traveling man for 
A. Ladinsky, Fifth Ave. 

S. Mallin, 706 E. Ohio St. North Side, 
Pittsburgh, is moving into much larger 
quarters at 723 E. Ohio St. Mr. Mailin 
will have considerable more room in his 
new location. 

David Weishasky, a representative of 
Grafner Bros., Penn Ave., started on his 
initial trip of the new year for the firm last 
week. He will visit the principal sections 
in Ohio, West Virginia and Pennsylvania. 

During the past week Loftis Bros. & Co. 
have had men out in Pittsburgh counting 
pedestrians passing certain locations which 
this firm is considering renting, for the 
purpose of ascertaining which is the most 
desirable. This is said to be one of the 
methods employed by a large retail cigar 
concern, but never before used in Pitts- 
burgh by a jewelry house. Loftis Bros. 
& Co. must move April 1, but have not as 
yet decided upon a location. 

The deal by which the Kaufmann De- 
partment Stores, Inc., takes over the entire 
stock of the E. W. Hill Co., now in the 
hands of a receiver, was completed and the 
stock has been moved into the old store of 
E. P. Roberts & Sons, where it will be dis- 
posed of at a big sale, to be advertised in 
about 10 days. The Roberts and Hill fix- 
tures will be moved to the Kaufmann es- 
tablishment at Smithfield St. and Fifth 
Ave. It is not known just what the Kauf- 
mann concern paid for the stock, but it is 
said that it was bought for about 50 cents 
on the dollar. 

Notice has been given that Gillespie Bros. 
will make application to the Governor of 
Pennsylvania for letters of incorporation 
for that concern. The incorporators are 
Augustine A. Gillespie, Philip G. Gillespie, 
Paul J. Gillespie, Fred G. Lang, Carl B. 
Gillespie and Walter Seth. Mr. Lang and 
Mr. Seth are old employes of the house 
and the other men brothers. The concern 
is to be known as Gillespie Bros., Inc.“The 
solicitors in the proceeding are MeKenna 
& McKenna, of 702 Frick building. The 
concern will continue to deal in the same 
lines as: carried now and under the same 
conditions. 








William Casanova, Petaluma, Cal., has 
assigned to Lester L. Kahlert, a represent- 
ative of the National Jewelers Board of 
Trade, for the benefit of creditors. Mr. 
Casanova, prior to locating at Petaluma, 
conducted a jewelry store at San Francisco 
for some time. 
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Bird’s-eye View of the 


Ilinois Watch Company’s 
Astronomical Observatory at Springfield 


(Taken from the wireless mast on the roof of the factory) 


In construction and equipment this observatory is 
in the front rank and is, without a doubt, the finest 
ever designed for commercial purposes. 


The base is of Indiana limestone, the walls 
tapestry brick and the trimmings white terra cotta. 


The interior consists of an entrance hall with 
stairs leading to the dome room on the second floor, 
the dome room, the clock vault and transit room. 
The clock vault is on the first floor below the dome 
room and is built in the pier which supports the 
telescope. The transit room occupies the wing at 
the left. 

The dome is of the revolving type and houses a 


magnificent astronomical telescope having an 81% 
inch lens. 


The clock vault, which contains the Mean Time 
and Reifler Precision Clocks, is exempt from vibra- 
tion and is so constructed that its temperature is 
uniform to a minute fraction of a degree. 


The transit instrument, for taking observations of 
the fixed stars, is located in the east wing immedi- 
ately below the shutters shown in the flat roof and 
between the openings in the north and south walls. 


From the roof of the watch factory rises a wire- 
less mast whose top is 105 feet above the. ground. 
This is connected by aerials with the mast shown at 
the southeast corner of the observatory building. 
The receiving instruments are located in the transit 
room, and here wireless time signals are received 
daily from Arlington, Virginia. 


Visitors are cordially welcomed 


Illinois Watch Company, Springfield 
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Chicago Notes. 

M. Carlton has returned from a visit to 
New York and other eastern points. 

Rosario. Dispenza, a retail jeweler at 1030 
Milton Ave., died on Jan. 26 of pneumonia. 

John Hillinger, of R. J. Hillinger & Co., 
has returned from a trip to near-by points. 

Geo. G. Gubbins, traveler for the Illinois 
Watch Case Co., is making a western trip. 

Geo. W. Cureton, of the Newall Mfg. 
Co., will leave this week on a western trip. 

The first meeting of the creditors of Wm. 
Miller, in bankruptcy, will be held Feb. 10. 

V. B. Hume, representing the Chas. E. 
Hancock Co., is making a trip to Kansas 
City and St. Louis. 

C. T. MacConnell, Chicago representative 
of the Homan Mfg. Co., is making a trip 
to St. Louis and Kansas City. 

Wm. N. Allister, of the Norris, Allister- 
Ball Co., leaves Feb. 12 for California, 
where he will spend several weeks. 

Geo. H. Thomas, western representative 
of Scharling & Co. and Hartford Sterling 
Co., is on a trip to St. Louis and Kansas 
City. 

H. J. Hagen and M. W. Silverberg, of 
the traveling force of the Stein & Ellbogen 
Co., left for their respective territories last 
week, 

Arthur W. Joseph, western representa- 
tive of the Fontneau & Cook Co., is on a 
trip, visiting the jobbing trade in the west 
and south. 

Wm. B. Bartley, Chicago representative 
of the J. D. Bergen Cut Glass Co., Meri- 
den, Conn., has returned from his visit to 
the factory. 

H. L. Mills, of the American Specialty 
Co., is on a visit to the West Indies and 
South American points. He will return 
about the middle of February. 


Quite a large delegation from Chicago 
and west will attend the annual convention 
of the National Jewelers Board of Trade 
in New York, Feb. 11 to 13. 

James E. Blake, formerly of the J. E. 
Blake Co., stopped over in Chicago a few 
hours one day last week, en route for Cali- 
fornia, where he will remain for some 
time. 

George Poulsen, retail jeweler at 1960 
Montrose Blvd., has admitted J. Eloing to 
a partnership in the concern and the firm 
name has been changed to Poulsen & 
Eloing. 

E. M. Lunt, the moving spirit in the 
United Jewelers’ Corporation, is in Min- 
neapolis this week. His company proposes 
shortly to consolidate a string of retail jew- 


elry stores, handling a certain brand of 
goods to be known as the Hall-Mark 
Stores. 


Fred Van Camp, buyer for the T. Eaton 
Co., Winnipeg, Can., stopped over in Chi- 
cago recently en route for New York, from 
which point he shortly sails for Europe on 
a buying trip. 

Albert Donnelly has started in the job- 
bing jewelry business at room 810, Security 
building. Mr. Donnelly is a nephew of Al- 
bert Cohn and has spent the past several 
years in Germany. 

Window smashers, by means of padded 
bricks, broke a window in the jewelry store 
of Ringer & Co., 329 W. Madison St., re- 
cently. The greatest loss was the damage 
to the plate glass. 

John Eulenberg has moved from 1209 to 
702 Heyworth building; M. Neuberger, 
from 505 Powers building to 702 Heyworth 
building, and the Art Engraving Co., from 
801 to 702 Heyworth building. 

Lewis Mandel, formerly a dry goods 
merchant of Pekin, Ill., and recently deal- 
ing in jewelry from his residence, 5039 
Michigan <Ave., committed suicide last 
Thursday at his home by inhaling gas. 

Phil E. Noel is now selling diamonds on 
his own account and in addition represents 
the gold and platinum jewelry line of the 
Ziruth-Kaiser Co., with headquarters in 
room 307, Columbus Memorial building. 

The Chicago Jewelers’ Association will 
hold its next meeting Feb. 17, at which 
time the following applications for mem- 
bership will be acted upon: Herbert Cobb, 
who represents the Harvey Clap Co.; 
Ignatz Schwartz, Ansonia Clock Co.; Fred 


Blauer & Co., W. G. Knapp and Jules 
Franklin. 
Mrs. Herman A. Sommer, 402 W. North 


Ave., was the victim of a_ well-dressed 
man who called at her store and asked to 
buy a watch for his daughter’s birthday. 
Not being able to please him with her 
stock on hand, Mrs. Sommer got nine 
watches from a wholesaler and took them 
to an address which the would-be pur- 
chaser gave. He took the watches to his 
room, and when Mrs. Sommer had waited 
20 minutes she became anxious and called 
the landlady. No trace of the man or 
watches could be found, as he had escaped 
through an open window. 

Clare Briggs, the creator of “Skinnay” 
and cartoonist for the Chicago Tribune, 
having accepted a similar position with the 
New York Tribune, his friends gave him a 
farewell dinner at the Congress Hotel last 
Friday night. The affair was managed by 


S. H. Hess and was a very successful one. 
F. N. Wood, Chicago manager for the Na- 
tional Jewelers Board of Trade, was one 
of the guests. Both Mr. Wood and Mr. 
Hess made addresses of farewell. 

Among the buyers in town recently were 
the following: W. Reichert, Canton, III. ; 
J. Rummele, Manitowoc, Wis.; N. D. Rob- 
inson, Columbus, Miss.; H. G. Goldschmidt, 
Davenport, la.; R. L. Jenkins, Amboy, Ill.; 
Mr. Trenkley, of Trenkley & Koerber, Ft. 
Wayne, Ind.; Mr. Ledler, of the C. Preus- 
ser Jewelry Co., Milwaukee, Wis.; R. B. 
Enger, Oshkosh, Wis.; F. G. Marsh, Read- 
ing, Mich.; F. S. { adhe Albia, Ia.; U. F. 
Halfpap, Green Bay, Wis.; W. C. Rein- 
miller, Atlanta, Ill.; C. M. Frank, Robin- 
son, lil, and J. C. Keeler, of Keeler & 
Kroehnke, Ottawa, III. 








Pacific Northwest. 





The style of the J. R. Howard Jewelry 
Co,, Junction City, Ore., has been changed 
to the Broughton Jewelry Co. 

The window in the store of F. J. Rose- 
borough, Junction ‘City, Ore., was broken a 
few nights ago and a number of watches 
were taken from the display. 

A sui in equity has been filed in the 
United States District Court by H. S. But- 
terfield, trustee of the firm of Belding 
Bros., Portland, Ore., to have set aside the 
deeds conveying real estate to the Belding 
Investment Co., after it is alleged all but 
two shares of the stock of the investment 
company had been given Mrs. Henry A. 
Belding. 

Announcement has been made that fol- 
lowing the dissolution of the corporation 
of Burnett Bros., which has conducted 
stores in Seattle, Aberdeen and Chehalis, 
Wash., the stores will be continued under 
separate managementn in the future, 
Maurice Burnett taking over the Chehalis 
store, L. H. Burnett and Abe Burnett tak- 
ing the Aberdeen store, and Simon Burnett 
assuming the Seattle store, which, it’ was 
previously announced, would be discon- 
tinued. 








John B. Smyth, senior member of Smyth 
Bros., Renovo, Pa., was married last Wed- 
nesday to Miss Alice C. Russell. Mr. Smyth 
is well known in the jewelry and opticad 
trade and takes an active interest in at- 
tending all the jewelry and optical conven- 
tions. Miss Russell was formerly superin- 
tendent of the Renovo Hospital. They wil? 
make their home in Renovo after a honey- 
moon spent in the West Indies. 
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Important to Retail Jewelers 














Hy VERY progressive retail jeweler in the 
United States owes it to himself to— 


handle only the best and most salable jewelry. 
For years we have been developing our 
business to conform to the higher standards 


of wholesale jewelry merchandising. 


In 
Jewelry and Watches 


we show all the newest patterns and designs. 
Our diamond department is at your service 
for all grades and all sizes at the right prices. 


Our salesmen are now on the road. They are: 


STEPHEN H. BRIDGES MAX NOEL J. H. RALSTON 
E. D. GALLAGHER JOE BLOCK HARRY F. FRUER 
F. R. GREGORY JOE KAPLAN M. A. ATZ 


If none of them calls on you drop us a card. 








Despres, Bridges & Noel 


Wholesale Jewelers and Diamond Importers 
Kesner Building Chicago, Illinois 
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The Brooks Jewelry & Optical Co. is in 
the midst of its annual stock taking. 

David Gallant has purchased the jewelry 
business of B. Maslannikov at 107 N. Jef- 
ferson Ave. 

F. W. Hoyt, president of the Hoyt Jew- 
elry Co., left Saturday night on a trip 
through Illinois. 

George J. Hess, president of the Hess & 
Culbertson Jewelry Co., will leave about 
Feb. 15 for the east on a business trip, to 
be gone about three weeks. 

Solomon A. Newman is preparing to 
move from 1828 N. Grand Ave. to Grand 
Ave. and Arsenal St., where he will have 
a larger and more attractive store. 

F. L. Jaccard, who travels for the Bau- 
man-Massa Jewelry Co. in Arkansas, 
Louisiana and Texas, started a few days 
ago on an extended trip through his ter- 
ritory. 

The Lucios Jewelry Co., 6th and St. 
Charles Sts., has added an optical depart- 
ment, which is in charge of Elmer Pill- 
man, formerly of the Mermod, Jaccard & 
King Jewelry Co. 

Joseph Pazmany, a retail’ jeweler at 1428 
S. Broadway, is offering creditors 50 cents 
on the dollar, He has merchandise valued 
at $600, and his indebtedness is placed at 
$550. He began business for himself in 
1905. 

H. Estinghausen, president of the Attle- 
boro Jewelry Co., will leave in a few days 
on a combined pleasure and business trip 
to California by way of New Orleans and 
Galveston. He will remain on the Pacific 
Coast several months. 

The American Jewelry Co., now on 6th 
St.. south of Pine St., has taken a lease on 
part of the new building to be erected at 
the northwest corner of Broadway and 
Pine St., which is to be completed about 
May 1. B. Rothman is at the head of the 
company. 

Creditors of the H. C. Grawe Jewelry 
Co. had their first meeting Wednesday at 
the office of Referee in Bankruptcy Coles 
and selected Benjamin F. Carter, Jr., as 
trustee. His bond was fixed at $15,000.. 
Another meeting of the creditors is to be 
held Feb. 19 at ll a.m. ~ 

Herman Mauch announces that he. will 
discontinue his branch store at 810 N. 6th 
St. and confine himself to his main store 
on Franklin Ave., near Broadway. The 
6th St. store was operated a year as an 
experiment. The stock will be moved to 
the store. A complete new set of fixtures 
is being installed at the Franklin Ave. 
store. 

Miss Elise Aehle, daughter of C. S. 
Aehle, of the Merrick-Whelan-Aehle- 
Hutchinson Jewelry ‘Co., made her first ap- 
pearance before a St. Louis audience as a 
violinist at the Y. W. C. A. pageant at the 
Odeon Saturday evening. Miss Aehle, 
who is 18 years old, has such marked talent 
that on the recommendation of her teacher 
she will be sent to the Royal Conservatory 
of Berlin next Winter. 

The following out-of-town jewelers were 
in St. Louis during the past week: J. E. 
Mitchell, Fort Worth, Tex.; Fred Herold, 





THE JEWELERS’ CIRCULAR-WEEKLY 


Jerseyville, Ill.; H. Schwartz, Monticello, 
Ill.; O. A. Clark, Hillsboro, Iil.; E. H. 
Goulding, Alton, Ill.; O. Greenstreet, 
Owensville, Mo.; M. L. Greenstreet, Leba- 
non, Mo.; F. B. Wolff, ‘Chester, Ill.; W. 
R. Price, Mt. Vernon, Ill.; Fred Schaefer, 
Carlinville, Ill.; J. F. Swain, Sparta, Jll. 

Members of the Business Men’s League 
have elected the following group to repre- 
sent the jewelry, optical, china, glassware 
and kindred lines during the year 1914: 
Goodman King, president of the Mermod, 
Jaccard & King Jewelry Co., chairman; 
Edwin Massa, Bauman-Massa Jewelry Co., 
vice-chairman; J. B. Bolland, vice-presi- 
dent, J. Bolland Jewelry Co.; Fred W. 
Drosten, president F. W. Drosten Jewelry 
Co.; P. T. Whelan, Merrick-Whelan- 
Aehle-Hutchinson Jewelry Co. 

E. S. Robinson, referee in bankruptcy at 
Springfield, Ill., made the principal address 
at the monthly meeting of the St. Louis 
Association of Credit Men, which was held 
at the City Club. He told of some of his 
experiences as a referee in bankruptcy, and 
urged that measures be taken by whole- 
salers as well as retailers to prevent fraud 
and misrepresentations in obtaining credit. 
He said that he sometimes sent a man to 
jail for misusing credit, not so much to 
punish him as to deter others from doing 
likewise. 

O. L. Ross, formerly with the Bauman- 
Massa Jewelry Co., has taken a position 
with the Weidlich Jewelry Co., and will 
travel in Wisconsin, Minnesota and North 
and South Dakota. George Taylor, 
formerly with the Woodstock-Hoefer 
Watch & Jewelry Co., Kansas City, has 
also joined the traveling force of the 
Weidlich Jewelry Co., and will cover Mis- 
souri and Illinois. E. M. Hurst has been 
succeeded in the Texas territory by H. E. 
Green, formerly manager of the Miller & 
Cash Jewelry Co., Sapulpa, Okla. 

Fred Hyke, formerly of the Sippel-Hyke 
Jewelry Co., now with the Hess & Culbert- 
son Jewelry ‘Co., has a plan in hand to sub- 
mit to the next national convention of 
jewelers a proposition to make a change 
in the diamond wedding anniversary. 
Coming on the 75th wedding anniversary, 
as it does now, he points out, means that 
it almost never comes at all. He thinks 
it should be the 10th wedding anniversary. 
He argues that after a couple have been 


married 10 years, it is time for the man 


to be buying some diamonds. He thinks 
that if the change were made the effect 
on the diamond business would be very 
beneficial. He has been giving thought to 
the subject for several years, and thinks it 
is time that something should be done 
about it. 

The presidents and secretaries of 23 St. 
Louis trade organizations were entertained 
at luncheon Friday at the Mercantile Club 
by the Trade Extension Committee of the 
Sales Managers’ Bureau of the Business 
Men’s League. The purpose was to open 
a campaign to increase the number of St. 
Louis business men who will make a trade- 
promotion trip to South American coun- 
tries in the early Spring. The presidents 
and secretaries were urged to have their 
organizations send _ representatives, and 
promised to do so. The party will leave 
St. Louis March 5 and sail from New York 


‘with 








239 


March 7, to be gone 64 days. It is planned 
to make a side trip from the east to the 
west coast of South America. A letter has 
been received from John Barrett, director- 
general of the Pan-American Union, urg- 
ing that the party contain not less than 150 
men. 








Minneapolis and St. Paul. 





Andrew J. Nesselroad, ‘Casselton, N- 
Dak.,. was a Twin City visitor last week. 

C. H. Hanson, formerly of St. Paul, is 
now located at Marshall, Minn., at the jew- 
elry store of J. W. Mathis. 

The eight travelers for the F. L. Bos- 
worth Co., Minneapolis, left last week for 
trips, after spending the holidays at home. 

Frederick G. Simpson, formerly with 
B. F. Simpson & Co., Lumber Exchange 
building, Minneapolis, is now engaged in 
the optical business at Medicine Hat, As- 
siniboine, ‘Canada. 

A. E. Lamberg, who has been in the 
employ of White & MacNaught, Minne- 
apolis, for four years, has purchased a 
jewelry store at Red Wing, his old home. 
He succeeds F. M. Schouwailer. 

The C. M. Thomsen Co., for a number 
of years located at 401 Nicollet Ave., 
Minneapolis, is removing to the rooms va- 
cated by the J. M. Bennett Co. in the Lum- 
ber Exchange building, where increased 
space will be provided. 

A negro posing as a doctor, well dressed 
and a fluent talker, succeeded in passing 
eight forged checks in payment for jew- 
elry in Minneapolis recently. He was ar- 
rested in Duluth while attempting to pawn 
a diamond ring which he had just pur- 
chased from the Henrickson Jewelry Co. 
in that city. He is being held while his 
record is looked up. He is only 22 years 
old. 

A. C. Hislop, the new manager of the 
jewelry department for the Dayton Co., 
Minneapolis, comes from Kansas City, 
where he held a similar position with the 
Emery Bird’ Thayer Co. Mr. Hislop in- 
formed THE JEWELERS’ CIRCULAR corre- 
spondent that the department will be 
broadened out along various lines, among 
which will be the addition of a watch de- 
partment, which will be under the direc- 
tion of A. S. Fatels, formerly of the L. J. 
Wilk jewelry store. Miss Kriedler stilf¥ 
remains in active charge of the department. 

The J. M. Bennett Co., which for a num- 
ber of years has been located on the fourth 
floor of the Lumber Exchange building, 
Minneapolis, has removed to commodious 
quarters in a new building at the corner 
of First Ave. N. and 7th St. The new lo- 
cation is on the, second floor, with large 
windows on both streets, and a floor space 
of 10,000 square feet is occupied, which is 
twice the space at the former location. A 
large display room with plenty of light, 
everything modern and fireproof, 
makes it undoubtedly the largest and most 
up-to-date place in the northwest. The 
firm was organized in 1878, formerly op- 
erating as the Reed-Bennett Co. The new 
location is near terminals of three new 
electric interurban lines running out of 
Minneapolis. 








The Oxford Jewelry Co., Oxford, N. C,, 
has been succeeded by W. D. Stinson. 
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Send Your Orders 


to the 


Watch House 


We handle all makes 
of American move- 
ments and cases. We 
make shipment the 
same day order is re- 
ceived and prepay 
charges. 





Get the watch habit. 
You will like it. 


RETTIG, HESS & MADSEN 


7 W. Madison St., cor. State St. 
CHICAGO, ILL. 
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W. F. King, Sr., Adrian, was here last 
week to meet his friend, Harry Lauder, the 
Scotch singer. They are from the same 
part of Scotland. 












Following the closing out of the busi- 
mess of Yake & Cameron, jewelry and 
drugs, at Kinde, B. W. Cameron has 
opened a new store at Bad Axe. 


Wm. Frank, salesman for the Traub 
Mfg. Co., started out last week on a trip 
through the south and west. Carl Bross, 
who has the eastern territory, goes out this 
week. 


C. H. Keller, who formerly traveled for 
a Detroit’ wholesale house, but who is now 
with a New. York diamond concern, 
stopped here last Friday and Saturday to 
call on the trade. 


M. R. Cole has again started in business 
at Peck. Mr. Cole was in business in that 
town some time ago but retired. He has 
now opened a new store and will go after 
his old trade. Last week Mr. Cole came 
to Detroit and secured a new set of tools. 

A window in Albert Schaub’s store at 
105 Gratiot Ave. was broken last week, 
when an auto-patrol skidded and went into 
it. The driver of the police car was try- 
ing to avoid a collision with another auto- 
mobile and his machine got beyond his 
control. 

By a sale of their stock to Gilbert E. 
Miller, H. Monroe and Sam Harris, Sal 
Sallan and L. Winkelman have withdrawn 
from the Detroit International Jewelry Co., 
a wholesale jewelry firm. The company 
has been in business since last June. Mr. 
Miller and Mr. Harris are in the retail 
trade and will continue their stores as at 
present, their connection with the Detroit 
International Jewelry Co. being merely as 
stockholders and directors. 

The annual meeting of the Detroit Jew- 
elers’ Club is to be held Thursday even- 
ing of this week. There is great interest 
and a big attendance is expected, as this 
club has been a very live organization and 
has accomplished a great deal for the trade. 
President Andrew F. Toepel foreshadowed 
the discussion at the annual meeting in an 
interview in one of the daily newspapers 
last Friday, when he declared that the jew- 
elers would demand revocation of the li- 
censes of law-breaking pawnbrokers. 

H. De Vries, of New York, who has 
been conducting a very interesting demon- 
stration of diamond-cutting in the store of 
S. Sallan, diamond importer, 94 Wood- 
ward Ave., received a letter last week from 
Andries Meyer, president of the Diamond 
Workers’ Protective Union of America, in 
which the latter gave him some historical 
information regarding the diamond indus- 
try in America. According to President 
Meyer, the first diamond ‘cutters to come 
to America were named Van Herpen and 
Van Voolen, and they left Holland in 1865, 
when the industry there was in poor con- 
dition, and came to Detroit. They had 
made some money by selling goods as ped- 
‘dlers and opened a clothing store in De- 
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troit. 
them 
sent 


In 1868 a Boston jeweler heard of 
and offered them $30 per week and 
them money to come to Boston and 
bring their families. They sold out their 
store in Detroit, went to Boston and be- 
came diamond cutters there, being the first 
artisans in this industry in America. 











The William H. Block Co. gave its an- 
nual entertainment for its employes last 
week, an elaborate luncheon being served 
during the evening. 

The Indianapolis 
etrists is trying to arrange a banquet to 


Association of Optom- 


be given this month. Many jewelers are 
members of the association. 

Mrs. Mary Hirsch Rentz, mother of 
William Hirsch, a Winchester jeweler, died 
at her home in Hartford City a few days 
ago. She was 88 years old. The body was 
taken to Winchester for burial. 

The Oneida Community, Ltd., Oneida, 
N. Y., and the Schatt & Morgan Cutlery 
Co., Titusville, Pa., had extensive exhibits 
at the annual convention of the Indiana 
Retail Hardware Association held in this 
city last week. 

There have seldom been as many jewelry 
sales in the city as now. Practically all of 
the downtown jewelers are advertising 
special sales in an effort to stimulate busi- 
ness. Two stores are being closed out by 
means of auction sales. 

At the annual convention of the Indiana 
Retail Merchants’ Association at Terre 
Haute a few days ago, Ralph B. Clark, of 
Raber & Clark, Anderson jewelers, was 
again elected president. The association 
will hold its 1915 convention in Indian- 
apolis. 

Among retail jewelers in the city last 
week were: Herman Loddy, Lafayette; 
J. C. Wilson, Mooresville; Herman Voll- 


mer, Princeton; J. W. Thompson, Dan- 
ville; John Bauchert, of Bauchert & Ax- 
line, Noblesville; A. S. Rock, Greenfield, 


and Agee W ison, Mooresville. 

Harry West and Russell Shepherd have 
been arrested for alleged complicity in the 
recent robbery of the jewelry store of 
Mrs. Cora M. Foster, at Tipton. Their 
names were furnished the police by Ros- 
coe Hayes, recently sentenced to the In- 
diana Reformatory in connection with the 
robbery of the store. 

Philip Sachs was arrested last week on 
a charge of having solicited or having per- 
mitted employes to solicit business in 
front of his store. In Police Court, Judge 
James F. Deery withheld judgment. The 
affidavit upon which the arrest was made 
was filed by Abe Sullivan, who has a store 
next door to that of Sachs. 

The marriage of Miss Esther Alice Reh- 
ling to Frank G. Sink took place at the 
home of the bride’s parents, Mr. and Mrs. 
Charles Rehling, last Wednesday evening. 
Mr. and Mrs. Sink have gone to St. Au- 
gustine, Fla., on a wedding trip, and on 
their return will be at home at 2422 E. 
Michigan St. The bride for many years 
had been with the silverware department 
of the New York Store. 
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TRADE 
The returns sent in by the 
have been out on the road only 


CONDITIONS. 


traveling men, who 
a few days, are 
very encouraging, especially from the south. 
l‘lorida has had an excellent jewelry business the 
past year and the cotton crop exceptionally good 
the past season. The watch trade has done very 
well, several “Queen City” dealers having gone 
far beyond all previous marks. There have been 
fewer failures affecting Cincinnati houses this 
year than usual, and though the local retail jew- 
elers have formerly done a better Christmas busi- 
ness, there is a steady demand for useful jewelry. 


J. T. Effron, formerly of Middleboro, 
Ky., is now located at Welch, W. Va. 

F. W. Durley, salesman of the Geneva 
Optical Co., is on a three weeks’ trip into 
Ohio. 

F. W. Daly is touring the eastern part of 
Ohio and West Virginia for the Geneva 
Optical Co. 

Abe Solomon left Sunday for a trip 
through Iowa, Indiana and Michigan for 
A. & J. Plaut. 

George Nie, of Hahn & Oppenheimer, 
left Saturday for Mississippi. N. Eiseman 
is in the south. 

James Boyd is on his first trip gf this 
year, representing S. G. Schwab & Sons, 


‘Texas and Oklahoma. 


James Moen, a diamond setter in the 
Harrison building, has been elected presi- 
dent of the Caledonian Club. 

John F. Bankard has opened a store at 
130 Milner St., Alliance, O. He was for- 
merly with J. A. Zang & Son. 

Harvey Phillips, of Richter & Phillips, is 
in Illinois. Samuel Young is in Texas, and 
Henry Gabe in the Carolinas. 

August Newstedt, of Cohen; Hahn & 
Newstedt, has returned from a two weeks’ 
trip west and is preparing to go out again. 

J. C. Daller, Sr., president of the 
Clemens-Oskamp Co., is back at work. He 
was laid up three weeks after a fall in 
which he strained some of the ligaments of 
his chest. 

Walter Meyer, of Wallenstein, Mayer & 
Co., is in Florida. Julian Hesse will suc- 
ceed Elmer Wallenstein as Texas represen- 
tative. The latter has gone into business 
for himself in Greenville, O. 

Frank Krohme, of the Miller Jewelry 
Co., is on a three weeks’ trip in Kentucky, 
Indiana, Ohio and West Virginia. Brownie 
McGill has returned from a visit to the 
colleges in the same territory. 

Thomas Scott, formerly of Farmersburg, 
Ind., but now located at Bridgeport, Ill, 
visited Cincinnati last week. Mr. Scott 
was a considerable loser in the disastrous 
fire that visited Bridgeport last Fall, but 
has decided to start again in business. His 
store will be opened some time this month. 

Among the visitors to the Cincinnati 
wholesalers last week were: A. M. Stamm, 
Williamsburg, O.; Will C. Klein, Conners- 
ville, O.; Dr. Herschel Fisher, Lebanon, 
).; F. A. Schwieting, Oxford, O.; H. H. 
Rohs, Cynthiana, Ky.; A. H. Rolaf, Lock- 
land, O.; H. L. Mann, Rossburg, O.; R. C. 
Hanna, Tolesboro, Ky.; B.S. Weaver, Ger- 
mantown, O.; M. J. Limbaugh, Lima, O.; 
Mrs. Herman A. Ross, of Cynthiana, Ky.; 
D. Cohn, Hamilton, O.; M. J. Limbaugh, 
Lima, O. 
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Jewelry Co. 
(Formerly EDWARDS & SLOANE JEWELRY CO.) 
WHOLESALERS OF 


Jewelry, Watches, Diamonds, 
Clocks, Silverware, Cut Glass, 
Tools, Materials, etc. 


Catalog on Request 


























C. C. HOEFER W. H. JOERS E. 0. BAUMGARTEN 


Hoefer Jewelry Company 


WHOLESALE 
WATCHES 
DIAMONDS 
JEWELRY 








MERRY BUILDING | 
No. 1009-11 Walnut St, KANSAS CITY | 
































Enamel Ring Mountings 
All Platinum Mountings 
Platinum Inlaid Mountings 
Platinum and Gold Mountings 














Original and artistic designs that will ap- 
peal to your customers. 

People want something out of the 
ordinary. 

We are specializing in this line and are 
prepared to send convincing designs any- 
where on request. 

Don’t overlook this opportunity for 
profitable business. 


MEYER JEWELRY CO., 
Boley Building 


Kansas City 
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Listen ! 
SEND YOUR 


Special Manufacturing 
Engraving and Repairing 


to a well equipped shop, doing good 
work at reasonable prices. 


THAT’S US 
Porter & Wiser Jewelry Co. 


GUMBEL BUILDING, KANSAS CITY 











FACTORY ESTABLISHED 27 YEARS. 
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After siniaad years at 561 Main St. Kri- 
le Bros. have taken commodious quarters 


820 Walnut St. New fixtures have been 
istalled in the new home of the retailers 
nd the stock is to be materially enlarged. 
.n optical department also is to be added, 
vith Harry Friedberg in charge. 

J. B. Bryant, Mound City, Kans.; John 

Hole, Dewitt, Nebr.; F. W. Sellers, 
\Vellington, Kans., and Frank Bangs, of 
ie Bangs-Woods Jewelry Co., Newton, 
Kans., were recent visitors to Kansas City. 

O. Stott, Paola, Kans., also made his 

regular weekly visit. 

Not enough creditors of Harry A. Hersh- 
eld have accepted the offer of 25 per cent. 

to make that ‘proffer effective, according to 
an announcement by Williams, Hunter & 
Guffin, attorneys for the creditors, follow- 
ing the recent meeting. Another meeting 
will be held in the near future. 

C. B. Norton, of the C. B. Norton Jew- 
elry Co., was elected president of the Kan- 
sas City Jobbers’ Association at the recent 
innual meeting. Other officers elected 
were: H. M. Snow, superintendent of the 
plant of the Meyer Jewelry Co., vice-presi- 
lent; Fred Sands, secretary, and R. H. 
‘att, treasurer. 

Isaac Lesem, a retail jeweler and dealer 
n phonographs at 618 Main St., has exe- 

ited a deed of trust to Horace Guffin in 
favor of all creditors. The merchandise is 
stimated at $3,000 and liabilities are placed 
t over $4,000. Mr. Lesem started in busi- 

ss on his own account in 1901, doing a 
repair business. He later added a small 
tock of jewelry and phonographs. 

Harry Dixon, who has been connected 
with several of the jewelry establishments 
f Kansas City, died at his home at 410 
Marsh Ave. recently of pneumonia. Mr. 
Dixon was 42 years old, and was in ill 
ealth for the past year. The body was 
nt to Strange Creek, W. Va., his old 
me, for interment. Mr. Dixon was not 
1 business at the time of his death. 

\bout $100 worth of jewelry was found 
n a negro boy when arrested in Kansas 
ity recently. He was slated on a charge 
f robbing the store of Ray Goldbath at 
20 W. 5th St. Both jewelry and clothing 
ere taken. A patrolman was standing on 

corner when the boy approached. His 
ppearance immediately attracted the offi- 
r’s attention. The policeman investigat- 
| and found that the boy had on several 
‘its of clothes, the pockets of which were 
loaded with jewelry. 








Canada Notes. 


Stein & Nisenbaum, Toronto, have dis- 
lved partnership. H. Stein continues in 
isiness at 950 Queen St. W. and H. Nisen- 
ium at 240 Queen St. E. 

The selling staff of Henry Birks & Sons, 
td., Montreal, gave a banquet on Thurs- 


iy, Jan. 22, at which the guests of honor 
ere Rev. R. Bruce Taylor, D.D., and A. 
- McMaster, K.C. 

Failures of jewelry dealers during the 
lird quarter of 1913 numbered 21, repre- 


JEWELERS’ CIRCULAR-WEEKLY 


senting total liabilities of $99,257, as com- 
pared with 28 failures, with aggregate lia- 
bilities of $165,627 in the third quarter of 
1912. 

The jewelry store of Bert Wainman, Ot- 
tawa, was robbed early on the morning of 
Tuesday, Jan. 27. Entrance was effected 
by smashing a wooden panel in the outer 
door and breaking in another door. Jew- 
elry to the value of nearly $1,000 was ther 
taken from a well-lighted window fronting 
on the street. The safe, containing several 
thousand dollars worth of jewelry, was left 
untouched. The goods taken were princi- 
pally diamond rings. The robber is believed 
by the police to be an amateur working 
alone and familiar with the interior of the 
store. 











A. R. ttn of the Merrill & Dies Co., 
spent the week in Dayton. 

The Tuesday meeting of the 24-Karat 
Club was postponed and it is hoped to call 
a meeting early in February. 

Henry Fraiberg and son, Frank, of Cleve- 
land, were in the city the past week. The 
Fraibergs, who are jewelers in Cleveland, 
report a good January business. 

Jewel thieves chose as their victims the 
past week the Toledo Jewelry Mfg. Co. 
The two men entered their office room at 
317 Smith & Baker building at noon, when 
the room was unoccupied and the proprie- 
tors were in the rear workroom, and de- 
liberately opened the showcases. Their 
loot was a tray containing rings and stick- 
pins, some set with diamonds and valued 
at $300. The alleged thieves were after- 
ward captured at Lima, upon advice from 
the local police. The plunder was gone. 

A. J. Heesen has returned from Colum- 
bus, where he attended a meeting of the 
executive board of the Ohio Retail Jewel- 
ers’ Association, of which he is president. 
Mr. Heesen was elected a member of the 
State committee, which on April 21-24 will 
stage in Columbus the first jewelers, gold- 
smiths and silversmiths’ show in connec- 
tion with the annual convention of the 
Ohio retail jewelers. “This will not be a 
city or State show,” declared Mr. Heesen 
last week, “but one which will undoubt- 
edly interest every jeweler in the coun- 
try. We expect to have $3,000,000 of 

jewelry on exhibit, many of the ornaments 
being shown on live models. There will be 
a glass cutting plant in operation and also 
a diamond cutting plant.” Besides Mr. 
Heesen the committee includes Mr. Ban- 
croft, of Columbus, who inspired the move- 
ment; J. B. Rose; of Canton; Ralph Hogan, 
of Akron; J. R. Stebbins, of Ashtabula; f 

D. Ausman, of St. Marys, and A. L. 
Thoma, of Piqua. 








A business transaction has been consum- 
mated by which the block on Clinton St. 
between 2d and 3d Sts., Defiance, O., owned 
by J. Clement, has changed ownership, the 
south half now being occupied by the Mol- 
lencup jewelry store, having been pur- 
chased by H. H. Mollencup, and the north 
half, which room is now vacant, has been 
purchased by Anna and Catherine Rourke. 
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Among the Milwaukee corporations 
which paid a large State income tax last 
year under the new Wisconsin income 
tax law was the Bunde & Upmeyer Co., 
a leading jewelry house, which paid a tax 
of $2,404. 

M. W. Sorenson, J. Segerstrom and E. 
G. Squier, jewelers at Rhinelander, Wis., 
have announced that they will henceforth 
close their stores every evening at 6 o’clock, 
with the exception of Wednesdays and 
Saturdays. 

A. W. Anderson, Neenah, Wis., and 
Henry F. Stecher, Milwaukee, secretary 
and treasurer, respectively, of the Wiscon- 
sin Retail Jewelers’ Association, have 
postponed their contemplated trip to Keno- 
sha and Racine, Wis., until some time dur- 
ing this week, when steps will be taken 
towards organizing the jewelers of the two 
cities in question into a special district 
club. 

The jewelry store of J. A. Buckmaster, 
Madison, Wis., one of the largest jewelry 
establishments in the capital city, was 
robbed recently of jewelry valued at about 
$1,000. The store was entered during the 
early morning hours and no trace of the 
burglars has been secured by the Madison 
police. This was the second time that the 
Buckmaster store has been robbed within 
the past nine years. 

Nels Peterson, of the Peterson Jewelry 
Co., Superior, Wis., was tendered a re- 
ception by more than 100 friends and busi- 
ness men on Jan. 18, on the occasion of 
his 50th birthday anniversary. The recep- 
tion, which was in the nature of a sur- 
prise to Mr. Peterson, was held in the 
Sons of Norway Hall, where a program 
was rendered, made up of speeches and 
musical numbers. A banquet was served. 

The jewelry store of R. G. Foss, of 
Oconomowoc, Wis., was entered by bur- 
glars on Jan. 20 and robbed of watches, 
gold cuff buttons, diamond set cuff links 
and other stock valued at several hundred 
dollars. The thief, who pried off the iron 
door of the rear of the building to gain 
entrance, made his way from the Foss 

building on Milwaukee St. and over the 
roof of the Coyle block, occupied by Mr. 
Foss, and with the aid of a stepladder 
reached the rear of the store entered. 

Deputy sheriffs and detectives of Mil- 
waukee recently searched the city and sub- 
urbs for a trace of two well-dressed and 

well-armed young men carrying a tray of 
diamonds. The men entered the place of 
Jack Rowan, half a mile north of the city; 
and, while intoxicated, displayed the tray, 
containing about 20 diamonds, and at- 
tempted to sell some of them. One of the 
men made the remark about having robbed 
a jewelry store and being “ready for the 
police.” No trace of the men was found 
after they had left the saloon. 








At the recent annual meeting of the 
Monitor Clock Works Co., Brockport, N 
Y., the following officers were elected 
President, B. A. Chubbuch; vice-president 
and treasurer, F. S. Le Van; secretary, 


Mabel I. Lott. 
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Our Salesmen Are On The Road > 
With Our New Spring Lines 


WE have made unusual preparations to show | 
the trade the latest products of the best 
factories at attractive prices. In Jewelry and 
Watches our stock is complete. Our Diamond 
Department is at all times ready to supply you | 
with all qualities and sizes. | 





Your inquiries are solicited. 


STEIN & ELLBOGEN CO. 
31 North State Street CHICAGO 


Sole Distributors of the ‘‘Seco Special Elgin Watch ”’ 
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We Ship Selection Packages of 
DIAMONDS 


to reliable jewelers. Our stock of 
diamonds and watches is at all 
times complete. 


BACH & CO. 


Watches and Diamonds Exclusively 
HEYWORTH BLDG. CHICAGO 
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od R. Landram, Coast representative of 
Unger Bros., is calling on the local trade 
this week. 

Herman Alstock, Portland, Ore., is 
spending a few days in San Francisco, and 
then plans to proceed on down the Coast. 

Gerald Graham, formerly of Newman, 
Cal., has assumed charge of the optical de- 
partment of the Ferry Jewelry Co., 64 Mar- 
ket St. 

J. S. Jepson, coast representative of Bip- 
part, Griscom & Osborn, is at a local sani- 
tarium suffering from a severe illness. He 
is reported improving slowly. 

Geo. F. Miller, of the Coast force of the 
Gorham Co., returned a few days ago after 
his annual visit to the factory, and expects 
to — for the northwest immediately. 

}. Lewis, manufacturers’ agent, has 
just iad from San Jose and vicinity. 
His fractured arm is getting along nicely 
now and he expects to have the plaster cast 
off in about 10 days. 

Harold W. Harrison, formerly located 
at the Schoenfeld store on Broadway, in 
Oakland, is moving to this city, fitting up 
an optical establishment at Fillmore St. 
and Golden Gate Ave. 

E. C. Oehme, who has been covering the 
Pacific Coast with the cut glass line of J. 
Hoare & Co., has been transferred to mid- 
dle western territory, and L. L. Kime is 
now looking after the Coast trade. 

I. Aronson, Portland, Ore., was a recent 
visitor in San Francisco, en route to south- 
ern California. He was accompanied by 
his wife and their trip of recreation was 
to take them south as far as San Diego. 

Arthur W. Bennett, representing several 
eastern concerns, is at headquarters here 
for a few days after cailing on the trade 
in the southern part of the State. He ex- 
pects to leave for the northwest next week. 

Extensive improvements are being made 
at the wholesale jewelry and notion estab- 
lishment of Wolf Bro., at 604 Mission St. 
The place is being enlarged and thoroughly 
renovated, and new fixtures are being in- 
stalled. 

Sam Mendelsohn, of S. Mendelsohn & 
Co., Portland, Ore., is visiting his brother, 
P. N. Mendelsohn here this week, who is 
also in the jewelry business. From here 
he expects to extend his trip to southern 
California. 

A window in the store of V. Gare a, at 
1239 Powell St., was broken by a brrglar a 
few nights ago and two alarm clocks were 
taken from the display. One of the clocks 
was found by the police on the street not 
far from the store. 

Albert E. Lee, manufacturers’ agent, has 
returned from the southern part of the 
State, and expects to leave for the north- 
west in a few days. His plans call for a 
visit to the factories which he represents 
before returning to headquarters. 

H. J. Gute, Coast manager for Man- 
ning, Bowman & Co., was expected home 
from the southern part of the State a few 
days ago, but the train on which he left 
Los Angeles was held up on account of a 
washout, and passengers were forced to 
Jay over at Pasa Robles. 


Leon Waronick, known in Tahiti as the 
“pearl king,” arrived on the steamer Tahitt, 
bringing with hima 20-carat black pearl of 
perfect roundness, valued at $60,000. Waro- 
nick, who represents a French pearl diving 
syndicate, says in the last year his divers 
have gathered more than $500,000 worth of 
pearls. 

Among the out-of-town jewelers to call 
on the trade here in the past week were 
A. S. Shaddow, San Jose; Andrew Sei- 
bach, Antioch; H. D. Sharp, Lodi; Mr. Sa- 
bro, Bandon, Ore.; Harry Oberlin, Fresno; 
Otto Noack, Sacramento; S. Hendelsohn, 
Portland, Ore.; Herman Alstock, Portland, 
Ore.; Albert Hansen, Seattle, Wash. 

California’s new Workmen’s Compensa- 
tion, Insurance and Safety Law, which be- 
came effective the first of the year, is now 
interesting the jewelers as well as other 
employers of labor. Although the burden 
of the insurance of employes falls much 
less heavily on jewelers than on other em- 
ployers who are engaged in more hazardous 
occupations, it is still a matter of import- 
ance to the trade. The new law makes all 
employers of labor liable for the death or 
injury to an employe while the latter is 
actually engaged in work for the employer, 
and fixes the compensation for the various 
classes of employes, and negligence on the 
part of the workman is no bar to damages. 
The law also provides that the liability of 
employers may be transferred either to the 
State Insurance Fund or to established in- 
surance companies. 








Pacific Coast Notes. 





Z. Riddle, Weed, Cal., has been allowed 
a patent on a resilient spring for an auto- 
mobile wheel. 

M. J. ang: formerly of Logan and Bing- 

ham, Utah, has bought out J. A. Clemings, 
In McGill, Nev. 

Ira M. Stabler has returned to his home 
in Pomona, Cal., after a trip of inspection 
over the Imperial Valley. 

F. M. Myrick, owner of the Death Val- 
ley Gem Mines, has given a 30-day option 
on part of his gem property. 

The interior of Max Noack’s store in 
Santa Rosa, Cal., has been greatly improved 
by a thorough renovation recently. 

Amended articles of incorporation have 
been filed of the Eagle Drug & Jewelry 
Co., at Winnemucca, Nev. The name is 
changed to the Eagle Drug Co. 

J. M. Hook, who has been watch inspec- 
tor for the Santa Fe for several years past, 
at Clovis, N. Mex.,is now in charge of the 
watch department of the M. M. Stewart 
Emporium, Gallup, N. Mex. 

A man who conducts an establishment on 
Belmont Ave., Fresno, Cal., recently pur- 
chased a diamond ring from a Japanese 
jeweler and gave in payment $25 in silver 
and a treasury note from Richmond, Va., 
dated Oct. 15, 1862. The police were called 
and the man was taken to jail charged 
with passing “bad” money. He was later 
released on bail. He denied that he in- 
tended to defraud the Japanese jeweler and 
maintained that the bill was given him in 
exchange for gold. The officers are in- 
clined to believe his story, as he has lived 
in the county for many years and has a 
good reputation. 
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H, N, Allebach has opened a jewelry re- 
pair shop at 1813 E. Colfax Ave. 

Robert E. Miller, Lancaster, Pa., the son 
of President Miller, of the Hamilton 
Watch Co., was a Denver visitor last week. 

Carl A. Judd has been advised by his 
physician that he must seek a new climate, 
and for that reason, it is stated, he will 
endeavor to dispose of his stock and fix- 
tures at Mitchell, Nebr. 

Among the jewelers from outside towns 
visiting Denver last week were Alvin Her- 
man, Fort Lupton; Joseph Adamek, Holly, 
and E. S. St. John, of St. John & Co., 
Fort Lupton. 

J. E. Clemings, McGill, Nev., has dis- 
posed of his stock and business to the Holt 
Jewelry Co., Brigham, Utah. Mr. Clem- 
ings has gone to Telluride, Colo., to look 
after his mining interests. 

The jewelry business formerly conducted 
by W. J. Farrell at Montrose, Colo., has 
been reorganized and hereafter will be 
known as Farrell & Frandsen. Mr. Frand- 
sen was a Denver buyer last week. 

Among the out-of-town jewelers who 
combined a stock show visit with a buying 
trip here last week were: W. J. Headrick, 
Sterling, Colo.; E. R. Fisher, Pueblo; L. E. 
Gardner and Howard Irwin, Longmont; 
J. C. Hunt, Fort Collins; W. E. Mount, 
Pueblo, and C. L. Beard, Longmont. 

Last week burglars entered the jewelry 
store of A. W. Aldrich at 16 E. Twentieth 
Ave. and stripped the show windows and a 
showcase of goods valued at between $250 
and $300. They forced an entrance to the 
store from the rear. No clue to the 
identity of the men has yet been obtained. 

The Denver Case & Mfg. Co. is a new 
concern recently opened at 1731 Arapahoe 
St. O. W. Nunn is the manager and J. W. 
Bowlby, an old jewelry case maker, is in 
charge of the shop. They employ three 
travelers, Mr. Blake, who makes the north- 
west; E, D. Nolan, southern Colorado and 
Texas, and E. W. Scholpp, who makes 
Kansas and Nebraska. 

I. M. Ackermann and daughter, Miss 
Dorothy Ackermann, left a few days ago 
for a trip around the world. They went 
to Los Angeles first, and after a tour of 
California will sail, Feb. 12, for Honolulu. 
They will then go to southern India, Italy, 
Spain, France, Switzerland, Germany and 
England. They will return to Pueblo about 
July 15. Mr. Ackermann recently disposed 
of his jewelry store at Pueblo. 

Dave Epstein, charged by his former 
employer, Morris Cohn, 704 15th St., with 
embezzlement after he had fled from the 
city about two weeks ago, has been captured 
and is now in jail here awaiting trial. Ep- 
stein, according to his late employer, made 
away with diamonds valued at between $700 
and $1,000, a portion of which have been 
recovered, and also about $100 in collec- 
tions. He left here suddenly and was ap- 
prehended at Fort Worth, Tex., on descrip- 
tions furnished by the Denver Police De- 
partment. It is said that he disposed of a 
little over $100 worth of the diamonds in 
Dallas, 30 miles from Fort Worth. Ep- 
stein is married and has six children. 
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store at Brawley, in the Imperial Valley. 

D, Miller, a 2d St. jeweler, has opened a 
store at 250 S. Broadway, in the location 
formerly occupied by the Mission Jewelry 


Co. Mr. Miller will conduct the two stores 
in the future, 

E, Bastheim, of the E. Bastheim Co., en- 
tertained the members of his office and 
traveling force with a dinner at the Los 
Angeles Athletic Club just prior to his de- 
parture for the east. 

C. W. Ernsting, of the Ernsting Co., San 
Diego, visited this city recently. He re- 
ported that business during the past year 
was very satisfactory, and he looks for- 
ward to prosperous conditions in the 
future. 

Ira Smith, manufacturers’ agent, with 
headquarters in Los Angeles, has returned 
after several weeks spent on a business 
trip extending from Denver down the 
Coast. He reports business conditions very 
prosperous. 

Several traveling men from the east have 
been detained by floods which have delayed 
the trains. Some of the.local traveling 
men have also been unable to reach their 
destinations on schedule time on account 
of washouts. 

Sam Kierskie and A. H. Bullion, manu- 
facturers’ agents, with headquarters in San 
Francisco, are spending several days in 
Los Angeles displaying their new lines. 
They both predict a very good year for 
southern California. 

Out-of-town jewelers who have been in 
the city recently include the following: 
Raymond Finch, of the Finch Jewelry Co., 
Covina; S. B. Clem, Redondo; Lou 
Berger, Venice; M. Barborka, Santa 
Monica; A. Protsch, Redondo. 

Wilson Wear and his wife, Liberty Hill, 
Tex., have been spending several weeks in 
Los Angeles, and expect to remain 
throughout the Winter. They left Texas 
in order to escape the floods that were de- 
vastating their part of the State. 

E. Bastheim, of the E. Bastheim Co., left 
a few days ago for the east, where he will 
visit New York and other large cities, being 
absent about a month. J. L. Miller, of the 
same firm, will leave early in February for 
a three weeks’ trip up through the San 
Joaquin Valley. 

E. A. Moore, formerly of Chicago, is 
making his initial trip to the Pacific Coast 
in the interests of the R. F. Simmons Co. 
Mr. Moore expects to remain in Los 
Angeles about a week, and while here is 
renewing his acquaintance with many of his 
former friends from Chicago. 

The police of this city were recently in- 
formed that a burglar had cut his way into 
the store of H. Foladare, 802 S. Main St., 
and had stolen jewelry valued at $500. He 
is believed to be the same man who has 
robbed other stores in this city within the 
last few weeks. To gain entrance to the 
jewelry store the burglar obtained a lad- 
der, broke through the skylight of the one- 
story vacant building at 804 S. Main St., 
let himself down by telephone wires, cut a 
hole in the wall into the jewelry store and 


helped himself, taking the trouble to re- 
move the price tags from all the articles. 








Houston, Tex. 


Ben Harless has gone to New York. 

Jos. Dunn has opened a jewelry and op- 
tical house on Travis St. 

Mr. Lasne has opened a retail jewelry 
store on Fanin St. He was formerly with 
the J. J. Sweeney Jewelry Co. 

The store of Krieter & Rolke was re- 
cently entered but nothing was taken ex- 
cept a knife and a watch. The intruder 
has not been caught. 

In a dirty stocking, in the bottom of a 
clothes bag, Detective Cooper recently 
found more than $200 worth of jewelry, 
which B. J. Salkin, alias “B. J. Clark,” will 
have to account for to a jury. Salkin has 
been working as a clerk for Joseph’s loan 
office, 1016 Congress Ave., for two weeks. 
In that time Joseph has missed more than 
$300 worth of jewelry. He had Detectives 
Cooper, Crooker and Andrews search 
Salkin’s room. The three men had gone 
through everything in the room carefully, 
and had even felt of the bundle of stock- 
ings once. As it dropped to the floor the 
second time it made a peculiar noise. 
Opening it, they found eight watches, sev- 
eral dozen cuff buttons and gold chains. 
The articles were identified by Joseph. 
They found also a receipt for $50 worth 
of jewelry shipped out on Jan. 14 by ex- 
press. They arrested Salkin on a felony 
theft charge. 








Cleveland. 





A. L. Bonewell has decided to sell his 
store at Gibsonburg. 

Mr. Flower, of Flower & Hoyle, Ashta- 
bula; S. Pollak, Akron, and Phil Mc- 
Cracken, Lakeville, were in this city last 
week. 

J. S. Holkenberg, 11718 Detroit Ave., has 
decided to discontinue business, and J. A. 
Conn opened an auction sale for him on 
Saturday of last week. He will engage in 
the manufacturing business. 

J. C. Knittle has removed from his old 
place of business at 1762 W. 25th St. to 
much larger quarters a few doors south. 
He found this change necessary because 
of his fast growing business. 

A negro who gave the name of Charles 
Blythe, and who had just arrived from 
Murfreesboro, N. C., tried to break the 
window of Swirsky Bros.’ store, while the 
street was crowded and the store open for 
business, on the evening of Jan. 24. Not 
succeeding with a brick, Blythe pushed his 
elbow through the glass and reached for a 
$2,000 tray of diamonds, but could only 
clutch a watch. As he withdrew his arm 
a member of the firm fired at him through 
a thin glass partition, but the bullet struck 
the woodwork. A clerk caught the thief 
within 20 feet of the place, and Blythe 
slashed him with a knife; but the clerk 
held on until another man knocked down 
the thief, and the two kept hold of him 
until the arrival of the police. Blythe said 
he had a hard time since leaving the south 
and was driven by hunger to attempt to 
steal the diamonds. The watch was re- 
covered from him. 
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B. W. Cameron has started in business 
at Bad Axe, Mich. 

T. Leslie Hutton has opened a repair 
shop at Clinton, Mo. 

John F. Bank has opened a store at 130 
Milner St., Alliance, O. 

Edward Hanson is preparing to open a 
store at Ei Centro, Cal. 

The Denver Case & Mfg. Co., has started 
at 1731 Arapahoe St., Denver, Colo. 

Robert Moore opened a new store at 
Brawley, in the Imperial Valley, Cal. 

H. G. Anderson, of Fremont, Nebr., will 
open another store at Columbus, Nebr. 

Emil Nelson will open a jewelry store at 
Columbus Junction, O., in a short time. 

R. E. Jeffords has opened for business 
at 207 Murphy Building, E. St. Louis, Ill. 

H. N. Allenbach has opened a jewelry 
repair shop at 1813 E. Colfax Ave., Den- 
ver, Colo. 

Harold W. Harris has opened an optical 
establishment at Finmore St. and Golden 
Gate Ave., San Francisco, Cal. 

The United Silver Co., Newark, N. J., 
was incorporated in that State to manu- 
facture gold and silver novelties, etc., with 
a capital stock of $125,000. 

Pennoyer-Ketner Co., Maywood, Va., 
has been incorporated with a capital of 
$50,000, to buy, sell and deal in jewelry of 
all descriptions. 

The United Jewelers, Inc., is the name 
of a concern which has obtained a charter 
of incorporation from the State Depart- 
ment at Albany, N. Y. The capital is 
$10,000. 

The Friedlander Diamond Jewelry Co., 
Inc., is the name of a concern which has 
taken out papers of incorporation at Al- 
bany, N. Y., to engage in business in New 
York. The capital is $5,000. 

S. Cowdrill, formerly with Anton Fet- 
ting, 213 N. Liberty St., Baltimore, has 
gone into partnership with his brother, C. 
Leonard Cowdrill, under the firm name of 
S. Cowdrill Mfg. Jewelry Co. 

A corporation has been formed under 
the name of Michael M. Goldberg, Inc., 
for the purpose of dealing in diamonds, 
precious stones and jewelry, and an office 
has been opened at 14 Maiden Lane, New 
York. 








Oklahoma City. 


The United Optical Co. has been organ- 
ized and incorporated here under the Okla- 
homa laws. The incorporators are C. Fred 
Coffman and J. M. Coffman, Fort Worth, 
Tex., and John A. Maupin, Oklahoma City. 

The annual convention of the Oklahoma 
Optometrists’ Association will be held in 
Oklahoma City April 13-16, as announced 
by the executive committee. Among the 
features of the convention will be lectures 
by men prominent in the profession from 
Kansas City. 











2438¢ THE JEWELERS’ CIRCULAR-WEEKLY 





Pittsburgh, Pa., January 1, 1914. 
The Arnstine Bros. Co., 
Cleveland, Ohio. 

We have used your catalogs two years 
and catalogs and folders this last year, in 
all, three years in succession. 

In 1911, our increase of receipts in De- 
cember was 25 per cent. above December, 
1912. 

In 1912, also 25 per cent. above I9gII. 

In 1913, 50 per cent. above 1912, however, 
this result is somewhat moderated by the 
fact that we moved into better quarters 
in April, 1913. 

We are well satisfied with your service, 
as you have each year improved your 
lines and have always shown the utmost 
justice and consideration. 

E. A. REINEMAN & CO. 








Trenton, Mo., December 27, 1914. 


The Arnstine Bros. Co., 
Cleveland, Ohio. 

We have iust passed through the busi- 
est holiday business in the history of this 
store. During the period of trade activity 
we employed 15 clerks, all of whom were 
experienced in our line of merchandise 
and with our store. After giving the first 
consideration to our clerks, we would say 
that the 3,000 catalogs purchased from 
you had considerable to do with our in- 
creased business; in fact, we know we 
got considerable trade from localities 
| where these catalogs circulated that we 
had never received before. 


RANGE & PENNELL. 








Lexington, Ky., Jan, 29, 1914. 


The Arnstine Bros. Co., 
Cleveland, Ohio. 


I wish to inform you that this 
was my first experience with your 
catalogs and circulars, and I was 
very much pleased with the results 
I received from same and that I 
doubled my business over last X- 
mas. 

i Hoping that I will be able to 
continue your Catalog in the future, 
I am, H. SKULLER 


Dun’s and Bradstreet’s reported 
general business depression for the fall 
of 1913. In spite of this fact over 90% 
of the retail jewelers who used the 
Arnstine Catalog System, report a sub- 


stantial increase in their holiday busi- 
ness. We have received hundreds of 
good, friendly, enthusiastic letters testi- 
fying to this. 

The retail jeweler who used the 
Arnstine Catalog System in 1913 can 
now congratulate himself on his fore- 
sight. 


Did your business increase? Are 
you Satisfied with the strides which you 
made in 1913? If not, there is no use 
mourning over last year’s failure. The 
successful man looks only forward. The 
future is what you make it. Assure 
yourself of a successful year in 1914 by 















































Fairfield, Nebr., Jan. 23, 1914. 
The Arnstine Bros. Co., 
Cleveland, Ohio. 

After having used an annual cat- 
alog for the past four years, we 
feel quite enthusiastic over the 
service and advertising made possi- 
ble by this form of advertising, and 
while our local conditions were de- 
cidedly unfavorable last Xmas, we 
certainly feel that our business was 
' strongly stimulated by the use of 
your catalog and the receipts for 
December decidedly more than we 
had anticipated. M. L. JONES. 


using the Arnstine Catalog System. 


Drop us a postal card, and we will 
tell you all about it. Do it today— 
don’t put it off until you are too busy— 
Now is the time to get ready. 











The Arnstine Bros. Company 


210 Rose Building 
Cleveland, O. 








Middletown, N. Y., January 26, 1914. 


The Arnstine Bros. Co., 
Cleveland, Ohio. 

We wish to write you again about our 
success after our holiday rush, which was 
more than ever before. We doing business 
right and left. 

he general cry was “Poor Business,” but 
if you could have seen the business done 
here, you would say “Business is Great.” 

Well, we will have to give you credit. You 
brought us this business. It was not our- 
selves, but the System you have. It is in= 
deed the business getter. The advertise- 
ments and other features, which you so 
kindly sent us, helped the catalogs to obtain 
our banr sr year. 

We have used your System every year for 
five years and our business has increased 
every year. HULSE BROS. 











The Arnstine Bros. Co., 


In reference to catalogs, will say 
that I had good results. 

While this year has been “off,” I 
increased my sales over last year’s. 








Sunbury, Pa., Jan. 10, 1914. 


The Arnstine Bros. Co., 
Cleveland, Ohio. 


I owe the great increase of my 


Elburn, Ill, Jan. 3, 1914. 


Cleveland, Ohio. 


and your catalogs. 


coming Xmas of 1914, 


S. R. KNOX. W. H. CALHOUN. 
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business during Xmas, 1913, to you 


You can count on me for the 








February 4, 1914. 


w~ 





‘EDUCATIONAL METALCRAFT.”’ A practical treatise 
on repoussé., fine chasing, silversmithing, jewelry 
and enameling, with a foreword by Fra. H. New- 
BERY. By P. Wytie Davipson. Cloth, 227 pp., 
81%4 x 6% inches. 878 illustrations. Published by 
Longmans, Green & Co. Price, $1.40 net. 


HIS interesting and instructive work, 
just published, is one of a series 
termed “Longmans’ Technical Handicraft 
Series,” in course of publication by this 
well known house. It is the eighth in the 
series and the first on the “Arts and 
Crafts” as we understand the term these 
days. The author states that the work is 
“specially adapted to meet the requirements 
of the instructor, the student, the crafts- 
man and the apprentice.” The author, P. 
Wylie Davidson, is instructor at the Glas- 
gow School of Art, and the Summer 
School, St. Andrews. 

In a foreword Mrs. Fra. H. Newbery 
(director of the Glasgow School of Art) 
in two pages briefly sketches the 19th cen- 
tury art movement in England from the 
William Morris crusade to present schools 
of art. 

There can be little doubt but this prac- 
tical little work will bring numerous neo- 
phytes into the toreutic fold. Metalwork- 
ing has attractions which woodworking has 
not, but it suffers from the sad defect that, 
while a jackknife, nimble fingers and a 
piece of soft wood very quickly catch on 
to a method of fashioning a form or shape, 
the would-be beginner in decorating in 
metals is nonplussed, without at least some 
instruction and tools, in attempting to at- 
tack the harder medium. Now if there is 
one thing more than another that has ad- 
vanced the craftsman movement into popu- 
lar exercise it is the improved pedagogy 
that has recently developed—the advance in 
the science of teaching the practise of the 
applied arts. This is well shown in this 
present book of instructions. The working 
of the instructional course is so smoothly 
progressive, so free from digression or 
complication, so intensely practical. Such 
simplicity in the art of teaching did not 
exist a few years back, hence the difficulty, 
in those days, of rapidly increasing the 
ranks of the youthful art metalworkers. 

True, there is nothing that will exactly 
take the place of actual shop practise, yet a 
few months’ groping in the delights of 
overcoming the obstacles of stubborn metal 
with the aid of a printed mentor, such as 
this, initiates the student into sufficient inti- 
macy with the medium to determine him 
or her that the work is attractive enough to 
undertake a course in an art school in con- 
junction with the home practise. 

Every stage in the development of the 
material, from the planishing of the blank, 
is clearly exposed in untechnical language 
(such as Teacher Davidson uses in his 
embryo classes), and the actual tool, me- 
dium and method of holding the same are 
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all graphically pictured for the student to 


imitate. In those 378 illustrations are 
“manual instruction” of the most practical 
and vivid kind. The modus operandi of 
wire drawing to art link chain construc- 
tion, from chasing, embossing, piercing to 
jewelry creation are all exposed in word 
and picture. Stone setting, engraving, 
niello, inlaying and damascening are ex- 
plained in a simple, practical way impossi- 
ble to any but the practised class teacher. 

The work ends with a “Glossarial Index 
and Reference Notes” of 17 pages of six- 
point type, giving the names and purposes 
of tools, mediums, processes. The chap- 
ter devoted to “schemes of work,” a lay- 
out or survey of the different stages as 
practised seriatim in different branches of 
metalwork are novel and useful to the 
student. 

The practised craftsman, as well as the 
beginner, will find some pointers well worth 
the small cost of this booklet, for it comes 
from the hands of a practised artist who 
has done a share of creative design and 
execution. “Educational Metalcraft” is a 
work that should find favorable reception 
with many members. of the jewelry and 
gold and silver smithing trade. C. W. C. 


“THE CHINA CCLLECTOR.”” A guide to the porce- 
lain of the English factories. By H. Witt1am 
Lewer. With a prefatory note by Frank Stevens 
and 82 illustrations and reproductions of the au- 
thentic ceramic marks. Cloth, 247 pp., 74 x 5 
inches. New York: Dodd, Mead & Co. Price, 
$1.60 net. 


HERE have been a number of works, 
one recently published, devoted to the 
subject of English porcelains as a specialty. 
The Worcester Binnses (Richard, William, 
and later W. Moore) have recorded their 
practical knowledge in book form. The 
Bemroses, with their fine collection and 
local knowledge, long since gave forth 
their useful—not to say, lovely—informa- 
tion in word and picture. Burton and 
Church, with their deep fund of museum 
practise, cleared up many mooted porcelain 
points in aid of the collector. Solon, Night- 
ingale and others have filled in open blanks 
along the “firing line.” But these words 
are not only—some of them more than 
others—expensive, but are for the most 
part specialists’ expositions of specialties 
from their own point of view. In Chaff- 
ers, Jacquemart and Marryat we cover a 
much larger territory, at some financial 
cost, and with the knowledge that much 
of their pet theories have long since been 
exploded. Blacker, some three years ago, 
gave us a useful, inexpensive work on this 
subject, and showed how it was possible 
to throw in valuable information to the 
collector without covering many pages. 
Mr. Lewer’s work belongs to the same 
class as Blacker’s, being intensely practi- 
cal, yet extremely short. It may remind 
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one of Blacker, but it is different—so dif- 
ferent; hence it surely must gain a place 
in the connoisseur’s library as well as be- 
coming a close companion to the amateur— 
less practised—collector. Some works on 
bric-a-brac convert outsiders into collectors 
with their interesting and often romantic 
history of the subject. They are mission- 
ary workers in the good cause, and their 
books are “primers,” as it were. 

Mr. Lewer’s “China Collector” does 
belong to this category. It belongs to 
“advanced readers’” class. It is more for 
the actual collector. As he puts it in his 
foreword, “This book has been written to 
enable the enthusiastic collector of china, 
even after he has passed through his ap- 
prenticeship and acquired a certain amount 
of experience, to form a correct judgment 
of that branch of ceramics embraced under 
the designation of old English porcelain. 
Though not primarily intended for the ex- 
pert, I have endeavored to set down in 
concise form the data essential to all who 
submit our English porcelains to a close 
and critical study.” 

And as to his special instructive plan he 
says: “One feature will not, I believe, be 
found in any other book on English cer- 
amics, that of discussing under separate 
and regular headings the chief distinctions 
of each factory. I have treated these points 
succinctly under the titles of ‘History,’ 
‘Paste,’ ‘Glaze,’ ‘Decoration,’ ‘Production,’ 
‘Characteristics,’ ‘Noted Artists,’ ‘Chronol- 
ogy’ and ‘Marks.’ This order has been ad- 
hered to throughout the volume.” This 
breaking up of each factory into the dif- 
ferent side lights under separate  sub- 
heads affords a systematic method of close 
inspection of pieces that, except to the ex- 
pert, has heretofore been impossible. 

You can truly analyze any specimen you 
come across from all the different view- 
points of a true connoisseur. It was no 
small undertaking and the author has car- 
ried his method into masterly execution, 
for which the average fearful china hunter 
will feel deep gratitude. Mr. Lewer has 
brought a mechanical possibility into the 
hands of the less initiate. 

First history, then paste, then glaze, next 
decoration, then production, then charac- 
teristics, and so on throughout the whole 
gamut of differentiations, each categorically 
analyzed. It is an admirable exposé of all 
the difficulties that confront the person 
adding another piece to his cabinet—a ver- 
itable multum in parvo. And the cuts are 
selected with a special view to their en- 
lightenment of the critical situation, not 
chosen for their beauty values. 

Another valuable novelty is the author’s 
‘Chronology’ of each factory. The dates of 
occurrences in connection with each ‘sub- 
ject are exposed in seriatim form that dis- 
closes, in synoptical space, the entire story 
with its surrounding influences. This is a 
most valuable viewpoint. A copious bibli- 
ography is appended. Then follow three 
indices. First, a tabular index of factories, 
giving the names of the factories ranged 
vertically in alphabetical order. The sec- 
tions dealing with paste, glaze, colors, 
vases, etc., are placed horizontally above 
the columns of references. A general ref- 
erence to any factory or to any one special 
subject can be easily made by following 


not 
the 
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Illustrated Catalog of Our Full Line of|}French Ivory 
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DUPONT'S 
FRENCH IVORY 


Plain finish; also handsomely decorated in 
applied 24K. gold. A choice line which will 
appeal to your customers. 


Military, Hair, Tooth, Nail, Cloth and Hat Brushes, 
Trays, Perfume Bottles and Holders; Baskets, Jewel 
(plush lined) and Talcum Boxes, Salve and Cream 
Jars (glass lined) ; complete line of Manicure Imple- 
ments in all sizes, and many other novelties. 


Also a select line of the above containing 
hand-painted miniatures in real ivory signed 
by prominent artists. 


All Kinds of Toilet Brushes 


of the well-known Dupont grade of material 
and workmanship. 


Dupont’s Elephant Brand 


Toilet Brushes 


for Hair, Teeth and Nails, in bone, pearl, 
ivory and various woods, in many patterns 
and all textures of bristles. 


Also 12 selected patterns of bone tooth brushes put up 
in a handsome display case showing one of each pat- 
tern known as Dupont’s Elephant Brand—each brush 
packed in a separate carton. 


Write for Particulars 


E. DUPONT & CO. 


PARIS BEAUVAIS LONDON 
New York Office, 43-47 West 33d St. 








February 4, 1914. 


will be Sent on Request 
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either the horizontal or vertical lines in the 
table, the numerals in the columns corre- 
sponding to the pages in the book where 
the information will be found. This sys- 
tem of co-ordinates is used in all the 
sciences and is a perfect key. We never 
met it before in the science of connoisseur- 
ship, and it must prove invaluable. Next 
comes an index of names, then a general 
index. 

Yet one more special system in this 
unique instructor is the “Chronograph of 
English Porcelains, 1740-1850” This double- 
page diagram has been devised in order 
that the collector may review at a glance 
the rise and fall of the English factories. 
The vertical divisions represent periods of 
10 years each, the “life” of each factory 
running horizontally. Shaded portions of 
the life indicate that porcelain was being 
made. Heavy black are those periods when 
the best work of that particular factory 
was available. Thereby we are afforded a 
general bird’s-eye view of the entire field— 
a telescopic view, so to speak. You can 
tell at a glance what each and every other 
factory was doing at any specially selected 
period of time, or which factories had 
passed out of existence, or were about to 
appear on the ceramic sphere, at that exact 
time. It is exceedingly ingenious, yet prac- 
tical as a survey, and collectors should ac- 
knowledge a debt of gratitude for the con- 
siderable work the author had to expend 
in platting that plan of circumspection. 

The individuals who are interested in 
English porcelains can’t afford to spare 
that $1.60 which brings such a bounteous 
fund of “boiled down” expert knowledge 
as does Lewer’s “China Collector.” 


C. We. .C. 








Hartford, Conn. 





The Manross clock spring factory, For- 
estville, Conn., has increased its running 
schedule from eight to nine hours a day. 

The engagement of Miss Tillie Golden, 
of this city to Samuel Phillips, a retail 
jeweler, 281 Main St., was announced last 
week. 

A new factory, to be two stories high, 
and 50x80 feet, is to be erected in the near 
future by the Waterbury Paper Box Co., 
Waterbury, Conn. 

Employes of the Seth Thomas Clock Co., 
Thomaston, Conn., were engaged last week 
in erecting a clock in the tower of the 
Waterbury, Conn., Town Hall. The time- 
piece was built at the Thomas factory. 

Second Vice-President Charles Manahan 
of the American National Retail Jewelers’ 
Association, who was one of the speakers 
at the meeting for the organization of the 
Connecticut State Jewelers’ Association last 
Tuesday afternoon left on Wednesday 
morning for Maine. 

Clifford S. Lasher, Bristol, Conn., who 
has been in the New York office of the 
American Ring Co., is spending a vacation 
with his parents, Mr. and Mrs. Russell 
Lasher. Mr. Lasher has been promoted to 
a traveling position and will assume his 
new duties in the near future. 

The handsome French Gray loving cup 
furnished by Merton W. Bassett, a retail 
jeweler, 1007 Main St., and to be known as 
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the Courant championship trophy, as de- 
scribed in THE JEWELERS’ CIRCULAR, at- 
tracted considerable attention the past week 
in the window of a local store. The cup 
is being bowled for by the fraternal teams 
ot Hartford. It was manufactured at the 
factory of the Middletown Silver Co., Mid- 


dletown, Conn. 











Rochester. 
Henry Oemisch, East Ave., is named as 
executor of the will of Mrs. Elizabeth 


Oemisch, his mother, which was probated 
on Jan, 26. Mrs, Elizabeth Wilbeck, sister 
of Mr. Oemisch, shares the estate. 

Philip Present will go to New York next 
week to attend the meeting of the National 
Jewelers Board of Trade. Roy Present 
and J. S. Wexler have returned from a 
visit to Daytonia, Fla. The Present agents 
leave here this week. M. L. Lowenthal 
will go to western New York, Ohio and 
Michigan, and J. S. Wexler will go to Mis- 
Kansas and Texas. Roy 


souri, Illinois, 
Present will make an eastern trip of 10 
days. 


Morris Rosenbloom, of M. Rosenbloom 
&.Co., was the first president of the Asso- 
ciated Hebrew Charities of this city. The 
organization has recently completed a 
handsome new charity building at 144 
Baden St. Last Sunday 200 friends and 
guests attended a banquet there. President 
L. L. Mincer sprung a surprise on Mr. 
Rosenbloom. In a few words of address 
a life size portrait of the first president 
was given to Mr. Rosenbloom, to be hung 
on the wall of the new building. The 
building and the splendid results achieved 
by the organization were made possible 
through the untiring effort and work of 
its first president. Although taken by sur- 
prise, Mr. Rosenbloom made an appro- 
priate reply, and closed by saying his in- 
terest in the organization would be life 
long. 








Association Notes. 


\ good deal of interest is being mani- 
fested in the annual convention of the 
Missouri-Kansas Retail Jewelers’ Associa- 
tion, to be held some time in March. The 
exact date of the meeting has not yet been 
determined, but will be fixed in the near 
future. 

The annual convention of the Minne- 
sota Retail Jewelers’ Association will be 
held in St. Paul on Feb. 25 and 26. Elec- 
tion of officers will take place and various 
committees will be appointed. The pro- 
gram will be interesting and a good at- 
tendance is anticipated, according to Sec- 
retary E. M. Schwenke. Mayor H. P. Kel- 
ler, St. Paul, will deliver a speech of wel- 
come and a committee of business men is 
planning to entertain the visitors. 

The Planters’ Hotel has been secured 
for the seventh annual convention of the 
National Wholesale Jewelers’ Association, 
which is to be held April 7, 8 and 9. The 
rates secured for rooms, on the European 
plan, are as follows: For one person, 
room without bath, $1.50 to $2 per day; 
with bath, $2.50 to $4 per day. For two 
persons, room without bath, $2.50 to $3 
a day; with bath, $3.50 to $6 a day. For 
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each person more than two in a room, $1 
a day additional. A meeting of the ex- 
ecutive committee is to be held New 


York Feb. 9 and 10 to prepare the pro- 
gram. Thomas A. Fernley, of Philadelphia, 
the national secretary, in a circular letter 
to the members of the association, says: 
“It is the belief of your officers and the 
executive committee that there is a very 
wide field of usefulness for the association 
in the future, taking up matters which will 
have a beneficial effect on the business of 
wholesalers of jewelry. Morris Eisenstadt 
and Edwin Massa, to whom the St. Louis 
jobbers’ association assigned the duty of 
looking after the preliminary arrangements, 
conferred Tuesday of last week and out- 
lined a tentative program for the enter- 
tainment of the delegates, but took no 
formal action. Another meeting will be 
held in a few days. 


Omaha. 
A. F. Smith will leave for New York 
this week. 

C. E. Reese and wife returned Tuesday 
from a trip to New York, Cincinnati and 
Chicago. 

The Jacobson & Furen Co., South Omaha, 
has removed to a new location around the 
corner from its present one. 

The Wolf Jewelry Co. is looking for a 
new location and will open an establish- 
ment again as soon as a desirable room can 
be secured. 

Bruce McDonald has severed his connec- 
tion ‘with O. W. Cass, Crofton, Nebr., and 
accepted a position with O. C. Lautz, of 
Winside, Nebr. 

M. D. Franks is to appear at Lincoln 
Feb. 18 before the United States Court as 
expert witness in the case of Ray C. Boyer, 
alleged to have been selling bogus elk 
teeth. 

Albert Gustafson, for 12 years with John 
Henrickson, has purchased a farm in New 
York State and will give up the jewelry 
business and devote his entire time to 
farming. 

Wm. M. Kusel and John Ring, who have 
been conducting separate stores at Hooper, 
Nebr., have consolidated their stores and 
have formed a partnership under the firm 
name of Kusel & Ring. 

H. S. Knapp, for eight years traveling 
salesman for the Shook Mfg. Co., has sev- 
ered his connection with that concern and 
accepted a position as house and city sales- 
man for J. L. Teeters & Co., Lincoln, Nebr. 

John Wehrle, Missouri Valley, Ia., is 
erecting a new two-story brick building 
for a home for his store. The size of the 
building is 50x80. He will remove to a 
temporary building until his store is com- 
pleted. 

A young man asked to be shown some 
diamonds at the Loftis store last Saturday 
and upon being offered a stone for exam- 
ination seized it and ran. At 15th and 
Howard Sts. he ran into the arms of a city 
detective and was taken to the police sta- 
tion. He claimed his home is in Canton, O. 


—_ 








T. W. Hewitt has moved his jewelry 
store at Jasper, Fla., to the store adjoining 
that of O. P. Hewitt. 








244 

















THE JEWELERS’ CIRCULAR-WEEKLY 








LOUISE DRESSER. With A. H. 
Wood’s production “Potash & Perl- 
mutter,” wearing Simmons jewelry. 
WILLIAM COLLIER. With Charles 
Frohman’s production “‘A Little Water on 
the Side,” wears a Waldemar. 

JULIAN ELTINGE, as “The Fascinating 
Widow,” wears Simmons Chains, both on 
and off the stage. 


Look to the Stage for 
the vogue of the moment 


William Collier, Louise Dresser and Julian 
Eltinge have to be careful what they wear. 

Every detail of their apparel must daily 
pass muster under the batteries of thousands 
of opera glasses. 

They must do something more than act; 
they must accurately reflect the styles of the 
day. They are expected to do this—and they 
do it. All three wear Simmons Chains. So do 
scores of other leading footlight favorites. 
They wear them because they know they are 
the style. 


And Simmons Chains are “the style’’ because they include all the latest and most artistic patterns— 
because they are the embodiment of good taste and refinement in jewelry, and have behind them a 40 years’ 


reputation for quality and reliability. 
R. F. SIMMONS CO. _ Established 1873 ATTLEBORO, MASS, 
Wholesale Jewelry Houses Distributors 


SIMMONS CHAINS 


Look for Simmons stamped on each piece—your protection and guarantee. 


lebruary 4, 1914. 


























































































JEWELERS’ 





That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with THE 
CrrcuLar-WEEKLY 
vantageous device or plan which they are utilizing 
in connection with their business. 


regarding any ad- 
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Modern Showcard Writing. 


« 
Written expressly for The Jewelers’ Circular by R. E. Blick. 

















(Continued from issue of Jan. 21.) 
PART XII, 

The Window Dresser and the Price Card. 
E window dresser of a large city store 
was asked, “Why is it that so many 

window trimmers are opposed to putting 

price tickets on the goods they arrange?” 
“Well,” said the trimmer, “it is for this 





CARD A. 


reason: There are too few of us who 
have ‘the say’ as to what kind or sizes of 
price tickets are to be used in connection 
with our displays. Very often, after we 
have succeeded in trimming an especially 
dainty and effective window, we are 
obliged to mar the artistic effect of the 
whole by putting in a lot of cheap signs, 





CARD B. 


totally unfit in size, shape and style. Care 
and good taste are just as essential in the 
matter of window signs as in any other 
part of the decorations, and much the same 
rule applies to their makeup as applies to 





the trim itself. They should be neat, clear 
and never crowded with reading matter. A 
card should never be lettered to its ex- 
treme capacity. There should be plenty 
of margin left on all sides. To my mind 
the actual price mark is not the first thing 
that strikes the eye—it is the general artis- 
tic get-up of the card, just as it is the 
beauty of a window and not the mere 
goods which first draws the attention of 
the passers-by. 

The price card is only another form of 
ad copy,.and it needs white space as much 
as any advertisement. When the letter- 
ing on it is artistic in appearance it is 
easier to read, even though the letters be 
much smaller than if every inch of space 
were utilized. 

Many arguments for and against win- 
dow price cards are advanced by those 
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who have given them practical trials. Some 
assert that the signs give the customers 
too much information on the outside, and 
they go away satisfied with what they 
learn by their inspection of the window 
and do not take the trouble to come into 
the store. Others say the price card posts 
competitors to your prices. Partisans of 
the cards contend that unmarked goods in 
the window are likely to impress custom- 
ers with the belief that the high price of 
goods is the reason they are not quoted 
and trade is consequently frightened away 
from the store. 

“All of these arguments for and against 
are unduly weak and, so far as my experi- 
ence has been, I think the true solution of 
the question lies in knowing how, when 


and where to use them, and then let the 
trimmer dictate the kind and size to be 
employed. No one can possibly be as good 
a judge of that as the man who dresses 
the window. For example, in trimming a 
window in solid color effect it is always 
well to have the lettering of the cards in 
one color, since this contributes largely to 
the general effect and beauty of the dis- 
play. 

“The same old cards should never be 
used over and over again. They get stale 
and should be changed every time a new 
trim is put in. Price cards can be made as 
seasonable as any other part of the win- 
dow display. In the spring green or dainty 
pink cards are in order as suggestive of 
the green grass and apple blossoms. Lav- 
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ender or yellow are Easter colors; red and 
green for Christmas time; and red, white 
and blue for July 4 and national holidays. 
Special sales are best emphasized by red 
or blue cards. So you might go on indefi- 
nitely. 
THE USE OF THE AIR BRUSH. 

There are many users of the air brush 

who do not know the possibilities of its 
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use in the finishing of the display card for 
window and interior displays. 

When a great number of cards are to 
be used and are required to be uniform in 
design and arrangement, coloring, etc., 
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Storekeeping Department. 


there is no better or faster way to make 

them than with the aid of the air brush. 
One important thing to bear in mind is 

to get up your card and designs in such 








STENCILS. 

A great number of amateur showcard 
writers who have never seen or used an 
air brush seem to think there is some se- 
cret process that some use in doing stencil 
work with the air brush. In making sten- 
cils the most satisfactory is to use a good 
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CARD G, 


a manner that the merchant will have 
a distinctive card which will always be 
connected with that particular store—one 
that will remind passers-by that they saw 
such a card in that particular store. Get 
the spirit of good cheer into all your cards. 


grade of oiled stencil paper for most any 
kind of a stencil, unless there are a great 
many copies desired; then it is best to 
make your stencils of zinc or lead, which 
will stand harder usage. For large de- 
signs they can be made of a thin card or 





CARD J. 


The most successful merchant is the one 
who serves neatness, integrity, fairness and 
cheerfulness without cost, to each pur- 
chaser of merchandise, as well as to all 
prospective buyers. 


Bristol board. Stencils of this kind should 
first be oiled, shellacked or painted on both 
sides to prevent curling. In cutting sten- 
cils it is best to have a special stencil 
knife, cut on a piece of glass to insure 
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clean-cut edges. Patience is a great fac- 
tor with the air brush operator in doing 
good work.. When the right idea about 
the air brush is acquired, it doesn’t take 
any longer to do the work right, than to do 
it the wrong way. 

The cards illustrated were made entire- 
ly with the air brush simply by cutting the 
stencil of the design and applying the air 
brush. When once you have the design 
it only takes a second or two to make 
many duplicate copies or until the stencil 
is entirely worn out. Save every stencil 
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you make and file them away, being sure 
always to lay them flat placing a stiff card 
over them to keep them from curling. 
Good stencils take time to make and by 
saving them they can be used over and 
over again worked up in numerous dif- 
ferent color effects. 
SPECIMEN CARDS DESCRIBED. 

Card A.—Original size, 5x7 inches. Air 
brushed in white and gray effect. 

Card B.—Original size, 5x7 inches. Air 
brushed in white and gray effect. 

Card C.—Original size, 442x7 inches. Air 
brushed in white and gray effect. 

Card D.—Original size, 44%x7 inches, Air 
brushed in white and gray effect. 

Card E.—Original size, 51%4x3% inches. 
Air brushed in white and gray effect. 





CARD H. 


Card G.—Original size, 14x22 inches. Air 
brushed in green and gray effect. 

Card H.—Original size, 11x14 inches. Air 
brushed in green, gray and red effect. 

Card I.—Original size, 18x14 inches. Air 
brushed in blue, green, red, gray, yellow 
and white. 

Card J.—Original size, 22x28 inches. Air 
brushed in green and gray effect. 








O. C. Gray & Son, San Fernando, Cal., 
have been succeeded by A. D. Matz. 
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Opal Rings 


This week it is opal rings, and the 
prophets say that opal jewelry is com- 
ing into style more than ever. People 
will forget what they formerly thought 
of opals and learn anew. The jeweler 
should help them to do this. 

This stone is the most beautiful of all 
gems. It commands a high price in fine 
specimens and has a large sale. In the 
old days the opal was considered to bring 
happiness and health to the wearer, and 
the early Romans held this stone to bea 
protection to the sight. These were far 
more useful superstitions than the un- 
pleasant ones that grew about it in mod- 
ern times. This stone was a favorite 
with Queen Victoria, and certainly few 
more fortunate women can be mentioned. 

Formerly the precious or noble opal 
was mined chiefly in Hungary, but now 
the mines are depleted and Australia 
supplies the market of the world. The 
mines are not over 50 feet below the 
surface and the miners chip off the rough 
matrix in baskets and dispose of it to the 
highest bidders as soon as they have a 
good-sized lot. 

The outstanding feature of the opal is, 
of course, its color, some specimens being 
pure green, vivid crimson, in fact nearly 
every color down to violet and even black. 
What this color is due to, has never been 
ascertained, though it is without doubt 
an optical effect. 

We mention these few facts in order 
that our retailers may be able to meet 
the objections of many people to opal 
rings, and can feel that this beautiful 
stone deserves a new popularity in rings 
and jewelry. 


Ring Masters of the World 


Despite any claim that may be made to the 
contrary, it is a fact, known to all the Manu- 
facturing and Jobbing trade, that the firm of 
Ostby & Barton is by far the largest Ring 
House in the World. 

This position of leadership has been built 
up from very humble beginnings and was only 
made possible because of our complete mas- 
tery of ring technique. Van Dyke has said, 
‘*The mastery of the ways to do things is the 
accomplishment that counts for future work.”’ 
And what we have accomplished in the well- 
known past is your guide of what we shall do 
in the future. 

It pays to do business on right principles,— 
right principles were the foundation stones of 
this business, have always been the daily prac- 
tice, and will give you a new conception of 
Ring value and selling possibilities if you will 
provide the opportunity. 





Three Crown Filled Rings 


Everyone recognizes two classes of 
purchasers of jewelry — the person who 
wants a solid gold article that will last, 
and the person who wants a showy article 
that is cheap—a lot for the money. The 
gold and filled lines are designed for these 
two kinds of people. The quality argu- 
ment is all on the side of solid gold, but 
there is big business to be had from those 
who like more of the light and showy 
side of life. 

Why not plan to show this trade our 
popular Three Crown Line of Stone, Sig- 
net and % rd. rings? This line has been 
made by us for many years and its repu- 
tation is wide among jewelers. We have 
lavished more on the finish and quality 
of this line than has been spent on any 
other filled line we know of. 

In gold filled rings—The Three Crown 
—is the stamp of high quality. The rings 
come in good variety. Write for our filled 
ring catalog if you have not seen it. 


Tie Clasps 


The tie clasp is at present an indis- 
pensable article. It goes with the soft 
shirt and the four-in-hand tie as com- 
pletely as Santa Claus goes with Christ- 
mas. There are quantities of them on 
the market, ranging from heavy brass 
articles big enough for paperweights to 
frail gold ones that will collapse when 
touched. Our tie clasp is the happy 
medium. 

It is strong enough to stand the usage 
of its place in life and light enough to 
make it popular priced. We sell it at a 
price very little above the so-called ‘‘gold 
front’’ articles and yet it is solid gold — 
10K. 

Why should anyone ever handle a 
brass tie clasp when 10K tie clasps like 
ours are obtainable —and so much bet- 
ter? Ask your jobber to show you the 
O-B tie clasps. 


Summary of Reasons Why 
You Should Sell The 
O-B Ring 

You are sure of its quality because it is 
stamped. 

You know it is made in the best patterns 
and biggest variety. 

You cannot buy a better finished ring. 

The stones are even in quality and are set 
to stay. 

Every genuine stone:ring is so tagged. 

It is backed by the reputation of the biggest 
manufacturing jewelers in the world. 








Genuine Stones 


We have said a good deal about gen- 
uine stones, from time to time. If you 
are not selling genuine stones goods in 
a case by themselves or in a special tray 
—marked ““genuine stones,’’ isn’t it time 
you thought it over? These are magic 
words; they hasten a decision; they as- 
sure a sale, 

All our rings set with genuine stones 
are tagged with a little parchment to that 
effect so that you cannot mistake them. 
All our card jewelry comes on a card 
marked Genuine stones. If you have 
not seen assortments of goods put up with 
these marks, write your jobber to-day. 





The Need of To-day 


“The great need of to-day is not men 
who can preach ‘honest, believable busi- 
ness,’ but men who can and will practice 
it. Our problems vary and become more 
complex as business increases and spreads, 
but the solition of any and all business 
problems is dependent to-day as it always 
has been on men. 

We need men to-day as we never needed 
them before—good men, not necessarily 
great men, and certainly not merely en- 
thusiasts. Enthusiasts without capacity 
are the really dangerous men of our time. 
We need men who can successfully com- 
bine progressiveism and conservatism, men 
who will not let their progressive ideas 
and ambitions carry them so far and so 
fast in the race that they are in danger of 
running out of their course and having 
to retrace their steps. We need men of 
vision and imagination coupled with the 
saving grace of common sense. 

There are many ills in our business life 
which can only be cured with the busi- 
ness surgeon’s knife, but before we -ap- 
ply the knife let us be sure, or reasonably 
sure that the patient is in a condition to 
stand the operation. There is no use per- 
forming a successful operation if the pa- 
tient dies. And above all, while planning 
for the operation, let us also plan and 
prepare some remedies to recuperate the 
patient’s strength and vitality. In other 
words, let us plan some constructive 
methods along with destructive actions, 
which in one word spells co-operation.”* 
—Exchange. 
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Making the Most of Easter. 











(Written Expressly for the JEweLers’ Circular by 
Irwin SPEAR.) 


ASTER will soon be here. 

Like other annual holidays it has a 
habit of rolling around with desperate 
regularity, surprising us by its nearness be- 
fore we realize the potential possibilities 
for profit attaching to it. 

The secret of Easter profit is “proper 
preparation.” Properly prepared for it be- 
comes indeed a season of “velvet” for the 
jeweler. Not alone because Easter is a 
gift season, nor because the custom of giv- 
ing is becoming more and more firmly en- 
trenched with each succeeding year; but be- 
cause Easter gifts are pre-eminently such 
as pertain to the jewelry trade. 

Wearing apparel, talking machines, furni- 
ture may be all right at Christmas or for 
birthday and anniversary remembrances, but 
they are not appropriate Easter gifts, never 
have been, never will be. 

Easter calls for dainty, not over-prac- 
tical gifts. Trinkets of sterling or gold, 
lockets, bracelets, rings, are typical of the 
Easter spirit which is not suitably exter- 
nalized in a form so material as shoes, 
gloves or other necessities. 

Do you fully realize this fine distinction 
in Easter giving, Friend Jeweler? Do you 
appreciate the opportunity which it opens 
to you? 

OPPORTUNITY FOR INCRBASED PRESTIGE. 

No? Then let me impress it upon you, 
for it is worth while. It means that you 
can educate your trade to see this subtle 
distinction and thereby win over for your- 
self, not the few measly crumbs of Easter 
business which have formerly come to you, 
but a full and generous portion. 

It means that you can instil in the gift- 
making mind a realization of what the ap- 
propriate Easter gift is and what it should 
not be. Youcan point out how incongruous 
with Easter and its traditions is the badly 
practical gift—the thing that is soon worn 
out and cast aside. Let the gift maker 
come to see the niceties of Easter giving 
—its etiquette, so to speak, and he or she 
will not only avoid what is seen to be “in 
bad taste,” but will turn to you as the 
criterion of what’s what in giving. 

Do not hesitate to take an authoritative 
position in this matter of gift making. It 
is your business to know. You do know and 
you gain prestige in proportion as the pub- 
lic realizes that you know. 

As an authority—or having a reputation 
for authority, which is to all intents and for 
all practical purposes the same thing—you 
are always at an advantage. 

“But,” asks Mr. Weakness, “How am I 
to get the reputation ?” 

That is altogether a matter of education. 

Educate your trade to believe and see 
that you know what you are talking about. 
In this matter of gift making it is par- 
ticularly easy. to get the reputation for 
authority, for you have only to point out 
the obvious, namely, that Easter gifts 
should come from the jeweler’s. 

The gift which is practical and nothing 
more is out of keeping with the season and 


therefore in poor taste. Your public will 
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surely see the cogency of such reasoning. 
Your logic will strike home. It will tell. 
And with what results? Why these: 

First, your reputation as an authority on 
gift making is established. Second, your 
store becomes, in consequence, the Mecca 
of the Easter gift seeker. Voila, as the 
Frenchman would say. “And there you 
are,’ as our slang has it. 

No, of course, such a reputation and such 
a flocking of “the faithful” are not the 
denoument of a moment. They will not 
result overnight. You must hammer away 
at the public before you can make a dent. 
How long it will take you to make the dent 
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showing a number of small objects orna- 
mental and useful, which are suitable for 
gifts. A card accompanying them states: 
IN OUR GIFT ROOM 
We offer a most attractive mis- 
cellany of unique articles suit- 
able for gifts. The collection 
is carefully chosen and from 
many sources, and is char- 
acterized by refinement and 
artistic excellence. 


VISITORS ARE WELCOME. 
The jeweler’s whole store at Easter is a 
gift room and consequently the words “gift 





AN EASTER FOLDER SENT 


and how much of a dent you will make de- 
pends entirely on your hammer. A heavy 


_hammer of advertising, huskily handled, 


might make the dent very rapidly. But 
even so, the public mind is much like rub- 


ber. It is easily dented but has a tendency 
to rebound. So you have to keep hammer- 
ing. 


Therefore, begin early to talk this subject 
of Easter gifts and why your stock offers 
the appropriate choice and do not leave off 
until Easter itself has passed into history. 

ADVERTISING A GIFT SECTION. 

A prominent furniture store supplies an 
idea which the jeweler casting about for 
Easter business-making devices might ef- 
fectively adapt. This furniture store de- 
votes a portion of its display w’ndows to 


OUT BY A CANADIAN FIRM. 


room” are not applicable, but the jeweler 
could wisely set aside a counter or a sec- 
tion devoted to a collection of specially 
selected Easter gifts, and the text of the 
foregoing card, with the heading properly 
revamped, would make a pulling announce- 
ment for the window. 

People need to be told things though they 
may know them already, and the card with 
its interesting message would serve as a 
gentle reminder of a fact well worth re- 
membering at the gift-making season. 

A progressive jewelry store might send 
out a few weeks before Easter, to a select 
list of its patrons, a number of photo- 
graphic proofs of new articles desirable for 
vifts. Where the jeweler has a camera of 
his own or where any of his employes or 
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An unusual line of artistic merit 
and excellent selling qualities 
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SMOKER SET. 2562. 





5508 (A, 


3622/A. LAMP. 





| 

| VASE. STERLING SILVER APPLIED ON BRONZE 

Salesmen now in their territories with large sample lines. 

| Desk Sets Vases Loving Cups Photo Frames 

Smokers’ Sets Nut Bowls Trophy Shields Match Boxes and Cases 
Book Ends Trays Electroliers Sterling Jewelry 


particulars and prices. 
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Wills Building, 286 Fifth Avenue 
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family own one, he could have some “home- 
made” prints made. These should be sent 
out in a neat portfolio or special envelope 
with explanatory note. The precise form 
of such an enclosure is of less importance 
than the nature of the message. This 
should say in substance that the writer has 
just received some novelties suitable for 
Easter gifts and is sending photographs so 
that the customer may see what they are. 
Mention that these are only a few of many 
articles that might have been reproduced, 
and that therefore a personal inspection 
would be appreciated. In a postscript re- 
quest the return of the proofs at the cus- 
tomer’s early convenience, mentioning that 
they can be left at the store when passing. 
Say that you desire to send them to some 
other customers for inspection. 


A UNIQUE EASTER MESSAGE. 

A pre-Easter letter might be sent out 

along the unique lines of the following: 
Dear Sir (or Madam): 

When you think of Easter gifts 
I hope you will think of me. 

Of course, I’m always at your 
service, but it would help a lot if 
you dropped in before the crowd 
gets started. 

It would make the selection of 
your gifts so much easier. 

Everything is ready N O W. 

In the tone of this letter you will note a 
desirable personal appeal and absence of 
palaver about the goods. Their quality is 
implied—taken for granted by not being 
dwelt upon. This shows salesmanship of a 
refreshing kind, 

These letters might be signed by the 
salesman best known to the individual to 
whom the letter is addressed. In stores 
where the salesmen have a well defined 
“following,” the customers usually ap- 
preciate the courtesy of a personal note 
from the man from whom they are ac- 
customed to buy. 

USING THE MOVIES. 

The moving picture slide offers one of 
the best media by which a jeweler can reach 
the Easter buying public. In fact, the mov- 
ing picture theater is proving an increas- 
ingly effective form of advertising. 

Let the slide you use show some of your 
novelties suitable for Easter gifts and have 
the words “Blank’s Gift Novelties—For the 
Easter Shopper,’’ or some such phrase ap- 
pear in connection. 

As the moving picture slide must make 
a quick appeal, it is better to show one ar- 
ticle than many on a slide—or at most not 
more than three. If you have several ar- 
ticles to feature, better show each on a 
separate film and have each film displayed 
in succession. This gives the cumulative 
effect that any series has in advertising— 
the same force in its way as a series of 
mewspaper ads appearing consecutively. 
Each one helps the other. 

About this time is none too early to begin 
active preparations for the Easter cam- 
paign. 

One preliminary move might be the 
preparation of a series of printed slips, say 
three or four, which can be put into en- 


velopes with statements and also wrapped 
in all packages. 
A “SLIP SERIES.” 

Such slips should dwell on the approach 
of Easter and the opportunities of ap- 
propriate gift selection offered by your 
stocks. These slips also afford effective 
media for educating your trade on the sub- 
ject of Easter gift making and advancing 
your reputation for authority on this store. 

One side of these slips should show an 
illustration of some novelty or leader from 
your line with description and price. The 
other side should be in the editorial style 


J’ EASTER JEWELRY \ 
HINTS ~ 


You'll want to wear your best jewels Easter. 


Better look them over and see if any of them 
necd repairing. 

We are peculiarly well equipped for all kinds 
of jewelry repairing. We also make a specialty of 
remounting old jewels, 

We can furenish new gems for old mountings 
or make new mountings for old gemg. 

DIAMONDS—They’re our great specialty. Wo 
import them direct 


HANCHER’S 


1223 Market Street. 





AN EASTER ANNOUNCEMENT BY AN ENTER- 
PRISING JEWELER OF WHEELING, W. VA. 


of which the following will serve as an ex- 
ample: 

Easter like Christmas comes but 
once a year. 

Like Christmas, too, it is a time 
of “good will to men.” 

This spirit best finds expression 
in gift making. The custom is be- 
coming widely popular. You will 
receive tributes. You should give 
as you get. 

Our province is to help you and 
in our Easter gift collection you 
will find scores of things carefully 
selected for gift appropriateness. 

Prices as low as $1. As high as 
you want to go. 

Three or four such slips or inserts will be 
enough, but do not wait until Easter week 
to get them printed and in circulation. 

Have them prepared early and use them 
immediately as they will be doing their 
work, paving the way for purchases, even 
though the purchases may not be made 
until the very day before Easter. 

This advertising is like yeast. It does its 
work slowly and silently, but very, very 
surely, permeating imperceptibly the lump 
and in time completely leavening it. You 
do not see it work. You do see its results. 

One closing word about the Easter news- 
paper advertising. A threadbare subject, 
perhaps, but a very, very important one not 
to be left out of the reckoning or hastily 
skimmed over. 

Have your cuts and copy worked out not 
less than a month in advance of Easter. 
Essentials are: 

First, a good strong terse headline con- 
sisting of not over four or five words. 

Second, a good illustration, not of the 
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cheap low comedy type so often seen, which 
would apply as well to a tailor shop as to 
a jewelry store. 

Third, clear, straightforward text matter 
that “says something” in a pointed, definite 
way. 

Fourth, quote prices. 

Fifth, a good position with reading mat- 
ter along one or two sides, not sandwiched 
in with a lot of other ads. 

This is a large order to be sure, but if all 
of these points are complied with your 
Easter newspaper advertising will bring 
you results. 

Suggestions for a folder will be found 
in the accompanying illustration. This 
folder was issued by a well-known firm 
of Canadian jewelers. The kind of stock 
illustrated, it will be noted, is particularly 
appropriate to the season, including gold 
crosses and novelties symbolical of Easter- 
tide. 





Things That Get Business, 





HE storekeeper with a wide personal 
acquaintanceship has the advantage 
over the man who lives by himself or who 
does not cultivate friends. A man who be- 
gins business and thinks that he can succeed 
without “mixing up” with the people will 
soon discover his error. He must mingle 
with those in his community and cause 
them to mingle with him or his landlord 
will soon have a sign in his store bearing 
the familiar inscription, “For Rent.” 

Two men recently started in business in 
the same town. One man’s store was un- 
usually attractive, more so, in fact, than 
his competitor’s. Many persons would 
walk up the street, pass the former’s store 
and not even glance inside. There was no 
doubt but that the stock was even better 
than that of the competitor. The store- 
keeper was for a long time at a loss to 
know why these persons ignored his estab- 
lishment. His window displays were more 
attractive than the other man’s. He ad- 
vertised in the local papers and he was 
an expert workman. After some analysis 
and investigation it was discovered that 
the real reason was, as mentioned above, 
that he had not cultivated the friendship 
of those in his town. 

The storekeeper who gets the customers 
is the man who talks not only about his 
business but about topics which interest his 
customers. He discusses their problems 
and difficulties, or compliments them upon 
their successes. This appeals to them and 
makes them want to come back to him. 
If he talks only about himself, he repels 
them. 

Tt is an easy matter for the, enter- 
prising storekeeper to get one or two per- 
sons to introduce him to others, who in 
turn will broaden his social sphere. Mem- 
bership in fraternities, local clubs and 
organizations is also a most desirable 
thing, and it will be found beneficial and 
profitable too, notwithstanding certain rigid 
rules made by many merchants in this 
respect, to buy tickets for dances, dramas, 
concerts, etc. This will win the good 
graces of the young people who, very 
often, prove most profitable customers. 
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The World’s Standard 





The Pen 


with the known reputation and the quality 
of which is so carefully and constantly 


guarded, in 





The Standard Types 


Self-Filling, Safety and Regular; made in 
our pen factories, which are the largest 
in the world. 





The make that gives the best satisfaction 
universally. The pen that makes big busi- 
ness and good profits steadily. 


BY INVITATION 
MEMBER OF 











NEW YORK USA 


Waterman’s Ideals embrace 
everything that¥is successful 
in fountainpendom. Devised, 
tried, tested and exploited by 


L. E. Waterman Co., 173 Broadway, New York 


























February 4, 1914. 


THE JEWELERS’ CIRCULAR-WEEKLY 


























Stock Keeping and Accounting for Jewelers 


Written expressly for The Jewelers’ Circular by A, E, Edgar, 
Author of ‘*‘ How to Advertise a Retail Store,”’ etc, 























is 
ANNO 
Part I. 


THOROUGH knowledge of one’s 

business is necessary these days if 
one is to cope successfully with one’s com- 
petitors who have that knowledge. In this 
day of great industries a complete knowl- 
edge of the smallest details of a business 
could not be secured in the old way of 
knowing simply through doing. There are 
too many details. The business man to- 
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day must have facilities by which knowl- 
edge of them will come to him automati- 
cally. Well-directed efforts means more 
than mere industry and hard work. It 
means that the worker must know how to 
apply his labor so as to attain the best and 
most satisfactory results. The success of 
any business depends largely upon its or- 
ganization. Its organization rests entirely 
upon the systematic carrying out of its 
fixed rules. 

The tendency of modern retail account- 
ing methods is to simplify every detail of 
the work. This means neither too much 
recording of details nor too little; it means 
the happy medium that produces the great- 
est returns for the least outlay of time o1 
money. 

“System is a necessary servant but a bad 
master.” System must be operated, it will 
not operate itself. System economizes time, 
labor, expense, and the best system is that 
which effects the greatest economy of all 
three. 

To render a system effective there shoul! 
be no deviations from its rules. The slight- 
est departure from the established system 
will render the whole inoperative. To be 
serviceable and successful it must be care- 
fully and faithfully carried out to the 
letter. 

Every member of the staff operating the 
system must be convinced of the actual 
necessity for it. They must have a thor- 


ough knowledge of how the system is to 
be carried out, even to the smallest details, 
and at the same time have absolute con- 
fidence that it will produce the results 
The understanding of the re- 
accomplished 


expected. 


sults to be reduces. the 





amount of mechanical observance of the 
rules for the rule’s sake to a minimum and 
increases the efficiency of the system. Each 
member of the staff then realizes the im- 
portance of avoiding errors and at the same 
time loyalty to the firm urges him to see 
that his duties are faithfully discharged. 
The system that is to be outlined here 
is one that should be elastic enough to fit 
any business. With the necessary changes 
it will fit a large business or a small one. 
It can be adapted to use in almost any way 


A-Ghasrs 
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these should be carefully filed for refer- 
ence. As the merchandise is received it 
should be compared with the copy of order 
for price, quantity, style, quality, etc. The 
terms should also be compared with those 
on the invoice to that there are no 
errors there. 

Copies can be filed in several ways, the 
best for the small store being in a couple 
of folder files, or clip files. As the orders 
are given they are placed in file No. 1. 
As the goods are received and checkel 
off the orders are transferred to file No. 2. 
If there is only a part of the order re- 
ceived this is noted on the order and it 
is retained in file No. 1 until the order is 
completed, or the balance canceled, all of 
which should be noted in some way on 
the copy of the order. 

Invoices are best kept in some kind of a 


see 
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to almost any store. If the jeweler does 
not wish to have incorporated in his sys- 
tem certain features it may be that the 
elimination of these features will not in- 
terfere with the proper working out of the 
balance of the system. 

It may be stated that every part of the 
system offered here has been tried out in 
some store, but that the writer has taken 
features from many systems to form the 
system here shown. 

The first transaction in which the mer- 
chandise figures will be when it is pur- 


Cos 


/nvosce 








FCRM SHOWING RULING 


chased. This may be direct. from sample 
in the wholesale house, by sample from 
the traveling salesman, or by letter order. 
In any event the full transaction should 
be recorded in some manner. The usual! 
copy of order if properly filled out will 
answer for the smaller businesses, but it 
is not sufficient for a large establishment 
where the stocks must be most carefully 
looked after to avoid overbuying and to 
secure accuracy in the terms of shipment 
and payment. 

If the store finds that it is not necessary 
to keep any other record than the copy, 





FOR DIAMOND STOCK 





2. 

file. If the business warrants it there 
should be a folder for each firm, but other- 
wise a simple alphabetical file will do, as 
it is an easy matter to assemble all in- 
voices from any one firm in a few minutes 
time when that is necessary. 

When an invoice is received the terms 
and date of shipment are compared with 
the copy of the order to see that every 
item is accurately stated. The items are 
then lettered to indicate the department into 
which they are to go. There will be many 
“mixed” invoices in the shops that buy 


emarhsr 


Mourts 


SHEET, 


mostly from the wholesaler. When the 
purchases are from the manufacturers the 
invoices will usually contain articles for one 
department only. After the division 1s 
completed the items are totaled into de- 
partments. It might be a good plan to have 
a number of slips printed similar to Fig. 1. 
These should have the upper edge gummed 
to that they can be attached to the invoice. 
These are merely for the purpose of giving 
a clear showing of the purchases repre- 
sented in that invoice for each department. 
The same effect can be secured by having 
a rubber stamp made of the form and 
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New Year New Goods Newest Originality 
The House of Newness 


Gm it Will Surely Pay the Dis- 
| criminating Buyer to See the 
1 Very Newest of the New 


Things. 
IMPORT LINES NOW READY—SEE THEM!! 





















STERLING BAGS EVER before in the 
VANITY CASES (every de- h € th; BRASS GOODS 
scription ) istory Of this Company DESK SETS 
GUN METAL BAGS has it offered so many com- ema — 
BEADED BAGS . : 

Gate inky GAGS plete and_ sales-compelling LAMPS 
CIGARETTE CASES lines as are now to be seen ART GOODS 
GUN METAL NOVELTIES at our showrooms. They = o- pel 

FANCY CHAINS ° . V 
vasery. HOVELUES will soon be seen in the ENGLISH SHEFFIELD 
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goods—our prices talk. 
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States and Canada v ; ; 
FOR THE you comp ete satisfaction in 
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F variety, filling of orders, serv- and Lorenettes 
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Build up your depleted stock by our live-wire lines 


Watch for Our Princess FIVE AND SIX “BAG” 


BAYER & PRETZFELDER CO. 


Manufacturers and Importers 


5 East 17th Street NEW YORK 
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stamping it on the back of the invoice 
and filling it out as you would the slip. 
The use of this division will be shown 
later in the system. 

It is not a wise thing to file invoices that 
are received ahead: of the goods with in- 
voices that have been checked off with the 
eoods already received. Invoices when 
received should be divided into depart- 
ments and all extensions verified. All 
human beings are liable to make mistakes 
and many jewelers have found that the 
mistake is not always in their favor, hence 
all extensions and footings should be care- 
fully gone over to see that they are correct. 
Large concerns use an adding machine for 
this purpose. 

When the goods are received and checked 
with the invoice the invoice should then 
be filed away. Or it may be filed in a nu- 
merical file to the date on which it should 
be paid to secure the best discount. The 
writer favors keeping the due dates of 
merchandise received in a different manner. 
If a book is used, give a page, or two pages, 
as necessary, for each month of the year. 
Then as an invoice is received and the 
goods are found O. K. the due date and 
the name of the firm are entered in the 
proper page for the month in which it falls 
due. 

If there is a discount to be secured it 
should be entered at the discount date. If 
when this time comes and it cannot be paid, 
then the entry should be voided and the 
due date moved ahead to the time it will 
fall due. In this way a merchant can have 
his month’s payments before him and better 
calculate how to meet them to the best 
advantage. 

Part II. 

The stock book or its equivalent is the 
basis of any satisfactory system of stock 
keeping. A loose leaf system is by far 
the easiest to handle. It offers facilities 
for handling records that a bound book 
does not. It is elastic, the cards or leaves 
that are filled out and obsolete can he 
filed away and new leaves inserted at the 
proper point. In the loose leaf system 
there is no unnecessary rewriting up of 
stock. It may be advisable for the sake 
of uniformity or for the purpose of de- 
creasing the number of sheets, that the few 
items left on some of them be transferred 
to other cards, but when this is found 
necessary the transcription does not include 
whole pages of items, which would be the 
case if a stock book is used. 


If a bound book is used there is always 
considerable useless data covering its pages, 
and as records become complete and lines are 
sold out the pages containing these records, 
while of no further use except for refer- 
ence, must remain in the book and be 
thumbed over every time the book is used. 
When the book is filled up, or at the 
beginning of a new year, it is often de- 
sirable to start a new book, and to do so 
the items must be transferred from one 
book to another, which involves many 
hours of unnecessary labor. 

It is very often desirable to consult the 
stock records for the purpose of finding 
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the exact standing of some particular line 
of goods. 

The loose sheet style of record is the 
handiest for this purpose. Take the stock 
sheet shown in Fig. 2. Here we have the 
stock sheet of “Chains.” There may be 
one sheet or there may be a hundred, the 
whole stock is shown on these sheets, 
which are kept in the file together. If a 
book is used it is necessary to go from 
page to page to get these records or to 
have a book divided into sections in whicia 
each class of stock is recorded. The num- 
ber of pages that will be necessary are 
estimated and allowance made for that 
quantity. But who can estimate accurately 
the proper proportion for each item in a 
jeweler’s stock? There is sure to be too 
much room in some sections and not 
enough in others. Hence the loose sheet 
style of record is much to be preferred. 

If a business is large enough to warrant 
having sheets printed, this will of course 
save some time, but for the business of, 
say, $20,000 or less, the record sheets can be 
hand ruled during the slack hours by a 
handy salesman or a girl, who may act as 
cashier and have charge of the stock keep- 
ing system. If the sheets are hand ruled 
the style of each card may be changed as 
often as it is thought advisable, that is, 
one merchant may find that he would like 
a different ruling for rings than for chains, 
for broaches than for bracelets, etc., while 
another may be satisfied with the one 
ruling for every item. 

In the average store it will be found 
that at least nine departments or divisions 
of stock will be advisable. In many cases 
a large division will be made, depending 
upon how fine an analysis of his business a 
jeweler desires. The nine departmerts we 
advise are as follows: 

A. Jewelry. 8B. Silver. C. Cut Glass. 
D. Watches. E. Diamonds. F. Miscel- 
laneous. G. Repairing. H. Engraving. 
I. Optical. 

If these nine divisions are made in one’s 
business he can get a fairly accurate idea 
of the class of business that pays him the 
best. He can find out whether one depart- 
ment is as remunerative as another. He 
may find out that one department is run 
at an actual loss. This may help him to 
put it on a paying basis, for knowledge is 
power. If a merchant knows facts about 
his business instead of guessing about it 
he is better prepared to make the most out 
of the situation. 


Each department will have its own par- 
ticular records as mentioned before as 
possible. Department “A,” being that of all 
classes of jewelry, there will be records of 
chains, rings, broaches, cuff links, stick 
pins, bracelets, etc... Each class or kind will 
have a sheet to itself. Let us illustrate 
with the stock sheet “Chains.” Here we 
may include chains of all kinds, of all 
materials. We may include necklaces, 
la vallieres, watch chains, fobs, etc., but it 
would be more desirable to have each of 
these on its own record sheet. The use of 
the sheets for the purpose of finding out ar 
a moment’s notice the state of the stock 
will be made much more valuable and will 
save a great deal of time when each item 
has its own particular record sheet. And at 
the same time there should be no unneces- 
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sary divisions as that only adds “lumber” 
to a system. 

In Fig. 2 it will be found that we have 
made a column, the third from the left, 
for a sub-title, or sub-class. If this sheet 
is used for all kinds of chains then this 
column is necessary to place the kind of 
chain, whether necklace, fob, etc. If each 
of the different kinds of chains are given 
a sheet of its own, this column is not 
required. 

If under the general class “Chains” we 
find a sheet devoted to necklaces, or 2 
number of shects, when needed, we have, 
if our records are properly kept, a full in- 
ventory of our stock, and the stock in the 
cases should correspond with the stock as 
shown on the sheets. The value of this 
knowledge is easily seen by the discerning 
jeweler. 

There are two ways in which the stock 
sheets can be filed, one or the other of 
which are recommended. First, a general 
filing, under the alphabetical system, of the 
whole stock. That is, every item,.whether 
in one department or another, is filed in 
alphabetical order. 

A general index will have to be used to 
show the word used for any class of article 
that is capable of having two or more 
names applied to it. And it should be re- 
membered that it is necessary to always 
use the proper word selected in all cases, 
so that there will not be two sheets show- 
ing the same class of goods under different 
names. 

The second way of filing, and the one 
that is preferred by the writer, is to file 
according to departments.. Otherwise the 
system is the same. Take jewelry, “De- 
partment A,” again as an example. All 
classes of goods that fall naturally into this 
class are filed together as department “A.” 
The cards bearing the records of chains 
would be filed before an index card bear- 
ing “Chains” on the tab. Broaches would 
be found on records before the index card 
“Broaches.” And so on throughout the 
whole stock. In Department “B” the same 
method of filing would be followed as in 
“A,” and in all other departments the 
same. 

A general index card can be used to show 
the classification of all articles, so that 
anyone wishing to find a doubtful, or an 
article that might be classed under different 
names, can easily find out under which it 
is classified. 

In Part III. we will show the use of the 
stock cards and how they are to be kept 
entered and up to date. 

(To be continued.) 








A surety who, by payment of the debt, is 
subiogated to the rights and remedies of 
the original creditor under a judgment, is 
held in Smith vs. Davis (W. Va.), 43 L. 
R. A. (N. S.), 614, to be entitled to en- 
force the same against real estate owned 
by the. judgment debtor at the time of 
subrogation, or thereafter acquired by him. 

Under a contract to deliver a warranty 
deed to property within a certain time after 
the title has been examined and found 
good, the vendor is held in Turn Verein 
Eiche vs, Kionka (Ill.). 43 L. R. A. (N. 
S.), 44, to be under no obligation to fur- 
nish an abstract of title. 





——— 
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NEW AND ORIGINAL DESIGNS 
CONSTANTLY BEING MADE 


We manufacture the finest and largest line of 


Boxes 


for jewelry and silverware of every description 


TRAYS FOR SHOWCASES AND TRAVELERS’ USE 


Latest Parisian Ivory Jewelry Boxes and Display Blocks. 











Boxes for manicure and toilet sets. 


Polished hardwood chests of all kinds. 


Flannel rolls and bags for silverware. 


Fancy Platforms and Blocks for Window Display. 


Paper Boxes. 
Tags, cards, cotton, findings, etc. 


We recover window platforms and trays. 





Estimates and samples cheerfully furnished. 


WOLFSHEIM & SACHS 


Office and Salesroom Kansas City Office: Boley Building 
35 MAIDEN LANE, Lorsch Bldg. NEW YORK GEORGE L. BRENNING 
Factory, 10 Gold St. Selling Agent 


“SECURITY” RING TRAY Made in Two Sizes 


For Show Cases and Window, Size 114% x 7% inches. Ring Insurance at Lowest Cost For Show Cases and Window, Size 8 x 6 inches. 

AFTER years of experiment we 
are now placing upon the market a 
new and PATENTED lock ring tray. 
Every ring when placed in position 
is locked securely, and cannot be re- 
moved without your knowledge. The 
advantage of this, as compared with 
others, is that a push button, con- 
trolling the removal of each and 
every ring, is made flush with the 
tray, and there is no wasted space. 
This tray defeats any attempt to 





Patented substitute counterfeit imitations, and, Patented 
in connection with all of its many Holds 30 Rings 
Holds 63 Rings improved features, it costs very little ° 8 
, ie 4 .. more than the old style easily-robbed ; : : 
Price, covered with Dark Silk Velvet.......... $3.50 trays which have proven so unsatis- Price, covered with Dark Silk Velvet.......... $2.50 


Price, covered with Light Silk Velvet.......... 4.25 factory. Price, covered with Light Silk Velvet.......... 3.00 
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Window Displays—Attractive and Inexpensive. 


Written expressly for The Jewelers’ Circular. 




















St. Valentine's Card Game. 

ERE is a new idea for a St. Valentine 

display. Measure off your window 
sides and back and see how many large- 
sized cards of an equal size you can place 
in them. The idea is to place in the window 
a number of gigantic playing cards of the 
heart series. If you are the poorest kin 
of a hand at window decorating, you ought 
to be able to prepare these cards yourself; 
but if you prefer an artist to do them for 
you he will not charge a great deal. To 
illustrate better just what is meant, exam- 
ine the accompanying sketch. 

Each card can be used to exploit some 
different item of jewelry. The effect of 
the blood-red hearts on white cards, all 
arrow pierced, is rather unique, and may 
be accentuated further by laying out the 
base of the window in a smaller series of 
the heart cards, using as price cards a 
number of real playing cards from which, 
of course, the heart series is selected and 
embellished with piercing arrows. A sign 
to match might read: 





“**Hearts are trumps’ on St. Val- 
entine’s Day. 

And her heart will thump the right 
way, 

If you hand the right gift when you 
say your say.”’ 











Another St. Valentine Wirdow. 


Out of red plush construct an immense 
heart-shaped cushion, large enough to 
cover practically the entire back of your 
window. Then to this heart attach various 
articles of jewelry dear to the feminine 
heart—rings, bracelets, watches, pins and 
trinkets of every conceivable sort. Be sure 
the heart is placed where it gets the benefit 
of a strong light both day and night. Now, 
for the novel feature of this exhibit, secure 
enough small cheap arrows to have one for 
each article shown on the heart, and let 
each arrow stick in the heart so it indicates 
the special item it points to. Attached to 
each arrow is a small red price tag lettered 
in white ink, as, for instance: 

For this show one must not build up the 
balance of the display to interfere with a 
full view of the heart. The base of the 
window, however, can be used..« 


Washington's Birthday. 


Secure an extra large map of the United 
States. Railroad companies usually give 
these away. If none large enough is pro- 
curable have a painter sketch an outline 
map, not necessarily too elaborate, but with 
plenty of contrasting colors for the various 
States. Next stretch your map across the 
rear of your window, mounting it on a 
frame if need be, and drape a United 
States flag over one corner of the map. 
Then dress two dolls, cut out a couple of 
good-sized pictures in appropriate cos- 


tumes. (If you use pictures mount them 
on very stiff cardboard.) 

On a small platform mounted on clock- 
work just sufficiently strong to turn slowly 
to and fro place your figures, tagging one 
in neat letters, “Washington,” and the 
other, “Wilson.” Let “Wilson” hold a 
light “pointer,” with which to indicate the 
map. Then have inscribed on a long strip, 
extending the width of your window: 
“Showing the Father of His Country— 

To-day.” ° 
Use the balance of the window for dis- 
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To accompany the showing of watch 


chains have this one: 





“In Washington’s day only the of- 
ficers could wear chains like these. 
To-day every citizen can afford 
an American made watch chain.”’ 











An especially attractive arrangement of 
flat silverware might bear this legend: 





| 

| 

\ 
“America leads the world | 
with quality silverware. Were 
Washington with us to-day 
he would desire nothing better.”’ | 





Suppose you display silver mesh bags— 

















VALENTINE’S DAY JEWELRY DISPLAYED ON LARGE PLAYING CARDS. 


plays of only American made goods, sur- 
mounting the entire exhibit with a pennant 
reading, “Made in America.” Show Ameri- 
can made watches and a sign on them read- 


ing: 





“Made in the U. S. A.. More 
men carry these watches than 
the entire population of the 
country in Washington’s time.” 








Exhibit American made clocks with this 
placard: 


and quote on the sign: 





“How proud George Washington 
would have been if he could 
given Martha 
produced in 


one of 
America.’ ”’ 


have 
these 








“These built in 
and keep time correctly in more 
houses than were in all the United 
States in  Washington’s day.” 


are America 





Over a pile of rings display a card say- 


ing: 





“Enough of these standard 
value American manufactured 
rings sold each year to have 


supplied the sweetheart of every 
soldier in Washington’s army.’’ 

















A Neat Wedding Window. 


According to popular tradition, the mat- 
ing season of the birds begins on St. Val- 
entine’s Day. Why not symbolize this leg- 
end by placing in your show window a 
pair of doves, either stuffed doves, papier 
maché ones or cardboard cut-outs, in ac- 
cordance with the amount you desire to 
expend for this purpose? Let one dove 
hold in its beak a valentine and its mate 
carry a wedding ring. Mount each dove 
on a small platform, which in turn is 
placed on a little clockwork mechanism so 
set that the doves will revolve slowly, each 
revolving in a different direction. 

Between the two have a large nest made 
of entwined watch chains and containing a 
number of rings, each of which is fastened 
to a valentine price card. As this nest is 
valuable it should be compact enough to 
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The Vogue of the Waldemar Chain 


has brought vest pocket pencils strongly into favor. Are you making a good showing of them? 
Those ‘illustrated above are a few of our popular sellers, but our full line is one of a wide range “of 
sizes, patterns and prices. 


Send to us for price sheet. When you have call for specials send to us for memorandum assortment. 


mu MABIE, TODD @ CO. M 


17 Maiden Lane, New York 209 S. State St., Chicago 


LONDON PARIS BRUSSELS SYDNEY TORONTO 
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Storekeeping Department. 





permit its removal intact each _ night. 

Around these centerpieces build in your 
regular display of sundry jewelry stock 
and interspace here and there signs bear- 
ing legends similar to the following, each 
being inscribed on sheets of white card- 
board, partly projecting from addressed 
envelopes of a large size: 





To Miss Sweet Heart: 


Be this ring to thee 
A message from me 
| That I love but thee. 








To Miss Val Entine: 


If you will or won’t be mine, 
Still I’m just your valentine. 





JEWELERS’ 


cutouts, egg-shaped. Holes must penetrate 
both the cloth and cardboard to correspon 1 
with the holes. Three toy rabbits are 
procured (costing not to exceed 25 cents 
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The word “Easter” could be spelled out 
at the rear of the window in paper Easter 
lilies and the display of merchandise shown 
in the ample space left on the platform. 
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To Miss Girl O’Mine: 


A word or two 
If but from you 
Will hold me true. 











A General Holiday Window. 

Arrange, as shown herewith, a gigantic 
holiday clock, varying the holidays men- 
tioned to suit your purposes. The clock 
should be outlined on a large sheet of 
white cardboard (extra heavy grade) and 
the hand or indicator can be set to point 
to the nearest approaching holiday. This 
ciock should be a permanent feature and 
run in the window from time to time, es- 
pecially in the weeks just preceding some 
holiday, and used as a forerunner to your 
regular holiday window displays. 

If something more elaborate be desired 
have a figure of Father Time standing 
alongside and arrange the arm by attach- 
ing clockwork so that he pulls a wire which 
makes the hand of the clock advance one 
space at a time or play back and forth near 
the holiday one especially desires to em- 
phasize. The center of the clock might 
bear the firm name. 


An Easter Display. 


A variation of the usual Easter dis- 
plays may be produced at relatively small 
cost and yet be an effective and puz- 
zling “eyecatcher.” The preparations for 
this show, while not requiring any great 
mechanical ingenuity, will still demand 
some time, and therefore had best be begun 
before the day set for the actual window 
dressing. 

First of all, a slightly raised platform 
to cover the base of your window will be 
needed. Three holes are. bored into ‘the 
top of the platform and three into the 
back of the platform. 

Next cover the platform with paper or 
cloth, preferably green. Then, at desig- 
nated spaces, place three large white card 


AN ORIGINAL DISPLAY FOR FEB. 22. 


each at any toy store) ; the kind that have 
a rubber tubing and bulb may be inflated 
and deflated so that the ears will be caused 
to wiggle. Tack each rabbit firmly to his 
egg mat, and incidentally to the platform. 
(It may be necessary to detach the bulb 
temporarily, and if your window is very 
deep it may also require an extension to 
be added to lengthen out the tubing.) 
When all is in proper working order, a 
clerk stationed near the window may, when 
not otherwise occupied, mystify passers-by 
if at irregular intervals he works the bulbs 
on the three rabbits, sometimes alternating 
them, sometimes pressing one or more at 
the same time. For a simple display few 
schemes will cause more comment. Of 


Signs to this window could 


read: 


accompany 





“Mr. Wiggly Long Ears 
Wishes you a pleasant Easter. 
Did you hear about our values?” 








“My Pink Bunny 

Thinks it funny 

You haven’t come in to spend your 
money.” 








Umbrellas Etc. as Easter Gifts. 
In a territory where the sale of large 
pieces of jewelry is rather difficult, the 
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HUGE CLOCK WITH HAND POINTING TO APPROACHING HOLIDAY. 


course, if the secret of the motive power 
be not divulged the public interest will be 
more successfully sustained. 


as umbrellas, fans, parasols, etc. 


retailer will do well to advertise, besides 
his regular lines, such desirable side lines 
Umbrel- 
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Stock Must Be Reduce 


We are leaving Oklahoma and in order to dispose of our business are obliged to reduce our large stock 


of Material, Tools, Stones, Findings, Optical Goods, etc. 


We are therefore cutting the prices way down. 


Send In Your Order To-day 


You will probably never have another opportunity like this again. We are making special discounts on 
all Material and Tools. Write for our best prices on anything vou may need. 


Below are a few of the articles we are offering: 


MISCELLANEOUS. 
12-Stone Initial Fobs (have sold for $3) per doz............ $1.25 
ee Ee TI IAD oo oes ck cioic cee cc ces sacees ee 0714 
Gelt Goldene Wimid, per Wottle:........ 2.6... een. ee 10 
a cr ON. gis. Sa: ie Sahai pie Goal 45s wl ele wies6 -25 
Mronn ame Moerman Bilver Wire... ... 2.26. cece ccc scene 07% 
Sawdust (put up in nice boxes) box....................... .09 
Zyloloid Pins (Shell and Amber) doz...................... .25 
Zyloloid Joints and Catches, doz.......................05- -20 
Zyloloid Cement (Shell and Amber).....................-.. -20 
Chamois Watch Bags, 0, 6, 12s, per doz.................... 13 
Chamois Watch Bags, 16 and 188, per doz................ 18 
Nickel Plated Screw Drivers, each....... Re ae ee Pe .08 
Ment Goaaiity WMeekie Wiles, OOM. ... .. 5.6 ci cee eens 0744 
ha win 5c seidie <ln?g ws S00 CRW wo Sele he 65 
Best Quality Saw Blades, per doz..................e eee eines .08 
Me cc aiale ais. exo _6.0o/d edie. aldbibin.y wie. 4060 ecbiela -70 
American or Swiss Steel Hands, 1 doz. pair on card........ 15 
American Made Garnet Balance Jewels, for all makes, 
OE EROS Ae ee ee we Pe ee ee ae -50 
I rasa ig Cals ig Wns ig io wie ila oie Aves eS hin mee BI ae 5.00 
Garnet Roller Jewels, Asst., per gross..................... 1.50 
Imitation (Swiss) Glass Roller Jewels, per gross.......... 25 
6 doz. American Second Hands (any size on card), per card.. -40 
po eee er rc ee rr ee Pere 10 
I IID Fo iails: 6.5. Sa. n.wlord a Cie id wine WS DEAS wiles. <.0 & 25 
OPTICAL GOODS. 
No. 165 N. P. Riding Bow Frames, Convex Lenses, Asst. 
a, ee en, es RE IE oc on. wore oe wie wide Os b's) 0% -90 
No. 680 Ajax 000 eye Smoked Lenses, N. P. Rimless Mount- 
es PUNY RIO ig as so oso np a0 0 0.0 910 '0'6 ways Hee e 1.75 
No. 780, same as above, with Gold Alloy Mountings, per doz. 1.90 
No. 110 Children’s Mi-Co-Quille Smoked N. P. Frames...... 85 
Fine Alumnico Riding Temples, doz. pair................+. .65 


OPTICAL GOODS (Continued). 


Fine Alumnico Cable Temples, per doz. pair. ........... $ 1.50 
Good Quality G. F. Riding Temples, per doz. pair......... 1.50 
Best Quality 1/10 12k. G. F. Cable Temples, per doz pair .. 2.00 
Good Quality G. F. Cable Temples, per doz. pair .......... 2.25 


Best Quality 1/10 12k. G. F. Cable Temples, per doz. pair.. 3.00 
Best Quality 1/10 12k. G. F. Velvet Temples, per doz. pair.. 3.50 


Good Quality G. FP. Cable Frames, 0 and 00 eye, per doz.... 4.00 
Good Quality G. F. Riding Frames, 0 and 00 eye, per doz... 3.25 
Good Quality Alumnico Riding Frames, No. 1,008, 0 and 00 
I I a sain oh ag oss vSisie MAS a ales as Widw Le Rah ols ane eek. 1,15 
Good Quality Alumnico Cable Frames, No. 1,008, 0 and 00 
ay Se aaa! Sasa, 50th bt a ao ce hw hl. Hin DPKG aedite Kn he 1.95 
Best Quality Alumnico Riding Frames, No. 1,048, 0 and 00 
ag SO ahs a Calis aie & hie Oa nl oor. SS 1.50 
Best Quality Alumnico Cable Frames, No. 1,048, Bevel 
MO, OD GRU GO BPG DOC BOR. oi65cicies ccc cc cecscevceseas 2.35 
STONES. 
Reconstructed Rubies, 34 to 5 cts., per carat.............. $0.50 
Reconstructed Rubies, 4 to 34 cts., per carat............. 65 


(In 25 ct. lots, 10 per cent. will be allowed.) 
Reconstructed White Sapphires, %4 to 5 cts. (in 10 ct. lots 


IT AEE III oo 50 55 40s: 6010) 4 8d nods WS ee aR w male a aS 75 
NOTICE CUT PRICES ON JOBBING STONES. 
Round Imitation Doublets, sizes 5 to 40, per gross........ 50 
Round Imitation Doublets, asst. sizes and colors, 5 to 30, 

RO I alte aire Cs salsa (eral 0 ose, <a  o:,a A waealiataeial aa oo ene lo anata 35 
Oval Imitation Doublets, sizes 3 to 10, per gross .......... 1.00 
Foil Backs, asst. sizes, per groSS............ 0. cc ccc ccc ceee 25 
Imitation Half Pearls, asst. sizes, per gross............... +25 
Imitation Turquoise, asst. sizes, per gross................. +25 
Imitation Ruby Carbuncles for Elk Head Eyes, per gross.. 25 
“Peerless” Best Jewelers’ Soap, small can................. 07 


N. B.—These Prices are NET CASH. 


Broken lots of Mainsprings at 60 cents per dozen. 


J. H. MEDNIKOW & COMPANY 


210-212 West First Street 


Oklahoma City, Okla. 
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las particularly make a most suitable gift 
at this season. They might well be adver- 
tised as gifts for the pastor or the min- 
ister in case the appeal was made to a 
special community or society. The manu- 
facturers of umbrellas make rich lines 
that are especially adapted to the patron- 
age of the jeweler. A suggestion for an 
original advertisement follows: 





Utility and Beauty 
Combined In this Gift 

An umbrella—not the common 
kind, but the rich, handsomely de- 
signed, rainproof kind which is al- 
ways appreciated by the recipient. 
A man is judged by the company he 
keeps and, very often, by the um- 
brella which he carries. If he car- 
ries away your umbrella—well, you 
know immediately your estimation 
of him. You have, perhaps, asso- 
ciated certain characteristics with an 
individual because of the umbrella 
which you may have seen in his hand. 

Our Prices Range from $— to $— 

Remember that the name of a re- 
liable jewelry firm, which must pos- 
sess the confidence of the public in 
order to continue to do_ business, 
means more than the name of a con- 


cern whose specialty is so-called 
“bargains,” and which feels under 
no obligation simply because the 


buyer may, if he complains, be told 
that the article was sold at a cut 
price. Our aim is to please you and 
to hold your trade. 











To accompany his advertising the retail 
jeweler might have a window display of 
umbrellas, which may be shown very at- 
tractively. A simple but neat display seen 
a short time ago consisted of umbrellas 
stacked in groups, three umbrellas being in 
each group and tied together by a red silk 
ribbon. One group was held together by a 
gold bracelet. The umbrellas were ar- 
ranged in five groups, one group in the 
center of the window, the other group; 


being placed at the angles of a square. 
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Merchandizing Methods That Win. 


Written expressly for The Jewelers’ Circular. 





























HE selling possibilities of Easter time 
are too well known to require any em- 
phasis. It is second only to Christmas as a 
gift-giving season. Some of the gifts be- 
stowed at Easter time have an ecclesiastical 
significance. 

This fact really enlarges the retailer's 
field because he has an opportunity to dis- 
pose not only of the average line of wed- 
ding gifts and tokens such as are given 


beads, hand-painted china, toilet articles, 
pearl necklaces, rings, bracelets, and even 
the snow-white meerschaum that burns in- 
cense to my lady nicotine, with its amber 
tipped mouthpiece and gold band. 

The newspaper advertising should always 
be linked up with tre window display. The 
Easter gifts shown in the window should 
be mentioned in the advertising and prices 
might be quoted. Many persons will not 








Tp fia I! 














CALLA LILIES AND “BUNNIES” WELL 


during Christmas time, but also of such 
accessories as rosary beads, prayer books, 
crucifixes, plain gold etc. Calla 
lilies have always been the predominating 
flower on this occasion and they play a 
conspicuous part in the show windows il- 
lustrated herewith. This display was made 
by W. T. Fisher, Sunbury, Pa. 

The exhibit includes an assortment of 
articles suitable for wedding gifts, some of 
the standard makes, watches, bric-a-brac, 
lamps, cut prayer books, crosses, 


crosses, 


glass, 





AN EASTER DISPLAY BY W. T. FISHER, 


ARRANGED IN 


THIS EASTER WINDOW. 


go into a jewelry store unless they have 
some idea of the price which they will have 
to pay. 

Mr. Fisher’s method of displaying neck- 
laces on plush bust forms-is a commendable 
one, 

x * * 

A firm of jewelers some time ago con- 
siderably enlivened their business by con- 
ducting an advertising contest for chil- 
dren under 15 years of age. The prize was 
a neat, little silver knife with the jeweler’s 





SUNBURY, PA. 
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G. A. Henckel & Co. Whenever You Consider Hall Clocks Your 
Makers of First Thought is of Colonial 


Small and Medium Wares 


in Sterling Silver 
FOR THE TRADE ONLY 


109-115 West 26th Street 
NEW YORK CITY 
ad 
EDSON ADAMS CO., Pacific Coast Representative 


Instinctively, naturally, 
even the most casual 
thought of hall clocks 
brings the name Colo- 
nial to your mind. 
For “Colonial” is today 
the standard of hall 
clock manufacture in 
America. 

More clocks are made 
in the Colonial plant 
than in any other 
place; a greater variety 
of accepted, authentic 
patterns emanate from 
this source and, too, 
the Colonial line offers 
by far the widest range 
of prices and possibili- 
ties. 

Whether or not you 
are among those who 
realize it and _ have 
cashed in on it, we 
want to repeat that 
this range of possibili- 
ties really is tremen- 
dous. 

Get in touch with us 
now, we'll show you 
how, from over a hun- 
dred patterns ranging 
all the way from $17.00 
to $400.00, you can 
make a selection that 
will turn a lot of cool 
profits your way. 


Trade =|e |= Mark 








New York Office 
114 E. 28th STREET 


WM. C. CROLL 
Representative 


Colonial Mfg. 


Company 
Zeeland Michigan 











Pat’d Dec. 16th, 1913 
Pat’d Dec. 30th, 1913 





























Avoid Artificial Pearls that Peel or Discolor 


The Richelieu with its Iridescent Skin will wear for years 
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Necklaces, all lengths and sizes, Oriental colors and shapes in all grades and prices. 


One-hole pearls, round, button and pear shape in all colors. Pearl scarf pins, pearl riag:, pearl earrings and pearl studs. 





ama Clasps mounted with diamonds in platinum from $10 to $390. Platinum and gold pierced clasps. 
. M. HEYMAN A. C. Case (Agent for) 
1108 Heyworth Bide. JOS. H. MEYER BROS. Philadelphia, Baltimore, 


Chicago, Ill. 59 Nassau Street “The Sketch Book House’’ New York Boston, Pittsburgh. 
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Storekeeping Department. 


name stamped thereon. The requirement 
was that all children should enter their 
names at the store in a large book which 
was arranged on a stand for the purpose. 
Paper was given to the young visitors on 
which to write the announcement. Each 
child was allowed to write only one adver- 
tisement. The prize was given to the 
youngster who manifested the greatest 
amount of ability as an ad. writer. 
* * * 

Montgomery Bros., Los Angeles, Cal., 
distributed a very odd New Year’s card. 
In the upper right-hand corner was insert- 
ed a rusted pen on a daub of ink. At the 
left, ostensibly written in script with the 
pen was the felicitation, “A Happy New 





With the very last stroke of our old pen 6 


We write to wish you Happiness and Success 


Wace 


AN ORIGINAL NEW YEAR’S CARD. 


in the Coming Year— 











Year.” The text under this is very appro- 
priate and timely, namely, “With the very 
last stroke of our old pen we write to 
wish you happiness and success in the com- 
ing year.” 

*x* * * 

An unusual business card has been is- 
sued by the Campbell Jewelry Co., Kan- 
sas City. A pile of blocks form the illus- 
tration on the reverse side of the card. 
The number apparently varies according to 
the manner in which the card is held, and 
the plan is creating a good deal of merri- 
ment among patrons. 


* * * 
The adjoining illustration shows the 
night illumination at “Schroeder’s,” at 


Woodward Ave. and Larned St., Detroit, 
Mich. This store is located on a part of 
the city’s main avenue, but just outside 
the retail district, although there are large 
crowds on the street most of the time. It 
is across the avenue from several theaters 
and the aim of the jewelers has been to 
attract attention and bring customers across 
the avenue. The brilliant light plan has 
achieved this result to a notable degree 
and the show windows are made even more 
efficient for display purposes at night than 
in the daytime. This store remains open 
evenings and so considerable immediate 
business is brought in while the lighting 
also serves an advertising purpose and in- 
terests people who study the goods and 
return later to buy. 
x * * 

B. F. Salomonsky, 310 Columbia building, 
Norfolk, Va., has mailed to his customers 
throughout the south very neat memoran- 
dum books, bound in black leather, and 
measuring 2'%4x3% inches. The book con- 


tains removable writing pads as well as 
calendars 


for 1914-1915. With each book 
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went a neat card bearing the following 
inscription : 





To the end that yours was a beau- 
tiful Christmas and will be a Pros- 
perous New Year, we herewith hand 
you a bookful of pages on which to 
jot down your important memoranda. 














Mail-Order Ten Commandments. 





HE following 10 commandments are 
offered for the guidance of catalogue 
hcuse patrons: 

(1) You shall sell your farm products 
for cash whenever you can,-but not to us. 
We do not buy from you. 

(2) You shall believe our statements and 
buy all you need from us, because we want 
to be good to you, although we are not 
personally acquainted withsyou. 

(3) You shall send the money in advance 





BRILLIANTLY ILLUMINATED WINDOW 


to give us a chance to get the goods from 
the factory with your money; meanwhile 
you will have to wait patiently a few weeks, 
as that is our business method. 

(4) You shall apply to your nearest city 
to aid you in building good roads so you 
can conveniently get the goods from the 
depot, for we do not build country roads. 

(5) You shall buy church bells and 
church fixtures from us and forward the 
money in advance, for this is our business 
method, and you shall collect from the busi- 
ness men in your vicinity as much money 
as you can for the benefit of your churches, 
as it is against our rules to donate for 
building country churches. 

(6) You shall buy your tools from us 
and be your own mechanic in order to drive 
the mechanics from your vicinity, for we 
wish it so. 

(7) You shall induce your neighbor to 
buy everything from us, as we have room 
for more money—the less money there is 
in your community the sooner we can put 
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your local merchants out of business and 
charge you any price we please. 

(8) You shall look often at the beautiful 
pictures in our catalogue, so your wishes 
will increase and so you will send in a big 
order, although you are not in immediate 
need of the goods; otherwise you might 
have some money left to buy some neces- 
sary goods from your local merchant. 

(9) You shall have the merchant who re- 
pairs the goods you buy from us book the 
bills so you can send the money for his 
labor to us for new goods, otherwise he 
will not notice our influence. 

(10) You shall, in case of sickness or 
need, apply to your local dealer for aid 
and credit, as we do not know you or care 
to.—/nland Grocer. 





Mail Order Frauds. 


HE public was defrauded of $54,000,000 
last year by mail-order swindlers who 
were caught in the act, so to speak. 





bea 


oc eens SS 


an ee ie i heal 


IN THE STORE OF A DETROIT JEWELER. 


This is the most startling disclosure in 
the annual report lately transmitted to the 
Postmaster-General by the Chief Inspector 
of the Post Office Department. 

In makihg up the estimate above given 
of the cost to the country of fake and 
fraudulent mail order advertising, there 
was taken into account only the operations 
of those persons who during the last fiscal 
year were arrested or convicted by the 
Division of Post Office Inspectors. Of 
course, therefore, this sum, large as it is, 
represents but a portion of the full aggre- 
gate of losses to victims who responded 
by mail to deceptive advertising. No al- 
lowance is made for the sums received by 
those suspicious advertisers against whom 
the department was unable to obtain sufh- 
cient evidence to warrant legal procedure, 
nor for the money taken from the public 
by those other concerns against which the 
department is gathering evidence, but 


where no arrests have yet taken place— 
Printers’ Ink. 
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Pat’d Dec. 23, 1913. are wear- 


No Rivets—No Solder 
Every Link Locks 





HOLDERS 
\ 0 Size—large size 
l No. 1 Holder 

§ O Size—Regular 
' No. 116 Holder 

3-0 Size—thin No. 2 Holder 





ing watches 











want to buy one 
of our Challenge 
3-0 Size—thick No. 3 Holder Expansible Bracelets 
Molly Stark ....No. 2 Holder 
SS No. 4 Holder 

CN os oid No. 4 Holder 
dowel Sevies ... 50.06% No. 4 Holder 
Pen = oo ck oe tee No. 5 Holder 


with our watch _ holder 
that fits any size lady’s 
watch. Mr. Jobber, take notice! 
A word to the wise is_ sufficient. 














MANUFACTURED AND SOLD BY 


C. H. Allen & Company 


ALSO BY THE 
ATTLEBORO 


White Manufacturing Jewelry Company, *' mass. 














Poeseses25 . q 
ESTABLISHED 1879 TELEPHONE 123 N. A. 
JOHN P. BONNETT & SON 
NORTH ATTLEBORO, - . . MASSACHUSETTS 





Electro Metallurgists 


and <= 


Colorers of Jewelry 




















Plain, Fancy, Decorative and Ornamental Colorings 
of Jewelry of Every Description 
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Storekeeping Queries 
Answered 



































Bookkeeping Among Jewelers.—Please 
tell me about what percentage of those in 
our trade keeps books. Is it true that the 
percentage of jewelers who keep books 
systematically is very small? ou 

ANSWER :—It may be stated that approxi- 
mately 80 per cent. of jewelers now keep 
books in a fairly intelligible manner, while 

the balance keep accounts after a fashion 
but not in a manner which would allow 
them to know the condition of their busi- 
ness as accurately as it should be known. 
A great number of jewelers do not keep a 
separate account of the business transacted 
in the repair department and that of the 
‘regular selling departments. The better 
-class of jewelers do this, of course. The 
percentage of jewelers who departmentize 
‘their stores—that is, who know exactly the 
percentage of sales, the net profits, the cost 
of doing business, etc., in the diamond de- 
‘partment, watch department, cut glass de- 
partment, etc.—is not as large as it might 
"be, but the number is increasing owing t. 
the educational work done by the trade 
press and the various jewelers’ organiza- 
tions. 

Causes of Failure.—Can you tell me the 
-causes generally assigned for failure amon y 
-business men? 6. B 

ANSWER :—The causes of failure are va- 
‘ried indeed. While the following figures 

from Bradstreet’s may not be entirely ac- 
‘curate, they give a fair clue to the dif- 
iferent causes and the percentages: 


EMCI GT CUDA. 6 «00's cavceees 13.4 
THGOMPOCLENOE 6c 6-0 dds eee: 24.0 
Specific condition$, «6.6.6 6.0.0. 10.9 
MME ood cisicsa cows csencnseltes 10.6 
RO MOAPIONEDS oo: 0i0:o.0:5)5 3b ieee 31.1 
CERMBCLNIOI od fons ccicncgiacaus 2.9 
RMN AS I sola ais Cauda wives 22 
Liepee: COOONSS os6 5:00.60 9718 lee 2.0 
Frasiures. Of OCHOSS 5.50 660%.si00.0 0 13 
BOTA VOGANCE © osc. 5.cis. 0°0, cists sis-0.5r0 0.9 
BOCGHIAMGE. cicce.ay cinerea mesa 0.7 


‘There are many business analysts who 
-claim that another cause of failure is what 
‘they consider an improper method of figur- 
‘ing profits—namely, on the cost instead of 
on the selling price. It is argued that inas- 
much as the cost of doing business is fig- 
-ured on the gross sales—that is, the selling 
price —consistency would demand that 
‘profits be figured in the same way. In- 
ability to figure the cost of doing business 
‘properly is undoubtedly a very great cause 
of many untimely failures. 

Salesmen’s Commissions Besides Sal- 
-ary.—Can you tell us the custom of the 
larger stores as to paying salesmen a com- 
mission besides their salary? Is the custom 
of paying commissions general and satis- 
factory? What is the usual percentage or 
commission paid, and does it vary accord- 
ing to the class of goods sold? AK. 

ANSWER:—The custom of the large jew- 
-elry stores is to pay their salesmen a stated 
-salary and a commission on all sales in ex- 
ecess of some fixed figure which has been 


agreed upon by the reports from the sales- 
men’s services. Commission is also paid as 
an inducement to sell slow-moving goods. 
The custom of paying commissions is be- 
coming quite general, and works out to the 
satisfaction of both employer and employe. 
As far as the silver business is concerned, 
flat ware never does stand a percentage of 
commission. Hollow ware does generally 
stand about one-half. 

Profit Sharing.—Could you give me 
some information in regard to the right 
share in profits of a business over the regu- 


‘lar yearly business which the manager of a 


branch store should have? * E.R. 

The consensus of opinion among experts 
seems to be that there is no standard of a 
division of the profits in a branch store. 
It is just whatever the arrangements hap- 
pen to be. A man as manager might be 
offered a small percentage on all business 
done over a certain specific amount, in ad- 
dition to his salary, as an incentive to 
closer application and increased effort in 
behalf of the business, or he could. be of- 
fered a larger percentage of the net profits 
over and above a certain amount for the 
same purpose. In tthe former case six 
per cent. is considered fair, while in the 
latter case 25 per cent. might be right. 
This opinion is not given as dogmatic, but 
simply, as stated above, as being a general 
prevailing opinion. 





Busiaess Precepts. 





F a customer raises objections, be pa- 

tient and do not dodge them. It is 

your business to overcome his objections 
with strong arguments. 

Speak deliberately. Study a man’s ex- 
pression and if it shows perplexity take 
time to explain. 

Find out what is the easiest and most at- 
tractive way to offer your goods, and then 
use it. 

It does not pay to knock your competitor, 
for this is one of the best ways of adver- 
tising him. 

Never show your colors under the most 
trying circumstances; it is a sign of weak- 
ness instead of strength. 

It does not pay to remember past fail- 
ures; they will not add to your successes. 

Never show your temper in business. 
However much you may be in the right, it 
shows weakness. 

It does not pay to get discouraged. As 
soon as you loose your grip you weaken 
your will, which is needed in every under- 
taking. 

Day dreaming is not a bad thing, provid- 
ing you can put your dreams into action. 

The inefficient business man fears com- 
petitors, while the strong man learns from 
them. 

Worry wastes time and energy, and is 
therefore a stumbling block in your way. 
—Modern Methods. 
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Timely Tips. 





ETAILERS who have occasion to send 
out circulars will do well to take care 
in the use of what is known as “window” 
envelopes, the Post-Office Department hav- 
ing recently decided that window envel- 
opes will be inadmissible if the tissue form- 
ing the window is other than plain white 
paper. No colors will be tolerated. The 
transparency must be as nearly white as 
possible. The purpose of this is to make 
the address perfectly legible? It is also 
well to remember that windows which are 
discolored by the oil used to make them 
transparent are not considered as color 
under the departmental ruling. 
* * * 

Illustrated advertisements are, of course, 
most effective when the illustrations are 
timely and clear. Line cuts, as every ad- 
vertiser knows, are the most desirable to 
use in the ordinary grade of newspaper. 
The jeweler should use no illustrations at 
all rather than those which are unattractive. 
A neat, artistically drawn border with a 
motif that is suggestive of some peculiar 
characteristic of the jeweler’s business will 
do a great deal to individualize that busi- 
ness. 

Artists recognize a vast difference be- 
tween decoration and ornamentation. Or- 
namentation includes a lot of superfluous 
twirls which have no meaning, while deco- 
ration portrays features of utility. A 
trade-mark artistically interwoven between 
the border or some other part of the an- 
nouncement will prove an_ efficient and 
popular form of illustration. Suggestions 
for illustrations will be found in the ad- 
vertising pages of THE JEWELERS’ CIRCULAR 
as well as accompanying the article enti- 
tled “Modern Showcard Writing,” which 
is now running as a serial. Subscribers 
are perfectly welcome to use these illus- 
trations in any manner which they see fit. 





Initiative Essential to Success. 





ar gage is a barrier, a stumbling 
block, a rock in the road of progress. 
Those who live by precedent still live in 
the atmosphere of the dark ages. Because 
our fathers did so and so is no reason for 
our doing it. Modern business conditions 
demand initiative qualifications on the part 
of business men who would compete suc- 
cessfully or at least willingness to imitate 
and follow others who devise and initiate 
modern, progressive methods. Egotism and 
self-sufficiency are good qualities to brace 
us up in the competitive struggle, but they 
must not chain us to the post of precedent 
or blind our eyes to the necessity of keep- 
ing abreast of the time. We must. cast 
precedent aside and move with the proces- 
sion, float with the tide and sail with the 
wind. Otherwise we will soon find our- 
selves alone, stranded on the desert island 
of precedent while our progressive competi- 
tors are basking in the sunlight of success 
on the shore of progress. We must push 
onward with the motive power of to-day. 
Precedent is the vehicle of yesterday. We 
must initiate or follow and shun precedent 
because it bars progress—Leon M. Hat- 
tenbach. 
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Making the Window Pay.* 


Written expressly for The Jewelers’ Circular by Frank Farrington. 























Why the Window Is Valuable. 


[? makes no difference what kind of 

goods the store has for sale, the win- 
dow can be made to help sell them. The 
window of any place of business can be 
made to pay the rent and often much 
besides. 

Successful printed advertising, advertis- 
ing that people will read and that makes 
them want to buy the goods they read 
about is good for the business. Probably 
its proper use will build up trade faster 
and longer than any other one means. 

But it is expensive. And, in any event, 
its use does not prevent or take the place 
of window advertising, displays of the 
goods themselves right where the people 
can see them. 

No matter how well an article in stock 
is described in the printed advertising, the 
description cannot be equal to a sight of 
the article itself. Mere words will not 
picture to anyone the goods so that they 
will stand out in the mind as they stand 
out when they are right before the eyes. 
Imagination is never equal to actual sight 
and experience. 

Hence there is nothing that will make 
the people want the goods quite as much 
as showing those goods where they can be 
seen by everyone. 

Thus it is that the window is so valuable. 
It enables the proprietor to place his goods 
right before the eyes of the people to whom 
he wants to sell them. It enables him to 
show the good qualities, to call attention 
by show cards to the best features and to 
name the price. 

Everything that the prospective pur- 
chaser needs to know about the goods is, 
or should be, right there in the window 
display, if it is possible for it to be put 
there. 

The window display is a picture of the 
goods as they actually are. 

Valuable as windows actually are for 
helping to sell the goods, there are plenty 
of merchants who do not get their money’s 
worth out of them. They do not realize 
that the public can be made to want to buy 
by seeing the goods under favorable con- 
ditions. 

There are hundreds of people and per- 
haps many more passing your store every 
day. Of these hundreds perhaps one per 
cent. have already decided to make an early 
purchase of something in your line. The 
per cent. is, perhaps, much larger. Any- 
way, a whole lot of people are already 
fully developed prospective purchasers, 
made so by advertising or by salesman- 
ship. 

But think of the remaining per cent. 
who have no well-developed idea of buying 
a watch, a diamond ring or a fountain 


pen ! 





*Copyright by Frank Farrington. 


The man who does not believe in the 
selling power of his windows is dependiny 
upon the business that will come from the 
people whom he draws to his store by 
advertising, or if he does not believe in 
window displays he is very likely so dull 
that he does not even believe in advertis- 
ing and is depending upon the trade that 
will come in just because he has a store 
open and a stock of goods in it. 

Many of the people who pass your store 
regularly are planning to buy something 
that you have for sale. Their natural tend- 
ency may be to buy at anothér place. They 
may even have decided to buy there. And 
yet, even after that decision is made, it is 
not too late for them to change their 
minds if they happen to notice in your win- 
dow something that suits them better than 
what they had expected to buy elsewhere. 

The window affords a chance to get at 
all classes and conditions of people and to 
develop in them a desire for your goods. 
It is no respector of competitors, and it 
has no code of ethics that will keep it from 
butting into another fellow’s sale when he 
has it all but completed. It will even 
stand forth and call attention to the advan- 
tages of its goods in the presence of a 
competitor’s salesman who may be walking 
along the street telling someone about his 
goods. To this extent the window offers a 
perfectly fair way of taking an unfair 
advantage of the other fellow and it never 
hesitates to do its part. 

As a means of advertising the window is 
the cheapest there is. As a form of sales- 
manship it is always a willing worker and 
always on the job. It asks for no holidays 
and makes no objection to overtime. 

To use it faithfully is to get results by 
the most economical method and along the 
line of the least resistance. To neglect it 
is to throw away opportunities every day. 
There was a time when the public did not 
expect the window of a jewelry store to 
display goods for sale or to do anything 
but let the light in on a row of miscellane- 
ous repaired watches and a work-bench. 
Often the window was not in a condition 
to do that properly. 

Now the public looks for displays of 
goods in the windows, and if they are not 
there, if the windows are neglected or 
dirty or unused, the store not only loses 
the advantage of the possible sales the 
window might be making, but in addition 
it gets the disadvantage of being thought 
unenterprising and old-fashioned. 

There is no store window that does not 
have a value. The side or the back win- 
dow, which is seen by a customer just 
about once a month, may just as well have 
in it some salable article or some good 
show card as to be left vacant. If I were 
running a country store ’way on some back 
country cross-roads, where there were no 
pedestrians going by to look in the win- 
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dows, I would still feel that it was mighty 
well worth while to keep them filled with 
attractive goods. 

If my windows were not large enough 
for anything but a show card or two, I 
would at least use that show card and have 
it easy to read and change it frequently 
for a new one. 

Of course, the store that has small and 
unsightly windows ought to enlarge them, 
but until they can be made larger and bet- 
ter they ought to be used as much as 
possible, and the worse the windows the 
more thought is needed to devise means of 
getting them to bring in business. 

There are always people on the street 
who have time to spare. Some of these 
people are loafers, but without reference 
to that class, there are more or less pos- 
sible buyers going and coming constantly, 
and they will always linger before a win- 
diw showing goods in which they are 
interested. The window display is valu- 
able because it will exert its influence upon 
all these people who at the time have 
nothing else to think of and to whom one 
cannot send out a salesman with samples 
to show them as they can be shown in the 
windows. 

Even passers-by who are practically loaf- 
ers will carry away from a window display 
some ideas which they will not hesitate to 
exploit before friends or acquaintances 
who may rot themselves be loafers. This 
kind of talk is advertising for you. 

It is on this account that it is so well 
worth while to get up windows of excep- 
tional attractiveness, window displays that 
will have an interest beyond that carried 
by the particular goods shown. 

A man will walk on and remember for 
some time to mention to acquaintances the 
windmill So-and-So has built in his win- 
dow, with arms that revolve, when he might 
not have felt enough interest in the goods 
there to have mentioned them if displayed 
in ordinary ways. 

It is human nature to be looking for 
something new and different and to stop 
and examine it. It is also human nature 
to want to see anything that is new in the 
kinds of goods that one uses. Further 
still, it is human nature to “rubber.” Under 
such facts and circumstances how can the 
window help but be valuable as an adjunct. 
to the store’s business getting torces? 

The window is very valuable as an aid 
to printed advertising. When a man ad- 
vertises the fact that he has received a new 
stock of mission style clocks, he cannot 
tell about them in a way that will begin to 
satisfy people like a sight of the clocks will 
do it. ‘ 

But if he says in the advertisement that 
these clocks are on exhibition in the win- 
dow of his store, then he is giving every- 
one an opportunity to see the goods with- 
out having to come in and ask to look at 
them—and there are plenty of people in- 
terested in your goods who do not care 
t) go on record as sufficiently interested to 
place themselves in the hands of a sales- 
man. 

There may well be the closest kind of 
an alliance between the show window dis- 
play and the newspaper or other advertis- 
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- 30.00 is the retail price of this 
new 21 jewel railroad grade 














Here is just the watch you have been 
looking for— 

A high grade 21 jewel watch that meets 
the railroad requirements— 

Sells at a reasonable price— 

And insures you a fair profit, for it is a 
South Bend Watch and therefore is sold 
by retail jewelers only who maintain its 
price. 

, Read this description and judge for 
yourself as to the quality of construction 
of this new model: 


No. 227, O. F., 21 jewels; adjusted, railroad, bridge 


model; nickel; lever set; ruby and sapphire jewels; 
double sunk glass enamel ground edge dial; cupped, 
beveled, polished winding wheels; micrometer nut and 
screw regulator; gold balance screws; double roller es- 
capement; steel escape wheels; sapphire pallet stones and 
jewel pins; adjusted to temperature; five positions and 
isochronism; tested on half time without hair spring; nicely 
damaskeened; nickel skeleton display case. 


This movement will yield you a better 


profit than similar grades of other makes. 
Get prices on it immediately. 
Owing to the heavy demand for this 
grade, prompt shipment on orders for it 
can be promised only for the next 30 days. 


Ask for No. 227 


South Bend Watch Company 


South Bend, Ind. 






































Retailers, Notice 








Our 1914 Catalog will 
be out February 15 


Showing a MOST COMPLETE line of 


Show Case ana Window 
Display Fixtures 





Exclusively for Retail Jewelers 


It contains full description of our 

JEWELRY TRAYS, JEWELRY 
| CASES, HIGH-GRADE PAPER 
BOXES and exceptionally fine 
VELVET-COVERED JEWELRY 
CASES, DISPLAY EASLES and 
BRACELET TRAYS. 





One particular item, our “L900” 
line of LEATHER-COVERED 


CABINETS and CASES, is well 


worth learning about. 


Spend One Cent Today!!! 





Just Drop a Postal 
and It’s Yours 


YOUNG BROTHERS 


Displayologists 
PROVIDENCE - RHODE ISLAND 
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Storekeeping Department. 





ing. This gives the public a chance to see 
the goods easily, and the advertising should 
state that the windows are showing the 
goods at the time of the advertising. Many 
persons will journey to see the goods in 
the window after reading about them and 
end by walking in to buy. Many others 
will happen to see the displays as thcy 
pass and say: “Oh, those are the clocks 
that Brown has been advertising. Let’s 
stop and see them!” Still others will see 
the display first and look at the goods and 
then when the advertisement is noticed it 
will be read with double interest. 

Co-operation between windows and ad- 
vertising doubles the effect of both lines 
of work. Some kinds of merchants think 
that their lines of goods are hard to dis- 
play, or that there is little use in showing 
them in the windows. There is practically 
no line that the windows will not help 
sell, and there is certainly no line that will 
be helped any more by displays than the 
jewelry line. 

Many kinds of displays will bring ob- 
servers in to buy at once, but it must be 
admitted that, as in other forms of adver- 
tising, the direct results are not great. It 
is the steady gain in the business, the 
yearly advance that shows that window 
displays and other advertising are doing 
their work. 

There is no way of telling just how much 
good a window display has accomplished. 
The workings of the minds of those who 
stop and look at the displays cannot be 
detected, but there is no gamble about win- 
dow displays. They do help the business 
every time. Their cost is very low, almost 
a negligible quantity to the jeweler, and 
the returns are very large. 

Of course, a window is more valuable or 
less valuable according to the prominence 
or the conspicuousness of its location, and 
according to how many people pass it daily. 

Many things affect its value, but these 
affect it only in a comparative way. The 
window has a value for show purposes 
wherever it is located, however inconspicu- 
ous it may be, however few people pass it. 

If it is not conspicuously located, then it 
is up to the dealer to render it as con- 
spicuous as he can by calling attention to 
it insevery possible way. If not many 
people pass, advertising of various sorts 
may help to bring a greater amount of 
travel that way, particularly a co-operative 
sort of advertising, in which all the mer- 
chants in a certain locality or on a certain 
street join. 

Since the windows are valuable it natu- 
rally follows that they are more valuable 
to the occupant of the store than to any 
outside concern. Many jewelers are care- 
less about the valuation of their windows 
and about excluding foreign advertising 
from them. As a result of this they allow 
bill posters to hang lithographs in the win- 
dows and they allow outside concerns to 
borrow or rent the windows for their own 
purposes. This is a poor business policy 
and ought never to be followed. 

A man’s store windows are as much a 
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sign of his place of business and of his 
line of goods as the sign outside his store 
over the door, and what jeweler would 
think of letting a traveling theatrical com- 
pany change that sign to read, “Go to 
Jones’ Big Double Uncle Tom To-night!” 

Whether the season is at its best or at 
its lowest ebb, one never knows just when 
the prospective purchasers may be coming 
along in a frame of mind that will render 
him specially susceptible to the influence of 
the window exhibit. 

Prospective customers are running 
around loose everywhere, and anything that 
may act as a trap for them ought to be 
kept set every minute of the day and every 
day. A pass to a show will not compen- 
sate for the loss of a sale. 

While signs are the common way of in- 
dicating to the public a man’s location and 
business, there are no end of people on 
the street who look to the windows to 
locate the store of which they are in 
search. 

The man looking for a place where he 
can buy a watch crystal or have his glasses 
mended is more likely to be attracted by a 
display of jeweler’s goods than by a sign 
reading “John Jones, Jewelry.” If there 
is a big sign outside calling attention to 
the very item of stock for which the cus- 
tomer is looking, it will probably stop him; 
but the sign is more likely not to mention 
the lines of goods except under the general 
title of the business. The goods themselves 
on show in the window make the best kind 
of a sign. 

In addition to being a sign of what sort 
of a store you are running, the window is 
valuable as a sign of what quality of store 
it is. The jeweler who is running a care- 
less, junk-shop place will be given away by 
his windows. The one who is conducting 
a high class store will show that by his 
windows. 

Somebody has called the windows the 
eyes of the store. That means that they 
are the means by which the store looks 
out into the world. It seems to me that the 
windows are rather the eyes through 
which the world looks into the store. 

The window is the dealer’s point of coa- 
tact with the public. He may get closer 
than that to his actual customers. He gets 
the tips of his fingers out to the readers 
of his advertisements, but in the window 
he has an actual point of contact by which 
he is able to emphasize himself and his 
store to anybody who will stop and look. 

The man who is not working his win- 
dows for all they are worth is throwing 
away opportunities every day. The win- 
dow is the store’s best advertising me- 
dium, and he who is not wise enough to 
use it is entitled to no sympathy for the 
business he misses. 


(To be continued.) 








3radner, O., was recently visited by safe 
robbers, who succeeded in securing most 
of the valuable jewelry in the Cunning- 
ham store in that place. The safe was 
blown open with dynamite and consider- 
able damage done. The robbers also loot- 
ed a number of other establishments. 
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HE Postmaster-General, under date of 
Dec. 6, announced these changes in 


weight limit and postage rates: On and 
after Jan. 1, 1914, the limit of weights of 
parcels of fourth-class mail for delivery 
within the first and second zones were in- 
creased from 20 to 50 pounds, and third, 
fourth, fifth, sixth, seventh and eighth 
zones from 11 to 20 pounds. The rate for 
postage on parcels exceeding four ounces 
in weight in the third, fourth, fifth and 
sixth zones is as follows: Third Zone— 
Six cents for the first pound and two cents 
for each additional pound or fraction 
thereof. Fourth Zone—Seven cents for 
the first pound and four cents for each 
additional pound or fraction thereof. 
Fifth Zone—Seven cents for the first 
pound and six cents for each additional 
pound or fraction thereof. Sixth Zone— 
Nine cents for the first pound and eight 
cents for each additional pound or frac- 
tion thereof. After March 16, 1914, the 
parcel post service will be extended to in- 
clude books above eight ounces in weight, 
to which the regular zone rate will apply. 
To those weighing eight ounces or less the 
rate of postage will be one cent for each 
two ounces or fraction thereof. 
+4 

Every merchant should take time to read 
the advertisements which come before him, 
no matter in what paper they appear. If 
he will do this carefully, he will be fairly 
well posted in current events, even though 
he does not read a single line of editorial. 
Present-day advertisements are written by 
the keenest students of human nature, and 
have woven into them the things that ap- 
peal to people. You make a mistake if 
you do not read the advertisements as well 
as the editorial matter—Notions and Fancy 
Goods. 

* * * 

A million examples of the failure of 
merchants who appear to be worthy of 
credit should tell any salesman why thou- 
sands of wholesalers and manufacturers in 
this country who had every opportunity to 
succeed have not done so. They have been 
injudicious in the granting of credit, and 
much of that injudiciousness has been be- 
cause the credit department has placed too 
much reliance on the perfunctory recom- 
mendations made by salesmen as to the 
credit worth and standing of customers to 
whom they have just sold fat orders. Re- 
member one thing, that the success or fail- 
ure of the house for which the salesman 
is working is of vital importance to the 
salesman himself. If they succeed so does 
he. If they fail he is out of a job—Hard- 
ware Age. 








A. K. Barber, of Fresno, Cal., is visiting 
his relatives in Meridian, Miss. 
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707—Leather Covered 


OA—Leather Sample 1 
Case. Ring Case. \ 
347—Bracelet Case with 702—Velvet Bar Pin Pad. | 


Cover, Adjustable 
193—Patent Lock Ring 


<= 
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Slides. 
R15—Patented Climax Tray. 
Tray. x 
: ; 233—Velvet Hat Pin Pad. 
708—Patented Climax - \/ 
Adjustable Partition. 701—Velvet Scarf Pin Yi 
Pad. IN 
R5—Victor Sample Case " 4 . 
Tray. 706—Locket Tray with Ni 
705—Velvet Lined Locket Hinged Padded jf 
Tray. Cover. My 
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WRITE FOR PRICES AND FURTHER PARTICULARS N 
Y 
RUECKERT MANUFACTURING CO. i 
PROVIDENCE, R. I. ATTLEBORO, MASS. K 
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Even and graduated necklaces in 
Imitation Tourquoise, Jet, Amethysts 
and Pearls in stock. 
Real Corals In All Shades. 
Real Amber, Pearl and Coral 
Collars in all sizes and qualities, 
made up to order. 
GARNET BROOCHES, 
CONCH SHELL CAMEOS. 
Selection packages sent to reliable 
parties only. 


E. LECHLER, 


importer and Jobber of Jewelry, 


29 E, Madison St. Chicago, Ill. 



















Est. of A. O. BAUMANN 


Manufacturer of 


IVORY and TORTOISE SHELL GOODS 
Toilet Articles a Specialty 
Repairing in all its Branches 

54 West 37th St. New York 



























MUSIC BOXES REPAIRED 


Also Talking Machines, Clocks, Mechanical 
Singing Birds and Figures, Metronomes, etc 
Material for the Trade 


L. G. JACGARD 


(26 years with Jacot Music Box Co.) 
310 WEST 3%h STREET - NEW YORK 


Colonial Wall Case, No. 1238. Counter Case and Table, No. 107. 
WRITE FOR OUR NEW CATALOG. 


Fe. © JORGESON & CO. 


159 to 167 ANN STREET, CHICAGO 
Makers of HIGH-GRADE JEWELERS’ FIXTURES 
























REPAIRED SILVERED 
MESH BAG 2:2 
REPLATED GUN METAL 


Work done with a guarantee to please your customer 


Jewelry, Silverware, Watch Cases Repaired 


Monograms removed — Stock cleaned like new 
The increase In our mail is an asset We please our customers 


20 Columbia St. FLANAGAN-WEINBRECHT Co. NEWARK, N. J. 
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ADVERTISING 















How I Made My Advertising Pay. 








Written expressly for The Jewelers’ Circular. 























EDITOR’S NOTICE-This is the first of a series of original articles written 
expressly ‘or The Jewelers’ Circular, describing the success ul advertising 
methods of jewelers in various territories. 
most practical and educational series ever issued by any jewelry trade paper. 
The information and data gathered come direct from successful retail jewelry 
advertisers who will tell others just how they built up a thriving business 


This is undoubtedlv one of the 














HAT a small retail store has certain 
natural advantages over a larger one 

and that these may be made most profitable 
with the right kind of advertising and per- 
sonal attention to customers was the idea 
on which Gilbert E. Miller, 64 Grand River 
Ave., Detroit, Mich., has built up a busi- 
mess. Instead of apologizing for having a 
small store he has made his place known 











MILLER’S EARLY RISER 
You Dont Take It— 

You Buy it at Miller’s— 
75cts. Wake-Up Alarm Clocks 


—Guaranteed 
—MILLER 


64 Grand Miver West 








Biggest Tittle Store 
Fa Gown 


























POST-CARD PHILOSOPHY. 


as “the biggest little store in town,” and 
has hammered the small store advantages 
in by a varied campaign of advertising. 

Mr. Miller took over this store in 1909. 
His business for December of that year 
was approximately $3,000; last year it was 
$30,000 for the month. This is one answer 
to the query as to whether or not adver- 
tising pays. At times this advertising was 
bitterly competitive, but this was a phase 
which has passed. 

The Miller store is an oddly shaped one, 
with a front just big enough for a door 
and small show window and running back 
to a narrow office with balcony. It is wid- 
est at the center, where there is a stairway 





leading down to the optical room and store- 
room. It is several city blocks outside the 
retail shopping district on one of the main 
arteries of the city, but in a district that 
contains no large stores. The jeweler who 
occupied it previously could not make a 
living and got into the Bankruptcy Court. 

Miller took the place with small capi- 
tal and began to advertise in the classified 
columns of the newspapers in a small way. 
He adopted the personal note in these ad- 
vertisements and sought to make them in- 
teresting rather than specific. An accident 
really started him on larger publicity. The 
city decided to repave the avenue and a 
big pile of blocks was heaped in front of 
his place, hiding it. He had a sign made 
with this lettering: ‘“Miller’s Biggest Little 
Store in Town Is Right Behind This Pile 
of Blocks.” 

People riding past in the street cars no- 
ticed this unique sign. They came in to 
look around and buy. This convinced the 
proprietor that he could get attention by 
using unusual methods. It was in 1910 that 
the advertising campaign was really started, 
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EVEN THIS JEWELER’S CHECKS SERVE AS AN 


with the same slogan of the “biggest little 
store.” One catch phrase used was “Every- 
thing carried by the Big Store—except the 
expense.” 

The idea of this campaign, as of those 
that followed it, was to open with big display 
space in the newspapers and to accompany 
this with liner advertisements, circulars, 
street car cards and other publicity means. 
None of the Miller display advertisements 


RUCeOST bmw: STOR; 
64 Grand River-West 
DETROIT Micn.—__ > 
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run less than three columns in width or 
seven inches in depth, and they have run 
as large as four columns in width by 12 
inches in depth. The principle of this is 
that the display advertising gains a recog- 
nition and consideration for the other ad- 
vertising forms that would not otherwise 
be gained. While each form of advertise- 
ment is intended to pay for itself, the effect 
is not particular, but cumulative, display 
space backing up liners and street car 
cards adding to and being strengthened by 
both other forms, while circulars and cata- 
logues gain a standing they would not 
otherwise have except for their association 
with these forms of advertising. 


Plan of the Campaign. 
The ideas behind all of these advertise- 





PAGES FROM iA RECENT BOOKLET, 


ments have been to be interesting; to call 
attention to the business as a whole; to 
create a friendly feeling and to attract at- 
tention to certain lines of goods which 
may be in demand at the time. The word 
“bargain” is absolutely avoided, and the 
term, “Square deal specials,” is used to des- 
ignate the articles which are quoted at a 
low price. 

The Miller advertising begins in Febru- 


No. 


ay. 
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) IF I'VE PAID YOU TOO MUCH--PHONE MAIN 1234 


Detroit, Mich. | 


ADVERTISING MEDIUM. 


ary with three large display notices in 
three newspapers. One of these is the aft- 
ernoon daily of largest circulation. An- 
other is the daily which appeals to the 
workingmen, while the third is a morning 
paper. The liner advertisement campaign 


follows and continues through the Summer, 
Sunday papers drawing the largest share of 
this. The holiday season advertising starts 
in October, and one large display adver- 
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@ Have You Our New Catalogue? 


WHOLESALERS AND RETAILERS 
Have You One of Our 1914 Catalogues ? 
TRADE MARK 
PROVIDENCE *~ 


It will increase your 
business. 


If not send us your 
name and get one. 


Look for the iS) Trade Mark. 


SOLD ONLY THROUGH THE WHOLESALE JEWELER. 


HARVEY & OTIS 


46 Chestnut Street : = : Providence, R. I. 

















HOW DO YOU MARK YOUR 
Skeleton Frame Platform amas JEWELRY STOCK? 

















Stickers, pasters and ordinary indelible inks are tem- 
porary and unreliable. Use METAL MARK with an 
ordinary pen, and you have a mark that will stay until 
you're ready to take it off. 

Easy to put on; dries clean and hard; easy to 
take off—with cloth dampened in alcohol; absolutely 
non-injurious; prepared specially for marking metals, 


watch cases, rings, brooches, enamel, glass ware, etc.; 
saves time, labor and annoyance. 











BOTTLE, POSTPAID, 25c. 





Cash or Stamps. 


R. J. STRASENBURGH CO. 


Manufacturing Chemists 


ROCHESTER, N. Y. 


Cuts 


to order | 
© ditractively Original Designs =: 
| for your printers use. IMade to order only. $Bup. 
IGhe Khechtel Desianere- Sun tba Detroit 


tbbRs av ewopreeEy a seeee 


Balance, Weights 
and Sieves 


Send for Catalogue. 
DAUBE & HOPKEN 


Established 1907. 
39 Carlton Ave., Jersey City, N.J. 























Well adapted for displaying a large stock of Jewelry an1 
Toilet Ware. Every article within reach without interfering 


with any of the others. 

Send size of window for estimates. Have a variety of 
styles. 
Platforms and Show Stands recovered at reasonable prices. 








J. NADELMAN & CO. 


Display Stands, Jewelry Trays, Silverware Cases, Etc. 
38 W. 18th Street, New York 
































High-Grade Jewelry Fixtures 
No. 600. WALL CASE 


Carried in Stock : 
Lengths, 6 feet, 8 feet and 10 feet. 


Mirror Recess, 3 feet long. 
Birch, Mahogany finish. 
Oak, Golden finish. 


ALEXANDER H. REVELL & CO. 


Rees & Dayton Streets Chicago, Ill. 
Write for Prices 
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tisement is run in each of the three news- 
papers every week. 

The circulars and catalogues are put out 
at the time that the public is just getting 
ready to buy, this varying slightly from 
year to year, as shown by inquiries and 
the presence of “lookers” in the store. All 
through the year the street car cards are 
used, the number of cards running from 
100 to 200. But a point to be mentioned 
is that the street car advertising is bunched; 
that is, the cars of the three lines which 
pass the store are used alternately and also 
the Woodward Ave. line, the principal line 
of the city. All of the regular cars of one 
of these lines, excepting trippers, carry 
Miller cards at the same time. The cards 
are changed once a month and go to an- 
other line. There is sufficient variety in 
the car cards to make the car rider look 
about to see what new bit of philosophy is 
on view in that car. 

As this line of advertising has brought 
results, it is worth while to analyze the 
method used in writing. The same idea 
runs through it all, although the means of 
expression may be various. The adver- 
tiser “talks” directly to the reader and 
begins by talking to him about something 
that he is interested in at the moment. 
Then the talk is turned to a general anal- 
ogy with the “biggest little store in town” 
and finally goods are mentioned. Every 
display advertisement has a lead of catchy 
talk. Some bit of news is discussed in a 
sentence or two in big type to catch the 
reader’s eye. Cuts are used, but rather in 
a general way than to specify some par- 
ticular article of merchandise. 

A sample of Miller philosophy is this 
street car card: “Too many young men 
get married first and experiment with work 
afterward. The wise girl is the one who 
marries a man that has a Miller diamond. 
He has proved that he is a saver.” If that 
had been used to lead a display advertise- 
ment it would have turned into a diamond 
talk in short sentences. 

Short reading notices on the front page, 
now rarely used by Miller since dealers in 
many other lines have adopted this form, 
carry a news heading. The liner ads begin 
with a catchy phrase in blackface capitals. 
The point of it all is that the heading never 
directly relates to jewelry or Selling, but 
is instead the sort of thing that might be 
said to an intimate acquaintance met cas- 
ually. Many contain some joke or bit of 
wisdom and do not mention any goods; 
but the mention of goods is brought in in 
the lower part of the display advertisement 
or in a portion of the liners in a natural 
way. 

In using classified liners it has been 
found that the “Help Wanted,” “Business 
Chances” and “For Sale” columns are the 
best. Real estate columns of all kinds are 


the worst. 

No particular position is specified for the 
Miller advertising, although, like all other 
advertisers, he prefers a right-hand page, 
outside column, next to reading matter. 

The circulars used are of newspaper size, 
printed on both sides, and contain a list 
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of specific articles, each with a price w‘tich 
i There may be one toilet set, 
and so on. Artt- 
are of self-evident 
Watches are not 
except 
low priced The 
catalogues accompanying the circulars in 
the city contain very few 
priced articles-—one to each page. Special 
cuts are made, and at the bottom of each 
page is a little “talk.” The catalogues go 
only to the district most readily accessible 
to the store, and but 15,000 of them go out 


is very low. 
one ring, one stickpin 
cles chosen which 
value and of a low price. 


found to be very 


are 


“Specials,” 


makes. 


good 
ones of known 


some parts of 
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a personal note between 


\W herever dissatisfaction 


This brings in 
buyer and seller. 
is expressed the money is vouchsafed at 
once without argument, even if the buyer 
is in the wrong. Often the purchaser then 
suggests an exchange himself. In that case 
the exchange is made at once, so that the 
customer does not have to wait for the fac- 
tory to make replacement. Miller adopted 
the rule of never depending on a maker’s 
guarantee, but causing the buyer to de- 
pend on the merchant’s warranty. This is 
all a form of advertising. In the same 


way, all manufacturers’ literature which is 
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STORE WHERE THE VOLUME OF BUSINESS 


this year. At the same time about 50,000 
circulars will be distributed. 

A freak advertisement used in a general 
publicity way was the sending of a diminu- 
tive pony through the principal streets at 
Christmas time, bearing a placard, of which 


the leading words were, “Use a _ Little 
Horse Sense.” A circus was in town at 
the time of the start of one advertising 


campaign and the circus was mentioned in 
the advertisements, while circulars were 
also distributed at the circus grounds. 

\s the only permanent value in adver- 
tising consists in satisfying customers who 
are brought into the store, it has been the 
aim of the proprietor to remember names 
and insist on his clerks doing the same. 














WAS INCREASED TEN TIMES IN FOUR YEARS. 
given out has the advertisement. of “Mil- 
ler’s Biggest Little Store in Town” on it, 
so as to identify the article with the shop. 

The bits of philosophy for street 
car cards have been put on postal cards 
and these are put into parcels wrapped up 
and also given away in sets. When a cus- 
tomer mentions that he was sent to the 
storé by some other customer the name of 
the latter is noted and a card of thanks 
sent him. This is to follow up the per- 
sonal relation. 

The efficacy of liner ads was demonstrat- 
ed recently, when. finding watch repair 
business slack. a series of liners featuring 
that branch were inserted in the Sunday 
159 watches brought 


used 
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Retail Advertising Department. 


in on Monday in response to those liners. 
Another instance of department advertis- 
ing was the putting out of 15,000 optical 
circulars in June. This brought results at 
once. 

A further illustration of small things in 
advertising is the telephone number of the 
store. It is Main—1234. This is catchy, 
almost impossible to forget, and has helped 
to bring business. Every check going out 
carries a terse and witty saying which at- 
tracts attention. 

“Four years ago any self-respecting bur- 
glar would have been ashamed to ‘jimmy’ 
my store,” says Mr. Miller. “All I had to 
offer was 12 years of experience and an 
idea as to just the impulse which made a 
customer decide to buy. I felt there was 
an angle to human nature that jewelers 
were neglecting.” 

While the big talking point of the store 
has been that a small store could sell at 
fess proportionate expense than a large 
one, the whole effort of the advertising 
has been to create a personal relation and 
to bring about friendliness and confidence. 
Last spring G. E. Miller secured the lease 
of a store across the street and opened a 
99-cent sale, which was described in THE 
JeweELers’ Crrcucar at that time. Articles 
of a much greater value were included in 
the stock and tickets were distributed to 
customers giving them ranking as to mak- 
ing purchases. The sale was a great suc- 
cess and the store has been reopened for 
an overflow outlet for the Christmas busi- 
ness this year. 

Then he started the store at 64 Grand 
River Ave. Mr. Miller ran it alone and, 
as he says, “I did not have to hurry. back 
from lunch to wait on customers.” He now 
has five watchmakers and nine clerks be- 
sides his optical and bookkeeping employes. 
The basement space was fitted up after the 
store had begun to grow. 

His advertising appropriation for this 
year is $3,000, exclusive of the cost of hav- 
ing his advertising matter written, and this 
is about 2% per cent. on estimated busi- 
mess. 

Mr. Miller believes in maintaining stand- 
ard prices on high grade goods, although 
he does not believe this possible on low 
grade stuff. He has always figured to get 
enough margin from his “specials” to pay 
for the cost of advertising them. A sample 
instance is the sale of a toilet set costing 
him $1 at $1.69. He has found it possible 
to get good sales on well known articles 
by simple variety in advertising. For in- 
stance, a Big Ben ad told how carefully 
the clocks were tested and made ready 
before being put on sale. This gave an 
individual argument for buying that stand- 
ard make of clock from this dealer and 
emphasized store service. 

The Miller advertising is aimed to reach 
the middle class and working class buyers 
rather than the “carriage trade.” It is 
based on the idea that humor and philoso- 
thy are the readiest means to reach the 
public attention and its object is to bring 
people into the store and to instill confidence 
in that store and its service. 








(To be continued.) 
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The Street Clock as an Advertising Asset. 
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hee the street clock pay? 

Street clock advertising is something 
that can’t be “checked up,” but most as- 
suredly a good one is a genuine asset. 

No doubt the street clock has come down 
to us from the time when ability to read 
was not the common accomplishment it is 
to-day. 

An accurate and well-kept street clock 
will build up good will and help individual- 
ize the establishment. 

In the early days when shops first began 
to be kept it was customary for every 
shopkeeper to hang out some sign distinct- 
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HOW A ST. LOUIS FIRM FEATURES THE STREET 
CLOCK IN ITS ADVERTISING. 


ive of his trade. The innkeeper hung out a 
bush—hence the saying, “Good wine needs 
no bush.” The red and white stripes of 
the modern barber’s pole hark back to the 
days when the barber was also a surgeon 
and blood-letting a recognized and lucra- 
tive part of his trade. The white stripes 
symbolize the bandages which of old he 
wound around a colored stick and hung in 
front of his door to advertise his calling. 

In line with these relics of a bygone day 
is the street clock of the present. 

Broadly speaking, there can be little 
doubt that the street clock is a good invest- 
ment. Yet it might prove very harmful 
advertising if neglected. For example, a 
street clock that did not keep good time, 
that was frequently out of order and that 
stopped often would by inference destroy 
confidence in the accuracy of the timepieces 
sold by the store it advertised. 

If passers-by were misled by it several 
times they might experience disagreeable 
results, such as the missing of a train or 
remissness in keeping an important ap- 
pointment. 

One unreliable street clock would de- 
stroy confidence not only in the store using 
it, but in street clocks as a rule. Hence 
the importance that all street clocks be 


accurate and reliable timekeepers if street 
clocks are to be valuable for advertising 
purposes. 

A store is judged by every feature con- 
nected with it. A jeweler therefore can- 
not afford to overlook anything that con- 
duces to the formation of opinions about 
him and his methods. 

Of the prominent jewelry stores on State 
St. in Chicago, all have clocks but one. As 
all have corner locations the clocks are 
hung at the corner of the buildings, just 
above the windows. The dials are illu- 
minated at night, so they can be seen for a 
considerable distance. One of them has an 
elaborate set of chimes, very soft and 
pleasing in tone, which ring the quarter- 
hours. The hours are rung in a bolder 
note. 

Clocks are specially valuable where there 
are street car lines running in front of the 
store and at transfer corners, as_ those 
using the cars are often attracted to the 
clock and thereby to the store. 

A jeweler whose store is at the intersec- 
tions of two car lines says that he fre- 
quently sees people craning in their seats to 
catch a glimpse of the time as the cars 
glide by. In his judgment the clock is a 
sort of public servant and renders a useful 
service, which is generally appreciated. 
His clock represents an investment of 
about $300. It was purchased second-hand, 
being part of the fixtures of a stock which 
he bought out. He installed a new move- 
ment, which is located in his basement in- 
stead of in the clock itself, as formerly. 

Where a clock does not keep good time 
it is better to install a new movement than 
to continue with an unreliable oldone. Ifa 
clock stops or requires repairing the face 
should be covered up until the clock is 
again in good running order, so that pass- 
ers-by who look at it shall not be deceived. 


Trade=-Marked Goods. 





GREAT American has been credited 
with saying that the people like to 
be humbugged. Maybe he said it and 
maybe he didn’t—anyway the statement is 


untrue. 


The man who has been humbugged is 
humiliated when he finds it out, and none 
of us enjoys being humiliated. 

In buying merchandise the public is be- 
coming more and more insistent upon get- 
ting trade-marked brands. When the 
merchant’s clerk wraps up a nameless 
article you are back again in the old lot- 
tery days; you may get a prize, and then 
again you may not. The manufacturer 
who spends thousands of dollars intro- 
ducing a trade-marked article of merit is 
deserving of all the honor and profit that 
comes to him, for he is establishing a 
standard and he imparts a feeling of con- 
fidence to the purchaser. 

Buy advertised trade-marked goods !— 
The Philistine. 
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How to Advertise with Profit. 





Written expressly for The Jewelers’ Circular, 























Boosting the Repair De partment. 
(Continued from issue of Jan. 21.) 

T= thousand jewelers will O. K. my 

statement that repairing is an im- 
portant factor in the business. It is a 
“feeder” for the sales end, because it 
brings people to the store and thus gives 
gives them opportunity to get acquainted 
with the stock; it creates favorable opin- 
ion of the store as a whole, if the repairing 
is well done; it bridges the gaps of income, 
in dull selling seasons; it produces cash; 
and when the scale of prices is sanely based 
it is profitable. But in actual fact a ma- 
jority of jewelers do not deliberately and 
intelligently plan to increase the volume of 
their repairing. Their advertising concen- 
trates on their merchandise; a perfunctory 
line, “Repairing in all its branches,” is the 
slight concession to the claims of the re- 
pair department. It seems to be beneath 
the dignity of the jeweler to emphasize his 
repairing; he does not devote occasional! 
advertisements entirely to this branch of 
the business. 

But he should; the importance of re- 
pairing, even when considered only on its 
merits as a “feeder” to the reputation of 
the store as a whole, demands it. But the 
merchandise and the repairing should not 
be joined in one advertisement, except 
under special conditions; there is a cer- 
tain incongruity in such a joint presenta- 
tion, and the weaker item invariably suf- 
fers when presented for consideration with 
a stronger item. The solution is the sep- 
arate advertising of your repairing. 

I submit, as follows, some suggestions of 
“copy” for an aggressive campaign in be- 
half of the repair department—denying to 
myself the pleasure of showing them “set 
up” in appropriate typograhical “display,” 
in order to economize space. I must hope 
that the reader will evolve the effective 
“display” from the principles which I have 
heretofore laid down. 


(1) The Material that is used in 
Watch Repairing is important. In re- 
pairing an American watch I use only 
the material made by the factory that 
made the watch. Cheaper material, imi- 
tation of the genuine, would pay me a 
larger profit; but it would not give you 
the same lasting result. 

But any bungler can buy and use the 
same fine kind of genuine materials, in 
repairing. Skill is the best thing that 
goes into my repairing; and the 
bungler cannot buy that. It is the 
know how that makes a perfect job. 

I sell my skill at its worth; my prices 
are just right for the quality of my 
materials plus the quality of my work- 
manship. A little higher than the 
bungler would charge; but the lower 
price means lower quality. My repair- 
ing costs you less in the end. 


(2) How long have you worn your 
Ring? 





The “setting” of the stone in a Ring 
is the part that gets the most wear. 
Many a diamond or other stone has 
been lost because of this wear on the 
claws of the setting. 

You had better bring your Ring to 
me for examination. I may find it 
needs no attention; but you ought to 
know that the setting still safely pro- 
tects the stone. 


(3) Your Mantel Clock would keep 
good time if you gave it half a chance. 
Honest, now—has it been cleaned and 
oiled within the last tem years? In 
justice to the clock bring it to the 
doctor for its relief. 

(4) I can make your jewelry look a 
hundred per cent. better by properly 
cleaning it—and it sha’n’t cost you a 
cent if you bought it here. This is 
simply one item in my plan of service 
to my customers. 

If you bought the jewelry elsewhere 
I'll clean it without charge if you'll 
bring it to the store in person—for 
I’d like you to get acquainted with the 
store and see my good-looking things. 

(5) If your child was very sick 
would you employ a poor doctor instead 
of a good one simply because you 
could save 50 cents on each visit? 

You would “save” the money but 
might lose the dear child. 

If your Watch is ailing would it pay 
to “save” 50 cents by putting that deli- 
cate machine into the hands of an un- 
skilled Watch Doctor? 

In Watch Repairing you must think 
of result when you think of cost. 

(6) Broken jewelry repaired; tar- 
nished jewelry restored; precious 
stones reset; old chains renewed; sil- 
verware replated; watches and clocks 
put in order, ctc. 

I mend everything in my line that 
is mendable; and you pay no more 
than you should for the best skill in 
this town. 

Now let us consider the difficult case of 
the small jeweler in the big city, in respect 
to the problem of advertising for repairing. 
Obviously he cannot afford to go into the 
big metropolitan dailies, at their high rates, 
because his is a “neighborhood” business 
and he would get no results from the nine- 
tenths of circulation which would go out- 
side his neighborhood—but for which he 
would have to pay. Circularizing is prob- 
ably the best he can do, in the line of 
printed matter; and I suggest a plan, as 
follows, to make these circulars imme- 
diately productive in results. 

Get several hundred “return” postal cards 
-——the double kind, one of which is yours to 
the other person, the other his reply to 
you, detached by a pull on a perforated 
edge. On the one to be retained by the 
person to whom you mail it have printed: 
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Dear Madam: Have you a clock, or 
a piece of table silverware, or a piece 
of jewelry that needs mending? It is 
a bother to carry such an article, es- 
pecially if it is a large piece; so let me 
have the bother of bringing it here, 
whatever the article in my line, and I 
shall thank you for the privilege. The 
work will be well done at a reasonable 
price, and will be returned promptly. 
On the postal card to be returned to 
you have your address printed, and this on 
the obverse: 
Watch 
Clock 
Jewelry 
(Strike out words, or supply, 
according to the article.) 
to be repaired in the best manner at 
the lowest price consistent with good 
work. Return soon as possible. 


(Signed) 


Send these out to a selected list of names, 
in batches of 10, at intervals of three days; 
otherwise you may be swamped with more 
work than you can return “promptly.” 
Many a job will thus be brought forward 
which otherwise would be put off to the 
“some other time” which never comes to 
those who “put off.” Laziness, or the un- 
willingness to take trouble, undoubtedly 
keeps many a job off of the repair bench; 
but the convenient postal, already ad- 
dressed, requires only the bother of signing 
a name and drawing a line through a word. 





Call at No. — St. for a 


Your window can be dressed to help 
“boost” the repairing. 

In the center of the window, on a circu- 
lar mat of glazed paper, place all the mate- 
rial that goes into the making of a watch. 
Arrange it artistically, in the form of a 
star, or the initial of your name, or some 
other design. Around this circular mat put 
all the watches on your repair board in a 
circle, or double circle. On a placard say: 


These fine watch materials are used 
in repairing the surrounding watches; 
but the fimest material in their repair 
cannot be seen. It is the Smith skill. 


In a group at one side of the center put 
a badly-oxidized piece of silverware half 
cleaned, and a much worn piece half silver- 
plated. A placard will say, “Before and 
After.” 

In front put a ring with the setting bent 
back a little and a loose diamond beside it. 
Place on a placard, “Stones drop out when 
the ‘claws’ are worn. Let me examine your 
ring to see if the stone is safe.” 

Above all things, in repair advertising, 
establish your reputation by the work itself. 
Your advertising, primarily, is to get a 
first job; afterward, your repairing should 
be a self-advertising proposition. The in- 
competent workman should not advertise; 
for he would only extend the knowledge of 
his incapacity. But if you really are com- 
petent, go after that first job in the 
strongest advertising way: and keep at it 
for a hundred, five hundred, more first jobs. 
And so will your repair department come 
to be an important and profitable source 
of income. 

JoHN TWEEZER. 


(To be continued.) 
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Advertising Suggestions for St. Valentine’s Day. 


Written expressly for The Jewelers’ Circular by Robert Francis Nattan. 























~ EBRUARY has three holidays which 
offer excellent advertising and mer- 
chandising opportunities to the enterprising 


MNES 8 a 
On St. Valentine’s Day 





-Give Her a Diamond 


What better day could be 
chosen by the ardent lover to 
give to the beloved the symbol 
of his affection. We have a 
beautiful assortment of blue 
white diamonds that are full of 
fire, and which have been se- 
lected with exceeding care. 

We also have the pure white 
stones—every one flawless. 

We do not carry imperfect 
stones, because our class of 
trade would not buy them, and 
consequently we could not con- 
tinue to do business. We guar- 
antee satisfaction. Your money 
will be refunded if you are dis- 
satisfied at any time. 


JOHN JONES & CO. 











No. 1. 


retail jeweler: Lincoln’s Birthday, Feb. 12; 
St. Valentine’s Day, Feb. 14; Washington’s 
Birthday, Feb. 22. 

Every jeweler should sufficiently under- 


REMEMBER 


your wee little friend 
with a wee little gift 














We refer to the baby. 

You will please not only 
the latter, but the parents as 
well by giving the ruling 
power of the household a 
dainty little gift. Here are 
a few suggestions, and re- 
member the prices are very 
moderate—pap bowls, birth 
month stones, baby finger 
rings, teething rings, silver 
and gold mounted rattles, 
neck chains, porringer cups, 
ets. 





Prices range from $1.00 up 


JOHN BLANK & CO. 
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stand his patronage to be able to link up 
his advertising methods most effectively 
with the occasion which in his particular 
territory seems to be uppermost in the 
public’s mind. 

In some places, for instance, St. Valen- 
tine’s Day will be more enthusiastically 
celebrated than in others, but it is: gradu- 
ally becoming a time that is quite note- 
worthy as a gift-giving season. The kind 
of gifts bestowed, of course, are largely 
inexpensive trinkets. ; 

The jeweler can make this occasion 
profitable by educational newspaper ad- 
vertising. St. Valentine’s Day certainly 
offers many business opportunities to the 
advertiser. Some large jewelers find it 
very profitable to distribute four leaf 


- folders advertising an appropriate line of 


Valentine trinkets at popular prices. 

One jeweler, known to the writer, ad- 
vertised stock made expressly for the oc- 
casion at prices from 25 cents to $5. The 
folder of course should be illustrated and 
should give prices and a terse description 
of the stock. The stock advertised in a 
newspaper might include lockets, gold 
crosses, gold and silver novelties, cut glass, 
silverware and similar stock, silver for 
wedding gifts, etc. 

The engagement ring should not be for- 
gotten since on this occasion lovers often 
pledge their troth. Submitted herewith 
are several original ideas which may be 
embodied in newspaper, circular letter or 
postcard advertising. The jeweler can fill 
in whatever line of stock he deems most 
salable among his customers. 





Selling by the man behind the counter 
is facilitated by scientific advertising. The 
salesmen therefore should study the news- 
paper advertising of his concern diligently. 
Correct advertising simplifies the work of 
the salesman and, when linked up with 
good salesmanship, is bound to bring suc- 
cess. A wise salesman will profit by the 
newspaper advertising and can know almost 
without fail when a customer has been in- 
fluenced by the advertising. He must also 
know how to continue the work begun by 
the advertising. 

The advertising brings buyers into the 
store, their attitude of mind nearly always 
being favorably disposed towards buying. 
If they do not buy after having been .at- 
tracted by the announcement it would 
seem that there is something wrong with 
the salesmen or with the stock—may be 
the advertising was 125 per cent. sales- 
manship, too strong. What more econom- 
ical form of salesmanship could be devised 
than advertising? 


The greatest brains in the world are to- 
day interested in the production of adver- 
tising text which will actually change a 
reader’s attitude of mind. The successful 
advertising man is not a mere copy writer, 
but a business analyst. a close student of 


February 4, 1914. 


human nature, a political economist, and a 
psychologist. 

The man who is entrusted with the dis- 
bursement of half a million dollars or a 





It is Skating Time— 
therefore a Veil Pin 


Would make a most suitable 
and appreciated gift. A gift 
is all the more appreciated 
when it is received at an 
opportune time and when it 
is useful. We have a variety 
of handsomely chased and 
engraved veil pins, ranging 
in price from $— to $—. 
This is only a suggestion. 
You will also find in our 
stock a large variety of 


TIMELY GIFTS 


Purchasers who once pat- 
ronize our store continue to 
do so because they are con- 
vinced of quality and ab- 
solute reliability. 

















JOHN BLANK & CO. a 
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million dollars as sometimes happens, ap- 
propriated to boost another man’s busi- 
ness, must have real gray matter, and, 








Appreciated Gifts 


for Valentine’s Day 





The ardent sweetheart will 
not forget his girl on this oc- 
casion. A paper valentine may 
be all right, but this is not very 
lasting. It would please the 
girl much more to obtain a sub- 
stantial gift at a low price from 
a reliable jeweler, and where is 
the girl who does not like jew- 
elry? Here are a few sugges- 
tions which we offer. 


(Fill in suggestions.) 


Remember that the above 
may be purchased from $— to 
$—. Isn’t it more profitable, 
therefore, to give something 
that may be retained and more 
lastingly appreciated? 


JOHN JONES & CO. 
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with it all the best he can do is to bring 
people into the store. The stock and sales 
people must do the rest. 





a a. 


Ad 
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Retail Advertising Department. 








The slightest discourtesy on the part of 
a salesman will drive away prospective 
patrons and render worthless the energies 
and ability of the brainiest advertising 
man in the world. 





Keeping Local Trade at Home. 





ip par a forceful argument used re- 
cently by Ed. C. Kern, a jeweler of 
Montclair, N. J., to keep trade at home and 
away from the department store when jew- 
elry or kindred lines are wanted: 


eee em ied Rane 
STORY OF A 
DOLLAR _ BILL 


Ten years ago a Montclair 
man put his initials on a dol- 
lar bill. The next day he spent 
it with a local merchant. Be- 
fore the end of the year he got 
the dollar back. Four times 
in six years the dollar came 
back to him in change; twice 
it was donated through him to 
a local charity, and three times 
he heard of it in the pockets 
of his neighbors. The last 
time he got it back, four years 
ago, he sent it to a New York 
department store. He never 
has seen that dollar since, and 
never will. That dollar will 
never pay any more school 
tax for him, will never build 
or brighten any of the homes 
of the community. He sent it 
entirely out of the circle of 
usefulness to himself and his 
neighbors when he sent it out § 















of his home town. 





The above text was used on one page of 
a small four-page folder distributed by the 
jeweler. 





Food For Thought. 





D° your work—not just your work and 
no more, but a little more for the lavish- 
ing’s sake; that little more which is worth 
all the rest. And if you suffer as you must, 
and if you doubt as you must, do your 
work. Put your heart into it and the sky 
will clear. Then out of your very doubt 
and suffering will be born the supreme joy 
of life—Dean Briggs. 
* * * 

Success in life commercially hinges on 
business building, the power to make per- 
manent and profitable patrons. 

Nuggets are usually anchored fast in a 
hard hillside, and it takes a lot of good 
stiff pick-and-shovel work to loosen them 
up and start them rolling down the hill. 
Tt’s the same way with knowledge. 

Small minds are hurt by small things. 

The one thing that the world can never 
Gave too much of is sympathy. 


Skies teh hee eee 
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Advertising Value of the Catch-Phrase. 


Written expressly for The Jewelers’ Circular by Irwin Spear. 


























¥ HERE is no business in which the catch- 

phrase cannot be utilized to advantage 
—none where it fails of its purpose—none 
where it will not prove a valuable asset 
provided it is appropriately selected and 
consistently retained. 

No business is too large and none is too 
small to profit by it. 

The greatest drawback to the effective 
use of the catch-phrase is in getting the 
right phrase. A happy and appropriate 
idea is not readily secured. Usually the 
process of evolving a truly suitable catch- 
phrase is a selective one. Many are called 
but one is chosen, It is a case of “survival 
of the fittest.” 

The catch-phrase has a many-sided mis- 
sion to fulfil. To be ideal it must present 
in concentrated capsule form the essence 
of the policy, principle and purpose of the 
business it advertises. It must be at once 
descriptive, illuminative, easily understood, 
easily remembered, necessarily terse. 

With these many essentials to be taken 
into account, it goes without saying that 
good catch-phrases are rare. No doubt 
that accounts for the fact that the catch- 
phrase has never really “come into its own” 
—has never been as freely and widely used 
as it deserves to be. 

Even a commonplace catch-phrase, how- 
ever, is a potent force for good if rightly 
used. Many jewelers adopt catch-phrases 
only to drop them after a time or substi- 
tute new ones at intervals. Such employ- 
ment of the catch-phrase makes it of far 
less value than where one phrase is adhered 
to consistently. 

Instances of catch-phrases that have been 
indelibly branded upon the public mind 
through constant repetition are manifold, 
and a moment’s reflection brings a host of 
them to mind. 

There are “Good Morning. Have You 
Used Pear’s Soap?” for instance, and 
“Have You a Little Fairy in Your Home?” 
among the memorable phrases that have 
advertised soaps. Among food products 
we have “The National Dish” and “The 
National Drink,” “57 Varieties,’ “There’s 
a Reason” and “Absolutely Pure,” all of 
which we readily connect up with the va- 
rious products they have been used to ad- 
vertise. 

In the retail field the slogan of a chain 
of men’s stores, “Your Money Back if You 
Want It,” has become the common prop- 
erty of retailers everywhere. Another 
clothing store has the phrase “Everything 
Men and Boys Wear.” This is a short and 
clever way of enumerating the many spe- 
cific items included in the masculine ward- 
robe. 

“Get the Habit” is a phrase for which 
a firm of New York retailers paid a large 
price as the result of a prize competition 
a number of years ago. This brings up the 
point that the selection of a catch-phrase 
offers opportunity for an advertising 
scheme by no means new, but always effec- 


tive and sure of a wide response. To let 
the public create your catch-phrase is a 
good advertising “stunt” and insures also 
an abundance of suggestions, with a result 
generally far more satisfactory than were 
you to evolve the phrase yourself. 

The offer of a prize remuneration means, 
moreover, a human advertisement in the 
person of the winner. 

Granted that a telling phrase has been 
hit upon, the question arises, How shall it 
be used? What is the most certain method 
of making it productive? 

The catch-phrase should be used in con- 
nection with all the printed matter of the 
business which it advertises. To use it on 
the letterheads of the business is not 
enough. For it is only by constant use that 
the catch-phrase reaches its utmost effi- 
cicr.cy. That repetition is reputation, as a 
well-known advertising man has said, is no- 
where more clearly apparent than in catch- 
phrase advertising. 

Too many jewelers fail to realize the sta- 
bility of value of the catch-phrase. In this 
it resembles the trade-mark. It is related 
that a noted flour manufacturer was offered 
a million dollars for his trade-mark and 
refused to sell. If this incident be true, 
it answers the question “Is a catch-phrase 
worth while?” for the catch-phrase is to 
the retailer all that the trade-mark is to 
the manufacturer, 

The present tendency among advertisers 
seems to be frequent change of catch- 
phrases. Instead of concentrating on one 
supremely good phrase, the endeavor seems 
to be to out-Herod Herod, regardless of 
the fact that by this constant shifting the 
investment value of former phrases is im- 
paired. 

The value of the catch-phrase depends 
largely on how thoroughly it has been 
driven home to the minds of the public— 
how familiar they are with it. Why defeat 
this end by launching a new slogan every 
season? If the old was good to begin with, 
its worth constantly appreciates. 

Novelty is not essential to success in 
catch-phrase advertising, but persistence is. 

What should the catch-phrase accom- 
plish? First, if it is all that it should be, 
it will tell in miniature a complete adver- 
tising story. It will create a favorable im- 
pression for the thing or business adver- 
tised, arouse interest in it and present a 
mental picture that will last. 

It may be argued that some catch-phrases 
do none of these things and still appear to 
have succeeded—to have fulfilled their pur- 
pose This may be true; but, if so, success 
is achieyed at the expense of efficiency. 

A phrase that does not accomplish all 
that a catch-phrase is capable of is neither 
desirable nor necessary. 

Too many catch-phrases have the ring of 
haphazardness. They appear to have been 
snatched from the grab-bag of the daily 
routine much as one chooses a sandwich at 
a dairy lunch counter—because it comes 
first to hand. 


. 
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Practical Publicity for the Retailer. 





Written expressly for The Jewelers’ Circular by Robert Francis Nattan. 

















ROSPECTS for 1914, as far as retail 
advertising is concerned, are ex- 
cellent, and they ought to be, for, accord- 
ing to the reports issued by the Secretary 
of Agriculture, conditions were never bet- 
ter. The value of farm products for the 
year just passed have reached the wonder- 
ful amount of $19,750,000,000. The crops 
of the country yielded $6,100,000,000, and 
the farm value of animals sold and slaugh- 
tered amounted to $3,650,000,000. This vast 
amount of money is not going to be hoard- 
ed or stored away, but will be spent for 
manufactured goods. It will be distributed 
among the most enterprising advertisers, 
not to those who keep their wares out of 
the light of publicity. It will go to the 
persistent, continuous advertiser who has a 
worthy product and who advertises it 
through the medium of the newspaper. 
Indications on every hand point to a rec- 
ord breaking year in the advertising world. 
Therefore, there is hope for those neuras- 
thenic pessimists who see nothing but dark- 
ness and business inactivity ahead. In the 
words of the old song, “Cheer up! Cher- 
ries will soon be ripe!” 
Advertising in Foreign Language Papers. 


A good example of persistent and sys- 
tematic advertising is furnished by the C. 
Preusser Jewelry Co., Milwaukee, Wis., 
one of whose recent announcements is 
illustrated herewith. This concern has a 
regular plan of expenditure and regular 
time of advertising. The disbursement is 
based on a certain amount of the annual 
sales, the amount averaging about two per 
cent., which varies slightly at times. 

This amount includes all items of ad- 
vertising except the usual outlay for en- 
tertainments, fairs, charities, donations, 
unions, fraternities, programs, etc., which, 
although used as much with a view to ad- 
vertising as through goodness of heart are 
classed as expense incident to retail mer- 
chandizing. 

The regular advertising media adopted 
include newspapers, circulars and cata- 
logs. There are two English and one Ger- 
man morning paper published daily in 
Milwaukee and three English and one Ger- 
man afternoon daily. There are also Sun- 
day editions of the three morning papers. 
Two advertisements per week are issued 
during April, May, June, October, No- 
vember and December in each of these pa- 
pers. The ad-man prepares two announce- 
ments for the Sunday and Wednesday pa- 
pers and the other papers copy these, the 
only instructions they receive being never 
to run the same advertisement twice. This 
method works smoothly since the advertis- 
ing men know what to do with the Preus- 
ser advertisement as soon as a start is 
made during the Fall season. The concern 
runs four advertisements each in Polish, 
Scandanavian and Socialist publications. It 
is believed that the reader is attracted at 
a time when they are inclined to make 


purchases at the so-called “big stores.” 

Besides these papers two to four-inch 
cards are used in weekly and monthly re- 
ligious publications and in school and col- 
lege periodicals all the year round. The 
Preusser Co.’s space is uniform, five inches, 
double column, an exception having been 
made to this rule only in 1894, on the oc- 
casion of the 60th anniversary of the firm, 
when half pages were used. 

W. L. Simonds, of the firm, referring to 
the latter’s advertising methods, recently 
said: “We believe that the public wants 
to know what we have for sale and that 
an ad is either a reminder for those who 
know us or a matter of information for 
those who do not. We do not believe 





HOLIDAY SEASON 1913 


Sterling 


Silver 
Novelties 
Handsome Presents 


ip this assortment. For Christmas mementos involving a large number 
of single items, STERLING NOVELTIES furnish the best opportunity 


of selection of any line of Presents ilabl + 


—TOILET SETS —PENCILS —PERFUME SETS — 
—MANICURE SETS —BELLS —CIGAR CUTTERS— 








—DESK SETS —TRAYS —TIE CLASPS— 
—BRUSH SETS —OPENERS —CORK SCREWS— 
—COASTER SETS —CUPS —PIN HOLDER S— 
—SMOKERS’ SETS —FLASKS —PAPER KNIVES— 


—SALT & PEPPER SETS —VASES —PHOTO FRAMES— 


Silver Sterling Mesh Purses 
made of STERLING throughout, and of a weave and mesh that will 
prove satisfactory in 


PREUSSERS oa zevuer, 


MASON & EAST WATER. Manager. 

















SIMPLE, STRAIGHTFORWARD ADVERTISING. 


that the illustrations in mewspapers of 
goods in our line are a success, and we 
prefer our own trademark with a fairly 
dignified mention of goods in stock, and 
their desirability either for gifts or per- 
sonal use. In fact, we adhere to the simple, 
straightforward ad written in plain lan- 
guage, believing it to be far ahead of the 
so-called “catchy” illustration and “head 
lines” with reading matter so labored that 
it ceases to be natural.” 


Current Advertising. 


There is character in the announcement 
of F. Rolshoven & Co., Detroit, Mich., 
which was used in a space of seven inches, 
double column. A more appropriate an- 
nouncement could not be used at the be- 
ginning of the New Year. The concern 
has done much educational advertising in 
impressing the public with the dignity of 
the jewelry business when conducted con- 
scientiously. It will pay every retailer to 
read the text of these “resolutions” close- 
ly. As a winner of good will note the fol- 
lowing paragraph: 

“To give to the man who spends $1.00 
the same courtesy that we extend to the 
man who spends $100 and to give to the 
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person looking, the same welcome that we 
give to the one who buys.” 

The advantage of trade-mark advertising 
by the retailer has been frequently em- 
phasized in these columns. A trade-mark 
individualizes a product and a concern and 
makes the latter responsible. Consequently, 
the public realizes that an advertiser will 
not be so foolhardy as to put his stamp of 





“42 Years in lows, 


The Joseph Sons Company 


Jewelers and Diamond Merchants. 
First National c 


ik Corner, 








CONVINCING, 


approval on something which would not 
meet with the public’s favor. 

The A. Graves Co., Memphis, Tenn., has 
been a persistent advertiser of its trade- 
mark. The catch phrase in the accompany- 
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That our great success of the past shall | 
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be the inspiration for still greater se: 





vice to the people. of Detroit, 





To continue in the future as in the past 
to sell only jewelry of quality—jewelry 
that will give satisfactory service and 
make lasting friends. 
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A | And we further resolve: 
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To gladly make right any piece of me: 
chandise purchased at our store which 
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| fails to give satisfactory service. 
| To display a well selected assortment of 
| the latest and smartest designs and pat- | | ea 
tern in jewelry. and silverware:so that our |i 
customers may have every advantage in 
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making, sélections. | JS 
To give to the man who spends $1.00 the 
same courtesy that we extend to the \ 
man who spends $100.00 and to give to te 
the person who is only looking the same if 
welcome that we give to the one wh 





















































buys. 3 
And# lastly, we resolve to make the’ year He 
‘ 1914 the biggest irt our history— j 

i For we U@lieve that the people of Detroit, ap- ee) 
4 oe ‘ our efforts in their behalf, will favor | 
By! (tL s with ‘their jewelry business. | Bet | 
= ami TS 
secamamenen 7. a ~~} 
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NOTE “THE-CUSTOMER-BE-PLEASED” TONE OF 
THIS AD. 


ing announcement “This mark means qual- 
ity and service,” conveys a great many ideas 
in half a dozen words, ideas of responsibil- 
ity, reliability, satisfaction and good value. 
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Retail Advertising Department. 








The make-up of the announcement of the 
Joseph Sons Co., Waterloo, Ia., is distinct- 
ive. A strong talking point is the length 


This Mark Means 
Quality and Service 


To the inexperienced, though dis- 
criminating gift-seeker it is an as- 
surance of exclusiveness and indi- 
viduality It-denotes that grace of 
elegance so quickly recognized by 
the ‘‘bride of today "’ 

An inspection of our Fall Wedding 
Gift suggestions is invited, while 
your especial attention is called to 
the reasonableness of our prices. 


O, 


fo. 


BO aI 


sear Union Ave 





MAKING THE TRADE-MARK “SINK IN.” 


of time in which the concern has been in 
business. 

An attractive announcement is that bear- 
ing the caption, “Delightful Gifts for the 











Delightful Gifts for i 
The Wedding or Anniversary 


| 

HIE substantial appreciation of our Hil 
efforts te give Washington a store } 
of the highest standards of quality || 

has enabled us to assemble “collections of 


jewels and the wares in our line such as 
i} were never before displayed in this city, 





Hy We search for the wusual—the articles HH} 
HH with individuality—the “odd things not Hh 
Hi! found elsewhere.” | 


| You buy from us with perfect confi- 
I dence as to values, relying upon our per- 
i sonal guaranty that quality marks every 
| purchase, whether it be large or small. i 





We have just received many rarely beau- 
I tiful additions to our stock, which 
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tite you to view at your earliest pleasure, } 














MAKE-UP FINE—TEXT CONFIDENCE INSPIRING 


Wedding or Anniversary.” This text ‘s 


confidence-inspiring. The fastidious buyer 
will be attracted when he reads, “We search 
for the unusual, the articles that have in- 
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dividuality, the odd things not found else- 
where.” 

S. Ruby, St. Louis, Mo., used some very 
convincing text in his advertisement bear- 
ing the caption, “The History of the Other 
Half of our Business.” The specials ad- 
vertised in the announcement are priced 
attractively enough to appeal to the most 
limited purse. 

Full-Page Advertising by Retail 
Jewelers. 

It was at one time very unusual for re- 

tail jewelers to use a large amount of 


newspaper space in a single issue, such 
methods being most generally associated 


Not a few re- 
nowadays use full 


with the department stores. 
tail jewelers, however, 
page advertisements. 

Among the conspicuous large space ad- 
vertisers last year were A. J. Reinhardt, 
Lincoln, Ill; Harry Yaseen, Chicago 
Heights, Ill., and the Hertzberg Jewelry 
Co., San Antonio, Tex. The latter con- 
cern used a whole section of 12 pages, but 
also advertised lines of different manufac- 
turers. 

The Hertzberg campaign was a 
elaborate one, 


most 
and the newspaper adver- 








The advertisement of A. J. Reinhardt 
was one of a series published during De- 
cember. These full pages were used in the 
Lincoln Daily News-Herald Dec. Dec, 
19 and Dec. 23, and an extra full page was 
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f" The History of the Other ‘Halt 
Our Business, by 

Ss. RUBY H 
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stay satisfied. Our larg 
ment of merchandise urteous 
men, our popular prices, and the spirit 
our menagement combine (o make us 


47. LOWS’ MOST POPULAR JEWELRY STORE, 
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409 North Sixth St., Near Locust. 
Your Charge Account Solicited 


LS. RUBY 
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ADVERTISES POPULARLY PRICED SPECIALS, 


also used in the Williamsville Sun of Dec. 
19. 

The accompanying advertisement was 
used in the issue of Dec. 19 and is quite 
impressive. Lincoln has a population of 
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Plain Gold Cigar Cutters, 
Dramond Set 





$6.00 
‘} | DIAMOND BRACELETS 
j | Pla.n Mtg. Diamohd Set 
j $20.00 


Diamond and Rubies 
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5 Diamond Cluster, ae 
stones, Mi 
Solid Goldhcase 
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DIAMOND WATCHES 

¢ Diamond Set case. 

Elgin Movement 
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DIAMOND EAR DROPS 
Fancy Mountings, Pertect Stones. 
$12.00 








DIAMOND BAR PINS 
Plain and Fancy Mountings 
$7.50 up 


DIAMOND CUFF LINKS 
Plain Tops, Large Stones, = 
Fancy Mountings 








See Our Show Windows 
For Display of 
CHRISTMAS GOODS 




















































‘ 
‘; 
{ 
fel 4 Cluster Ring SA Signet Ring, Diamond and Ruby $15.00 
{ i nd Peart Cluaver $65.00 Diamonds and Opals $38.00 
j Diamond Tiffany Mtg $20.08 Diamonds and Garnets $12.00 
j M ¥ 3. $3200 Plain Top Dia und Emerald Set $10.00 
! \ Fa $18.00 Fine Solitaire Diamond Tiffany Mtg $125.00 
j urquoise $12.00 Diamonds and Topaz $8.00 
' $6.00 Diamonds and Emerald Lion Head Mtg. $14.00 
i 334.0 Fine Diamonds and Cameo $45.00 
{ \ $40.00 Beautiful Platinum Mounting, 7 Blue White 
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FULL PAGE ANNOUNCEMENT BY A JEWELEK O;% 


tising was effectively linked up with at- 
tractive show window displays. 

One remarkable display consisted of 
piles of newspapers showing these large 
advertisements. This, of course, all tend- 
ed to impress the public with the “bigness” 
and enterprise of the advertiser. 





LINCOLN, ILL. 


about 12,000, and Williamsville is a little 
suburb with a population of about 600. 
The statement that “all diamond goods 
will be put in a nice plush box” will favor- 
ably influence many exacting buyers. 
“Plenty of clerks to wait on you” in the 
lower right hand panel is well calculated 
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Retail Advertising Department. 








to bring in the nervous buyer who dislikes 
waiting and standing around. Some of 
Mr. Reinhardt’s prices as quoted in the 
large bold type in the center of the adver- 
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his success to persistent advertising, coupled 
with timely window displays. Mr. Rein- 
hardt believes in giving the public sugges- 
tions and not in waiting for buyers to 
come to him. 

The introduction in one of his announce- 
ments reads as follows: 
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Our line of HAND PAINTED CHINA 
is well known to the lovers of China and 
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Cot Clase Coramers and Sugar 


Cot Clase Sekt and Peppers 
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‘FULL-PAGE AD USED BY A JEWELER OF CHICAGO HEIGHTS, ILL. BORDER PRINTED IN THREE COLORS 


tisement are, it will be observed, exceed- 
ingly low. 
This advertiser attributes a great deal of 


“Suggestions from Reinhardt’s — Your 
list may be long and hard to fill, but you 
will not find it so hard if you come to our 





THE HUGE ADVERTISEMENT (12 FULL PAGES) OF THE HERTZBERG JEWELRY CO., SAN 
ANTONIO, TEX., MADE UP PART OF THE FIRM’S WINDOW DISPLAY. 
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store and allow us to help you by offering 
suggestions and showing you the new and 
popular articles in our stock. We will hold 
any article you may select and deliver as 
you wish.” 

The following will keep many buyers 
away from department stores. “Buy your 
jewelry at a jewelry store. When you buy 
an article at this store you will know it is 
jewelry store quality. The recipient of 
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We are showing a fine line of 
Old Cameos in Pins, Brooches, 
Rings, Lavaliers, etc: 

Mounted in 14 K. Gold, with 

Diamonds and Oriental Pearls. 
. These Cameos are a part of the 
famous Eisenman collection of 
Paris, which were exhibited in 
New York, 35 years ago. 

The workmanship embodies 
the best traditions of the 15th 
and 16th centuries,. and cannot 
be duplicated, as the art died 
with the engravers. 

We are also showing an un- 
usually exclusive line of Diamond 
and Platinum mountéd Jewlery, 
jn original designs. We invite 
your inspection. Prices lowest, 
quality considered. 


FISCHER, The Jeweler 


OPEN EVENINGS 














IMPRESSIVE AND DIGNIFIED. 


your gifts will know that you have used 
discretion in selecting it.” 

The Yaseen announcement was printed in 
four colors. The border shows various 
symbols of Christmas, including the time- 
honored Xmas tree and children’s toys. 
The border was printed in red, blue and 
yellow. The announcement proper was 
printed in photographic brown. 


Advertising a Famous Collection of 
Cameos. 

George W. Fischer, Sharon, Pa., adver- 
tises cameos in a space of seven inches, 
double column. The typography and bor- 
der are attractive. The cameos advertised 
by Mr. Fischer ought to interest readers, 
for, as announced, they are part of a fa- 
mous collection which was exhibited in 
New York 35 years ago. The last para- 
graph describes an exclusive line of dia- 
mond and platinum mounted jewelry. The 
advertisement is dignified in every respect. 


Duplicates of the Wedding Silver of the 
President’s Daughter. 

Montgomery Bros., Los Angeles, Cal., in 
a recent issue of the Daily Times issued an 
announcement 19% inches long, three col- 
umns wide. The attention which the an- 
nouncement attracted was due largely to 
the fact that at the time of its publication 
the public’s mind was centered on the wed- 
ding of President Wilson’s daughter. The 
firm took occasion to advertise very effec- 
tively in this way a well-known pattern in 
sterling silver. Those who are always 
anxious to have their dining room silver 
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Retail Advertising Department. 








up to date and recherché will be especially 
impressed by the paragraph which reads: 
“Tf you are at all interested in viewing 
duplicates of Miss Wilson’s wedding pres- 
ent from the United States Senate, we 
would like, after you have seen our win- 
dow display, to have you come in and get 
a littie folder.” 





Calendars Recently Distributed by Retail 
Jewelers. 





ALENDARS that cannot fail to elicit 

admiration were distributed by Fred. S. 
Palmer, Detroit, Mich. They are 7 inches 
wide and 14 inches high, and consist of 
several panels, one tipped on the other. 
There is :n assortment of colored photo- 
graphs. One that is particularly striking 
shows a_ beautiful girl petting a white 
horse whose tender expression seems to 
indicate appreciation of the lady’s affec- 





CALENDAR WITH BEAUTIFULLY COLORED PHOTO. 


tion. The top of the calendar is set off by 
a red ribbon. Mr. Palmer distributed a 
large number of these calendars which, as 
stated above, bore different photographs, 
and all of them were exquisitely printed in 
colors. He first sent out a numbered card 
to the customer and notified him or her 
that upon presentation of the card the cal- 
endar would be given out. 

The calendars sent out every year by 
Sam F. Sipe, the well-known jeweler of 
Pittsburgh, Pa., evince artistic taste of high 
degree. They have proven to be a most 
profitable form of direct advertising, and 
Mr. Sipe always reinforces his newspaper 
advertising by means of them. The calen- 
dar which he adopted this year is shown 


below. The prevailing colors are gold, 
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pink and white, the ribbon in the upper 
right-hand corner being pink, as also is 
the cover of the calendar proper in the 
lower left-hand corner. 

The fair lady is reproduced in colors that 
do justice to her beauty as well as to her 





SORENSEN CO. 


TRE GOLO® SILVER HOUBE a « 
SAN FRANCISCO ee 
" The Golden West 
JEWEL ICIANS 
DISTRIBUTED BY THE SORENSEN CO., SAN 


FRANCISCO, CAL, 


rich wearing apparel. With each calendar 
Mr. Sipe sends a post card bearing on the 
reverse side the following: “Dear Sir— 
Your 1914 calendar received O. K.” Below 
this is a line for the recipient’s signature, 














GOLD, PINK AND WHITE THE PREDOMINATING 
COLORS IN THIS CALENDAR. 


and after this in large type the request, 
“Please sign and return.” 

The Smith-Patterson Co., Boston, Mass., 
is sending out very pretty little calendars 
1144x2*% inches, bound in red leather. The 
firm’s initials are red on a 
gold background. 


embossed in 


















Catch phrases, descriptions and erguments 
which retail jewelers have used in their news- 
paper advertisements. 











qa jewelry of quality. With the 
Spring toggery comes the call for ar- 
tistic jewelry. We are prepared to show you 
from new goods arriving many beautiful 
things that will add much to that new suit 
or gown, and many pretty articles for gifts. 
Our am is to have something new, some- 
thing different and yet something to meet 
the fancy of all. Call and see them before 
making purchases. It is a pleasure to us 
to show them whether you buy or not. 
Remember, we remodel old jewelry and 
reset diamonds in the latest style, also do 
all kinds of watch, jewelry and clock re- 
pairing promptly. Herman Hiss & Co., 


*x* * * 


Diamonds. Are you saying, “I can’t af- 
ford it”? You can afford it! It is pos- 
sible that you have wanted a diamond ring 
for yourself for a long time, and you've 
put it off just because the ring you wanted 
entailed too big an outlay. If that is so, 
we want you to know if you invest $25, 
$35 or $50 into a’diamond and, after wear- 
ing it six months, a year or longer, want a 
larger one, bring it back to us and we will 
allow you what you paid for it in exchange 
for a larger diamond. Each stone of the 
same high grade; difference in size alone 
makes the difference in price. No one can 
undersell us, provided quality and quantity 


are equal to that guaranteed by us. The 
Fisher guarantee on diamonds is based 
upon the soundest business principles. Our 


reputation for fair and progressive deal- 
ings is excelled by no other diamond house. 
We live up to our reputation—not upon it 
--and stand firmly back of our values. 
W. W. Fisher, Sunbury, Pa. 


*x * * 


A pretty face adorned with handsome 
jewelry makes a combination that is doubly 
attractive. During the season of weddings, 
receptions and dinners that is now com- 
mencing you will find everything that you 
need for adornment or wedding gifts, as 
well as handsome dinner and tea service 
articles in the newest designs at Geaty’s, 
Bethlehem, Pa. 

* *K * 

White ivory jewel cases from Paris? 
No; from Pieper’s! Paris styles at Pieper 
prices. We have a lot of beautiful white 
ivory jewel cases which we bought to sell 
special at $1. They came in too late to 
dispose of the quantity bought. So we are 
going to give one of them away free with 
every jewelry purchase of $5 and over. 
I’, Pieper, Covington, Ky 
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How Some Retail Jewelers Recently 
Enlivened Business. 


Written expressly for THe JEweters’ Crrcucar by R. F. N. 


























An Ingenious Selling Method. 


ETAILERS to-day must make it easy 
for the purchaser to buy. Buyers 

will not go to any great trouble to select 
vifts when the selection may be made at 
some place with little or no effort. Spauld- 
ing & Co., well-known jewelers of Chicago 
and Paris, during the holiday season dis- 
tributed among their literature half a dozen 
neat little cards, 2% inches by 3% inches, 
bearing on one side space for the name of 
the person about to receive the gift, the 
value of the article and the name of the 
latter, and on the other side a list of sug- 


gestions. The cards were indented so that 
they might be folded into a space of 2% 
by 2% inches. 


A desirable feature of this selling method 
is the fact that the cards might be dis- 
tributed among different persons or mem- 
bers of the same family. One person, for 
example, might want to give a_ bracelet 
watch and another something in china, 
glass or bronze, and still another some- 
thing in the way of leather goods. Sep- 
arate lists of gift suggestions are on eac! 
card. The same firm is sending out a 
handsome little book, bound in red Mo- 
rocco leather describing the pearl. Before 
forwarding the book a circular was sent 
out accompanied by a card which was to 
be signed by all those who wished the for- 
mer. The circular was printed on light 
gray paper in a darker shade of the same 
color. 

A Baby Booklet. 

\ jeweler in Chicago, C. D. Peacock, hit 
upon a selling scheme which is as ingenious 
as it is original. Unlike the conventional 
holiday book his little pamphlet was en- 
titled “What to give the baby.” This title 
was printed in gold and embossed. The 
mechanical make-up of the booklet was in 
keeping with the text written to appeal ‘o 
lovers of children. The little book meas- 
ures 2% inches wide and 3% inches in 
length, and the pages were bound together 
by a dainty little blue ribbon. 

Each page contained a reproduction of a 
healthful, gurgling baby. The illustrations 
were silhouetted and, like the type, were 
printed in dark brown on a fine quality 
of coated paper. The list of gifts was 
wisely chosen, including pap bowls, plates, 
trays, gold baby necklaces, rings, bab; 
spoons, knife, fork and spoon sets, brace- 
lets, gold lockets, cups, porringers, safety 
pins, food pushers, gold charms, napkin 
rings, etc. The same concern also used 
another odd booklet containing Christmas 
suggestions. A very praiseworthy feature 
of this latter was the list of gifts men- 
tioned under different captions quoting the 
prices, such as: “for 50 cents” “for 75 
cents,” etc., up to $10.00. Under other cap- 
tions a miscellaneous collection of gifts 
was suggested at prices ranging from 35 
cents up into hundreds of dollars. The 
cover page was printed in colors and 


showed a large peacock with its beauti- 
fully varicolored feathers, standing in a 
picturesque landscape and depicted in the 
act of eating from the ground. 
Folders, Catalogues, Etc. 

“Suggestions from the silversmith” sent 
out by the same firm was a folder with a 
hard paper cover advertising Sterling silver 
table ware and reproductions of early Eng- 
lish silver. The cover page printed in col- 
ors showed the old primeval silversmith 
hammering out designs in the antique man- 
ner while he sat upon a crude three-legged 
stool, wearing a leather apron. 

Lebolt & Co. and C. D. Beacock are 
among the jewelers of Chicago who do 
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REMINDER CARDS. 


theater program advertising. The pages 
shown in the group bearing the heading 
“The House of Pearls” and “Bracelet 
Watches” are examples of their recent pro- 
ductions in this line. 

The Sorensen Co., San Francisco, Cal., 
this year sent out neat little booklets 142 
inches Wide by 34 inches long, bearing on 
the front cover a typical rural scene em- 
bellished by forget-me-nots. The back of 
the book gives useful information, includ- 
ing rates of postage, legal holidays, etc. 

“How to Buy Diamonds” is the title of 
a finely printed booklet bearing many marks 
of originality and distributed by Jason 
Weiler & Son, Boston, Mass. The booklet 
is 44% inches wide and 9 inches high, the 
cover pages being of a fine quality of corru- 
gated paper. The word “diamonds” is 
printed in gold and embossed on the front 
cover, while under this is the concern’s 
trademark printed in green. A green bor- 
der also sets off the gold printing. 

The argument on the first inside page 
under the caption “How to Buy Diamonds” 
is strong and well put. On one page is re- 
produced a number of letters from cus- 
tomers testifying to the concern’s reliabil- 
ity. The booklet gives interesting informa- 
tion regarding the birth of the diamond, 
grades of diamonds, where they are found, 
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etc. An interesting page illustrates a num- 
ber of rough diamonds in their actual size 
just as they are received at the concern’s 
Antwerp agency from the Kimberley mines 
in South Africa. The stock illustrated 
comprises diamond rings of every descrip- 
tion, scarf pins, la vallieres, etc. With the 
sale of every diamond the firm gives a 
euarantee which is worded somewhat a3 
follows: 

“We herewith guarantee diamond No. 
2495 sold to C. S. Blank, of Melrose, Mass., 
this day of October, 1912, to be a genuine, 
perfectly cut diamond. We further guar- 
antee the value to be (price stated). We 
agree to allow full purchase price in ex- 
change for a larger or higher-priced dia- 
mond within five years. If this diamond is 
not satisfactory it may be returned and the 
full purchase price will be refunded.” 

This method of selling diamonds is 
praiseworthy. The man who sells diamonds 
must have the public’s confidence, and this 
written guarantee, worded as it is, will do 
much to increase that confidence. 

Business literature in order to be ef- 
fective must be attuned to the methods, 
reputation and policy of the advertiser. A 
dignified concern must do dignified adver- 
tising and a retailer catering to the “hoi 
polloi” must adjust his methods to this 
class. A good example of high-class ad- 
vertising is furnished by the pamphlet dis- 
tributed by Bigelow, Kennard & Co., Inc. 
Boston, Mass., which contains 16 pages and 
advertises only the most z«sthetic designs 
in rich diamond and pearl jewelry. Many 
artistic pieces, including pendants, corsage 
ornaments, bracelets and brooches, are il- 
lustrated, being made up in exclusive de- 
signs and comprising diamonds, pearls, 
sapphires, onyx and diamonds, and such 
rich combinations as aquamarine and dia- 
monds, diamonds and caliber onyx, blue 
moonstone and diamonds, and emeralds 
and diamonds. The concern also adver- 
tiser to remodel jewelry. 

A novel scheme for a booklet was used 
by a department store in Boston during the 
holiday season. The retail jeweler could 
get some very good suggestions from this 
advertising method. The booklet was of 
vest pocket size, 2%8x4 inches, and printed 
in red and green. On one of the in- 
side pages, under the caption “Please 
Shop Early,” is mentioned the location of 
the different departments, including the 
parcel post and post office, a place where 
packages may be checked, a telegram officz 
where telegrams or wireless messages may 
be sent to any part of the world, a place 
where Christmas cards may be bought, etc. 

A personal service bureau was conducted 
in the establishment for the purpose of as- 
sisting in shopping and giving advice. New 
money and clean bills were given in change. 
Gift boxes were furnished without charge 


on all purchases upon request. Even in- 
terpreters were furnished for those who 
did not speak English fluently. A little 


booklet sent out by the concern contained 
the usual memorandum pages, spaces being 
marked off on which to write down “for 
whom,” “article,” “price,” “page.” 

The giving of new money is something 
which could be adopted by the retail jew- 
eler advantageously and would undounht- 
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edly fit in to the jewelry business very 
nicely, being suggestive of freshness, new- 
ness and cleanliness. When this selling 
scheme is adopted, it should be mentioned 
of course in the local newspapers. 

The Thomas Long Co., Boston, with an 
office at 28 Rue D’Hauteville, Paris, dis- 
tributed a booklet that attracted much at- 
tention. The cover pages were of crisp, 
fancy lavender paper. On the front cover 
page in the lower right-hand corner, 
printed in gold and embossed, was the 
firm’s trademark, which is the name Long 
designed in a characteristic manner. A 
mere name not characteristically designed 
cannot be made the subject of a trade- 
mark. The inside pages were printed in 
photographic brown with initials and, bor- 
ders in lavender. The booklet contained 
no illustrations, but abounded in sug- 
gestions. The prices quoted were intended 
to suit the convenience of everyone. Many 
of the articles suggested were advertised 
at very popular prices. 

The Long Co. now occupies the entire 
building in Boston consisting of six floors. 
The retail salesrooms occupy the first and 
second floors, the wholesale department the 
third and fourth floors, while the packing 
and manufacturing departments occupy re- 
spectively the fifth and sixth floors. 

The Sorensen Co., San Francisco, Cal., 
is sending out a calendar 4'4 inches wide 
by 844 inches long, showing in dainty col- 
ors a Summer maiden standing in a field 
of flowers and admiring a gold locket 
which she holds in her right hand. The 
title under the picture is “The Golden 
West.” All of the printing is done in gold. 
A lavender fringed cord allows the calen- 
dar to be suspended. 

Geo. E. Homer, Boston, Mass., is dis- 
tributing a booklet 6 inches wide by 9 
inches high, entitled “The Gift Book.” It 
is artistically illustrated by means of large 
half-tone plates 5x8 inches. A variegated 
collection of Christmas stock is described 
in the booklet. 

Hardegen & Co., Newark, N. J., sent out 
attractive booklets 3%%x4 inches, with 
black leather covers and the title printed 
in black on a gold background. The book- 
let was illustrated by clean-cut half-tones 
showing an exclusive line of. gifts for mer 
and women, including pins, brooches, la 
vallieres, pendants, seal rings, etc. Numer- 
ous suggestions were also given under such 
headings as “For Home,” “For the Dining 
Table.” “Side Board and Buffet.” Blank 
pages were left for the name of the person 
to receive the gift, the value and the ar- 
ticle. 

The Norman Co., Blankville, distributed 
a comprehensive catalogue 7% inches wide 
by 10% inches long, every page being pro- 
fusely illustrated) with large half-tone 
plates. The concern has built up consider- 
able business by filling orders through the 
mail, and the catalogue was accompanied 
by an order blank. 


The blank is arranged so as to prevent 
any misunderstanding, the recipient being 
requested to insert the page in the cata- 


logue, the number of the article, the quan- 
tity, the name of the article and the price, 
together with other information. 

C. A. W. Crosby & Son, Boston, Mass., 
following their usual custom, mailed to a 
selected list dainty little calendars 4%x1% 
inches, bound in red leather. The firm 
name is printed in gold on the front cover. 

The twenty-first annual catalogue of Ja- 
son Weiller & Son, Boston, Mass., this 
year comprises 96 pages profusely illus- 
trated. The index in the back of the 
book adds to its serviceability. The cover 
pages are green and bear the admonition 
“Save One-Third.” A _ vignetted illustra- 
tion of the firm’s large factory appears on 
the last outside cover page. 

The catalogue of the Bihl Jewelry Co., 
Minneapolis,: Minn., is a very attractive 
one, consisting of 62 pages and cover pages. 
A large part of the gold jewelry stock is 
illustrated in colors. 

Hansel, Sloan & Co., retail jewelers, 79 
Pratt St., Hartford, Conn., are sending out 
an attractive calendar for 1914, as has been 
the custom of this firm for many years. 
The calendar is in book form, with covers 
of Jeather and nicely printed. On the front 
cover is printed “1914” and on the back 
“Hansel, Sloan & Co., Hartford, Conn.” 

The Jones,: McDuffee & Stratton Co., 
3oston, Mass., has issued, according to its 
custom for several years, a neat calendar 
for the coming year, having on the reverse 
a handsome picture of the Commonwealth’s 
new pier. 

Gillespie Bros., Pittsburgh, Pa., have is- 
sued a handsome calendar, showing a Hol- 
land scene, which is being distributed to 
the friends of the concern. 

The business literature distributed by 
Emil Geist, St. Paul, Minn., this year was 
very attractive. Mr. Geist’s catalogue 
showed on the first inside cover page a 
beautiful half-tone illustration of his store 
at 28 E. 6th St. On the last cover page 
are given very clear instructions for or- 
dering goods by mail. The catalogue con- 
tains 66 pages. The inside pages are of a 
fine quality of coated paper, and the illus- 
trations, which are numerous, are sharp 
and clean cut. The cover pages are print- 
ed in yellow and green. The history of the 
development of the business since 1835 is 
tersely written on the second page. 

“The Yule-Tide Gift Book” is the title 
of a booklet 8%x4% sent out by the Jac- 
card Jewelry Co. Kansas City, Mo. 
There are 62 pages illustrating a fine as- 
sortment of diamond jewelry, silverware, 
novelties, ete. 

Another noteworthy catalogue is that of 
J. B. Hudson & Son, Minneapolis, Minn. 
The printing is done in a dark shade of 
photographic brown on glazed paper. Jus- 
tice is done to the beauty of the store by 
fine half-tone illustrations showing the 
main storeroom and the silver and china 
rooms. The cover pages are blue with 
a conventional border in gold, the firm 
name in the center being also printed in 
gold. 

Cohen Bros., Minneapolis, Minn., have a 
catalogue comprising 64 pages. The cover 
pages are printed in two colors, the front 
cover showing a number of brooches and 
scarf pins. The firm name is printed in 
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black on a red panel. The illustrations in- 
clude gold jewelry, such as rings, bracelets, 
lockets, necklaces, etc., printed in the actual 
colors of the trinkets. 
x * * 
The Ryan Jewelry Co., Omaha, Neb., 
used a very comprehensive catalogue con- 
taining large half-tone plates illustrating 
a variegated assortment of jewelry. Prices 
are marked along side of each article. 
Some of the illustrations are printed in 
gold and the stones in the rings shown 
in their actual colors. It might be men- 
tioned that attempts at printing semi- 
precious or precious stones in their actual 
colors should not be made unless the best 
facilities for imitating the naural gems 
are a hand. Reproductions of stones in 
color very often detract from their beauty 
considerably owing to the faded appear- 
ance in the illustrations. The cover pages 
of the Ryan catalogue are of a gray color, 
printed in silver and highly embossed. 
With each catalogue the concern sent out 
the following letter: 


Dear FRIEND: 

The uppermost idea in the minds of 
everybody at this time ts Christmas—what 
to give—-where to buy it—what would this 
friend like or be most appreciated by that 
one. 

Christmas shopping ts a great pleasure 
and still a most irksome duty. It is a 
serious question, this buying to suit others’ 
tastes, and you know that the most essen- 
tial feature of a gift is its appropriateness. 
A gift should be a keepsake, a remem- 
brance, a token of esteem and with the 
yrowing popularity of giving gifts, has in- 
creased the demand for jewels, precious 
stones and jewelry novelties for gift pur- 
poses. It is natural, for they are the most 
sensible and most appropriate sort of gift 
—an everlasting remembrance. 

Our large illustrated folder accompany- 
ing this letter will give you a vague idea 
of the assortment you will find here from 
which to select your gifts. 

We have also issued a very beautiful 
catalogue and are anxious to place it in 
the hands of each of our friends and 
patrons who wish it. Please sign. your 
name and address plainly on the card herc- 
with and a copy will be forwarded to you. 

May we also direct your attention to the 
fact that we have been established since 
1884 and have continuously been exponents 
of quality jewelry, never handling any of 
the fictitious sale goods. We do not say 
this in a spirit of “knocking,” but to start 
you thinking as to whether you have been 
dealing with reliable jewelers, to help you 
define that term “reliable jewelers” to your 
own satisfaction. It is natural for all 
jewelers to claim quality as their standard, 
but it is up to you to decide. 

We trust we may have the pleasure of 
Serving you. 

Respectfully yours, 
RYAN JEWELRY Co. 
* * o 


The catalogue of the Gittelson Jewelry 
Co., Minneapolis, Minn., comprised 28 
pages, illustrated by line and _half-tone 


cuts. 
T. L. Combs & Co., Omaha, Nebr., who 
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use the slogan “The Busy Jewelers,” re- 
inforce their newspaper advertising by the 
distribution of a catalogue containing 40 
pages,. illustrated by large and_ small 
plates representing all kinds of Christmas 
stock, including cut glass, silver plated 
ware, watches and a general line of jewel- 
ry. The booklet measured 6% inches by 
934 inches. The cover pages were printed 
in gold and blue. The very light blue 
printing, it must be admitted, did not add 
in any way to the easy readability of the 
type. 

The same concern sent out an original 
little booklet 2% inches by five inches, ad- 
vertising wedding gifts. The cover pages 
were of a chocolate colored paper. Under 
the different captions, “Bride’s Attendants,” 
“Groom” and “Bride” are printed a number 
of appropriate gift suggestions. No prices 
are quoted. The cover pages are printed in 
a dark shade of brown, a panel being cut 
out in the center showing a reproduction 
on ‘he first inside page of a society maiden 
admiring an engagement ring. 

A booklet printed in brown on yellow 
paper with cover pages of a very good 
quality of the same color was sent out by 
C. J. Thiry, Detroit, Mich. There is an em- 
bossed, colored reproduction of a beautiful 
girl’s head in the upper left hand corner, 
The illustrations are very dainty and well 
drawn. The booklet is entitled “The 
Christmas Beautiful.” 

Lebolt & Co., Chicago, IIl., among other 
clever novelties, sent out a handsome little 
memorandum book, 2%x2% inches, for 
“appointments.” Stamped on the front 
cover in a gold panel with raised letters is 
the word “Appointments,” and under this, 
in gold, the firm name. The booklet gives 
the different wedding anniversaries, birth- 
stones and flowers, and contains several 
pages for engagements, etc. Particular 
mention is made in the back of the book 
of the excellent quality of pearls carried by 
the concern, also to its platinum work and 
hand-wrought silver. 

The Cowell & Hubbard Co., Cleveland, O., 
had an advertisement which is a good ex- 
ample of dignified and yet convincing style. 
This concern aims to give the prospective 
purchaser information which will be of 
value to him. By giving this information the 
firm succeeds in increasing the buyer’s con- 
fidence and gaining a great deal of valu- 
able prestige and good will. The Cowell & 
Hubbard Co.’s extreme carefulness in buy- 
ing only first-class diamonds has increased 
its reputation for reliability and dealer in 
high-class merchandise appreciably. In an 
announcement used a few weeks ago the 
following text appeared: 


Of Interest to 
Diamond Purchasers. 


If you buy a diamond that has a tint of 
yellow or brown in color you will event- 
ually become dissatisfied with it. Such a 
stone lacks quality, the very element for 
which a diamond is prized—it looks well 
only until you see it beside a stone of good 
color. 

The dealer who will sell you an inferior 
diamond is not considering your best in- 
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terests and is not deserving of your con- 
fidence. 

We feel that we cannot afford to jeop- 
ardize our reputation by selling inferior 
stones. Every diamond that is admitted to 
our stock must pass the most rigid inspec- 
tion of our experts—and anyone who pur- 
chases here may do so with the assurance 
that the diamond he selects is of unques- 
tioned quality. 

D. Buchanan & Son, Inc., Norfolk, Va., 
are sending out a very attractive little book- 
let entitled “The Gift Book.” It is three 
inches wide and seven inches in length. 
The cover pages are of a good quality of 
corrugated paper with deckeled edges. The 
firm name is printed in gray. The inside 
pages, of which there are 16, are of parch- 
ment paper. The back of the book contains 
several memorandum pages for the name 
of the donee, the value of the gift and the 
article itself or suggestions. The sugges- 
tions given on the different pages “for a 
man,” “for a woman” and “for baby” are 
well chosen. 

S. M. Strain, Brookfield, Mo., instead 
of the usual form of facsimile type-written 
circular letter inclosed in an envelope, 
uses an imitation typewritten letter 
printed on a folder which when folded 
ready for mailing measures 436x5% inches. 
The text of a letter sent out during the 
holiday season in this form ‘read as fol- 
lows: 


BROOKFIELD, Mo., Fall of 1913. 


DEAR FRIEND: 

You have gifts to buy. 

Maybe it is a birthday, wedding anni- 
versary or something similar. 

We are equipped to supply your wants-- 
rings, diamonds, watches, earrings, la val- 
lieres, necklaces, cameos, brooches, cut 
glass, silver, etc. 

Our holiday stock is complete. Recent 
importations, the latest novelties and all the 
new pattern are included. A magnificent 
showing of holiday goods. 

You have gifts to buy. 

Select some permanent and lasting re- 
membrance. Let us aid you in that selec- 
tion. Remember that we have gone to the 
leading sources of supply and selected a 
stock of reliable goods worthy of your at- 
tention. 

It is to your advantage to inspect this 
stock. Our prices are right. An endless 
variety of gifts, with a great range of 
prices, and every one full value. 

Repair work is a specialty with us. Let 
us repair your old jewelry and those broken 
trinkets. 

Mail us an order, to-day or any time: 
you will find our service prompt and satis- 
factory. 

“The final test of superiority is com- 
parison.” We invite the test. Get our 
prices and compare our goods. 

Make this store your headquarters while 
in town. 

You have gifts to buy. Strain can supply 
them. 

Yours very truly, 
S. M. Strain. 
“Where You Can Do Better.” 


At the top of the letter, in white lettering 
on a black background, was the phrase: 
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“Strain’ss—Where You Can Do Better.” 
The advertiser’s trade-mark was shown in 
the lower left-hand corner of the folder. 

An unusual advertising campaign con- 
ducted by the Addis Jewelry Co., 817 Kan- 
sas Ave., Topeka, Kans., proved successful 
prior to the holidays. Most of the ads 
were two columns wide and five or six 
inches long. Only a few words were run 
and the ads were conspicuous by the large 
amount of space unused. The company is 
one of the fortunate ones on Kansas Ave., 
which has been improved by a chain of 
electric lighting standards. The street has 
been dubbed, “The Great White Way.” 

“How to Increase the Value of Your 
Jewels by Superior Workmanship and Ever 
Beautiful Classical Design,” is the title of 
a folder recently mailed to patrons and 
prospective patrons by Cartier, court jewel- 
ers, 712 Fifth Ave., New York. 

The folder is severely artistic in style 
and has the earmarks of extreme quality, 
as is fitting in a house of this gharacter. 
it is apparently printed from steel engrav- 
ings of hand-lettered type. 

Across the top of the inside are displayed 
the coats of arms of the various royalties 
by whom the house of Cartier is employed. 
These include the kings and queens of 
England, Spain, Portugal and Greece, the 
King of Siam, the Emperor and Empress 
of Russia. 

The argument is as follows: 

“Messieurs Cartier, having for years been 
entrusted with the work of remodeling the 
old-fashioned pieces of jewelry owned by 
the above courts into up-to-date orna- 
ments, will be glad to place their docu- 
ments and unique experience at your serv- 
ice. There is no obligation incurred by 
you for having designs created and sub- 
mitted. 

“Estimates are always furnished with 
every sketch, which remains the property 
of the firm. Jewelry entrusted to our care 
is fully insured while in our custody, and 
is left intact until the order for unsetting 
the stones is given by the customer. A 
complete enumeration and description of 
these stones is mailed to their owner before 
they are reset, together with a detailed 
memorandum of the order. The entire 
work is done on the premises in Messrs. 
Cartier’s workship and under their per- 
sonal supervision. Old settings are re- 
turned or credited for, if requested. The 
present time is specially suited for such 
work to insure best workmanship and 
prompt delivery.” 

This idea of reminding patrons of the 
advantages of resetting is one that the 
rank and file of jewelers might profit by, 
and, to repeat the words of the Cartier 
folder, “the present time is specially suited 
for such work.” 

A folder devoted to this subject should 
bring: results that would well repay its 
cost. The methods employed by the firm 
of Cartier to safeguard jewels entrusted 
to them are interesting, and make good 
talking points for advertising. 








The business formerly conducted under 
the name of James C. Hasper & Co., Pitts- 
burgh, Pa., is now to be known under the 
name of Charles Reineman. 
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Interesting Facts About Italian Majolica. 


By Ralph Oliver. 








Fy sgriok has conspicuously come to 
the front of late, and general inter- 
est in it has become quite keen. The high 
favor in which this ware is held by con- 
noisseurs and collectors is evidenced by the 
extraordinary prices paid for handsome 
specimens at the art auctions in London 
and Paris, and especially at the recent sale 
of the Beckeroth collection of Italian 
majolica in Berlin. 

The fact that the German Emperor has 
conceived quite an infautuation for majolica 
ware and that many of his gifts consist of 





CAFAGIOLI DISH IN THE CLUNY MUSEUM. 


pieces from his Kadinen factory, has con- 
tributed its share to create a demand for 
majolica, so that fine old specimens are 
now fetching very fancy prices. 

The origin of majolica is shrouded in 
mystery. According to tradition, it was in- 
troduced into Italy by the Pisans from the 
island of Majorca, or Majolica, one of the 
Balearic Islands, during the 12th century. 
At present, however, competent authorities 
are inclined to believe that it was what is 
known as mesza-majolica that was brought 
over from Majorca. The distinction be- 
tween the two varieties is that mezza- 
majolica is covered with a white clay 
“slip,” whereas majolica has a coating of 
tin enamel, composed of 30 parts of 
powdered glass and 12 parts of in 
dioxide, 

It is generally believed that Lucca della 
Robbia deserves the credit for having dis- 
covered the secret of luster for the tin 
enamel. At any rate, it was during his life- 


time, about the middle of*the 15th century, 
that the art of manufacturing majolica 
reached its highest development. Other 
noted masters of that and the following 
century were Giorgio Andreoli, F. X. 


Avelli, Guido Fontana and Niccolo da 


tables, candelabra, writing utensils, chess 
boards, hand and foot warmers, fireplaces 
and stoves. There are even slabs for 
graves and stair-steps, and, as if this were 
not enough, there are also numerous articles 
of bric-a-brac, little statuettes, busts, relief 
work and large and small animals. 

A short account of the principal Italian 
factories and illustrations of characteristic 
products will doubtless be of interest. 


THE MANUFACTORY OF CAFAGIOLI (TUSCANY). 


Cafagioli is a little village near Florence, 

















PESARO PLATE, 


Urbino. Many of their works were highly 
decorated and painted, the colors being ap- 
plied sometimes before and sometimes after 
fring. 

What is probably the earliest specimen of 
majolica now extant is an ewer, made at 
Rimini, probably during the 13th or 14th 
century, which is now at Sévres Museum. 
The same museum also contains a plaque 
representing a youth on horseback, in a 
blue outline, which bears a date which ap- 
pears to be 1448, though it is not certain 
that the figures have been deciphered cor- 
rectly. The South Kensington Museum in 
England has the ‘most representative col- 
lection of the ware, while the British 
Museum in London is distinguished for 
the number of “signed” pieces which it 
possesses. There are also important col- 
lections in most of the capitals of the 
world, some of the more prominent ones 
being those at the Cluny Museum and the 
Louvre in Paris, the National Museum in 
Florence, and the museums in Berlin, 
Vienna and St. Petersburg. 

The specimens are of every conceivable 
shape. There are plates, salvers, jugs. 
basins, pots, ewers, table center pieces, oil 
and vinegar cruets, mugs, bottles, goblets 
and bowls. Besides, there are frames for 
pictures and mirrors, lamps, flower pots, 
bottle coolers, fruit baskets, incense hold- 
ers, crucifixes, dials for clocks, leaves for 


GUBBIO DISH. 


CAFAGIOLI DISH. 


on the road to Bologna. Though the 
ancient authors make no mention of the 
factory there, its existence is proved by 
many magnificent specimens which bear the 
name of the village, spelled out in full, and 








CAFAGIOLI DISH. 


which are splendid examples of Florentine 
art applied to ceramics, 

It was due to Cosmo the Great that this 
little village became an important center 
for the ceramic art of Tuscany. He built 
a grand ducal castle there, and induced 
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“Country Scenes’—A New Series of Subjects in Underglazé on Royal Doulton Earthenware 


Royal Doulton China and 
Earthenware has that distinc- 
tion—individual character 
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skilled artists and artisans. 
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artists and artisans to come there, giving 
them all possible encouragement in their 
work, 

The specimens from the workshops of 
Cafagioli sometimes bear, on the reverse 
side, a designation of their place of manu- 
facture. The name of the village is spelled 


in various ways, being sometimes Cafagioli, 
sometimes Chaffagioli, or even Cafagiullo; 





DERUTA PLATE IN THE FLORENCE MUSEUM. 


but the name is always accompanied by a 
special sign, composed of a large P and an 
S, the latter being formed by a prolonga- 
tion of the P. The vertical line of the P 
is sometimes barred, and at times it has an 
appendix which seems to form the letter L. 
Occasionally there is also a trident beneath 
the monogram, and usually there is a 
sprinkling of little blue flowers. 

Not all of the pieces from Cafagioli bear 
the name of the village, nor do they all 
have the monogram, but those which are 
without these marks of identification have 
a certain peculiarity of coloring which 
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makes it possible to determine their origin. 
Blue and orange shades predominate in the 
products of this factory. Many 16th cen- 
tury specimens in which these characteristic 
shades appear were formerly attributed to 
the workshops of laenza, but it is now gen- 
erally believed that emanated from 
Cafagioli. 

It is highly improbable that the mono- 
gram on Cafagioli ware is the perscnal 
mark of a particular maker, for there is 
too great a diversity in the styles, and it 
is evident that the pieces were made at 
different epochs It is safe to assume that 


, 
they 


it is a factory mark which was adopted at 





DERUTA PLATE IN THE CARRAUD COLLECTION. 


the time of the creation of the workshop 
and which is found on the products of later 
periods. 
THE MANUFACTORY OF 
The manufactory of Deruta, one of the 
suburbs of Perugia, is one of the oldest 
and one of the most important in Italy. Its 
foundation is attributed to Agostino di 


DERUTA, 
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LARGE PLATE, FAENZA WARE, IN THE CLUNY 






MUSEUM. 
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Antonio di Duccio, a pupil of Lucca della 
Robbia, who made the enameled frieze for 
the Bernardin Church in that city in 1461. 
The products of Deruta, at any rate those 
which date from the first half of the 16th 


century, are distinguished by a great eleg 
ance of style, a certain perfection of de- 
sign, and often by a pearly glazing which 
gives them a peculiar charm. 


The name of 





FAENZA PLATE, 17TH CENTURY, CARRAUD COL- 
LECTION. 


the factory is rarely found on the back of 
the specimens from Deruta. The principal 
mark which distinguishes them is a large 
C, crossed from top to bottom. In ad- 
dition, they nearly always have a row of 
fillets, either in blue or in a metallic shade 
outlined in blue, which is one of the most 
characteristic marks of the factory during 
its finest period. 
THE MANUFACTORY OF FAENZA. 

Although the foundation of the factory 

at Faenza does not seem to date back as far 














CASTEL DURANTE WARE, 


as those of Cafagioli and Deruta, yet it 
has the honor .of having given its name 
(Faience) to enameled pottery. The old- 
est known products of the workshops of 
Faenza date from the year 1487, and con- 
sist of enameled tiles made for the church 
of Saint Sebastien and Saint Pétrone. Ac- 
cording to the best authorities, the creation 
of the first factory in Faenza was due to 
the Manfredi, who were lords of the city 
from 1354 to 1501. 

For a long time most pieces which had 
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Open 
Stock 


Patterns 


For immediate delivery 
—over 20 different varie- 
ties of decorations. 


Our 


New 
Home 


After 45 years in Bar- 
clay Street we are now 


in the 
Nothing in China ap- 


peals more quickly to 
high class trade than 
the world-famous 


“G. D. A.” Limoges 
Factory Est. in 1797 


Emmet Building 


95 Madison Avenue 
cor. 29th Street. 





Show Rooms centrally 
located, commodious, 
well lighted, convenient 


to hotels and railroads. A display means quick 


sales, gocd profit and 
adds prestige to your 
store. 


WE INVITE YOUR 
INSPECTION 














Place Plates, Dinner Plates, Bread and Butter Plates, 

After-Dinner Coffees, Ice Cream and Chocolate Sets, 

Bedroom and Boudoir Sets, 
Dinner Sets 


A Few of Our Many Patterns 

















Send for Our 
New Catalog 


A Large Variety of Single 
Articles for Wedding and 
Summer Gifts 
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no metallic reflection were attributed to 
Faenza, but minute examination and care- 
ful study have made it possible to deter- 
mine their real place of origin. There is 
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of the 18th century, two centuries after 
the classic period for majolica, his assertion 
has not much weight. Yet it is very likely 
that the manufacture of simple pottery 





PESARO 


still much uncertainty with regard to 
Faenza ware, but its distinctive signs have 
been defined with sufficient clearness to 
make proper classification possible. 

In addition to the perfection of design, 
the delicacy of the coloring and the elegant 
simplicity of form which characterize the 
products of this factory, there are certain 
marks of identification. Most of the 
pieces have on their reverse side concen- 
tric lines, sometimes blue, sometimes al- 
ternating with concentric orange lines. 
There is also often a circle, traversed by a 
cross, forming a sort of wheel with four 
spokes, with a dot or a crescent in one of 
the open spaces between the spokes. A 
great number of plates and vases of the 
same origin have, besides, on their prin- 
cipal side, a distinctive sign which consists 
of a front view of a masque, with a lengith- 
ened skull and with a beard which spreads 
out and mingles with acanthus leaves, or 
which turns into a scroll of elegant form 
and delicate design. 

The collections of the Cluny Museum 
show these various characteristics very 
clearly, making that museum an important 
place for the study of these products of 
ceramic art. 

A large commerce in enameled pottery is 
still carried on at Faenza. This ware re- 
tains the name of majolica. 


THE MANUFACTORY OF PESARO (DUCHY OF 


URBINO). 
The manufactory of Pesaro, on the 
shores of the Adriatic, had the good 


fortune to have a historian of its own, 
Giambatista Passeri, who was born at 
Pesaro, and who, in his book on majolica 
at Pesaro and in the neighboring places, 
traces the beginning and the progress of 
ceramic manufacture in his native city. In 
his affection for his city, Passeri claims that 
it was the birthplace of ceramic art in 
Italy; however, as he lived in the middle 


EWER AND BASIN 


IN THE CLUNY MUSEUM. 
was carried on there at a very early date. 
The first documents relative to enameled 
pottery in Pesaro date from the second 
half of the 15th century, and all of the 
pieces from this factory in the Cluny 
Museum are from that period. These speci- 
mens are of two sorts, some being enameled 
on both sides, and others being enameled 
on their principal side and simply glazed 


2Q] 


tinguishing mark of the products of the 
Pesaro factory. 

The situation of this city on te shore 
of the Adriatic, with an excellent harbor, 
assured a wide market for its products. 
The manufacture of glazed pottery is still 
carried on there with much success. 

THE MANUFACTORY OF CASTEL DURANTE 

(DUCHY OF URBINO). 

The little city of Castel Durante, which 
changed its name to Urbania, in 1623, 
is said to have produced stanniferous 


enameled ware as early as the end of the 
century. 


14th However, this theory is 





URBINO PLATE IN THE CLUNY MUSEUM. 


based solely on documentary evidence in 
the archives of Castel Durante, and is not 
confirmed by any existing specimens. It 
‘was only during the first years of the 16th 
century that pieces appeared which bore in- 

















URBINO EWERS FROM THE COOPER SALE, 


on the reverse. All of the specimens of 
the first sort bear on their reverse side con- 
centric lines of a fiery tinge on a back- 
ground of white enamel, which is the dis- 


dications of their origin. Cipriano Piccol- 
passo, author of Trois Livres de l'art du 
potier (Three Books on the Potter’s Art), 
was from Castel Durante and directed a 
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CHIME CLOCKS OF QUALITY 


The celebrated “ELLIOTT” 
tubular hall and mantel chimes, 
wonderfully resonant, perfect 
time keepers and_ beautifully 
cased, appealing to the most dis- 
criminating customer. 


Write for Our 
Latest Catalog 


Write for Our 
Latest Catalog 





We have the finest makes of Ger- 
man chime, both hall and man- 
tel as well asa line of very fine 
mahogany and oak cases fitted 
with the best French 15-day strik- 
ing movements. | 
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faience factory there about the year 1550. 

\mong the pieces from Castel Durante in 
the various collections there are several 
which bear the name of their places ot 
manufacture, spelled out in full. Lhey are 
<listinguished by great facility of execution, 
as well as by a certain boldness of color- 
The principal motifs are musical 
emblems or warlike trophies, on blue back- 
grounds, picked out in yellow. Most of the 
best specimens are from the last half of the 
léth century. Among them are many vases 
for pharmacies, bowls for mushrooms and 
ewers, which bear the characteristic marks 


ings. 
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Fontana. His Orazio Fontana, also 
devoted himself to ceramic art. He made 
many pieces for the Dukes ot Urbino and 
many other specimens, which are remark 
able for their boldness of design and for 
their cleverness of execution. His prod- 
ucts usually have on their reverse side the 
letter O, between two dots, and sometimes 
there is also the inscription: Fatto (or 
fate) in Urbino m botega de Oratio Fon- 
tana. 

Besides the personal marks described 
above, all of the wares manufactured in 
Urbino are marked with three concentric 


son, 
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URBINO PLATES FROM THE COOPER SALE. 


of the workshops of Castel Durante. Most 
of the inferior products of these work- 
shops date from the 17th century. 

Of all the manufactories of the duchy ot 
Urbino, that of Castel Durante, according 
to Passeri, was the only one which still 
showed signs of vitality in the first years 
of the 18th century. A new impulse was 
given to it at that time by Cardinal Stop- 
pani, but the renaissance was of short 
duration. In fact, as early as 1722 the 
products of the manufactory had already 
begun to show marked signs of deteriora- 
tion. 

MANUFACTORY OF URBINO. 

According to  Passeri’s J/istoire 
amajoligues, the wares that are usually as- 
<ribed to Urbino were first manufactured, 
not in Urbino itself, but at the near-by 
castle of Fermignano. There is no docu- 
mentary evidence proving the existence of 
workshops at Urbino before the 16th cen- 
tury, though Luigi Pantaleoni mentions the 
names of several potters who worked there 
in 1501 and even in 1477. It was only 
about the year 1530 that the pieces began 
to be signed by the makers. First among 
them ranks Francesco Xanto Avelli da 
Rovigo, several of whose pieces are still 
extant, bearing his signature in full, and 
with dates ranging from 1530 to 1542. 

About the same time, the works of Guido 
Durantino appeared. His products bear the 
inscription: Jn Botega de Mo Guido 
Durantino, in Urbino, 1535. The differ- 
ences in execution in pieces so marked 
make it seem probable that though he di- 
rected the workshops, he did not person- 
ally manufacture all its products. 

Durantino had adopted the surname of 


THE 
des 


lines, orange on a background of white 
enamel. 


THE MANUFACTORY OF GUBBIO (DUCHY OF 
URBINO. ) 


The factory of Gubbio is one of those 
which have produced the most brilliant 
specimens of ceramic art. It owes its 
reputation for its beautiful plaques with 

















GUBBIO DISH FROM THE COOPER SALE. 


metallic reflections to Giorgio Andreoli, 
above all others. This master, the son of 
Pietro Andreoli, was a native of Pavia. In 
his youth, after having distinguished him- 
self by some remarkable works of sculp- 
ture, he came to the little city of Gubbio 
and, with his two brothers, set up the 
workshop which produced the pieces of 
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majolica which are now so ardently sought 
by collectors. 

It was about the year 1519 that the prod- 
ucts of Gubbio first began to bear the dis- 
tinctive marks of the workshop. These 
consisted of the letters M° G°, the initials 
of the master (Maestro Giorgio), or else 
certain other letters which have not yet 
been explained, but which be the 
initials of collaborators. letters 
were always accompanied by curved marks, 
like flowers, repeated several times on the 
reverse side of the pieces and under the 
border, as well as by fretting, sometimes 
with metallic reflections, sometimes in blue. 


may 
These 


SIENNA. 


Specimens from the Sienna factory, which 
seems to date back to the first half of the 
16th century, are quite rare in the collec- 
tions. The factory was still in existence in 
the 18th century, as is proven by a plate 
bearing the date 1733, with an indication of 
its origin and the name of the maker, Fer- 
nando-Mario Campini. 

Other Italian majolica factories were 
those of Venice, Padua, Bassano, Rimini, 
Monte Feltro, La Frata, Monte Lupo, etc., 
but they are of lesser importance, so that 
we will content ourselves with merely men- 
tioning them here. 

Taken in all, it is no exaggeration to 
say that in the Middle Ages Italy pro- 
duced, under the general name of majolica, 
some of the most beautiful specimens of 
the ceramic art that the world has ever 
seen, and its returning favor is well 
merited. 


A Famous Tobacco Box. 








HE famous Westminster Tobacco Box, 
formerly in Caxton Hall, is preserved 

in the strong room at Westminster Town 
Hall. This box has an interesting story. 

In the 17th and 18th centuries it was 
customary for the overseers to meet their 
predecessors in office at one of the prin- 
cipal taverns to compare notes and “drown 
their cares in a cloud of smoke.” These 
meetings resulted in the formation of a 
“Past Overseers’ Society.” In 1713, Henry 
Mouck, one of its members, presented the 
society with a horn tobacco box of about 
three ounces’ capacity. This was decorated 
by the recipients with a rim of silver with 
the donor’s name. At the appointment of 
new overseers it was always intrusted to 
the senior member of that body, on con- 
dition that an inscribed decoration was 
added. 

The box itself was soon completely cov- 
ered with silver, and a cover was provided 
which, in its turn, was covered; then a 
third, a fourth and a fifth cover became 
necessary. Then it was fitted with a pedes- 
tal and a cover of oak, on whiclr there is 
still room for 21 plates. Some of the 
plates were designed by Hogarth, and 
nearly all represented some event of the 
year. 

Whereas, the box measured 3 inches by 
5 inches originally, it now measures 24 
inches by 30 inches, and weighs more than 
100 pounds. 

It was once stolen by burglars, but was 
recovered in time before it reached the 
melting pot. 
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This Hall Clock is One of the 
Finest Library Clocks Ever Produced 


a superb mahogany Empire or Colonial cabinet with sweep second movement, 
having dead-beat escapement, maintaining power and compensated Gridiron pen- 
dulum. The dial is silvered and the numerals are bevelled and gilt. Besides being 
Clocks. A Complete Line. a “Regulator” this clock has tubular bells of the best make. We offer the model 

in two combinations exclusively: Westminster and Trinity with 6 Bells, or 
Westminster, Trinity and Notre Dame with 9 Bells. In both combinations the hour is rendered on a 
chord of 4 bells. These are copyrighted. 

The above chimes are the most musical known—7?s the Whittington and the St Michael are rather 
similar it is superfluous to have both in the same cloc:; besides not being precisely a “melody” or song, 
they are merely of the ordinary carol type. 

Our representatives, Messrs. Hubert Somborn and Charles J. Mittelkauf, will soon call on the clock 


No. 294. 


trade. 


RICHEST LINE OF CUT GLASS 


ever shown by Bawo & Dotter, Ltd. Some of the new patterns produced at our own Cut Glass factory. 
The floral and combination pattern. Our Astor flower pattern combined with prism and beads. It is a most 


attractive line. 
Another is the American Beauty Rose. 
In above decors we make all of the staple articles and numerous shapes in novelties. 


SILVER DEPOSIT 


Something entirely new. Light cutting with silver band. These goods are made in all staple articles. 
Fern Dishes, Comports, Sugar and Creams, Vases, etc., etc. 


BRASS NOVELTIES 


Waste Paper Baskets (3 shapes), Ladies’ Work Baskets, Cabarets, Jardinieres, Umbrella Stands, 
Vases, Candlesticks, etc., etc. 
It will pay you to look over these lines before placing your order. 


BAWO & DOTTER, Limited 


20-28 WEST 33rd ST., NEW YORK 
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THE CONNOISSEUR’S HANDBOOK. 





Definitions of Some Technical Terms in Gold and Silver Smithing and Ceramics 
Alphabetically Arranged for Easy Reference. 





By Clement W. Coumbe 
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“A badge used 


STAFFORD KNOT (her.). 
See cut, in 


by the family of Stafford. 








IN BASE THE STAFFORD KNOT, IN CHIEF THE 
BOURCHIER KNOT. 


base the Stafford knot, in chief the Bour- 
chier knot.”—Berry. 

Stac. In ecclesiastical art St. Julian 
Hospitator has been represented with a 
stag near him, as has also St. Rieul; St. 
Felix of Valois has been pictured accom- 
panied by a white stag with a cross be- 
tween its horns, also as sitting by a foun- 
tain, a stag drinking near by; St. Aidan 
has been represented with a stag crouch- 
ing at his feet; St. Ida or Itta (widow) 
has been depicted with a stag having 
flames at his horns; St. Eustachius has 
been pictured with a stag having a cross 
between its horns; St. Hubert has been 
represented with a stag on a book, also 
the same but having a crucifix between its 
horns or the stag is bounding before a 
hunter kneeling, and also with a stag, book 
and crosier; St. Meinulph has been pic- 
tured holding a church, a stag lying near 
him; St. Humbert has been represented 
having a stag take refuge under his man- 
tle which lies on the ground; St. Simeon 
of Polirona has been depicted having a 
stag near him; St. Procopius has been 
pictured with a stag taking refuge near 
him; St. Osith or Osyth has been repre- 
sented with a stag near her. (Husenbeth.) 

STALAGMIUM (Gr. and Lat.). “An ear- 
ring decorated with pearls or small gold 
or silver drops, which bore more or less 
resemblance to the shape of a drop of 
water (cradayua). whence its name.”—Mol- 
lett. “An eardrop, pendant.”—Andrews. 

STALL PLATES. The different Orders of 
Knights had their special chapels, such as 
the St. George’s Chapel, at Windsor, of 
the Knights of the Garter. The Knights 
of the Bath had their chapel in Henry 
VII.’s chapel, Westminster Abbey. The 
stalls of the chapels were individually as- 
signed to different members of the order, 
and plates bearing the coat-of-arms of the 
occupant, and also his banner hanging 
above, indicated the owner. The earlier 
stall plates show heraldic emblazoning at 
its best period. 

STAMPED ORNAMENTS (cer.). “Orna- 
ments formed by applying little knobs or 
wafers of clay to the piece, and then 
stamping them with a seal, as one would 
stamp an impression in wax.”—Burton. 

Star (her.). Sée estoile, mullet. In 
token of his great victories over the Sara- 





EARLY XV CENTURY STALL-PLATE OF RICHARD 
BEAUCHAMP, EARL OF WARWICK. IN 
WINDSOR CHAPEL, 


cens, Richard I. placed a star over a cres- 
cent, symbolic of the supremacy of Chris- 
tianity over Mohammedanism. “The star 
is one of the less common symbols of 
Christ. It owes its origin to the text in the 
Apocalypse, ‘I am the root and offspring 
of David, and the bright and morning star.’ 
* * * The star is associated again with 
Christ at the Nativity and Epiphany, the 
star of the East being always a feature in 
the representation of that event.”—Hulme. 

In ecclesiastical art St. Dominic has been 
variously represented with a lily in his 
hand and a star over his head, on his head, 
on his breast, on his forehead, or holding 
a book, a star on his forehead, also with 














STALL-PLATE OF HUMPHREY, DUKE OF BUCK- 
INGHAM, AS EARL OF STAFFORD. ABOUT 
1429. IN WINDSOR CHAPEL. 
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rosaries in his hand, a star on his fore- 
head; St. Humbert has been depicted with 
a star on his forehead; St. Bernardin has 
been pictured holding a banner with mono- 
gram IHS, a star over his forehead; St. 
Bruno has been represented with a star on 
his breast, crucifix in hand and globe under 
his feet: St. Thomas Aquinas has been pic- 
tured with a star on his breast; St. Swid- 
bert has been variously depicted with a 
star on his breast or in his hand od hold- 
ing up a star, also as having a star on his 
crosier; St. Peter of Alcantara has been 
represented as walking on the water with 
a lay brother, a star over his head; St. 
Nicholas of Tolentinum has been depicted 
as a hermit of St. Augustin, stars round 
his head; St. Athanasia has been pictured 


‘with a star on her breast, or weaving, a 


star over her. (Husenbeth.) 

STANDISH. Old English name for a case 
used to hold pens and ink. An inkstand. 

STANNIFEROUS ENAMEL (cer.). Enamel 
containing tin (stannum) in its composi- 
tion to produce an opaque white coating. 
It is often called tin-glase. It was used 
very early in Spain, then in Italy during 
the XV and XVI centuries. In the latter 
century it was introduced into France, 
where it entered into the faience industry. 
Holland used it in its Delft ware to obtain 
the outward effect of Oriental porcelain. 
Thence it found its way to England, when 
delft ware was produced there. 

StTaTuE. In ecclesiastical art St. Hed- 
wiges or Avoice has been represented with 
a church and statue of the Blessed Virgin 
Mary in her hands; St. Dominic has been 
depicted with a lily in right hand, a statue 
of the Blessed Virgin Mary on a book in 
left; St. Marcellus (martyr) has been pic- 
tured overturning a statue of Jupiter. 
(Husenbeth. ) 

STEATITE, also called soapstone, talc, pot- 
stone, etc. It has been frequently used as 
an ingredient in ceramic bodies, even in 
porcelain itself. It is a silicate of mag- 
nesia. “A soft, unctuous, magnesium min- 
eral,:used by the Chinese for statuary and 
decorative purposes.”—Mollett. 

STEEPLE SALTS. See salts. 

Stern. The German term for the stone 
ware mug. “It is derived from the old 
high German word ‘steina.’”—Prime. 

STEIN-zZEUG (Ger.).—Stone ware. 

STELE, or stela. “The stele is the Greek 
tombstone. It usually takes: the form of 
an upright tablet, sometimes tapering 
towards the top,-and bears an inscription. 











GREEK STELE IN BRIT. MUS. 


It is sometimes decorated with rosettes, 
garlands and figures. At the top is a plain 
cornice, on which an ornament similar to 
the akroter (to which refer) forms the 
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crowning finish. Although the akroter and 
the stele crest often have an_ identical 
form, still the style of the crest is as a rule 
more severe; and it is the characteristic of 
a great number of steles that they have 
not the striking palmette center, which the 
akroter always possesses. Very often, too, 
the crest is so designed that the sides are 
extended to make a larger feature. These 
monuments, dedicated to the memory of 
the dead, show better than almost anything 
else the special individuality and beauty 
of Greek ornament.”—Meyer. 

STEPHANOS. Greek for crown. The ste- 
phanos was the leaf crown awarded the 
victor, or chaplet bestowed as a special 
honor. The stephanopolis was the chaplet- 
seller of the Greeks and Romans. The 
polos crown ranks higher than the ste- 
phanos. 

STEPHANE (Gr.). The Greek coronet or 
tiara, known as stephane, was wide at front 
(over the forehead) and continued at the 
side and behind as a narrow band. It was 
used by ladies of rank as an adornment. 

StracciaTo (Ital.). “Sculpture in very 
low relief, less than basso-relievo.”—Mol- 
Wett. ‘ 
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the lacerations of the thorny crown, and 
others again the marks in the palms of 
their hands or on their feet of the nail 
prints.”—Hulme. 

In ecclesiastical art St. Francis of As- 
sisi has been represented receiving the holy 
stigmata; St. Catherine of Siena has been 
depicted with the stigmata, a lily anda 
book; St. Bridget of Holland has been pic- 
tured receiving the stigmata; St. Margaret 
of Hungary has been represented with the 
stigmata, cross, lily, book, a crown at her 
feet; St. Walter (confessor) has been pic- 
tured as a dominican, rays of gold darting 
from stigmata in his hands and from his 
right side. (Husenbeth.) 

STILTS AND SPURS (cer.). “Pieces of re- 
fractory clay with sharp points or edges 
used to support articles during the firing of 
the glaze. Little marks are often found 
on pieces of ware where they have reste-l 
on such supports.”—Burton. 

StocHEIon (Gr.). A form of sun-dial. 
See horologium. 

Stone. In ecclesiastical art St. Jerome 
has been variously represented with a stone 
in his hand, a stone lying near him, or 
beating his breast with a stone; St. Zeno 
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has been portrayed with a stone tied to his 
neck; St. ‘Callixtus has been picturel 
with a huge stone tied to his neck; 
St. Symphorosa has been depicted thrown 
into the water with a _ stone tied to 
her neck; St. Theodosia has been repre- 
sented with a stone in her hand; St. Eu- 
phrasia (virgin) has been portrayed as a 
nun carrying a_ stone; St. Stephen 
(martyr) has been variously depicted as a 
deacon holding stones in a napkin, or as 
holding stones in his robe, or in his hand, 
or in a dalmatic, or two stones in one hand, 
one on his head and palm in the other 
hand, also as with one stone wounding his 
head, or holding a palm with stones on his 
head or a stone on his shoulder, or with 
five stones on a book; St. Vitalis has been 
pictured with stones in his lap, between 
two youths, each with a stone in his hand 
(Husenbeth.) 

STONES, PRECIOUS. “It is possible that 
the pagan belief in the efficacy of certain 
stones, such as the diamond, the jasper, 
the topaz, the sapphire and the opal, to win 
from the gods a favorable answer t» 
prayer, and, in the case of other stones, to 
ward from threatening dangers, may have 





STIGMATA (Lat.). The Five Wounds ot 
the Crucified One; the nail marks on 
hands and feet and the pierced side. “It 
was a favorite subject for legend in medi- 
eval times that certain men and women of 
peculiar holiness, desirous to share the suf- 
ferings of Christ, were so highly favored 
of heaven as to be permitted to bear in 
their own bodies the stigmata, the signs of 
the sufferings of their crucified Lord, some 
bearing all the marks and others one or 
more of them. Thus several wore the scar 
of the spear wound in their sides, others 


STIGMATA DECORATION, BY WELBY PUGIN. 


has been depicted with a stone in his hand; 
St. Timothy has been portrayed with a 
club and a stone; St. Comgall has been 
pictured with a red-hot stone in his hand; 
St. Barnabas has been represented pressing 
a stone to his breast; St. Bavo has been 
depicted carrying a great stone in his arm; 
St. Albert of Ogna has been pictured cut- 
ting through a stone with a scythe; St. 
Pancras has been represented with a sword 
and stone in his hands; St. Florian has 
been pictured with a stone about his neck, 
thrown into the river Ens; St. Pantaleon 


not been altogether without influence when 
Christianity superseded the worship of the 
gods of paganism. The great wealth of 
jewelry expended on shrines, crucifixes, 
vestments and pictures may have been 
partly the result of belief in its efficacy as 
well as a gift of faith and homage to the 
glory of God and the enhanced honor of 
the saints.,—Hulme. Also in this connec- 
tion should be remembered that the Church 
ordained that the precious stones used in 
the ritual were to be uncut—therefore, not 
on account of their great beauty. The 
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Jewish high priest’s breast-plate consisted 
of precious stones (urim and thummim). 
Hulme says: “A decree of Pope Innocent 
IJ]. in the XII century ordained that 
henceforth the sapphire should always be 
the stone used in the rings whereby the 
bishops at their investiture were wedded 
to the Church. When sacrifices were of- 
fered and responses sought from Phoebus. 
it was thought that he was better pleased 
and that it was easier to get one’s request 
granted if the sapphire were exhibited, 
since it was a sign of concord and, there- 
fore, in the Middle Ages it was held to 
keep a man safe from fraud, fear and 
envy.” 

STONE WARE (cer.). German, Steinzeug ; 
French, grés. “Those varieties of earthen 
ware which, when sufficiently fired for use, 
are practically impervious to fluids, and so 
do not need a coating of glaze. Glazed 
stone wares are, however, often manufac- 
tured, and the commonest type of glaze is 
that made by throwing salt into the kilns 
(see ‘salt-glaze’).’—Burton. The colors 
used in stone ware are: Cobalt for a 
transparent blue; iron for a dark brown; 
manganese is sometimes used for a puce. 
These are the only colors we find in old 
English stone ware, in the glaze of salt- 
glaze ware. Stone ware is usually fired 
but once, the liquid glaze being applied 
(with a brush or by dipping) to the un- 
baked body. Where a glaze effect is to be 
produced with biscuit ground, the glaze 
spaces can be covered on the unburned 
body cr can follow and receive a second 
firing. In salt-glazing of stone ware the 
salt is thrown into the furnace when at its 
fiercest heat. 

Otto v. Falke says of old German stone 
ware (Steinzeug): “It is made of natural 
pipeclay that is subjected to a powerful 
fire so long that it coagulates—that is, be- 
comes close and impervious to fluids. We!l 
burned, it surpasses the lead-glazed earthen 
ware, the tin-glazed faience and other spe- 
cies in hardness, and is not to be scratched 
with steel. Not every kind of clay existing 
in the industrial section is available for 
stone ware without manipulation. In order 
that the stone ware shall take on its pecu- 
liar salt-glaze and turn out well, the clay 
must have an appreciable amount of silicic 
acid—that is to say, quartz-sand. Thereto 
a mixture of fat clay is often necessary 
with poorer kinds rich in sand. The 
method of burning in large sloping flame- 
ovens” (kilns), “that can take in many 
hundreds of pieces of pottery, had as 4 
necessary condition the manipulation of a 
number of kinds of clay of different fusion 
points. The pieces to be burned were 
placed in the oven without the protection 
of saggers. and were stood up on top of 
the others.” These different kinds of clay 
mixtures were used according to their 
powers of sustaining weights in the great 
heat. The more refractory were placed 
below so as to hold up the masses above, 
the next best heat-withstanding clay pieces 
came next and so on till the clay which 
collapsed easiest was used for the upper 
tier. These changes of proportions of in- 
gredients produced changes in the color of 
the body when taken from the oven. “Thus 
the sometimes light, sometimes dark, now 
bluish, now yellowish, body is a poor aid 
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in distinguishing the origin of doubtful 
pieces.” 

Under the present lights we see that, in- 
stead of the Rhenish art pottery originat- 
ing in Raeren, Cologne, the center of Rhe- 
nish art life at the period of the transition 
from Gothic to Renaissance, gave birth to 
artistic ceramic decoration. The emigra- 
tion of the Raeren masters to Grenzau and 
Grenzhausen, and of Siegburg masters to 
Hohr, that lifted up the Westerwald art 
industry, was not in the XVII century, 
during the decadence of Raeren and Sieg- 
burg, but, as is now proven, was in the 
end of the XVI century. (v. Falke.) Men- 
niken and Kalb migrated from Raeren, 
Kniitgen from Siegburg. 

\nd thus, while we can differentiate the 
Walloon ware from the German, the Hes- 
sian, Frankish and Saxon from the Rhe- 
nish, we must refuse to choose, with abso- 
lute certainty, Raeren from Westerwald 
jugs. 

For particulars of the different features 
of the old Rhenish Steinzeug see under 
Cologne, Frechen, Siegburg, Raeren, Héhr- 
Grenshausen (Westerwald), ett. 

STOUKING (cer.). “The old Stafford- 
shire name for the operation of making 
and fixing the handles, spouts and feet of 
jugs, mugs, tygs, posset-pots, etc.”’—Bur- 
ton. 

Stove. The verb to stove, meaning to 
bake or fire in the porcelain oven, is at 
times used by some writers on the subject 
oft ceramics. 

Strapwork (German, Riemenornament; 
French, entrelac). Intertwining bands or 


ribbons used in ornament are so called. 


“The development of strapwork is an in- 


teresting phase of Renaissance ornament. 
~ > It was less favored by Italians 
than by the French and English. In Eng- 




































































Fig.3 Fig. 


land, during the reign of Elizabeth, this 
form of carving was used so extensively 
that it is to-day largely associated with 
the name of the sovereign. ‘Elizabethan 
strapwork’ is the name given to the pierced 
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and scrolled woodwork of this period.”— 
Robie. “The wood carvers of the Renais- 
sance employed strapwork in such a way 
as at the slightest cost of carving to give 
value to the wood and at the same time to 
preserve the characteristic flatness of a 
door-panel frieze (see Fig. 1) or whatever 
it might be. The mere difference of sur- 
face between flat strapwork (such as we 
find in English Elizabethan or Jacobean 
carving—very suggestive sometimes of 
fretwork) and its slightly sunk gronnd 
goes for something. The French carvers, 
however, by the very slightest variation in 
the surface of the straps, inclining them 
now to this side, now to that, and, making 
them dip one under the other (Fig. 2), 
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gave life to this most arbitrary form of 
ornament, even without the slight folia- 
tion of the straps (Fig. 3), which some- 
what lessened the difficulty of the problem 
of design. It is not so easy as it seems 
to design a simple strapwork pattern like 
that of Figs. 1 and 3. 

“In Gothic work the strap takes more’ 
the form of ribbon curling over at the 
ends, as in the panel Fig. 4, where it cori- 
trasts at once with the flat ground and 
with the richer carving of grapes and vine 
leaves. Workers in gold and silver found 
in strapwork a means of decoration per- 
fectly suited to their method of work. It 





Fé 4. 


was relieved from the ground by its sur- 
face and texture, and yet in its turn ‘sub- 
ordinate to richly embossed arabesque or 
bunches of natural fruit and foliage. 
“Strapwork of white marble forms again 
the framework absolutely necessary to the 
effect of Opus Alexandrinum” (to which 
refer) “and the minute mosaic designed 
by the Cosmati in emulation of Byzantine 
workmanship. In Byzantine carving the 
strapwork was sometimes itself molded to 
give it a texture distinguishing it from the 
plain ground and from the richer bosses 
of ornament contrasted with that (Fig. 5). 
It abounds in Romanesque stone carving. 
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It is the main element in Scandinavian de- 
sign. Further use of strapwork in orna- 
ment will occur to everyone. It has been 
dwelt upon so far only to indicate how the 
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simplest device may run through the de- 
sign of periods and countries wide apart, 
and to show how kindly it will sometimes 
adapt itself to crafts as different as inlay 
from carving, as carving from embossing. 

“In this connection it should be men- 
tioned that the cartouche work which is so 
typical of ornament of the late XVI and 
XVII centuries is only a development of 
strapwork.”’—Day. 

STRASBURG. Faience and hard porcelain. 
The factory here was founded by Charles- 
Francois Hannong about 1709; at this pe- 
riod nothing hardly was made but pipes 
and tile-ovens imitating those of Nuren- 
berg. About 1721 Hannong became asso- 
ciated with a refugee from the Meissea 
factory, named Wackenfield (spelled also 
Wankenfeld), who had, unsuccessfully, at- 
tempted to establishehimself in Strasburg. 
Then the making of stoves was changed to 
that of porcelain and faience. Garnier 
says several years later, aided by his suc- 
cess, he constructed another factory at 
Haguenau, 28 miles from Strasburg. In 
1732 he ceded his two factories to his sons 
Paul-Antoine and Balthazar. Paul appears 
to have been the more intelligent and ac- 
tive, and soon (1738) became sole pro- 
prietor at Strasburg. Up to 1750 (Garnier 
tells us) the Hannongs gave most of their 
attention to making porcelain, to which 
they had tried to apply the decorative 
process of faience, employing colors mixed 
with fondants (flux) which made them ad- 
here to the enamel at a lower temperature 
than that at which the enamel fused. By 
1750 the manufacture of hard porcelain 
had become sufficiently important to over- 
shadow the Vincennes factory (later the 
royal Sévres). The latter obtained (1752) 
from the King an injunction forbidding 
Paul Hannong to continue its manufacture 
and ordering him to demolish his furnaces 
in two weeks. Hannong moved his factory 
to Frankenthal, in the Berman Palatinate. 

Under Pierre-Antoine Hannong, his son, 
the manufacture of faience was continued 
at Strasburg and Haguenau. In 1762 
Pierre went to Paris and his brother 
Joseph-Adam succeeded him. Taking ad- 
vantage of the royal edict permitting por- 
celain to be manufactured in the French 
factories, the decoration being restricted to 
blue or other single colors, Joseph started 
hard-paste ovens again in Strasburg. But, 
with the death of his great patron, Cardinal 
Constantin de Rohan, financial troubles en- 
sued and he was thrown into prison for 
debt. He fled to Munich, where he died in 
abject poverty about 1790. And the Stras- 
burg factory went out of existence. 
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Wylde says the Strasburg early porce- 
lain was experimental and “never arrived 
at perfection” under Charles-Francois 
Hannong. Later pieces generally have the 
defect of being “peppered” (speckled), 
showing. black specks from defective fir- 
ing. “There are, however, exceptions, and 
some remarkably fine examples (of por- 
celain) still exist.” 

Garnier says: “Strasburg faience is dis- 
tinguished by its beauty and purity of its 
lovely milky-white enamel, by its elegant 
and capricious forms, and, above all, by its 
vivacity of colors, notably red and car- 
mine. The decoration is composed almost 
exclusively of bouquets, chiefly roses, peo- 
nies, hyacinths, carnations, tulips and my- 
osotis in powerful coloring executed with 
great freedom, sometimes traced in black 
and with fine hatching covered over in the 
flat, sometimes modeled with a finish unex- 
celled in the finest poxcelain painting. 
Many pieces were decorated alike, espe- 
cially plates, with Chinese grotesques fish- 
ing with rod and line or gravely smoking 
long pipes. This decoration was imitated 
both at Marseilles and Sinceny in the last 
years of manufacture, and, above all, at 
Orleans. Besides services or table vessels, 
Strasburg manufactured a quantity of fai- 
ence that testifies to the inventive abilities 
of its artists in such pieces as its clocks, 
panels, consoles, vases, etc., etc., decorated 
with ornament in relief, of remarkable ex- 
ecution and often heightened with gold.” 

The first hard-paste porcelain made in 
France was produced here. Ringler (who 
had gained his knowledge of porcelain 
making in Meissen, and was one of the 
early workers in Vienna and later was a 
director at the Hoechst factory) was em- 
ployed here. Loewenfinck (also from the 
Hoechst works) practised his art in the 
Strasburg factory of Hannong. 

Strass. A species of glass of highly re- 
fractive power, hence much used in imita- 
tion of the diamond. It was named after 
Joseph Strass, of Strasburg, its discoverer. 
It is a glass (invented in 1738) at present 
generally composed as follows: 300 parts 
powdered quartz, 470 parts red-lead, 163 
parts potash (purified by alcohol), 22 parts 
borax, 1 part white arsenic, by weight. To 
detect strass or paste from true diamond 
drip a drop of water gently on the surface 
of each. That on the paste will flatten out, 
that on the diamond will hold itself to- 
gether like a globule. (Cattelle.) 

Stricin (Gr.). A curved strip of hard 
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substance, such as wood, metal, horn, etc., 
used by the ancients to scrape the skin 
after the bath, for removing the impurities 
of the skin. The same term has been used 
by Latin writers for a medical instrument, 
similarly shaped, for dropping a liquid into 
the ear. A small piece of native gold was 
so called by ancient Spain. In the make- 
up of the Greek and Roman bath appa- 
ratus, which was generally carried by slaves, 
belong, besides bath-towels, chiefly oil- 
flasks for anointing and strigils (see cut), 
also a shallow patera or pan, the use of 
which is not clear to us. 

STRINGED (her.). “A term applied to the 
bugle-horn, which is generally borne with 
strings affixed thereunto, tied in a bow, as 
in cut. When borne without, which sel- 
dom occurs, the words sans strings should 
be added, a bugle-horn without such addi- 
tion to the blazon implying strings as a 
matter of course.”—Berry. 





A BUGLE-HORN, STRINGED. 


SUB-ORDINARIES (her.). These are “cer- 
tain figures borne as charges in coat-armor, 
which are not considered to be so honor- 
able as what are termed ordinaries, and to 
which the sub-ordinaries give place, and 
cede the principal point of the shield.”— 
3erry. Sub-ordinaries are: (1) The pile; 
(2) the Canton; (3) the Quarter; (4) the 
Gyron; (5) the IJnescutcheon; (6) the 
Fusil; (7) the Lozenge; (8) the Mascle; 
(9) the Fret; (10) the Rustre; (11) the 
Billett; (12) the Orle; (13) the Tressure; 
(14) Flanches, Flasques and Voitders. 
(Coppinger). For descriptions see under 
different titles. 

SUBVERTANT (her.), “or subverted. Re- 
versed, turned upside down, or contrary 
to the natural position or usual way of 
bearing. The terms everted and debased 
are applied the same way.’—Berry. 

SucriER (Fr.), or sucriére. A sugar 
basin or dredger. The French term is 
very often used by connoisseurs when 
speaking of sugar basins as pieces of bric- 
a-brac. Its form, of course, varies with 
the styles of tea and coffee sets. 

(To be continued.) 

Under a statute requiring one who de- 
sires to redeem from a mortgage foreclos- 
ure, to serve with his notice on the Sher- 
iff, a note of the record of the mortgage 
certified by the Register of Deeds, a cer- 
tificate produced by a junior mortgagee 
desirous of redeeming, signed by the Dep- 
uty Register of Deeds in his own name, 
instead of one signed in the name of the 
Register of Deeds by said Deputy is held 
in Summerville vs. Sorenson (N. D.), 42 
L. R. A. (N. S.), 877, to be a nullity and 
it is declared that the Sheriff is justified 
in refusing to issue the certificate of re- 
demption. The question in whose name 
acts by deputy officers should be per- 
formed is discussed in a note to this case. 
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| Baron Stiegel and 


American Glass. 














HE December Bulletin of the Metropol- 

itan Museum of Art contains an in- 

teresting article on “Baron Stiegel and 
American Glass,” by F. W. Hunter. 

The article is, in part, as follows: 

“On Aug. 31, 1750, the ship Nancy, 
Thomas Coatam, master, sailing from Rot- 
terdam and calling at Cowes, Isle of 
Wight, landed at the port of Philadelphia 
in the then province of Pennsylvania with 
270 emigrants. Among these was a youth 
of 21, born near the ancient Rhine city of 
Cologne, where glass had been made since 
the days of the Romans, who was to be- 
come one of the pioneer flint glass manu- 
facturers of America and who, by his good 
taste, aesthetic enthusiasm, versatile energy, 
and the prestige of his personality, was 
destined to bring contemporary recognition 
and ultimate fame to the early glass manu- 
factured in the colonies. He signed the 
ship’s roster as Heinrich Wil. Stiegel. 

x 

“Perhaps some old glass blower of Co- 
logne had first planted the desire in the 
boy’s brain—he was determined to be 
known as a glass manufacturer as well as 
an iron master. Indeed, he was soon so 
describing himself} preferring the designa- 
tion to the ‘iron master’ of earlier deeds. 
And the account books of Charming Forge, 
one of his iron enterprises, show that he 
drew money for a trip to England (1763- 
1764), where he visited Bristol and engaged 
English as well as German glass blowers to 
come to Pennsylvania. 

“The experimental stages of his glass 
manufacturing were carried out at Bricker- 
ville between 1763 and 1765, while the large 
Manheim factory was in course of con- 
struction, the bricks being imported from 
England and hauled from Philadelphia to 
Manheim via Lancaster in Conastoga wag- 
ons. And while the Brickerville product in 
no way rivaled the beautiful and artistic 
output of the larger works, both the open 
and the closed pot furnace were in use 
there; and it was doubtless to the Bricker- 
ville hollow ware and bottles that refer- 
ence was made when, in 1768, the fastidi- 
ous Benjamin Franklin, writing from Lon- 
don to his natural son, William Franklin, 
then Governor of the Province of New 
Jersey, where the Wistar glass works were 
in operation, called his attention to the 
statement of Gov. John Penn of the Prov- 
ince of Pennsylvania, in his report to the 
crown, that ‘there is a glass house in Lan- 
caster County, but it makes only a little 
coarse ware for the country neighbors.’ 

“The Wistar works had been established 
at Wistarberg, near Allowaystown, in Salem 
County, South Jersey, by Casper Wistar in 
1739; and continued in operation under the 
founder’s son, Richard Wistar, until 1781. 
They were the only local rivals worth Stie- 
gel’s consideration; and they turned out an 
excellent general quality, as well as some 

very beautiful specimens, of glass. But the 
factory had been started with the aid of 
Dutch blowers from Rotterdam, and even 
after the advent of German workmen its 
finished products showed the heavy treat- 





ment of the Dutch style. And Stiegel, de- 
termined at all costs to excel, met the con- 
ditions that faced him by a working com- 
bination between skilled German blowers 
and the far-famed Bristol workmen. 
“Stiegel’s Manheim works were complet- 
ed in 1765 and Manheim, originally sur- 
veyed by Thomas Lincoln, surveyor, and 
resurveyed in 1762 by Stiegel himself, grew 
rapidly. The factory’s wares found mar- 


kets in Lancaster, York, Baltimore, Phila- 
delphia, New York and Boston, in which 
latter place the products of the establish- 
ment were eagerly sought after and much 
Stiegel 


appreciated. In 1770 purchased 


heralded its approach, and of the sump- 
tuous banquet that welcomed it at its 
destination? He became known through- 
out the colonies as ‘the eccentric_ baron,’ 


“ eC 


But his fame was destined to rest on 
something more stable than eccentricity. 
The Manheim works turned out a fine 


grade of window glass, sheet glass, bottles 
of all sorts, funnels, water lenses (for use 
as lamp reflectors), barometer tubes, re- 
torts and general druggists’ and chemists’ 
specialties. flasks, measures, drinking 
glasses. tumblers, flips, rummers, salt cel- 
lars, pepper cruets, sugar bowls, creamers, 
pitchers, dishes, bowls, vases, scent bottles 
and toys. It turned out ‘cotton stem’ wine 
glasses which rivaled the famous Bristol 
examples. It made all these things in flint 
(so-called ‘white’ or colorless) glass; and 








ENAMELED ENGRAVED 


AND 


the Stedman brothers’ interests from Isaac 
Cox, of Philadelphia, and became 
owner. The town prospered. The glass 
works alone employed 35 blowers. The fac- 
tory became a splendid investment and 
brought wealth and fame to its founder. 
Stiegel, in writing to a friend, said it 
brought him an income of £5,000. 

“And now were laid the foundations for 
those legends of magnificent idiosyncrasy 
and spectacular extravagance that were 
later to cluster about Stiegel’s name and, 
for a time, to constitute his chief apparent 
claim to fame. What American child has 
not been told the story of the carriage 
drawn by eight white horses in which he 
traveled from one to another of his es- 
tates; of the outriders and couriers that 
accompanied it; of the pack of. hounds that 
preceded the cavalcade; of the cannon that 


sole 
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OF ART. 
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THE 


some of them in light green, deep emerald, 
olive, wine, amethyst, and blue—the latter, 


being the favorite color of the German 
emigrant, predominating. It also made 


flint articles ‘flashed’ with a thin coating of 
opaque white, and various articles vari- 
ously bi-colored—flint and blue, blue and 
opaque white, and flint and amethyst. 
Moreover, skilled engravers and enamelers 
were employed, rivaling the Dutch, Ger- 
man,’ Swiss and Bristol workmen; and 
enameled mugs, steins, glasses and cordial 
bottles were produced, as well as engraved 
bottles, glasses and flips. The esthetic en- 
thusiasm of the owner seems to: have com- 
municated itself to his workmen and the 
costlier and more decorative output of the 
establishment ran rapidly up a steep in- 
cline toward distinction. 

“A few of the distinguishing characteris- 
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tics of Stiegel glass, over and above the 
high structural tension and resultant reso- 
nance and brittleness characteristic of all 
early flint glass, are a nice taste and dis- 
crimination in the use of essentially beauti- 
ful and artistic patterns, a sound sense of 
form and a consistent adherence to pure 
lines in the designing of its shapes, a gen- 
eral lightness of weight and a _ habitual 
thinness of texture, a beautiful brilliancy 
of surface and a remarkable uniformity of 
color; and finally, a quality difficult to de- 





OTHER INTERESTING SPECIMENS OF STIEGEL 


fine, yet once found never to be mistaken 
or misprized, a quality especially notice- 
able in those endlessly varying individual 
specimens of a few characteristic shapes 
and decorations, where the condensed pat- 
tern was impressed upon the glass in a 
small pattern-mold and the article then 
blown by hand in the open air, a quality 
that it is perhaps only possible here to call 
the Spirit of the Handmade in its dis- 
tinguishing Stiegel incarnation. Measured 
by the forceps, these hand-blown pieces 
are all asymmetrical; measured by the 
subtler micrometer of our responsiveness 
to vitality and beauty, many of them ap- 
proach perfection. 

“But though his ultimate place in Ameri- 
can history was not to be conditioned by 
his eccentricities or his lavishness, his per- 
sonal downfall was due to them. In the 
latter part of October, 1774, his widespread 
campaign of acquiring real estate with 
borrowed capital resulted in financial fail- 
ure and he was imprisoned for debt. By 
a special act of the Pennsylvania Legis- 
lature passed on Dec. 24 of that year, 
signed at 2 o’clock of the afternoon of the 
same day by Governor John Penn, re- 
ferred for consideration by the King in 
Council on July 21, 1775, and allowed to 
become a law by lapse of time in accord- 
ance with the proprietary character, he 
was released, stripped of all his wealth. 
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And Robert Coleman, who had rented the 
3rickerville plant for seven years at an 
annual rental of £450, appointed him—at 
once an act of kindness and an irony of 
fate—foreman of Elizabeth Furnace. 
“Here, through his friendship with the 
Hon. Jasper Yeates, of Lancaster, Stiegel 
procured munitional orders for the Con- 
tinental army which kept the furnace busy 
night and day. But in the latter part of 
1778, the seat of war having moved to the 
south, these orders ceased and Stiegel 





GLASS. 


found himself not only out of employ- 
ment, but penniless. And henceforth, by 
preaching, giving music lessons and teach- 
ing school this once refulgent figure and 
spectacular financier just managed to 
maintain a bare existence. 

“The beginnings of the manufacture of 
glass are shrouded in impenetrable ob- 
scurity. And the end of Baron Stiegel is 
like the beginnings of the art he loved; his 
body lies in an unknown grave.” 








One whose property has been hypothe- 
cated by his broker to a bank, for the indi- 
vidual indebtedness of the broker, is held 
in Records vs. McKim (Md.), 43 L. R. A. 
(N. S.), 197, to be entitled to subrogation 
to the lien of the bank on the broker’s de- 
posit account and collaterals, and in case 
the broker’s assets pass into the hands of 
a receiver, and the bank releases to him the 
broker’s individual collaterals and turns 
over the deposit account, retaining the hy- 
pothecated property to secure indebtedness 
of the broker to it, to be entitled to priority 
over general creditors to the amount of the 
assets so released; and it is declared to be 
immaterial that, by leave of court, he has 
advanced money to redeem his property 
from the possession of the bank, but, by 
so doing, he can secure no priority over 
other customers similarly situated, but who 
refuse or neglect to make such advances. 
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Recent Accessions of Pottery and Glass‘ by 
the Metropolitaa Museum of Art. 





RS. RUSSELL SAGE has presented 
to the Metropolitan Museum of 
Art, New York, an unusually fine specimen 
of the brown-glazed ware made in the 
United States Pottery at Bennington, Vt., 
between 1846 and 1858. The new gift 
which is placed temporarily in the Acces- 
sions room, is a generous-sized pitcher of 
the kind called sometimes hound-handled 
and sometimes hunting pitchers, from the 
crouching greyhound which forms the 
handle and the well-executed scene in re- 
lief around the body, showing a stag at- 
tacked by dogs. The shape and orna- 
ment of these pitchers were adopted from 
English models of slightly earlier date, 
but the honest and skilful pottery and the 
exceptionally rich glaze characteristic of 
Bennington ware give the American prod- 
uct an advantage over its foreign contem- 
poraries and distinguish it from all other 
early native executions into the field of 
decorative art. 

The hunting scene on the pitcher given 
by Mrs. Sage was probably modeled by 
Daniel Greatbach, an Englishman descended 
from a long line of Staffordshire clay 
workers, who had been employed previously 
at the Jersey City pottery, where he de- 
signed a smaller and less ornate hunting- 
pitcher with precisely the same stag and 
dogs which he later reproduced at Ben- 
nington. The museum last year purchased 
an example of the Jersey City version, and 
is now through Mrs. Sage’s gift able to 
associate for comparison the two interest- 
ing specimens of early American ceramics. 

Thomas E. H. Curtis, of Plainfield, N. J., 
has lent to the museum 19 pieces of ancient 
glass. Of these the most important is a 
“cameo” amphora with a representation of 
a Satyr dancing and playing the cymbals. 
In view of the rarity of such vases and the 
excellence of the workmanship of this ex- 
ample, the loan has a peculiar value. The 
other pieces consist of a cameo with a rep- 
resentation of Tritons and nymphs, very 
delicately worked, two millefiori vases, two 
“Sidonian” jugs, four vases painted with 
enamel colors, several moulded vases, and 
vases with applied reliefs or threads of 
glass. All are excellent examples and are 
in a splendid state of preservation. 

Special mention must be made of two 
with inscriptions. One is a jug in the form 
of a female head, inscribed with the gallant 
phrase irepeyer, “She is the prettiest”; 
the other is a cup with the injunction 
doparvoi io’ © Tlapi(c), “Rejoice in that 
in which Paris rejoiced,” that is, presum- 
ably, in the beauty of woman. 








Mrs. A. 'C. Pabst, a retail jeweler at 
Fargo, N. Dak., has filed a voluntary peti- 
tion in bankruptcy. The assets are en- 
cumbered for more than they are worth. 
The only available assets are in outstand- 
ing accounts, amounting to about $300. 
N. C. Pabst first engaged in the jewelry 
business in Fargo, N. Dak., in 1894. He 
continued under his own name until De- 
cember, 1906, when he gave a chattel mort- 
gage for $1,154. A few months later the 
business was turned over to his wife. 
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Catechism for Computing Teeth of Watch Wheels | 
| 

















PART I, 


UESTION.—Describe the types into 
Q which we may divide watch barrels. 
Answer.—Barrels may be divided into 
three classes: (1) Those having teeth on 
some part of their circumference; (2) those 
made of steel having an independent main 
wheel; (3) the type devoid of teeth as 
used in English fusee watches. 

Ouestion—What is meant by the term 
“soing barrel” ? 

Answer.—The expression “going barrel” 
describes a barrel or main wheel possessing 
teeth which directly transfers the force of 
the mainspring to the train. 

Ouestion—Is the barrel or main wheel 
considered as a part of the train? 

“ Inswer.—No. 

Ouestion—Name the parts of which the 
train essentially consists. 

Answer—The train’s parts proper are: 
(1) The center wheel; (2) the third wheel 
and its pinion; (3) the fourth wheel and 
its pinion; (4) the pinion of the fifth or 
escape wheel. 

Ouestion—Name the dial train and its 


parts. 
Answer—(1) The cannon pinion; (2) 
the hour wheel; (3) the minute wheel; 


(4) the minute wheel pinion. 
Ouestion.—Given the teeth in any wheel 
and number of leaves in the pinion into 
which it gears, how can we calculate the 
number of turns the pinion makes to one 
full revolution of the wheel? 
Answer—We can determine this as fol- 
lows: Count the number of teeth in the 
wheel and number of leaves in the pinion; 
then divide the number representing the 
teeth in the wheel by the number of leaves 
in the pinion. The quotient will be the 
number of revolutions the pinion makes to 
one full revolution of the wheel. 
Ouestion—If a wheel-has 80 teeth and 
the pinion into which the wheel depths has 
10 leaves, how many times will the pinion 
revolve for one revolution of the wheel? 
Answer.—Leaves in pinion, 10; teeth in 
wheel, 80. Then 80+10=8. The pinion 


turns eight times to one turn of the wheel. 





Question.—Supposing the pinion contain- 
ing the 10 leaves represents the center pin- 
ion of a watch and the wheel having 80 
teeth the watch barrel or main 
find the number of hours necessary 
the main wheel to make one revolution. 

Answer.—As the center pinion of a watch 
turns once in one hour, therefore eight 
turns will represent eight hours. As the 
barrel turns once to every eight turns of 
the center pinion, consequently one revolu- 
tion of the barrel will be made in eight 
hours. 


wheel, 
for 


Question.—Does the main wheel of every 
watch make on revolution in eight hours? 

Answer—No; it varies. 

Question—How, then, in any given 
watch can we calculate the number of hours 
required for one revolution of the barrel? 

Answer.—We must know the following: 
(1) Number of teeth in barrel; (2) num- 
ber of teeth in center pinion; (3) number 
of turns necessary to wind up the main- 
spring in the barrel. 

Ouestion.—Given the foregoing data, 
what rules can be used to solve the ques- 
tion relative to number of hours the barrel 
takes to complete one revolution ? 

Answer—Rule 1. Multiply the number 
of turns required to wind up the main- 
spring by the number of hours the barrel 
takes to make one revolution, and the prod- 
uct is the number of hours the watch will 
run. 

Ouestion.—Given 80 teeth in the barrel, 
10 leaves in center pinion and four turns 
as necessary to wind up the mainspring, 
calculate by the above rule the number of 
hours this watch should run. 

Answer.—80 + 10 = 8—1. e., the barrel of 
this watch will take eight hours to make 
one revolution. Then 8, the number of 
hours, multiplied by 4, the number of turns 
necessary to wind up the mainspring, gives 
(8 X 4) 32 hours as the running time of 
this watch. 

Ouestion—State Rule 2, and; using the 
same figures, again calculate the watch’s 
running time. 

Answer.—Rule 2. Multiply the teeth in 


the barrel by the number of turns it takes 
to wind up the mainspring; then divide 
their product by number of leaves in the 
center pinion. For example: 80 teeth in 
wheel, 10 leaves in center pinion, four turns 
necessary to wind up mainspring. &0 4 
—= 320; then 320 + 10 = 32, the number of 
hours this watch should run. 
Question.—lf a barrel contains 75 teeth, 
the center pinion 10 leaves, and five turns 
are required to wind up the mainspring, 


calculate therefrom the hours the watch 
should run. 
Answer.—Using Rule 2. 75 5=375; 


then 375 + 10 = 37%, 
this watch will run. 

Question.—As this watch has 75 teeth in 
its main wheel and 10 leaves in its pinion, 
calculate the number of hours it takes for 
the main wheel to make one revolution. 

Answer.—As before instructed, divide 
the leaves in the pinion into the number of 
teeth in the main wheel—75 + 10—7%4. 
The center pinion makes one revolution 
every hour; hence, as it takes 74% turns of 
the center pinion to equal one turn of the 
main wheel, we thereby know that the main 
wheel takes 74% hours to make one revolu- 
tion. 


the number of hours 


Question.—How can we find the length 
of time—viz., hours, minutes or seconds 
it takes for one revolution of a wheel or 
pinion ? 

Answer—tIn order to solve the question 
we must know the speed of the driving 
wheel, its number of teeth, the number of 
leaves in follower pinion and number of 
revolutions the pinion makes to one of the 
wheel. 

QOuestion.—Given the speed of thé center 
wheel 60 minutes, the number of its 
teeth as 64 and the number of leaves in 
the third pinion as eight, calculate there- 
from the rate of revolution and speed of 
the third wheel pinion. 

Answer.—To do so we make use of the 
following rule: Divide number of leaves 
in the pinion into number of teeth in the 
wheel driving the pinion; next divide the 
time if takes for the wheel (the driver) to 
make one revolution by the number of 
revolutions the pinion (the follower) 
makes for one revolution of the wheel. 
Our question gives the number of teeth in 
the center wheel as 64 and the third pinion 
leaves as eight; hence, 64 +8 —8, which 
figure represents the number of revolutions 
the third pinion makes to one revolution 


as 
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of the center wheel. This 8 divided into 
the speed of the center wheel, 60 minutes 
(60 +8—7%4), the quotient represents the 
number of minutes the third pinion takes 
to make one revolution. 

Question—How can we prove that 7% 
minutes represents the time of one revolu- 
tion of the third pinion? 

Answer—As already figured out, the 
third pinion makes eight revolutions to one 
of the center wheel. As the center wheel 
turns once in 60 minutes, the number of 
revolutions within that time of the third 
pinion multiplied by the speed representing 
one revolution of the third pinion should 
equal the time speed of the center wheel— 
viz., 60. As 7% X8=60, it confirms the 
correctness of our calculation. 

Question—Given the number of teeth in 
the third wheel as 60, the time for one 
revolution as 7% minutes, and the number 
of leaves in the fourth pinion as eight, cal- 
culate therefrom the length of time it takes 
for one revolution of the fourth pinion. 

Answer.—In accordance with the rule as 
given, we first find out the number of revo- 
lutions the fourth pinion makes for one 
revolution of the third wheel. Teeth in 
wheel, 60; leaves in pinion, 8. Therefore, 
60 +8=7%, which quotient divided by the 
speed of the third wheel—viz., 742 +7% 
= 1—gives us the speed of the fourth wheel 
for each revolution as equaling one minute. 
As this pinion carries the seconds hand, we 
are assured of the correctness of our cal- 
culations. This latter statement, of course, 
applies only to fast train watches. 

Ouestion—How can we determine if the 
number of teeth and of leaves is correct in 
any given watch—viz., center wheel, third 
wheel and third and fourth pinions? 

Answer—This can be proven by multi- 
plying together the teeth in the center and 
third wheel. Their product should equal 
in amount the product obtained by multi- 
plying the number of leaves in the third 
pinion by number of leaves in fourth pin- 
ion, again multiplying the product of the 
pinions by 60. 

Oucstion—lIf a center wheel possesses 89 
teeth, the third wheel 75, the leaves of the 
third pinion being 10 and the leaves in the 
fourth pinion being 10, prove the correct- 
ness of this train. 

Answer.—80 * 75 = 6,000. 10 X 10 60 
— 6,000. The products being equal, the re- 
quired conditions are fulfilled. 

Ouestion.—Given the number of teeth in 
the fourth wheel and number of leaves in 
the pinion of escape wheel, how can we 
quickly determine whether a watch is a fast 
or slow train? 

Answer—By dividing the number of 
leaves in the escape pinion into the number 
of teeth in the fourth wheel. If the quo- 
tient is 10 we have a fast train watch beat- 
ing 18,000 beats to the hour, and if the 
product is 9 or 8 we have a slow train 
beating 16,200 and 14,400 respectively to the 
hour. 

Ouestion—Give examples of each. 

Answer—(1) Teeth in fourth wheel, 80; 
leaves in escape pinion, 8. 80+8=10, 
fast train. (2) Teeth in fourth wheel, 72; 
leaves in escape pinion, 8. 72 +8—9, slow 
train. (3) Teeth in fourth wheel, 64; 
leaves in escape pinion, 8. 64+ 8 = 8, slow 


train. (To be continued.) 
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Characteristics of Metals Usedjin Horology. 


Written expressly for The Jewelers’ Circular by C. Reisner. 


























Wil but few exceptions, steel, iron 
and brass are the principal metals 
which are used in the manufacture of 
watches. Not only are the above men- 
tioned metals essential to the construction 
of the timepiece proper, but they are also 
of great importance in the tool rooms where 
the machines and various devices are made 
for watch-manufacturing purposes. There- 
fore a few words on this subject will be of 
interest to practitioners who desire to learn 
the operations involved in the manufac- 
ture of the materials they are constantly 
using in the form of tools and appliances. 

Pure metallic iron has-véry little com- 
mercial use, and in this state is compara- 
tively unknown. It is only when combined 
with carbon, sometimes modified by other 
elements, that iron becomes the iron of 
commerce, known as malleable iron, steel, 
and cast-iron, according to the proportion 
of carbon. Pure iron is obtained by plac- 
ing a mixture of magnetic oxide of iron 
and fragments of commercial iron, such 
as filings, in a crucible and heating same 
to a white heat. The iron obtained by this 
process is softer than the ordinary soft 
malleable iron and is very ductile and ten- 
Acious. Its malleability is also not affected 
by heating and sudden cooling. 

Steel which is generally used in machine 
shops for the manufacture of various tools 
is, in its natural structure, a mass of mal- 
leable iron and pig iron. Malleable iron 
contains from an unnoticeable trace to three 
per cent. of carbon. Pig iron may be pro- 
duced by a portion of two per cent. of 


carbon; the intermediate proportions in 
combinations resulting in steel proper, 
which partakes more or less of the 
characteristics of pig or of malleable 
iron as the presence of carbon de- 
creases. The exact point at which 
metal cases to be steel and becomes 


pig or malleable iron is probably hard to 
ascertain, but as a general rule it may be 
accepted that when heated to full blood- 
red and suddenly cooled, steel will become 
hard. In iron a similar process will not 
have the same effect. Mr. Percy in his 
“Metallurgy of Iron and Steel,” defines 
steel as iron containing a small percentage 
of carbon, the alloy having the property of 
taking a temper. Others define as steel all 
alloys of iron which have been cast in mal- 
leable masses and consider that steel should 
be defined mechanically by a co-efficient 
representing the sum of its strength and 
ductibility. 

The universally adopted names to indi- 
cate the nature and distinction between iron 
and steel are the following: All malleable 
compounds or iron with its ordinary in- 
gredients, which are aggregated from pasty 
masses or from any form of iron not in a 
fluid state, and which will not readily 
harden and temper and which generally re- 
semble what is now called wrought iron, 
is called weld iron. Compounds when they 


will, from any cause, harden and temper, 
and which generally resemble what is 
called “puddle steel” is termed weld steel. 
All compounds of iron, with its ordinary 
ingredients, which have been cast from 
a fluid state into malleable masses, and 
which will not sensibly harden in water 
while at red heat, are called ingot iron. 
Compounds that do harden by the above 
process are called ingot steel. The main 
point to observe in the various qualities, 
is the characteristic of hardening. Steel 
which will readily harden by heating to 
any temperature and using any liquid for 
quenching is termed weld steel. That which 
will harden by being heated to redness and 
quenched in water is termed steel. 

Next to the quality of -steel, by which is 
meant the percentage of phosphorus, sul- 
phur, silicon, etc., the most important thing 
is temper or percentage of carbon. In the 
steel used for the manufacture of watches, 
the temper is of more importance than the 
quality. Very often a certain steel is re- 
jected as bad quality simply because 
it has been used for a purpose for 
which its temper was unsuitable. When, 
for example, steel is wanted for 
the use of saws, it will require a 
134 percentage of carbon. This steel un- 
der careful treatment, and if not heated 
above a cherry red, will give excellent re- 
sults. The most useful temper for turning 
tools, drills and planing-machines is a per- 
centage of 1% carbon. It is possible to 
weld cast steel of this temper, but great 
care and skill is required. 


For tools where the surface only is re- 
quired to be hard, as for instance dies, 
where the capacity of withstanding great 
pressure is of importance, % per cent. 
carbon is the most suitable temper. A 
special steel, mainly used for taps, called 
mild-centered is made by converting an 
ingot of very mild cast steel so that the 
additional carbon only penetrates a short 
distance. These bars are afterwards ham- 
mered down to size, and have the advan- 
tage of possessing a hard surface and yet 
retaining the toughness of the mild-center. 
Another kind of special steel is used for 
turning tools which is made by adding a 
percentage of wolfram (the metal better 
known as tungsten), sometimes with and 
sometimes without carbon; this can be 
used without hardening in water. Special 
steel of this kind possesses very fine grain, 
but it is very brittle. . 


Small drills should be made of the best 
possible steel and executed with great care. 
Very often the steel gets spoiled while the 
drills) are being made. The end of the 
drill or head should be spread with a fairly 
heavy hammer, so that only one blow suf- 
fices for the entire operation; as the use of 
a light hammer and creating the spreading 
by several blows will effectually ruin the 
steel. For drills up to one-eighth of an inch 
in diameter, the steel should not be forged, 
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This isthe Wachter Safety Patented Pendant and 
Bow which the Public demand for the 
Protection of their Watches 


Sold three million last year 
Cannot be pulled or twisted out 


WRITE FOR SAMPLES WHICH ARE FREE OF CHARGE 





We have on hand hundreds of letters from enterprising Watch Manu- 
facturers, Jobbers and Retailers from all over the world telling us what a 
demand there is for watches with our Bow, the good results they have 
obtained and the large increase in their watch sales. 

Why is our Bow such a Business Getter? 
1. It cannot be pulled or twisted out. 
2. Its mechanical construction explains itself. 
3. A watch with our Bow possesses individuality and arouses the public 
interest. 
4. Is made in all sizes from 8 lignes to 18 size, and the small size gives as 
much security as the large size. 
Our Special Repair Bow can be attached quickly to any watch, and 
makes the watch as secure as our one-piece pendant. 
6. A New Source of Income for you by using our Repair 
Bow—because your customer wants his old watch 
safeguarded. 


The Wachter Mfg. Co. 


ESTABLISHED 1905 


L. E. F. WACHTER, President HARTF ORD, CONN. 
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as the bulk of the metal required is too 
small to heat to any prescribed te.upera- 


ture with certainty. Very small drills can 
be made from sewing needle steel, or still 
better from finished needles which can 
readily be turned into drills. The needle 
for this purpose must be made sufficiently 
soft for filing. If it is heated to blue 
will permit convenient working. The ex- 
treme ends are next filed somewhat smaller 
than the size of the hole to be drilled; then 
the points are spread out by a sharp blow 
of the hammer and filed up to shape. If a 
series of taps of the hammer is used in- 
stead of one sharp blow, the steel is very 
apt to crack and render the drill useles;. 
Drills must be hardened with great care. 
It will often occur when a certain quantity 
of drills are made of the same quality steel 
some will be exceptionally good and the 
rest rather poor. This goes to show that 
the hardening of the drills requires as 
much study as that of choosing the steel 
and the form given to the same. For drill- 
ing tempered steel the cutting edges of 
the drill should be very short, and the 
thickness of the drill across the flattened 
part should be about one-third of the 
diametrical measurements. The main thing 
to observe when hardening a small drill is 
to get the same hot enough to harden but 
not so hot that it will get burned. It is 
advisable to use tallow or white wax, in- 
stead of water, to plunge the drill into 
after heating; this will harden and temper 
the drill at the same time. 

Another way to handle small drills is to 
envelop the thin point of the drill in a 
metal casing, and so get a bulk of metal 
which can be heated well, the drill inside 
being of course heated to the same tempera- 
ture as the entire bulk of metal. The whole 
is then plunged into oil or water. Some 
workmen harden small drills with very 
good results by placing the drill in a pipe, 
and afterwards heating the pipe until the 
drill inside of the pipe assumes a cherry 
red color and then plunging into oil. This 
process is recommendable for the simple 
reason that during the time that the pipe 
is removed from the flame there is no 
chance for the air to strike the drill and 
therefore it is possible to drop the heated 
drill directly from the pipe into the oil at 
an even temperature. 

The polishing of various steel parts of 
watches, such as screws, clicks, exposed 
winding wheels, etc., is done with laps. 
The whole process of polishing consists 
merely of substituting finer scratches for 
those which are coarse and so continuing 
always following up with a finer powder 
until the desired finish is obtained. Evi- 
dently it is absolutely necessary to have the 
polishing materials uniformly fine, for only 
one or two grains of coarser grit will pro- 
duce scratches instead of a uniform pol- 
ished surface. Highly polished surfaces 
may be produced by tin laps charged with 
tripoli powder, putty powder, crocus, or 
rouge. There is nothing more important 
in successful polishing than the quality of 
the grain of the polished powder. To re- 
peat: Fine dust clogs the action of the 
coarse grinding powders, and_ prevents 
them from rapidly cutting the object to be 
ground; coarse particles mixed with fine 
polishing powder scratch the article and 
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render another grinding and _ repolishing 
necessary. 

The principal polishing powders are 
chalk, crocus or rouge oilstone powder, 
and putty; the latest consists mainly of 
oxide of tin. 

Commercial whiting or chalk contains 
particles of silica of varying size, which 
cut freely but are apt to scratch. Putty 
powder consists of pulverized oxide of 
tin, and only the best quality should be 
used for polishing purposes. As a criterion 
of quality it may be said that pure putty 
powder is perfectly white. Some of the 
common kinds are brown or yellow. 

The brass used in the manufacture of 
watches is to be chosen mainly by its 
ductility and hardness. A very slight mod- 
ification of the components often produces 
a great change in the mechanical properties. 
Brass containing two or three per cent. of 
lead is most readily turned but works badly 
under the hammer, while that of the best 
quality for compression is not worked very 
easily with the cutter, owing to its tough- 
ness. An alloy well adapted for the bear- 
ings in watches consists of gold, 30 parts, 
silver, 19; copper, 39, and palladium, 11 
parts. This is an alloy which melts at a 
lower temeprature than gold and is harder 
than hammered iron. It has a reddish- 
brown color. It is as fine grained as steel, 
and works as easily as brass, but what 
makes this alloy particularly adaptable for 
watch or clock bearings is that its fric- 
tion is very slight. Another valuable prop- 
erty is that the oil it absorbs is not de- 
composed, but remains pure and in a fluid 
state: it also is susceptible of a high polish. 
The brass to be used for train wheels re- 
quires a very close examination, as a brass 
plate or sheet brass is not always of equal 
composition all the way through. For such 
purposes it is most advisable to roll or 
hammer the metal before it is used. 





Rare and Artistic Cabinet Clocks. 





HILE we have at various periods de- 
scribed and illustrated curious and 
artistic clocks of different patterns and 
styles, there is one class of timepiece that 
especially merits attention and on the or- 
nate design and embellishment of which 
the leading masters in this line, both ho- 
rologists and goldsmiths, have, more than 
any other, bestowed their care and skill and 
displayed their taste. We refer to the cabi- 
net, or standing, clocks to be found repre- 
sented in several well-known collections of 
objects of art and vertu, and of some of 
the most famous of which, from the art 
treasures in the possession of a royal fam- 
ily, we are enabled to present descriptions 
and illustrations that will certainly prove 
of interest, possibly of value, to many of 
our readers. 

The ‘cylindrical clock, with case of rock 
crystal, standing on an octagonal pedestal, 
elaborately wrought in foliage designs in 
open-work with silver caryatides, is sur- 
mounted by a hemisphere containing a crys- 
tal celestial globe, showing the eliptic and 
the signs of the zodiac. The hours, min- 
utes and seconds are shown on three dial 
plates, while a fourth shows the age of the 
moon and its phases. 


This remarkable piece of mechanism, 


with the aid of which it is claimed that 
every astronomical problem can be solved, 
is the work of Jobst. Burgi (also called 














STANDING CLOCK ; SILVER-GILT WITH CRYSTAL 
CASE; ENAMEL AND GARNETS BY M. 
SCHNEBERG ( PRAGUE, 1660 ); 

FIVE INCHES. 
de Burgi and Burgius), born in 1551 at 
Lichtensteig, St. Gallen, Switzerland, who, 
in addition to being a skilled clockmaker, 

















CLOCK AND MATHEMATICAL APPARATUS OF 
SILVER AND EBONY BY MELCHIOR VOLK- 
MAYER (VIENNA, 1642). 


was one of the most famous mathemati- 
cians of his time. He was employed by 
Landgrave William of Hesse and was sub- 
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A New Schedule of Prices for 
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| LY as 


7 Watches 


—it' isfissued in direct response to the requests 
ofjthe trade, and in the interest of sound and fair 
trade‘conditions. 


—it has simplified and brought down prices on iil watches to 
a basis 'where the minimum price is made on so small a quantity 
that any merchant can buy at the lowest figure available to 
the largest’ buyer. 
(This schedule is effective now, cancelling all previous prices.) 
TRADE PRICE (PER WATCH*) 
Re-sale Less than 3 to 6 6 Doz. 








Net 3 Doz. Doz. or more 
OSU er ne ae: $1.00 $1.45 $1.40 $1.35 
BRN culoar a0'6 06. 4)0 Sealers! acai s 1.50 2.05 2.00 1.95 
Maa ur cas Cav ae Te ho otcte Sane 2.00 2.70 2.60 2.50 
PES s60s01 o faye die we wh eves 2.00 2.70 2.60 2.50 
Midget Wrist (Nic. or Gun Metal Fin.) 2.50 3.30 3.20 3.10 
Universal (all finishes) ..... 1.25 1.75 1.70 1.65 


NOTE: Above trade prices are for nickel finish only. For gold plate or 
gun metal finish add 10 cents* per watch to trade prices. 


TERMS: Net 30 days, | per cent. 10 days, F. O. B. point of shipment. 


The “3 to 6 dozen” and “6 dozen or more” prices scheduled above apply only 
when these quantities are taken in one shipment, but such quantities may 
include an assortment of the above listed Ingersoll watches. 


*Trade prices subject to Jeweler’s Circular Key. 


ROBT. H. INGERSOLL & BRO. 


NEW YORK CHICAGO SAN FRANCISCO 
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sequently appointed court clockmaker by 
the emperor, Rudolph II. He was said to 
have been one of the first to use the pen- 
dulum as a regulator of clocks, and died in 
1632, many important improvements in 
clockmaking being attributed to him. 

Another very attractive timepiece is the 














ARTISTIC CLOCK BY JOBST BURGI. 


work of Melchior Volkmayer, dating from 
Vienna, 1642. It is an artistically modeled 
figure of Atlas in silver, bearing on his 
shoulders the terrestrial globe which, in its 
revolutions, indicates the hours. The ped- 





Sa0' :608 











(eee 


SCHON- 


ASTRONOMICAL CLOCKWORK BY jf. 
MANN; 28 INCHES HIGH. 


estal on which the figure stands is also of 
silver, elaborately ornamented; while the 
base, of ebony and silver, is of equally at- 
tractive design, the total height of this 
<lock being 25 inches. When it is remem- 
ered that these timepieces were often used 


as the central table ornament at banquets, 
etc., their imposing dimensions and elabo- 
rate character may be readily understood. 

The astronomical device and clock com- 
bined in the classical case was at one time 
owned by the Archduke Ferdinand of 
Tyrol. It is of richly engraved brass, the 
upper dial showing, in addition to the hours 
from 1 to 24, the position of the sun, the 
zodiacal signs, etc., its total height being 
21% inches. 

Made from silver enameled, the bear 
holding the gun (an oldtime flintlock), it is 
an interesting relic of 16th century work, 
made at Augsburg. Operated by clock- 














AUTOMATON CLOCK WITH ORIENTAL DECORA- 
TION; 16TH CENTURY; 10 INCHES HIGH. 


work, the gun would go off with a loud 
report at certain intervals. 

An exceptionally interesting object is the 
panoramic apparatus and clock combined, 
with front, of engraved brass, gilded and 
other sides covered with black velvet, of 16th 
century workmanship. It contains two pic- 
tures, the deliverance of Andromeda from 
the Minostaur by Perseus and Diana and 
nymphs at the bath surprised by Actaeon, 
reflections of which can be shown in a mir- 
ror adjusted to a suitable angle. A per- 
petual rolling ball forms part of this ap- 
paratus, which is 11% inches high. 

The work of Johann Schonmann, a 
prominent clockmaker who lived in Con- 
stance about’ the year 1584, the imposing 
astronomical clock, surmounted by a 
crowned figure in royal robes standing in 
a niche, is 28 inches in height. The case, 
of wood, is handsomely designed in Ger- 
man renaissance style, the ingenious dis- 
position of the signs of the zodiac on the 
interior of the smaller circle in the dial 
being especially noticeable. 

The back of this clockwork, 
various dials for astronomical 


showing 
indica- 
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tions, is likewise illustrated on this page. 

The clock in book form, in gilt-brass, 
with inlaid ornaments of silver in open- 
work, is of Augsburg workmanship and 
dates from the 17th century. The richly 

















MADE 
FRANCIS I. BY J. G. NESTFELL (1761). 


PLANETARY MACHINE FOR EMPEROR 


enameled dial marks hours and minutes, 
and the clock strikes the hours. 

The intricate planetarium, made by J. G. 
Nestfell in 1761 for the emperor Francis I., 
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AUTOMATON CLOCK; GILT-BRASS ; NEGRO INDI- 


CATING THE HOURS; 17TH CENTURY; 
12 INCHES HIGH. 
is of admirable workmanship and ingeni- 


the movements of the 
and other planets as fac- 


ously illustrates 
earth, the moon 
tors in the solar system. 

Exceedingly handsome and calculated to 
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The Elastic Wrist Watch 


WITH PATENTED BULLDOG CLIP ATTACHMENT 





10 Ligne or 4/o Size “Champ” 


Prices include 6 Elastics 
1 Green 
1 Brown 
1 Dark Brown 
1 Purple 
1 Black 
1 Pearl Gray 


PRICES 


RBI SUNT sass 


7 Jewels 15 Jewels 
$17.50 $19.50 


X278 Gold Filled 21.50 23.50 
X279 10K. Gold. 31.00 33.00 
X280 14K. Gold. 37.00 39.CO 





They fit snugly to the 
wrist, conforming to 
every movement—and 
are very comfortable to 


or doing any special 





work, this elastic wrist ‘yw 
° ; Wp 74 //) ( 
watch may be readily Uy jfile 


slipped up the arm. 


















The elastic bands are 
made of very best 
quality of silk and 
are readily attached to 
the watch by means of 
the clip—which is au- 
tomatic and perfectly 


secure. 


Be the First in Your City to Show These! 


UNITED STATES AGENCY OMEGA WATCH COMPANY 


21-23 Maiden Lane 


New York 


Besides being the SOLE DISTRIBUTORS IN THE UNITED STATES’ TO THEIR FACTORY AGENTS 0: 
the products of the Omega Watch Company, we are also SOLE DISTRIBUTORS for this country of the following wel! 
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known and BEST EQUIPPED FACTORIES of Switzerland—Brandt, Eagle, Patria, Critic, Valdez, Civic—ALL OF 
cs THE PRODUCTS OF WHICH WE GUARANTEE. 
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¢¢ Re) 10-Ligne and 11-Ligne OMEGA” With Expanding Bracelet 
X-103 10-Ligne or 4/0 Size, P. P., 14Kt., 15 Jewels. .$70.00 X-104 11-Ligne or 3/0 Size, P. P., 14Kt. Gold...... $65.00 
66 § 
10-Ligne or 4/0 Size 4 Pamp With Expanding Bracelet 
“Champ” Cases , Bracelets 
are made by are made by 
Jos. Fahys & Co. Untermeyer, 
Robbins & Co. 
Open Face, Jointed, P. P. P. P. with Expanding Bracelet. Open Face, Jointed, E. T. 
Without Bracelet. Without Bracelet. 
7 Jewels 15 Fewels 7 Jewels 15 Jewels 7 Jewels 15 Jewels 
X-112 Gun Metal.....$13.50 $15.50 X-119 Silver .........$19.00 $21.00 X-113 25-Year Filled.$19.00 $21.00 
Baki SUMO. «ocx kes 15.00 17.00 X-118 25-Year G. F.. 23.70° 25.70 X-114 14Kt. Gold..... 28.00 3.00 
X-113 25-Year Filled. 19.00 21.00 X-115 14Kt. ......... 58.00 60.00 
X-114 14Kt. Gold.... 28.00 30.00 Pa i Se 40.00 42.00 
15 CHAMP WATCHES AND BRACELETS ARE SOLD BY ALL JOBBERS. 
¢ 
$0 
4 4 a . 66 99 . e 
11-Ligne or 3/0 Size [VIC With Expanding Bracelet 
“Civic”? Cases ‘ : Bracelets 
are madé by are made by 
Jos. Fahys & Co. Untermeyer, 
Robbins & Co. 
Open Face, Jointed, P. P. P. P. with Expanding Bracelet. Open Face, Jointed, E. T. 
7 Jewels 15 Jewels 7 Jewels 15 Jewels 2 < 7 Jewels 15 Jewels 
X-127 Gun Metal.....$11.00 $13.00 X-276 Silver. .$14.50 $16.50 X-129 20-Year Filled.$13.50 $15.5") 
? X-188: Silver ......:..- da00 14.50 X-150 20-Year 'F illed. 19.00 21.00 
4 = X-129 20-Year Filled. 13.50 — 15.50 
xq CIVIC WATCHES AND BRACELETS ARE SOLD BY ALL JOBBI 





UNITED STATES AGENCY OMEGA WATCH COMPANY 
21-23 Maiden Lane New York 


Besides being the SOLE DISTRIBUTORS IN THE UNITED STATES TO THEIR FACTORY AGENTS of the 

sroducts of the Omega Watch Company, we are also SOLE DISTRIBUTORS for this country of the following well 
knownand BEST EQUIPPED FACTORIES of Switzerland—Brandt, Eagle, Patria, Critic, Valdez, Civic—ALL OF 

a THE PRODUCTS OF WHICH WE GUARANTEE. 
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Westminster Chime Clocks 


ASK FOR CHIME CLOCK BOOKLET 











A Large Selection of A Large Selection of 














Mantel Chime Clocks Cuckoo Clocks 
Wall Chime Clocks French Clocks 
Hall Chime Clocks Nickel Clocks 
Four Hundred Day Leather Folding 
Clocks 





Clocks 


Ask for 
Catalog 


Ask for 
Catalog 








No. 7767. WILSON 


Genuine Mahogany Case, TAMBOUR SHAPE with Inlay ' 


Height, 18% inches. Width,19% inches. Rich Silver-Plated Dial, 614 inches. 
Solid Flat Brass Bezel with Bevel Convex Glass. 


Full Westminster Chimes on Five Straight Gongs Eight-Day Quarter-Hour Strike Movement 


Half - Hour 
Strike 
Mantel Clocks 


Genuine Mahogany 
Cases 


Silver-Plated Dials 
Bevel Glass Doors 
Solid Brass Bezels 


Fourteen-Day Move- 
ments 


Half-Hour and Hour 
Strike on Cathedral 


Gong 


A Good Selection 
Always on Hand 





No. 7516. TRENTON No. 7504. DURBAN 
Height. 1134 inches. Width, 9% inches, Ask for Catalog Height, 12 inches. Width, 9% inches. 
Silver-Plated Dial, 7x6 inches. Silver-Plated Dial, 7x6 inches. 
SUSSFELD, LORSCH & CO. 
PARIS NEW YORK BERLIN 


90-92-94 Maiden Lane 


Importers and Manufacturers’ Agents 
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prove an attractive addition to the most 
elaborately decked room is the little silver- 
gilt clock, with exposed works, in crystal 
case, attractively set off by enamel and 
garnets. It is the work of M. Schneeberg, 














APPARATUS WITH CLOCK; EN- 


GRAVED BRASS. 


PANORAMIC 


who made it in Prague, Bohemia, in 1664, 
and stands five inches hich. 

Crowned with a bust cof Pallas and meas- 
uring 8% inches in height, the standing 
clock of silver, with enamel decorations, 
made by David Attemstadter, who died in 

















FINE STANDING CLOCK ; SILVER WITH ENAMEL 
ORNAMENTS; BY DAVID ATTEMSTADTER 
(aBout 1617) ; 8% INCHES. 


1617, would attract attention anywhere. 
The main dial shows the hours from 1 to 
12, twice from 1 to 12 and from 1 to 24. 
On the smaller dials the signs of the zo- 
diac, etc., are displayed. 

One of the most strikingly effective of 
the clocks in the collection is a branchless 
tree standing on an elaborate pedestal of 


HOROLOGICAL REVIEW AND TECHNICAL DEPARTMENT 


open-work and supporting a_ revolving 
earth zone system, at which an Oriental fig- 
ure, standing by the side of the tree, is in- 
tently gazing. The equatorial belt displays 
the hours, to which a stationary hand points 
as the skeleton globe revolves. The ex- 
ecution is artistic and spirited. The piece, 
which stands 10 inches high, dates from the 
17th century. 














ASTRONOMICAL CLOCKWORK, ENGRAVED BRASS, 
FORMERLY OWNED BY ARCHDUKE FERDI- 
NAND OF TYROL; 214% INCHES HIGH. 


Somewhat similar in design is the gilded 
brass automatic clock, representing a negro 
standing by the side of a palm tree trunk 
that supports a globe bearing, on a cir- 
cumferential belt, the hours from 1 to 12 
in Roman numerals. The pedestal is hex- 
agonal, with rounded top, and contains the 

















BOOK-SHAPED CLOCK ; GILT-BRASS WITH SILVER 
ORNAMENTS; AUGSBURG, 18TH CENTURY ; 
EIGHT INCHES HIGH. 


works; the decorations are repoussé. There 
are no hands, but a staff in the hands of 
the negro indicates the hour. The piece, 
which dates from the 17th century, is 12 
inches high. 


She 


The above are only a few of many de- 
signs in which these standing clocks have 
been handed.down from the past. They 
afforded an opportunity which the masters, 
silversmiths and horologists of the Middle 














ASTRONOMICAL CLOCKWORK BY J. SCHON- 


MANN; 28 INCHES HIGH. 


Ages and Renaissance especially eagerly 
availed themselves of, hence the diversity 
of the designs they display and the great 
value of these timepieces still in existence. 

















BEAR-SHCOTING GUN, OPERATED BY CLOCKWORK. 


With their production the names of most 
of the leading masters of former years 
have been associated. 





Work has been started on a large clock 
for the Youmans Jewelry Co., Waycross, 
Ga. The clock will be located on Pendle- 
ton St., in front of the jewelry store, and 
will be illuminated at night. 
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A few EXAMPLES of the justly "CHE LSEA” Clocks 


celebrated 8-Day, HIGH-GRADE 
BWP Over 1000 Styles 


in Bronze and Brass, 
Highly and _ Refined 
Finished Cases, etc., to 
select from. Also many 
fine Models of Mahog- 
any Cases. 























: : . . : a “Special” Auto Clock. 
Gothics (Also Dorics). Yacht Wheel “Ship’s Bell’? Clock. Also many other attractive models. 





Mahogany Base Ship’s Bell Clock. 





] The small ‘Ship Bell” Clock in Cabin or b w The large BELL outside Oper- 9 
Pilot House. S &% ated by the Small Clock. a 








Equip your Yacht or make a Present to 
Your Yachting Friend or Club. 


THE CHELSEA AUTOMATIC SHIP’S @ RELL OUTFIT. 


The Ship’s Bell Clock in the Cabin Rings the Large Ship’s Bell Forward. Also Suitable 
for Country and Seashore Estates. Attractive, Useful and Decidedly Nautical. Push button 
attachment for calling your chauffeur, gardener, coachman, etc., etc. 














Windsor. 








CLOCKS OF QUALITY-—The Justly Celebrated 8-Day, High-Grade 
CHELSEA CLOCKS 


Used and DEALT in by those Demanding the BEST 
@@ ON SALE BY LARGEST HIGH-CLASS RETAIL JEWELRY HOUSES. 
Very large variety. Sizes (dials) from 2% to 12 inches in diameter, cases in proportion. Prices, from $21 to $250. Mantel, Boudoir, Ship’s Bell and 
Auto Clocks, especially desirable for Wedding, Holiday and General 
PRESENTATION PURPOSES 
@m@ Outside of the large cities there are innumerable buyers who want for their own homes, or for presentation purposes, a few Exclusively High-Grade Clocks 


each year. You should be prepared to meet that demand or recommend the ‘“‘CHELSEA” to such buyers. 
@a@ To dealers in such places we suggest buying a 2%4-in. Boudoir Clock, listed at $21. This will show the general high character of the “Chelsea” Clocks, and 


from our Catalogue, furnished on request, you can sell other models. TRY IT. 
YOU want the BEST? Ask for the “CHELSEA’’ Clock 


CHELSEA CLOCK CO., 16 State Street, BOSTON, MASS., U. S. A. 


Largest makers in America of Exclusively 8-DAY, HIGH-GRADE CLOCKS. 
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Effects of a Pallet’s Point of Pivotment Placed Too 
Close or Too Far Off the Escape Wheel. 








Written expressly for The Jewelers’ Circular by John Meroz. 


























HE time-keeping qualities of a watch 
are in large measure dependent on the 
condition of construction of the escape- 
ment, and one of the most important points 
to determine in constructing an escape- 
ment is the pallet’s point of pivotment in 
regard to the radius of the escape wheel. 
It is, therefore, of the greatest importance 
to place that point (according to the the- 
ory of watch escapement) at the intersec- 
tion of the two tangents at the circumfer- 
ence of the wheel and passing by the two 
locking points, B and C (see Fig. 1). With 
this condition the functioning of the locks 
is absolutely safe, because the motive 
power transmitted by the train is destroyed 
by another power directly opposite (the re- 
sistance of the pallet), and, according to 
the laws of statics, two opposing powers, 
equal and contrary, are in equilibrium. 
Therefore, the pallet in a watch move- 
ment may be classed as one of the six 
elementary mechanical powers—namely the 
lever. And it is submitted to the same 
mechanical laws as is a steam engine. The 
laws of equilibrium show that “the result- 
ant of the powers directed to a body pass 
by the fulcrum point.” And in that state 
“the momentum of power is equal to the 
momentum of the resistances.” So the 
body takes the form of a lever. 


We will try now to demonstrate the ef- 
fects of a pallet’s point of pivotment placed 
too close or too far off from the escape 
wheel. 

Firstly, we will consider the point placed 
too close (see O, Fig. 2). Supposing the 
point O is under the intersection of the 
two tangents H (Fig. 2). Then BH rep- 
resents the power of the escape wheel, and 
BE represents the resistance of the pal- 
let (passing at the point of pivotment). 
The resultant, BD, shows that the pallet 
has a tendency to move off the locking 
points B. This is evidently very defec- 
tive. If we examine now, in the same 
position of pivotment O (Fig. 3) we see 
that the action on the discharging stone is 
the reverse of that of the receiving stone. 
CE represents the power of the escape 
wheel; CO the resistance of the pallet; the 
resultant, CD, shows that the pallet has a 
tendency to move toward the center of the 
escape wheel. This is also very defective, 
because the pallet is kept at the position 
of “lock” only by the banking pins, thus 
increasing the resistance at the unlocking 
by the balance wheel. The result is loss 
of power. 

Suppose now the point of pivotment 
placed too far off the escape wheel; we 
observe the same effect, except that the 
roll of the pallet stones are inverted (see 
O, Fig. 4). BH represents the power of 
the escape wheel, BE represents the re- 
sistance of the pallet, the resultant, BD, 
shows that the pallet has a tendency to 
move toward the center of the escape 
This is likewise defective, because, 


wheel. 





first, the balance wheel must subdue the 
power BD before unlocking the pallet; re- 
sult, loss of power. If we examine now, 
in the same position, O (see Fig. 5), we 
see that the effect on the discharging stone 
is, CE power of the escape wheel, CO the 
resistance of the pallet, and the resultant, 
CD, shows that the pallet has a tendency 
to move off the locking point C. This is 
again defective. This defect could be cor- 
rected (Fig. 2) by a strong accentuation of 
the inclination of the impulse face of the 
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balance wheel is in action, to the unlock- 
ing. Result, loss of power. In referring 
to the preceding demonstrations they clear- 
ly show the great importance of placing 
the pallet’s point of pivotment with the 
closest precision in regard to the radius 
of the escape wheel. And when the func- 
tions of the escapement are properly ad- 
justed—drop, lock, slide, etc.—the escape- 
ment will run with marvelous accuracy 
and give a reliable performance to the 
watch. 





A New Pendant Setting. 


Ts object of the invention forming 
the subject of Swiss patent No. 60,- 
578, class Tle, dated April 18, 1912, and 
granted to Balland & Co., Geneva, Switzer- 
land, which is described in IJnventions- 
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DIAGRAMS SHOWING EFFECTS OF DIFFERENTLY 


stone in regard to the radius of the escape 
wheel. But in doing this we create two 
other defects: First, lock is too strong; 
and, second, the amount of recoil on the 
escape wheel will be increased, when the 





PLACED PALLETS POINT OF PIVOTMENT. 


Revue, is a transmission tube for the wind- 
ing stem sleeve with an arrangement for 
holding this tube attached to the crown. 
Three methods of carrying out the ar- 
rangement above described are shown, by 
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*“*“MINUTES AT A GLANCE.” 


FERGUSON RAILROAD DIAL 


Mr. Jobber 


Mr. Jeweler 


ac OF AHrHD = 
ac OF AHHDW= 





Approved by Railroad Officials. 


This is a profitable proposition for both the Jeweler and the Jobber. The Dial retails for $2,50, and we have provided a liberal discount for 
the trade. e have a complete assortment on hand and will fill orders the very day received. Be sure to specify this dial on new watches, the 
factories are prepared to furnish it and there is sure to be an immediate demand, being thoroughly practical and a great convenience, All of the 
figures are vertical, perfectly plain and distinct, the minutes are largest, because they are the most important. 


FERGUSON DIAL COMPANY (Inc.) - -. - MONROE, LOUISIANA, U. S. A. 
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way of example, in the accompanying 
illustration. 

In Figs. 1 to 3 a is the tube, intended to 
transmit to the setting or hand mecha- 
nism the pressure brought to bear on the 
push piece c. The arms of a’ of this tube 
are each provided with a hook a’ engag- 
ing in a corresponding recess constructed 
in the cannon b of the crown, in such a 
manner as to retain the tube on this can- 
non while allowing it to move freely on 
the cannon of the crown during its ordi- 
nary function. The arms a’ traverse open- 
ings contrived at the bottom of the hollow 
b' of the part b?, in which is placed the 
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push piece c and on which is screwed the 
crown d. 

These arms act as a string when the 
tube a is caused to slide on the cannon D 
until it reaches the position shown in Fig. 
1; to withdraw the tube from above the 
cannon it is necessary to overcome the re- 
sistance of the hooks, which present in- 
clined faces a’, which slide on correspond- 
ing inclined surfaces in the holiows of the 
cannon. 

The piece b? can be made in one piece 
with the crown. 

Instead of being placed on the inside of 
the tube, the hooks may be placed on the 
outside of the arms of the tube and engage 
with the inside edge of the hollow b’. 

Instead of engaging with the recesses of 
the crown cannon, the hooks of the arms 
of the tube can also catch in the bottom 
of a hollow provided in the push piece, as 
shown in Fig. 4. The hooks can also, as 
shown in Fig. 5, engage with the shoulders 
formed on an interior pinion of the push- 
piece. In the method of construction 
shown in Fig. 5 the hollow of the push- 
piece may have the form of a circular seat 
or may be formed of two holes. 

The number of arms of the tube may 
vary from two to four. 
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Hints on Repairing French Clocks. 





(Written expressly for THe JEWELERS’ CIRCULAR 


by C. R.) 

HE services of a watch repairer are not 
always adequately recompensed when 
French clocks are at issue. This may prob- 
ably be attributed to the fact that those 
clocks appear rarely in certain repair shops, 
and thus the repairer lacks the efficiency 
required to make this branch of the repair 
department a remunerative proposition. To 
repair a French clock properly and with 
satisfaction to both repairer and customer 
requires a certain amount of discretion on 
the part of the repairer; to know just how 
to utilize his time most beneficially. There 
is so much work that may be applied to a 
French clock without effect on the time- 
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Fic. 1. 


keeping qualities of the clock in general 
that a repairer could spend an entire day’s 
work on it and yet return it to his customer 
in no better condition than it was when 
received for repairs. It is very often the 
case that when a clock is taken apart for 
repairs there is so much time devoted to 
the polishing of the plates and wheels that 
the repairer has practically earned his 
money before the clock is assembled, and 
from a practical standpoint nothing was 
accomplished toward making a better time- 
keeper of the clock. 

We must remember, when a job of that 
kind is before us, that the labor we apply 
does not count unless we improve the 
works. The mere fact that the movement 
is buffed up and is pleasing to look at does 
not always guarantee it a good timekeeper. 
On the contrary, it is preferable to devote 
less time to the appearance of the plates 
and more to the general condition of the 
train and escapement. A clock thus cleaned, 
buffed and highly polished, with errors left 
unrectified, is of no more use to its owner 
than a fresh laundered shirt without but- 
tons. There are only two important con- 
ditions to consider in order to obtain accu- 
racy without unnecessary waste of time. 
We must examine and ascertain the free- 





dom or the pivots of all the wheels in their 
respective bearings; then the depthing be- 
tween the teeth and the pinion leaves must 
be taken care of. What is understood by 
freedom of the pivots in their bearings 
does not merely mean that the pivot is not 
to bind in its hold, but a general free con- 
dition must exist between the wheel, plates 
A wheel, if out 
strike the upper 
or lower plate or its adjoining wheel and 
take up the power. This may be rectified 
by truing the wheel. It is well to look for 
these little defects before the clock is taken 
apart, thus saving time. 

Before taking the clock apart for re- 
pairs it is well to make a memorandum of 
the errors to be rectified. All changes must 
be made before cleaning the movement. By 
this method we avoid handling the clock 
after it has been cleaned. In clocks where 
clicks are accessible it is advisable to let 
down the mainspring instead of the usual 
custom of removing the pallet for the pur- 
pose of letting the train run down. It 
sometimes happens that while the pallet is 
being removed when the clock is wound up 
the escape teeth strike against the pallet 
and become damaged to such an extent that 
it requires a skillful operator to restor 
them to original condition. When the move- 
ment is taken apart it is well to examine all 
the pivots and polish all worn pivots, as 
well as the shoulders. The holes of the 
very badly worn pivots must be closed up 
or bushed after the pivots have been re- 
duced and repolished. The center wheel 
pivots must, of course, be of sufficient 
thickness to withstand the force imparted 
to same direct from the barrel. And, for 
this reason, when it occurs that a center 
pivot is badly worn it is advisable to drill 
in a new one instead of reducing the same 
pivot and taking the chance of breaking it 
after the clock is put together, as such 
breakage often causes considerable damage 
to the entire train. To ascertain the free- 
dom of the pivots in their respective bear- 
ings it is well to put each wheel separately 
between the plates and, after adjusting the 
proper end shake and side shake to the 
same, spin the wheel and note its action 
before it comes to a standstill. A wheel if 
not perfectly free in its bearings—as one 
with poorly finished pivots or rough bear- 
ings—will, after spinning a brief period, 
come to an abrupt halt. This indicates that 
perfect freedom is lacking, and if this 
error is left unrectified the pivots will 
eventually bind, and stoppage under such 
conditions is unavoidable. After each wheel 
has been absolutely freed individually it is 
necessary to test the depthing. This is done 
by assembling two adjoining wheels at a 
time, one meshing into the other, and, 
while the driving wheel is being rotated, 
we must put a brake on the adjoining wheel 
and in this manner try the freedom of the 
teeth between the pinion leaves. Let us 
assume that one of the depthings is found 
to be too shallow, which means that the 
wheel is too far from its respective pinion. 
It is in such a case not advisable to resort 
to the too frequent use of wheel stretch- 
ing, as such work very seldom turns out to 
be successful, even though a stretching ma- 
chine is available. The chances are very 


and the adjoining wheel. 
of true, may sometimes 
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The Two Great Achievements of the Age are 
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OSKAMP-NOLTING CATALOGUE 
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Both are stupendous undertakings, the one connects 
the nations of the Atlantic with the nations of the 
Pacific Ocean; the other connects the retail jewelers 
of the United States with the best products of the 
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We have made another lot of these 
attractive WINDOW DISPLAYS. 


The Acrobat performs various stunts 
in very life-like manner; one of the 
best window attractions ever made. 








Clock movement, twenty-four hour time. Acrobat 
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14% inches. 


No. 7418 Acrobat, list $10.50 


Subject to regular catalogue discount 


Order of your jobber or write us direct 








KUEHL CLOCK 
COMPANY 


125 North Wabash Ave. 
CHICAGO, ILL. 























February 4, 1914. 


slim of obtaining a perfectly round wheel 
after the job is done. 


It is far more advisable to shift one hole 
of the wheel, but never should the hole of 
the center wheel be shifted for such a pur- 
pose. For instance, if the center wheel and 
its adjoining wheel are too far apart and 
if the center wheel is shifted it will throw 
the center post out of upright, and conse- 
quently the hands of the clock will “waive,” 
thus touching the dial at, say, 12, and the 
crystal at 6 o’clock, or vice versa. It is for 
this reason essential to shift the wheel next 
to the center. The shifting of a wheel may 
be done as follows: File the hole to be 
shifted oblong in the desired direction and 
afterward broach to the required size and 
bush with ordinary bushing tubing. Of 
course, with a depthing tool this shift- 
ing job may be much easier accomplished. 
The old hole may then be entirely plugged 
up and, after the two wheels have been 
placed in the depthing tool and the tool 
adjusted until a proper meshing is derived, 
then mark on the plate with the opposite 
points of the depthing tool. 

Fig. 1 shows perfect conditions of a 
depthing between a pinion and wheel. It 
is well to bear in mind that a perfect depth- 
ing can only be obtained when the engag- 
ing of the tooth and pinion leaf occurs ex- 
actly on the line of centers of the wheel 
and pinion, as shown at A and C. A is the 
line of center and C is the engaging tooth. 
\ depthing that is too deep will cause the 
tooth C to bottom in its pinion and a loss 
of power will result by its friction. Our 
next attention must be given to the barrel 
and mainspring. The end shake of a barrel 
arbor must be very short between the barrel 
and its cover as well as between the two 
plates. It must be considered that, inasmuch 
as there exists a double end shake, if left 
slightly too long the shifting of the barrel 
on its arbor and the arbor itself between 
the plates will tend to have some influence 
in the depthing. A mainspring winder is 
of absolute necessity in a shop where 
French clocks are being handled; and if 
one is not available it is far better to leave 
the mainspring in the barrel and only put 
fresh oil in the barrel than to remove the 
spring for cleaning purposes and after- 
ward wind the same into the barrel by 
hand. A strong clock spring when wound 
into a barrel by hand is very apt to be 
pulled out of shape and some little kink 
which the spring will receive during the 
operation will very often cause its break- 
age soon after the clock has been wound 
up full. 


A barrel hook that looks worn and weak 
should never be left ia its barrel. When 
the clock is under repairs it is a very easy 
matter to replace a barrel hook, but to take 
the entire clock apart for that particular 
job, after the clock has only recently been 
repaired, is the consequence of an over- 
sight or neglect which we must pay for 
with uncompensated labor. The old hook 


should always be filed or chiseled away 
until the inside of the barrel is left per- 
fectly smooth. A hole may then be drilled 
on a different place in the barrel, but, of 
course, on the same line with the old hook. 
And after the hole has been tapped a new 
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hook, with a thread slightly larger than the 
one in the barrel, may be screwed in from 
the inside of the barrel and afterward fin- 
ished up even with the outer surface. 

The click and click spring is another im- 
portant matter to take up. The click, if 


worn, may be very easily shortened and 
shaped over; also the teeth of the ratchet 
wheel, which is usually made of brass, 


should be retouched into shape so that safe 
action is made positive. These parts do not, 
however, require any lubricant. We men- 
tion this fact merely because it is not un- 
usual to find click screws that work loose 
simply because some repairers have a habit 
of oiling the click and click spring. Con- 
sequently the oil finds it way under the 
click screws and aids in bringing about the 
dangerous results of working the click 
screw loose. After all the above errors 
have been looked after and properly recti- 
fied we may safely assembfe the clock and 
pass over to the pallet and its action. 


Fortunately it is not often that the es- 
capements in French clocks need much at- 
tention. Their construction is such that 
they cannot be misplaced during repairs; 
they have no pallet stones which are liable 
to come loose or break and, naturally, the 
pallet, being of one solid piece of steel and 
properly tempered, will stand up remark- 
ably well. There is one thing, however, 
that does occur after a clock has been run- 
ning for a certain length of time, and that 
is an error commonly rectified by many 
repairers in an altogether wrong manner. 
The error which occurs is from the pallets 
and arbor pivots becoming worn. What 
some repairers generally resort to in such 
cases is to grind away the worn parts of the 
pallet and reducing the worn pivots. This 
job seems offhand to be the best available 
method to rectify the error. But by doing 
sO a more injurious error is being created. 
When the worn parts of the pallet are 
being ground away it naturally reduces the 
entire circumference of the pallet and the 
lock is lighter than before. Consequently 
less impulse is given to the escape wheel. 
The pivots when reduced require new bear- 
ings of a smaller diameter. In all, it is a 
big job with very little accomplished. Here 
is a simple method by which this error may 
be overcome in almost as short a time as 
it takes to read about it. We know, of 
course, that the oscillation of the pallet in 
a French clock is very narrow, and thus 
the friction is on one-half of the pallet 
arbor pivots only. The pivots of the arbor 
are therefore only worn on one side. Now, 
when the pivots become thus worn it is a 
very simple matter to turn the pallet and 
fork around on the arbor so that the bear- 
ing is now on the opposite side of the worn 
pivot and the bearings are practically new. 

The same scheme may be applied to the 
pallet which becomes worn on one side; it 
may be staked higher or lower as condi- 
tions call for, and thus an entirely new 
part of the pallet is brought into contact 
with the escape wheel. It will be found 
that by resorting to this simple method 
many an hour’s time will be saved and a 
far cleaner and safer job will be obtained 
than by bushing holes and grinding the 
pallet. 
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SWERED 
Question No. 31.—Magnetism in Steel 

and Iron.—Please inform us if steel is less 

magnetic than iron. F. B. & Co. 

ANSWER:—On the contrary, it is iron 
that is less magnetic than steel, especially 
hardened steel, which, owing to its great 
cohesive force, is magnetized with greater 
difficulty but retains its magnetism for a 
longer period. Soft iron, if properly pre- 
pared, can be magnetized and demagnetized 
instantaneously. 

QuEsTIon No. 32.—Single-Beat Escape- 
ment.—Will you kindly inform me what 
kind of an escapement is called a single 
beat? . 
ANSWER :—Any escapement in which the 
escape wheel moves only at every alter- 
nate vibration of the balance is called a 
single-beat escapement. Chronometers and 
duplex watches are examples of the above- 
named escapements. 

QueEsTIon No. 33.—To Make True Taps. 
—Probably you could give me some 
hints on making taps. I have no trouble 
making my taps, but it is very rarely that 
I can get one that cuts a clean thread. | 
am sending you one of the taps which | 
have made. Perhaps you can tell me where 
the fault lies. E. N. 

ANSWER:—The only improvement we 
can suggest for your taps is as to the shape 
of the same. We would advise you to 
make your taps with three facets instead of 
four, as it has been our experience that a 
three-facet tap cuts cleanest. Great care 
is also necessary in the hardening. For if 
the tap is not true or the metal burnt, it 
will cut badly and be apt to break. It is 
also very important to clean the taps after 
hardening with a piece of wood in the lathe. 

Question No. 34—To Hold Balance 
Bridge in Face Plate.—Give method of 
holding an 18-size full-plate balance bridge 
in face plate. B. K. 

ANSWER :—Take the watch apart and re- 
move balance from bridge. Then remove 
the potence cap jewel, leaving the hole jewel 
in place. Next secure the watch plate in 
position on the face plate, centering it by 
the balance hole jewel in the potence. It 
might be well to say that the jaws of the 
face plate should grip the plate in the same 
plane, otherwise there will be a t'lt of the 
watch plate, which destroys accuracy of the 
work to be done. Also see that the jaws, 
when screwed down, are parallel, a matter 
easily adjusted by means of the leveling 
screw in each jaw. Having the watch plate 
level, centered and securely attached, screw 
the balance bridge in position. 
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STILL SUPREME 


Patek, Philippe & Co. 
WATCHES 


GENEVA - SWITZERLAND 


ANNUAL TRIUMPH AGAIN REPEATED 


Nearest to Perfection as yet Reached by 
Portable Timepieces 


LATEST ACHIEVEMENTS 


Records of 1912-1913 


GENEVA OBSERVATORY TIMING 
CONTEST 


Ending February, 1913 


The Very First Prize between Makers for the 
Best Average Running. 
The Unique Prize for Best Average Running of 
a Single Watch. 
The Unique Prize for Mean Daily Variation. 
5 Second Prizes out of 7. 
13 Third Prizes out of 23. 
40 Honorable Mentions out of 76. 


61 Out of a Total of 113 Awards 














KEW OBSERVATORY TRIAL OF WATCHES 
AND CHRONOMETERS 


12 Out of the Best 42 


All of these Brilliant Results were accomplished by 
watches of our usual Commercial Quality. 


They are FOR SALE by the 
PATEK, PHILIPPE & CO. AGENTS 








Awarded Hors Concours (Beyond Competition): Milan, 1906; St. 

1904; Paris, 1900; Geneva, 1896; Chicago, 1898; Antwerp, i885; 

Zu 1888. Gold Medal: Nuremburg, 1905; London, 1885; Cal- 

cutta, 1888; Groningen, 1880; Melbourne, 1880; Paris, ‘1878; 'Phila- 

a. 1876; Valparaiso, 1875; Paris, 1867; Paris, 1855; London 

Paris, 1844. Silver Medal: New York, 1858. Diploma ts) 
eae Amsterdam, 1888. Highest Award: Vienna, 1875. 


ALFRED G. STEIN 


68 Nassau Street New York 




















Now Is the Time to Get Busy 


Do not repeat the mistakes of last year and the year 
before. Take advantage of the dull season and push your- 
self ahead of where you are at present as a mechanic and 
also as to the wages you can make. 








A post-card addressed to the 


Horological Department 
Bradley Polytechnic Institute 


PEORIA, ILL. 


will secure for you our latest catalogue, which is full of 

information good for those who are desirous of improving 

themselves in Watchwork, Jewelry, Engraving and Optics. 
Write to-day. ; 














INCOMPARABLE 


WATCH _— REPAIRING 


Work 
Guaranteed SNE] ; Send Trial 
Prices Right OPE ii: Order 


BECKER-HECKMAN CoO. 


(NOT INCORPORATED) 

Successors to G. F. Wadsworth 
WATCH CASE 
MANUFACTURING and REPAIRING 
Silversmiths Building 10S. Wabash Ave., CHICAGO 











GEORGE M. BAKER 


85-91 Page Street PROVIDENCE, R. I. 


REFINER 


OF COLD, SILVER ANDO PLATINUM 








Our solicitation for a trial shipment of sweeps or 
any kind of refinings is based upon our motto: 


““Prompt and Satisfactory Returns” 


Send us your next lot of refinings 
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The Funny Side of a Serious Business 


























Bits of Humor Touchin’ on and Appertainin’ to the Horological Industry 
































Diplomacy. 





ASPER couldn’t tell time—neither could 
Sambo. One day Jasper was made a 
present of a fine silver watch, and there 
was a great thumping within his breast. 
He rigged the watch and chain up on his 
vest and started for the camp meeting. On 
the road he met Sambo, whose eyes caught 
the glint of the new chain. 

“What you all got dere on de chain?” he 
asked with a doubting air. 

“A watch am what Ah got,” answered 
Jasper, proudly. 

Then Sambo thought he’d trip Jasper. 

“What time am it?” he slowly asked, 
looking Jasper in the eye. 

Jasper plucked the watch from the re- 
cesses of his vest pocket and held it out 
gingerly under Sambo’s nose, saying, “Am 
it?” 

“It am!” came back Sambo, with a know- 
ing air—New York American. 





A Well-Known Actor’s Joke. 





OHN BARRYMORE was once seated 
in a barber shop when the barber, who 

was noted for his selling propensity, said: 
“T see that your 


Wanted a More Strenuous Alarm Clock. 





66 RIDGET,” began Mrs. Youngbride, 
timidly, “I don’t suppose you would 
—er—object to my getting an alarm 
clock” 
“Not at all, ma’am,” replied the lazy 
cook. “Them things never disturbs me at 
all.”—Catholic Standard and Times. 








A Tell-Tale Clock. 





OM—What did your wife say when 
you arrived home so late last night? 
Dick—Not a word. Before I went out I 
stuffed the cuckoo’s mouth so that clock 
couldn’t give me away. 





At the Stone Pile. 


66 HAT became of 
stole ?” 
“The lawyer got the case and I got the 
works.” 





the watch you 





Near Time. 





“What turns green in the Spring?” 
“Mail order Christmas jewelry.” 


Regulating the Watch According to the Bill. 





’ 


669 AM furious,” said the customer to the 
watchmaker. “The watch you sold 

me has not been regulated.” 
“Perhaps the watch is following the ex- 
ample of the bill, which you also neglected 
to regulate,” was the watchmaker’s reply. 





Use for Defective Vision. 


66¥/ZES, he had some rare trouble with 

his eyes,” said the celebrated ocu- 
list. “Every time he went to read he would 
read double.” 

“Poor fellow,” remarked the sympathetic 
person. “I suppose that interfered with his 
holding a good position?” 

“Not at all. The gas company gobbled 
him up and gave him a lucrative job read- 

ing gas meters.”— 





hair is getting pretty 
thin. Can’t I sell” 
you some of our 
new hair tonic?” 

“Oh; no, an 
swered Mr. Barry- 
more; “if I wanted 
my hair to grow | 
would use a steel.” 

“A steel? How 
can steel make hair 
grow?” asked the 
astonished barber. 

“Well, it’s like 
this,” answered Mr. 
Barrymore. “You 
have a watch?” 

“Yes,” replied the 
barber. 

“Well, then,” an- 
swered Mr. Barry- 
more, “doesn’t steel 
make the hair 
spring ?”’—Ilustrat- 
ed Sunday Maga- 
sine, 
66 HICH -of 
these clocks 
is right?” 

“T don’t know. 
We've five clocks. 
When we want to 
know the time we 
add ’em together 
and divide by five, 
and even then we’re 
not certain,’ — 
Punch. 





A Progressive Clock. 


<Q0ULa 


Pa Mic 





USTOMER—This clock seems to run very well. 
Watchmaker—Of course it runs well. 
to run a whole hour. 


\ TT} " 
Sy / N 





In fact, this clock only takes 40 minutes 


Lippincott’s. 


Pat and the Clock. 





ON of the in- 
mates of a 
New York insane 
asylum, an_ Irish- 
man, was sent to 
an adjoining ward 
to find out the cor- 
rect time. He re- 
turned in a moment 
and announced: 


“Twinty minutes 
t’ twilve.” 

“Pat, are you 
sure that clock is 
right?” he was 
asked. 


“Roight, is it?” he 
replied. “D’ye think 
it wud be in this 
place if it wus 
roight ?”—Judge. 


“Where did you 
get that dog, 
Jimmy ?” 

“T just found him 
near the canal. He 
came all the way 
from Waterbury.” 

“How do you 
know he comes 
from Waterbury?” 

“Can’t you see 
he’s a ‘watch’ dog ?” 


41—— 














— 


ES eee 








326 THE JEWELERS’ CIRCULAR-WEEKLY 


February 4, 1914. 















SECOND HAND CON- 
TRACTING AND CLAMP- 
ING PLIERS, No, 1 N. P. 
Price, each, 85c, 


For contracting the pipes 
of second hands; also for 
clamping while broaching 
out, Cut ‘‘A’’ shows man- 
ner of contracting a sec- 


ond hand pipe. Note three 
sizes of holes, 

Cut ‘‘B’’ illustrates man- 
ner of holding hand while 
enlarging with a broach. 
No longer any need of do- 
ing an unworkmanlike job 
with a cutting plier. 


Combined 
Caliper 

and 

Poising Tool 
No. 65 


Price, each, $3.50. 


Original Design 
and 
Construction 


Made of Heavy 
German Silver 
and 
Finely Finished 








closed 


The staff-bearing studs are guided by fine spiral 
springs in hollow bearings—as shown in_ sectional 
view—and the danger of breaking the pivots is re- 
duced to a minimum. For testing the true running of 
the balance, the Caliper is adjusted so that the pivots 
run free in the bearings. When {t {gs ascertained that 
the balance is out of true and requires bending, press 
the bearing guided by the jointed arm until the staff 
is locked firmly between the two flat ends of the bear- 
ings. By doing this, all strain has been removed from 
the pivots and the balance can be bent at will. After 
having bent the balance, release the jointed arm and 
the spiral springs will throw out the bearings to 
the original position. It can be seen from this that 
after the staff has once been properly placed between 
the bearings—the truing and bending of the balance 
ean be done without repeating the operation 
of placing the staff between the bearings. The guide 
or index is adjusted in a nove) manner over a friction 
spring, permitting a tension of any desired degree. 
A wrench with slots to pass over the arms of the bal- 
ance is furnished with each Caliper. 





For Sale by All Jobbers in the United States 
and Canada. 





HAMMEL, RIGLANDER & CO., 





With Jewels, Adjusting Screw and Supports, No. 42 
This is the latest design and possesses several advantages: 

1.—It is supplied with V-shaped sapphire jewels for poising. No. 8 

2.—Has adjusting screw, permitting the balance to be removed 
and replaced between centers as often as required without 
disturbing the adjustment of the Caliper. 

3.—The removable supports or legs overcome the possible dis- 
tortion of balances and bending of pivots when laying tool 
on bench, Holeg to receive supports are provided on hoth country. Simple in construction, 
truing and poising side of the Caliper. 





PIVOT STRAIGHTENING AND TRUING DEVICE. No. 25 
(Paleurced depl. 24, sv.) 

By means of these tools a bent pivot can be trued to a dead ceuter, The 
staff is held in split chuck and the bent pivot in the conical or V-shaped hole of 
the device; the device being crowded up to the shoulder of the pivot, the lathe 
.to revolve backwards, using plenty of oil on pivot. Use the small flattened lever, 
resting same on the rounded inner surface and gradually bring the bent pivot to 
its original shape. y . 

Two sizes are provided, which cover a large variety of pivots. The smal} 
size, .010” is for all staffs and escape pinions, while the larger one with hole 
.016” igs intended for 8rd, 4th pinions, ete. 

Made of finest quality hardened steel, and will be found a useful tool. 

When ordering, state name and size of lathe. 

Made for Webster-Whitcomb, Moseley No, 2 and Rivett Lathes 
Price, per Set of 2 Tools and Straightening Lever, $1.75 


9 9) 
Tee , ynkeh 


A NEW REFLECTING EYE-CLASS ” 


“all 
WORTH MORE THAN TEN TIMES 
THE PRICE,FOR ESCAPEMENT ~ 
WORK ALONE. 


2-24-3"F Ss. 
omce ast SINGLE , 2-24-3""FOCU 





REFLECTING LOUPES 

Made in 2, 21% and 38-inch foci, each, 85c. 
Pd with double lenses, very powerful, each, 

For inspection between the plates of a watch 
movement or any recess from which light is ex- 
cluded, these loupes are an absolute necessity. 
They have been greatly improved in construc- 
tion, the mirrors now being optically ground 
concave, which causes them to reflect powerful 
rays of light at the necessary point. 











E. F. B. CALIPER 
CLOCK REGULATING STAND, 


Full Nickel Plated. 
Price, each, $1,50 


Devised and patented by one of 
the best clock repairers in the 





hnt has a most powerful grip and 
Price, each, $3.25 heavy base, 


47-49 Maiden Lane, New York 
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The Correction of the Cylinder Escapement. 





By WILHELM Scuuttz, in Der Uhrmacher am 
Werktisch. 


(Continued from issue of Jan. 7.) 


HIS, too, is best recognized, not by look- 
ing into the works, but by the fact that 

the escape wheel tooth in the cylinder re- 
mains momentarily fixed when the cylinder 
is turned so far to the right that the bank- 
ing pin rests against the banking stud. Now, 
if at the Jast moment the escape wheel suf- 
fers the slightest recoil or backward mo- 





FIG. 9. 


tion, or if indeed the balance, being re- 
lieved of the pressure, turns backward from 
pressure exerted by the tooth of the escape 
wheel so much that the banking pin springs 
away from the banking stud, then either 
the banking pin is placed too far to the 
left (whether or not this be the case may 
be learned from the tests given in the pre- 
ceding sections) and must be moved cor- 
respondingly to the right, perhaps at a’, 
or the incision e is not deep enough and it 
must be cut away with a narrow sapphire 





FIG. 10. 


slip or an iron polisher or grinder charged 
with oilstone dust and oil. 

CONSEQUENCES OF THE ERROR OF BANKING. 

If the banking pin be not properly placed 
the result will be that the watch will bank 
when worn, even if it has none too exte- 
sive a motion when out of the pocket. If 
the opening in the cylinder be not deep 
enough, then the escape wheel will be 
forced back a little at every vibration of 
the balance to the right, and this rebound- 
ing of the escape wheel imparts a variable 
oscillation to the balance, changing with 
almost every tooth. A watch burdened 
with a fault of that kind can never be regu- 
lated so as even to keep approximately cor- 
rect time. 

TOO SHORT A BANKING PIN, 


The proper method of testing the action 


of the banking pin is to press it on either 


side against the stud, at the same time 
noting whether or not it sticks. The bank- 
ing pin may be too short, as is shown in 
Fig. 9. In this drawing we show the bank- 
ing pin a in the circumference of the bal- 
ance U jammed against the banking stud 
P. In a case like this, a new and longer 
pin must be inserted after the manner de- 
scribed below: 
THE BANKING STUD TOO FAR BACK. 
Again the banking pin may be long 


enough and yet catch against the stud be- . 


cause this latter is too far away. Such a 
case is exemplified in Fig. 10. In this case 
the correction is effected by simply bending 
the stud forward and filing its face flat and 
perpendicular again. 


THE BANKING STUD TOO SHORT. 
Moreover, the banking stud is often too 
short, so that the pin binds underneath it, 
as shown in Fig. 11. To bend the banking 
pin a upward would in most cases not 





Fic. II. 


remedy the error satisfactorily. A better 
way would be to bore a hole, about 0.6 
millimeter or 0.8 millimeter in diameter, 
horizontally in the cock foot, and in place 
of the old perpendicular stud insert a new 
one. This change is shown in Fig. 12; K 
is the foot of the cock and P the new stud. 
This must, of course, not remain round, 
but the contact surfaces on either side 
should be filed flat. 


FAULTY FORM OF THE BANKING STUD. 

Another cause of overbanking may re- 
sult from the incorrect shape of the bank- 
ing stud; this we show in Fig. 13. Here 
the pin sticks to the stud because the latter 


iV 








Fic. 12. 


is round; such a stud should be bent 
much nearer the periphery of the balance 
and the near side filed flat, as shown in 
Figs. 9 and “0. If it be impossible to do 
this, then the old stud nut must be removed 
and a new one inserted horizontally in the 
cock foot, as described above and shown in 
Fig. 12. 
FRICTIONS OF THE BANKING PIN. 

Furthermore, the banking pin may cause 
frictions. For example, it may come in 
contact with the fourth wheel pinion arbor 
or with the facets of the leaves of the 
fourth wheel pinion. All of these cases 
are to be examined before the balance is 
taken from the watch. 


TOOL FOR INSERTING BANKING PINS. 

As a fitting conclusion to our chapter 
upon the banking pin, we beg to introduce 
here a very practical tool for the drilling 
of holes in the balance for banking pins. 
As shown in Fig. 14, it consists of a small 
vise, in which the balance may be held 
without disengaging the cylinder. This de- 
vice is very easily made since it is formed 
thiefly of two flat wooden jaws armed on 
the outside with stout brass plates. Two 
steady pins control the movement of the 
jaws in opening and shutting it, and two 





FIG. 13. 


strong screws serve to draw the jaws to- 
gether with sufficient force to retain the 
balance in a suitable position. In the mid- 
dle of the jaws and beginning at the top a 
space is cut out, about half way down, to 
accommodate the cylinder. Upon the upper 
edge of the jaws are applied two small 
plates of steel adapted to be moved forward 
over the slot after the cylinder has been 
inserted and thus afford a protective guard 
for it. This small device is now placed in 
the drilling machine and provides a most 
convenient means of drilling the required 
hole. For the expérienced workman a 
stout thumb and fingers are sufficient for 





Fic. 15. 





Fic. 14. 


the work; in every case, however, the hole 
is to be drilled entirely through, so that 
the banking pin may be permanently fixed 
and not fall out after a time. 

FRICTIONAL CONTACTS OF THE BALANCE, 

Having carefully examined the parts as 
to the possible presence of contact of the 
balance against the case, the balance spring 
guard, the spring stud, the center wheel, 
the cock of the escape wheel, etc, and 
noted possible faults of this sort, we may 
finally remove the cylinder and proceed to 
the remedying of all faults found. 

A word of caution here, for it is just 
here that most impractical methods are 
often pursued, which either do not lead to 
the proper attainment of the purpose or 
result in damage to the appearance of the 
watch. This is one of the situations where 
thoughtfulness and contemplation are of 
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YOUR EVERY DAY BUSINESS IS WHAT WE WANT 


It is no great effort to serve you once in a while But It Requires a Good House with a Complete Stock to serve you in the Right 
Way all of the time. We Can Do This because our stock of Tools, Materials, Supplies and Optical Goods is the Largest and Most 
Complete to draw from and can make Immediate Shipment of all orders by Parcel Post, Express or Freight. Send Your Orders 


to The FE. & J. Swigart Co. They Guarantee Satisfaction. USE OUR CATALOGUE WHEN MAKING UP YOUR ORDERS. 


pace : 3 Lathe Combination A 
$68.50 Net Cash 














Genuine Webster-Whitcomb Lathe 
With 10-chuck combination. 


Perfect construction in every detail. Made of the best steel. 
Has hard spindles running in hardened steel bushings. Absolute 
<oncentricity of cone, body, thread and hole. Full nickel-plated. 


Foot-Wheel No. 15 


Best in the market, 





Solid Oak Bench No. 1 





Extra Quality Pivot Gravers Se ee fo mate of thoroughly seasoned lumber 
, . an his n the best cabinet style. not warp 
E. & J. S. pivot gravers are the best that can be made. They or split, Has ten drawers that lock automatically; Countershaft No. 9 
are very hard and hold their points much longer than the average apron drawer, vise rest and chalk box. Dimensions: . . 
graver. . 48 inches long, 26 inches deep and 40 inches high. Full nickel plated 





OutfitB. Same Combination as above with Moseley Lathe No. 2—$68.50 Net Cash 
















See Our 
General 
Catalogue 
for other 
Styles of 
Staking 











Genuine Boley GG Nickel-Plated Tweezers 


(= - 


Made from heavy material so that t he points will not overlap, Very useful 
for escapement and train work. Length, five inches, Each................. 35e. 





\ 


FERRY PTOK Phe 





The Best One Made 


EInverto Staking Tool, No. 18. PrleO.ccvccccccavcviscecvoss 35.00 

120 puncbes, 25 stumps, in mahogany case. When using this 
tool you have the use of practically 160 stumps and 130 punches, 
pot including 12 blank punches. Has feature not applied to other 
staking tools and is a great time-saver. 


OUR PRESCRIPTION, GRINDING and OPTICAL REPAIR DEPARTMENT 
gives work that will please the most critical. Every job is carefully inspected 
by an expert optician to avoid any possible chance of disappointment. We make 
no extra charge for Axis Set Oblique, Decentering or Neutralizing Lenses or for 
Extra Size Eye that can be cut from regular stock blanks. 


"YSP9 10) 0/9 $80] o1e jou paljioeds you saoud IY | 











is the careful and correct matching of small parts that you are compelled to make Special 


One cf the Greatest Advantages to your Watch Repairing Department 
for you and unless otherwise ordered will always send the Genuine Factory Made Materials. 


Orders for. Our Large Force of Expert Material Clerks will do this 


We Want Your Orders and Guarantee Satisfaction, RUSH ORDERS RETURNED THE SAME DAY. 


THE E.& J. SWIGART CO., “siiane’ Cincinnati, Ohie 
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reat assistance. Should it become neces- 
sary, let us suppose, to raise or lower the 
cylinder, because its opening is not cor- 
ectly cut, it would be better to ascertain 
vith a certainty, before hammering a de- 

stable burr on the cock, whether the 
pivots are not too long and might not be 
made shorter. If this be not the case it 
produces at all events a much better piece 
if work, first, to turn a little off one of 
the pivots according as the cylinder is to be 
raised or lowered and then shorten it, than 
to form the unsightly burr upon the cock. 

[f you have to file away some of the 
lower balance cock in order to plant the 
cylinder a little higher, then it would be 
well to adjust the depthing of the escape- 
ment, if this be needed, at the same time. 
lf there is only a single fault in the escape 
wheel this should be trued in the flat, a 
very easy job, though we confess that it is 
considered by many quite a trick to true 
an escape wheel absolutely flat with a few 


abe 





FIG. 16. 


strokes of the hammer. As tne case with 
so many other things, it depends, and sole- 
ly, too, upon just how it is done. 

TRUING A CYLINDER WHEEL, 

The perfectly flat adjustment of an es- 
cape wheel by working upon its arms is 
only a difficult matter when one has to do 
with a very hard wheel. such as were often 
put in tne old-fashioned thin cylinder 
watches. In such a wheel the arms must 
be straightened upon a steel anvil, and by 
means of a chisel shaped punch, in the 
same manner as is done with a thin piece 
of steel which has warped in the tempering. 

3ut it rarely happens that these very 
hard wheels run out of true, a case which 
is of frequent occurrence in the newer and 
softer wheels. Among these latter one sel- 
dom finds an escape wheel the arms of 
which have been tempered harder than a 
grayish blue. This is because, under pres- 
ent factory rules, the pivoter when staking 
the escape wheel pinion must often turn 
down the shoulder of the escape wheel 
pinion, Now, if such a pinion does not cut 
easily the workman takes some of the 
temper out of the hub of the wheel to 
soften it. 

THE BASE IN TRUING UP. 

Wheels of this kind’ are very easily 
straightened, there being only two acci- 
dents to guard against, first, the slipping 
of the punch; and, second, too soft a base 
or anvil. If the anvil be too soft, then 
the fault is likely to be aggravated in the 
other direction, and if it be too hard a 


careful operator will accomplish nothing; 
but should he hammer with more than or- 
dinary force to overcome the increased re- 
sistance, then he will undoubtedly injure 
the wheel. For these reasons, then, as a 
base lead, because of its softness, and steel, 
on account of its hardness, should not be 
employed in truing up an escape wheel, 
but brass, on the contrary, is peculiarly 
adaptable to the work. It is just soft 
enough to yield sufficiently, possessing at 
the same time adequate hardness to pre- 
vent the loss of feeling in the hand of the 
operator when hammering. It need scarce- 
ly be said that such a base for an anvil 
should not be laid upon a wooden work- 
bench that is possibly covered with oil- 
cloth, which acts as a pillow. This base 
should be firmly fixed in the vise, or, what 
is better, because the escape wheel may 
easily fall upon the floor from the vise, 


* placed upon the small anvil which forms a 


part of the vise itself. 

In this section we shall give a process for 
this work which we learned while yet an 
assistant from an old Swiss pivoter, who 
had spent 30 years in doing nothing but 
adjusting cylinders and escape wheel pin- 
ions, Prepare two small brass anvils of a 
shape shown in Fig. 15, one of which 
shall be large enough to fit escape 
wheels for gentlemen’s watches and the 
other correspondingly smaller for ladies’ 
watches, 

The upper surface must be perfectly flat 
and the hole in the center of sufficient 
diameter to accommodate the largest escape 
whee! pinion with sufficient clearance. This 
latter quality is mecessary, because very 
often, in adjusting individual teeth, the 
wheel must be laid on a little out of the 
center. To afford stability, the under sur- 
face, besides being flat, must be of con: 
siderably greater diameter, for an acci- 
dental tilting of the anvil would be at- 
tended with disaster. Since a _ perfectly 
flat punch is not well adapted to this 
straightening work, and a convexly rounded 
one is too likely to slip off, it is more ad- 
vantageous to employ a concave punch, 
which sits solidly and has no tendency to 
slide off. The working end of such a punch 
should be twice as thick as the width of an 
18-line escape wheel arm. 

Before beginning the work of truing the 
wheel, it is well to determine, by means of 
the double caliper and the rule, which of 
the arms needs straightening, at the same 
time noting the amount of the deviation 
from the proper position. To avoid con- 
fusing the arms while removing the wheel 
from the caliper, it is well to mark the de- 
fective one in some simple manner. There 
is in every escape wheel an arm, but oaly 
a single one, which points directly upon the 
foot of a tooth (1, in Fig. 16). The oppo- 
site arm (3, in Fig. 16) is directed toward 
the space between two teeth, while the two 
others cut the circumference near the bases 
of their respective teeth. Applying the 
number 1 to the arm which,points directly 
upon the base of the tooth, and coming in 
the direction in which the wheel turns, the 
others may be mentally noted as being 2, 3 
and 4. In this way it will always remain 
clear, whether in or out of the caliper, 
which of the arms needs attention, and the 
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notation will not be disturbed even if the 
wheel should accidently drop from the 
fingers. . 

Let us assume that the arm 1 1s to be 
corrected downwards for about half the 
thickness of the rim of the wheel; place, 
then, the wheel upside down upon the anvil, 
as shown in Fig. 16. The anvil A must not 
stand, as we said before, upon the work- 
bench direct, but upon the anvil attached 
to the vise. Now place the point of a 
round punch, which must not be much 
thicker than the width of the arm, 
say, upon the point c and give one or two 
light but effective strokes with a hammer 
upon the head of the punch, which will cor- 
rect the error; for the arm 1 will thus be 
bent down somewhat at c, which will throw 
the extremity up a little, or, when in the 
watch, downward. 

If the deviation from the true circle be 
more than half the thickness of the whee- 
rim, then place the punch at b, proceeding 
as before, but without striking any harder. 
Should it be necessary to drive the arm 
down considerably, then’ place the punch 
near the pinion, say, at a; and because the 
arm is much wider here at its base more 
force must be imparted to the hammer 
strokes to overcome the added resistance. 
PLACING THE PUNCH FIRMLY UPON THE ARM. 

Special care must be taken during the 
correction that the punch does not rest 
lightly upon the arms of the wheel, but be 
held firmly pressed upon it with the left 
hand during the striking. The hand will 
thus be more sensible of the depression of 
the arm; besides, the punch will not be so 
likely to slip or bound away from the 
small narrow surface of the arm. 

CORRECTING INDIVIDUAL TEETH. 

In a similar manner it is easily possible 
to correct the inclination of individual 
teeth. For instance, if the tooth z (Fig. 
16) be bent slightly upward place the wheel 
excentrically upon the anvil; that means, 
push the wheel so far to the right side that 
the tooth z lies up against the circumfer- 
ence of the left side of the anvil A; then, 
by placing the punch at d, a stroke or two 
of the hammer will bring it back to its 
proper place. 

GRINDING THE ESCAPE WHEEL TEETH SHORTER, 

If the investigations have proven that 
the escape wheel teeth must be ground 
shorter, then this must also be accom- 
plished before the wheel is replaced in the 
works. Many opinions as to how this is 
to be done come daily to light in the jour- 
nals devoted to the trade. On the one 
hand, the principle is established that the 
teeth should be ground at the heel only, 
it being as strictly maintained that a wheel 
of which the teeth are ground at points is 
“botched”; while on the other hand, we 
find as many lusty advocates of the oppo- 
site process. The true path lies midway 
between these extreme opinions. At all 
events; both processes may be badly car- 
ried out, and, under certain limits, we hold 
both are admissible. 

(To be continued.) 








W. S. Johnson, Harriman, Tenn., is im 
bankruptcy. The first meeting of creditors 
will be held in Knoxville, Tenn., Feb. 5, 
1914. 
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HE AMERICAN 

WATCH TOOL 
CO. have added new 
and especially 
designed machinery 
to insure accuracy 
in every detail of 
manufacture. It has taken 
years to organize and develop 
a force of workmen, whose 
long experience in the opera- 
tion of special machines is a 
guarantee of quality and per- 
fect workmanship. 





The Standard Lathe 


The Lathe 
of Quality 


Backed by Years of 


Development and Experience 


OVER 20,000 NOW IN USE 


Accepted as the standard lathe for watchmaking and repair- 
ing. Special attention paid to the selection and treatment of 
material used in all wearing parts. Lathes are constantly 
reported doing service 15 to 20 years without repairs. All 
workmanship guaranteed. 





EAAEO PRR 


The Standard of File Excellence for Over 100 


Wholesale Distributers of 


GROBET SWISS 


WEBSTER-WHITCOMB 


PAT. APPLIED FOR. 








IN COMPARING PRICES WITH OTHER LATHES, 
LEARN THE DIFFERENCE IN SIZE, WUALITY 
AND DETAILS OF CONSTRUCTION, 





Webster- 


Actual 
Whitcomb 


Size of 








LATHE, with Taper Chuck Screw Chuck, 6-14 in. Cement 
Chucks, Tipover T Rest, 9 ft. Round Belting and Chuck 


A Soc a care nat aad de mind wr waka On eee Sakae eee ema ce $31.00 
LATHE, as above and 6 Wire and 2 Wheel Chucks (10 
50 ies dc tly hk 96 eu dee we ale eae toe Aion ode e oh 39.00 
LATHE, as above and 10 Wire Chucks (12 Chucks)....... 41.00 
LATHE, less Tailstock, deduct $6.50 from the above prices. 
Wire Chucks, each....... $1.00 Wheel Chucks, each..... $1.00 
Snyder.Chuck ........... 8.00 Universal Face Plate .... 9.00 





Years. All Genuine Grobet Swiss Files have the 


Rabbit Trade-Mark. Made in all shapes and cuts for Watchmakers, Jewelers, Silversmiths, etc. 


f poate 
HIGH GRADE VISES 


Made of the best material in the 
most substantial manner. The jaws 
have hardened steel faces and all 
parts are interchangeable. These 
vises possess decided advantages over 
all others on the market. 





epreral No75 


No. 75. Flat base, swivel back-jaw, hardened steel faces to 
jaws, improved anvil with polished right angle for bending—a 
feature not found on other vises. 

They have an outside feed and the front jaw—where the strain 
is greatest—is made with a solid underportion and is not hollow 
as on other vises. This makes them practically unbreakable. 

Pe RE NINES 5 55s caw acu n ca cewensaecen ss $4.00 
No. 76. Same as above Full Nickel Plate................. 6.25 





No. 85. Flat base, quick action lever, hardened steel faces to 
jaws, improved anvil with polished right angle for bending—a 
feature not found on other vices. 

The quickest working vise ever made; the only one that grasps 
the work with one motion of the hand; either hand can be used 
with equal facility. 

PIR FODMMEE oon sons ce cecsdsnenevdceccandees $4.50 
No. 86. Same as above Full Nickel Plate............++6- 6.75 


FOR SALE BY JOBBERS 


SUSSFELD, LORSCH & CO. °° aiden dane, NEw YORK 
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7@) QUERIES 


[Answers are also solicited from our readers to the questions published on this page.] 
No attention paid to communications unless acco mpanied by full name and address of the writer. 














x. 


Question No. 3185.—Trouble with 
Gold-Plating Bath.—] have considerable 


dificulty with my gold-plating bath, and 
write to ask you to tell me how I can 
remedy it. J use 45 grains of chloride of 


gold and two ounces of cyanide in a pint 
of distilled water. I have been told that | 
have too much cyanide in the solution. Is 
there any way by which I can reduce the 
cyanide? The solution plates a green color. 
I am using 24-karat anode and three dry 
cells. c. W. 

ANSWER :—There appears to be an excess 
of cyanide in the solution. Would recom- 
mend bottling half of it for future use, 
and add water to the other half to bring 
it up to one pint; then add chloride of 
gold, or the salts, so the solution contains 
same as before. If a good current is used 
and the solution warmed there should be 
no further trouble. 


Question No, 3186,—Tarnished Gold in 
Showcases.—/ have used camphor gum, 
also Lloyd balls, to prevent gold in show- 
cases from tarnishing. These have little or 
no effect. In the Summer months tt took 
less time for an article to tarnish, with a 
free circulation aided by an electric fan, 
than with artificial heat and closed doors, 
as at this time of the year. On one side of 
my store there is a cafe, and the basement 
is used for storage purposes. The sewer 
and gas connections seem to be O. K. 

LORE. 

ANSWER :—Gold will not tarnish very 
much in pure and dry air, and can tarnish 
only in the presence of sulphur, soft rubber, 
gas or moisture. There is no doubt your 
trouble is caused by the liquids in the 
saloon, as some liquids, especially beer, will 
ferment enough to tarnish any metal. An 
airtight floor may help you. It often hap- 
pens that a gas leak affects the showcases; 
gas tarnishes any metal surface. The leaks 
are not always from artificial gas, but may 
be from natural gas, the odor of which 
may be hardly perceptible. 


Question No. 3187.—Technical Terms. 
—We are at odds in our shop how to right- 
ly term it when, in a lever movement, the 
conditions are as follows: (1) When the 
roller jewel strikes against the. outside of 
the fork, caused by too much motive power. 
(2) When the roller jewel is found on the 
wrong side of the fork, caused by wrong 
action of roller and guard pin, by broken 
hole jewels or whatever other cause. 

R. M. 

ANSWER :—When the roller jewel strikes 
the outside of the fork it is technically 
termed “overbank.” This term is some- 
times wrongly applied to “small roller” 
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errors. When the guard pin passes the 
roller after the escape tooth has locked, 
thus causing a stoppage, it is proper to say 
that the jewel pin is thrown out of the 
fork. There are, of course, other terms 
used in various watch factories for such 
errors, for instance: roller small, forward 
guard pin, less roller shake, etc., etc. These 
terms are used by the inspectors who find 
the above errors and mark them back to 
the operatives for alteration. 


QueEsTIon No. 3188.—Plating Solution 
Troubles.—Please tell me why my plating 
solutions won’t work. J used same prescrip- 
tions before and got good results. I use 
12 grs. chloride of gold, one pint distilled 
water, 2 ozs. of fresh cyanide, three dry 
batteries; use porcelain cup, everything clean 
and greaseless; use tt labomeren; soda 
freely used; for anode, 22-karat gold, an 
inch square. FB, 

ANSWER :—-The trouble, no doubt, is with 
the electric current. The batteries may not 
be properly connected and you fail to get 
a positive and negative current. The test 
for current may be had by stretching a 
copper wite from one current to the other, 
and by rubbing a spark should be visible. 
It is difficult to give the exact reason with- 
out seeing the outfit itself, but indications 
show the trouble lies in the current. 


QueEsTION No. 3189—To Get Equal 
Gold and Silver Melting Points.—Kindly 
advise what karat gold will stand the 
same temperature heat as sterling silver, 
and also advise at what temperature they 
melt. Cu We £. 


ANSWER:—It would be very difficult to 
tell exactly at what degree of heat sterling 
silver or karat gold would melt without 
testing the alloy itself. Sterling silver does 
not always contain the same proportion of 
alloys. We have some containing refined 
zinc, spelter or other alloys which would 
vary in melting points. It is the same with 
karat gold; some of dark shade would con- 
tain much copper, which would be harder 
than a lighter shade gold, which would 
contain more silver. The temperatures are 
as follows: Zinc melts at 775 degrees F.; 
silver, 1,775 degrees F.; copper, 1,885 de- 
grees F., and gold, 1,900 degrees F. 

Question No. 3190.—Platinum Alloy 
Test.—How can we test so-called platinum 
jewelry for adulteration or alloy? 

Fen Hee GS. 

ANSWER :—Pure platinum or platinum al- 
loyed with iridium will not tarnish upon 
being exposed to the fumes of sulphur or 
sulphide of ammonia and is not attacked 
by any single acid. Should silver or other 
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alloy be used the metal will darken; and if 
a nickel or other metal backing or filling 
be employed, immersing in nitric acid will 
dissolve the base metal, leaving platinum as 
a shell. In fine platinum diamond-mount- 
ing shops only the pure platinum and the 
10, 15 or 20 per cent. iridium-platinum 
alloys are used. The last is worked into 
the delicate wire or mesh parts of the de- 
sign and, by reason of the presence of 
iridium, the metal is tougher or stiffer, en- 
abling the jeweler to reduce the thickness 
of the stock, thereby getting a more deli- 
cate effect, the pure platinum being only 
used where the stones are set. It is doubt- 
ful if any test will be sure other than dis- 
solving the metal in nitro-muriatic acid, 
first precipitating the platinum and finally 
the iridium, and then weighing the metals. 
There is some agitation now on foot among 
the reputable platinum goods dealers to 
stamp the goods the same as gold jewelry. 
When this is done the retailer will be pro- 
tected. In the meantime buy only of manu- 
facturers having a reputation, remember- 
ing that platinum costs around $2 to $2.50 
a pennyweight, as against 56 cents and 72 
cents for 14-karat and 18-karat gold. 


Question No. 3191—To Clean Alumi- 
num.—Kindly let me know some way of 
removing tripoli from the pierced parts of 
aluminum articles after same have been 
polished. I have until now used hot water, 
ammonia and soap for this purpose, but the 
process is very slow and not economical at 
all. Some acid which will corrode tripoli 
and not injure the metal would be the 
most satisfactory, if there is such. A. R. 

ANSWER :—Gasoline is best for cleaning 
aluminum. Two vessels with gasoline 
should be used, the first to remove the 
buffing sand and the second to wash clean. 
Keep the gasoline in a covered vessel when 
not in use; the dirt will settle at the bot- 
tom, leaving the top of liquid clean for the 
next use. 





Substitutes for Celluloid. 





si increasing use of celluloid for the 
manufacture of imitation ivory, horn, 
shell, linen, wood, glass, porcelain, etc., is 
due to the cheapness of this mixture of 
pyroxylin and camphor. It has, however, 
the serious drawback of being highly in- 
flammable, and even explosive at high tem- 
peratures. 

Hence substitutes lacking this dangerous 
property have long been sought. Such a 
one is acetyl-cellulose, made by the action 
of acetic acid on pure cellulose. This, 
however, is more costly, and therefore has 
not made its way except where pricé is a 
secondary consideration. 

Very recently, however, substitutes have 
been invented which are not only effective, 
but cheap. These are viscose and formyl- 
cellulose, already known because of their 
employment in making artificial silk. 

While they are not as yet utilizable for 
objects which must have great solidity, like 
those of horn and ivory, it is safe to pre- 
dict a great future for them, since already 
blocks of viscoid have been produced which 
can be readily colored, polished and 
worked.—Scientific American. 
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Our new Catalog is the only one ever printed containing illustrations of files from actual photographs. 


It shows over 600 files, and ts invaluable to buyers and users of files. Sent FREE on request. 


NICHOLSON FILE COMPANY, Providence, R. I. | 
a i: 





NICHOLSON 
om | XCF ] 


Swiss Pattern 


® FILES w 


This Brand of 
Jewelers’ files repre- 
sents the apex of 
excellence. 


Each Nicholson fie is 
rigidly examined for shape, 
cutting qualities, soundness and 
temper before it is wrapped in 
our anti-rust paper, boxed and 















sealed. 


Save Time and Money 


Our rigid examinations guarantee the user 
of this Company's filles a uniformly high 
efficiency not possible by any other system. 


Every Nicholson file is specially designed to do a definite 
kind of work, in the quickest and most economical way. 


Made at the finest equipped file factory in the world, by 
experts who have made file users’ problems a lifetime study. 


SOLD BY LEADING HARDWARE DEALERS AND SUPPLY HOUSES 
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Metal Spinning. 


Written expressly for The Jewelers’ Circular by W. Hess. 





























ETAL spinning is one of the most 
interesting and useful arts connected 
with the production of silver and other 
metal hollow ware. To become a good, 
all-round spinner requires years of patient 
learning and artistic training. This is be- 
cause there are so many different shapes 
to produce, often only a few pieces of cer- 
tain shapes being wanted. Thus there is a 
constant changing from one article to an- 
other, each of different design and dimen- 
sion and often to be made of different 
kinds of metals. One can readily see that, 
if the workman first spins a few drinking 
cups out of sterling silver, then takes up 
the spinning of a punchbow! from German 
silver, after that, perhaps, a fern dish of 
copper, again a few sterling sugar or cream 
bowls, the constant changing keeps one on 
the alert if it is desired to produce good 
results. 

Spinning is shaping the metal by pres- 
sure to a form or chuck on a fast revolving 
lathe. The flat, round disk of metal of 
proper size is spun to the form so that it 
will retain its original thickness or gauge 
when finished into its desired design. The 
metal will naturally move or curve up while 
the steel tool presses against it, but the 
spinner manipulates his tool so that the 
sheet will not break or even lose its thick- 
ness in difficult corners or necks. 


The chucks or forms required are mostly 
made from hard wood, which are made by 
securing the wood on the face plate with 
a threaded spindle and turning into the 
shape wanted. The chucks are often diffi- 
cult to make, as they frequently must be in 
sections so that they can be taken out of 
the inside of a body spun over it. So the 
chuck turning requires considerable in- 
genuity and skill to produce the right size 
and so it will draw properly. 

Some chucks are made from steel, espe- 
cially for patterns where large quantities 
must be produced. But there is some dis- 
advantage in steel, because it has a ten- 
dency to harden the metal much more than 
a wooden chuck. It therefore requires 
more annealing to keep it pliable enough 
so that it will spin. 

Some metals require frequent annealing 
to prevent cracking or breaking during 
spinning. German silver especially must be 
annealed as soon as it shows hardness. So 
some of the metals can be spun only a lit- 
tle way and must then be taken from the 
chuck and annealed, and so repeated until 
finished. Britannia metal and aluminum 
can be spun into the shape wanted without 
any annealing. Their nature is so that thev 
do not harden enough during spinning to 
interfere with the process. Gold and plati- 
num are very tender and must be kept soft 
by frequent annealing to prevent breaking. 

The various metals require different 
speeds for the spinning operations. Alumi- 
num spins best if run very fast; at least, 
the steel tool used will not pick up the 
metal and scratch like it will when run 


slower. Copper and brass spin best if run 
at a medium rate of speed, but German 
silver requires a slow speed and very care- 
ful working to prevent shattering. 

Improved facilities for pressing have 
much reduced the work of the spinner, but 
presswork can only be applied where there 
is a sufficient number of articles to produce 
to pay for getting out the dies and presses 
required; and, as the styles of silverware 
and novelties are constantly changing, this 
method is often an expensive proposition. 
But the drawing press is a help for the 
spinner, as it delivers the metal in dish 
form from which variou$ shapes can be 
spun. 

Not many metal spinners are able to suc- 
cessfully work all metals. One may ac- 
quire the knowledge by patience and be 
able to spin all the different metals, but as 
a rule each man sticks to one metal. Thus 
we have brass spinners who can do only 
brass spinning, and so on down to the 
other metals. The reason for this is that 
each metal requires different working; the 
softer grade of metals will thin and spin 
through if the same strokes are used as on 
hard metal. So a man who shifts from 
one metal to another must be on his guard 
or the pieces will be ruined. 

The most difficult spinning is on oval- 
shaped articles; but, fortunately, this is 
mostly done by presses and dies, and has, 
more or less, to be done in the larger 
sized shops. Specially constructed lathe 
attachments and chucks are required and, 
on account of the shape, are very expen- 
sive, 

Pressing is a much faster operation than 
spinning; but pressed pieces require more 
polishing than spunwork and, consequently, 
the finished spun pieces give a much better 
appearance. 

The heavier gauge metals are easier to 
spin than the lighter ones; the latter will 
shatter very easily and more care is re- 
quired. Many articles require thicker walls 
at certain parts of the spun bodies, and the 
spinner is required to thicken up at certain 
places and thin at others. This can be 
done with some metals, but some of the 
harder ones (such as German silver) wili 
not stand it without breaking. Britannia 
and aluminum can readily be thickened up 
nearly double their gauge, which makes 
them very desirable for such articles as 
cream pitchers and vases, where thickness 
is desired in the necks. 

The metal spinner produces better work 
now than in former years. He must de- 
liver his spun pieces smooth and accurate 
in size now, while some years ago if a 
body was rough or imperfect it would be 
turned off. But this operation has been 
eliminated and the spinner is required to 
furnish his bodies ready for the polisher. 

Spinning metal hardens the surface and 
closes the metal up so that a spun piece is 
as good and hard on the surface as a 
hammered-out body. Some people have an 
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idea that a silver tea service which is made 
with a hammer is better than if spun on 
the lathe. But they are mistaken; for a 
spun piece is as hard as-it can be worked 
without breaking, and a hammer could not 
work it any harder. The action of the 
steel spinning tool has the same hardening 
effect as the hammer. 

Now and then we hear of someone in- 
venting spinning machines; but they are 
much like the unrefillable bottles, good only 
for certain purposes, and the inventor soon 
quiets down and lets the spinner do the 
work as before. Yet there are many im 
provements possible, and some day some 
bright mechanic will think of some way 
that will lighten the hard muscular work 
required on many articles. 


Holding Gold Anodes. 


(From the Brass World.) 

T HE majority of gold plating is done in 

a small way and with a small gold 
anode. It is necessary, of course, to hold 
the anode in some manner and the usual 
method is to punch a hole in it and fasten 
a piece of copper wire to the gold. While 
this method is efficacious, as far as hold- 
ing the anode is concerned, it is open to the 




















METHOD OF H¢CLDING ANODE. 


objection that the wire must be kept out of 
the solution or a portion of the copper will 
be dissolved along with the gold. Whena 
fine gold anode is used and no alloy can be 
tolerated, this dissolving of the copper will 
soon injure the solution and cause the gold 
deposit to become “off color.” In addition, 
the full area of the gold anode surface can- 
not be used on account of this danger from 
copper contamination. 

A gold rod, of course, would be satisfac- 
tory, but this adds to the cost of the anode, 
and ‘in many instances the anode is, to the 
plater, quite an expense, and economy is de- 
sired as far as possible. 

A cheap and satisfactory method of hold- 
ing a gold anode, no matter how thin, is 
by means of a soft steel rod. These rods 
may be purchased in any hardware store 
and are known as “Bessemer steel rods.” 
They can be obtained in almost any diam- 
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squares, all in one tool. Locks automatically and position of turret 
can be changed by pressing button. Finely made. Chased rubber 


handle and all parts nickeled. 
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An Important Feature 


of our Tools and Staking Tools—all parts are carried in stock and can be replaced at short 
notice. Punches and stumps are interchangeable. Always look for our trade-mark. It means 
superiority of make and material. Every tool stamped K. & D. 
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No. 22A. Balance Screw Driver, Improved. Price, 85c. 


This tool holds firmly all sizes of balance screws. Many watch- 
makers use it to hold screws while milling out under the heads. The 
handle is of =. metal, nicely knurled, oxidized finish, hard rubber 
z sol ed I 1. a 
No. 147. Turret Bench Key. Price, 85c. ae “peg 7 SGeTeE teal ates. A damevaety pepeter Sap 


Made with three different sized tips, three different sized 























No. 42. Set in Neat Box. Price, 75c. 


No. 310A. Sensible Hand Remover, Improved. Price, $1.75 Nickel plated; handles neatly knurled. Set of three, with 
pusher on either end, gives range of sizes covering all American 
The best tool on the market for this purpose. Will not crack dials. watches. 


STEEL RING MANDRELS 











No. 105. Genuine Allen’s. Hardened and Graduated. Price, $2.00 






Mandrels are made of tool steel, hardened and ground to size. 


INVERTO 


A Great Time Saver 


The best staking tool money can buy. 120 punches, 25 stumps. 
Punches may be inverted, passed through the largest hole in the 
die-plate and used as stumps, giving the WIDEST RANGE OF 


WORK. 


See lel 


We manufacture the largest and most complete line of staking 
tools in the world. 
All prices and styles, from $2.50 to the Inverto at $35.00. 


Send for our new Catalog of Staking 


Tools. Also Tool Catalog No. 6 =a 
Inverto, Price $35.00 


KENDRICK & DAVIS CO. 


Manufacturers, Lebanon, N. H. 
SUSSFELD, LORSCH & CO., Wholesale Agents, 90 Maiden Lane, New "Yorkg 
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eter, but one about 3/16-inch in diameter is 
good, although it really makes no differ- 
ence. If too small, however, it is difficult 
to cut the slot in the end. 

Iron, it is well known, is not acted upon 
by cyanide, and iron hooks and rods are 
used almost exclusively in silver plating for 
this reason. The use of the iron, therefore, 
wil] not be followed by any contamination 
of the solution as it is in the case of copper. 
\n iron wire may be used, if desired, in 
place of the steel or iron rod, but in the 
case of a thin sheet of gold it is difficult 
to hold it as readily as by the method here- 
in described. 

The method of holding the anode and 
one which will be found satisfactory and 
free from any danger of contamination of 
the solution, is to saw a slot in the end of 











THE SLIT ROD. 


the iron or steel rod so that the sheet gold 
will slip into it, and then hammer or 
squeeze down the ends so that the sheet 
gold is firmly held. 

Above is shown such a steel rod with 
the slot cut in it. This can be done by an 
ordinary hack saw, but better yet is a small 
saw used by jewelers or silversmiths, as it 
is possible, by this means, to obtain a nar- 
rower slot. When the slot has been cut, the 
gold is inserted and the ends then squeezed 
down in a vise or hammered together so 
that the gold anode will be tightly clamped. 

If the ordinary Bessemer steel rod is 
used, it will be found that it is copper 
plated in order to protect it from rust. This 
copper coating, however, is only a mere 
film and should be removed by a little 
scouring with emery cloth so that nothing 
but the bare steel will be exposed to the 
gold solution, otherwise there would be 
danger of contamination from the copper 
coating. 





New Horological Literature. 





HE 387th annual “Deutscher Uhrmacher 
Kalender” for 1914 has just been is- 
sued by Carl Martels & Co., Berlin, and will 
undoubtedly be greeted with the usual en- 
thusiasm by the German-speaking watch- 
makers and admirers of Wilhelm Schultz, 
editor-in-chief of the Deutsche Uhrmacher 
Zeitung, author of this year’s pocket cal- 
endar. In this little 160-page book is em- 
bodied useful information for the man at the 
workbench, including methods of figuring in 
a simple way for a new pallet in a “Graham 
escapement,” train wheel and pinion calcu- 
lations, examples of dimensions of wheels 
and their relations to their respective pin- 
ions, etc. Other interesting articles are 
“The Length of a Clock Pendulum,” “How 
to True and Adjust a Hairspring,” etc. 
The book is bound in black cloth and 
sells for 1.20 marks. 








J. L. Wood will open a watch repairing 
establishment in Corpus Christi, Tex., 
within a short time. 
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Various Methods of Setting Gem Stones in Jewelry. 





Written expressly for The Jewelers’ Circular by Carl Lindenmann. 























PART I. 

F we consider the stone setter’s contribu- 
tory share in to-day’s production of 
jewelry we must become aware that among 
the subdivisions of our industry the setting 
of gem and imitation stones is quite an 
important one. But while most branches 
of our trade—for instance, jewelry design- 
ing and making, silversmithing, engraving, 
etc.—have a more or less extensive litera- 
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Fie. 5. 
ture of their own, the jewelry setter’s 
sphere has not received the attention to 
which it really is entitled. 

The explanation for this may be found 
in the character of setting work, which does 
not require that art training so essential to 
those other branches. The setter, as a spe- 
cializing worker, is not so much expected 
to plan or to design as he is to carry out 
faithfully the ideas conceived by the de- 
signer. This, however, does not detract in 


the least from his prestige; for his work 
mostly 


of tasks which require 


B 


consists 
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highly developed skill, and skill under mod- 
ern conditions implies not only manual 
dexterity but also speed and accuracy. 
There is no doubt that the demands made 
by the trade in reference to the quality as 
well as the quantity of the work to be 
turned out are gradually becoming more 
intense nowadays. But while this empha- 
sizes the need of more technical knowledge 
which should be at the disposal of the 
worker, we are confronted with the fact 
that, on account of the general tendency 
towards specialization, it is more difficult 
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to-day than it ever was to learn thoroughly 
the requirements of the trade. 

The deficiency shown by some in their 
work is mostly caused from lack of thor- 
ough, broad instruction. It is imperative, 
therefore, that a worker should try to ac- 
quaint himself with all the knowledge he 
can reach concerning his line of work, and 
this, combined with the daily practise, will 
not fail to bring the desired result—efh- 
ciency. 

In this article, followed by others, an at- 
tempt is made to describe the working 
methods as employed by most setters; natu- 
rally we start with the easier work, re- 





serving the more difficult problems for 
later. 
STAR-SET WORK. 

An effective way of setting a stone, pro- 
vided there is sufficient space, is to set it in 
a star. In a variety of jewelry articles 
stars are made use of; but most often we 
see them on cuff buttons and on lockets. 
It we have to set the former frequently it 
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is most practical to use wooden clamps to 
hold them during the work. To held a 
locket during setting it is advisable to open 
it and put it on a shellac stick; the side to 
be set should, of course, be on top. Or 
the locket may be put in a locket clamp, 
a wooden clamp, on top of which round 
space has been cut out. To prevent dent- 
ing, the locket should first be filled with 
shellac from a heated shellac stick; the 
inside of locket has previously been coated 
thinly with oil to make removing of shel- 
lac easy after the work of setting is done. 
The outside of locket may now be coated 
with shellac dissolved in alcohol, which 
will protect it from getting tarnished or 
scratched; it will also permit sketching 
with a lead pencil upon it without leaving 
any marks. This liquid shellac dries imme- 
diately; take a sufficient quantity in the 
brush to cover the article at the first stroke. 
Kéep it in a well-stoppered bottle. 

The drill used in this class of work in 
drilling holes for diamonds or other bril- 
liant-cut stones is the pointed drill (see 
Fig. 1). Most setters have a small assort- 
ment of these drills, which they generally 
have made themselves. Stubs’ steel wire 
has been found to be very reliable material ; 
it can be had in any diameter and should 
be selected somewhat thicker than the hole 
in drill stock, so a drill filed at one-end to 
a taper will hold in it. ‘One and three- 
eighths inches will be sufficient for one 
drill. Filing one end to a taper is, of 
course, not necessary if a drill stock with 
a chuck is used. One end of the piece of 
steel is now filed flat at opposite sides, so 
that it will form a blade having a thick- 
ness equal to about one-fourth of the diam- 
eter of the wire. Then the oblique cutting 
edges are filed with a smooth, flat file. The 
angle of the point formed by these two 
cutting edges should be about 90 and the 
angle of the cutting edge about 45 degrees. 
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A REASON FOR IT 


.~ THOSE JEWELERS who have recently crept into 
the Rank and File, and who perhaps don’t know that 
our competitors regulate their prices by what we pay for 
Old Gold, Silver, Plated Jewelry, Sweeps, etc.—Of course, 


‘““There’s a Reason for it.” 








We buy the Government Sweeps and we buy them over 
the heads of other Bidders. Uncle Sam has no favorites and 
he doesn’t like us any more than he does our competitors, yet 
we get his Sweeps, and “There's a Reason for it.” 


We Value and Start Check to you the day your shipment 
arrives. We hold it in its original condition till you accept 
our check. If check is not up to your expectations, we return 
the package at our expense, and as we have had to return 
but very few shipments on this account, “There's certainly a 


Reason for it.” 





The New Year end for Selection Package 


| 
Compare Our Quality and Prices 


You should know that this company are manufacturers of 
solid gold Coat chains, Waldemar chains, La Valliere neck 
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Having filed the drill, harden it; then 
sharpen it on oilstone and temper it. 

In case of a locket to be set with a stone 
iii) a star, we first find the center, using 
dividers; then with a sharp, soft pencil 
we draw a vertical and a horizontal line, 
beth intersecting at the center. After that 
we add two diagonals. This, if done with 
a little care, will be a sufficiently accurate 
division for a star with eight points; this 
kind of star is cut most often for stones 
of medium size. This done, we drill the 
hole for the stone with the pointed drill 
described before and shape it with cutting- 
cut tool if necessary so the stone will per- 
fectly fit into it. If the stones are not too 
large it is customary to have four beads 
on a star. This means we have four 
points with beads and four without; the 
latter, usually the vertical and horizontal 
ones, are now cut before the stone is in 
(see Fig. 2, A, B and C). 

To insure the best results in star work, 
the beveled graver, or star tool, must be 
in perfect condition. Having it treated as 
other gravers—that is, tempered, secured in 
a handle and the superfluous steel removed 
on a grindstone—this graver is not yet 
adapted to this work, because the angle of 
the bevel on underside is not obtuse enough 
and must be modified, in front at least. To 
accomplish this, grind the two under sides 
or bevel on oilstone so they will meet at 
an angle of 145 to 150 degrees (see Fig. 3). 
It is rarely the case that the bevel of a 
new graver is at this angle; if it should be 
it would need only smoothing on oilstone 
to remove the fine scratches a new tool 
always has. 

After sharpening on the oilstone the graver 
must be polished with great care to avoid 
getting the bevel rounded, to which it is 
liable owing to its obtuse angle. A very 
serviceable polisher may be made by past- 
ing finest French emery paper to a piece of 
plate glass measuring 1%4x2 inches; instead 
of plate glass a small block of hardwood 
would also answer. 

Now, having the star tool in fine condi- 
tion, cut the vertical and the horizontal 
points of the star. Begin with a very fine 
line and gradually increase depth and width 
as approaching the hole. A point cannot 
be cut at one stroke except when dealing 
with small stars; but when finished it 
should be as perfect as if done at one 
stroke. Having cut the four points men- 
tioned, the stone is placed into the hole and 
secured by cutting up against it four chips 
for beads. These chips are cut up from 
the place where the diagonal points are to 
ccme and must be strong enough to make 
sure that the stone is secure. Some use a 
pointed graver of the broader kind for this 
work, while others cut up the chips for the 
beads with a half-round graver. 

After the stone has been secured in this 
manner, cut the diagonal points the same 
way as the others were cut, except that the 
star tcol is stopped and thrown out when 
reaching the bead. This is done by raising 
first the handle of the tool and then lifting 
its front part, er cutting edge, thereby 
breaking off the metal forced against bead. 








(Continued on page 341.) 
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Making Swivels and Spring Rings 














N making swivels for platinum and solid 
gold chains the barrel is drawn or 
plunged up from a round blank. Fig. 2 
shows the shape of the barrel before it is 
swedged up and finished, as shown at Fig. 
3A. Brass wire or other base metal is fitted 
in snugly as a plug before the swedging, 
as, otherwise, the cup (Fig. 2) would be 
crushed; the brass only enters as far as the 
riveting post for the ring, this latter being 
practically solid. The swedging and the 
drawing up are done on foot or power 
presses, top and bottom dies being used for 
the shaping up. The base metal is quickly 
eaten out by dropping the articles into a 





the end of the ring that 1s to be soldered, 
same being filed a little flat so that ring 
will have a stronger solder surface. 
After boiling out, with a final boiling out 
in water and soda to kill traces of acid, the 
swivel ring is riveted to the barrel by 
firmly fastening in vise between strips of 
leather and using a punch, as shown in 
Fig. 5. The knuckle piece is now riveted 
in and the swivel is ready for the polisher. 
Steel springs are generally used, and if 
the barrel is properly boiled out they will 
not rust for a long time. As an extra pre- 
ventative they may be boiled in linseed oil. 
To get a perfect swivel much attention 


Fig / FG 14 
fig 4 g 
Fx 
FIG S / § 
Fig 2 — 
FIG 3 . 
Fic3A 
= 7 
DIFFERENT PROCESSES IN THE CONSTRUCTION OF A SWIVEL. 


solution of equal parts nitric acid and water 
if platinum or 14-karat gold and one part 
nitric to three parts water if 10-karat. In 
any case do not leave the gold in the acid 
any longer than is necessary to loosen the 
base metal. 

The wire for the loop (Fig. 1) is made 
from square wire rolled slightly flat and 
drawn through draw-plates the holes of 
which are somewhat more full than for 
half-round wire. The loop being bent up 
as shown, a knuckle or joint piece (square 
wire) is soldered on (see Fig. 1). The 
barrel is burred out, using a fraser or burr 
(Fig. 6) and the loop fitted in (Fig. 3) 
and then the back soldered. 

The swivel is now placed in the lathe 
and turned up, the ball end being rounded 
a little more and the lines sharpened up, 
etc. Turning tools especially curved to fit 
are used. The hole for the rivet is drilled, 
then the loop sawn through and the knuckle 
piece taken out and filed on the bottom 
with a slot to fit snugly over the loop of 
the spring (see Fig. 7). 

The ring (Fig. 4) is made of round wire 
and the collar of half-round wire made by 
drawing two pieces of flat wire together 
through a round hole draw-plate. Be sure 
that the joint of the collar is covered by 


must be given to the various details. For 
instance, the fraser must be just right, so 
that the wire fits tight. The swivel ring 
should be well riveted on, but should turn 
after polishing. Most swivels are not 
swivels, for the reason that the swivel ring 
is riveted on tight and might as well be 
soldered on in the first place for all the 
practical good it is. 

In making spring rings, seamless hollow 
wire is wound upon a spiral grooved ar- 
bor (Fig. 9) about 16 to 18 inches in length. 
After winding, the coil is easily unscrewed 
from the arbor. Cut in half and solder on 
the jump ring, using an iron wire clamp 
slightly flattened on the end, as shown at 
Fig. 12. Now wind up solid rings on an 
ordinary ring arbor after first making sure 
thickness of wire is right, and get the coil 
polished, or at least put through a strip- 
ping solution and tripolied. Cut out the 
section to make space for the spring; keep 
color by coating with boracic acid and sol- 
der in hollow wire. Saw through at proper 
place and take out spring piece. The slot 
for the thumb piece is burred out with a 
burr of same style as one used in swivels. 

The thumb piece is made of wire which 
has been put through a screw-plate, cut in 
lengths and pressed down into the char- 
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A PERFECT WATCH OR CLOCK OIL 


must be “neutral,” which means that it must be absolutely free from acids of any kind. 


The presence of acid means corroded and blackened pivots. 


are the only WATCH, CLOCK and CHRONOMETER OILS produced that are free from all acids AND 


FULCRUM OILS 


WE CAN PROVE IT. 
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Dr. F. W. Mann, probably the best known oil chemist in the world, says: 
“Fulcrum Watch, Clock and Chronometer Oils are non-drying and CANNOT 
GUM, neither will they evaporate even when exposed to the atmosphere. 

“On account of the absence of free fatty or ANY OTHER ACID, they can- 
not corrode any metal.” 








If you are not using Fulcrum Oils, you are not using the BEST oils. 


WATCH and CLOCK OIL, 35 cents a bottle; $3.75 per dozen 





CHRONOMETER OIL, 50 cents a boitle 


For Sale by All Jobbers 


OIL COMPANY . : Franklin, Pa., U. S. A. 
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coal, leaving enough projecting to melt into 
a shot. A hole is drilled into the bolt piece 
and the thumb piece firmly screwed in. 

The springs are made of steel, German 
silver and also a six-karat gold. German 
silver ones are mostly used. 

It will be noticed, by examining carefully, 
that the hollow wire rings, after bein. 
wound on the spiral arbor, are somewhat 
oval in shape; that is, the hollow wire has 
pulled a little flat in winding. This 
remedied by putting in between two plates 
in the press hollowed out a half ring each. 
Spring rings are made from about 3/32 
inch to %8 inch in diameter in the regular 
sizes. If it is not feasible to use seamless 
hollow wire, plate, drawn up and the seam 
soldered, may be used. In this case use 


£1G Y 


Fig 40 


FIG 4 


PROCESS OF MAKING SPRING RINGS. 


solder wire drawn down fine and rolled 
flat. Start at one end and snap the solder 
wire in the seam, then press in right along. 
This insures a clean soldering and pre- 
cludes lumps of solder forming inside the 
hollow wire. 

The wire may also be drawn over brass 
wire, thus doing away with the necessity 
of a grooved arbor. After sawing apart 
place in eating out acid as described and, 
if boiled in borax and water after acid is 
thoroughly removed, the solder will rua 
along the seam nicely. 








A French Inventor’s Curious Clock. 





CURIOUS “gastronomic clock” is said 

to have been made in olden times by 

an ingenious Frenchman for telling the time 
in the dark, says the Scientific American. He 
installed a large flat clock dial beside the 
bed on which the hours each had a small 
cavity. In each one he placed a different 
spice; for instance, the figure 12 held 
cinnamon and the figure 6 cloves, and so 
on. To find the time, he followed the short 
hand with the finger and then tasted the 
contents of the cavity opposite, then he 
did the same for the long hand, and had 
he tasted pepper and nutmeg, for instance, 
he knew that the hour was half-past three. 








A voluntary petition in bankruptcy has 
been filed by S. E. Fisher, White Haven, 
Pa. 
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Extract from a paper presented at the 23d General Meeting of the American Electrochemical | 
Society, at Atlantic City, N. J., April 3 to 5, by Francis C. Frary. } 
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Electrodeposition of Gold and Silver. 
| 




















(Continued from issue of Jan. 7.) 

SILVER CHLORIDE AND POTASSIUM CYANIDE, 
Bega cena states that in making up a 

silver bath either silver chloride or cy- 
anide may be used; that in strengthening old 
baths the cyanide must be used in order to 
prevent the accumulation of too much po- 
tassium chloride, which increases the dens- 
ity of the bath and gives a deposit with a 
coarse structure. Silver chloride is prefer- 
able for the original preparation of the 
bath, as it gives a bath of lower resistance, 
and the anodes dissolve more easily in such 
a bath. It is stated that*the presence of 
potassium chloride in the bath facilities the 
formation of the double cyanide of silver 
and potassium at the anode. 

Bonney states that there is no advantage 
in using the oxide or carbonate, and that 
the chloride gives a very white deposit, 
which is, however, especially likely to strip 
during burnishing. It is stated elsewhere 
that, while the chloride is easier to prepare. 
the platers who do the best work use the 
cyanide. Chloride deposits do not burnish 
as well, and are more likely to strip. It is 
also stated that the solvent action at the 
anode is less in a bath prepared with 
chloride, and that it is more difficult to keep 
the bath in proper condition. 

Watt and Philipp recommend a bath of 
one ounce of silver, converted to chloride, 
dissolved in a moderate excess of potas- 
sium cyanide, filtered and diluted to a gal- 
lon. This is said to be very suitable for 
delicate white deposits, but not for ordi- 
nary work, as the deposit is likely to strip 
in burnishing. It is stated that if the bath 
be diluted and used with a moderate cur- 
rent and a small anode the deposit will 
generally adhere well, 

It is stated that the National Cash 
Register Co. uses a bath of silver chloride 
in potassium cyanide for silvering on top 
of a half-hour coat of nickel. 

Jewreinoff fused eight parts of the dried 
ferrocvanide with three parts of dry potas- 
sium carbonate, and used a solution of the 
resulting mass to dissolve silver chloride, a 
slight excess of the chloride being used, as 
it is stated that an excess of potassium 
cyanide is not desirable. Another solution 
of indefinite cyanide content contains one 
ounce of silver, as chloride, dissolved in a 
strong solution of cyanide and diluted to a 
gallon. The same author recommends the 
same solution with an ounce of silver, 
either as cyanide or as oxide, as alternative 
baths. 

Pfannhauser’s bath contains 10 grams 
silver as chloride and 20 grams 99 per cent. 
potassium cyanide per liter. Langbein 
recommends the same bath in his book as 
a bath for ordinary plating, and states that 
with the electrodes 10 centimeters apart the 
voltage required is 1.25, and the current 
density should be 0.3 ampere per 100 square 
centimeters. He states that silver nitrate 
may be used instead of the chloride for 


preparing the bath, but preters the chloride. 
lor producing a strong coat he recom- 
mends a bath containing 25 grams silver in 
the form of chloride and 40 grams potas- 
sium cyanide per liter. The voltage re- 
quired is 0.75 and the current density is 
the same as above. After the salts have 
been dissolved the bath is to be boiled for 
an hour, replacing the water boiled off. He 
states that during the boiling a small 
amount of a black substance containing 
silver is precipitated. 

C. H. P. recommends a “rich silver solu- 
tion” containing four ounces silver chloride 
and 12 ounces potassium cyanide per ga!- 
lon. Elsewhere he recommends a similar 
but more dilute solution for a general job- 
bing shop, containing 15 ounces silver 
chloride and 2% pounds potassium cyanide 
in six gallons water. If the solution 15 
erratic when new, a little solution of car- 
bon disulphide is added. (See under 
3right Plating Baths.) Van Horne recom- 
mends a similar solution containing three 
ounees silver chloride and nine to 12 
ounces potassium cyanide per gallon. A 
somewhat similar solution is made by dis- 
solving a silver 25-cent piece, precipitating 
as chloride, and dissolving in a solution of 
one ounce potassium cyanide in a quart of 
water. 

Fehling recommends a solution of one 
part of silver chloride and six parts of 
potassium cyanide. Later he recommends 
the addition of 84 grams common salt to 
each pound of the above solution. 

On some kinds of work, especially steel, 
it is customary to “strike” or give a pre- 
liminary treatment in a weak solution, 
generally poor in silver, and then transfer 
to another bath for the main operation. A 
formula for such a strike bath contains 4 
ounce of silver chloride or cyanide dis- 
solved in one pound cyanide and a gallon 
of water. As a plating bath to follow this 
the same author recommends a solution of 
one ounce silver cyanide or chloride in 12 
ounces potassium cyanide and one gallon 
water C. H. P. recommends as a strike 
solution % ounce silver chloride and eight 
ounces potassium cyanide in a gallon of 
water. He states that electrolysis should 
take place in it at one to 134 volts for only 
15 to 30 seconds before transfer to the 
regular bath. The latter contains little 
free cyanide, and is operated at a current 
density of four amperes per square foot 
with less than 144 volts. The same author 
states that the strike bath may vary in 
composition from six to eight ounces 
cyanide and % to %4 ounce silver 
chloride. Two 3x8-inch copper anodes 
and two silver anodes of half this area are 
used in the strike bath. In another place 
the same author recommends striking in a 
solution of eight ounces potassium cyanide 
per liter, using silver and copper anodes, 
but adding no metallic salts to the bath. 
No deposit should be: formed on the article 
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this bath. This is to be followed by a 
second strike in a bath containing 4 ounce 
silver chloride and four to six ounces 
potassium cyanide per gallon, and the ob- 
ject then plated in a solution containing 
four to seven ounces silver chloride and 
seven to 10 ounces potassium cyanide per 
gallon. It is stated that a high current 
leusity is to be employed in these strike 
baths so there will be a vigorous evolution 
of hydrogen, 

Reama on casket hardware gives a light 
coat of nickel first, strikes in a solution of 
eight to 10 ounces potassium cyanide and 
42 ounce silver chloride per gallon, and 
plates in a “bright bath,’ q v. For steel 
work the same author recommends striking 
in a solution containing 10 grains copper 
carbonate and five grams silver chloride in 
a potassium cyanide solution of 1 degrees 
Bé. A 2x8-inch copper anode and a 1x8- 
inch silver anode are used. For strength- 
ening this solution after use add only silver 
salts, not copper. This strike bath is to be 
followed by plating in a solution of four 
to 4% ounces silver chloride and 15 to 18 
ounces potassium cyanide per gallon. An- 
other formula for a bath with a high pro- 
portion of cyanide recommends the solu- 
tion of the chloride from % ounce silver 
nitrate in % pound potassium cyanide and 
one gallon water. 

For direct plating on cast iron Béottger 
recommends a solution of 14 grams silver 
nitrate, 225 c.c. water and 28 grams potas- 
sium cyanide, diluted with 675 c.c. water 
containing 14 grams common salt. 

C. H. P. recommends a bath containing 
2% ounces silver chloride and six ounces 
potassium cyanide per gallon, and says that 
ammonia should be added to this bath. The 
quantity to be added is not stated. If the 
deposit of silver is brownish, one ouvce 
sodium thiosulphate is to be added to each 
20 gallons of bath. 

An alkaline strike bath is recommended 
containing % ounce silver chloride, one 
pound potassium cyanide and four ounces 
sal soda in a gallon of water. This is to 
be followed by plating in another alkaline 
bath: One ounce silver as chloride, % 
pound potassium cyanide and four ounces 
sal soda in a gallon of water. 

Schiele patents a silver paste containing 
50) parts silver chloride, 150 parts potassium 
cyanide, 15 parts aluminum nitrate, 50 parts 
thorium nitrate, 100 parts cream tartar, 300 
parts water and 350 parts chalk. 

Fielder patents a similar ‘paste. contain- 
ing 15 parts fused silver chloride, 15° 
parts ammonia, 30 parts cream tartar, 300 
parts whiting, 60 parts potassium cyanide 
and five-tenths part zinc dust. 


(To be continued.) 








A law conferring upon cities authority 
to alter or amend their charters or adopt 
new ones by convention is held in State ex 
rel. Mueller vs. Thompson (Wis.), 43 L. R. 
A. (N. S.), 339, to be a delegation to the 
municipality of power reserved to the legis- 
lature by the constitution, and therefore 
void. 
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The Art of Engraving Celluloid, Ivory, Etc. 


| VORY, celluloid, tortoise-shell, bone, 

wood and ebony have been placed on 
the market, and the engraver has been con- 
fronted with the problem of decorating 
these various articles. But many times the 
work in ‘such goods has been lost by the 
engraver not being competent to handle this 
work from lack of experience. 

Several good tools and fillers have been 
made wherewith this work can be accom- 
plished with little practice. If the en- 
graver will equip himself with a “New Dis- 
covery Engraving Tool,” which is used ex- 
clusively for this work, also the filler such 
as “Enamo” and an engraver’s revolving 





A NEW ENGRAVING TOOL. 


gig, he can accomplish wonders with a lit- 
tle practise. A very good combination 
of colors, the engraving tool and gig, 
can be bought for about $7. The tool is 
worth many times the price, considering 
the results obtained by its use. 

The article to be engraved should first 
be coated with a thin layer of Chinese 
white or any other coating which does not 
rub off easily. Upon this the design should 





ENGRAVER’S REVOLVING GIG. 


be drawn just as you wish to cut it. After 
this has been done place the article upon 
the revolving gig and cut the outline of 
the design. After. this comes the shading. 
In shading cut the right-hand shade up 
and the left-hand shade down; this usu- 
ally gives a good effect. If the tool is 
held properly it will give a nice clean cut 
and, with the aid of the revolving gig, the 
curves can be made with comparative ease 
without any rough edges, such as we some- 
times have after holding on a stationery 
pad. After the engraving clean off the Chi- 
nese white or other coating and clean the 
article thoroughly. Take a_ strip of 
“Enamo” the color desired, and rub over 
the cuts, filling them even with the sur- 
face. Now take a cloth free from lint and 
rub briskly over the surface, which will be 
sufficient to polish the filler and pack it 
into the cuts. Some recommend burnish- 
ing the filler with warm burnisher, but the 
writer has found that rubbing with a cloth 
will give results equally as good. The filler 
has a good live color and sticks where yo'1 
put it, which is the most essential part of 
the work. Monograms of different colors 
can be made by filling the lines of each 
letter separately. One should be careful 
not to rub the colors over each other. 
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Various Methods of Setting Gem Stones in 
Jewelry. 


(Continued from page 337.) 








1 


should be of the 


take 


The eight points of star 
same length, width and depth. Now 
a beading tool of appropriate size and turn 
the chips into nicely rounded beads. The 
work being dune, the locket is now opened 
with the blade of a knife and the shellac 
removed from its inside with an old graver. 

Stars for large stones are more advan- 
tugeously cut with a flat graver; it is also 
advisable to have here a bead for each 
point. Using the flat graver, the two slant- 
ing sides of which each point is formed are 
cut separately; the left side of a point is 
cut by inserting the right corner of cutting 
edge, and the right side by inserting the 
left corner, leaving between a narrow strip 
of metal which is raised into a bead after 
the stone is in. For cutting up the beads 
it is best to use in this case an ordinary 
beveled graver. It shown that 
when setting large stones the star is com- 
pietely cut first, then the stone put in and 
secured, and the beads turned on. 


has’ been 


Many setters, having through continuous 
practise acquired some dexterity in wield- 
ing the star tool, will not admit the useful- 
ness of the flat graver in cutting stars for 
large stones; on the other hand, others who 
favor the use of the flat graver for the 
same reason are reluctant in admitting the 
advantage a star tool offers in cutting stars 
for stones of medium and smaller sizes. 

Small stars are easy to cut and do not 
always require the employment of a spe- 
cially prepared star tool; when they are 
very small a graver having an ordinary 
bevel could be used. The stones then, espe- 
cially when imitations, are often secured by 
small nicks, tiny chips cut up against the 
stones; but they should be so small that 
they will not be noticeable. 


(To be continued.) 





The Presence of Rare Metals in Mineral 
Waters. 


M JACQUES BARDET has made a 
e whole series of researches concern- 
ing the presence of metals in mineral 
waters. These experiments, made by 
means of a spectrograph, have led the au- 
thor to discover in mineral waters the 
presence of a large number of metallic ele- 
ments that were entirely unsuspected; 
among others that are very frequent, that 
of germanium and of gallium, bodies the 
existence of which had up till now only 
been remarked in very rare minerals.— 
The Chemical News. 








The right to sue for malicious prosecu- 
tion of a civil action is held in Levering 
vs. National Bank (Ohio), 43 L. R. A. (N. 
S.), 611, to accrue upon the rendition in 
the trial court of a judgment for the de- 
fendant in the action complained of, and to 
be barred by the statute of limitations if 
not brought within one vear after such 
judgment, although a proceeding in error 
may have intervened. 
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The !Blancard Rivetless Safety Catch 




















Patented March 1, 1910. 


OUR NEW SIZE (No. 27) is the SMALLEST 
Safety Catch of Its Kind on the Market 


BLANCARD & CO. wi? 96-100 Maiden Lane, New York City 
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PARIS GRAND PRIX 1900 
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MESH BAGS REFINISHED $1.00 


We re-silver, re-line {with kid or silk), and repair the mesh on any German silver mesh 
from 6 to 7 inches, for $1.00; other 1 ) im proportion. First-class work, prompt service. 
for window display card and price list on epecial repairs, such as gold, gun-metal and 
bags. We Repair, Refinish anything in Jewelry and Silverware for the trade promptly 
and at reasonable prices. Send us your next repair job. 


A. A. LUPIEN CO., MANUEACTURERS oF MESH BAGS 
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many years’ experience. 


96 Pages—Size54%x9% 
inches. Bound in Cloth, 
Stiff Cover. 
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Making Chloride of Gold or Platinum and the Use 
| of the Sand Bath.* | 




















» making chloride of gold or chloride of 
platinum, the pure metal is always used. 
Some platers prefer to make the chlorides 
and others prefer to purchase them. Other 
platers use the fulminate of gold in making 
up a plating solution, although in this case 
he chloride must also first be made. 

In the case of gold, the so-called fine 

ild should be obtained. This is the pure 
eold and contains nothing but traces of 

ther metals. The purer the gold is, the 
better it will be for planting and a better 
color can be produced on the deposit. A 
particularly pure gold is made by some 
gold refiners for plating and it is exten- 
sively used. Coin gold cannot be used, as 
it contains a large amount of copper. The 
gold coinage of the United States consists 
of 900 parts of gold and 100 parts of cop- 
per, which renders the gold 21.6 karat. 
The British coins are 22 karat, consisting 

i 916.6 parts of gold and 83.4 parts of 
copper. It will readily be appreciated, 
therefore, that gold coins are unsuited for 
making the chloride of gold for the reason 
that the copper remains with the gold. An 
exception is the case of the fulminate, 
where the gold chloride is precipitated 
with ammonia. The copper then goes into 
solution, but in case of a large amount, 
nly partially, and some is apt to remain 
in the gold ftulminate. ‘Two precipitations 
ire required in such instances. With fine 
rold, however, which contains only traces 

‘ copper or silver, the ammonia, used for 
precipitating the fulminate, will dissolve 
hese metals, leaving the fulminate pure. 

It will be understood, accordingly, that 

make pure gold chloride, the gold used 
must be as pure as possible and nothing is 
to be gained, either in price or otherwise, 
n employing gold coins. 

What has been said about the purity of 
gold in making chloride of gold likewise 
platinum. The platinum of 
commerce is not pure and almost invari- 
ably contains iridium, added intentionally 

s a hardening metal. Pure platinum is 
juite soft and is a trifle harder than pure 
copper, and in this condition it is unsuited 
for most commercial purposes. It is, there- 
tore, necessary to harden the platinum, 
and iridium is the usual hardening metal. 
Up to 10 per cent. of iridium is custom- 
arily used for hardening the platinum, so 
that it will readily be seen that the ordi- 
nary platinum of commerce is an alloy of 
platinum and iridium. 

When commercial platinum is used for 
making chloride of platinum, the iridium 
may or may not go into solution, depend- 
ing upon the length of time consumed in 
dissolving it and the amount of iridium 
present. Iridium dissolves with more dif- 
ficulty than platinum, and it will frequently 
be found that very hard platinum (con- 
taining considerable iridium) will dissolve 
with great difficulty. Even though the 
platinum containing the iridium should 


applies to 





*Copvrighted by The Brass World. 


dissolve easily and completely, there will 
have been obtained chloride of platinum 
containing chloride of iridium, which lat- 
ter will, in the majority of instances, in- 
terfere with the proper use. It is well, 
in the case of platinum, as it is with the 
ld, to obtain the pure metal. 


Oo 


THE GOLD OR THE PLATINUM. 


The gold or the platinum used for mak- 
ing the chloride should be in a compara- 
tively finely divided form, so that dissolv- 
ing will take place readily. Large pieces 
dissolve slowly. The usual form used for 
dissolving is the sheet, and fhis is not only 
the most convenient shape, but is that most 
easily obtained. The thinner the sheet the 
more readily the dissolving will take place, 
but it is unnecessary to employ foil. Metal 
the thickness of paper is sufficient. The 
idea is to have thin sheet which can readily 
be cut up with shears. 

Before starting to dissolve the gold or 
the platinum, cut it up into small shreds 
so that it will dissolve more rapidly. This 
may be easily done by means of an ordi- 
nary pair of shears. It is then ready for 
dissolving. 

DISSOLVING. 

The solvent for both gold or platinum 
is agua-regia. This is a mixture of hydro- 
chloric (muriatic) and nitric acids and is 
a Latin name, meaning “king of waters.” 
This name was given the mixture of acid 
by the alchemists of old, for the reason 
that it was found to be the only acid that 
would dissolve gold (the king of metals). 

The proportion of acids need not be 
exact, but it has been found that one con- 
sisting of 1 part of nitric acid to 2 parts 
of hydrochloric acid (by volume) is ex- 
cellent for the gold, while 3 parts of nitric 
and 5 hydrochloric acid is good for plati- 
num. As previously mentioned, however, 
these proportions need not be exact, and 
equal parts of each acid or 8 parts of hy- 
drochloric acid and 1 part of nitric acid 
are often used. It matters not just what 
the proportions are as long as the metal 
dissolves, and more acid may be added if 
desired, as the solution, under any circum- 
stances, has to be evaporated after the 
gold or platinum has been dissolved to re- 
move the excess of acid (and there is al- 
Ways an excess). 

The dissolving of the gold or platinum 
should always be carried out in a glass 
flask and not in an evaporating dish. If 
an evaporating dish is used, spattering 
takes place when the gold or platinum is 
dissolving with the accompanying loss. 
While the dish will have to be used for 
the subsequent evaporation, the flask is 
required for the dissolving operation. 

The flask will have to be adapted in size 
to the amount of gold or platinum to be 
dissolved and should not be filled more 
than half full (and less is better) on ac- 
count of the danger of boiling over. If 
the acid (try it in the flask before the 
dissolving takes place) fills the flask more 
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than half full, then use a larger flask or 
take less gold or platinum. 

The following will give some idea as to 
the amount of acid necessary for dissolv- 
ing the gold: 


FOR DISSOLVING THE GOLD. 
Gold ee 1 OZ. 
Hydrochloric Acid .... 3 oz. (fluid) 


Nitric AGie «6 cece caus 114 oz. (fluid) 


FOR DISSOLVING THE PLATINUM. 
PUAN once esc ice tee ] oz. 
INHSIGO ACHE si icweses 10 oz. (fluid) 
The acids must be strong and the 


amounts given are in fluid ounces. 

The reason that a larger excess of acid 
is used in the case of the platinum is that 
it dissolves very much slower than the 
gold, and as it requires heating all the 
time (the action of the acid on the plati- 
num in the cold is quite small) and with 
the consequent loss of acid. Even with 
this amount of acid it may be necessary 
to add a fresh quantity after the action 
ceases. Remember that there is not any 
objection to an excess of acid otherwise 
than the necessity of subsequently evaporat- 
ing it off. The idea, of course, is to use 
as little acid as may be required to dis- 
solve the gold or platinum, for the reason 
that much less time will then be required 
in the final evaporation. 

When the gold or platinum has been 
placed in the glass flask and the acid 
poured on it, there will be a slight action 
in the cold, due to the action between the 
two acids, but the metals will be but very 
slightly acted upon. In order to bring 
about the required action it is, of course, 
necessary to heat the flask. 

HEATING THE FLASK. 

Although a glass flask, if of good qual- 
ity, will stand the heat well, the safest 
method of heating it is by means of a 
sand-bath, and which is likewise the best 
method for the evaporation. The sand- 
bath gives a very even heat and there is 
less danger with it of breaking the flask. 
Breakage, of course, means the loss of -the 
solution in the flask, which is far more 
valuable than the flask itself. The use of 
the sand-bath is strongly advised. 

The flask is placed on the sand in the 
pan and heated by any convenient means. 
A steady, even heat can thus be obtained, 
and the sand does not conduct the heat 
with sufficient rapidity to cause sudden 
changes in the dissolving action. Once 
adjusted it will go on regularly for a long 
time. To be sure, it is rather slow com- 
pared with other methods of heating, but 
the safety and regularity are very much 
in its favor. 

THE SAND-BATH. 

The sand-bath is easily made. A gas or 
oil stove is employed as the heating ele- 
ment. On this is placed a tin or iron pan 
containing the sand. On the sand is placed 
the flask or evaporating dish. Too much 
sand will impede the passage of the heat. 
About an inch or two is all that is re- 
quired. The method of using may be un- 
derstood by reference to the illustration. 

EVAPORATION. : 

When the gold or the platinum has dis- 
solved, which may easily be ascertained by 
examining the bottom of the flask to see 
if any metal remains, there is obtained, in 
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Specific Gravity 15.5° C. = 0.9219 
Saponification Value = 278 

Iodine Number = 29 
Viscosity (130° F.) = 61 Seconds 


This has been determined by a large number of tests, and is the 
first scientific information ever given to the watchmaker. 

Purchasers of Watch and Clock Oil can verify this by any reli- 
able chemist, or by any of the large Watch Manufacturers of the 
country. 

Pure Porpoise Jaw Oil is the only Oil in the world that will meet 
this chemical requirement. We are the only manufacturers who pro- 
duce this Oil from the Porpoise to the watch pivot. 

Porpoise Jaw Oil is the only known Oi] that wil] stand three 
years in the jewel of a watch without evaporation, creeping or oxi- 
dizing. 

This Oil is used by Ninety Per Cent. of the Watch Manufacturers 
and Repairers in this Country. 


WILLIAM F. NYE, “ii 
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the case of gold, a yellow solution, and 
with the platinum a dark red one. In both 
cases, however, there is an excess of acid 
in the flask, and before the chloride can 
be used this excess of acid must be re- 
moved. The method of removing it is by 
evaporation, as this process will drive off 
the excess of acid and leave the pure 
chlorides of gold or platinum. The evap- 
oration cannot be conducted in the flask, 
however, as it would take place only very 
slowly. A procelain evaporating dish or a 
porcelain casserole (an evaporating dish 
with a handle) is necessary for the opera- 
tion. 

The contents of the flask are now poured 
into the porcelain dish or casserole and 
then rinsed out. A small dish may be 
used, if desired, as it is unnecessary to 
pour all the liquid in at once, but portions 
may be added from time to time as the 
evaporation follows. The dish should not 
be heated so that it actually boils, as some 
of the solution will then be lost, but just 
short of actual ebullition. 

The evaporation is now continued until 
it is quite syrupy or thick, like molasses. 
It will, both in the case of the gold and 
platinum, now be very dark red. The 
evaporation should not by any means be 
carried to actual dryness, but left in the 
form of a thick syrup. If actually dry, 
some of the gold will change back to the 
metallic condition and the platinum is apt 
to do so as well, although not so pro- 
nounced as in the case of the gold. If 
left syrupy, however, the liquid will be- 
come solid when cold. This is the right 
condition, 

When cold, the contents of the dish are 
dissolved in water (distilled or rain water 
should be used) and the chloride of gold 
or the chloride of platinum obtained. The 
gold solution will be bright yellow and the 
platinum solution will have a reddish color. 
It is a fact worthy of notice, that although 
nitric acid is used in dissolving the gold 
or the platinum, there is no nitrate formed, 
as one would expect. This is explained by 
the fact that the nitric acid reacts with the 
hydrochloric acid and becomes decom- 
posed, and also by the strength of hydro- 
chloric acid which, during the evaporation, 
drives off any nitric acid. Hydrochloric 
acid is the stronger acid. 

When the chloride of gold is dissolved 
in water, after it has been evaporated, 
there is usually left a grayish flocculent 
residue. This is chloride of silver, formed 
by the presence of the small quantity of 
silver in the gold. Minute, bright parti- 
cles are gold, produced by carrying the 
evaporation too far. The solution should 
be filtered through filter paper to remove 
foreign matter. 

The platinum is likewise dissolved in 
water and filtered. It frequently will be 
found that there are red crystals left after 
dissolving. These are an iridium com- 
pound and should be removed by filtration. 

The solutions of chloride of gold and 
chloride of platinum dissolved in water are 
now ready for use and can be employed for 
making up a plating solution or for other 


use, 
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KALAMAZOO, Mich., Jan. 28, 1914. 
Editor THE JEWELERS’ CIRCULAR: 

Referring to gold alloys and the process 
of reduction, it is done by alligation, this 
way: 

(14] 1/4] 5 
10 + | 
| 9 1/10 | 2 
Two parts of alloy and five of 14 karat 
will make 10-karat. 

The process is: Subtract 10 from 14, 
which is 4; put down in column 2, with 
1 for numerator. 0 from 10 is 10; put it 
down in column 2, with 1 for numerator. 
Get the common denominatérs of 1/4 and 
1/10 = 5/20 and 2/20. Use only the nu- 
merators in column 3. You will have the 
proportions : 

(14|1/4]1 

104 | | 
| 6| 1/4] 1 

Equal parts of 14 karat and 6 karat will 

be 10 karat. 

If your querist cannot find anyone to ex- 
plain alligation, let him write me and I 
will do it for him. ‘M. H. Bett. 

BURLINGAME, Kans., Jan. 29, 1914. 
Editor THE JEWELERS’ CIRCULAR: 

As you invite answers to your “Work- 
shop Notes and Queries,” I venture to call 
attention to a question that appeared in the 
issue of Jan. 7, 1914, 

G. T. B. & Co. inquired for a formula 
to reduce 14-karat gold to 10 karat, and a 
list of proportions to make desirable 10- 
karat alloys was given instead. If you 
think it of sufficient interest to your read- 
ers I will give the most simple and easily 
remembered rule it has ever been my for- 
tune to learn in my 43 years’ experience. 

Multiply the quality by the quantity, then 
divide by the quality desired. The dif- 
ference between this result and original 
weight will be the amount of alloy to add 
to the gold to make it the karat desired. 

Example: Suppose we have a five-dollar 
gold piece or an English sovereign which 
we wish to reduce to 14 karat. As these 
coins are about 22-karat fine and weigh 
544 dwts. each, we multiply 5.25 by 22, 
which gives 115.50. This divided by 14 
gives 8.25, and the difference between 8.25 
and 5.25 is 3 dwts., which is the amount of 
alioy to be added in order to reduce a 
five-dollar gold piece to 14 karat. 

So if G. B. T. & Co. have 20 dwts. of 
14-karat gold which they wish to re- 
duce to 10 karat, the problem would read: 
20 « 14+10=28. 28—20=8. There- 
fore, 8 dwts. of alloy must be added to the 
20 dwts. of 14-karat gold to reduce it to 
10 karat. 

If the original alloy was satisfactory as 
to color, all that will be necessary is to 
add 8 dwts. of ordinary alloy and melt it 
twice. 

A good way to prepare alloy is to melt 
together in a crucible 2 ounces copper and 
1 ounce silver and pour into a wooden pail 





nearly filled with water to granulate it. It 
will granulate into fine shot if a piece of 
ordinary wire screen from which the paint 
has been burned is held a short distance 
above the water. After this granulated 
alloy is dried it will be found easy to weigh 
up to alloy gold with. “VERITAS.” 








The First Experiment with Celluloid. 





HE Society of Chemical Industry re- 

cently awarded to John Wesley Hyatt 

a Perkin medal for his achievements in 

the celluloid industry. The senior past 

president of the society, Charles F. Chan- 

ler, made the presentation address at Rum- 
ford Hall, New York. 

Mr. Hyatt in an address told how the 
first experiments were encouraged by acci- 
dentally finding a dry bit of collodion which 
had been spilled from a bottle. Certain 
substances were used by the inventor in 
his endeavors to discover a substitute for 
the ivory billiard ball. Only colored pig- 
ments were added to secure strength and 
beauty, and these pigments were used in 
the minutest quantity. A lighted cigar ap- 
plied would immediately cause a large 
flame, and occasionally the violent contact 
of the balls would produce a mild explo-~ 
sion like that of a percussion gun cap. 

After a while a little camphor was added 
to the liquid solvents. This was done with 
the collaboration of Mr. Hyatt’s brother; 
and when both had succeeded in producing 
a slab of celluloid as hard and fine as a 
piece of wood, a sample was sent to the 
American Hard Rubber Co. and Prof. 
Charles A. Seeley, who had made collodion 
for the Government during the Civil War, 
was employed to investigate the matter. 

The process of manufacture was success- 
fully shown to Professor Seeley, who, by 
the way, remarked that he had greatly 
doubted its efficacy before he had been 
shown. The professor informed the ex- 
perimenters that if, accidently or otherwise, 
they were to apply a temperature only 
slightly too high, the quantity with which 
they were dealing would destroy them, as 
well as the building and adjacent property. 

Mr. Hyatt, as a result of this informa- 
tion, tells of an experiment which he per- 
formed, as follows: “While we did not 
accept this as truth, it was disturbing. The 
following day, between 12 and 1 o’clock, 
when all were out, I rigged up a four-inch 
plank used as a vise punch, pressed it be- 
tween the floor and ceiling, between the 
hydraulic press and the hand pump, intend- 
ing that it should protect me from possible 
harm. I then prepared the mold, heating it 
to about 500 degrees F., knowing it would 
certainly ignite the nitro cellulose and cam- 
phor, and was willing to abide by the re- 
sult. The gases hissed sharply out through 
the joints of the mold, filling the room with 
the pungent smoke. The mold press, build- 
ing and contents were there, including my- 
self, very glad that I did not know as 
much as the professor.” 
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Alphabets and Numerals 


For Class Rings, Emblems, Etc., in Various Sizes 


ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890 1234567890 


1234567890 


kept in stock in 10 and 14 karat gold, also in Sterling Silver and Bronze 


HERPERS BROS. 
NEWARK, N. J. 


N. Y. CiTY BRANCH 
35 MAIDEN LANE 


(ESTABLISHED 1865) 












REG. U. S, PAT. OFF. 





For Filling Engraving 
32 Colors 


in Celluloid, Ivory, 
Tortoise Shell, Bone, 
Wood, Ebony, Etc. 


Send for Free Sample and Chart of 
all Colors 





Gold, 25c.; Silver, 20c.; Specials, 20c. All others 10c. per Stick. 


“NEW DISCOVERY” Engraving Tool 










for cutting in Celluloid, Ivory, Tortoise Shell, Bone, Wood, Ebony, Etc. x 
Price, ready for n 
use, 75c. N 


This tool will cut a smooth, fine line, regardless of the grain, in any of 
the materials mentioned. 


H. W. THOMPSON, Mir., 26 E. 20th St., New York City 





















Engine-Turning for 
the Trade 





We shall be pleased to show 
designs and quote prices for 
engine-turning on jewelry and 


silverware. We are making a specialty of brocading work. 
Write Us Your Needs 


FIELD ENGINE-TURNING CO., 117 Point st., Providence, R. I. 
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iy THE E. HOWARD CLOCK CO. 
= ae F. A. BIGELOW, Treasurer. 
i Ri 373 WASHINGTON STREET, BOSTON, MASS. 
i 67 Maiden Lane, NEW YORK. 31 N. State St., CHICAGO. 
t! Viake a Specialty oj 
Wii TOWER AND STABLE CLOCKS 
. FOR COUNTRY ESTATES 
Below are a few representative names of gentlemen who have our Clocks. 
George F. Baker, Esq. Howard Gould, Esq. 
E. C. Converse Esq. ; J. R. McLean, Esq. 
Clarence H. Mackay, Esq. E. F. Searles, Esq. 
Geo. W. Vanderbilt, Esq. 
4 Thomas W. Lawson, Esq. 


Wm. K. Vanderbilt, Esq. 
Dr. Leslie D. Ward. 
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THE WASHBURN 
SECURITY MAGIC NUT 
Automatic Holder for ear studs, scarf-pins, 


etc. 


for all sizes of scarf- 
pin wire. Guaranteed. 





EAR WIRES 


for unpierced ears. 


SAFETY CATCH 

For Brooches, etc. 

Can be applied to any 
work where pin tongues 
ae) used. 


Open. Closed. a Closed. 
Descriptive Circular on Application. 
Pearl Drilling and Adjusting a Specialty. 
Special Order Work and Repairing. 
Cc. IRVING WASHBURN, 45 49 John Street, N.Y. 





Speciai Platinum For J:welr 
Any Shape anni Degree of Harduess 


Plainum, Cald and Silver Refners 


The Roessler & Hasslacher Chem. C9. 


PLATINUM WORKS NLA CFFICE 
Perth Amboy, N. J. 100 William: C., ALY. € 
F. A. CHOSELMIRE, Manacer 


os a oon 


Jewelers’ Supplies, 
Etc. 
Established 1850. 


J.&H.BERGE, 


: 95 John Street, 
NEW YORK. 


ENAMELS 


of all Colors and Degrees of Fusibility 
ms GOLD, SILVER, COPPER, Etc. 


Hc. VAUGHTONS, Ltd. "gone 


























Learn Watchmaking 


Refined, profitable labor. Competent men always 
in demand We teach it thoroughly in as many 
months as it formerly took years. Does away 
with tedious apprenticeship. Money earned while 
studying. Positions secured. Easy terms. Send 
for catalogue. Address 


St. Louls Watchmaking School, st. Louis, Me 


W. H. Swenarton 


(ExsExraminer U. S. Patent Office) 
Counsel tn Patent Causes 


2 Rector Street, New York 
Patents TradesMarks 











PRACTICAL COURSE IN ADJUSTING 


Published Price, $8.60. 
Special Reduced Price, $1.50, Postpaid 











The Jewelers’ Cireular Pub. Co., 11 John St., N.Y. 
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(IN WHICH IS CONTAINED A LIST OF THE LATEST PAT- 
ENTS GRANTED BY THE UNITED STATES AND GREAT 
BRITAIN. THE UNITED STATES PATENTS THAT HAVE 
EXPIRED AND THE REGISTERED TRADE-MARKS.] 





UNITED STATES PATENTS. 





ISSUE OF JAN. 27, 1914. 


1,085,174. PEN CLIP. Watter A. SHEAFFER, 
Fort Madison, Ia. Filed March 18, 1913. Se- 
rial 754,025. 

A fountain pen cover having an outer cap to 
snugly fit the body of the pen and formed with a 
lateral opening, an inner, pen-point receiving cap 
having a closed end to render the chamber in the 
cover air tight, a retaining clip and means ex- 


7 3 ’ 
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tending through said lateral opening in the outer 
cap and connecting the clip and the inner cap to 
lock the latter agaist accidental longitudinal dis- 
placement and to lock the clip in operative posi- 
tion on the outer cap. 


1,085,206. HOROLOGICAL INSTRUMENT. 
Frank J. Horstman, Havana, IIl., assignor 
to the Horstman Mfg. Co., Chicago. Filed 
April 25, 1911. Serial 623,200. 

State be requested to figure with architects and 

A device of, the character described having a 
pivotally mounted hand, a horological motor for 
driving same carried by said hand, said motor 





having a center arbor, and means for frictionally 
securing said center arbor to the hand, said means 
including a metallic bushing of hollow interior 
for engaging said arbor, and a nut for securing 
said bushing to the hand. 


1,085,327. HATPIN GUARD. Franx Decner, 
Salem, S. Dak. Filed June 27, 1913. Serial 
776,015. 

A hatpin guard comprising a tubular body, a 
filling material of hemp, flax or like flexible mate- 
rial, means at the outer end of the guard to pre- 
vent the material from being pulled therethrough, 





the ends of the material being turned outward over 
the end of the body, an securing means at the 
imner end of the guard comprising a sleeve passed 
= said turned over ends and the end of the 
ody. 


1,085,386. PENCIL CLASP. Josepn Leitscuun, 
Chicago, assignor of one-third to Jens P. Niel- 
sen and one-third to Carl C. Nielsen, Chicago. 
Filed Dec. 28, 1912. Serial 738,354. 

A loss-preventing device comprising a sleeve- 
like member split to yieldingly embrace a pencil 











and having an opening, said member including a 
flanged portion bordering said--opening and form- 


ing walls thereof, the said portion being offset 
outwardly providing a free space therein, a re- 
taining member carried by the sleeve-like member, 
and a transparent sheet positioned immediately 
beneath said flanged portion. 


1,085,412. ELECTRIC ALARM CLOCK. Frep- 
ERICK Goss, Millicent, South Australia, Aus- 
tralia. Filed Dec. 5, 1912. Serial 735,128. 

In combination with a clock and an electric 
alarm circuit adapted to be closed through the 
hands of the clock, means for controlling closing 








of the circuit including a disk for determining 
the duration of alarm of each predetermined time, 
said disk being provided with contact plates of 


different widths. ~ 


1,085,517. COMBINATION CIGAR, CIGAR- 
ETTE AND MATCH CASE. Atrrep G. 
WorMseErR, Harrisburg, Pa Filed Oct. 17, 
1912. Serial 726,339. 

A combination case embodying an upright thin 
flat rectangular metallic cigar holder frame, an 
upright thin flat rectangular metallic cigarette 
holder frame, shorter than the aforesaid frame, the 
adjoining outer edges of the said frame being 
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hinged together, a thin flat rectangular metallic 
match holder frame of a width equal to the 
difference in the lengths of the aforesaid frames, 
one end of the match holder frame being hinged 
to the respective edge of the cigar holder frame 
below the cigarette holder frame, a flexible par- 
tition secured to the inner edges of the sides and 
lower end of each of the cigar and cigarette holder 
frames and extending from the said end to a 
point short of the upper end, a flexible partition 
secured to the inner edges of the sides and inner 
end of the match holder frame and extending 
from the said end to a point short of the outer 
end, the corners of each partition being cut away 
at the free end of the partition to provide a 
single flexible flap, the respective partitions being 
adapted to swing flatly together, and a flexible 
back for each frame, the back having both ends 
and edges formed into plaits attached to the sides 
and ends of the respective frame. 


1,085,520. BRACELET. Epwarp L. ANDERSON, 
Attleboro, Mass., assignor to R & G Co., At- 
tleboro, Mass. Filed Sept. 23, 1912. Serial 
721,889. 

A bracelet unit formed of a pair of spaced 
similar trough-like top and bottom members, the 
ends of said members being extended and turned 
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inwardly to lie between the sides of said members 
in spaced relation to the respective tops and bot- 
toms thereof, the free edges of said extensions 
being slotted, end plates having oppositely dis- 
posed spaced side slots that form necks, the ends 
of said- plates engaging the respective tops and 
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bottoms of said members and having their necks 
received in the slots of the end extensions, the 
ends of said extensions being forced inwardly to 
clench the end plates in position. 


1,085,552. BOW HOLDING PIN. CamMILLo 
Dinuccio, Providence, R. I. Filed April 7, 
1913. Serial 759,306. 

As a new article of manufacture, a bow holding 
device formed of a body and a U-shaped bow en- 
gaging element, said body being formed with a 
pair of spaced openings, which extend entirely 
through the front and rear faces of the body and 





being further formed with struck-out teeth which 
extend outwardly from the body at the inner sides 
of the openings and with a pair of struck-out teeth 
which extend inwardly from the respective centers 
of the outer side walls of the openings, said bow 
engaging element having its free ends passed 
through said openings and having apertures to re- 
ceive said pair of teeth, the first named teeth 
being disposed in the space between the legs of 
the U-shaped element. 





UNITED STATES TRADE-MARKS. 





[The following trade-mark has been adjudged 
entitled to registration under the Act of Feb. 20, 
1905, and is published in compliance with Section 
6 of said Act.] 

TRADE-MARKS PUBLISHED JAN. 27, 1914. 
Ser. 70,551. Renewal. (CLASS 27. HOROLOG- 
ICAL INSTRUMENTS.) ApotpHe Scuwos, 
New York. Filed May 21, 1913. 


VICTOR 


Particular description of goods.—Watches. 
Claims use since Oct. 1, 1881. 





BRITISH PATENTS. 


(ABRIDGMENTS OF SPECIFICATIONS, 1913, FRoM The 
Illustrated Official Journal.) 





ISSUE OF JAN. 14, 1914. 


21,724. HATPIN HEADS. H. C. Martin, Al- 
berta, Canada. Sept. 24. 

A hatpin of the kind having detachable heads 
comprises a head 11 riveted to a doubled securing- 
plate 3, between the walls of which is pivoted at 6 
a lever 9. A portion 4 of the doubled end is cut 
away, leaving two spaced abutments 5, against 
which the end of the pin 1 is held by the lever. 
In a modification, Fig. 3, the head 13 is fixed to an 


FIG.t. 





elongated plate 12 provided with a stud 17 and 
having two bent-over hook portions 16, 18. A loop 
14 on the end of the pin 1 is passed over the stud 
17, one side of the loop engaging under the hook 
18, and the other under the hook 16. The end of 
the pin may be formed with a coil 19, Fig. 4, 
between the loops of which the securing-plate 20 
is held, the plate being provided with a bulge 23 
and a flange having an opening 22 for the pin. In 
another modification, Fig. 6, the securing-plate 24 
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GOLD and 


coi77 SOLDERS 


ARE THE BEST 
“Ask the Man Who Uses It” 


FOR SALE BY ALL JOBBERS OR ORDER DIRECT 








A TRIAL WILL CONVINCE YOU OR MONEY REFUNDED 
N. J. FELIX & SONS, 50-56 John St., New York 


WATCH MATERIALS —TOOLS—JEWELER’S SUPPLIES 




















These well-known Razors, 
the quality of which is 
warranted, possess this 
great advantage, that they 
may be used for ten years 
before they require actual 
sharpening. Before using 
them it is necessary to rub 
them on good leather 
Le Coultre’s Strops 







This cut is 
one-half 


regular size. 


Gems and Precious 
Stones 


strop. 
(to be had with the Razors) 
should be used in prefer- 
ence to others. 


Flexible Cover, Postpaid, $o.50e 





“SPECIAL”—Single Razors for Jewelers’ Travelers at Trade Price 


Mathey Bros., Mathez & Co. 


Sole Agents 


15-17-19 Maiden Lane - 








Published by 
The Jewelers’ Circular Pub. Ce. 


Send for 11 John Street NEW YORK 


Price List 


NEW YORK 




















CANNON & BROWN, INc. 


ELECTRO-PLATERS 


JEWELRY COLORING 
I8-KARAT SHADING 
iM ATION PI 
r | LD ENGLISH 


ROMAN 


\TINUM 


BRASS 
SILVER 
NICKEL PLATING 
COPPER PLATING 
3) OM PAIN One Wa DOD. 41 DIVAN @ 


GRINDING, POLISHING, LACQUELRING 


78 FRIENDSHIP ST., PROVIDENCE, R. I. 





TO MAKERS OF 





ROLLED GOLD . 
PLATE . . s o 











If you have some surplus 
power you can do your 
own refining, almost with- 
out cost, and save AL 

your gold, ALL your sil- 
ver, AND all your copper. 


JEWELERS TECHNICAL ADVICE CO. '? XEW yore” 


(That thousand pate = copper is worth $150; 


might just as well save it as give it away.) 


Particulars of 








WORKSHOP NOTES 


For Jewelers and Watchmakers 


oe | Cloth Postpaid $2.50| 


Published by 


The Jewelers’ Circular Publishing Co. 
11 JOHN STREET, NEW YORK 














| | The Elizabethtown Smelting Co., Inc. 


SPECIALISTS IN THE TREATMENT 


OF 
JEWELER’S WASTES 
NEW JERSEY 





NEWARK ° 











MR. JEWELER: 

Did you know that you could make money by taking an 
agency for our plating? It would pay the salary of one of 
your best salesmen. Write for particulars. 

SYRACUSE PLATING WORKS, 
312 East Water St., Syracuse, N. Y. 
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has an horizontal sleeve 26 and a side hook 27. 
The end of the pin is looped and disposed at right- 
angles to the shank, the end being placed in the 
sleeve 26 and the shank being engaged under the 
hook 27. The head is fixed on an upwardly 
extending end 25 on the plate. 


21,735. SLEEVE LINKS. C. W. T. Davies, New 
York, Sept. 24. 

The sleeve link, which is particularly suitable 
for use with soft cuffs, comprises two resilient 
members a, b adapted to be passed through the 
cuff holes and locked together by means of the 
projections or knobs f. The connecting link c 


pect FIG.6. 
~~ b> 
(2) 


may be suitably formed for increasing the springi- 
ness of the side members. The form shown in 
Fig. 1 requires vertical holes in the cuff, but for 
the ordinary horizontal slits, the device is made 
of wire as shown in Fig. 6. 





Applications for British patents, Jan. 5-8. 

307. HATPINS, TIEPINS OR THE LIKE. D. 
NIELD. 

347. EXPANDING BRACELETS. W. W. West 
and W. Price. 

401. EYEGLASSES AND SPECTACLES. 5S. 
DruIFrF. 

408. SPECTACLES, EYEGLASSES AND THE 
LIKE. F. H. WHeEway. 

486. KEYLESS MECHANISM FOR WATCHES. 
W. Harpwick & H. WILtiAMson, Lp. 

576. EXPANDING BRACELETS. H. S. Hayco 
& A. M. LEDERMAN. 

Complete specifications accepted. 
1913. 


2,231. MOUNTING OF LENSES AND THE 
LIKE. THornton Picxarp Mrc. Co., Pick- 
ARD & SLINGER. 

2,679. CLASPS OR SAFETY CATCHES. 
HEMPHILL. 





UNITED STATES PATENTS THAT 
HAVE EXPIRED. 

[Reported for Tue JeweLers’ Crrcutar by W. 
H. SwENARTON (ex-Examiner U. S. Patent Office), 
Counsel in Patent and Trade-Mark Cases, New 
York. ] 





Patent expired Jan. 26, 1914. 
575,997. EYEGLASSES. J. S. Spencer, New 
York. 
Design granted Jan. 22, 1907, for 7 years. 
38,420. BADGE OR SIMILAR ARTICLE. H. 
G. Frosy, Buffalo, N. Y- 








Legal Notes from the Courts. 





One coasting in a public street who is 
injured by another’s negligence is held in 
Lynch vs. Public Service R. Co. (N. J.), 
42 L. R. A. (N. S.), 865, not to be pre- 
vented from recovering for the injury be- 
cause his own act constituted a public 
nuisance. 

Where the applicant for life insurance 
certifies that his health is good according 
to the best of his knowledge and belief, it 
is held in Smith vs. Prudential Life Insur- 
ance Co. (N. J.), 48 L. R. A. (N. S.), 481, 
that a recovery may be had, on the death 
of the assured, if it appears that he had 
reason to believe, and did believe, that at 
the time he was in good health, although it 
subsequently develops that this was not in 
fact his condition; for his statement was 


not unqualified, but only to the extent of - 


his knowledge and belief. 
A minority stockholder of a corporation 
which has secured an injunction against 
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organized labor to prevent unlawful boy- 
cott, out of which is alleged to have arisen 
a claim for damages under the Sherman 
anti-trust act is held in Post vs. Buck’s 
Stove & Range Co. (C. C. A. 8th C.), 43 
L. R. A. (N. S.), 498, to have no right to 
prevent the directors from abandoning the 
claim, and agreeing with the labor organiza- 
tions to maintain union hours and wages 
in consideration of the withdrawal of their 
hostility to it. 

A contract by a widow who has been 
given a life estate in her husband’s prop- 
erty to devise to certain of the remainder- 
men who were named as executors a por- 
tion of the estate if they would assist her 
in setting aside the will, against which no 
valid objection exists, is held in Gugolz vs. 
Gehrkens (Cal.), 48 L. R. A. (N. S.), 575, 
to be invalid as against public policy, and 
not to be enforceable against her executors, 
heirs and devisees, notwitltstanding the fact 
that by means of the promise she secures 
the whole property. 

Under a statute providing that an agree- 
ment for the sale of goods or chattels at 
not less than a stated price is invalid un- 
less some note or memorandum thereof be 
in writing and subscribed by the party 
charged, or by his agent, an executory con- 
tract of sale of grain within the provisions 
of the above statute, consisting of mutual 
agreements on the part of both parties and 
signed only by the seller, is held in Houser 
vs. Hobart (Idaho), 43 L. R. A. (N. 5.), 
410, not to be sufficient to take the case out 
of the statute of frauds, 

Where a creditor procures a judgment 
against an insolvent debtor, and thereafter 
procures execution thereon to be issued and 
levied on personal property of the debtor, 
and at the execution sale such property is 
sold and the proceeds of the sale paid to 
the creditor in satisfaction of the debt, such 
execution sale and payment of the proceeds 
thereof are held in Galbraith vs. Whitaker 
(Minn.), 43 L. R. A. (N. S.), 427, to con- 
stitute a transfer of his property by the 
debtor, within the meaning of those words 
as used in the bankruptcy act. 

A covenant in a deed of a parcel of a 
tract being divided into city lots which is 
stated to run with the land and requires 
the covenantor to construct a_ specified 
building on the property which shall be a 
certain distance from street and side lines 
is held, in Berryman vs. Hotel Savoy Co. 
(Cal.), 37 L. R. A. (N. S.), 5, not to be 
enforceable by a purchaser of an adjoining 
lot whose deed forbids the placing of a 
building on the lot within the same dis- 
tance from the street specified in the for- 
mer deed, on the theory that the obliga- 
tions are reciprocal. A note appended to 
these cases collates all the authorities on 
the question, Who may enforce restricted 
covenant or agreement as to use of prop- 
erty? 








The window of Keaghy’s jewelry store, 
418 Scott St., Covington, Ky., was smashed 
by a brick wrapped in newspaper early 
Sunday morning after the thief had tried 
a glass cutter on the pane. The robbery 
was discovered by a policeman, who noti- 
fied the proprietors. An inventory showed 
a loss of 11 rings, valued at $100. 
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Items from Here and There. 





William D. Howard, Buffalo, Kans., has 
been succeeded by Means & Howard. 

Thaddeus W. Butcher, formerly of 
Marion, Kans., has moved to Reno, Nev. 

John J. Osborn, formerly of Mayfield, 
Ky., has moved to Corpus Christi, Tex. 

A. V. Mandigo, formerly of N. Law- 
rence, N, Y., has moved to Newport, N. H. 

J. H. Burch, Vidalia, Ga., has purchased 
the business formerly conducted by J. E. 
Bradford at Nashville, Ga. 

Rk. Singer, Grants Pass, Ore., is reported 
to have failed. He is a watchmaker and 
has been engaged in business there since 
1910. 

Perreault Bros., 62 Front St., Worcester, 
Mass., have sold out their store to Louis 
Gordon, who is closing out the stock at 
auction. 

John L. Abbott has purchased the stock 
in the store of John Vaughan, George- 
town, Del., and will hereafter conduct the 
business. 

The business formerly conducted by the 
estate of Wm. W. Burwell, Stafford 
Springs, Conn., is now conducted by Harry 
E. Burwell. 

The store formerly conducted under the 
name’ of Mrs. Maude B. Reitz, at Buck- 
hannon, W. Va., is now known as the Reitz 
Jewelry Store. 

A. L. Stivers, Arcola, Ill, is reported to 
be insolvent and is said to have liabilities 
of $4,138, with assets consisting of stock 
and fixtures valued at $2,000. 

The Ciner Mfg. Co. has established a 
new, complete and most modern jewelry 
plant at 51-53 Maiden Lane, New York, 
and will manufacture a high-grade line of 
gold and platinum diamond mountings and 
a complete line of diamond jewelry. E. 
Ciner and I. W. Neuwirth, formerly of 
Ciner & Seeleman, 87 Maiden Lane, are 
interested in the Ciner Mfg. Co. 

Hess & Slager will remain as the firm 
name of a well-known jewelry concern in 
Jacksonville, Fla., perpetuating the name 
of the late Maurice H. Slager, the junior 
partner of the firm, who died recently. Al- 
fred Hess, a nephew of the late Mr. Slager, 
who has for the past 18 months been man- 
ager of the firm’s store, will now become 
an active and important factor in the man- 
agement of the firm’s business. 

The pawnshop owned by B. Kopald, 359 
Main St., Dubuque, Ia., was entered by 
thieves one night recently and goods to 
the value of $1,500 taken. The robbery 
was discovered the next morning when 
the store was opened and the matter was 
at once reported to the police. Entrance 
was gained to the store by a rear door, 
the robbers having cut away the wood 
holding the lock on the door. Only the 
best articles in the store were taken. 

Robbers recently entered the store of 
the Reliable Jewelry Co., 1929 Market St., 
St. Joseph, Mo., and stole watches, chains, 
rings and other property valued at $1,400. 
They gained entrance by breaking a pane 
of glass in a rear window, prying away 
some old iron bars and forcing a door 
leading to the jewelry store from the 
storeroom. The proprietor of. the store 
discovered the robbery when he opened 
the place for business the next morning. 
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“Who Are The 


Continent Covering Auctioneers? 
FROM SEA TO SEA, FROM THE GULF TO THE GREAT LAHES. 


When selecting an Auctioneer take in consideration the standing of the firms, the class of the cities, the scope of ter- 
ritory covered by his credentials. I have maintained a position of honor and leadership for over 25 years, as proven by 
my references appearing in The Jewelers’ Circular Weekly and Keystone for that time. When the roll call of ability is 
made what a man thinks of himself counts little. Anybody can make wild assertions; backing them up with real live facts 
is what counts. 

Auction Sales Are Still the Magnet to Get the Dollars. 
Quality is the Greatest Leverage in Every Honest Comparison. 
Sales Made During the Past Fourteen Months. 


The Geneva Watch & Optical Co., two months’ sale, Los Angeles, Cal. Second sale. 

Ten weeks, Wm. Reiman, 328 Fifth Ave., three doors from Waldorf, stock $750,000, New York. 

Two great sales in Chicago on State St. and Madison. One in bankruptcy, the other for an estate, lasting two months. 
Cash receipts over $150,000. 

The Eugene V. Haynes Co., Society Jewelers, Atlanta, Ga., my ninth sale in this city. It was a great success and made 
in August. 

W. F. Kirkpatrick & Co., second sale over two months, stock $200,000. 

Chas. S. Stifft, second sale. Leading jeweler of State, at Little Rock, Ark. 

M. Waldhorn & Co., 337 and 343 Royal St., New Orleans. Grand old firm; only the finest goods. Fifth sale in the 
metropolis of the Gulf States. 

The A, P. Rich stock, Birmingham, Ala. Firm failed for $173,000. 

Sale made for American Trust & Savings Bank. A. V. Abbott, Receiver. 

Louis J. Schaul & Co., Augusta, Ga., stock damaged by water and smoke in recent fire. Thousands of people could not 
get in the room. Fine stock. 

H. Iverson, Corsicana, Texas; S. H. Fess, second sale, Kearney, Neb.; J. B. Trickey, Lincoln, Neb.; H. M: Heckart, 
Springfield, Mo., entire stock and many fine sales in smaller places. 

NOW SELLING 


The $275,000 stock of Hess & Slager at Jacksonville, Fla. One of Florida’s finest old pioneer concerns; sale caused 
by the recent passing away of Mr. Maurice Slager. 


MicHty MAN O THE HamMER. 








AA Few of Quer 500 
References 


AA Few of Over 500 
References 








“ne Jaccard & King, St. Louis, 


0. 
Sheff Bros., Wheeling, W. Va. 
Burt Ramsay, Cleveland, O. 
Welte & Weiting, Peoria, IIl. 

Hight & Fairfield, Butte, Mont. 
The F. B. Lewis Co., Cleveland, O. 
T. R. J. Ayers & Bro., Keokuk, Ia. 
Kingsbacher Bros., Pittsburgh, Pa. 
A. Rothschild, Brunswick, Ga. 
W._H. McKnight Sons, Louisville, 


Ky. 
A. Kurtzborn & Sons, St. Louis. 
ba Kirkpatrick & Co., St. Joseph, 


0. 
A. J. Renkle, Augusta, Ga. 
Knickerbocker Co., New York City. 
L. J. Marks, Pittsburgh and Kansas 
ity. 
Burns, Barry Co., Memphis. 
William Gill, St. Louis, Mo. 


R. Van Kuren, Savannah, Ga. 

Lippman Bros., Altoona, Pa. 

Geneva Watch & Optical Co., Los 
Angeles, Cal. 

Chas. S. Stifft, vittle Rock, Ark. 

Sigler Bros. Co., Cleveland, O. 

B. Wingerter, Akron, O. 

Henry Schaul, Atlanta, Ga. 

A. Schirmer, Saginaw, Mich. 

The Pairpoint Corporation. 

White & McNaught, Minneapolis, 
Minn. 

Duhme Bros., Cincinnati, O. 

King, Moss & Co., San Francisco. 

Rushmer Jewelry Co., Pueblo, Colo. 

P. H. Latchicotte, Columbia, S. C. 

Carl Von Suitter, Jackson. Miss. 

Keil & Hettich, Chicago. 

L. Luckhardt, Johnstown, Pa. 

Bolland Jewelry Co., St. Louis. 








Made sales for the U. S. Govern- 
ment, being employed by the Col- 
lector of the Port, on account of 
knowledge as an A-oraiser and Auc- 
tioneer. 


Made sale at Williams, Parker & 
Severn, of Chicago, of over 1,600 
pieces of Diamond Jewelry to the 
trade, valued at over $300,000. 





My continued and constant growth, my absolute and positive guarantee of success, never having made a failure, all 
must be an indication that my methods are right. No other firm of auctioneers can show such proven ability. All of my 
sales are phenomenal winners; in fact, a magnet that draws the interest of the best people. Am not selected to make the 
leading sales by guess work, am repeatedly recommended by the most important Importers and Jobbers in America. It has 
been my privilege to make the Auctions of the most valuable stocks in the leading cities, making a higher aggregate of goods 
sold, a wider scope of territory covered than any other Auctioneer in America. Never separate the opportunity from the 
salesman’s ability. Wire or write me at once and get the advice of America’s recognized specialist in selling Jewelry stocks. 
Will come and see you at my expense, will give a bonded guarantee as to results. Over 500 credentials of successful sales 
from Coast to Coast; $5,000 to charity if I cannot prove that. I have been engaged in making the largest and the most suc- 
cessful sales by auction of Jewelry stocks in this country during the past twenty years. Small and large sales all handled in 
the same conscientious manner. It costs no more to secure my services than men with questionable references and compar- 
atively unknown salesmanship. 


THE HERMAN G. BRIGGS CO. 


New York Address, 37 Union Square, West. 5113 Himbark Ave.,’ Chicago, Ill. 
Correspondence Solicited. Phone 4745 Hyde Park 
Have associated with me THOS. R. REID 
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Special Notices. 


Payable invariably in advance. 

Rates under all headings except ‘‘Situations 
Wanted”’ 3c. a word; minimum charge, 75c. 

SITUATIONS WANTED ic. a word for first 
25 words. Additional words, 3c. per word. 

Heavy type 5c. a word; minimum charge, $1.25. 

Name, address, initials and abbreviations count 
as words, and are charged for as part of the 
advertisement. 

Display cards, $4.00 per inch. 

In all cases, if answers are to be forwarded, 10c. 
extra to cover postage must be enclosed. 

Advertisers who are not subscribers should send 
10c. if they desire a copy of the paper containing 
their advertisement. 


Situations Wanted. 


Under this heading, onlv, ic. a word for first 
25 words, 3c. for each additional word; minimum 








~charge, 25c. 








WATCHMAKER and good engraver, capable of 
adjusting: railroad watches. Address Box 486, 
Sheridan, Wyo. 


WATCHMAKER, jeweler and engraver; first class 
experienced salesman. Address “‘D., 4960,” care 
Jewelers’ Circular. 


WATCHMAKER, first class, 25 years’ experience, 
desires steady position. Address “O., 4909,” 
care Jewelers’ Circular. 








YOUNG MAN desires position in jewelry house; 
can fill orders and take care of stoek; five years 
in jobbing line; references. Address “K., 5012,” 
care Jewelers’ Circular. 


GOOD W ATCHMAKER and engraver wants per- 
manent position; age 25; Al reference; 7 years’ 
experience; all correspondence solicited. Ad- 
dress care B. B. Floyd, East Moline, III. 





BOY, 16, just out of school, wishes a position 
with a wholesaler with opportunities of ad- 
vancement; best reference. Address “W., 4946,” 
care Jewelers’ Circular. 





YOUNG MAN, 26, with 13 years’ experience in 
wholesale jewelry line, desires position with 
jobber or manufacturer. Address “J., 4944,” 
care Jewelers’ Circular. 


A BRIGHT and energetic young man, with some 
experience in the jewelry business, seeks a posi- 
tion as_salesman with best of references. Ad- 
dress “L., 4952,” care Jewelers’ Circular. 





COMPETENT stenographer, typewriter and as- 
sistant bookkeeper, wishes to change; capable, 
energetic worker; highest references. Address 
‘Willing, 4983,” care Jewelers’ Circular. 





WATCHMAKER, young man, capable and _ pains- 
taking workman, desires permanent position in 
New England or New Yok. Address ‘‘H., 4955,” 
care Jewelers’ Circular, 


FOREMAN to take charge of ring and jewelry 
factory; five years’ experience; a Canadian posi- 
tion preferred. Address “J. B. B.,” care K. & 
L, Trunk, 343 S. 6th St., Newark, N. J. 





GOOD SECOND WATCHMAKER desires posi- 
tion in Pennsylvania or Maryland; no bad habits 
and willing to work. M. L. Sullivan, 105 N. 
Main St., Greenville, S. C. 


WATCHMAKER, own tools, seven years’ experi- 
ence, few weeks in this country; satisfied with 
small salary; speak only German. Address B. 
Langer, 315 Osborn St., Brooklyn, N. Y. 





WANTED, A POSITION as a practical watch- 
maker; 25 years at the bench, can repair clocks 
and jewelry; best references. J. H. Schach, 737 
Somerset St., Johnstown, Pa. 


YOUNG MAN, 22 years old, desires position in 

wholesale jewelry house; seven years’ experi- 
ence; also familiar with bookkeeping. Address 
“H, M. C., 5002,” care Jewelers’ Circular. 





YOUNG MAN wishes position engraving and jew- 
elry repairing; eight years’ experience in material 
and jewelry stock; references. Address “‘A., 
4957,” care Jewelers’ Circular. 





YOUNG MAN wants position; can do clock and 
jewelry repairing; have own tools; three_years’ 
experience; reference. A. Dickson, 23 Lamar- 
tine Terrace, Yonkers, N, Y. 


EXPERT WATCHMAKER wishes change at once 
where fine ability is wanted; good references; 
less than $30 per week not considered; state 
hours. Address P. O. Box 871, Houston, Tex. 


Al ENGRAVER and jewelry repairman, with 
knowledge of optics, wishes permanent position 
at once; best of references. Address Engraver,” 
1614 W. Susquehanna Ave., Philadelphia, Pa. 





YOUNG MAN, unmarried, would like position 
where he can finish his trade; instruction more 
than salary desired; best reference to character. 
“Cushman,” Box 114, Poultney, Vt. 


ENGRAVER, expert in heraldry, monograms and 
lettering, desires position with a leading jewelry 
house; samples and references furnished. <Ad- 
dress “R. N., 4868,”’ care Jewelers’ Circwar. 





ENGRAVER desires position; permanent or 
nothing; can furnish reference. Address “H., 
€971,”’ care Jewelers’ Circular. 





WOUNG LADY desires a position with wholesale 


or retail jeweler; 11 years’ experience. Address 
“M., 4992,” care Jewelers’ Circular. 





ENGRAVER, young man, 24, experienced on or- 
namental engraving and jewelry repairs, wishes a 
position. Address S. Maly, 1883 Ave. A, New 


York. 
DESIGNER, good, practical all around man with 


years of experience in die and hub cutting and 
chasing. Address “O., 4950,’ care Jewelers’ Cir- 


cular. 








YOUNG LADY wishes position as office assistant 
or stenographer; jewelry experience; best of 
references. Address “X., 4900,” care Jewelers’ 
Circular. 


WATCHMAKER, thoroughly competent on_ all 
works, best lathe works, staffing, etc. wishes 
change. Address “Swiss, 4814,”’ care Jewelers’ 
Circular. i 








FIRST CLASS, all around engraver, fair on jew- 
elry and clock work; good salesman; best of 
references. Address Harold M. Ballard, Shorts- 
ville, N. Y. 

SALESMAN WANTS POSITION; only those 
with a good line desiring services of a hustler 
need answer. Address “N., 4981,” care Jew- 
elers’ Circular. 


ALL AROUND DESIGNER and expert engraver 
desires permanent position; a good_salesman; 
long experieuce. H. C. Brooks, 44 Henry St, 
Norwich, ; 











Al SALESMAN is open for immediate position; 
have traveled the middle west and south for 
the past 10 years. Address ““M., 4996,” care 
Jewelers’ Circular. 


SALESMAN with established trade desires manu- 
facturer’s line of filled or plated jewelry or 
fob line and novelties. Address ‘‘O., 4947,’’ care 
Jewelers’ Circular. 


WANTED, POSITION by young man, 22, as jew- 
eler and clock repairer; nine years’ experience 
in retail store; will go anywhere. Address P. O. 
Box 469, Atlanta, Ga. 


JEWELER, new work and repairing, also good 
diamond setter; will furnish the best reference; 
willing to go out of town. Address “T., 4904,” 
care Jewelers’ Circular. 


POSITION WANTED by good all around man; 
has 12 years’ experience in the wholesale jewelry 
line; has established trade. Address “A., 5001,” 
care Jewelers’ Circular. 

















SALESMAN, 25, wishes to connect with jobber; 
has established trade in Oklahoma, Missouri, 
Kansas and Texas; best references. “B., 5,000,’ 
care Jewelers’ Circular. 


FIRST CLASS RING MAKER wants steady posi- 
tion with reliable firm; can also do ordinary job- 
bing; west of Mississippi preferred. Address 
“E., 4928,” care Jewelers’ Circular. 


JEWELER, 29, formerly in business, will appre- 
Clate situation; experienced bench, drop, press 
work and salesman; references; New York City. 
P. A. Vagnini, 159 Ninth Ave., Astoria, L. I. 





BOOKKEEPER, 26, having had complete charge 
of books and office for diamond importer, desires 
connection, local or out of town. Address care 
J. Blatt, 65 Nassau St., New York. 





YOUNG MAN of good address, expert on French, 
hall and American clocks, good assistant on 
watches, well recommended, desires change. Ad- 
dress ‘‘D., 4921,”’ care Jewelers’ Circular. 





SALESMAN, 25, thorough knowledge of ‘the jew- 
elry novelty line, wants connection with good 
house to represent locally; best references. Ad- 
dress “P., 4908,” care Jewelers’ Circular. 





YOUNG MAN, 19, desires inside or outside posi- 
tion with jobber or manufacturer; 3% years’ ex- 
perience in jobbing line; best references. Ad- 
dress “‘R., 4949,’ care Jewelers’ Circular. 





COMPETENT watchmaker, jewelry repairer and 
engraver, understands optics, single man, 138 
years’ experience; best reference; any State. 
Address ‘‘W., 4901,” care Jewelers’ Circular. 








PLATER AND COLORER, expert all finishes, 
platinum plating, seeks position; make solutions; 
can install plant; steady, temperate; references. 
Address Levine, 912 Freeman St., New York. 





YOUNG MAN as jeweler and clock repairer, can 
assist at watchwork and engraving; good store 
experience; steady and reliable; best references. 
Address “F. C., 49838,’ care Jewelers’ Circular. 





SALESMAN, acquainted with first class retail 
jewelers in middle west territory, wishes to con- 
nect with a manufacturer of platinum or gold 
porary: Address “‘S., 4905,”’ care Jewelers’ Cir- 
cular. 


WATCHMAKER, 24 years, skilled in all branches, 
including hard soldering and small - repair- 
ing, seeks position from the middle of February. 
Address, with terms, Herman Heyer, 53 Jewel 
St., Brooklyn, N. Y. 








BOOKKEEPER, expert, controls your accounts, 
trial balance, opening and closing of books, 
weekly or monthly; moderate. < Benjamin, 
978 165th St.. New York. 


POSITION as watchmaker, jeweler, clockmaker 
and salesman; salary $18 per week and guaran- 
tee to double salary; best of references. Ad- 
dress H. F. Hoyt, Sumter, S. C 








SALESMAN desires New York office line for 
Providence or Attleboro manufacturer; highest 
credentials and 20 years’ experience. Address 
“M. L., 4941,”’ care Jewelers’ Circular. 





YOUNG MAN, 21, desires position as salesman 
or factory clerk; have had four years’ experi- 
ence with large manufacturer of diamond mount- 
ings as all around man. Address “C., 4999,” 
care Jewelers’ Circular, 


BOOKKEEPER, CASHIER, general office man, 
27, desires permanent connection; practical and 
thoroughly capable to take full charge; best ref- 
i ga Address “‘X., 4879,” care Jewelers’ Cir- 
cular. 








FIRST CLASS WATCHMAKER and experienced 
graduate optician, wishes position with first class 
jewelry store; prefer Illinois, Wisconsin or 
Michigan. Address “B., 4958,” care Jewelers’ 
Circular. 


FIRST CLASS WATCHMAKER desires position 
in southern State; single, 12 years’ experience, 
good salesman, sober and industrious, best ref- 
erences. Address “Henry,” 1004 26th Ave, 
Meridian, Miss. 








YOUNG MAN, 24, desires position as a collector, 
salesman or office assistant; seven years’ experi- 
ence with large manufacturing jeweler; excep- 
tional references. Address “B., 4990,” care 
Jewelers’ Circular. 


GOOD DIE CUTTER, a specialist in class pins 
and medal advertising novelties, is open for a 
good steady position at a salary of $30 a week 
with a reliable house. Address “E., 4987,” care 
Jewelers’ Circular. 


WATCHMAKER, jeweler, plain engraver, 10 
years experience, age 27, good appearance, 
wishes permanent position; Colorado or west 
preferred, Address E, R. Copeland, 219 S. 3d 
St., Cedar Rapids, Ia. 











YOUNG MAN seeks position at watch work, 
where careful, thorough work is appreciated; no 
bad habits; salary not the only object; results 
guaranteed satisfactory. Address ‘“M., 5011,” 
care Jewelers’ Circular. . 





POSITION WANTED by a 20-year experienced 
man at case engraving, ornamental and mono- 
-, ph nine Ph 9 experienced clock 
and jewelry repairer. dress Fred Graze, 154 
Market St., Newark, N. J. j 





AMBITIOUS YOUNG LADY wishes position as 
engraver, has had full course of instruction and 
some experience; best of references; prefers 
New England or New York. Address “A, B. C., 
4699,”" care Jewelers’ Circular, 


YOUNG MAN, 21, desires inside or outside posi- 
tion with wholesale jewelry house; have some 
established trade, five years’ experience in whole- 
sale jewelry business; reference. Address “‘J., 
4779,” care Jewelers’ Circular. 








ENGRAVER, fine letter, monograms, crests, etc. 
also enamel cutting steel class pin hubs and 
card plate work; eight years in last place; wish 
steady position in fine store; young married 
oe Address ““W., 5004,” care Jewelers’ Cir- 
cular. 
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SITUATIONS WANTED—Continued. 








JEWELER on fine platinum or gold work, high 
grade repairs, diamond and job setting, go any- 
where, married, wants steady position; good ref- 
erences; wages $22. ‘‘Herbert,” care Security 
Trust & Deposit Co., Chicago, III. 





WATCHMAKER, jeweler, engraver and salesman, 
12 years’ experience, now employed as repair 
manager, open for proposition; own tools; state 
salary, hours and particulars. ‘Watchmaker,” 
116% S. Church St., Spartanburg, S. C 





WANTED, by young man, 23, with 3 years’ ex- 
perience, position as jeweler and salesman, with 
chance for advancement; can furnish A1 refer- 
ences; southern States preferred. Address “H. 
J. C.,” 22 N. Tryon St., Charlotte, N. C. 





SALESMAN AND CLERK; four years’ acquaint 
ance with jewelry business; reliable, business- 
like, reasonable salary; established city and sub- 
urban towns trade; first class references. Ad- 
dress “C., 4988,” care Jewelers’ Circular. 


WATCHMAKER, young man, 22 years old, de- 
sires position; efficient workman, neat appear- 
ance, good salesman, plain engraver; Philadel- 
phia or vicinity preferred; Al references. Ad- 
dress “M., 4980,” care Jewelers’ Circular. 








A GOOD watchmaker and engraver, do some jew- 
elry repairing, wants position in a good, up-to- 
date_store; had four years’ experience; Kansas 
or Texas, Oklahoma preferred; best of refer- 
ences. Lock Box 835, Cherry Creek, N. Y. 


HAVE YOU A VACANCY for a good 
salesman? Seven years with last 
concern through the south and west; 
manufacturer’s line only; strictly con- 
fidential. “N. F. K.,’? 2976 Fulton 
St., Brooklyn, N. Y. 





EXPERIENCED, intelligent credit man 
with full knowledge of jewelry trade, 
wishes to associate with large jewelry 
firm where his credit and collection 
experience will be of value. Address 
“xX. Y. Z., 4994,” care Jewelers’ Cir- 
cular, 


WANTED, March 16, 1914, a first class watch- 
maker and registered optometrist; best of refer- 
ence required. Moulton & Lunt, 40 State St., 
Newburyport, Mass. 





SALESMAN for middle and southwest, one hav- 
ing followed sterling silver hollow ware line; 
write, giving past record. Address ‘‘A., 4915,” 


care Jewelers’ Circular. 
pw 4 





YOUNG LADY having some knowledge of semi- 
precious stones, as stock clerk in Maiden Lane 
office; references; salary $8 to start, Address 
“X., 4942,” care Jewelers’ Circular. 





HIGH CLASS diamond and silver salesman 
wanted; must possess executive ability; send 
references and state salary expected in first 
letter. D. H. Keene, Fort Worth, Tex. 








Side Lines. 


3c. a word; minimum charge, 75c. 








WANTED, SALESMAN to carry side line silver 
plated flat ware and hollow ware; well known 
brands. Gale Mfg. Co., Syracuse, N. Y 


SALESMAN WANTED to ecarry as side line 
newly patented elk jewelry; references required. 
Address “S., 4945,” care Jewelers’ Circular. 


SALESMAN WANTED by a jobber of sterling 
and German silver novelties for the road on 
commission. Address “F., 4965,” care Jewelers’ 
Circular. 











YOUNG MAN wishes to connect with jewelry firm 
where he will have the opportunity to learn 
diamond Jet furnish first class refer- 
ences an ond if necessary; salary no object 
Address “H. G., 4939,” care Jewelers’ Coulee. 3 


EXPERT WATCHMAKER, with 22 years’ expe- 
rience on high grade Swiss and railroad watches, 
desires position with reliable concern; able to 
take charge of repair department; highest city 
references. Address “A., 4914,” care Jewelers’ 
Circular. 


FIRST CLASS WATCHMAKER desires steady 
position; 17 years’ experience on Swiss and 
American watches; speaks Hungarian, Polish, 
German and English; can furnish best refer- 
ences. Address D, Tobin, 60 Fisher Ave., White 
Plains, N. Y, 


WATCHMAKER, thoroughly competent, 25 years’ 
experience in Europe, wishes position with good, 
reliable concern: only six months in this coun- 
try; reference from one of the big houses of 
New York city. Address “D., 4943,” care Jew- 
elers’ Circular. 


YOUNG MAN, 19, having had two years’ experi- 
ence with prominent houses, and from whom 
can furnish best of references, desires position 
where any kind of general work faithfully exe- 
cuted will insure promotion. Address ‘M., 
4911,” care Jewelers’ Circular. 


FIRST CLASS watchmaker, clockmaker and jew- 
eler, good all around man, railroad inspection 
experience, 15 years at trade, age 30, married, 
desires permanent situation; smart appearance, 
experienced salesman, best of references; wages 
$25. Address “Lewis,” 514 Third Ave., Hunt- 
ington, W. Va. 


DESIGNER of more than ordinary ability and 
experience on gold and_ silverware, expert 
chaser, modeler and die cutter, an artist in each 
special branch, resourseful, thoroughly practical 
and of an inventive mind, wishes engagement; 
only first class offers considered. Address “F., 
4871,” care Jewelers’ Circular. 


A HIGH GRADE practical designer and modeler 
of wide experience with original ideas both in 
sterling flat and hollow wares, also plated ware, 
is open for a position after Feb. 1, and wishes 
to communicate with a responsible concern; 
highest references furnished. Address ‘‘M., 
4890,” care Jewelers’ Circular. 


























POSITION, AT ONCE, by good watchmaker, jew- 
eler, stone setter and salesman, strictly sober 
always on the job, 21 years old, single; best of 
references from former employers; anxious to 
learn all the other branches of the business; 
salary $15 and up, according to what I am 
worth. Address J. W. Griffin, Columbia, Tenn. 





WANTED by reliable: salesman, a line 
of go!d filled jewelry for New York or 
western territory; nine years’ experi- 
ence with Riley & French and five 
years with the Child & Miller Co.; 
can furnish best of references. 
Charles J. Tonry, 18 Maiden Lane, 
New York. 





WANTED, SALESMAN calling on jobbers to 
sell our new scarfpin clutch on commission basis 
for the eastern territory. Room 70, 51 Maiden 


Lane, New York. 


SALESMAN with best following through middle 
west wanted to carry side line of sterling photo 
frames on commission. Address ‘Opportunity, 
5003,” care Jewelers’ Circular. 


SALESMAN WANTED to carry our copper en- 
amel barpins as a side line; selling ware 
on the market; state in first letter for whom 
you are traveling at this time. The Shepard 
Mfg. Co., Melrose Highlands, Mass. 











WANTED, an experienced salesman acquainted 
with the department store and retail trade, for 
New York State, Ohio, Indiana and Michigan, 
to carry as a side line a first class gold-filled 
line. Address “A., 4854,’’ care Jewelers’ Cir- 
cular. 


EXCELLENT SIDE LINE of State seal 
and novelty fobs on a liberal commis- 
sion basis; write at once to secure 
territory. Hub Jewelry & Mfg. Co., 
9 Province Court, Boston, Mass. 





WANTED, GOOD SALESMAN, calling on small 
towns and large cities to handle new line of 
scarfpin clutches on commission basis. Address 
Gebhardt & Co., 90 Nassau St., New York. 





WANTED, first class enameler on jewelry and 
watches; must be able to do transparent work; 
steady work guaranteed to the right party. Ad- 
dress “X. Y. Z., 4998,” care Jewelers’ Circular. 


WANTED, an experienced clerk who knows the 
jobbing line thoroughly, one who can take full 
charge; state where last employed and salary. 
Address “A. B., 4679,” care Jewelers’ Circular. 








WANTED, an experienced salesman with estab- 
lished trade in New York State and Pennsyl- 
vania selling to the retail jewelry trade. Address 
“Providence Manufacturer, 4967,” care Jewelers’ 
Circular. 





WANTED, first class watchmaker; must be able 
to repair high grade watches; salary $30 per 
week; position permanent; in replying state age 
and _ references. H. Stearns & Co., Pine 
Bluff, Ark. 


WANTED, at once, a first class jeweler and en- 
graver; permanent position to a first class work- 
man; send samples of engravin~ and state salary 
in first letter. Address “E., 3881,” care Jew- 
elers’ Circular. 


WATCHMAKER and clock repairer, capable of 
holding a position with houses in the Tiffany 
and Puacotk class; no objections to nationality; 
a strictly high class mechanic. Address “Hahn,” 
Durango, Colo, 











WANTED, first class jeweler, diamond setter and 
engraver, one who understands coloring and also 
has a knowledge of platinum work. Apply or 
write to the Jewelers’ Co-operative Syndicate, 
80 Maiden Lane, New York. 


WANTED, AT ONCE, first class watchmaker and 
engraver, one capable of handling railroad 
watches in a factorylike manner; no other need 
apply; references; permanent position $30 per 
week. Willet L, Robertson, Rawling, Wyo. 











belp Wanted. 


3c. a word; minimum charge, 75c. 








WANTED, WATCHMAKER, at once. A. J. 
Clark, Clarksville, Tenn. 





WANTED, good engraver and assistant watch- 
maker. Ayres and Chapman, Keokuk, Iowa. 





WANTED, watchmaker and engraver; references 
required. Arthur P. Wood, Northampton, Mass, 


WANTED, AT ONCE, high grade watchmaker and 
engraver; salary, $25 per week. Estate of J. P. 
Bader, Clarksdale, Miss. 








WANTED, a bright young man as watchmaker 
with reference; no boozer; state wages. Clarence 
Sherwood, Auburn, N. Y. 





WANTED, jeweler, optician, engraver and_ all 
around salesman; give references. Address “C., 
4959,” care Jewelers’ Circular. 





WANTED, polisher and plater of jewelry; good 
job for competent, steady man. Porter & Wiser 
Jewelry Co., Kansas City, Mo. 





TRAVELER, southern territory, experienced with 
retail trade, selling diamond-mounted jewelry; 
state experience. Address “E., 4730,” care Jew- 
elers’ Circular, 


SALESMAN with established trade for jobbing 
house; city and surrounding towns; state salary 
and reference. Address “I., 4948,” care Jew- 
elers’ Circular. 


WANTED, A WATCHMAKER who can also 
do engraving; good salary; position in New 
York State. Address “N. Y. S., 4615,” care 
Jewelers’ Circular. 








WANTED, AT ONCE, a first class engraver, cne 
who can do jewelry repairing, or one who can 
help to wait on trade; permanent position; send 
samples of engraving and state salary wanted 
in first letter. D. H. Keene, Fort Worth, Tex. 





GOOD JEWELER AND ENGRAVER, single man 
preferred, one who can repair clocks, write win- 
dow signs and act as salesman; permanent po- 
sition to good man; state experience and salary 
expected. W. H. Replogle, Shenandoah, Iowa. 





WANTED, a first class watchmaker, one who car 
repair all kinds of American and Swiss watches; 
must be thoroughly competent; permanent posi- 
tion with fine store; advise with references and 
salary expected. Schwarzschild Brothers, Rich- 
mond, Va. 


WATCHMAKER; we want a strictly first class 
watchmaker, one who is a thorough mechanic 
and accustomed to high grade work; do not 
apply unless you are confident of being the man 
we want; position permanent; salary $25 per 
week. Address Pulverman Jewelry Co., Hunt- 
ington, W. Va. 








WANTED, AT ONCE, first class engraver and 
fair jeweler, one who can assist on watchwork 
and capable waiting on fine class of trade pre- 
ferrea; good salary and steady position to the 
right man; answer at once with reference and 
sample of engraving in first letter. Address L 
I. Sclove, Charleston, Kanawha, W. Va. 








A LARGE DIAMOND HOUSE wants a _ com- 
petent man experienced in assorting original 
series of loose diamonds; one who knows values 
and is capable of assisting in buying; an_ ex- 
ceptional opportunity and permanent position 
for a man of ability; give in confidence, experi- 
ence, age and salary acceptable to start. Address 
“T., 4966,” care Jewelers’ Circular. 


(Special Notices continued on page 354.) 
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Special Notices. 


(Continued from page 358.) 





HELP WANTED—Continued. 





WANTED, a thoroughly experienced 
man who has handled the jobbing 
stone business and understands sell- 
ing imitation and precious stones on 
the road; state full experience. Ad- 
dress ‘“J., 4514," care Jewelers’ 


Circular. 








for Sale. 


Stores, Stocks and Businesses. 
3c. a word; minimum charge, 75c. 








IT BEING NECESSARY to live out doors hence- 
forth, my stock of jewelry is for sale at sixty 
cents (60c.) on the dollar. F. J. Kamber, Colo- 
rado Springs, Colo. 


JEWELRY STORE, good location, Brooklyn, N. 
Y., and good paying business with a clean stock; 
must sell on account of poor health; cheap to 
Se Address “‘F., 4985,” care Jewelers’ 

ircular. 








JEWELRY STORE, exceptional bargain to quick 
buyer; must sell my fine jewelry store in red 
town of 12,000 inhabitants on account of sick- 
ness; low rent. Address “A., 4991,” care Jew- 
elers’ Circular. 





FOR SALE, good paying jewelry store, light 
stock, low rent, plenty of repairing; stock will 
invoice less than $1,000, can be reduced; rea- 
sons, interested in other business. S. E. Feg- 
ley & Bro., Lancaster, Pa. 





DRUG AND JEWELRY BUSINESS in central 
Iowa, population 5,000; annual sales $33,000; 
established 15 years; business in fine condition; 
poor health reason for selling. Address “Y. L, 
4916,” care Jewelers’ Circular. 





GOOD PAYING jewelry and optical store, low 
rent; plenty of repairing, no old stock; up-to- 
date in every respect, in southern central New 
York State; ill health reason for selling, Ad- 
dress “C., 4979,” care Jewelers’ Circular. 





FOR SALE, jewelry jobbing business in a live 
southern town; established trade, smal! stock; 
grand opportunity for hustler with small capital; 
terms will be arranged. For particulars ad- 
dress “R. M., 4387,” care Jewelers’ Circular. 





FOR SALE, established jewelry and optical busi- 
ness in thriving town in Adirondack Mountains; 
stock, tools and fixtures can be bought with little 
cash; a great place to come if your health is a 
little off. Ma:garet Earley, Northville, N. Y. 





ONE-HALF INTEREST in jewelry stock in a live 
town in the Texas panhandle; stock will invoice 
between $2,500 and $3,000; good repair patronage 
established; reason for selling, am not a work- 
a Address “D., 4976,’ care Jewelers’ Cir- 
cular. 


A CLEAN, up-to-date jewelry business in a grow- 
ing progressive city of about 15,000 people; class 
of trade wealthy people; most up-to-date jew- 
elry store in West Texas; best paying business 
in the country. Paul Abstract & Title Co., San 
Angelo, Tex. 








JEWELRY STORE, established 24 years, good lo- 
action at crossing street car lines; five fire clay 
manufactories, railroad shops pay employes 
$90,000 monthly; good opportunity; must quit 

account failing health. C. F. Brooks, 


on 
Uhrichsville, O. 





LEADING JEWELRY STORE in growing city of 
20,000, a suburb of Cleveland, O.; am going into 
a manufacturing business, my reason for selling; 
this is an excellent opportunity; will reduce my 
stock to suit buyer. Address “‘N., 4880,” care 
Jewelers’ Circular. 


ANTIQUE JEWELRY and curio shop, 


in New York City, for sale; well es- 
tablished. For Full particulars, ad- 
dress ‘‘Q., 4907,’’ care Jewelers’ Cir- 
cular. 





THE BEST loan and jewelry business in Helena, 


Mont., about $3,500 pledges and about $8,000 
stock; must sell soon on account of ill health; 
will reduce stock to $2,500; best location and 
best business of this kind in town; refer you to 
any jewelry traveling man that travels through 
here. Victor Palthrovitch, 22 S. Main St., 
Helena, Mont. 





FOR SALE; good chance for_live man io get 


up-to-date store in Reading, Pa., that is doing 
good business; repairs will more than pay ex- 
penses; best location in town; all mahogany fix- 
tures; stock inventory $4,000 to $6,000; going 
into another business reason for selling; one 
chance of lifetime like it, act quick. Address 
“Opportunity, 4766,” care Jewelers’ Circular. 





OLD ESTABLISHED BUSINESS doing annu- 


ally $15,000 with a stock of $8,000; stock has 
been reduced so that $4,000 or $5,000 will han- 
dle same; one competitor with smaller stock; 
good run of repair work, in a good farming 
community and town of 8,000 inhabitants; a 
snap for a good practical man; investigate oe 
and get a good one. L. A. Wise, Chester, S. C. 





FOR SALE, good paying jewelry store, estab- 


lished 18 years in one of the best transient loca- 
tions in the uptown part of New York City; 
yearly receipts $20,000; yearly profits $8,000; 
inventory about $15,000; party who wishes to 
buy must at least have $8,000 cash, otherwise 
do not write; reason for selling, retiring from 
retail business. Address “G., 4981,” care Jew- 


elers’ Circular. 





AS IT IS impossible to personally super- 


vise, | wish to sell my retail and mail 
order jewelry business, established 
1897, located in the Columbus Me- 
morial Building, Chicago; mailing list 
of 10,000 active customers; stock 
complete and up to date. Address J. 
A. Schoenthaler Co., Hinsdale, III. 





STOCK, fixtures, lease and good will of 


a store worth while; going into other 
business soon; if you want to put 
$15,000 to $18,000 in a going busi- 
ness, well located in good school 
town, middie west, write for particu- 
lars. Address “D., 4833,” care Jew- 
elers’ Circular. 





A GOOD MONEY MAKING jewelry store 


for a man with small capital; the only 
jewelry store and watchmaker in a 
good lowa town of 1,000 population; 
stock and fixtures will invoice about 
$2,500; good reasons for selling; 
quick sale wanted; no trades consid- 
ered. Address ‘‘C., 4917,’’ care Jew- 
elers’ Circular. 








for Sale. 


Tools, Fixtures, Equipment, Etc. 
3c. a word; minimum charge, 75c. 








FOR SALE, cheap, 150 sets lapel button hubs, dies 


and cutters; new and first class workmanship. 
Address “G., 4840,” care Jewelers’ Circular. 





BEAUTIFUL designs jewelers’ disnlay fixtures; 


telescopes, trays, pads, boxes, etc., low prices; 
2,500 razor boxes at sacrifice. Mozar & Meyer, 
48 Maiden Lane, New York. 











Business Opportunities. 
3c. a word; minimum charge, 75c. 








CONFIDENTIAL; stocks bought outright; no 


stock too small; no stock too large; spot cash. 
Wire or write D. H. Kahn, 22 Eldridge St.. New 


York. 








YOUNG MAN, first class watchmaker, —. 


engraver, with a few hundred dollars, woul 
like to purchase a_ small paying place or to go 
in partnership. Address “‘V., 4902,” care Jew- 
elers’ Circular. 





HIGH CASH PRICES paid for diamonds 


and watches; immediate’ returns 
made; bank references. Address M. 
Iralson, Masonic Temple, Chicago, Ill. 





SPOT CASH PAID for surplus stocks of 


diamonds, watches, jewelry, etc.; 
strictly confidential; bank references. 
U. S. Jewelry Trading Co., 530 Broad- 
way, New York. 





PAY CASH for your surplus stock of 
diamonds, watches and Jewelry; busi- 
ness confidential; national bank ref- 
erences. H. Schwartz, 903 Heyworth 
Bidg., Chicago, III. 





$3,000 TO INVEST as partner or purchase of 


interest in retail jewelry business located in San 
Francisco by young man with 12 years’ experi- 
ence in large retail jewelry stores; would con- 
sider Seattle or Portland; ample references fur- 
— Address “‘F., 4980,” care Jewelers’ Cir- 
cular. 





YOU GET quickest and best returns by 


sending your surplus stock of Jewelry 
and diamonds to me; highest prices 
paid; bank’ references. Emanuel 
Maltz, Mallers Bidg., Chicago, Ill. 





ARE YOU GOING OUT OF BUSINESS? We 


pay highest cash value for entire stock, or part 
of jewelry, diamonds and fixtures; communicate 
with us, it will be to your advantage; rating 
and references of the highest order. Van Praa 
A es 15-17 Greene St., New York, establish 





PAY CASH ffor your’ diamonds, 
watches, jewelry; send your stock to 
me and receive money by return mail; 
national bank references. Emil Noel, 
511 Heyworth Blidg., 29 E. Madison 
St., Chicago, Ill. 





IF YOU WISH TO RETIRE from busl- 


ness, or have surplus stock to dis- 
pose of, consult with me; it will be 
to your benefit; | amin a position to 
pay better prices than anybody. Ben. 
Roth, wholesale Jeweler, 235 S. Dear- 
born 8St., Chicago, III. 





WANTED TO BUY for spot cash, jewelry store, 


complete, in a town of not less than 10,000 popu- 
lation; store must have a good name and must 
be a bargain for cash; state full: particulars in 
your first letter; all will be confidential, Ad- 
dress me at either office: 3 Maiden Lane, New 
York; Room 460, 440 South Dearborn St., Chi- 
cago, Ill.; 410-412 North 7th St., St. Louis, Mo.; 
Dan I. Murray,, Broker. 





TO IMPORTERS OF DIAMONDS; an 


importer who wants to cut diamonds 
here in this city, all sizes, is offered 
an opportunity to go into partnership; 
good standing and business ability 
more essential than very large capi- 
tal. Address ‘“‘Cutter, 4862,’’ care 
Jewelers’ Circular. 





iS YOUR BUSINESS FOR SALE? We 


will purchase, at once, for spot cash, 
your entire business or part of your 
stock, no matter how large the quan- 
tity may be; we pay the highest 
price; bank and mercantile references 
of the highest character; all ocem- 
munications answered immediately 
and kept strictly confidential. Brook- 
lyn Purchasing Syndicate, F. Walker, 
608 Broadway, Brooklyn, N. Y. 








To Erchange. 


3c. a word; minimum charge, 75c, 








WANTED TO EXCHANGE; will exchange 12 


acres highly cultivated orchard in Rogue River 
Valley, Oregon; apples, pears and_ peaches, 
peaches bearing this year; other trees four years 
old; delightful place for man wishing to retire; 
will exchange for diamonds. Address “‘C., 4968,’ 


care Jewelers’ Circular. 
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To Let. 
3c. a word; minimum charge, 75c. 








FOR RENT, ideal location, light loft, for manu- 
facturing jeweler, near Herald Square; reason- 
able rent to right party. 516 Sixth Ave., at 
81st St., New York. 





TO RENT OR FOR SALE, up-to-date diamond 
setting establishment, all furnished, or suitable 
for other lines. Browne, Jennings & Lauter, 
85 Maiden Lane, New York. 





HAVE A DESIRABLE ROOM in the Silver- 
smiths’ Building, Maiden Lane, to sub-let for 
one year; will sacrifice on the lease. Address 
A. E. Day, 286 Fifth Ave., New York, 





PART OF OFFICE in Silversmiths Bldg., 15 
Maiden Lane, New York, to sublet; good light, 
rent moderate; suitable for manufacturer’s rep- 
resentative. Waite-Evans Co., Room 1708. 





PART OF OFFICE TO LET, suitable for 
engraver, setter or light manufac- 
turing. Apply N. Henrich, 50-56 
John St., New York, 





FOR RENT, desirable small office facing 
Malden Lane on Fifth floor of Broad- 
way-Maiden Lane Bullding, 170 
Broadway. Inquire Room 509, 170 
Broadway, New York. 








Miscellaneous. 


3c. a word; minimum charge, 75c. 











C. W. CHOUNARD, enameler and manufacturer 
of fine jewelry. Room 429, Stewart bldg., 108 





GOOD DIE AND HUB CUTTER and wax mod- 
eler, would like to get some work to do at home. 
Address “D., 4986,” care Jewelers’ Circular. 


“The Brooklyn Purchasing Syndicate” 





WANTED; all kinds of bead necklaces lengthened 
and restrung on best material obtainable, 25 
cents, finished same day. Doubrava & Co., 61 
Maiden Lane, New York. 


Will offer for sale at their salesrooms, 608 
Broapway, Brooxiyn, beginning Monday, 
Feb. 16, and Tuesday, Feb. 17, each day at 
10:30 a. m., by Public Auction, a magnifi- 
cent stock of Dramonps, WATCHES AND JEw- 
ELRY of high class makes, and complete in 
every detail, removed from a prominent city 
— of the New England States, and must be 
MAKE the finest existing nickel steel pendulum seen to be appreciated. 

for your own regulator; all adjustments com- The entire stock, including two large safes, 


pensated for from blue prints for $1; other ; 
tools. Ferd. Freistadter, Waltham, Mass. showcases, trays, etc., inventory $70,000, 
will be on free view for inspection at the 


above premises beginning Friday, Feb. 13, 

and continue Saturday, Feb. 14, each day 

from 11 a. m. until 4 p, m. 
CATALOGUES ON PREMISES 





TO ENGRAVERS! Don’t miss this! To make 25 
to 50 transfers from one design; no filling en- 
graving with wax; instructions with sample, 25c. 
Benedict, engraver, Brattleboro, Vt. 








ADVERTISERS will do well to use wood en- 
graving for their catalogue illustrations; they 
print clean and show detail; we do only the 
‘Right Kind” of wood engraving. Keadin, 204 
W. 28d St., New York. 








ENGINE TURNING; high class work 





Gems and Precious Stones 
Flexible cover, postpaid, 50c. Published by the 
lonclan’ Cuedier Pos. Go, Ui tebe ie. KY, 


and exclusive designs on jewelry, sil- 
verware, etc. A. N. Bille & Son, 401 
Third Ave., New York. 























FOR SALE 


The Bristol Silver Company plant, with the most up-to-date 
equipment for manufacturing toilet ware, vanity cases, cigarette 
cases and match boxes. Almost-everything in the novelty line. 
Complete line of samples to show anyone who desires to purchase. 
Has 1,800 accounts on the books. A splendid opportunity for the 
right party to get ready for the Fall business. Price reasonable. 
Address 


Bristol Silver Company, “Miss” 





N. State St., Chicago, Ill. 























Brother Jewelers:—Why not investigate before you 
have your auction sale? 


AX 


Zag 


\\ 


WY 


DAN I. MURRAY 


DAN I. 


3 Maiden’Lane, NEW YORK 


MURRAY 


440 S. Dearborn St., Room 460, CHICAGO, ILL. 


Why not plan your sale a few weeks in advance? Nothing is 
successful that is done without care. I want you to 
read these letters below from men who 
will only tell the truth. 


Cuicaco, July 9, 1913. 
TO WHOM IT MAY CONCERN: 

I have known Col. Dan I. Murray for twenty-five years, and have watched his sales as I have 
hundreds of others, and I think he is the only Jewelry Auctioneer on record in the world that has 
been able to sell Diamonds and 14k. and 18k. Gold Jewelry for six months continuously for one house, 
which he did in closing out Oliver & Davis, 3a Maiden Lane, New York City. I personally know 
that he has had average sales of over $1,000 per day for months in succession in large jewelry 
stocks, and made a profit for the owners of from 20 to 30 per cent. over cost. 

I am pretty well informed as to the records of the leading jewelry auctioneers, and consider that 
Colonel Murray stands in a class all alone in his line. As a salesman he is truly a marvel, and his 
word is as good as a U. S. bond. Those who are so fortunate as to secure his services will, after 
forming his acquaintance, I am sure, endorse every word of the above, which is written by one who 
has been connected with auctioneering more than 50 years, and knows more auctioneers than any 
other man in the United States M. CuMINGs, 

Editor of The International Auctioneer. 





JOS. NOTERMAN & CO., 
JEWELERS. 
Crinci1nnatl1, O., July 12, 1913. 
TO WHOM IT MAY CONCERN: 

_We have known Dan I. Murray for over 20 years; have done many thousand dollars’ worth of 
business with him; have always found him honest and live up to his word. Consider him one of 
the best jewelry auctioneers in the States. We highly recommend him to anyone wanting to have 
a sale. ‘ Jos. Norerman & Co. 

Write them about me, then arrange your dates with me at once. Give me at least two to four 
weeks’ time to arrange for your sale, as I am always busy. Address either office. I am just 
closing a three months’ sale for M. I. Cohen, Jacksonville, Fla. I realized 30 to 40 per cent. more 


for his stock than he was offered for it in bulk. 


America’s Most Celebrated 
Jewelry Auctioneer 


410-412 North 7th Street, ST. LOUIS, MO. 
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DEALERS IN 


GOLD, SILVER and PLATINUM 


Refiners and Sweep Smelters 


MAIN OFFICES: SMELTING WORKS: 


21 John Street 32-40 Flushing Avenue 
NEW YORK BROOKLYN 








GH) JOHN AUSTIN & SON | | *:=ctcat course m 


Gold, Silver and Platinum Adjusting 
Assayers, Refiners and Smelters 


Gil | 74 and 76 Clifford St. PROVIDENCE, R. |. __ Published Price, $2.50 
* a Special Reduced Price, $1.50, Postpaid 
We Do Our Own Smelting 














All Jobbers, or 
Cloth, Postpaid, $1.00. Published by Jewelers’ Circular Publishing Ce. 


Gems and Precious Stones The Jewelers’ Circular Publishing Co., 11 John St., New York 


SWEEPS 1» BULLION 


Purchased and Refined—Buyers of Gold, Silver, Platinum, Plated Scrap—Assayers of Ores and Metals 


T. B. HAGSTOZ & SON, ratanerata "ta. 
































U. S. SMELTING AND REFINING WORKS 


L. & M. WOLLSTEIN, 16 John Street, New York Works: 16 New York Avenue, Newark, N. J. 
SWEEP SMELTERS and ASSAYERS 


Dealers in Gold and Silver Assay Office Bars. HIGHEST and MOST PROMPT RETURNS made fer Sweeps and all kinds of Waste centaining Precious Metals. 
Positively Highest Prices Paid for Old Gold and Silver. IMPORTERS OF PLATINUM. Ore and Bullion Assays a Specialty 








ESTABLISHED 18658 GOLD AND SILVER REFINERS 


| L. LELONG & BRO. ASSAYERS AND SWEEP SMELTERS 


SMELTING 


S.|W. Corner Halsey, Marshall and Nevada Streets, NEWARK, N. J. Gold and Silver Bullioe 4 FOR THE TRADE 
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Telephone 1624 Cortlandt 


TWENTY YEARS 


AT THE 


OLD JOB 








Patient, conscientious, faithful, these at- 
tributes have built for us the largest and 
_ most successful business in our line in the 
A. J. COMRIE United States or Canada. 





If you want men W. H. BROKAW 


of education and unequaled ability, whose knowledge of your business and whose methods of con- 
ducting Auction Sales are always successful, Employ Us. 
We get and hold the patronage of the most critical people—making all our sales a business suc- 


cess and a social event. 


We realize better than cost for your goods and leave your reputation better than ever. 
We have just completed one of the largest and most successful sales ever held in Buffalo, N. Y. 


Will be pleased to furnish you full information and our booklets of references on application. 


COMRIE & BROKAW 


Auctioneers for the Jewelry, Art and China Trade 


14 Maiden Lane 


New York 

















PRACTICAL 
COURSE 

IN 
ADJUSTING 


By THEO. GRIBI 


Published Price, $2.50 
Special Reduced Price, 
$1.50, Postpaid 


All Jobbers, or 
Jewelers’ Circular 


Publishing Co. 











H. E. Glendore & Co. 


AUCTIONEERS 





1112 Heyworth Bldg., Chicago 


Twenty Years’ 
Experience 


A most marvel- 
ous sale way be- 
yond my expecta- 
tions, selling $10,- 
000 worth in only 
11% days in April. 
—GEo. ALLEN, 
Marshalltown, fa. 

In February, 
1913, in nine days 
a stock that was 
appraised for $3,- 
100.00 H. E. Glen- 
dore got $3,500.00 


and I had $1,000.00 | 


and fixtures 
valued at $550.00 
left. Only nine 
days’ work in 
a town of 4,000. 
—Von_ Suerrer, 
Canton, Miss. 
From the 15th to 
the night of the 














H. E. GLENDORE 
Auctioneer of Ability and Established Reputation 


24th of December, 1912, in a town of only 2,200, H. E. Glen- 
dore sold for me $4,100.00 and at .a margin that more than 


satisfied me—E. THorNEBERG, Park River, N. D. 
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“America’s Leading Jewelry Auctioneer” 


JAMES L. HAND 


14 MAIDEN LANE 


Specializing in sales of the higher class stores, where an auctioneer of education 
and real ability is needed. 

Hand will conduct the kind of sale you want and will produce satisfactory 
results. 

Hand has sold the largest and finest jewelry stocks ever offered at auction 
in the United States and Canada and 


CAN PROVE IT 


Hand uses methods that are in accordance with legitimate business. 

Hand does not misrepresent or exaggerate in selling. 

Hand carries no goods of his own to sell under your reputation. 

Hand sales are attended by the elite of every community where he sells. 

Hand leaves you with your reputation unsullied. 

, . Hand will conduct the kind of sale you want and will produce the results you 
esire. 

Hand is assisted at all large sales by his two competent auctioneers. 

Hand conducts all sales personally and never disappoints. The things you 
don’t like about auctions are obviated at the “Hand sales.” 

Have been selected to conduct sales by banks, trustees, administrators and 
under the supervision of the United States Government after the record and ability 
of every auctioneer of prominence was investigated. Charges no higher than those 
of the auctioneer of little ability or the faker that is found in every line of work. 

If you desire it, will come to your store for personal interview without obliga- 
tion on your part. All correspondence strictly confidential. Will advance cash 
and render any honorable assistance. 

References and records of past sales that are not equalled by any auctioneer 
in America! 

HAvE YOU NOTICED THE BETTER STANDARD THAT IS DEMANDED OF JEWELRY AUC- 


NEW YORK 





TIONEERS SINCE HAND ENTERED THE FIELD? JAMES L, HAND. 





“BILLY” NOONEY 


ees Meili anita Milena pamonp AUCTIONEER wey 








THE MODEL JEWELRY CO. 
WATCHES, JEWELRY, DIAMONDS 
AND SILVERWARE 


ELKINS, W. VA., 


’ 














FOR LEGITIMATE JEWELERS ONLY 
? One of the many unsolicited recommendations: 


ot Vy 


otal we Be wl t, ly emmy 


HAND ME YOUR SALE AND I) 46° 0227 jo de cg tore Pace ordre ret 
WILL GET YOU THE MONEY| 45,26 <a 2-4. acttorntercyregel jfecvclay 








Correspondence 66 $e Office, 126 John R. Street 
rain BILLY” NOONEY, bereorr, ‘micmean 
Confidential Now selling for H. A. Jauch, Buchanan, Mich. 





Write or Wire 
For Terms and 
Date 
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IMPORTANT 


If you have decided to have an 
auction sale you certainly want that sale 
to be a winner. Ninety per cent. of your 
success will depend wholly and solely 
upon your selection of the men who will 
have charge of it. Your sale will suc- 
ceed or fail only insofar as you select the 
right auctioneers. 








We claim that we can make a success 
of your sale. Back of us are fifteen years 
of continuous sales for the foremost and 
best jewelers of the United States and 
Canada. No auctioneer or combination 
of auctioneers have behind them a better 
record for honest, legitimate achievements 
in auction sales than we have. Our 
methods are clean, open and above board, 
and will pass muster in any jewelry store 
in the country. It is an undisputable fact 
that we succeed where others fail. 

If you engage our services you will have the positive assurance that your sale will be an 
unqualified success. There are no “ifs” or “ands” about this. Your success is assured. This 
sounds emphatic, but we make no claims that the most scrutinizing investigation of our past 
record will not substantiate. If you are considering an auction you owe it to your own success 
to investigate this record. We know what the result will be if you do. 











Bear in mind that when you engage us you get the services of two efficient and successful 
auctioneers for the price of one. 


If you want a successful sale in a hurry, wire us and we will give you quick action. All 
correspondence is absolutely confidential. 


HERE ARE A FEW OF OUR REFERENCES: 


Cohen Bros., Minneapolis, Minn. 3en Rice, Tulsa, Okla. Sol. Sallan, Detroit, Mich. 

Sartor & Sprague, San Antonio, Texas G. O. Wendel, Dixon, III. Latham Carr, Benton Harbor, Mich. 

S. B. Bailey, Los Angeles W. A. Gill, St. Louis, Mo Cartwright Jewelry Stock, Dodgeville, Wis. 
A. E. Elbe, Bloomington, III H. M. Heckert, Springfield, Mo. M. R. Murray, Huntsville, Ala. 

H. B. Crouch, Los Angeles Holzman Jewelry Co., Atlanta, Ga. W. B. George, Frankfort, Ky. 

Frank Curtis Jewelry Co., Decatur, III. W. H. House, Sault Ste. Marie, Ontario A. A. Exley, Morgantown, W. Va. 
Illinois Jewelry Co., Chicago Lerry & Armstrong, Port Arthur, Ontario, Canada Gilmore & Couse, Kenton, Ohio 
Ferguson & Craig, Champaign, III. Watson Bros., Calgary, Alta, Canada W. J. Rooda Co., Gar-. nd. 

Howes Bros., Clinton, Iowa W. T. Feetham, Sault Ste. Marie, Mich. W. P. McFarland, Orange, Texas 
Security Jewelry Co., Los Angeles T. K. Smith Jewelry Co., Oskaloosa, Ia. Shepherd & Weeks, Monmouth, IIl. 
Loeb-Kahnweiler & Co., Chicago, Ill. G. J. Johnson, Paxton, Ill. Pallissard Jewelry Store, Kankakee, III. 
Rasthall, Vallejo, Cal. Howard Kurtz, Conneaut, Ohio H. L. Fields, La Porte, Ind. 
Miesch-Jones Jewelry Co., Muskogee, Okla. Alexander’s Jewelry Stock, Salida, Colo. 








We just closed the most successful sale ever known in history of Kalamazoo, Mich. Selling 
the bankrupt stock of F. W. Henrichs, the largest and oldest established concern in that city.. 
Stock invoiced over $50 000.00. 





We Personally Conduct all Sales. Two of the best men in their line will conduct your sale 
For the Price of One! 
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FEINBERG & ROSE 


Long Distance Telephone, Randolph 2482 739 Marquette Bidg., Chicago, Ill. 
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| RELIABLE TRADE-MARKS 














Plated Hollowware : 
THE DERBY SILVER CO. 


(Factory B, International Silver Co., Successor) 

The round trade-mark appears 
on plated hollowware made by 
them, and the line made has al- 
ways been salable and desirable. 
In toilet ware the ‘‘Derby’’ line 
is world renowned, 

The other trade-mark is used 
on their line of nickel silver, 
white metal mounts, a grade of 
silver plate with a well-deserved 


reputation, 
e) 





WORKS, DERBY, CONN. 


THE BARBOUR SILVER CO. 
(Factory A, International Silver Co., Successor) 
Nickel silver goods are stamped 
BARBOUR SILVER CO., NICKEL SILVER 
Nickel silver goods—reproductions of old 


Sheffield—are stamped 
B.S.C. E. P. 


Copper reproductions of old Sheffield Plate 
are stamped 
B. C. E. P 


WORKS, MERIDEN, CONN. 





MERIDEN BRITANNIA CO. 


(Factory r , snearmetional Silver Co., Successor) 
The round trade- 
mark is used on 
their standard 
grade of White 
Metal hollowware. 
‘Sheffield repro- 
ductions’’ in nickel 
silver, white metal 


*** ROGERS BROS. mounts, are stamp- 
ed as shown. The 


Silver Soldered 

M BI iC) trade-marks are 
used on the finest 

E & grade of Nickel 
Silver hollowware 

that can be pro- 


INTERNATIONAL SILVER CO. duced, the upper 
(SILVER SOLDERED mark on ware for 


A eng and clubs, 
the lower on ware 

INTERNATIONAL SILVER CO. for family use, 
SILVER SOLDERED where the best 


(E] P) IN Ss] grade of silver 














plate is desired. 
WORKS, MERIDEN, CONN. 





THE MERIDEN SILVER PLATE CO. 


(Factory F, International Silver Co., Successor) 
This trade-mark on plated hollow- 


‘ 's °% ware has long been recognized as 

y ¢ assuring fine quality. Ware so 

Q. stamped has helped to increase 

‘ the prestige of Meriden Silver. 

ue, WORKS, MERIDEN, CONN. 
TRADE-MARK cic aE etal 


ROGERS, SMITH & CO. 


(Factory E, International Silver Co., Successor) 
This Company was established 
in New Haven over fifty years 
ago, and the trade-mark shown 
has long been regarded as a 
guarantee of reliability. 
WORKS, MERIDEN, CONN. 


WILCOX SLIVER PLATE CO. 


(Factory N, International Silver Co., Successor) 
The round trade-mark is used on 









e\ARANTE 

BY -o 
ROGERS SMITH 
Aieaeon ol 
NVERIDEN © 





RSE, plated hollowware; the other 
wo SC\a trade-mark is used only on nickel 
BU, Rey silver, white metal mounts, car- 

ny a rying a much heavier plating of 


—__ Silver. Ware bearing either of 
these stamps will prove 


Be) Way ~ thoroughly reliable. 
Quess es 


____—CMERIDEN, ‘CONN. 


SIMPSON, HALL, MILLER & CO. 


(Factory L, eee Silver Co., Successor) 

D> The round trade-mark has long 
KN identified their well-known _hol- 
SSIMPSON 2) lowware. A large line of nickel 
SAL MERE silver, white metal mounts, 
3 &CO comprising Platters, Vegetable 
Dishes, Casseroles, etc., is now 
stamped as below. 


@Ne2 


WORKS, WALLINGFORD, CONN. 


’ ad 


THE WATROUS MFG. CO. 
(Factory P, International Silver Co., Successor) 


This trade-mark is used on small 
hollowware and novelties, clear- 
ette cases, vanity cases, coin 
holders, etc., heavily silver 
plated on nickel silver. 


WORKS, WALLINGFORD, CONN, 


Plated Flatware : 
HOLMES & EDWARDS SILVER CO. 


(Factory C, International Silver Co., Successor) 
%* HOLMES & EDWARDS. 


This trade-mark appears on silver plated flat- 
ware manufactured by them. 


WORKS, BRIDGEPORT, CONN. 
THE WM. ROGERS MFG. CO. 


(Factory H, International Silver Co., Successor) 
Formerly Hartford, Conn, 
Trade-marks used on silver plated flatware 


and knives, Trade-Mark 


§ ROGERS ¢ 


1865 WM. ROGERS MFG. CO. 
WM. ROGERS & SON 
WM. ROGERS MFG. CO. 
WORKS, MERIDEN, CONN. 





MERIDEN BRITANNIA CO. 


(Factory E, International Silver Co., Successor) 


1847 ROCERS BROS. 


The above trade-mark appears on plated flat- 
ware first made by Rogers Bros. in Hartford, 
established in the year 1847. 

WORKS, MERIDEN, CONN, 
ROGERS, SMITH & CO. 
(Factory E, International Silver Co., Successor) 


ROGERS, SMITH & CO. 


This trade-mark appears on plated flatware 
made by them. 
WORKS, MERIDEN, CONN. 


SIMPSON, HALL, MILLER & CO. 
(Factory L, International Silver Co., Successor) 

The trade-mark below has appeared for many 
years on their well-known ‘Eagle Rogers’’ 
brand of flatware. 


stW"ROGERSX 


Their new line of flatware of exceptionally 
high quality, made in one quality and one plate, 
is stamped thus: 


SAMA 


WORKS, WALLINGFORD, CONN, 





ROGERS & BROTHER. 


(Factory J, International Silver Co., Successor) 


%& ROGERS & BRO. A-1. 


This trade-mark appears on plated flatware 
made by them. Star ¥& ) Rogers goods have 
been on the market for over sixty years, 


WORKS, WATERBURY, CONN. 





THE ROGERS & HAMILTON CO. 


(Factory K, International Silver Co., Successor) 


ROGERS & HAMILTON 
3S ROCERS & HAMILTON 


ae e 
HAMILTON 
One or other of these trade-marks appears 

on the plated flattvare made by them, 
WORKS, WATERBURY, CONN. 





Sterling Hollowware : 
THE BARBOUR SILVER CO. 


(Factory A, International Silver Co., Successor) 
Formerly located in Hartford. ais 
This trade-mark appears on ster- Ss 
ling hollowware for the most ex- B «| 
clusive jewelry trade. | ‘Cc } 
WORKS, MERIDEN, CONN. aa 8. 


WILCOX & EVERTSEN. 

(Factory E, International Silver Co., Successor) 
This trade-mark appears on ster- a 

ling hollowware made by them. 

The designs and finishes are un- j 


surpassed, 925 
WORKS, MERIDEN. Conn. ‘STERLING ZS FINE 


WILCOX SILVER PLATE CO. 


(Factory N, International Silver Co., Successor) 
This trade-mark is used in con- 

nection with the cut glass, ster- \ 
ling mounted, made by them ! 


WORKS, MERIDEN, CONN. 
SIMPSON, HALL, MILLER & co. 


(Factory L, International Silver Co., Successor) 
This trade-mark appears on 
sterling hollowware, and in- 
cludes a large line of Bon 
Bons and Dishes, Table and 
Toilet Ware. 


WORKS, WALLINGFORD, CONN. 


THE WATROUS MFG. CO. 
(Factory P, International Silver Co., Successor) 
one on sterling “inal 
elties, vanity and 
cigarette cases, coin Ww STERLING 
holders, ete., on ster- 
ling toilet ware, hol- _92 = ial. 
lowware and flatware. 100 

WORKS, RES, WALLINGFORD, CONN. 


14K Gold: © 


THE WATROUS MFG. CO. 


(Factory P, International Silver Co., Successor) 


Used on gold novelties, vanity 
cases, cigarette cases, match W 14 K 
boxes, eyeglass cases, etc. 

WORKS, WALLINGFORD. CONN. 


Sterling Flatware : 
WILCOX & EVERTSEN. 


(Factory E, International Silver Co., Successor) 
This trade-mark is on ster- TRADE MARK 
ling silver flatware made by 

them, and at the present 

time is being stamped on a 

large variety of desirable 


and very salable patterns. 2 
WORKS, MERIDEN, CONN. STERLING #od FINE 


SIMPSON, HALL, MILLER & CO. 

(Factory L, International Silver Co., Successor) 
This trade-mark appears on ster- 
ling flatware made by them, and 








ab EB MY, 






includes a large variety of styles & > 
covering the wants of nearly & fe 
every first-class dealer. 

WORKS, WALLINGFORD, CONN. VES >) 


Sterling Silver Inlaid 
Flatware : 


HOLMES & EDWARDS SILVER CO. 


(Factory C, International Silver Co., Successor) 
WOLMES & EDWARDS 
SILVER -INLAID 
This seca a appears on all sterling silver 
inlaid flatware made by them. Spoons and 
forks bearing this trade-mark are made by a 
patented process, each article having a piece 
of pure silver inlaid at the points most ex- 
posed to wear. This brand is guaranteed in 
family use to wear twenty-five years. 
WORKS, BRIDGEPORT, CONN. 








ORDER FROM THE FACTORY 


MAKING THE CLASS OF GOODS YOU REQUIRE, OR 
CHICAGO : NEW YORK CITY: 


5 North Wabash Avenue 


9-19 Maiden Lane and 49-51 West 34th Street 


SAN FRANCISCO: CANADA: 


150 Post Street 


Hamilton and Toronto, Ontario 


GENERAL OFFICE, MERIDEN, CONN. 
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Cromwell 


Cromwell 





















































oA Shopping Scene in 1847 


This Picture Appeals to Womer 


T is one of a series appearing in colors on 
the covers of the leading magazines. 
Most of you will agree that the majority 

of your sales of silverware are to women. 
Both men and women—but especially the 
women—see and read the advertisements of 


1847 ROGERS BRos. 


*‘ Silver Plate that Wears’”’ 





Even those who are not at the time think- 
ing of buying silver are interested in the old- 
time fashions and in “The 1847 Girl,” which 
figure we use to emphasize our trade-mark, 
and these readers we gradually add to the 
number of 1847 Rocers Bros. buyers. We se- 
cure for the dealer both immediate customers 
and those who will become customers /Jater on. 

Tie your store up to our advertisements. 

For particulars write for Circular 1245-J. 


International Silver Co. 


Successor to Meriden Britannia Co. 


MERIDEN, CONN. 
New York Chicago 


San Francisco Hamilton, Canada 
The World’s Largest Makers of Sterling Silver and Plate 























Old Colony 
Cold Meat Fork 














COPY RIGHT 1913. ONEIDA COMMUNITY. LTn a CASE OF LOVE AT FIRST SIGHT” 











GEORGIAN DESIGN 





